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Newspaper  Circulations  Wing  Skyward 
As  Lindbergh  Spans  Atlantic 

Greatest  Peace-Time  Story  of  Modern  Journalism  Found  Presses  Unable  to  Meet  Stupendous  Call  for 
Saturday  and  Sunday  Editions — N.  Y.  Times  Gives  Aviator  All  Proceeds  from  Sale  of  His  Story 


/  'IRCULATlUN  figures  soared  on  air-  were  kept  dressed  ready  for  the  cabled  ager  of  the  .Vete  Vorh  Times,  dug  up  the 
plane  wings  this  week  as  newspapers  Hash  from  Le  Bourget  field  near  Paris,  records  to  show  that  Gov.  Alfred  E. 
chronicled  the  exploit  of  the  daring  Eor  every  correct  report  of  the  airman’s  Smith’s  election  last  November  sold 
Capt.  Charles  .A.  Lindbergh,  and  the  progress  across  the  Atlantic  to  Ireland,  lO.tHX)  more  papers  on  a  single  day  than 
honors  heaped  upon  the  New  York-to-  across  the  Channel  to  France  and  from  the  Lindbergh  story.  In  Minneapolis 


honors  heaped  upon  the  New  York-to-  across  the  Channel  to  France  and  from  the  Lindbergh  story.  In  Minneapolis 
Paris  flyer  by  France.  Cherbourg  to  Paris,  there  were  at  least  newspaper  men  agreetl  it  brought  the  big- 

Some  newspaiier  men  called  the  thrill-  false  reports,  press  association  men  gest  sale  of  papers  “since  the  Demi.sey- 

ing  adventure  “the  biggest  story  since  the  'nfornied  _  Editor  &  Publisher.  Some  I  iinney  light, 
war.”  Certainly  it  grinned  the  imairina-  did  get  away  betore  noon  _  on  In  Lincoln. 


war.”  Certainly  it  gripped  the  imagina¬ 
tion  of  the  American  public  to  such  an 


papers  did  get  away  before  noon  on  In  Lincoln,  Neb.,  where  the  Captain 
Saturday  with  a  false  report  of  Lind-  learned  to  fly,  the  arrival  in  France 


extent  that  newspaper  presses  could  not  f’^^'Sh’s  arrival  in  Paris  which  had  to  be  boosted  newspaper  sales  3(X)  per  cent 


in-between  season  slump  was  due. 

Reports  similar  to  this  were  received  by 


A  check  of  the  space  given  to  the  story 


work  fflst  ciiourIi  to  meet  the  clemand  corrected  l^ter.  A  check  of  the  space  given  to  the  story 

worK  last  enougn  to  meet  tne  aemanci.  Commercial  Cable  Company  has  been  made  by  Walter  Hyam>  &  Co.,  a 

.u. ,  T  n  "i  liad  a  direct  telephone  wire  to  Le  Bourget  New  York  clipping  service,  which  on 

that  coukl  iDl  Hs  oraep,  and  all  the  pa-  1,^]^  There  were  no  telegraph  arrange-  Monday  announced  that  since  quitting 
pers»  without  the  Lindbergh  story,  would  ments  there,  such  as  there  would  have  San  Diego,  Cal.,  two  weeks  be^pre,  Capt. 
ha\e  lelt  a  drop  last  Sunday,  since  the  tj^en  in  America.  The  flash  when  it  Lindbergh^s  exploits  and  personality  have 
in-between  season  slump  was  due.  finally  came  was  via  Commercial.  used  more  than  27,000  columns  of  news- 

^  Reports  similar  to  this  were  received  by  But  before  it  came.  Captain  Lindbergh  paper  space.  This  was  said  to  exceed  by 
Kditor  &  Publisher  from  newspapers  in  caused  breathless  excitement  in  many  a  220,000  clippings  the  space  given  to  the 
all  sections  of  the  nation,  and  how  sales  newspaper  office.  He  circled  the  field  and  death  of  President  Woodrow  Wilson,  a 
climbed  skyw'ard  with  the  Lindbergh  went  back  toward  Paris  before  returning  previous  high  record  for  peace-time  news, 
news  is  told  in  these  dispatches,  published  to  land  safely  at  last.  A  very  few  minutes  after  the  flash 

elsewhere  in  this  story.  Shortly  after  five  o’clock  the  first  cable  Saturday,  New  York  evening  papers  were 

One  of  the  most  interesting  newspaper  at  preferred  rates  reached  New  on  the  street.  The  Evening  World  in¬ 
angles  in  connection  with  the  exploitation  York.  It  read:  creased  its  sale  by  114,000,  Foster  Gilroy, 

of  the  story  was  the  generosity  of  the  “Plane  believed  to  be  Lindbergh’s  seen  promotion  manager,  announced.  Tom 
.Vcjt’  i’ork  Times,  purchaser  of  the  ex-  approaching  Le  Bourget.”  Dowling,  circulation  director  of  the  New 

elusive  newspaper  rights  to  Capt.  Lind-  The  next  flash,  more  than  20  agonizing  York  Evening  Telegram,  said  the  Tele- 
bergh’s  own  signed  account  of  his  trans-  tninutes  later,  was :  gram  kept  its  presses  running  until  9 

.Atlantic  adventure.  In  addition  to  pay-  “Lindbergh  coming  down.”  o’clock  Saturday  evening  and  sold  380,000. 


New  York  Times,  purchaser  of  the  ex-  approaching  Le  Bourget.” 

elusive  newspaper  rights  to  Capt.  Lind-  The  next  flash,  more  than  20  agonizing 

bergh’s  own  signed  account  of  his  trans-  tninutes  later,  was: 


.Atlantic  adventure.  In  addition  to  pay-  Lindl 
ing  the  full  contract  price  for  the  out-  Then 
standing  feature,  the  New  York  Times  safely.” 


“Lindbergh  coming  down.”  o’clock  Saturday  evening  and  sold  380,000. 

Then  at  5.24:  “Lindbergh  landed  This  was  100,000  ahead  of  a  previous 


standing  feature,  the  New  York  Times  safely.”  high  record  obtained  at  the  time  of  the 

turned  over  to  the  young  aviator  all  the  was  this  last  flash  that  started  cir-  Snyder-Gray  verdict.  The  .Vat’  York 

profits  obtained  from  selling  it  at  substan-  culations  toward  their  high  altitude  Evening  Journal,  which  issued  an  early 
tial  rates  to  30  newspapers  covering  all  records.  extra  based  on  a  false  report,  sold  over 

sections  of  the  countrv.  Newspaper  men  varied  in  their  esti-  900,000  copies,  according  to  Joseph 


sections  of  the  countrv. 


This  action  on  the' part  of  the  Times  'aluf  of  the  Hannon  t...  ■  c  t-  ■ 

was  revealed  to  Editor  &  Publisher  by  William  P.  Beazell,  assistant  man-  The  .Not,  }  ork  Sun,  Edwin  S  firiend- 

E.  Lansing  Rav  Dublisher  of  the  ^8'"®  editor  of  the  \ew  York  World,  ly,  business  manager,  said,  sold  every 


E.  Lansing  Ray,  publisher  of  the  St. 
Louis  Globe-Demoerat.  one  of  the  pur- 


chaser.s  of  the  story.  Mr.  Ray  said  that  Charles  Flanagan,  circulation  man 

the  Times  had  notified  him.  after  the  - - 


classed  it  as  the  biggest  since  the  armis-  copy  it  could  print,  and  the  same  report 
tice.  Charles  Flanagan,  circulation  man-  came  from  the  Nezv  York  Evening 


young  captain’s  triumph,  of  the  plan  to 
give  to  Lindbergh  all  the  money  received 
for  the  story. 

“It  was  a  graceful  gesture  on  the  part 
of  the  Times  to  the  courage  and  skill  of 
Cant.  Lindbergh.”  Mr.  Ray  said. 

Mr.  Ray  declared  he  understood  the 
1  nies  paid  Capt.  Lindbergh  a  little  under 
'^10,000  for  the  exclusive  newspaper  rights 
here  and  abroad,  and  “made  in  addition 
Ill  iny  thousands  of  dollars  for  the  intrepid 
:”rman,  which  were  immediately  deposited 
I"  his  credit  in  Paris.” 

The  publisher  of  the  St.  Louis  Globe- 
Democrat  was  himself  one  of  the  under¬ 
writers  of  the  flight  of  the  Spirit  of  St. 
Louis. 

Other  than  confirming  what  Mr.  Ray 
had  said,  no  one  on  the  Times  would  be 
'■noted  regarding  the  generous  act.  proba- 
blv  unparalleled  in  all  journalistic  history. 

Saturday  evening  newspapers  got  the 
big  break  on  the  general  news  story,  ably 
bandied  bv  press  associations  and  specials, 
but  one  of  the  amazing  features  of  the 
story  was  the  wav  it  continued  to  sell 
increased  orders  of  naners  both  morning 
and  evening  up  until  Wednesday  after¬ 
noon  of  this  week,  when,  according  to 
reports  received  by  Editor  &  Publisher, 
.  the  sale  began  to  fall  off. 

On  the  afternoon  of  Saturday  presses 


THOSE  LAST  BREATHLESS  MINUTES 


Reporters  and  photographers  shivered  in  early  morning  rain  as  Capt.  Lindbergh 
rolled  his  plane  to  Roosevelt  Field  for  the  take-off  to  Paris. 


Graphic.  The  Evening  Fast  clialked  up 
a  new  high  record  for  its  Saturday  sale, 

.A.  Newman,  circulation  manager,  an¬ 
nounced. 

All  Sunday  newspapers  were  limited  in 
their  sales  by  the  number  of  gravure  and 
comic  sections  already  printed.  Mr. 
Flanagan,  on  the  New  Y ork  I  itnes, 
however,  ordered  more  of  these  special 
sections  printed  on  Saturday  morning, 
and  the  Sunday  Times  sold  669,000  copies. 
More  could  have  been  sold  had  the  sup¬ 
ply  of  special  sections  been  larger. 

“On  Monda-  the  sales  were  approxi¬ 
mately  419,000,”  Mr.  Flanagan  continued ; 
“on  Tuesday  it  went  even  higher,  mount¬ 
ing  to  422,000,  while  on  Wednesday  the 
decline  started  and  the  figure  was  ap¬ 
proximately  412,000. 

“These  figures  are  approximately  35,- 
(XK)  to  40,000  over  the  same  days  last 
year.  Our  high  record  for  daily  sales 
was  when  Gov.  Smith  was  elected.  It 
was  432,000. 

“We  had  calls  as  late  as  9  o’clock 
Sunday  evening  for  copies  of  the  paper. 
Orders  from  dealers  which  we  were  un¬ 
able  to  fill  mounted  to  more  than  10,000. 

“On  Monday  we  heard  reports  from 
some  sections  of  the  city  that  people  were 
so  anxious  to  read  Lindbergh’s  own 
story  that  they  offered  $1  a  copy  for  the 
Times.  One  news  dealer,  we  learned, 
solved  the  problem  of  the  shortage  by 
renting  copies  of  the  Times,  instead  of 
selling  them.” 

Mr.  Beazell  said  the  Sunday  World 
was  a  complete  .sell-out,  declaring  that 
approximately  620,000  copies  were  sold. 
On  Monday,  he  said,  the  sale  was  68,000 
ahead  of  the  same  day  last  year  and  on 
Tue.sday  it  was  53,000  ahead. 

Porter  Caruthers.  assistant  business 
manager  of  the  New  York  Herald 
Tribune,  said  his  paper’s  circulation  on 
Sunday  jumped  up  50,000  and  orders  for 
nearly  10,000  more  had  to  be  refused. 

“News  will  always  sell  a  nevvspaper 
above  all  other  features,  fads,  fancies  and 
soecial  columns,”  said  Louis  F.  Gautier, 
circulation  manager  of  the  Neu’  York 
Morning  Telegraph.  “With  Lindbergh 
news  the  Morning  Telegraph  sold  out  its 
entire  edition  and  could  have  sold  10,000 
more  copies.” 

Reports  from  other  cities  as  gathered 
by  telegraph  by  Editor  &  Publisher  also 
indicated  unusuallv  heavy  sales. 

In  Springfield.  Mass.,  to  meet  the  de¬ 
mand  on  Sunday,  the  I'nion  and  Repub- 
liean  sold  copies  without  the  extra  roto¬ 
gravure  and  comic  sections,  explainin'; 
the  omission  with  a  front  page  box  read¬ 
ing:  “If  Some  of  Your  Paner  is  Missin"' 
it  is  Because  T.indbergh  Flew  to  Paris.” 
.After  exnlaining  the  situation  the  paper 
said :  “The  ITnion  and  Republican  regrets 
the  loss  of  these  features  to  its  readers, 
but  feels  that  the  storv  of  Lindbergh’s 
great  flight  more  than  makes  up  for  any 
disappointment  which  may  have  been 
caused.” 

The  Washington  Star  reported  16.000 
increased  sales  Saturday,  and  the  Post 
(Continued  on  page  50) 
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Editor  &  Publisher  for  May  28,  1927 


REAY  AND  BERTOLET  HEAD  GROUP 
WHICH  BUYS  ST.  PAUL  NEWS 

Executives  of  Daily  Including  Kahn,  Neal,  Thompson  and 
Stein  Acquire  Paper  from  Clover  Leaf  Group — 
Associated  With  Paper  Since  1900 


CONTROL  of  the  .St.  J’aiil  Daily  Xezi's 
])as.sc(l,  May  21),  to  X.  \V.  Reay,  ])ub- 
lisher,  and  C.  1).  Bertolet,  inanaf’er.  ol 


N.  \V.  Re.\y  C.  n.  Bertolet 


tile  paper’s  national  advertising  depart¬ 
ment. 

Mr.  Reay  and  Mr.  Bertolet  acipiired 
the  stock  lornierly  held  by  Mrs.  Mary 
McCurdy  .Nshbaugh,  widow  of  the 
founder. 

Associated  with  them  in-  the  purchase 
are  Howard  Kahn,  editor ;  \V.  H.  Neal, 
business  manager;  M.  \V.  Thompson,  ad¬ 
vertising  manager,  and  C.  J.  Stein,  sec¬ 
retary  ami  treasurer. 

M  r.  Reay  and 
Mr.  Bertolet  will 
continue  in  active 
charge  of  the  pa- 
]KT.  Both  have 
been  active  in  its 
management  since 
its  establishment 
in  1900.  They 
have  controlled  its 
policies  since  the 
death  of  Mr. 
■Nshbaugh  four 
years  ago. 

Negotia¬ 
tions  for  the 
transfer  of  the 
property  were 
concluded  by  cable.  Mrs.  Ashbaugh  is 
traveling  in  Europe. 

“I  am  particularly  glad  to  have  the 
property  come  under  the  control  of  Mr. 
Reay  and  Mr.  Bertolet,”  Mrs.  Ashbaugh 
cabled.  “By  the  transfer  of  the  stock 
they  realized  their  life’s  ambition. 

“I  feel  that  St.  Paul  benefits  because 
it  insures  permanent  control  by  those 
who  succesfully  built  the  property  with 
my  husband  rather  than  by  strangers  un¬ 
acquainted  with  the  city’s  problems.” 

The  sale  includes  in  addition  to  the 
Daily  News  the  Clovcricaf  Weekly  and 
the  Clinvrleaf  Avierican,  publisheil  in 
tabloid  form.  These  weeklies  have  a 
large  circulation  in  the  northwest. 

The  Daily  News  was  established 
March  1.  19()0,  by  L.  V.  .\shbaugh.  Mr. 
Reay  and  Mr.  Bertolet.  I’p  to  the  pres 
ent  time  the  two  latter  have  been  the 
largest  minority  stockholders. 

The  new  owners  contemplate  no 
changes  in  policy  or  staff.  The  Daily 
News  today  has  one  of  the  most  mod¬ 
ern  newspaper  plants  in  the  northwest, 
with  316  office  employes  and  equipment 
and  real  estate  valued  at  more  than  S6(K),- 
000. 

Mr.  Reay  and  Mr.  Bertolet  in  a  state¬ 
ment  promised  to  continue  the  ideals 
which  Mr.  Ashbaugh  statetl  when  the 
first  issue  emerged — an  ideal  of  service 
to  the  nation,  to  the  northwest  and  to  St. 
Paul  and  a  definite  policy  of  honesty  and 
fairness,  with  uncompromising  opposition 
to  every  form  of  graft,  vice  and  crook¬ 
edness. 

Mr.  Bertolet  is  a  graduate  of  North¬ 
western  University,  Evanston,  Ill.  His 
first  position  was  with  the  Lord  & 
Thomas  advertising  agency.  Chirago. 
He  later  was  connected  with  the  Chieaya 
Jcntrnal. 

At  the  time  Mr.  .\shbaugh  started  the 
nucleus  of  the  Cloverleaf  Newspapers 
Mr.  Bertolet  associated  himself  with  the 


foreign  department  in  the  capacity  of 
t'liicago  representative.  He  later  became 
manager  of  national  advertising  of  all 
Cloverleaf  newspapers. 

I'rom  time  to  time  he  acquired  stock  in 
the  various  publications. 

He  has  worked  continuously  for  twen¬ 
ty-seven  years  in  the  national  advertis¬ 
ing  department  of  the  Cloverleaf  papers. 

Mr.  Reay  started  his  newspaper  career 
in  1890  for  the  Scripps  League  on  the 
Cincinnati  Past,  and  worked  with  them 
until  I'XH).  In  19(K)  with  Mr.  .\shbaugh 
he  came  to  St.  Paul  and  installed  the 
plant  of  the  St.  Paul  Daily  News.  His 
first  position  was  bookkeeper.  Later  he 
was  advance<l  to  cashier,  office  manager 
and  business  manager,  and  at  the  death 
of  Mr.  Ashbaugh  became  president  and 
publisher. 

Mr.  Kahn,  Mr.  Neal,  Mr.  Thompson, 
and  Mr.  Stein,  have  all  been  associated 
with  the  Daily  News  for  a  number  of 
years  and  for  the  past  several  years  have 
served  in  their  present  capacity. 


S.  G.  LITTLE  PROMOTED 

S.  ti.  Little,  who  for  the  past  year  has 
been  national  advertising  manager  of  the 
.  Islieinllc  (N.  C. )  Citizen,  has  been  pro¬ 
moted  to  advertising  manager,  in  charge 
of  both  local  and  national.  C.  R.  McIn¬ 
tyre,  former  local  manager,  has  resigned 
to  go  into  the  automobile  business. 
-McIntyre  had  been  with  the  Citizen  for 
the  past  21  years.  Little  was  at  one  time 
with  the  _K.  Katz  Special  -\dvertising 
.\gcncy.  New  York,  and  was  a  junior 
partner  witli  E.  E.  W'olcott,  representing 
the  Clover  Leaf  Newspapers. 

300  HLM  PROGRAMS 

The  number  of  film  programs  furnished 
by  the  Jane.niUe  (W'is.)  Daily  Gazette 
community  department  reached  the  300 
mark  recently.  The  paper  books  films 
and  supervises  their  showing  at  schools, 
clubs  and  before  community  groups.  The 
plan  has  proved  an  excellent  builder  of 
good-will  according  to  Stephen  Bolles, 
editor. 


LINDBERGH  INVITED  TO 

ATTEND  S.  N.  P.  A.  MEET 

pONGR-ATULATIONS  and  an 
invitation  for  Charles  Lind¬ 
bergh  to  he  the  honor  guest  of  the 
Southern  Newspaper  Publishers’ 
.Association  at  its  twenty-fifth  an¬ 
nual  convention  July  4.  at  .Atlanta, 
was  received  by  Lindbergh,  Sunday, 
in  Paris,  when  he  was  handed  a 
ealdegram  from  .A,  G.  Newinyer, 
associate  publisher  of  the  New 
Orleans  Item. 

Mr.  Newniyer,  who  is  past  presi¬ 
dent  of  the  S.  -N.  P.  -A.  and  chair¬ 
man  of  the  1927  convention  pro¬ 
gram  committee,  wired  the  daring 
aviator  as  follows: 

‘"Southern  Newspaper  Publish¬ 
ers’  -Association  extends  heartiest 
congratulations  and  invites  you  to 
he  its  honor  guest  at  the  twenty- 
fifth  annual  convention  in  .Atlanta 
on  July  4.  Kindly  cable. 

“A.  G.  NEWMYER.” 


OCHS  TELEGRAPHS  PRAISE 

Publisher  of  N.  Y.  Times  Sees  Lustre 
Added  to  America  by  Lindbergh 

-Adolph  S.  Ochs,  publisher  of  the  New 
)'ork  Times,  who  is  on  an  automobile 
tour  of  France,  telegraphed  his  congratu¬ 
lations  to  Capt.  Charles  .A.  Lindbergh 
from  Biarritz  to  Paris  on  May  24.  He 
wireel : 

"Present  my  heartiest  congratulations 
to  Charles  LindlK^rgh  on  his  epochal 
achievement  and  having  won  an  imperish¬ 
able  name.  Tlie  human  race  throughout 
the  world  proclaims  him  and  takes  pride 
in  his  daring  and  courage. 

"He  has  added  new  lustre  and  renown 
to  .America  and  to  its  respect  and  pres¬ 
tige  with  all  peoples.  1  wish  I  had  been 
present  to  greet  him.” 

WINS  ART  CLASS  VOTE 

The  Tribune  Tower,  which  houses  the 
editorial  and  e.xecutive  offices  of  the 
Cliicasio  Tribune,  was  voted  the  most 
beautiful  building  in  the  city  by  a  Uni¬ 
versity  of  Chicago  art  class.  Out  of  50 
votes  cast,  the  Tower  received  25  and 
the  I'ield  Museum  was  second  with  5. 
The  other  votes  were  widely  distributed, 
no  other  building  receiving  more  than 
three. 


FORD  NAMES  AYER  TO 
HANDLE  ADVERTISING 

Philadelphia  Agency  to  Place  Copy  on 
Cars,  Trucks  and  Tractors — No 
Date  Set  for  Start  of 
Campaign 


Edsel  B.  E'ord  has  appointed  N.  \V. 
-Ayer  &  Son  of  New  A’ork  and  Philadel¬ 
phia  to  handle  the  advertising  of  the 
I'ord  Motor  Car  Company,  he  notified 
Editor  &  Publisher  by  telegraph  on 
May  25. 

Mr.  Ford’s  announcement  of  the  ap¬ 
pointment  coincided  with  a  statement  is¬ 
sued  in  Detroit  of  a  new  three-speed 
model,  which  officials  asserted  would  be 
“superior  in  design  and  performance  to 
any  low-priced  light  car.” 

Editor  &  Publisher  on  Thursday- 
talked  with  Wilfred  Frye,  president  of 
N.  W.  -Ayer  &  Son,  at  Philadelphia  head¬ 
quarters  over  the  long  distance  tele¬ 
phone. 

Mr.  Frye  said  it  would  “be  difficult  to 
predict”  when  first  advertising  copy 
would  be  placed  describing  the  new  model 
in  paid  space  in  the  newspapers  and 
magazines. 

"We  are  not  ready  to  make  any  an¬ 
nouncement,”  he  said.  “The  account  will 
be  an  organization  job.  There  will  be 
several  men  in  charge,  but  we  have  not 
yet  decided  who  they  will  be.” 

Mr.  Ford’s  telegram  to  Edittir  &  Pub¬ 
lisher  stateil :  "The  Ford  Motor  Car 
Company  announces  that  they  have  re¬ 
tained  N.  W.  Ayer  &  Son  of  Philadel¬ 
phia  as  advertising  counsel  to  handle  the 
Ford  car,  truck,  and  Fordsoii  tractor.” 

The  Ford  Motor  Car  Company,  accord¬ 
ing  to  estimates  compiled  by  the  Bureau 
of  -Advertising  of  the  .American  Newspa¬ 
per  Publishers  Association,  reached  its 
peak  year  as  far  as  newspaper  advertis¬ 
ing  appropriations  were  concerned  in  1925 
when  $2,500,000  was  expended  in  news¬ 
paper  space. 

The  Bureau’s  estimates  date  back  to 
1923,  when  it  was  figured  that  Ford  spent 
approximately  $500,000  in  newspapers. 
In  1924  he  increased  this  sum  to  $2,400,- 
000. 

-A  big  drop  came  in  1926,  when,  ac¬ 
cording  to  the  estimates,  the  newspaper 
appropriation  was  only  $400,000. 


HOE  OPENS  COAST  OFFICE 


E.  G.  Beveridge  Placed  in  Charge  of 
New  Branch — Crowther  Resigns 

R.  Hoe  &  Co.,  Inc.,  has  opened  a  San 
Francisco  office  in  the  Sharon  Building, 
55  Montgomery  street,  and  Ernest  G. 
Beveridge,  who  has  been  connected  with 
the  company  in  its  service  and  sales  de¬ 
partments  for  many  years,  has  been  placed 
in  charge. 

Fred  Crowther,  W’estern  representative 
for  30  years  and  with  headquarters  in  Los 
-Angeles  for  the  last  IS  years,  is  retiring 
after  having  served  the  company  for  42 
years. 

Previous  to  becoming  Western  repre¬ 
sentative,  he  was  connected  with  the  com- 
nany’s  Chicago  office.  His  resignation 
is  effective  June  1  and  he  is  now  travel¬ 
ing  East  on  the  way  to  Great  Britain  to 
visit  his  relatives. 


TO  FLY  TO  JAVA 

A’an  Lear  Black,  president  of  the  Bal¬ 
timore  Sun,  who  is  now  in  London,  has 
announced  his  intention  of  making  an  air¬ 
plane  trip  from  London  to  Java,  in  the 
Dutch  East  Indies.  The  return  trip  will 
also  be  made  by  air.  He  expects  to  leave 
Croydon,  the  London  airport,  in  a  Dutch 
airplane  about  June  11.  A  Dutch  pilot 
and  a  reserve  pilot  will  accompany  Mr. 
Black. 


PRINTING  WLL  PASSED 

The  Ohio  legislature  has  passed  over 
the  veto  of  Governor  A.  V.  Donahey  a 
law  compelling  county  auditors  to  publish 
their  annual  reports  in  the  newspapers. 
The  law  had  been  unintentionally  re¬ 
pealed  by  the  previous  legislature.  The 
governor  declared  there  was  no  necessity 
of  publishing  the  reports  in  the  papers. 


NO  MORE  PROPAGANDA 

An  Editorial  by  C.  E.  Broughton,  Editor,  Sheboygan  (Wis.)  Press 

The  World  War  has  been  rharged  with  a  great  many  grievances,  imaginary 
and  otherwise,  but  it  is  an  indisputable  fart  that  an  unlimited  number 
of  days  and  weeks  for  fad  observances  have  been  handed  down.  Some  are 
worthy  of  commemoration;  others  ought  to  have  been  canned  long  ago. 
We  are  giving  a  few  of  these  today  for  the  information  of  the  reading  public: 
Child  Health  da>,  Better  Homes  week.  Canned  Foods  week,  .American  Forest 
week.  National  Music  week.  Baby  week.  Fire  Prevention  week.  Clean-up 
week.  Better  English  week.  Thrift  week,  January  Laugh  month.  Girl  Scout 
week.  Bov  Scout  week.  National  Garden  week.  Golden  Rule  day,  and  World 
Gooil  Will  day,  and  at  the  present  rate  the  year  will  not  be  sufficiently  long 
to  take  care  of  all  these  and  others  to  follow. 

Now,  we  do  not  want  to  say  that  some  of  these  observances  are  not 
meritorious,  hut  there  are  a  great  number  of  organizations  that  use  the  news¬ 
paper  to  promote  these  observances  without  doing  any  work  themselves. 
When  they  want  to  get  some  publicity  they  run  over  to  the  newspaper  office 
and  attempt  to  fill  the  columns,  and  in  many  instances  thev  ask  for  editorials 
and  then  mail  these  in  as  the  sum  total  of  their  work.  This  paper  is  willing 
to  co-operate  whenever  it  deems  the  effort  worthwhile,  but  we  are  getting 
tired  of  being  used  as  a  propaganda  sheet.  During  the  World  War  we  had 
meatless  days,  wheatless  days,  and  any  number  of  other  days  and  weeks,  but 
thev  were  promulgated  in  the  interest  of  winning  the  war,  and  newspapers 
willingly  assumed  the  task  of  publicity  mediums.  Tbe  war  is  over  now, 
and  organizations  that  attempt  to  foster  the  numerous  observances  will  do 
well  to  promote  a  program  themselves  that  is  worthwhile  and  not  shirk  their 
responsibilities.  Let  them  work  out  a  local  program  that  is  of  appealing 
interest  to  the  public,  and  they  will  find  their  local  newspaper  ready  and 
willing  to  join  with  them. 

We  have  been  approached  for  the  last  three  years  and  urged  to  run  edi¬ 
torials  furthering  a  certain  movement,  and  the  committee  representing  the 
organization,  so  far  as  we  know,  has  not  performed  a  single  activity  recom¬ 
mended  in  the  bulletin  sent  out  by  the  national  organization. 

The  .American  people  are  tired  of  being  fed  this  kind  of  prppaganda, 
and  the  Sheboygan  Press  does  not  feel  justified  or  warranted  in  filling  its 
columns  with  material  that  does  not  hold  the  readers’  attention. 
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“INSURANCE  SHOULD  M!  BOUGHT,  NOT  SOLD” 

Earnest  Elmo  Calkins,  Noted  Agency  Man,  Warns  Insureuice  Firms  Against  Their  “Destructive 
Silence” — “Insure  Insurance,”  His  Advice  at  Hartford  Meeting 

Members  of  the  insurance  Adver-  pursues  the  agent,  and  insurance  is  sought  and  creative  advertising  comparable  in  good  as  Metropolitan  or  Hartford  Fire 

tising  Conference  in  convention  at  and  bought.  size  and  scope  and  persistence  to  that  would  do  that  very  thing. 

Hartford,  Conn.,  this  week  were  advised  “A  pmmodity  sold  is  never  sold  quite  used  to  sell  Liberty  Bonds.  The  adver-  “With  such  a  body  of  publicity,  insur- 

to  “insure  insurance”  by  Earnest  Elmo  so  satisfactorily  as  a  commodity  bought,  tising  was  big  enough  to  produce  a  state  ance  would  crop  up  in  the  news  like  base- 

Calkins,  president  of  Calkins  &  Holden,  Insurance  should  have  the  advantages  of  of  mind,  and  for  the  time  being  no  sub-  ball,  radio  or  aviation.  Nearly  every 

New  York  advertising  agency.  active  demand.  The  effort  that  is  now  ject  was  more  earnestly  discussed.  True,  great  news  story  has  its  insurance  slant. 

His  address,  one  of  the  highlights  of  devoted  to  selling  it  should  be  released  to  it  had  the  background  of  a  world  war,  the  Sherry-Netherland  fire,  the  Snyder 

the  fifth  annual  meeting  of  the  group,  | - ,  purder,  the  trans-Atlantic  flight.  The 

■  ■  ■  ■■  -----  insurance  slant  is  not  stressed  in  the  news 

because  the  topic  is  of  no  interest  to  the 
public.  _  The  insurance  companies  con¬ 
firm  this  by  their  destructive  silence.” 

The  annual  banquet  of  the  Insurance 
Advertising  Conference  was  held  on 
Wednesday.  C.  M.  Cartwright  of  Chi- 
cago.  Ill.,  editor  of  the  National  Under¬ 
writer,  was  toastmaster.  H.  A.  Calahan 
of  New  York,  advertising  counselor,  and 
W.  W.  Darrow,  advertising  manager  of 
the  Home  Insurance  Company,  were 
speakers. 

In  an  address  yesterday  afternoon  at 
the  general  meeting,  Frank  W.  Pennell 
of  the  Life  Insurance  Associates  of  New 
York  city  questioned  most  of  the  high- 
powered  methods  of  selling  insurance, 
predicting  that  there  would  be  an  early 
return^  to  some  of  the  old-fashioned,  un¬ 
obtrusive  and  quiet  methods  that  mark 
the  work  of  the  men  who  year  in  and 
year  out  swing  the  big  production  in  the 
business. 

Mr.  Pennell  discussed  the  qualities  of 
a  good  insurance  salesman,  indicating 
that  in  his  opinion  the  man  who  had 
been  trained  in  a  newspaper  office  made 
the  best  salesman  because,  Mr.  Pennell 
said,  “They  inquire.  They  investigate. 
They  dig  up  facts  about  others.  They 
uncover  situations.  They  eliminate  the 
unfit  fro  mthe  fit.  They  know  the  mo- 


‘‘Advertising  is  business  insur¬ 
ance,  why  do  not  the  insurance 
companies  advertise?” 


“If  people  really  knew  what  in¬ 
surance  was,  insurance  agents  could 
sit  in  their  offices  like  nose  and 
throat  specialists  and  people  would 
crowd  their  reception  rooms  for  a 
chance  to  buy.” 


“The  men  who  insure  the  world 
against  everything  that  can  happen 
do  not  insure  insurance  against  the 
destructive  power  of  silence.” 


Earnest  Elmo  Calkins 


which  opened  Monday  and  closed  Wed¬ 
nesday  afternoon,  was  delivered  Tuesday 
at  luncheon.  A.  W.  Spaulding,  president 
of  the  Hartford  Advertising  Club,  was 
toastmaster,  and  Winslow  Russell,  vice- 
president  of  the  Phoenix  Mutual  Life 
Insurance  Company,  introduced  the 
speaker. 

Mr.  Calkins  said  in  part: 

“Advertising  men  sometimes  call  ad¬ 
vertising  business  insurance,  and  they 
wonder  why  insurance  men  who  insure 
the  world  against  everything  that  can 
happen  do  not  insure  insurance  against 
the  destructive  power  of  silence. 

“If  advertising  is  business  insurance, 
why  do  not  the  insurance  companies  ad¬ 
vertise?  A  few  do  advertise,  but  their 
advertisements,  while  praiseworthy  as 
samples,  are  too  few  and  too  small  to 
form  that  body  of  insurance  advertising 
which  is  necessary  to  create  a  new  public 
opinion. 

“In  twelve  leading  magazines,  as 
checked  by  the  Curtis  Publishing  Com¬ 
pany,  the  total  expenditure  for  advertis¬ 
ing  insurance  in  1926  was  $1,064,269, 
while  for  the  motor  car  and  its  access¬ 
ories  it  was  $30,955,298.  The  ratio  for 
all  advertising  mediums  would,  if  any¬ 
thing,  increase  the  odds  in  favor  of  the 
auto.  In  proportion  to  its  opportunity, 

insurance  has  never  yet  been  advertised.  induce  men  to  h  ’  ' 

“Insurance  has  been  sold  all  these  years  selling  it  right.  It  would  place  all  insur-  but  also  it  had  little  time,  while  insurance  at  a  certain  time.”  insurance 

by  an  army  of  persistent,  insistent,  re-  ance  on  a  Wgher  plane  if  we  pictured  it  has  all  eternity  to  work  up  that  state  Pennell  urtred  that  salp<;m<*n  “wt 

sourceful  men.  The  large  volume  is  due  as  a  desirable  club  or  exclusive  organi-  of  mind  If  insurance  men  appreciated  awav  from  so  much  talk  of  contract  and 
solely  to  their  efforts,  with  no  knowledge  zation  into  which  we  hoped  to  get,  rather  the  intrinsic  human  interest  of  what  they  and  cet  across  to  their  neonle 

or  intelligence  on  the  part  of  the  public  than  as  a  group  of  annoying  and  persist-  sell,  insurance  would  be  a  topic  of  conver-  great  idea  of  the  service  to  which 
to  help  them.  Most  of  what  the  public  ent  solicitors  mailing  us  cards  to  ask  sation  ranking  with  baseball,  prohibition,  jj^gy  j^^g  entitled  and  which  thev 
suspects  about  insurance  is  wrong,  includ-  when  our  birthday  comes.  radio  or  organized  sport.  I  say  this  not  tainlv  will  eniov’  if  thev  make  -Ts  rarel 

mg  Its  suspicion  that  the  agent  is  a  nui-  “Insurance  means  nothing  to  the  aver-  because  I  Wieve  in  advertising,  but  be-  {yj  ^  selection  of  their  agent  of  record  as 

.  age  man  but  being  bothered  by  an  insur-  cause  I  believe  in  insurance.  thev  do  of  the  cnmnanv  which  ie  tn  have 

“These  agents  are  selling  those  price-  ance  agent  or  the  regular  payment  of  “By  the  power  of  advertising,  paid  the  contract.” 
less  commodities — protection  and  peace  of  premiums,  or  a  vague  sheet  of  assets  and  advertising,  supplemented  by  the  collat-  r  w  vL  p  Kr 

mind.  In  the  w’ords  of  old  Omar  to  the  liabilities.  If  insurance  had  been  taught  eral  advertising  that  an  immense  paid  ’  r  '  .u  publicity  mana- 

wine-sellers :  daily  and  weekly  to  all  people  who  can  advertising  venture  would  produce,  insur-  ° 

“I  often  wonder  what  the  vintner  buys  read,  in  terms  of  living,  in  terms  of  man’s  ance  would  have  the  breathless  interest  of  pi„' 

One-half  so  precious  as  the  stuff  he  sells.”  daily  interests  and  dreams  and  ambitions  a  sex  murder  or  a  prize  fight.  For  ,  ^ 

“I  wonder  also  why  insurance  must  be  and  affections,  one  of  the  basic  things  of  every  million  dollars  spent  in  advertising  thnrniKrhlv^thp  ^  i 

sold  at  all.  Why  should  it  not  be  bought?  life,  like  getting  on  in  the  world,  or  mar-  insurance  of  all  kinds,  life,  fire,  accident,  ?,nHcr  t 

Why  should  a  man  have  to  be  pursued  riage,  or  health,  or  recreation,  and  espe-  etc.,  thirty  million  is  spent  in  advertising  ^  the 

to  get  him  to  buy  insurance  when  he  goes  cially  if  all  the  picturesque  and  entertain-  motor  cars.  Yet  the  motor  car  has  no  c 

to  the  depot  to  buy  a  railroad  ticket  ?  ing  stories  which  grow  up  around  the  advantage  over  insurance  in  appeal,  .  .  .  P  ^9“ 

“There  is  no  use  in  saying  that  he  practice  of  insurance  were  used,  the  sight  human  interest,  potential  market,  salabil- 
wants  the  trip  and  he  does  not  want  in-  of  the  word  ‘insurance’  in  print  would  ity  or  importance  to  the  human  race,  bepy  u.-phlv  H  f  » 

surance.  Frequently  he  does  not  want  be  the  signal  for  such  interesting  and  A  company  formed  to  manufacture  a  new  .  .  “  X  that 

the  trip.  He  may  have  to  go  on  business,  agreeable  mental  pictures  as  the  words  motor  car  considers  advertising  as  neces-  th#*  Pmotlnnai  sh^ld  be  laid 

and  since  he  has  to  go,  he  goes  and  hunts  ‘raise  in  salary’,  ‘home  run’  or  ‘tax  re-  sary  as  a  factory.  Insurance  companies,  emotional  appeal  of  picture  adver- 

up  the  railroad  and  buys  a  ticket,  but  he  duction’.  with  a  few  exceptions,  have  no  conception  r  ixr  *  •  j  j-  i 

waits  for  the  agent  to  hunt  him  up  and  “There  are  a  few  things  that  are  abso-  of  advertising.  evnert  nf  M^’w  Vnlk 

sell  him  the  insurance  he  needs  far  more  lutely  basic  in  us,  resting  on  natural  and  “The  time  will  come  when  insurance 
than  he  needs  a  trip.  primitive  instincts.  will  be  the  most  widely  advertised  com- 

“It  is  all  in  the  way  he  has  been  taught.  “Self  preservation  and  self  perpetua-  modity,  but  not  until  the  present  boards  s,  indicaung  that  with  the  proper  treat- 
sold.  Others  are  tion  have  alwavs  been  considered  two  of  of  control  have  passed  away,  and  newer,  ment  agents  could  profit  considerably  by 
the  greatest.  '  younger  men,  who  have  grown  up  in  a  use  of  this  method.  He  said  that  the  win- 

lew  what  incnranre  “Self  preservation  includes  evervthing  modern  environment,  have  succeeded  ^  greater  educational 

was,"lnsuroncrigen?s  could  sit  in  their  ^*'0™ envelope  to  dodging  an  auto-  them.  Banks  and  trust  companies  have  '  “ 

offices  like  nose  and  throat  snerialists  and  mobile.  begun  to  realize  that  they  are  human  m-  .  A  vV.  Spaulding  presented  his  address 

people  would  crowd  their  recention  rooms  “Another  human  instinct  out  of  which  stitutions  as  veil  as  financial  institutions,  m  the  novel  form  of  a  dialogue  with  ques- 
'  •  P  insurance  grows  is  co-operation.  Co-oper-  but  insurance  companies  have  never  out-  tions  and  answers.  Important  matters 


Some  services 
bought. 

“  If  people  really  knew  what  insurance 


for  a  chance  to  buy. 


“Tbev  roiild  nr^cc  a  hntton  and  ack  ation  is  the  finest  flower  of  civilization,  grown  the  actuarial  conception  of  insur-  of  interest  to  those  connected  with  advcr- 

When  hnndred  of  thousands  of  neonle  ance.  tising  were  excellently  brought  out  in 


the  girl  who  has  charge  of  the  outer 
office,  ‘How  many  are  waiting  this  morn 


When  hundred  of  thousands  of  people  ance.  tising  were  excellently  brought  out  in 

washed  out  of  their  homes  by  the  The  great  force  in  advertising  is  group  this  manner, 
hi?"  ^Hss  "swTt'rhhoard  ?”  wheti  '^she  Overflowing  Mississippi  the  nation  passes  advertising,  not  co-operative,  except  as  all  R.  W.  Smiley,  advertising  manager  of 
sav’s  ‘Tpn  ’  rcnlv  ‘Wpll  spnd  them  in  in  ^^e  hat  and  responds  with  millions  to  care  advertising  for  any  one  industry  is  co-  the  Metropolitan  Casualty  company  of 
Slar  order  ’  ’  ‘^e  refugees.  This  is  spontaneous  operative.  It  is  the  whole  body  of  auto-  New  York,  and  Dale  D.  Butler  of  Mid- 

“wv, .  V,  1.1  *  1  j  •  1-  co-operation.  But  if  every  one  of  the  mobile  advertising  that  keeps  the  motor  dletown  each  discussed  techniccl  matters 

fnk  '  ^  in  line  d^-gHers  in  the  lowlands  bordering  the  car  idea  alive.  Insurarce  has  no  such  relating  to  the  advertisng  of  the  insurance 

t  as  th^  stand  in  ^Ussissippi  had  been  for  years  paying  body  of  advertising.  The  few  exceptions  business, 

is  a  small  sum  annually  to  insurance  com-  are  but  a  drop  in  the  bucket.  - 

ancecompanies%o’chase”U?JeHs  anTu  to  provide  against  losses  by  flood,  ‘/Life  insurance  has  made  its  greatest  EMPLOYES  GET  BONUS 

is  tL  k  f  ♦  prospects,  ana  it  would  have  been  organized  co-opera-  gam  in  recent  years  m  group  insuranct. 

ti  If  1  oi  the  travelers  to  chase  Insurance  is  organized  co-operation.  Let  them  apply  the  same  reasoning  to  The  Parsons  I^per  Company  of  Hol- 

cicet  agents.  It  is  a  form  of  public  utility.  their  own  business  until  every  coiTinapy  .  yoke,  _^^ass.,  has/^i’^ep  each  of  dtr  era- 

A  habit  is  the  result  of  education,  and  “The  time  will  come  when  the  lull  contributes  its  share  toward  majcjug  in-. .  ploye.s  ,250  in  nUjii’Lie* , ,  who',  have  been 
one  of  the  greatest  forces  in  education  power  of  advertising  will  be  used  to  pro-  surance  the  best  known,  the  most  talked  with  it  Tor  a  ycac  or'piore  a  gift  6f  $100. 
•s  advertising.  And  advertising  will  re-  mote  insurance.  I  may  not  live  to  see  it,  about,  the  most  interesting  topic  of  our  The  gift  was  a  surprise, present  from  E. 
verse  the  process,  so  that  the  prospect  but  perhaps  you  will.  I  mean  promotive  daily  lives.  A  hundred  campaigns  .as*P-  Bagg,  pi'es^deqc  and  t'ea'surer. 
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NEW  GROUP  FORMALLY 
TAKES  OVER  DAILY 


NEW  OWNERS  STARTING  PRESSES  OF  STANDARD-UNION 


Ralph  Jonas,  president  of  the  Brooklyn 
Chamber  of  Commerce,  on  May  25  started 
the  presses  t)f  the  Hrooklyn  Standard- 
Union,  marking  the  formal  assumption  of 
control  of  tliat  paper  by  its  new  owners. 

Mr.  Jonas  is  a  memlKT  of  the  syndi¬ 
cate,  which,  headed  hy  Joseph  J.  b^rly, 
for  28  years  an  employe  of  the  Standard- 
Union,  purchased  the  paper  at  auctitm 
two  weeks  ago  for  $901.(KIO. 

Many  important  business  men  in 
Brooklyn  attended  the  ceremony  on  Wed¬ 
nesday. 

.Annmg  the  invited  guests  were  Mayor 
Walker,  Charles  I).  1  lilies,  vice-chairman 
of  the  Republican  Xational  Committee; 
Borough  President  Byrne,  Republican 
Leader  J.  A.  'Livingston  and  Democratic 
Leader  John  H.  McCooey,  of  Brooklyn; 
Presiding  Justice  Kelly,  of  the  Appelate 
Division;  Supreme  Court  Justices  Crop- 
sey  and  l^-wis  Mitchell  May,  president  of 
the  Brooklyn  Pederation  of  Charities ; 
Matthew  S.  Sloan,  president  of  the 
Brooklyn  Edison  Company;  Justices 
MacCrate,  Haggerty,  Druhan,  Strong, 
Riegelmann,  Fawcett,  Carswell  and  Cal¬ 
laghan,  Police  Commissioner  Warren, 
Deputy  Commissioner  Hoyt,  Surrogate 
Foley,  Fire  Commissioner  Dorman,  Ed¬ 
ward  C.  Blum,  vice-president  of  .\braham 
&  Straus,  Inc. :  Walter  Hammitt  ,vice- 
president  of  Fre<lerick  Loeser  &  Co.;  Ben¬ 
jamin  H.  Nanim  and  Colonel  M.  Fried- 
sam. 

.•Mso  John  S.  Burke,  of  the  B.  .\ltman 
&  Co. ;  William  S.  Madden,  president  of 
the  B.-M.-T. ;  George  Le  Boutillier,  vice- 
president  of  the  Long  Island  Railroad ; 

J.  S.  McColloh,  president  of  the  New 
York  Telephone  Company;  United  States 
.-\ppraiser  Krack,  .\ssistant  Mayor  Kerri¬ 
gan  and  other  personal  friends  of  Jonas 
and  Early  for  many  years. 

Associated  in  the  management  of  the 
Standard  Union  are  a  number  of  promi¬ 
nent  business  men  in  Brooklyn,  including 
William  M.  Greve,  president  of  the  Pru¬ 
dence  Bonds  Corporation;  William  H. 
English,  banker ;  Frederick  I).  Mackay, 
vice-president  of  the  E.  W.  Bliss  Com¬ 
pany:  Colonel  Jackson  A.  Dykman,  a 
lawyer;  ex-Senator  A.  W.  Burlingame, 
.■Mbert  Conway,  Arthur  S.  Somers,  a 
member  of  the  Board  of  Education;  Jo¬ 
seph  J.  .Sartori,  County  Judge  Alonzo  G. 
McLaughlin,  .Xssistant  District  .\ttorney 
Geoghan. 

Letters  of  congratulation  were  received 
from  Governor  Smith,  Charles  D.  Hilles 
and  others. 

S.  H.  BOWLES  IS  MARRIED 

Sherman  H.  Bowles,  publisher  of  the 
St>nngfield  (Mass.)  Rcfn(hlican,  and  Miss 
Esther  M.  Johnson  of  Irvington,  N.  J.. 
were  married  May  19  in  Newark.  N.  J. 
Mr.  Bowles,  a  Harvard  graduate,  is  a 
great-grandson  of  Samuel  Bolles,  late  edi¬ 
tor  of  the  Republican.  Mrs.  Bowles  was 
formerly  employed  on  one  of  her  hus¬ 
band’s  newspapers. 

'  CALLAGHAN  GIVEN  DEGREE 

John  B.  Callaghan,  editor  of  the 
Sf^rinsficld  (Mass.)  Daily  Neics  will  be 
awarded  an  Inmorary  Master  of  .\rts 
degree  by  Holy  Cross  College,  Wor¬ 
cester,  Mass.,  on  May  30. 


Left  to  right:  R.  F.  R.  Huntsman,  publisher;  Ralph  Jonas,  pr 'sid"nt  of  ’ho  Brooklyn  Chamber  of  Commerce;  Joseph  J. 
r-..iiy.  president  and  treasurer  of  the  Brooklyn  Union  Pnbl  diing  Company,  and  Mrs.  Early. 


ADVERTISERS’  ASSOCIATION  OBJECTS 
TO  DAILY’S  CIRCULATION  CONTEST 


Arthur  Ogle,  Secretary  of  A.  N.  A.,  Writes  Newspaper  Pub¬ 
lisher  to  Tell  Him  That  Space  Buyers  “Look  Askance 
at  Premium  Circulation” — He  Replies 


DEAR  HEADS  A.  P.  IN  JERSEY 

Jo.seph  A.  Dear,  publisher  of  the  Jer¬ 
sey  City  Jersey  Journal,  was  elected 
chairman  of  the  New  Jersey  members  of 
the  Associated  Press  at  their  annual 
meeting  May  19.  George  M.  Hart,  edi¬ 
tor,  Passaie  Daily  S^eu-s,  was  named  sec¬ 
retary. 

PUBLISHER  BECOMES  BANKER 

K*' E;..  Smith,  ptiblishcV  of  the  Mertoeii 
(Conn.)  ',Re>-nrd.  p^n  elected  a  vice- 
president  of  the  Puritan  Bank  &  'Trust 
Company*  of. his  city.  , 


X^NTDENCE  that  the  Association  of 
National  Advertisers  intends  to  carry 
an  active  campaign  against  "forced”  news¬ 
paper  circulations 
wa.s  forthcoming 
this  week,  when 
Arthur  H.  Ogle, 
secretary  and 
treasurer,  issued 
for  publication 
c  o  r  r  e  stK)ndcnce 
he  has  carried  on 
with  the  publish¬ 
er  of  an  unnamed 
eastern  daily 
newspaper  object¬ 
ing  to  a  circula¬ 
tion  contest  it 
was  conducting. 

Mr.  Ogle  said  Arthur  H.  Ogle 
an  A.  N.  .\.  mem¬ 
ber  sent  in  an  advertisement  of  the  con¬ 
test  which  the  newspaper  was  publishing 
in  its  own  space.  The  prizes  included  a 
$5,000  home  ami  five  automobiles,  in  addi- 
titm  to  numerous  smaller  cash  awards. 
.Umong  statements  objected  to  in  the  ad¬ 
vertisement  was  the  following: 

"THE  WORLD  IS  YOUR. FIELD. 

“You  can  work  anywhere.  You  need 
not  confine  yourself  to  any  town,  county, 
city  or  state.  Get  subscriptions  wherever 
you  can  get  them.  Districts  have  no 
meaning  in  the  matter  of  getting  subscrip¬ 
tions.  (;k>  anywhere. 

“Go  quickly.  Remember,  some  other 
worker  may  beat  you  to  it,  so  get  into  the 
contest  at  once  and  get  that  sul>scription, 
wherever  it  may  be.” 

Mr.  Ogle’s  letter  to  the  publisher,  clear¬ 
ly  setting  forth  the  A.  N.  A.’s  attitude 
and  inviting  friendly  discussion,  follows : 

“Dear  Sir : 

“One  of  our  members,  who  is  an  im¬ 
portant  national  advertiser,  has  brought 
to  our  attention  a  circulation  contest 
which  you  are  conducting,  the  details  of 
w'hich  were  given  in  a  full-page  adver¬ 
tisement  in  your  issue  of  .\pril  — .  In 
connection  with  this  it  has  occurred  to  me 
t'lat  yfxi  would  be  interested  in  knowing 
th’^  attitude  of  members  of  the  .Associa¬ 
tion  of  National  .Advertisers  toward  pre¬ 


mium  circulation,  and  toward  the  e.xten- 
sion  of  circulation  beyond  the  normal 
trading  area  of  the  newspaper. 

"It  is  undoubtedly  true  that  in  the  past 
many  advertisers  have  insistently  de¬ 
manded  mass  circulation  without  much 
questioning  as  to  who  the  newspaper’s 
readers  were,  where  they  lived  and  how 
carefully  they  read  it,  but  it  is  also  evi¬ 
dent  that  those  national  advertisers  who 
in  the  past  have  bought  on  the  basis  of 
quality  only  are  now  interested  in  know¬ 
ing  about  quality  and  location  of  circula¬ 
tion,  as  well  as  about  reader  interest.  Ob¬ 
viously,  therefore,  they  are  likely  to  look 
askance  at  premium  circulation,  particu¬ 
larly  when  the  prizes  are  of  such  great 
value  as  those  offered  by  your  publica¬ 
tion. 

“In  addition  to  the  question  of  quality 
of  circulation  and  reader  interest,  one  of 
the  subjects  of  greatest  interest  to  the 
advertiser  is  that  of  the  distribution  of 
circulation  with  respect  to  the  normal  lo¬ 
cal  trading  area  of  the  city  in-  which  the 
newspaper  is  published.  National  adver¬ 
tisers  use  newspapers  to  enable  them  to 
localize  their  advertising,  and  circulation 
which  goes  far  beyond  the,  local  trading 
area  is  largely  wasted.  Therefore,  it  was 
rather  a  shock  to  read  that  part  of  vour 
advertisement  entitled  ‘The  World  Is 
A'our  Field,’  in  which  you  urge  your  sub¬ 
scription  workers  to  get  subscribers  in 
any  county,  city  or  state  they  desire. 

“.As  you  no  doubt  know,  our  interest  in 
newspapers,  or  in  any  other  medium,  is 
based  entirely  on  our  desire  to  assist  in 
making  advertising  more  effective  and  to 
get  the  advertiser  more  in  results  for  each 
dollar  he  spends.  Obviously,  the  pub¬ 
lishers  are  just  as  much  interested  in  the 
subject  of  economical  advertising  as  are 
the  advertisers  themselves,  and  it  is  for 
that  reason  that  I  take  the  liberty  of 
bringing  these  matters  to  your  attention. 
I  would  appreciate  some  expression  from 
you  when  you’ve  had  an  onnortunity  to 
give  these  subjects  consideration.” 

To  this  letter  the  publisher  replied  on 
May  24  that  he  was  onposed  to  the  use 
of  premiums  and  “srarcpH'  ever”  used 
them.  He  welcomed  Mr.  Ogle’s  letter,  he 


said,  "particularly  at  this  time,  when  it 
stems  that  newspapers  all  about  have 
gone  wild  in  their  attempts  to  build  circu¬ 
lation  figures.”  He  continued : 

“Our  circulation  contests  are  run  in 
self  defense  and  would  never  be  run  at 
all  did  we  not  feel  compelled  to  use  them 
to  checkmate  contests  previously  an¬ 
nounced  by  our  competitor.  We  have 
never  employed  a  contest  company  of  any 
kind,  but  conducted  these  ourselves  with 
our  regular  organization,  so  we  are  in  a 
position  to  know  they  are  conducted  hon¬ 
orably  and  we  are  always  here  to  back 
up  what  is  done  when  the  contest  is  over.” 

In  a  statement  to  Editor  &  Pcblisher, 
Mr.  Ogle  said  that  the  following  factors 
were  those  emphasized  by  the  .A.  N.  .A.  in 
its  program  dealing  with  newspaper  cir¬ 
culation  : 

"First,  our  entire  interest  is  to  enable 
the  advertiser  to  buy  circulation  which 
represents  a  maximum  degree  of  profit¬ 
ableness  to  him.  This  implies  concentra¬ 
tion  in  local  trading  areas,  sound  charac¬ 
ter  of  readers,  and  a  sustained  reader  in¬ 
terest. 

“Second,  since  these  are  essential  fac¬ 
tors  bearing  on  the  economical  expendi¬ 
ture  of  advertising  appropriations,  we 
feel  sure  that  all  forward-looking  pub¬ 
lishers  are  just  as  much  interested  in 
them  as  we  are. 

“Third,  our  entire  effort  in  promoting 
our  program  is  made  in  the  belief  that  it 
should  be  a  co-operative  enterprise  on  the 
part  of  publishers  and  advertisers  to 
insure  greater  return  for  the  advertising 
dollar.” 


HARRY  JOHNSTON  DEAD 

Harry  Johnston,  42,  news  editor  of  the 
Houston  Post  DisfnJlch,  died  Wednesday 
nivht  after  several  months’  illness.  His 
wife  and  two  children  survive.  He  was 
the  .son  of  the  late  Col.  R.  M.  Johnston, 
veteran  former  editor  of  the  Houston 
Post.  Most  of  his  nearly  25  years’  news¬ 
paper  experience  was  spent  on  Houston 
papers  in  various  capacities,  although  at 
one  time  he  was  managing  editor  of  the 
El  Pa.so  Times  and  also  of  the  Democrat. 

TO  SELL  MONTREAL  HERALD 

.An  advertisement  is  appearing  in 
Montreal  papers,  over  the  signature  of 
the  British-American  Publishing  Com¬ 
pany,  Ltd.,  calling  for  bids  up  to  noon, 
June  20,  next,  for  the  sale  of  the  entire 
plant,  franchises,  copyrights  and  building 
of  the  Montreai  Herald.  To  dose  an 
estate,  is  the  reason  given  for  the  sale. 


Brooklyn  Standard-Union  Now  Under 
Management  of  Joseph  Elarly,  Man¬ 
aging  Editor,  Who  Purchased 
Paper  for  $901,000 


Editor  &  Publisher  for  May  28 ,  19  2  7 
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“SEXY”  INTEREST  GIVING  WAY  TO  ROMANCE 


Reading  Public  Swinging  from  Neurotic  to  More  Healthy  Subjects,  Woman  Elditor  Finds — Skeptical 

Readers  Rejecting  Fake  Features  and  Demanding  Facts 


■JVEWSPAPER  reading  habits  are  un- 
dergoing  a  vast  change,  according  to 
a  shrewd  observer  of  what  the  public 
wants.  Mrs.  William  Brown  Meloney, 
editor  of  the  Sunday  Magazine  of  the 
\ew  York  Herald  Tribune.  Her  con¬ 
clusion  is  not  mere  casual  observation ; 
it  is  based  on  her  own  tried,  if  secret, 
methods  of  surveying  the  immediate 
literary  tastes  of  the  fickle  American 
public,  and  a  theory  she  is  now  trying 
to  develop  which  applies  the  cycle  prin¬ 
ciple  to  general  reader-interest  values. 

Briefly  stated,  the  theory  is  that  read¬ 
ing  interests  move  in  cycles  correspond¬ 
ing  to  the  pre-w’ar  and  post-war  periods 
of  human  history.  People  are  brutally 
awakened  to  realism  by  a  bloody  war, 
into  which  they  have  been  led  by  a  taste 
for  sentimentality  and  gaudily  painted 
lies.  The  realism  leads  to  a  high  peak 
of  neurotic  sex  interest  which  fades  off 
gradually  into  romance  and  next  back 
to  stupefying  sentimentality. 

“Up  until  15  years  ago,  or  just  before 
the  War,  Americans  were  in  a  nodding, 
half-asleep  state  as  far  as  their  taste  for 
reading  was  concerned,”  Mrs.  Meloney 
said. 

“Now  they  have  reached  a  noon-tide  of 
interest.  They  want  to  see  things  in 
bright  lights,  without  shadows.  People 
are  wide  awake.  While  they  may  not  be 
doing  a  good  job,  at  least  they  are  right 
on  the  job. 

“They  want  to  be  told  the  truth,  today. 
The  days  of  the  half-faked  and  half- 
baked  Sunday  feature  of  the  mysterious 
emerald  and  the  woes  it  has  visited  on  its 
owners  through  the  ages  or  some  similar 
story  is  no  more,  thank  goodness. 

“There’s  a  healthy,  wholesome  skep¬ 
ticism  at  large  generally  that’s  very  re¬ 
freshing. 

“Another  thing  people  want  to  be  told 
what  its  all  alwut  quickly,  they  want 
the  news  and  features  in  the  newspapers 
written  with  as  few  words  as  possible. 
Our  American  reading  public  today  has  no 
time  for  Boswell’s  “Life  of  Johnson.” 
Instead  they  want  Bruce  Barton  to  write 
about  Coolidge  in  a  single  column  news¬ 
paper  interview.” 

Mrs.  Meloney  did  not  go  deeply  into 
her  theory  of  reader-interest  cycles.  She 
said  she  had  not  heard  it  discussed  before 
unless,  perhaps,  the  cyclic',  theory  of 
human  history  as  written  by  Mark  Sulli¬ 
van  touched  also  upon  literary  values. 

There  is  one  appeal,  she  said,  that  must 
be  in  evidence  through  all  the  cycles  in 
all  popular  writing,  and  that  is  sex. 
From  her  desk  drawer  the  editor  drew 


By  PHILIP  SCHUYLER  every  hour,  on  the  hour,  the  bare 

terrific  facts  of  the  flo<xt.  These  were 

this  point  is  Philip  A.  Pa\'ne,  managing  conversation  may  well  be  the  essence  of  meaningless  reports  to  the  safe,  dry, 

editor  of  the  New  York  Daily  Mirror,  her  life  philosophy;  certainly,  it  is  the  comfortable  north  country — almost  the 

The  writer  had  talked  to  Mr.  Payne,  rule  she  follows.  end  of  the  world  for  them.  .\nd  on 

gathering  his  opinions  on  reader-interests,  “You  have  begun  to  die,  I  believe,”  one  of  these  levee  villages  they  found 

a  little  press  and  got  out  their  one-page 
newspaper,  which  was  distributed  up  and 
down  the  river’s  edge  for  miles,  .\cross 
the  front  page  were  these  words ; 

‘Hoover  is  Coming !’  ” 

Since  she  has  been  associated  with  the 
New  York  Herald  Tribune,  Mrs. 
Meloney  has  had  other  experiences  justi¬ 
fying  her  belief  that  the  public  is  in¬ 
terested  in  obtaining  truthful  information 
in  fast  order. 

“I  make  frequent  surveys  to  try  to 

find  out  what  the  reading  public  is  in¬ 
terested  in,"  she  explained.  "1  have  at 
least  five  methixls,  which  1  use  fre¬ 
quently.” 

“Certainly  you  would  not  hav’e  me  tell 
all  the  secrets  of  my  trade,”  she  laughed, 
when  I  asked  her  to  describe  these 
methods.  “You  would  laugh  at  some  of 
them.  I  will  tell  you  that  the  least  de¬ 
pendable  method  is  the  questionnaire. 
People  invariably  show  off  and  prevari¬ 
cate  answering  a  questionnaire.” 

One  obvious  way,  Mrs.  Meloney  men¬ 
tioned,  is  to  listen  to  what  people  talk 
about  whenever  the  two  or  three  of  the 
prayer  book  are  gathered  together.  Suc¬ 
cessful  editors  must  be  forever  eaves¬ 
dropping. 

Not  long  ago,  Mrs.  Meloney  noticed 
that  what  a  great  many  people  were 
talking  about  was  weight  control.  Fat 
women  wanted  to  get  fashionably  thin. 
Short  skirts  had  declared  war  on  buxom 
limbs.  Lean  heroes  of  fiction  were  mak¬ 
ing  fat  men  green  with  envy. 

before  the  interview  with  the  editor  of  she  said,  “when  you  stop  being  inter-  Almost  evepbody,  Mp.  Meloney 

the  Herald  Tribune’s  Sunday  magazine.  e.sting.”  '  found,  had  their  own  pet  ideas  for  ac- 

Mr.  Payne  pointed  out  that  Broadway  Mrs.  Meloney  struck  me  as  all-news-  complishing  the  reduction  of  avoirdupois, 
successes  comprise  a  splendid  index  of  ])aper  woman,  despite  her  magazine  Some  of  the  ideas  seemed  to  her  un- 
what  the  public  likes.  Sex  plays,  other  past.  She  was  the  editor  of  various  scientific  and  dangerous.  She  made  a 
than  the  perennial  girl-shows,  are  falling  women’s  magazines  from  1914  to  1926.  survey  and  was  astounded  at  the  methods 
off,  he  said.  The  big  stage  hits  at  After  having  spent  $3,000,000  for  'n  vogue. 

present  are  mystery  plays,  such  as  “The  fiction,  she  is  now  back  dealing  ex-  Consequently,  she  sat  down  and  wrote 
Spider”  and  “Crime,”  while  the  big  mov-  clusively  in  fact.  She  seemed  to  be  en-  article  about  it,  concluding  the  article 
ing  picture  successes  have  been  films  of  joying  the  change  thoroughly.  Her  with  a  question  which  was  in  effect,  “if 
adventure  such  as  “Beau  Geste”  and  ability  to  interpret  the  public  to  itself  you  want  to  know'  really  scientific 
“Chang.”  Movies  with  sex  interest  appears,  perhaps,  to  better  advantage  in  methods  of  weight  control,  write  me  a 
uppermost  are  not  as  popular  as  they  the  swih  drama  of  the  daily  and  Sunday  letter.” 

were  a  short  time  ago.  press  than  in  the  magazine,  usually  trail-  “I  received  20,000  letters  in  response 

“People  are  tiring  of  the  hotel  room  ing  by  a  month  or  more  the  procession  to  this  question.”  Mrs.  Meloney  said, 
variety  of  love,”  Mr.  Payne  said.  “They  of  human  events.  She  took  the  20,000  letters  to  Wendell 

want  moonlight  in  the  garden.”  “We’ve  all  speeded  up,”  Mrs.  Meloney  C.  Phillips,  president  of  the  American 

As  an  editor,  Mrs.  Meloney  strives  said.  Her  office  staff  of  five  testify  to  Medical  Association,  and  told  him  that 
to  maintain  a  balance  of  interests,  with-  the  correctness  of  this  assertion  as  far  he  must  call  a  conference  on  weight 
out  any  one  predominating,  she  said.  as  the  editorial  “we”  is  concerned.  But  control. 


several  back  numbers  of  the  Herald 
Tribune  Sunday  magazines.  She  pointed 
to  articles  on  love  by  Galsworthy;  on 
divorce  by  Owen  Davis ;  on  the  charm 
of  Galahad  by  John  Erskine.  She  also 
drew  attention  to  the  illustrations  her 
magazine  contained  of  pretty  girls  in 
rather  alluring  poses. 

“You  will  notice,”  she  said,  “that  I 
choose  nothing  that  borders  on  the 
neurotic.  There  is  such  a  thing  as  clean 
sex.  I  realize  it  may  pay  handsomely 
to  pander  to  the  tastes  of  a  low  order 
of  society.  Intelligent  people,  however, 
don’t  care  for  it,  in  my  opinion. 

“After  every  war  there  comes  a  great 
sex  upheaval.  The  mass  taste  in  reading 
is  toward  what  in  peace  time  is  called 
Milgarity.  Then  this  highly-sexed  in¬ 
terest  wears  aw'ay.  From  neurotic  sex 
the  swing  is  to  romance. 

“Just  now’  there  seems  to  be  a  very 
wholesome  point  of  view.  I  find  the 
public  interested  in  action,  travel,  suc¬ 
cess.  They  want  to  learn  how  to  live 
happily,  healthily. 

“Romance  is  the  big  word  now,  not 
sex.  Romance  and  adventure.” 

Mrs.  Meloney,  in  support  of  her  con¬ 
tention,  mentioned  the  great  public  in¬ 
terest  in  the  “King’s  Henchman”  ro¬ 
mantic  opera  by  Edna  St.  Vincent 
Millay. 

In  agreement  with  Mrs.  Meloney  on 


“People  like  the  restful  and  beautiful 
as  well  as  exciting  adventure,”  she  said. 
“And,  above  all,  people  want  to  laugh. 
Someday  someone  should  found  a  re¬ 
ligion  based  on  laughter.  It  would  be 
tremendously  popular. 

“Finally,  and  vastly  important,  the 
public’s  desire  to  be  informed  should 
not  be  overlooked.  The  daily  newspaper 
cannot  go  into  all  the  details  that  people 
like  to  hear  about.  This  is  one  of  the 
most  vital  functions  of  a  Sunday 
magazine.” 

Mrs.  Meloney  is  as  interesting  to  see 
as  her  views  are  to  hear.  Forty-three 
years  old.  and  not  in  the  least  em¬ 
barrassed  to  tell  it,  she  gave  me  the 
impression  rather  of  a  precocious  school¬ 
girl,  whose  hair  had  strangely  turned 
gray,  rather  than  the  mother  of  a  grown 
son  and  a  veteran  with  more  than  a 
quarter  of  a  century  experience  behind 
her  of  newspaper  and  magazine  writing 
and  editorship.  Her  clear  brown  eyes 
sparkled  with  the  light  of  youthful  en¬ 
thusiasm.  They  are  set  deep  in  her 
rather  thin,  intense  face,  upon  which  the 
skin  lies  smoothly  with  few  wrinkles. 

She  sat  bent  forward  in  her  swivel 
chair,  and  spoke  in  crisp,  clear,  rapid 
diction.  Her  mind  seemed  to  flash  like 
a  tennis  racquet  in  sunlight,  hitting  back 
each  question  with  an  answer,  swift  and 
sure.  One  phrase  flung  out  during  the 


Mrs.  Meloney  was  talking  America  in 
general. 

“Radio,  moving  pictures,  airplanes,  this 
is  the  age  of  speed,”  she  continued.  “The 
monthly  magazines  are  from  three  to 
five  months  behind.  They  can’t  keep  up 
with  the  speeding  times.  Readers  can’t 
wait  five  months  for  a  learned  interpre¬ 
tation  of  w’hat  happened  yesterday. 
Fifty  new  things  will  happen  in  the 
meantime. 

“There  was  a  time  when  I  did  not 
think  much  of  Sunday  newspaper  mag¬ 
azines.  I  had.  in  fact,  arrived  at  the 
opinion  that  the  Sunday  magazine  was 

complete  failure.  Here  in  New  York, 

1  used  to  say,  $7,000,000  w’orth  of  paper 
is  being  thrown  away  each  Sunday. 

“But  now  I  realize  the  importance  of 
the  news,  of  keeping  up  with  the  news. 
People  want  quick  interpretation  of  the 
facts  as  they  happen.” 

Mrs.  Meloney  had  only  just  returned 
from  the  flood  district,  where  she  was 
given  a  graphic  illustration  of  the  human 
hunger  for  news  and  information.  She 
shared  her  experience  with  readers  of 
her  magazine  section  of  Sunday,  May 
22.  She  wrote : 

“In  one  of  the  flooded  towns,  where 
the  people  were  driven  to  the  levee,  they 
set  up  a  brave  little  township  on  that 
strip  100  feet  wide,  with  the  water  creep¬ 
ing  up.  A  radio  receiving  set  told  them 


“But  you  know,”  Dr.  Phillips  coun¬ 
tered,  “it  is  against  our  ethics  to  write 
for  a  lay  journal  like  the  Herald 
Tribune.” 

“All  right,”  Mrs.  Meloney  replied.  “I 
believe  it  is  also  one  of  the  oaths  of  your 
profession  to  help  those  who  ask  help. 
So  I’ll  leave  you  these  20,000  letters  and 
you  can  answer  them.” 

Dr.  Phillips  called  the  conference,  and 
Mrs.  Meloney  obtained  the  14  articles 
on  weight  control  which  are  now  nearing 
completion  in  the  Herald  Tribune  and 
in  other  newspapers  where  the  series  was 
sold. 

Mrs.  Meloney  has  had  an  interesting 
career.  In  1901  she  was  acclaimed  as 
the  first  woman  to  sit  in  the  Senate  press 
gallery  in  Washington.  She  was  on  the 
staff  of  the  IVashington  Post  at  the  time. 
Later  she  did  newspaper  work  on  the 
Denz'er  Ezrning  Post  and  the  Nezv  York 
Sun. 

She  was  on  the  Sun  when  she  met 
William  Brown  Meloney,  then  day  city 
editor  of  the  New  York  World.  They 
were  married  in  1904,  and  Mrs.  Meloney 
quit  outside  work  until  1914,  when  she 
became  editor  of  Womezt’s  Magazine,  a 
position  she  retained  until  19M  when 
she  became  editor  of  the  Delineator.  She 
was  associate  editor  of  Everybody’s  from 
1917  to  1920.  Last  year  she  return'd  to 
newspaper  work. 
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“GOOD  FLYIN’  WEATHER”  KEPT  AIRMAN 
FROM  NEWSPAPER  CLUB  DINNER 

Lindbergh  Hopped  Next  Day  to  Paris — Was  to  Have  Been  Guest 
at  Affair  Honoring  Lynch  and  Beazell — New 
Club  House  Predicted 


pHAKLlE  LINDBERGH  got  as  far 
as  the  street  door  of  the  Newspaper 
Qub,  at  133  West  Forty-first  street,  New 
York  City,  the  night  of  May  19,  and  de¬ 
clined  to  budge  a  step  further.  The 
Flyin’  Fool  who  the  next  morning  was 
to  start  his  flight  to  Paris  alone  was 
scheduled  to  appear  at  the  club’s  dinner  in 
honor  of  its  outgoing  president,  William 
P.  Beazell,  assistant  managing  editor  of 
the  New  York  World,  and  its  incoming 
president,  Denis  Tilden  Lynch,  political 
reporter  of  the  Herald  Tribune. 

After  leaving  the  movies  Lindbergh  was 
escorted  as  far  as  the  club’s  street  door. 
There  he  asked  his  companions,  Harry 
Bruno,  chairman  of  the  club’s  Aviation 
Committee,  and  his  associate.  Captain 
Blythe,  to  convey  to  the  diners  his  regret 
that  he  could  not  be  with  them. 

“I  want  to  get  a  bit  of  sleep  tonight. 
It  looks  like  a  good  flying  day  tomorrow,” 
he  explained. 

The  club’s  facilities  were  taxed  above 
capacity  by  the  dinner.  In  fact,  a  rush 
call  had  to  be  sent  to  the  Friars,  at  the 
last  moment,  for  extra  silver. 

Enthusiasm  reached  its  highest  point 
when  President  Lynch  expressed  the  con¬ 
viction  that  before  the  end  of  1927  the 
club  would  be  justified  in  planning  the 
erection  of  its  own  clubhouse. 

“When  the  lease  on  our  present  quarters 
was  signed  some  five  years  ago  by 
Charles  G.  Hambidge,  our  first  president, 
and  now  president  emeritus,  who  I  regret 
to  say  is  unable  to  be  present  tonight,” 
said  Mr.  Lynch,  “these  quarters  were  in¬ 
tended  as  temporary  and  nothing  more. 

“The  ideal  on  which  the  club  w'as 
founded  five  years  ago  will  help  us  realize 
our  dream.  This  club  was  instituted  to 
keep  inviolate  the  best  traditions  of  our 
craft,  and  to  prove  that  an  organization  of 
workers  and  former  workers  on  news¬ 
papers,  magazines,  press  associations,  news 
and  feature  syndicates  could  exist  in  New 
York  City  without  seeking  or  accepting 
assistance  outside  our  craft.’’ 

At  his  home,  82  North  14th  street. 
Flushing,  N.  Y.,  Mr.  Hambidge  listened 
in  while  the  program  from  8  to  9  o’clock 
was  broadcast  through  the  courtesy  of 
Station  WJZ. 

A  message  from  Mr.  Hambidge,  read 
at  the  dinner,  said  in  part ; 

’“I  would  like  to  be  with  you  very  much, 
but  iny  physician  does  not  think  I  ought  to 
have  so  much  pleasure  just  yet  awhile,  I 
will  listen  in  and  be  with  you  all  in 
thought.” 

With  Robert  E.  Livingston,  chairman 
of  the  dinner  committee,  as  toastmaster, 
the  program  included  selections  by  a  string 
quartette,  and  solos  by  Mario  Cozzi,  bari¬ 
tone,  Miss  Kuoki,  Japanese  soprano,  and 
Miss  Gertrude  Owen,  soprano.  The  solo¬ 
ists  were  supplied  throng  the  courtesy  of 
William  J.  Guard  of  the  Metropolitan 
Opera  House,  and  chairman  of  the  club’s 
entertainment  committee. 

In  addition  to  brief  talks  by  Mr.  Lynch 
and  Mr.  Beazell,  Hendrik  Willem  Van 
Loon,  ascribing  his  success  as  a  writer  of 
books  to  the  training  given  him  by  Mel¬ 
ville  E.  Stone,  related  humorous  news¬ 
paper  anecdotes  and  closed  his  ten-minute 
talk  with  the  single  message  to  newspaper 
men : 

“Avoid  being  regarded  as  respectable.” 

Among  the  many  messages  read  at  the 
dinner  and  over  the  air  was  one  from  F. 
Stuart  Crawford  in  the  White  House : 

“As  a  member  of  the  club  and  a  friend 
of  Denis  Lynch  and  Bill  Beazell,  I  w’ould 
be  only  too  glad  to  have  the  President 
write  a  letter  to  be  read  at  your  dinner. 
But  it  would  seem  that  every  dinner  com¬ 
mittee  in  the  United  States  is  anxious  for 
stnne  word  from  the  President.  If  the 
days  were  many  times  longer  it  would  be 
impossible  for  him  to  take  care  of  these 
appeals.  If  an  exception  is  made,  even  in 
cases  which  are  particularly  appealing, 
those  who  have  been  denied  would  feel 
slighted.  And  there  is  no  adequate  ex¬ 


planation  which  would  prevent  such  a 
letter  from  being  claimed  as  a  precedent 
by  those  who  will  make  similar  requests 
in  the  future. 

“It  is  necessary,  therefore,  to  ask  the 
friends  of  the  President  if  they  will  have 
a  sympathetic  appreciation  of  this  situa¬ 
tion  and  be  good  enough  to  excuse  him.” 

John  McGraw,  scheduled  as  a  speaker, 
wired  his  regret  that  urgent  matters  which 
turned  up  at  the  last  moment  made  it  im- 
ix)ssible  for  him  to  appear. 

Joseph  J.  Early,  the  old  time  reporter  to 
whom  the  club  sent  congratulations  recent¬ 
ly  when  he  became  part  owner  of  the 
Brooklyn  Standard  Union,  which  he  has 
served  for  many  years  as  managing  editor, 
was  booked  for  the  dinner  to  former 
Police  Commissioner  McLaughlin,  but 
looked  in  on  the  club  dinner  for  a  brief 
time. 

William  A.  Orr  sent  a  message  from 
Culver  City,  Cal.,  and  members  of  the 
staff  of  the  New  York  Daily  Mirror 
wired : 

“Out  of  the  depths  of  the  leather 
swamp  and  our  hearts,  both  hard  by 
Brooklyn  Bridge,  club  members  of  the 
Daily  Mirror  speed  congratulations  to 
Mr.  Lynch  and  Mr.  Beazell  and  general 
amnesty  to  Professor  Lee.” 

The  reference  to  Professor  James  Mel¬ 
vin  Lee,  head  of  the  Department  of 
Journalism  at  New  York  University, 
concerned  the  fact  that  in  the  recent  club 
election  he  ran  only  two  votes  behind 
Mr.  Lynch  for  the  presidency.  The 
Mirror  telegram  was  signed  by  Roy 
Daniel,  Jr.,  Lou  Edwards,  Dan  O’Keefe, 
Gene  Doane,  George  S.  McCurdy,  Steve 
Partridge,  Arnold  Prince,  Paul  Williams, 
Tommy  Tucket  and  Charles  R.  Barth. 

Bertha  Brainard,  manager  of  Station 
WJZ,  paid  this  tribute  to  the  dinner  com¬ 
mittee,  of  which  Robert  E.  Livingston 
was  chairman : 

“I  only  wish  that  all  who  desired  pro¬ 
grams  broadcast  would  be  as  efficient  and 
satisfactory  in  their  methods  of  handling 
arrangements  for  a  dinner.” 


HOUSE  VOTES  $30,000  TO 
TEACH  JOURNAUSM 


EDITOR  &  PUBLISHER 
CALENDAR 

June  8-9 — .Aiiierirun  Newspaper 
Publishers  .Association,  mechani¬ 
cal  conference,  Harrisburg,  Pa. 

June  10-11 — New  A'ork  State  Press 
Assn.,  meeting.  Long  Island  City, 

June  10-11 — Pennsylvania  Newspa¬ 
per  Publishers  Assn.,  meeting, 
Waynesboro,  Pa. 

June  12-17 — National  Editorial 
.Assn.,  annual  convention,  Omaha, 
Neb.,  with  two  weeks’  tour  of 
tlie  Black  Hills. 

June  12-15 — National  Industrial  Ad¬ 
vertisers  Assn.,  annual  meeting, 
Cleveland,  O. 

June  13-14 — Daily  Newspaper  Com¬ 
posing  Room  Executives  of  la., 
meeting,  Waterloo,  la. 

June  17-18-19 — Texas  Press  Assn., 
annual  meeting,  Ed  Paso,  Tex. 

June  21-23 — I.  C.  M.  A.  annual 
meeting,  Atlanta-Biltmore  Hotel, 
Atlanta. 

June  26-29 — I.  A.  A.  annual  con¬ 
vention,  Denver,  Colo. 


tion  of  pictures  of  criminals  who  con¬ 
fessed  at  the  time  of  their  arrest. 


LIBEL  SUITS  OUTLAWED 
AFTER  ONE  YEAR 


New  Michigan  Statute  Prevents  “Black¬ 
mail”  Threats  of  Litigation  and 
Allows  Ample  Time  for 
Bona  Fide  Actions 


Illinois  Representatives  Approve  Kll 
Providing  for  Full  Department 
at  University — Picture 
Bill  Killed 

The  University  of  Illinois  will  receive 
$30,000  for  the  creation  of  a  school  of 
journalism  and  biennium  expenses  there¬ 
of,  if  a  bill  which  last  week  passed  the 
lower  house  of  the  Illinois  general  as¬ 
sembly  and  is  now  being  considered  by  the 
senate  committee  on  education  is  enacted 
into  law.  The  bill  was  introduced  in  the 
house  by  William  F.  Weis  of  Waukegan. 

It  is  the  result  of  efforts  of  the  Illinois 
Press  Association,  which  at  its  annual 
meeting  last  fall  in  Urbana  took  up  with 
the  university  the  matter  of  establishing 
a  college  to  replace  the  present  courses  in 
journalism.  William  Smith,  editor  of  the 
Waukegan  Sun,  v/as  retiring  president  at 
the  time. 

A  bill  which  would  have  prevented  the 
taking  and  publishing  of  pictures  of  ac¬ 
cused  persons  until  after  conviction,  had  it 
been  enacted  into  law,  was  killed  in  senate 
committee  after  having  passed  the  lower 
house  of  the  assembly.  The  bill  was  in¬ 
troduced  in  the  house  by  S.  B.  Turner, 
Negro  legislator,  Chicago,  who  was  trying 
to  keep  out  of  the  Rouge’s  Gallery  pic¬ 
tures  of  innocent  persons,  falsely  accused 
and  not  proven  guilty. 

Members  of  the  press  box  got  busy  on 
the  bill  when  it  came  up  for  discussion  in 
the  senate  committee  and  convinced  senate 
members  of  its  impracticability.  Parke 
Brown,  political  writer  for  the  Chicago 
Tribune,  explained  that  its  passage  would 
prevent  the  taking  for  newspaper  publica- 


Persons  having  grievances  against  news¬ 
papers  of  proportions  to  warrant  libel 
actions  must  act  with  a  moderate  amount 
of  speed  if  they  are  to  avoid  having  their 
suits  outlawed  in  Michigan  in  the  future. 
In  the  closing  days  of  the  recent  legisla¬ 
tive  session  the  senate  passed  Rep.  Frank 
Darin’s  house  bill  which  places  a  limit  of 
one  year  upon  the  launching  of  this  type 
of  legal  action.  Gov.  Fred  W.  Green 
promptly  signed  the  act  and  it  will  become 
effective  early  in  September. 

Under  the  new  law  formal  court  action 
must  I)e  commenced  within  one  year  from 
date  of  publication  of  the  offending  article. 
In  the  past  belated  libel  suits  have  been 
fairly  frequent  and  they  are  said  to  have 
been  made  the  instruments  virtually  of 
blackmailing  efforts,  the  complainants 
using  the  threat  of  libel  against  a  paper 
for  some  long  past  and  forgotten  slip  in 
order  to  bludgeon  it  into  some  course  of 
action  favorable  to  the  “libeled”  person’s 
interests.  It  was  argued  by  proponents 
of  the  measure  that  the  change  in  the  law 
could  not  affect  adversely  any  legitimate 
claim  against  a  paper  and  that  it  might 
prevent  the  dragging  up  of  ancient  matters 
to  satisfy  subsequent  grudges  or  tardy 
desires  to  profit  from  old  errors. 


CONSIDERING  MELLETT  MEMORIAL 


Comprehensive  Campaign  for  Endowing 
Journalism  School  Mapped  Out 

A  plan  to  raise  money  for  a  proposed 
school  of  journalism  at  Indiana  university, 
Bloomington,  as  a  memorial  to  Don  R. 
Mellett,  slain  Canton  (O.)  editor,  which 
would  cost  $350,000  has  been  presented 
to  the  trustees  and  though  it  has  not  been 
acted  on  it  is  said  the  trustees  are  inter¬ 
ested  in  the  plan. 

In  case  the  project  is  approved  by  the 
Ixiard.  representatives  would  visit  every 
city  of  50,000  population  east  of  the  Rocky 
Mountains  and  an  active  campaign  would 
be  conducted  throughout  the  United 
States  in  behalf  of  the  movement. 

Headquarters  of  the  campaign  would  be 
at  Bloomington,  Indianapolis  and  Canton, 
O.,  where  Mellett  was  killed  while  con¬ 
ducting  a  fight  against  the  underworld. 
Many  prominent  newspaper  men  in  the 
country  have  agreed  to  help  with  the 
campaign,  which  was  started  by  students 
of  journalism  at  Indiana  university,  and 
a  number  of  contributions  have  been  re¬ 
ceived.  although  active  solicitation  has  not 
started. 


LONDON  EXPRESS  STAFT 
HONORS  BLUMENFELD 

Former  New  York  Herald  Man  Ten¬ 
dered  Banquet  Marking  25th  Year 
of  Editorship — Lord  Beaver- 
brook  Presides 


(Special  to  Editor  &  Publisher) 

London,  May  4. — Having  just  com¬ 
pleted  twenty-five  years’  editorship  of  the 
London  Daily  Express,  Ralph  D.  Blumen- 
feld,  at  one  time  business  manager  of  the 
Nezv  York  Herald,  was  entertained  at 
dinner  by  the  staff  of  the  Express  at  the 
Hotel  Victoria,  London,  on  April  30. 
The  gathering  included  men  who  had 
worked  with  Mr.  Blumenfeld  from  the 
early  days  of  the  Express  and  who  are 
still  on  the  staff. 

Ixird  Beaverbrook,  proprietor  of  the 
paper,  presided  and  in  his  speech  in  honor 
of  the  guest  of  the  evening,  named  the 
wterans,  .34  of  them. 

Replying  to  the  toast  of  his  health,  after 
some  of  the  veteran  newspapermen  had 
lecounted  reminiscences  of  the  paper’s 
early  days  in  Shoe  Lane,  just  off  Fleet 
street,  Mr.  Blumenfeld  said  that  the 
marked  improvement  in  the  working  con¬ 
ditions  in  F'leet  street  in  the  past  quarter 
of  a  .century  was  due  to  the  attitude  of 
Lord  Beaverbrook,  who  believed  in  good 
pay  for  good  service. 

The  Daily  Express  was  started  in  1900, 
during  the  South  African  war,  and 
adopted  what  was  then  an  innovation  in 
printing  the  news  on  the  front  page,  a 
style  it  has  followed,  despite  the  general 
change  on  the  part  of  London  morning 
papers  to  running  advertisements  on  the 
front  page.  The  late  Sir  Arthur  Pearson, 
who  is  probably  better  remembered  by  the 
public  in  the  capacity  of  the  founder  of 
St.  Dunstan’s  fund  for  soldiers  blinded  in 
tlie  war,  and  who  started  Pearson's 
Weekly,  and  the  publishing  house  of  C. 
A.  Pearson,  founded  the  paper  and  was 
for  some  time  its  editor. 

Mr.  Blumenfeld  joined  Mr.  (as  he  then 
was)  Pearson  in  1902  having  been 
previously  London  correspondent  of  the 
New  York  Herald,  business  manager  of 
the  Herald  in  New  York,  and  news  editor 
of  the  London  Daily  Mail.  When  Sir 
.Arthur  Pearson  lost  his  eyesight  in  1912 
and  was  compelled  to  relinquish  his  news¬ 
paper  interests  Blumenfeld  formed  a 
syndicate  that  acquired  control  of  the 
Express  and  he  became  chairman  and 
managing  director  of  the  concern,  which 
was  acquired  by  Lord  Beaverbrook 
several  years  ago. 


INVITES  SCHOOL  PROBE 


Oklahoma  U.  Chief  A*kt  Editors  to 
Survey  Journalism  Courses 

W.  B.  Bizzell,  president  of  Oklahoma 
State  University,  last  week  sent  a  letter 
to  C.  S.  Storms,  president  of  the  Okla¬ 
homa  Press  Association,  asking  that  a 
committee  be  appointed  to  make  a  thor¬ 
ough  investigation  of  the  school  of 
journalism  of  the  University. 

The  president’s  action  followed  the 
adoption  of  a  resolution  by  the  executive 
comrnittee  of  the  association  at  its  annual 
meeting  last  week.  Instructors  would  be 
required  to  have  five  years’  actual  news¬ 
paper  experience  under  the  resolution, 
which  was  sent  to  the  board  of  regents. 


OREGON  MEETING  POSTPONED 


Dates  of  Coast  Editors’  Convention 
Changed  from  July  22-23  to  Aug.  5-6 

Dates  for  the  annual  meeting  of  the 
Oregon  State  liditorial  Association  have 
been  changed  from  July  22  and  23  to 
-August  5  and  6,  because  of  a  conflict  with 
the  state  meeting  of  the  American  Legion. 

The  first  day  of  the  convention  will  be 
held  at  Roseburg  and  will  be  a  business 
session.  The  following  day  the  editors 
will  leave  Randon  for  a  beach  outing. 
The  day  at  Roseburg  will  also  include  a 
golf  tournament  and  a  dance  at  the  Rose¬ 
burg  Country  Qub.  A.  L.  Mallory  of 
Tillamook  is  president  of  the  association. 
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INLAND  DENOUNCES  FREE  PUBUCTTY  OCTOPUS 

Postal  Rates,  Cost  Finding  and  Cash  Discount  to  Advertisers  Other  Topics  Covered  by  Speakers  at 

Annual  Spring  Meeting  in  Chicago — Harrison  Presides 


{By  Telegraph  to  Editor  i:  Publisher) 

Chicago,  May  25. — The  problem  of 
free  publicity  in  newspapers  was 
brought  up  for  the  consideration  of  the 
members  of  the  Inland  Daily  Press  As¬ 
sociation  at  the  last  session  of  the  spring 
meeting  held  Tuestlay  and  Wednesday, 
May  24  and  25,  at  the  Palmer  House. 

In  bringing  up  the  question  of  free  pub¬ 
licity,  T.  O.  Huckle  of  Cadillac,  Mich., 
representative  of  his  state  on  the  board 
of  directors  of  the  Inland,  cited  the  stand 
Eihtor  &  Publisher  has  taken  against 
free  publicity  as  an  indication  of  the 
seriousness  of  the  problem. 

“Is  free  publicity  a  dead  issue?"  he 
asked  in  the  course  of  his  talk.  “Xo.  it 
is  more  alive  now  than  ever.  When 
Editor  &  Publisher  will  give  over  six 
pages  in  three  weeks  in  helping  publishers 
fight  this  great  octopus,  it  is  time  for  all 
members  of  the  Inland  Daily  Press  .Asso¬ 
ciation  to  do  their  part.  Just  throwing  it 
into  the  waste  paper  basket  will  not  do 
the  trick.  Help  by  sending  it  back  to  the 
agency  which  sent  it  to  you.” 

Mr.  Huckle  gave  figures  to  slww  the 
amount  of  publicity  matter  which  reaches 
his  desk  in  a  short  perioil  of  time,  and  its 
>ources. 

In  a  resolution  urging  Congress  to  re- 
>tore  the  secoixl  class  postage  rates  of 
1920.  the  Inland  expressed  its  dissatisfac¬ 
tion  with  the  present  rates,  as  they  apply 
to  newspajiers.  Present  rates  are  exces- 
'i\e.  the  resolution  read,  and  the  need  for 
their  adoption  during  the  World  War  has 
IKissed.  Will  H.  McConnell  of  Spring- 
field,  111.,  is  chairman  of  the  ixjstal  com¬ 
mittee. 

.Another  resolution  passetl  provided  that 
“when  a  member  submits  adequate  rea¬ 
son  for  inability  to  make  the  cost  finding 
report  for  the  preceding  year  and  de¬ 
finitely  signifies  his  intention  of  making 
such  report  tor  the  current  year,  the 
year’s  summary  may,  in  the  discretion  of 
the  cost  finding  committee,  be  furnished 
him.” 

The  resolution  followed  lengthy  dis¬ 
cussion  by  members  on  the  inability  of 
the  cost  finding  committee  to  get  members 
to  report.  The  committee  consists  of 
C.  R.  Butler,  Mankato,  Minn.,  chairman ; 
■A.  J.  Wilhelm.  Huntington,  Ind.,  and 
W.  R.  Ronald.  Mitchell,  S.  D. 

Principal  speakers  at  the  Inland  meet¬ 
ing  were  Richard  J.  Finnegan,  co-editor 
of  the  Chicago  Daily  Journal,  on  “Chi¬ 
cago.”  and  Miss  Gertrude  Byrne,  execu¬ 
tive  secretary  of  the  Chicago  Newspaper 
Representatives  .Association,  on  “News¬ 
paper  Representation.”  Other  speakers 
were  Stephen  Bolles.  editor  of  the  Jancs- 
I'ille  (Wis.  1  Daily  Gasette,  on  “Advertis¬ 
ing  In  the  Small  City” ;  J.  K.  Groom. 
Aurora.  111.,  of  the  Northern  Illinois 
Group,  on  “The  .Advertising  Agent” ; 
John  Benson,  of  Benson  &  Gamble,  ad¬ 
vertising  agency.  Chicago,  on  “Conduct¬ 
ing  .An  .Advertising  .Agency  Business 
With  Profit" :  and  Gardner  J.  Thomas. 
Marion  find.')  Chronicle,  “Contest  Sub¬ 
scriptions  and  Their  Treatment  Bv  the 

.A.  B.  cr. 

“.Advertising  agents  function  in  many 
ways.”  Mr.  Groom  declared,  in  his  talk. 
“They  have  been  treated  by  newspapers  as 
selling  agents  on  commission  and  have 
been  compensated  on  that  basis  by  the 
newspapers.  I  used  to  be  opposed  to  the 
system,  but  since  national  advertising  has 
trrown  to  such  vast  proportions,  largely 
because  of  the  agents’  activities.  I  have 
cbangetl  my  mind,  because  T  am  sure  that 
without  the  advertising  agent  we  would 
not  have  the  fine  national  linage  we  now 
have.  Furthermore,  it  would  cost  pub¬ 
lishers  much  more  than  the  standard  com¬ 
mission  to  sell  advertisers  and  to  keep 
them  sold  on  our  class  of  medium.  I 
w  that  although  T  know  that  the  agents 
are  charged  with  trving  to  spend  every 
possible  dollar  of  their  clients’  monev  in 


John  H.  Harrison.  Danville  (111.)  Commercial-Netvs  and  president  of  the  Inland 
Chats  during  the  meeting  with  L.  S.  Whitcomb,  president  of  the  Northwest 
Daily  Press  Association. 


magazines  and  metropolitan  newspapers, 
because  that  is  most  profitable. 

“We  ought  not  to  criticize  them  too 
harshly.  If  there  were  no  agents  and  the 
newspaiKTs  had  to  go  out  after  the  na¬ 
tional  business  themselves,  they  would 
kill  the  goose  that  is  now  laying  the 
golden  eggs.  Let  a  couple  of  thousand 
newspaper  solicitors  loose  at  advertisers 
direct,  and  the  rotten  kind  of  oversolicita¬ 
tion  a  majority  of  newspaper  solicitors 
are  guilty  of  would  disgust  every  adver¬ 
tiser  in  the  land." 

Mr.  Benson,  in  his  brief  talk,  declared 
the  cash  tliscount  granted  by  publishers 
is  a  big  safeguard  for  their  own  credit, 
as  it  enables  the  agent  to  obtain  prompt 
pay  from  the  advertiser  and  thus  have 
the  money  in  hand  for  piiyment  of  the 
publishers'  bill-.  He  termed  the  tendency 
some  iniblishers  have  shown  to  eliminate 
the  cash  discount  an  unfortunate  one. 

"How  little  capital  is  actually  utilized 
in  agency  operation,  aside  from  protect¬ 
ing  credit  and  paying  current  expenses, 
is  evidenced  by  the  fact  that  only  6.7  per 
cent  of  the  total  receivables  of  all  re¬ 
porting  members  of  the  -American  Asso¬ 
ciation  of  .\dvertising  .Agencies  were 
overdue  at  the  eivl  of  1925,”  he  sai<l.  "It 
is  evident,  therefore,  that  capital  in  an 
agency  is  not  a  profit  producing  factor; 
it  is  merely  a  reserve  to  protect  the 
agency's  crerlit  in  event  and  to  the  extent 
that  clients  fail  or  delay  in  payment  of 
bills.  Its  chief  purpose  is  to  assure 
prompt  payment  of  bills  to  the  publisher. 
It  is  thus  part  of  the  service  rendered 
to  the  publisher.” 

Mr.  Thomas  declared  contests  of  the 
high  pressure  type,  using  automobiles  or 
extremely  valuable  prizes  to  induce 
readers  to  participate  are  a  menace  to  the 
“truth  in  circulation  program.” 

“L’nless  measures  are  taken  which  will 
seriously  penalize  the  publisher  for  in¬ 
stituting  such  tactics,  or  some  (Risitive 
methixl  of  measuring  circulation  reports, 
confidence  in  the  Audit  Bureau  of  Cir¬ 
culations  will  he  destroyed.”  he  said. 

“In  supposing  there  are  two  newspapers 
fit  a  small  town  and  one  of  them  insti¬ 
tutes  an  automobile  contest  and  gets 
credit  through  the  .A.  B.  C.  for  circulation 
in  which  a  big  number  of  the  people  re¬ 
ceiving  the  paper  fail  to  pay  a  pennv  for 
their  subscription.  The  competitor  of  this 
newspaper  knows  the.se  should  be  thrown 
out  as  contest  subscriptions.  The  first 
thought  of  the  competitor  is  ‘if  that  bird 
can  get  away  with  a  proposition  like  that 
I  might  as  well  do  the  .same’  and  unless 
he  is  on  guaRl  and  looks  ahead  for  the 
ultimate  future  of  his  business,  he  falls  in 
the  same  rut.” 

_  “The  only  way  to  advertise  in  a  small 
city  is  to  advertise  in  the  small  citv  news- 


IKiper,"  Mr.  Bolles  declared,  in  his  speech. 
"Whatever  else  one  does  is  auxiliary,  col¬ 
lateral  and  suppiirting  to  that  advertising. 
"Universality  of  newspaper  reading 
makes  the  newspaper  the  major  medium 
of  reaching  the  small  city  just  as  it  does 
the  iteople  of  the  larger  city.  There  is 
not  a  whit  of  difference.  I  could  dis¬ 
miss  the  subject  in  a  sentence— treat  the 
small  city  just  as  you  do  the  larger  one.” 

John  H.  Harrison,  president  of  In¬ 
land,  presiding  for  the  first  time  at  this 
meeting,  led  in  the  round-table  discus- 
'ions  (>f  the  many  and  various  problems 
brought  up  for  the  cfinsideration  of  the 
members. 

In  referring  to  the  subject  “How  To 
Increase  Circulation.”  Air.  Harrison 
stated  that  his  paper  the  Danz'ille  (111.) 
Coiiiniereial-Xezvs  had  tried  out  contests, 
schemes,  and  many  methods  for  building 
circulation,  and  had  come  to  just  one  con¬ 
clusion  and  that  is  “print  as  good  a  news¬ 
paper  as  you  can  in  accordance  with  your 
income,  and  then  use  high-powered  sales¬ 
men  to  sell  it.”  He  included  the  carrier 
boys  as  a  very  potential  factor  in  the  ex¬ 
pansion  of  circulation. 

Inland  dues  are  more  fully  paid  up  now 
than  at  any  time  in  the  history  of  the 
.Association,  the  secretary-treasurer,  Wil 
V.  Tufford  of  Clinton.  la.,  reported.  He 
also  announced  that  Inland  members  had 
been  invited  to  the  convention  of  the 
Southern  Newspaper  Publishers  .Associa¬ 
tion  in  -Atlanta.  Ga.,  July  4.  5.  and  6.  in 
observance  of  that  .Association’s  twenty- 
fifth  anniversary. 

.A  meeting  of  the  Illinois  members  of 
the  Associated  Press  held  a  meeting 
Tuesday  afternoon  in  the  Palmer  House 
at  which  time  a  discussion  on  the  installa¬ 
tion  of  printing  telegraph  machines  occu- 
pieil  the  time. 

The  I^e  Syndicate  of  evening  news¬ 
papers  were  all  represented  in  a  get-to¬ 
gether  session  on  Alonday,  May  23,  in  the 
Morrison  Hotel  with  John  Huston,  busi¬ 
ness  manager  of  the  Ottunnva  (la.) 
Courier,  as  chairman.  The  following  at¬ 
tended  the  session  and  on  Tuesday  and 
Wednesday  attended  the  Inland  conven¬ 
tion  :  Frank  Burgess,  business  manager, 
lAtCrossc  Tribune;  D.  S.  Grieg,  advertis¬ 
ing  manager,  I^Crosse  Tribune;  Penn 
Wright,  of  the  Madison  State  Jounwl; 
Ed  Usher,  advertising  manager,  Madison 
State  Journal;  Lloyd  Geer,  advertising 
manager.  Mason  City  (la.)  Globe- 
Gasette:  Clyde  Rabedeaux,  business  man¬ 
ager,  Muscatine  (la.)  Journal;  (^rge 
Ciaibel.  advertising  manager.  Muscatine 


John  HiiNton,  bu.smess  manager,  Ottum- 
ii\i  (la.)  Courier.  Mrs.  Wright,  Mrs. 
Upton  and  Mrs.  Burgess  accompanied 
their  husbands. 

SHUMAN  AGAIN  OFFERS 
A.  N.  A.  E.  TROPHY 

Loving  Cup  to  Be  Awarded  Best  Local 
Campaign  at  Annual  Meeting  in 
Denver — Frank  E.  Tripp 
1926  Winner 

.A.  L.  Shuman,  vice-president  .anj  ad¬ 
vertising  director  of  the  Fort  i  Forth 
(Tex.)  .'star-Telegram,  is  again  offering 
the  Shuman 
Trophy,  a  large 
silver  loving  cup, 
for  the  best  story 
of  a  newspaper 
advertising  s  u  c- 
cess  presented  at 
the  Denver  Con¬ 
vention  of  the 
Assoc  iation  of 
Newspaper  A  d- 
vertising  Execu¬ 
tives  to  be  held 
June  27-29. 

Last  year  the 
Shuman  Trophy 
was  won  by 


SlllMAS 


Frank  E.  Tripp,  general  manager  of  the 
(Gannett  Newspapers,  with  an  outline  of  a 
successful  campaign  conducted  by  a 
group  of  indepemlent  grocers. 

Frank  T.  Carroll,  Indianalrolis  Nezvs, 
and  A.  N.  A.  E.  president,  in  urging 
others  to  compete  this  year  said  at  least 
one  member  of  the  association  added 
KXfOOO  lines  of  advertising  by  adopting 
Mr.  Tripp’s  plan  after  the  1926  conven¬ 
tion. 

Mr.  Carroll  has  informed  members 
tl’.ey  may  enter  as  many  different 
stories  as  they  wish  and  several  mem¬ 
bers  of  a  newspaiter’s  staff  may  also 
compete.  He  suggested  that  contests 
be  held  by  newspapers  among  their 
staff  members.  The  story  submitted  may 
concern  the  results  from  a  single  adver¬ 
tisement  or  from  a  campaign.  Other 
things  being  equal,  a  .story  on  a  campaign 
will  be  given  preference.  Practicality  of 
the  plan  considered  and  its  adaptability  to 
other  markets  will  be  important  factors 
in  awarding  the  trophy. 

MILUONS  FOR  “OLEO” 

Packer*  Plan  Ad  Campaign  to  Estab¬ 
lish  It  as  Wholesome  Food 


(By  telegraph  to  Editor  &  Publisher) 

W.ASHixr.TON.  D.  C.  May  26.— Chi¬ 
cago  packers  are  reporteil  interested  in 
a  proposed  million  dollar  national  adver¬ 
tising  campaign  to  popularize  oleomar¬ 
garine  as  a  “clean,  pure  and  wholesome 
article  of  food.” 

Discussion  of  the  contemplated  cam¬ 
paign  marked  sessions  here  today  of  the 
Institute  of  Margarine  Manufacturers. 

_Dr.  J.  S.  .Abbott,  secretary  in  charge 
of  the  Washington  head(|uarters  of  the 
institute,  announced  the  campaign  is  ex¬ 
pected  to  be  launched  in  June  or  Julv  bv 
the  executive  committee  of  the  margar¬ 
ine  manufacturers. 


RECENT  E.  &  P.  COPIES  WANTED 

The  following  issues  of  Editor  &  Pub¬ 
lisher  are  entirely  out  of  print  and  are 
m  great  demand;  Mav  14,  May  7  (120 
copies  wanted),  April  30.  .April  16,  April 
-  ,  T  ra  Tw  k  •  April  2.  March  26.  February  19.  Sub- 

Journal;  L.  D.  Lpton.  business  man-  sertbers  who  do  not  keep  their  copies  in 

/  111  I  rmtetafir  •  H  I  »»  _ _ a.  C1_  •**  e  a  ^  . 


ager,  Keieanee  (Ill.)  Star-Courier;  E.  L. 
Sparks,  business  manager.  Hannibal 
(Mo.)  Courier-Post;  Fred  Russell,  busi¬ 
ness  manager,  Dai'enport  (Ta.)  Times: 


permanent  file  will  confer  a  favo*-  by 
returning  the  above  issues,  for  which  the 
full  price  will  be  paid,  together  with  re¬ 
turn  postage. 


ft 
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Editor  &  Publisher  for  May  28,  1  927 


OEPCJRTS  of  ncwspaixr  linage  compiled  by  the 
New  York  Evening  Post  Statistical  Department 
for  130  newspapers  in  30  cities  and  by  Euitor  & 
PuBLisHtJi  for  23  newspapers  in  6  additional  cities 
show  that  slight  linage  losses  were  general  throughout 
the  I'nited  States  during  April,  1927,  compared  with 
April,  1926.  The  six  cities  for  which  figures  were 
gathered  by  Editor  &  Pi  biisher  direct  from  the 
IKipers  covered  appear  as  the  last  in  the  tabulation. 
The  totals  follow: 


SUMMARY  OF  ADVERTISING  BY  CITIES 

:«s  citifH  liHtMl  11  show  Bill II  i.'i  show  Iokk 

show'^ain  72  show  Iosk 

12  no  coiu|Niris<m 

1927  192<5 


. 13.708, .372 

13,904, .300 

195.928  Ldrs 

.  8..324.614 

8,392,422 

1.32.192  Gain 

I’liiladelpliia  . 

. 

7.546.6:10 

489.226 

5,868,814 

.367.700  1.088 

.  4,172,100 

4.:i96.350 

224,250  IjOhs 

St.  I.oniH  . 

.  4.44r».<Hb 

4,689.820 

244,780  lasts 

.  6.934,777 

6.987.261 

32.424  laws 

. 4.80.‘l.2Sr» 

4.952.9.33 

149.668  I»ss 

. 7,4»2.0K.7 

7,232,8.37 

239,228  Gain 

. 

4.120.377 

472,248  laws 

.  1,988,67.3 

2,012.331 

24.678  Ix»«t 

San  Fniiu’isi-o  .. 

.  4,8.30,978 

4.95.3.773 

124,795  IjOhs 

.  3.394.676 

.3.306.255 

88.421  Gain 

.  5,899.348 

6.324.962 

423,614  laws 

.  3,492.675 

3,.375,023 

82.348  liOtw 

Washiimton  . 

.  4,921,0.33 

.3,129.882 

20.8.  !419  I/)ss 

.  3,963,600 

3.840.:i00 

123.300  Gain 

.  4.214.64.3 

4.351.672 

1.37.029  IiO«8 

MiniifftiNMU  . 

. 3.2r>0.tK»4 

.3,464.8.32 

214.798  I>08S 

.  3.179,624 

.3.186.526 

6.iM>2  Luna 

Iiuiiaiiapolis  . 

.  3.431,944 

3.343.650 

108,294  Gain 

. 3,116..370 

2.426.864 

(>89.5(H>  Gain 

I*r«vldpiu*«  . 

.  3.008,902 

3,126,638 

117.736  Ix)S8 

.  3  39.3,782 

3,.389,656 

195,874  1.088 

.  2.7.37.762 

2.787.421 

29.6.39  Loos 

2.1W.2:i4 

43,.3.36  Gain 

. 

.  3.663..33;t 

.3,874,424 

210.891  Loss 

. 3,317,554 

3,6.37.959 

320.405  Loss 

SI.  Paul  . 

.  2.862.594 

2.776.144 

86.430  Gain 

Oakland  . 

. 2,695.994 

2.712.766 

16,772  Loss 

Omaha  . 

.  1.801.331 

2.174,2.35 

.372,904  Loss 

Hiniiiii;rtiam  .... 

. 2,818,000 

.3.045,172 

226.482 

Uit'hiiiond  . 

.  2.063.222 

1.966.650 

96. .572  Gain 

Ihijrton  . 

3.195.010 

100.688  Gain 

IIouKton  . 

.  3.327.044 

3.040.366 

286.678  Gain 

MoinoH  . 

.  1,714.791 

2,176.973 

462,184  Ix)ss 

To!  a  Is  . 

. 152,771,423 

1.36..327,6)« 

3,556.259  L^mu 

NEW  YORK 

1927 

1926 

.\ni«^ri4’ati  . 

.  1,105.644 

1.090,906 

14.7.38  Gain 

Hera  id  TVibune  . 

.  1,708.922 

1,669.612 

:19.:110  Gain 

Tiniin  . 

.  2.692.334 

2,r>57.372 

44.962  Gain 

World  . 

.  1.367,512 

1.513.710 

146.198  Loss 

•Mlnw  (TaWoid) 

.  274.. 388 

307.744 

:i3.1.56  Ia<»US 

News  (Tabloid) 

.  789.662 

657.. 396 

i:n.466  Gain 

•BhrerJne  Gra|>hle 

.  :v.>3,016 

348,3f>8 

2:i.:h»2  I/ius 

•Elvenint;  Journal 

.  1.3t>6.H.50 

1.400.896 

.34.046  laws 

•EWeninB  Pout 

. .  525.254 

4:12.274 

92.980  G  iin 

•HvenliVB  World  . 

.  906.126 

963.876 

59.7i»6  liimH 

•i4(in  . 

.  1..321,622 

1.. 300, 242 

21.:iH0  <;aiii 

•TeleRrani  . 

.  .562.468 

.3.32,372 

29.8:16  Gain 

nro4»kl7n  Raide  .. 

.  1.618.614 

1.717.229 

98.666  IjOsm 

Brooklyn  Tfmea  . 

.  585,414 

it78.12S 

92.714  Lima 

Standani  Union  . 

.  449.212 

.331.984 

82.772  laws 

TVitals  . 

13.904, .31)0 

193,928  laws 

CHICAGO 

1927 

1926 

•Daily  News  - 

.  2.0f8).7.33 

2.11.3,273 

64.518  Loma 

Tribune  . 

3.002.127 

62.964  Gain 

Herald  B\Aniiiier 

.  1,181.565 

1 .070.643 

110.922  Gain 

•Poet  . 

.  479.3.52 

343.832 

04.560  laURA 

•American  . 

1,233.196 

148.11.3  Gain 

•Journal  . 

.  .346.542 

407.331 

60.789  laOAH 

Tiitals  . 

.  8.524,614 

8.592,422 

i:i2.Pr2  (lain 

PHILADELPHIA 

liKrr 

1926 

Inquirer  . 

.  1.876.266 

1.910.700 

40.560  launa 

U«?ei»r<l  . 

.  741.966 

750.900 

•.  9.606  Loak 

liWlBer  . 

.  1.3:1.3.429 

1.448.7.52 

Id5.:i23  Ia>hk 

•K\enim:  I><NlKer 

.  1.392.875 

1,437,378 

*44.503  laOAR 

■“Bulletin  . . 

.  1,719.000 

1.998.900 

279.960  Loss 

T(»tal«  . 

.  7.037.404 

7.-546.6:10 

489,226  laOss 

DETROIT 

1927 

1926 

News  . 

.  2.744.210 

3.1 10..324 

.366,114  laws 

Time*  . 

.  1.142.362 

1,2(M.4.34 

62.1.32  Loss 

Free  Press  . 

.  1.414.662 

1.. 3.34. 036 

i:i9,454  laoss 

Totals  . 

.5.868.814 

.367,700  Ia>88 

CLEVELAND 

1927 

1926 

Plain  Dealer  _ 

1.693,800 

118.3.30  laws 

News-Loader 

.  1.1.37.923 

1.21.5.900 

.57,975  laoss 

•Press  . 

.  1  438.723 

1,486.6.30 

47.923  Ia>ss 

Totals  . 

.  4.172.160 

4,396,330 

224.2.50  TjOas 

ST.  LOUIS 

1927 

1926 

Poat-DiKpatch 

.  2.1IH).840 

2..374.120 

273.280  Lobs 

( J 1  ol»e- Dem  o<'m  t 

.  I.:i21.80l» 

1.2)44.900 

36,960  Gain 

•f^tar  . 

.  652..500 

639.900 

12.600  Gain 

Tlmea  . 

.  369.9a> 

.3,90.900 

21.0t)0  laOSB 

Totals  . 

.  4.445.640 

4.689,820 

244.780  latss 

BALTIMORE 

1927 

1926 

Run  . 

.  1.481.164 

1.568.789 

87.625  laOSs 

•Bvening  Sun  ... 

.  l.(M4.934 

1.713.1.^3 

70.199  Lobs 

A  merles  n  . 

.  320.869 

.542.272 

21. 40(1  laws 

•Nowa  . . 

.  773.399 

724.765 

48.834  Gain 

.  382.719 

401.994 

19.275  laws 

Totals  . 

.  4  803.283 

4.932.933 

149.668  laws 

•No  Suadftj  e<lltion. 


BOSTON 


LOUISVILLE 


1927 

1926 

Hentid  ... 

1.4.5:i.466 

4H.7:<9  Gain 

Glolie  .... 

.  1.476.821* 

1.4(W.91)7 

12.S4>2  Gain 

PjtBt  . 

.  1,164.166 

1,115.975 

11.861*  Ia4»SS 

Advertiser 

.  41»7.7:U 

46»:t.*r27 

:14.764  Gain 

•American 

.  477.626 

145.9:V» 

31,685  Gain 

•Traveler 

.  1.198.S64 

1.120,266 

69..538  Gain 

•Trans4*ript 

.  698.1*28 

6S2.9:i3 

1.5,095  Gain 

•Telegram 

Totals 

6.087,201 

32.424  laws 

IVleuram 

dis(‘4»nt  iiiue4l  NovemN‘r,  Ifl 

i26. 

LOS  ANGELES 

1927 

1026 

Times  ... 

.  2  297.:H6 

2.m,9.52 

112.:i64  Gain 

Kxamincr 

1.924.7.37 

17.i:i2  Gain 

•Express  . 

.  HS9.076 

81.3.120 

75.956  Gain 

•Herald  . . 

1.. 559. 124 

:10.26H  Gain 

•Record  .. 

.  476.148 

464.058 

6.094*  iiain 

News  . . . . , 

.  364.200 

:106.8«U( 

2. 5745  Loss 

letats  . 

.  7.492,085 

7.2.32,857 

2:!9.228  Gain 

BUFFALO 

1027 

1926 

laxprws  .. 

531,059 

I’ourier  .. 

667,.3:t.3 

220.5.545  4;ain 

Times  . . . . 

.  1.261.465 

1.217,348 

44.117  Gain 

Star  . 

158.140 

•N«*ws  ... 

.  1.498.775 

1..343,.397 

445.822  IjOsk 

Totals  .  3«4R.1J!I  4.1JO..S77  472.248  Isws 

Expn-ss  I'onihiiicil  with  t'mirior  June  ID.  IDai!. 

.8t;ir  eoniliiiusl  witli  (\iiirier  June  ID.  1D26. 


1927 

1026 

(5>urier  .lonrnat  . 

. ..  1.376.1M(> 

1.316,2.30 

60.696  Gain 

H»*rald-Pcwt  . 

.  ..  2458.5.58 

t5:i7.957 

260.399  Loss 

•Times  . 

.  .  1,2.545.78.3 

1,242.224 

14. .559  Gain 

•Poet  . 

415.2457 

.341,528 

126.261  Loss 

Totals  . 

...  3,317. .334 

3.637,939 

:120,4CK)  Loss 

Ilerald-Post  imvrniiiB 

mlitioii  discimtiiiued  with 

issue  of  March 

5.  1027. 

tliu-'lndes  21*6,344  lines  <»f  morning  eilition. 

ST.  PAUL 

1027 

1926 

•Diiqiatoh  . 

. ..  1.4KH.444 

087,224 

17,220  Gain 

Piom»er-  l^ress  . 

92:1.04)2 

931,448 

7.546  Loss 

News  . 

_  im.248 

857.472 

76.776  Gain 

Totals  . 

_  2,862,594 

2,770.144 

86,450  Gain 

OAKLAND 

1927 

1926 

Tribune  . 

.  ..  1.4551,146 

1.700.818 

49,672  Loss 

•Post-lnquirt*r  . 

_  0.30,088 

867.6745 

72,912  Gain 

•Times  . . 

_  164.8456 

144,872 

40,012  Lobs 

Totals  . 

. .  ,  2.4595.094 

2,712,766 

16.772  Loss 

OMAHA 

1927 

1926 

World-IIerald  . 

_ 1.125.313 

1,188,446 

6.3,1.33  Loss 

Bee-News  . 

_  676.618 

514.:546 

161,672  liain 

Totals  . 

_ i.86i,:t;u 

2.174,2:t3 

372,1N*4  lABis 

Nows  conibincsl  with 

Bee,  Fehruary 

7,  11*27. 

SAN  FRANCISCO 


1027 

1026 

4‘hnmicle  . 

_  97:1.868 

947,772 

26.61*6  4;Hin 

Examiner  . 

. ..  .  1,70S.14W5 

1.711.073 

.3,807  Loss 

Bnlletin  . 

_  3.30.244 

576.31*4 

24.150  Tx>ss 

•Pall  . 

_  00:1.742 

893.776 

7.94545  4;ain 

•News  . 

.  *502.958 

4567,5745 

23.382  Gain 

•Herald  . 

1.36,282 

Totals  . . 

_  4.830,978 

4.933.773 

124.795  Loss 

Herald  diseontiniieil 

publication  May 

5,  19245. 

MILWAUKEE 

1927 

19245 

.lournal  . 

.  1,731,662 

1.788. 889 

57.227  lx»ss 

Sentinel  A:  Telejrram 

.  6.39.913 

64*1.21*4 

38.619  Gain 

•Lender  . 

_  260.237 

253.819 

6.418  Gain 

•WistMrtisIn  News  ... 

.  762.8454 

662,2.53 

100.611  Gain 

Totals  . 

3.:t64;.255 

88.421  45ain 

WASHINGTON 

1927 

1926 

Star  . 

.  2..383..322 

2..323.401 

.38.121  Gain 

I*OBt  . 

.  8454.385 

955.803 

91. .308  I>ofis 

•Eb’enin^f  T1ni**s  .... 

.  4584).:i.58 

752.7458 

72.410  Ij«ws 

Herald  . 

.  518.422 

659,258 

110.836  Loss 

•B\eninj:  News  . 

.  244..346 

2:«>..362 

7.784  Gain 

Totals  . 

. 4.021. 

3.T29.882 

208.849  Loss 

BIRMINGHAM 


1D27  ID26 

.\Be-Herald  .  «2l.l.'i2  7D7.5.7B  176.404  Lews 

News  .  1.610.406  1,678,810  68,404  Loss 

•fost  .  087.122  .>68.806  18..326  Gain 

Totals  . 2.818.618)  .2.04.7.172  226.482  Lsws 

RICHMOND 

1D27  lD-26 

•News-Leader  .  l.i;«).8D4  1.0D.'i.248  44,r>46  Gain 

Times-Dispnteh  .  D2:i.:i28  871.402  51.D26Gain 

Totals  .  2.181:1.222  l.D««1.6'i0  D«l..'>72  Gain 

DAYTON 

1D27  1926 

News  .  l..*>D.l.ai2  l..')6'i.4.')2  27.860  Gain 

•Ilertild  .  I.0flr<..-)64  D6.').608  .TD.DoOGain 

Journal  .  6181.822  66.8.9.70  32.872  Gain 


Totals  . 3,2D.'..6DS  3.193,010  100.688  Gain 

HOUSTON 

11)27  1926 

Ghronicle  .  1.343,274  1,47.3.206  127.932  Loss 

Post-Dispaieh  .  1,207.444  1,006.208  201,236  Gain 

•I'ress  .  774..i2<l  360.932  213,374  Gain 


CINCINNATI 


1927  1926 

•I'ost  .  D78.1MK)  9.34.(88)  24.900  Gain 

•Times-Star  .  1.46.3.1(81  1,4.34.6181  28..300  Gain 

Eni|nir*T  .  1  244,4(i0  1. 1)81,7(8)  .33.7(8)  Gain 

Tribune  .  277.2(8)  261.0(81  16.2(8)  Gain 

Totals  .  3.963,(100  3.840..30()  12:1.300  Gain 

NEW  ORLEANS 

1927  192(1 

Tinies-lMea.vnne  .  1.736.142  1.713.469  22.673  Gain 

Item  .  1.0.36.346  1,031. .346  24.8(8)  Gain 

States .  8(«).304  893.084  8.3.780  Ixiss 

‘Trilmne  .  612.831  711. .373  98.722  Ix>88 


Totals  .  4.214.643  4.:t31.672  i:!7.t)29  Loss 

MINNEAPOUS 

1927  1926 

Trilxine  .  1.34.3,938  1.464.:123  118.367  Is>ss 

Jounuil  .  l.:i.3.3,1811  1. 493.2:13  i:«(.274  I»ss 

•Star  . 348.1.3.3  .30^21^  42.843  Gain 

Totals  .  3.2.30.0.34  ^4(lT8^  214.79S’  I.oas 

SEATTLE 

1927  192(1 

Tini.s  .  1,47.3.012  1.480.1.36  3.124  I»as 

I’ost-IiitelliBeneer  .  1.026.618)  936.8.30  69.8(8)  Gain 

•Star  .  .3.37.188)  .38.3.7fi()  27.860  Loss 

•I'nion-Uword  . 12().(r22  161.800  4.3.778  Loss 

Totals  .  3.179^4  3.1.86,326  ~tl,9()2  I»ss 

INDIANAPOUS 

1927  1926 

•News  .  1.820.787  1.674.180  146.607  Gain 

Star  .  1.112.1181  l.i:t0..34:i  18.147  Loss 

•Times  .  .318.1811  .339.127  20.166  Loss 

Totals  .  :i. 4.31 .944  :L. 343. 630  108.294  Gain 

DENVER 

1927  1926 

Neovs  .  921.210  .'siO.OOO  371.1.30  Gain 

Post  .  1.271.940  1.424.940  1.33.(88)  Lms 

•News  .  923.220  431.864  471..3.36  Gain 

Totals  .  3  ii)L37()  ~2. 426. 864  6^..306  Gain 

Times  eliatiBisi  to  Denver  EveninB  News  I)e<-emher  22.  1926. 

PROVIDENCE 

1927  1926 

Journal  .  911.047  924.804  1.3.7.37  Loss 

•Bulletin  .  1.308,619  1.. 617.2.36  48.637  l8)sa 

Trtbune  .  379.868  404.248  24.:480  Ixws 

‘News  .  409, .368  440..3.30  30.962  Isws 

Totals  .  .3.008.902  3Y26.638  iTL736  laws 

COLUMBUS 

1927  1926 

Disjiateli  .  1.902,212  2.128.763  226..331  r»ss 

Journal  .  6.32.3(8)  672.993  30.487  Loss 

•Cltiiei!  . 1.108.815  _L072.668  .36.147  Gain 

Totals  .  3.663.333  .3.874.424  210. .891  l8>as 


Totals  .  3.327.044  3.040.366  286.678  Gain 


DES  MOINES 


1927 

1926 

Register  . 

.  776,871 

722.088 

54.783  Gain 

•TrilMine  . 

.  937,920 

91.3.440 

24.480  Gain 

Totals  . 

.  1.714.791 

2.176,973 

462.184  Lws 

Dally  Capital  disc 

oiitinued  with  February  12.  1927 

,  issue. 

ATLANTA 

1927 

1926 

Oonstitiitioii  . 

.  870,226 

86.3.464 

6.7(U  Gain 

Journal  . 

.  I.:h59.5454 

i.:i:io.77o 

38.794  Gain 

Totals  . 

.  2.239.790 

2.194.234 

43..3.36  Gain 

KANSAS  CITY 

1927 

1926 

.Toiirnal  . 

.  478.974 

482,214 

3.240  Loss 

•IN>st  . 

424.367 

29.-382  Gain 

Star  . . .  ^ . 

.  1.662,778 

1.773.081 

112.:503  Loss 

•Times  . 

.  81*45.974 

803.a361 

3.61.3  Gain 

Totals  . 

.  3.492.673 

3.57.5.023 

S2.348 

MEMPHIS 

1927 

1926 

Commerelat  Appeal 

.  1.2.38,.33I 

1.444.002 

183.431  I»ss 

•Evenius  Appeal  . 

.  4577.915 

677,. 3^ 

•Prr^ss-Scimitar 

.  821.296 

Totals  . 

.  2.7.37.762 

2,787.421 

21*.  6.59  Loss 

NEWARK,  N. 

J. 

1927 

1926 

Ledger  . 

•Star-EaBle  . 

•News  . 

.  1.988.67.3 

2.012..331 

24.678  I.<ws 

Totals  . 

.  1.988.673 

2.012..Til 

24.678  I»ss 

PITTSBURGH 

1927 

1926 

Gazotte-Tim**s 

.  824.344 

9:M.668 

110.124  I><ws 

.Clironiele-TeleBrapli  _  1  087.716 

1.186,402 

98,686  I»ss 

Post  . 

923.468 

01.026  I>ws 

PresB  . 

.  2.407,020 

2.432.192 

23.172  Loss 

•Sun  . 

.  717.626 

848.232 

1.30.606  Loss 

Totals  . 

6..3ai,962 

425.614  Loss 

PORTLAND,  ORE. 

1927 

1926 

•News  . 

323.:J48 

13..340  Gain 

Oresonian  . 

.  1,192.6.32 

l,.^3e.804 

144.172  Low 

Oregon  Jmimal  . . . 

.  1.202.8.52 

1.144.234 

.38.618  Gain 

•Telegram  . 

.38.3.270 

123.860  Lost 

Totals  . 

.3..3S9.6.36 

193,874  Lost 
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1.  A.  A.  MOVES  TO  ORGANIZE  RESEARCH  BUREAU 

Plan  of  C.  K.  Woodbridge,  President,  Endorsed  by  Detroit  and  New  York — Is  Elaboration  of  Program 
Recommended  by  Advertising  Commission — Members  to  Vote  on  Idea  at  Denver  Meet 


TJT'HAT  its  backers  describe  as  “a  most 
”  progressive  plan"  tor  the  future  ac¬ 
tivities  of  the  International  Advertising 
Association  will  be  presented  at  the  an¬ 
nual  convention  at  Denver,  June  26-29. 

The  plan  was  endorsed  on  Monday  this 
week  at  a  meeting  of  leaders  of  the  Ad- 
craft  Club  of  Detroit,  who  at  the  same 
time  passed  a  resolution  requesting  C. 
K.  Woodbridge,  present  president  of  the 
1.  A.  A.,  to  run  for  a  third  term,  in  or¬ 
der  to  carry  the  idea  into  reality. 

Details  of  the  idea,  which  is  credited 
to  Mr.  WtKidbridge,  are  being  withheld 
pending  formal  presentation  in  Denver, 
but  it  was  announced  this  week  that  it  is 
an  elaboration  of  the  educational  pro¬ 
gram  drawn  up  by  Walter  A.  Strong 
of  the  Chicago  Daily  Xcivs  and  adopted 
by  the  Advertising  Commission  in  Balti¬ 
more  recently,  which  will  also  be  recom¬ 
mended  to  the  I.  A.  A.  executive  com- 


Cuchanan.  Mich.,  representing  the  Indus¬ 
trial  Advertisers  Association.  It  likewise 
provides  for  a  research  foundation  upon 
which  future  educational  activities  are  to 
be  predicated. 

\\'.  Frank  McClure,  for  many  years 
chairman  of  the  Advertising  Commission, 
has  declined  the  nomination  this  year, 
tleorge  M.  Burbach  of  the  St.  Louis  Post- 
Disgatcli,  and  present  vice-chairman,  has 
been  apixiinted  McClure's  successor,  sub¬ 
ject  to  the  vote  of  the  members  at  Den¬ 
ver. 

Senator  William  E.  Borah  of  Idaho 
is  still  considering  the  invitation  to  ad¬ 
dress  the  I.  A.  A.  in  Denver  tendered 
him  last  week  by  Mr.  Hixlges  and  Mr. 
Hume. 

Senator  Borah  has  accepted  the  invita¬ 
tion  to  address  the  Pacific  Advertising 
Clubs  Association’s  convention  to  be  held 
at  Portland.  Ore.,  June  19-22. 

Other  speakers  at  this  convention  will 
include  President  Woodbridge;  Upton 


ple^e  program  for  the  Denver  convention 
wou.a  oe  ready  tor  publication  next  week. 

in  ailclition  to  a  substitute  for  Secre¬ 
tary  hoover,  the  committee  is  seeking  to 
till  the  place  of  Secretary  Work  who 
aiso  will  be  unable  to  go  to  Denver. 

-Additional  speakers  not  previously  an¬ 
nounced  will  be  W.  F'.  Flarkness,  presi- 
tieiit  of  the  American  Telephone  and 
'l  e.egraph  Company  ;  and  John  F.  Owens, 
Oklahoma  City  Gas  and  Electric  Light 
Association. 

The  Associated  Retail  Advertisers, 
headed  by  George  B.  Forristall,  advertis¬ 
ing  and  sales  manager  of  F'oley  Brothers 
Dry  Goods  Company,  Houston,  Tex.,  will 
consider  the  best  methixls  of  using  news¬ 
paper  space. 

■A  speaker  on  this  topic  will  be  W.  E. 
Donahue,  manager  of  the  local  advertis- 
the  department  of  the  Chicago  Tribune. 
There  will  also  be  an  oiien  forum  pre¬ 
sided  over  by  Miss  R.  McCluney,  adver¬ 
tising  manager  of  Ackemann  Brothers, 


mittee  this  June. 

It  provides  for  the  establishment  of  _  -  r-i  ■  n,  .  t  ^  •  t 

research  bureau  to  analyze  the  economic  Close;  Harry  Chandler,  publisher  of  the  Elgin,  Ill.,  on  the  subject  of  "Getting  the 
and  educational  values  o'f  advertising  and  -  Ingclcs  Times;  Otis  Shepard  of  Eos-  X^spaper  With  You." 


the  development  of  an  efficient  distribution 
system  for  up-to-date  and  proved  adver¬ 
tising  information. 

Committees  are  being  appointed  in  va¬ 
rious  cities  to  urge  adoption  of  the  De¬ 
troit  plan  at  Denver.  Joseph  Meadon 
of  the  Franklin  Press  of  Detroit  is 
chairman  of  the  committee  of  the  De¬ 
troit  Adcraft  Club;  while  Rowe  Stewart, 
Philadelf>hia  Record,  is  chairman  of  the 
committee  of  the  Poor  Richard  Club  of 
Philadelphia. 


ter  Kleiser.  Los  .Angeles ;  Ralph  Merritt, 
Sun  Maid  Growers,  Fresno.  Cal. ;  Harold 
J.  Stonier,  vice-president  of  the  L’niver- 
sity  of  Southern  California  and  president 
of  the  .Advertising  Club  of  Los  .Angeles: 
Paul  Shoup.  executive  vice-president  of 
the  Southern  Pacific  Lines ;  L.  M.  Bar¬ 
ton,  advertising  manager  of  the  Chicago 
Daily  Xcti’s;  Bertha  K.  Landes,  mayor  of 
Seattle ;  W.  D.  Moriarity,  professor  of 
economics.  University  of  Southern  Cali¬ 
fornia  :  B.  M.  Rastall  of  California.  Inc 


Other  speakers  at  the  retail  department 
al  will  include  Frank  A.  Black,  publicity 
manager  of  Wm.  Filene’s  Sons  Company, 
Boston,  on  "Retail  Radio  .Advertising  in 
Boston";  F'.  W.  Crankshaw,  member  of 
the  executive  staff  of  .Amos  Parrish  & 
Co.,  New  York,  on  "Profit — the  Meas¬ 
ure  of  Success" ;  Lulu  E.  Eckels,  past 
president  of  the  Los  .Angeles  .Advertising 
•Association.  "Accent  on  the  ‘Man¬ 
ager’":  J.  K.  Sterne,  general  merchan¬ 
dise  manager,  the  May  Company.  Denver, 


The  committee  of  the  .Advertising  Club  ^nd  Edward  L.  Greene,  managing  director  on  “The  Merchant’s  View  of  Merchan- 


of  New  York  was  appointed  at  a  luncheon 
meeting  at  the  Union  League  Club  this 
week,  at  which  H.  R.  Swartz,  president 
of  R.  Hoe  &  Co.,  was  host.  Frederick 
W.  Hume  was  named  chairman,  and  the 
committee  is  made  up  of  James  O’Shaugh- 
nessy,  secretary  of  the  .American  .Asso¬ 
ciation  of  Advertising  Agencies:  Charles 
C.  Green,  Charles  C.  Green  .Advertising 
.Agency:  Gilbert  T.  Hodges,  .Vf«'  York 
Sun;  and  James  C.  .Auchincloss,  presi¬ 
dent  of  the  New  York  Better  Business 
Bureau. 

“The  sole  idea  behind  the  plan  is  to 
co-ordinate  the  various  suggestions  that 
have  been  made  and  work  out  a  program 
which  will  offer  a  dollar  for  dollar  in¬ 
terest  in  the  1.  .A.  A.,’’  Mr.  Hume  ex¬ 
plained  to  Editor  &  Publisher.  “It  will 
be  submitted  to  all  the  clubs,  the  affiliated 
associations,  and  sustaining  members  for 
their  approval  and  endorsement. 

“I  personally  consider  it  a  really  prac¬ 
tical  plan,  which  will  make  the  I.  .A.  A. 
an  outstanding  authority  on  all  advertis¬ 
ing  problems.  It  will  satisfactorily  an¬ 
swer  the  questions:  ‘Why  is  the  1.  A. 
A.?’  and  ‘What  and  who  does  it  bene¬ 
fit?" 

Attending  the  New  York  luncheon 
meeting  Monday  were  Frank  Presbrey, 
president  of  the  Frank  Presbrey  Com¬ 
pany,  advertising  agency :  Stanley  Resor, 
president  of  the  J.  Walter  Thompson 
Company.  New  York  advertising  agency ; 
Charles  C.  Green,  president  of  the  Charles 
C.  Green  .Advertising  .Agency ;  Earle 
Pearson,  general  manager  of  I.  .A.  .A. : 
Louis  Wiley,  business  manager,  Ne^^• 
York  Times;  Charles  .Austin  Bates ;  Wil¬ 
liam  .A.  Thomson,  director  of  the  Bu¬ 
reau  of  .Advertising  of  the  American 
New.spaper  Publishers  .Association ;  Har¬ 
old  Hall,  business  manager  of  the  Nezv 
York  Ez'ening  Telegram;  Gilbert  T. 
Hodges,  New  York  Sun,  and  Mr.  Hume. 

Mr.  Hume  was  careful  to  point  out  that 
there  was  complete  harmony  in  the  I.  A. 
A.  No  conflict  existed  he  said,  between 
the  new  Detroit  plan  and  the  recommend¬ 
ation  of  the  Advertising  Commission. 

Mr.  Strong  has  stated  that  the  Com¬ 
mission’s  program  is  still  in  a  formative 
state.  The  report  adopted  by  the  commis¬ 
sion  at  Baltimore  was  drawn  up  by  a 
committee  headed  by  Ezra  W.  Clark  of 


of  the  National  Better  Business  Bu¬ 
reau,  New  A’’ork.  Marshall  N.  Dana  of 
Portland  is  president  of  this  denartmental 
of  I.  .A.  .A. 

A  meeting  of  the  international  program 
committee  under  the  chairmanshin  of  E. 
D.  Gibbs  of  the  National  Cash  Register 
Company,  Davton,  was  held  in  New  A'ork 
this  week  and  it  was  stated  that  the  com- 


dise  Promotion  Today"  and  Mrs.  Donald 
C.  Bromfeld  of  Denver,  on  “I  .Am  the 
Customer." 

Three  speakers  will  address  the  .Ameri¬ 
can  Photo- Engravers  .Association.  They 
will  be  Charles  .A.  Clark  of  the  Cocks- 
Clark  Engraving  Company.  Denver  on 
“The  Best  Reproductions”  ;  E.  W.  Houser. 
F’arnes-Crosby  Company.  Chicago,  on 


% 


" Photo- Fhigravings  in  .Advertising”;  M. 
u.  tiosiger,  Scliultz-Gusiger  Company, 
Lincninati.  “Photo-Fhigravmgs  Convince 
the  Buyer." 

.Among  the  prominent  speakers  sched¬ 
uled  to  address  the  Outdoor  Advertising 
Sessions  at  Denver,  holding  three  ses¬ 
sions  beginning  June  27  are  Sir  William 
Veno,  governing  director,  Veno  Trust 
Ltd.,  of  Manchester,  England,  w  ho  is 
crossing  to  the  United  States  especially 
for  the  Denver  convention;  Harry  F'. 
O’Mealia,  president  and  C.  B.  Lovell, 
general  manager  of  the  Outdoor  Advertis¬ 
ing  .Association  of  .America ;  Kerwin  H. 
F'ulton,  president.  General  Outdoor  .Ad¬ 
vertising  Company,  New  York;  C.  K. 
WiKxlbridge,  president,  I.  A.  A.;  Joe 
Mitchell  Chappie,  Boston  writer;  Edward 
H.  Gardner,  professor  of  Business  .Ad¬ 
ministration,  University  of  Wisconsin; 
Don  E.  Mowry,  secretary,  American 
Community  .Advertising  Association, 
Madison,  Wis. ;  George  \V.  Kleiser,  pres¬ 
ident  Foster  &  Kleiser  Company,  San 
Francisco;  E.  .Allen  Frost,  general  coun¬ 
sel,  Outdoor  Advertising  .Association. 

.A  wide  range  of  subjects  will  be  cov¬ 
ered.  These  will  concern  the  artistic, 
esthetic,  merchandising  and  operating 
phases  of  outdoor  advertising. 

The  first  session  will  be  presided  over 
by  President  O’Mealia  of  the  Outdoor 
Association  the  second  by  Tom  Nokes. 
treasurer  of  the  group,  and  the  third  by 
S.  N.  Ffolliday  of  the  General  Outdoor 
Advertising  Company,  New  York. 

A  headliner  addressing  the  department¬ 
al  session  of  the  .American  Community 
Advertising  Association  is  Mayor  Rolph 
of  San  Francisco,  who  is  one  of  the  best 
known  exponents  of  community  adver¬ 
tising  in  the  country. 

Frank  M.  Surface,  assistant  director 
of  the  Department  of  Commerce,  Wash¬ 
ington,  will  report  on  a  nation-wide  com¬ 
munity  advertising  survey.  Other  speak¬ 
ers  will  be  \V  illiafn  S.  Key,  general  man¬ 
ager  of  Oklahomans.  Inc.,  C.  W.  Stokes, 
assistant  publicity  agent  of  Canadian  Pa¬ 
cific  Railway,  Montreal ;  J.  W.  Kearnev. 
manager  of  publicity,  Missouri  Pacific 
Railway.  St.  Louis':  Mrs.  Robert  G. 
Coulter.  Coulter  &  Pavme.  Inc.,  San  .An¬ 
tonio.  Tex.,  and  Don  E.  Mowry,  general 
secretarv  of  the  Madison  (Wis'.)  Cham¬ 
ber  of  Commerce. 


Oglethorpe  University,  Atlanta,  Ga-,  last  Sunday  conferred  the  honorary  degree 
of  Doctor  of  Laws  upon  William  Randolph  Hears!  at  the  annual  commence¬ 
ment.  In  the  picture  are  (left  to  right):  Edgar  Watkins,  chairman  of  the 
hoard  of  trustees  of  Oglethorpe  University;  Lawton  B.  Evans;  Mr.  Hearst; 
Mrs.  Roselle  Mercier,  Montgomery,  Ala.;  E.  A.  Pound;  Dr.  Thornwell  Jacobs, 
president  of  Oglethorpe 


LL.D.  FOR  W.  R.  HEARST 


Publisher  Deliver  Baccalaureate  Ad¬ 
dress  at  Oglethorpe  Commencement 

William  Randolph  Hearst  was  honored 
with  the  degree  of  Doctor  of  Laws  by 
Oglethorpe  University  at  commencement 
exercises  in  Atlanta.  May  22.  President 
Thornwell  Jacobs  characterizing  the  pub¬ 
lisher  as  ‘‘counsellor  of  millions,  lover  of 
.America,  exponent  of  a  perpetual  peace 
entente  among  the  English-speaking  peo¬ 
ples  of  the  world.” 

Mr.  Hearst  delivered  the  baccalaureate 
address  at  the  exercises  Sunday  evening 
and  was  a  guest  with  other  celebrities 
who  were  awarded  degrees  at  a  banquet 
Saturday  evening.  In  his  address.  Mr. 
Flearst  outlined  the  aims  and  metht^s  of 
oneration  of  his  proposed  league  of 
Flnglish-speaking  peoples  for  world  peace, 
which  his  new'spapers  have  advocat^. 

Commenting  upon  the  occasion,  the  .4t- 
Imifa  Jountal,  evening  competitor  of  Mr. 
Flearst’s  Georgian,  said: 

‘‘The  climax  of  the  ceremonies  will  be 
reached  in  bestow-al  of  of  the  degree  of 
Doctor  of  Laws  on  that  internationally 
renowned  journalist  and  publisher,  Wil¬ 
liam  Randolph  Hearst.  .Atlanta  greets 
Mr.  Hearst  as  one  who  has  shown  faith  in 
her  destiny  and  who  has  given  her  in  the 
Georgian  and  American  the  utmost  that 
generous  resources,  loval  service  and  high 
talent  can  produce.  The  Journal  extends 
to  him  fraternal  welcome.” 
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FEW  NUGGETS  IN  MOUNTAIN  MASS  OF 
PROMOTION  SENT  TO  AGENCIES 


Tiresome  Superlatives  and  ‘‘Leadership”  Claims  Disregarded 
by  Space  Buyers — Accurate  Market  Data  Valued 
Most — Average  Broadside  ‘‘Below  Par” 

By  HAMMOND  EDWARD  FRANKUN 


44  A  MOUNTAIN  of  mail— and  only 
12  approaches  from  newspaper  pub¬ 
lishers  made  any  serious  impression  on 
me !” 

That  was  the  verdict  this  week  of  one 
typical  agency  executive  after  checking 
over,  with  more  than  ordinary  care,  the 
huge  amount  of  promotion  literature 
from  magazines,  trade  papers,  news¬ 


lirst  sold  its  locality  as  a  market  and 
then,  incidentally,  quietly  stated  that  it 
is  a  logical  medium  w'ith  which  to  reach 
the  market.  An  extra  color  was  used 
judiciously  on  each  of  the  8^4  by  11  inch 
pages. 

First,  the  book  pointed  out  that  Indian¬ 
apolis  is  a  major  market  of  2,000,000 
population,  followed  by  three  pages  of 


Mountain  of  promotion  matter  from  newspapers  photographed  in  advertising 

agency  office. 


papers,  press  agents  and  many  others 
which  had  inundated  his  office,  like  a 
Mississippi  flood,  during  the  month. 

“The  large  metropolitan  papers  in 
many  cases  are  as  bad  offenders  as  their 
smaller  brethren  in  the  material  and  form 
they  use  by  mail  to  sell  space,”  he  con¬ 
cludes.  “There  ought  to  be  a  law 
against  some  of  the  atrocities  which  are 
sent  us  in  the  name  of  promoting  the  sale 
of  the  space  of  some  newspapers. 

“Go  into  any  advertising  agency  or 
national  advertiser’s  office,  look  over 
what  is  being  received  by  mail  from 
newspapers  and  you  will  see  that  it  is,  as 
a  whole,  below  par.  The  few  cases  of 
really  constructive  promotion  are  so  un¬ 
usual  as  to  be  refreshing.  The  news¬ 
papers  can  learn  a  great  deal  from  the 
magazines. 

“Some  day — would  that  I  might  live  to 
see  it ! — the  newspapers  will  quit  running 
a  big,  blatant,  black  type  full-page  adver¬ 
tisement  designed  to  take  a  crack  at  their 
rival  down  the  street  (who  can  make 
equally  strong  claims  by  juggling  the 
figures)  and  will  not  shove  this  hetero¬ 
geneous  conglomeration  out  to  the  agen¬ 
cies  in  the  form  of  a  would-be  impressive 
broadside. 

“Give  less  thought  to  yourselves,  and 
more  to  the  problems  of  your  advertisers. 
Put  less  emphasis  on  circulation  figures 
and  more  on  markets.  Send  out  your 
material  in  more  interesting  and  usable 
form. 

“The  continuous  squabbles  between 
papers  over  which  is  the  leader  in  cir¬ 
culation,  with  mud  thrown  and  cries  of 
‘Liar,  liar’  are  of  interest  chiefly  to  the 
two  publications  concerned  and  make 
very  little  impression  on  us.  For  all  we 
know,  both  are  wrong.  It  hurts  the 
cause  of  newspaper  advertising  as  a 
whole.”  As  an  example  of  really  high 
grade  promotion,  the  agency  man  pulled 
out  a  copy  of  “The  Indianapolis  Radius 
1927”  just  received  from  the  Itulianapoli.i 
Xrtiv.  Quiet,  artistic  and  conservative 
in  appearance,  this  24-pagc  brochure 


really  interesting  data.  Then  the  whole¬ 
sale  situation  with  a  partial  list  of  whole¬ 
salers  was  reviewed.  The  circulation  of 
the  News  was  compared  with  cost  of 
shelter  in  various  parts  of  the  city  on  a 
map.  the  57  years  of  accomplishment 
in  various  directions  were  summed 
up  on  another  page,  charts  showed 
the  linage  records  over  a  period,  linage 
by  various  classifications  was  made 
graphic  by  circles,  delivery  service  was 
explained,  merchandising  service  outlined, 
character  of  the  paper  discussed  and  a 
complete  summary  of  the  dealers  of  vari¬ 
ous  kinds  in  the  city  an<l  territory  in¬ 
cluded. 

“The  kind  of  a  book  we  would  be  glad 
to  pass  along  to  a  client  who  might  be 
interested  in  getting  more  Middle  West 
business”,  was  the  comment  of  the  agen¬ 
cy  man. 

“New  facts  about  Albany  and  the  Cap¬ 
itol  district”,  a  four  page  Syi  by  11  inch 
printed  piece,  gave  much  valuable  infor¬ 
mation  from  the  Knickerbocker  Press 
and  Albany  Ez’cning  News.  The  inside 
>pread  contained  an  unusual  map  of  the 
market.  The  back  page  analyzed  circu¬ 
lation  in  all  towns  in  its  territory  as 
compared  with  families,  grocers,  drug¬ 
gists,  department  or  general  stores. 

The  Chicago  Tribune,  always  one  of 
the  keenest  in  its  promotion,  has  begun 
the  publication  of  the  Chicago  Tribune 
.S'urzvy,  a  monthly  report  on  current  busi¬ 
ness  conditions  in  Zone  7,  something  in 
treatment  on  the  order  of  the  Harvard 
Business  Review. 

Kram-FuU,  a  monthly  house  organ  de¬ 
voted  to  the  “unrecognized  cities  in  the 
United  States,”  the  foreign  language 
market,  has  done  invaluable  educatonal 
work  for  Louis  Kram,  Inc.,  representa¬ 
tives  of  New  York  City.  Instead  of 
linage,  this  house  organ  talks  markets. 

Occasionally  a  newspaper  executive 
makes  an  address  on  some  subject  which 
is  very  pertinent  to  advertising,  such  as 
“Tendencies  Good  or  Bad  In  Newspaper 
Circulation  Methods”  by  John  H.  Fahey. 


publisher  of  the  Worcester  Post.  This 
made  an  interesting  28-page  folder. 

"The  bread  and  butter  zone”,  a  rich, 
new  market  for  manufactured  goods”,  an 
analysis  of  its  market  by  the  Mintieapolis 
Tribune,  struck  twelve  recently  with 
many  agency  executives  because  of  its 
detailed  market  and  circulation  informa¬ 
tion. 

An  unusual  advertisement  in  colors, 
“Little  Dramas  In  the  Life  of  a  Great 
Newspaper  System”,  sent  out  by  the 
Scripps-Howard  Newspapers,  held  atten¬ 
tion  by  the  sheer  drama  of  its  story  and 
artistry  of  the  copy. 

One  agency  man  I  know  declared  he 
found  very  useful  the  1927  “Information 
About  St.  Louis  and  Its  Great  Merchan¬ 
dising  Market,  a  Book  of  Facts  About 
the  Billionarea”,  termed  a  “decision 
book’”  put  out  by  the  Post-Dispatch. 
The  report  is  in  cardboard  tabbed  folder 
for  filing. 

Still  another  of  this  type  of  promotion 
is  “A  Merchandising  Study  of  Altoona, 
Pa.”,  which  is  an  excellent  example  of 
what  may  be  done.  Facts  take  the  place 
of  “hurrahs.” 

Favorable  comment  also  was  made  of 
a  four-page  small  mailing  piece  from  the 
.S'pokcsman-Reznew  and  Spokane  Daily 
Chnniicle.  with  the  papers’  trademark 
tigure  pointing  out  new  facts  which  place 
a  new  importance  on  that  city  as  a 
market. 

Smaller  city  newspapers  through  New 
England  have  been  mailing  out  a  series 
of  information,  one  city  at  a  time,  about 
conditions  and  manufacturing  done  with¬ 
in  their  borders. 

.\  few’  newspapers  have  set  the  style 
of  mailing  out  copies  of  house  organs 
which  circulate  among  their  own  em¬ 


ployes.  The  Trib,  published  by  ffie  Chi¬ 
cago  Tribune,  has  long  done  this.  The 
Scripps-Howard  News  is  the  newest. 
The  Little  Times  from  New  York  Times 
and  the  Sun  Rays  from  the  New  York 
Sun  also  are  in  this  group  of  house 
organs. 

Many  agency  men  peruse  with  inter¬ 
est  the  merchandising  papers  which  are 
sent  them.  Some  25  have  been  received 
at  one  agency  within  the  last  several 
weeks.  The  copy  being  used  by  various 
advertisers,  the  stories  on  campaigns,  in¬ 
formation  on  local  conditions,  etc.,  all 
are  suggestive.  Several  of  these  papers 
give  the  name  of  the  agency  and  the 
linage  in  the  contract  received  on  the 
various  accounts. 

The  “letter  from  the  satisfied  adver¬ 
tiser”  almost  invariably  wins  interest. 
The  Nezi’  York  American,  Chicago 
Tribune,  the  New  York  Day,  the  Oak¬ 
land  (Cal.)  Post-Enquirer,  the  Des 
Moines  (la.)  Register  and  Tribune-Cap¬ 
ital,  the  Vaticotn’cr  Evening  Sun,  and 
.Mew  Orleans  Times-Picayune  recently 
have  employed  this  form  tellingly. 

“These  12  big  manufacturers  told  their 
.story  to  the  Levys"  is  the  headline  on 
page  one  of  the  Jewish  Market,  a  four- 
^ge  house  organ  published  by  the  Jew¬ 
ish  Morning  Journal  and  the  Day,  New 
York,  with  success  stories. 

The  Birmingham  News  every  month 
publishes  the  national  advertising  linage 
for  every  account  running  in  Birming¬ 
ham  papers.  It  is  interesting  for  an  ad¬ 
vertiser  to  compare  his  figures  with  others 
in  the  same  class. 

Several  cases  were  noted  where  pub¬ 
lishers  sent  out  special  letters  with  re- 
prixluctions  of  their  advertisements  in  ad- 
{Continued  on  page  54) 
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FloridaLeads  flieNaUon 
in  BankDeposits  Growth 


XN  the  four  and  a  half  years  from 
July  1,  1922,  to  January  I, 
1927,  the  deposits  in  Florida’s  banks 
increased  1 67. 1  per  cent — a  greater 
percentage  of  gain  than  was  shown 
in  the  same  period  by  any  other  state. 

These  figures,  brought  right  up  to 
the  present  year,  indicate  the  healthy 
business  condition  of  Florida  and  give 


evidence  of  r  high  buying  power  of 
its  people. 

Florida  is  a  fast  growing  state 
with  fast  growing  demands.  It  offers 
an  exceptional  market  for  all  kinds 
of  advertised  products — a  large  and 
important  part  of  which  market  can 
be  effectively  covered  through  adver¬ 
tising  in — 


^heSflotrida  ^imcs-JUnion 

JACKSONVILLE,  FLA. 
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Bloomingdale  Bros.’  Growth 

From  Five  to  Twenty-four  Millions! 

It  is  a  significant  sales-building  parallel  that  Mr.  Samuel  Bloomingdale 
sets  forth  in  the  accompanying  letter. 

Since  1909  Bloomingdale’s  advertising  investment  in  the  New  York 
Evening  Journal  has  increased  340%! 

Since  1909  Bloomingdale’s  sales  volume  has  increased  480%! 

BLOOMINGDALE  BROS. 

has  been  a  consistent  advertiser  in  the 

New  York 
Evening  Journal 

for  over  2  5  consecutive  years! 

The  New  York  Evening  Journal  has 
been  the  back-bone  of  Blooming¬ 
dale  Bros.’  advertising  for  over  a 
quarter  of  a  century. 

They  'TOUND  IT  GOOD  BUSI¬ 
NESS”  to  invest  ^73,000  in  the 
New  York  Evening  Journal  back  in 
1909,  when  their  annual  sales 
amounted  to  ^5,098,905.  They 
found  it  BETTER  BUSINESS  to 
invest  ^249,000  in  the  New  York 
Evening  Journal  in  1926  when  sales 
totaled  ^24,315,457.  They  find  it 
STILL  BETTER  BUSINESS  to  use 
the  New  York  Evening  Journal  AS 
EXTENSIVELY  AS  EVER  during 
1927. 

Bloomingdale  Bros,  realize  that 
every  day  the  New  York  Evening 
Journal  is  bought  by  686,740  peo¬ 
ple,  and  taken  HOME — where  it 
is  read  by  over  two  million  men, 
women  and  children. 

NEW  YORK  EVENING  JOURNAL 

The  Greatest  Circulation  of  Any  Evening  Newspaper  in  America 
and  a  QUALITY  Circulation  at  THREE  CENTS  a  Copy  Daily  and  FIVE  CENTS 

a  Copy  Saturday 


London  Pans 

BloomingdaleBrosJnc. 

59'ff  to  60!h Street  Lexington  toThird  Ave. 

NewYork 

April  4,  1927. 

New  York  Evening  Journal, 

2  Columbus  Circle, 

New  York,  N.  Y  . 

Gentlemen : 

In  going  over  past  records  the  other  day  we  compiled 
some  interesting  percentages  which  should  be  of  interest 
to  you. 

Our  advertising  investment  in  the  New  York  Evening 
Journal  has  increased  340  per  cent  since  1909.  During  this 
period  our  sales  volume  increased  480  per  cent.  Here  are 
the  figures: 

Evening  Journal  Bloomingdale's 
Investment  Sales  Volume 


For  Fiscal  Year  of  1926. . .  $249,277.20 
For  Fiscal  Y  ear  of  1909.  .  .  73.019.30 


S24,315,4.y7.68 

.7,098,90.7.27 


W  e  have  found  it  good  business  to  concentrate  a  great 
part  of  our  advertising  investment  in  the  New  York  Evening 
Journal  for  over  25  consecutive  years. 

Our  steady  sales  growth  year  after  year  has  fully  justified 
this  advertising  policy.  Naturally,  w'e  have  planned  to  use 
the  Evening  Journal  as  extensively  as  ever  during  1927. 

Verv  truly  vours. 


•  1.. 
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KEY  TO  CONSUMER  BUYING  ABILITY 


Statistical  Rating  of  Counties  and  Cities  for  Products  of  General  Appeal,  Graded  in  Six  Major  Classes 
of  Quality  and  Cost — An  Original,  Simplified  and  Tested  Formula  from  Basic  Data 


A  STATE  with  a  prosperous  middle 
^  class  is  the  picture  given  on  this  and 
following  pages  in  the  map,  charts,  and 
tabulations  of  New  Hampshire,  the  sec¬ 


ond  in  the  series  which  Editor  &  Pcb-  matter  how  much  of  a  necessity  an 

i.iSHER  began  last  week,  to  delineate  the  article  may  be.  the  money  available  for 

consumer  buying  ability  of  the  United  buying  will  have  an  influence  and  should 

States  by  territories.  be  set  over  acainst  the  nopulation  figures. 


By  NELSON  H.  SEUBERT 

hution  of  income  10  per  cent  because  no  Class  II  Moderate  priced  necessities  and 

matter  how  much  of  a  necessity  an  packaged  staples.  Population 

article  may  be.  the  money  available  for  70  per  cent.  Number  of  in¬ 
buying  will  have  an  influence  and  should  comes  30  per  cent. 


be  set  over  against  the  population  figures.  Class  111  Quality  priced  necessities  and 
For  brevity's  sake  "percentage  of  popu-  ,  staples.  Cheap  luxuries  and 


As  the  general  outline  published  last  For  brevity's  sake  "percentage  of  popu- 
week  set  forth,  this  series  is  based  on  lation  distribution"  will  hereafter  be  re- 
the  premise  that  estimates  of  consumer  ferred  to  as  "Population"  and  "iiercentage 
buying  ability  rest  upon  two  basic  ele-  of  income  distribution"  as  "Income.”  In 
ments — Population  and  Income.  A  study  the  same  way  quality,  high  priced  lux- 
of  these  two  elements  properly  related  uries  and  non-staples  of  mass  appeal 
will  give  a  close  approximation  of  the  should  come  somewhere  near  following 
potential  wealth  or  buying  power  of  any  the  figures  under  Class  \'  because  that 
community  for  products  of  mass  appeal,  is  a  weighting.  VI  is  for  the  fancy 
As  people  and  money  are  not  evenly  dis-  priced  exclusive  luxuries  of  high  unit 
tributed,  and  this  unevenness  of  distribu-  value  and  the  weighting  is  the  same  as 
tion  is  the  distinction  between  good,  poor  Class  V  except  that  incomes  of  $10.0(H) 
and  bad  markets  for  various  classes  of  and  more  were  sub.stituted  for  all  in¬ 
products,  a  brief  outline  is  given  below  comes.  The  reason  for  this  substitution 
of  the  method  followed  in  applying  these  is  obvious. 

factors  to  produce  indices  for  six  princi-  Here  then  are  the  descriptions  of  the 
pal  classes  of  manufactures  and  services,  six  classifications  and  their  correspond- 
An  arbitrary  weighting  which  checks  ing  weighting  of  population  and  income : 


low  priced  non-staples.  Popu¬ 
lation  50  per  cent.  Number  of 
incomes  50  per  cent. 


lation  30  per  cent.  Number  of 
incomes  70  per  cent. 

Class  V  Quality  priced  luxuries  and 
non-staples.  Population  10  per 
cent.  Number  of  incomes  90 
per  cent. 

Class  \T  Fancy  priced  exclusive  lux¬ 
uries  of  high  unit  value.  Pop¬ 
ulation  10  per  cent.  Number 
of  incomes  over  $10,000  90  per 
cent. 

The  computation  of  the  index  numbers 


IV  Fane V  priced  necessities  and  was  done  in  the  following  manner : 

staples.  Moderate  priced  lux-  The  population  of  the  United  States  is 
uries  and  non-staples.  Popu-  (Continued  on  I'age  16) 


fairly  accurately  is  given  to  the  various 
classes  as  follows:  In  Class  I,  the  class 
for  cheap  necessities  and  bulk  staples, 
percentage  distribution  of  population 
counts  90  per  cent  and  percentage  distri- 


All  citie*  of  more  than 
10,000  population,  ac¬ 
cording  to  latest  Census 
estimates,  are  indicated 
on  this  outline  map  of 

NEW  HAMPSHIRE 

Base  County  and  Town  Map 
Copyright  by  American  Map 
(o..  .\.  Y. 


Cheap  necessities  and  bulk 
staples.  Population  90  per 
cent.  Number  of  incomes  10 
per  cent. 


This  chart  shows  the  relative  variation  for  the  State  of  New  Hampshire  above  or 
below  the  United  States  average  for  cities  of  10,000  or  more  population,  cities 
of  less  than  10,000  and  rural  population  and  the  entire  State  for  each 
merchandising  class. 
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Concord® 
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The  Manchester 

UNION -LEADER 

covers  its  field  like  a  blanket.  It  has  a  greater 
circulation  than  all  the  other  daily  newspapers 
in  New  Hampshire  combined. 

32)585  Daily 

Advertisers  cannot  hope  to  properly  cover 
New  England  without  using  the  Union- 
Leader.  Manchester  is  in  the  heart  of 
one  of  the  richest  manufacturing  and  agri¬ 
cultural  territories  in  the  United  States  and 
the  L^nion-Leader  is  its  pulse.  Wise  adver¬ 
tisers  use  it  and  get  big  results. 


ort^moutfi 


^cuaJL 


Incorporated 


New  York,  Chicago,  Boston,  Detroit,  Philadelphia. 
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A  Big  Force  of  Experienced 
Advertising  Salesmen— 

Ready  for  Work  for  You  f 

They  have  been  trained  by  us  to  get  the  business. 

^  They  have  been  “seasoned”  under  all  kinds  of  con^ 
ditions — in  all  corners  of  the  United  States  and 
Canada. 

^  They  specialize  on  local  non-advertisers  and  put 
them  into  the  columns  of  your  newspaper. 

^  They  bring  in  advertising  revenue  from  sources 
where  none  came  before. 

^  They  can  increase  your  lineage  80,000  lines  and 
and  upward  each  year. 

^  They  know  how! 

Newspapers  from  Coast  to  Coast  are  now 

using  Our  Service 

RESPONSIBILITY!  It’s  a  great  factor  in  the 
success  or  failure  of  your  plans.  Be  sure  the 
people  in  whom  you  place  dependence  are 
responsible.  We  refer  you  to  Dun  or  Brad' 
street  and  any  publisher  with  whom  we  have 
worked.  WIRE  OR  WRITE  FOR  DETAILS. 

Thos.  W.  Briggs  Co. 

(Columbian  Mutal  Tower  Bldg.  1 
MEMPHIS,  TENN.  f 
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BUYING  POWER 

ANALYZED 

BY  PRODUCT 

1  CLASSES 

FOR  NEW 

HAMPSHIRE 

1  Note:  Fiaures  below  represent 

percentages  of 

u.  s. 

total  carried 

out  to  four  I 

1  places:  To  use.  mark  off  four  places 

and  insert  decimal  point. 

1 

Counties  in  bold  face  capitals— Cities  in 

capitals  and  lower 

case 

CL 

No.  I 

CL  No.  2  CL 

No.  3 

CL  No.  4  CL 

No.  5  CL 

No.  6 

NEW  HAMPSHIRE 

.?99(. 

4066 

41.16 

4205 

4275 

3213 

BELKNAP  . 

18.1 

18.1 

184 

184 

184 

125 

l.acouia  . 

102 

107 

112 

117 

122 

80 

CARROLL  . 

124 

111 

99 

8t» 

73 

80 

CHESHIRE  . 

274 

274 

275 

275 

275 

270 

109 

119 

129 

139 

149 

148 

COOS  . 

.1.19 

.128 

317 

306 

295 

165 

162 

W) 

159 

157 

155 

87 

GRAFTON 

.>55 

.162 

370 

.177 

384 

296 

HILLSBOROUGH 

1281 

1.163 

1443 

1.525 

1608 

1060 

Manche.-itvr  . 

740 

758 

777 

795 

813 

539 

.\asluia  . 

27.1 

297 

.321 

.144 

368 

241 

MERRIMACK 

4.S1 

456 

4f>l 

466 

471 

462 

L'oiicoril  . 

211 

238 

264 

290 

317 

310 

ROCKINGHAM 

462 

460 

456 

454 

451 

388 

I’ortsiiioiitli  . 

1.17 

150 

163 

176 

189 

162 

STRAFFORD  . 

.1.15 

336 

3.18 

339 

.140 

203 

117 

122 

127 

132 

137 

82 

Rochester  . 

9.1 

98 

104 

110 

115 

69 

SULLIVAN  . 

192 

193 

193 

193 

194 

164 

Claremont  . 

9<> 

101 

10f> 

111 

116 

98 

CITIES  OVER  lOM 

2041 

2151 

2262 

2371 

2481 

1815 

UNDER  lOM  AND 

RURAL 

1955 

1915 

1874 

18.14 

1794 

1398 

1 

1  take 

a  small  town  Y  as 

being  located  ap 

KEY  TO  CONSUMER  BUYING 
ABILITY 

(Coittitllh’d  ir.tw  , 

rcprcsciitocl  as  100  piT  cent  ( 1'125  esti¬ 
mates),  the  percentage  of  population  in 
each  State,  County  and  City  over  lO.OOh 
population  was  figured  and  carried  out 
four  places  beyond  the  decimal  point  in 
order  to  have  a  figure  for  the  smallest 
communities.  The  same  process  was  fol¬ 
lowed  with  the  “number  of  all  income  tax 
returns**  (l*t24  returns)  the  total  for  the 
United  States  was  represented  as  l(K)  per 
cent,  or.  carried  out  four  places  beyond 
the  decimal  iioint  l(K).OOtM)  ikt  cent.  The 
same  process  was  also  followeil  with  the 
"number  of  income  tax  returns  over 
$10.()(M)**  (  l‘)24  returns  I . 

Your  resultant  figure  each  time  is  in 
realitv  a  percentage  of  that  particular 
class  market  locate<l  in  the  city  or  county. 
However,  for  the  sake  of  simplicity  the 
decimal  points  have  been  omitted,  also 
the  zeros  to  the  left  of  the  number  have 
been  dropped,  and  the  resultant  figure 
has  been  called  an  index  number. 

If  the  zeros  and  decimals  were  replaced 
New  Hampshire  would  look  like  this: 

Clas:^  riass 


NEW  HAMPSHIRE 

Belknap  . 

Lacunia  . 

Carroll  . 

Cheshire  . 

Keene  . 


proximately  half  way  betwen  two  large 
cities  X  and  Z.  If  in  analyzing  the  news¬ 
papers  of  the  small  town  Y  you  find  that 
there  are  more  newspapers  coming  from 
city  X  than  city  Z.  the  cfniclusions  would 
be  that  city  X  would  have  a  primary  in¬ 
fluence  on  town  Y  and  that  city  U  would 
have  a  .secondary  influence.  It  would  also 
indicate  that  in  order  to  reach  town  Y  by- 
newspaper  advertising  you  would  use  first 
city  X  papers.  The  ratio  of  this  in¬ 
fluence  would  in  a  measure  be  reflected  by 
the  ratio  of  the  circulation  of  X  lepers 
to  a  circulation  of  Z  papers  in  town  Y. 
If  a  study  of  this  nature  were  available 
then  the  Buying  .'Vbility  Indices  could  be 
totaled  for  this  particular  area  and  your 


advertising  appropriations  for  cities  X 
and  Z  could  be  related  to  the  potential 
worth  of  their  territory. 

INJUNCTION  DENIED 

Oregon  Journal  Wins  Point  in  Suit 
Over  Syndicate  Features 

The  Portland  Oregon  Journal  has  won 
a  teinix)rary  victory  in  a  suit  filed  by  the 
Portland  Telegram  to  restrain  the  Journal 
from  publishing  certain  comic  features 
distributed  by  the  Bell  Syndicate,  Inc. 
The  features  are  "Mutt  and  Jeff,**  “The 
Xebs,’*  and  “Funny  Folks.’* 

The  Telegram,  which  hrs  been  printing 
these  comics,  sued  on  the  ground  that  it 
had  a  valid  contract  with  the  Bell  Syn¬ 
dicate  and  that  the  Juurnars  action  in  se¬ 
curing  the  features  was  part  of  a  plan 
to  eliminate  as  a  competitor  the  Telegram, 
which  is  now  W'ing  operated  by  a  trustee 
in  bankruptcy. 

The  Journal  contended  that  the  features 
had  been  offered  to  it  because  the  Tele¬ 
gram  was  months  in  arrears  in  its  !«>•- 
ments  to  the  syndicate. 

Circuit  Judge  Hewitt  denied  a  tempo¬ 
rary  restraining  order  and  the  case  will 
later  go  to  trial  on  its  merits 

BANQUET  FOR  POLISH  EDITOR 

A  banquet  in  hojior  of  Thomas  Siemir- 
adzki.  editor  of  the  Cleveland  Polish  Daily 
-Vftc.f.  and  contributing  editor  of  the  De¬ 
troit  Polish  Daily  Sexes,  will  be  held  at 
the  Polish  Libr;'.ry  Home,  Cleveland,  May 
29.  He  leaves  July  9  for  Poland  at  the 
head  of  an  excursion  organized  by  the 
joint  committees  t>f  Pilsudski  men. 

TAMPA  PRINTERS  ORGANIZE 

dinner  and  organization  meeting  of 
the  employing  printers  of  Tampa  was  held 
Tuesday  night  to  form  a  Master  Printers’ 
Association.  The  association  is  being 
formed  to  aid  in  the  general  betterment  of 
business  for  the  city  and  for  mutual  bene¬ 
fit.  Xick  Palaveda  was  elected  chairman 
of  the  organization  committee.  The  next 
meeting  will  be  held  Monday  night. 


NEW  HAMPSHIRE 

Belknap . 

T^acYmiH  ... 

CanroU  . 

Cheshire  . 

Koon*'  . 


%  '’r 

.4205  .4275  .H215 
01H4  .01K4  .0125 
.0117  .0122  OOSO 
.(tm\  0^)75  .0080 
.0275  0275  .0270 
.0150  .0140  .0148 


1  was  asked  a  few  days  ago  why  we 
did  not  group  the  figures  for  the  cities 
ami  counties  into  trading  areas  rather 
than  in  alphabetical  order.  This  would 
be  an  excellent  idea  if  trading  areas  were 
all  the  same,  but  they  are  not.  A  whole¬ 
sale  grocery  trading  area  may  extend  for 
many  miles  while  the  retail  grocery  trad¬ 
ing  area  may  be  only  a  question  of  a 
few  blocks.  If  you  are  considering  the 
high  price<l  exclusive  luxury  you  will 
probably  find  that  the  trading  area  for 
that  product  is  very  wide ;  for  example, 
the  trading  area  for  high  priced  antique 
furniture  is  much  wider  than  the  area 
for  cheap  kitchen  furniture. 

It  would  be  interesting,  however,  and 
I  believe  very  enlightening,  if  we  could 
group  the  cities  and  towns  in  what  might 
be  called  City  Influence  Areas  or  News¬ 
paper  Circulation  Areas,  Daily  as  well  as 
SuiKhy.  These  areas  could  be  deter¬ 
mined  by  the  predominance  of  total  news¬ 
paper  circulation.  For  example,  let  us 


There  Is  No  Substitute 

KEENE  EVENING  SENTINEL 

IS  THE  ONLY  DAILY 

paper  thoroughly  covering  its  field,  going  into  the 
homes  of  3,150  families  with  a  city  circulation  always 
exceeding  3,300  and  a  suburban  circulation  over  600. 
A  thriving  city  daily  produced  in  a  metropolitan  man¬ 
ner.  Value  as  an  advertising  medium  is  expressed  by 
nearly  100' J  of  local  merchants  being  continuous 
advertisers,  and  a  list  of  national  advertising  accounts 
that  is  seldom,  if  ever,  equalled  by  publications  of  like 
and  larger  circulation. 

KEENE,  NEW  HAMPSHIRE 

is  the  banking  and  business  center  for  wholesale  and 
retail  trade  of  33,000  population.  Over  fifty  diversi¬ 
fied  industries  keep  labor  constantly  employed,  creat¬ 
ing  steady  buying  power,  which  is  further  stimulated 
by  prosperous  agricultural  territory  surrounding.  95% 
of  citizens  are  native  whites,  98%  are  English  read¬ 
ing,  75%  of  dwellings  are  individually  owned. 


Coocord 

Prospers 

(It  is  not  a  mill  city) 

The  Editor  &  Pub¬ 
lisher  table  of  buying 
power  reveals  Con¬ 
cord’s  strength  as  a 
market. 

The  table  shows  es- 
p  e  c  i  a  1  I  y  Concord’s 
ability  to  absorb  such 
articles  as  automobiles, 
washing  machines,  ice 
making  and  refrigera¬ 
tor  machines;  in  fact, 
those  articles  which  are 
on  the  border  line  be¬ 
tween  necessities  and 
luxuries. 

Merrimack  County, 
second  largest  New 
Hampshire  market, 
can  be  covered  only  by 
the  use  of 

The  Concord 
Monitor- Patriot 

An  Afternoon  News¬ 
paper  selling  the  six 
months  ending  March 
31. 

^  copies 
9  daily 

A  gain  since  the  same 
period  one  year  ago  of 


copies 

daily 


Advertising  gain  year 
ending  March  31  was 
more  than 

500)000  lines 


Member  A.B.C.,  A.P., 
A.N.P.A. 

Representative 
Julius  Mathews 
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Editor  &  Publisher  for  May  28,  1^27 


CASH  and  CARRY 


CIRCULATION 


is  good,  of  course.  BUT  delivered  circulation 
that  grows,  is  a  sure  indicator  of  reader  interest. 
Reader  interest  in  The  Washington  Times 
and  The  Washington  Herald  is  shown  during 
April,  1927,  by  a  combined  delivered 
circulation  of 


54,051 


and  a  total  net  paid  (combined) 
circulation  of 


1X5,051 


The  Sunday  delivered  circulation  of 
The  Big  Sunday  Washington  Herald  was 


57,406 


and  its  total  net  paid  circulation  was 


/ 


157A55 


Advertisers  are  welcome! 


RODNEY  B.  BOONE  -  »  East  40th  St.,  New  York 

General  Manager,  National  Advertising. 

H.  A.  KOEHLER,  Hearst  BMg,,  Chicago 
)  ]  FRANKLIN  PAYNE,  Book-Tower  Bldg.,  Detroit 
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Editor  &  Publisher 


GHASTLY  MICHIGAN  SCHOOL  TRAGEDY 
TAXED  RESOURCES  OF  NEWSPAPERS 

Dailies  and  News  Services  Rushed  Reporters  to  Village  Where 
Maniac  Dynamiter  Killed  44 — Wire  Facilities  Meager 
— Lansing  Man  First  on  Scene 


COME  notable  work  by  newspapers  sistant  came  from  the  Ohio  city,  while  the 
^  characterized  the  covering,  last  week.  Blade  sent  Margaret  Daney,  the  only 
of  one  of  Michigan’s  greatest  tragedies  woman  detailed  to  cover  the  disaster.  W. 
and  one  of  the  world’s  most  horrifying  S.  A.  D<.)uglas,  Chicago  correspondent  of 
wholesale  murders,  the  dynamiting  of  the  the  Baltimore  Sun  was  there.  Paul 
consolidated  school  at  Bath,  a  village  Shafer  of  the  Battle  Creek  M oon-J ournal 
near  Lansing,  by  a  monomaniac  farmer,  came  by  airplane.  Fred  Grimes,  capitol 
Forty-four  persons  lost  their  lives,  in-  correspondent  for  the  Booth  string  of 
eluding  the  demoniac  dynamiter  himself  Michigan  dailies,  supplied  them  with  the 
and  his  wife  whom  he  killed  previous  to  story  of  the  tragedy.  J.  P.  Brewer,  as- 
blowing  up  the  school.  An  equal  num-  sistant  in  the  Lansing  Associated  Press 
her  was  injured  and  more  deaths  may  re-  bureau,  was  alone  at  the  time,  Gilbert 
suit  as  several  victims  are  still  in  critical  Shilson,  who  heads  the  bureau,  having 
condition  in  local  hospitals.  been  transferred  to  Benton  Harbor  tem- 

The  disaster  had  perhaps  more  dra-  iwrarily  to  cover  the  House  of  David 
matic  and  tragic  features  than  any  event  trial.  Shilson  was  hurried  back,  however, 
of  the  sort  ever  chronicled  and  it  has  Foster  Eaton  handled  the  story  for  the 
furnished  thousands  of  words  of  copy  for  United  Press.  The  Detroit  Free  Press 
Michigan  and  leading  outside  papers  and  was  covered  by  Frank  Morris,  Lansing 
the  end  is  not  yet.  The  tragic  episode  staff  correspondent,  later  assisted  by  Cash 
which  put  the  tiny  community  of  Bath  Asher.  The  Detroit  News’  rapidly  grow- 
unwillingly  upon  the  front  pages  of  news-  ing  representation  was  soon  in  charge  of 
l>apers  all  over  the  land  broke  on  the  the  assistant  city  editor  and  a  direct  wire 
morning  of  May  18,  a  few  minutes  after  to  Bath  was  installed, 
classes  had  convened  for  what  was  to  International  News  Service,  imme- 
have  been  the  joyous  and  peaceful  final  diately  on  receipt  of  word  from  Bath, 
day  of  school  for  some  300  children.  First  dispatched  two  staff  men  to  the  scene 
news  of  the  catastrophe  came  to  the  out-  from  the  Detroit  bureau,  who  arrived 
side  world  through  frenzied  calls  to  Lans-  in  full  time  to  take  hold  with  the  local 
ing  for  all  available  doctors,  nurses,  and  men  working  at  the  damaged  building 
ambulances.  The  local  dailies,  the  Fans-  and  among  the  families  of  the  dead  and 
ing  State  Journal  and  the  Lansing  Capital  injured. 

Nru’S,  heard  almost  immediately  of  these  The  Toledo  Blade  was  fully  covered 
appeals  for  aid  but  there  were  no  definite  on  the  school  explosion  at  Bath,  Mich, 
facts  to  be  had  for  the  limited  capacity  As  soon  as  news  of  the  tragedy  reached 
of  the  Bath  telephone  exchange  could  the  Toledo  Blade  office  an  airplane  was 
care  only  for  the  imperative  outgoing  chartered  and  Norman  Hanger,  chief 
calls  and  no  one  could  be  reached  in  the  photographer,  started  to  wing  his  way  to 
village.  Then  began  a  thrilling  race  to  the  scene  of  the  tragedy,  140  miles  distant, 
the  scene  of  the  disaster  between  auto-  A  little  later  William  F.  Hedrick, 
loads  of  newspapermen  and  photogra-  managing  editor,  dispatched  an  automobile 
phers.  carrying  Russell  Van  Horn,  photogra- 

Frank  Pritchard,  police  reporter  for  pher ;  Walter  W.  Schramm,  news  editor, 
the  State  Journal,  was  the  first  of  the  and  Margrete  Daney,  special  writer, 
press  fraternity  to  arrive  and  managed  to  Meanwhile,  Cameraman  Hauger  in  the 
get  through  the  first  call  to  his  paper,  airplane  was  having  his  difficulties.  Near 
Magnitude  of  the  horror  laid  bare  in  the  Jackson,  Mich.,  Leroy  Davis,  the  pilot, 
rustic  community  on  that  fine  May  morn-  made  a  forced  landing  on  account  of 
ing  can  be  realized  from  the  first  unpro-  engine  trouble.  Both  the  photographer 
fessional  words  he  transmitted  “My  God,  and  the  pilot  narrowly  escaped  death  or 
this  is  terrible.’’  His  first  estimate,  from  serious  injury  when  the  plane  bounced 
a  glance  at  the  row  of  littlp,  bodies  al-  over  the  small  field  in  which  they  were 
ready  taken  from  the  wreckage  of  the  forced  to  land. 

school,  was  50  dead  and  that  number,  un-  Mr.  Hauger  hailed  a  motorist  to  reach 
like  most  first  estimates,  came  very  near  Jackson,  where  he  hired  a  taxi  to  com- 
to  the  facts.  The  State  Journal,  with  the  pjete  the  trip.  With  the  pictures  safe  in 
aid  of  further  facts  supplied  by  two  his  box,  Mr.  Hauger  was  able  to  get 
others  of  its  staff,  Frank  Sallows  and  I'-ack  to  Toledo  Wednesday  evening. 
Gerald  Granger,  who  had  been  close  The  news  car,  carrying  more  pictures 
behind  Pritchard  with  the  staff  photogra-  by  Mr.  Van  Horn,  and  the  reporters, 
pher,  rushed  to  the  street  with  the  first  sped  hack  through  the  rainy  night,  reach- 
extra,  about  an  hour  after  the  catastro-  ing  Toledo  shortly  after  midnight. 

An  improvised  press  room  was  set  up 

But  there  were  plenty  of  develop-  at  Bath  by  the  various  correspondents.  A 
ments  and  second  and  third  extras  were  tiny  woodshed  at  the  rear  of  the  house 
issued  in  rapid  succession,  three  special  sheltering  the  local  telephone  exchange 
editions  having  been  placed  on  the  street  was  commandeered,  portable  typewriters 
between  11  o’clock  and  noon.  Meanwhile,  were  unfolded,  and  rickety  furniture  and 
the  Capital  News  experienced  what  will  sticks  of  stove  wood  were  used  as  type- 
go  down  as  one  of  the  most  disheartening  writer  stands  and  seats  for  the  busy 
pieces  of  misfortune  in  the  history  of 
newspaperdom.  With  the  biggest  story  in 
the  history  of  Central  Michigan  on  hand, 
the  press  suffered  a  breakdown  and  not 
a  single  edition  could  be  run  until  late 
in  the  evening. 

As  a  few  facts  in  regard  to  the  tragedy 
filtered  out  to  the  rest  of  the  state  and 
nation  via  the  Associated  Press,  wires  ^ 
from  the  Journal  office  and  the  United' 

Press  at  the  Capital  News,  many  other 
papers  were  stirred  to  action  and  dozens 
of  reporters  and  staff  photographers  were 
rushed  to  the  .scene.  The  Detroit  Neu's 
mobilized  a  small  army  of  reportorial 
talent  which  reached  at  its  maximum,  it 
was  said,  15  men.  Other  Detroit  papers 
were  soon  on  hand  with  representatives 
and  Toledo  and  Chicago  dailies  also  sent 
contingents.  The  Herald  and  Framincr 
sent  an  airplane  to  pick  up  pictures  and  the 
Tribune  spce<led  a  staff  of  photographer 
by  train  who  sent  his  pictures  back  by 
plane  shortly  after  dawn  the  next  morn¬ 
ing.  Edward  Doherty  was  sent  by  the 
Tribune  to  report  the  tragedy.  The  To¬ 
ledo  Ne7i’s-Bee’s  city  editor  and  an  as- 
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workmen.  A  shortage  of  copy  paper  soon 
threatened  to  curb  the  output  but  a  visit 
to  the  village  general  store  resulted  in 
the  purchase  of  dozens  of  school  copy 
b(x>ks  which  were  utilized  in  the  emer¬ 
gency,  many  writing  their  stuff  long-hand 
because  of  the  scarcity  of  typewriters  and 
lack  of  room  for  their  accommodation. 

Later  the  telephone  exchange  building 
was  practically  taken  over  as  more  equip¬ 
ment  arrived  and  the  residents,  stunned 
like  others  of  the  Bath  populace  by  the 
horrible  happening  in  their  midst,  per¬ 
mitted  the  newspaper  men  free  rein.  The 
Detroit  News  continued  to  be  the  only 
paper  with  a  direct  wire,  but  the  Lansing 
papers,  of  course,  needed  none,  and  the 
others  were  soon  accommodated  by  a 
si)ecial  Western  Union  loop. 

The  story,  as  it  developed,  proved  more 
than  worthy  of  all  the  energy  and  in¬ 
genuity  expended  on  it,  and  even  the 
hardened  newspaper  men  were  shocked  by 
the  harrowing  details.  Briefly  sum- 
narized,  it  was  found  that  two  explosions 
which  wrecked  an  entire  wing  of  the  fine 
new’  consolidated  school  had  been  the 
work  of  a  madman,  crazed  by  misfortune 
which  threatened  to  take  his  farm  from 
him  through  foreclosure  of  a  mortgage. 

It  was  inferred  that  he  held  a  particular 
grudge  toward  the  school,  because  it  had 
helped  increase  taxes,  and  toward  the 
board  members  and  superintendent  be¬ 
cause  of  clashes  with  them,  while  acting 
as  treasurer  of  the  board,  when  he  could 
not  get  his  taxes  remitted. 

•After  the  tragedy  was  known  the  gen¬ 
eral  public  promptly  moved  into  Bath  in 
an  ever-increasing  and  ever  more  arro¬ 
gant  and  unsympathetically  curious  mob. 

It  was  estimated  that  85,000  persons 
visited  the  tiny  village  over  the  week-end 
and  picnic  dinners  were  riotiously  eaten  in 
yards  next  to  houses  where  funerals  were 
being  held,  roads  were  clogged  for  miles 
by  cars  which  interfered  with  funeral 
processions,  and  little  consideration  was 
shown  in  any  way  for  the  little  rural  com¬ 
munity  which  was  bravely  trying  to  bear 
its  loss.  But  these  things,  also,  con- 
.stituted  more  material  for  stories  and  it 
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TEXAS  RANGER  WHO  TRIED 
CENSORSHIP  DISCHARGED 

A  P.  CUMMINGS,  who  par- 
~  *  ticipated  recently  in  the  ar¬ 
rest  of  Vic  Wagner,  Borger  (Tex.) 
Herald  reporter,  and  sought  to 
prevent  Managing  Editor  T.  E. 
Caufield  of  the  Herald  from  tele¬ 
graphing  dispatches  telling  of 
Wagner’s  arrest,  has  been  dis¬ 
charged  by  Governor  Dan  Moody 
from  the  Texas  ranger  force. 

Cummings  previously  had  been 
suspended  pending  investigation 
by  state  officials  at  Borger,  where 
stories  published  in  the  Herald  are 
declared  to  have  aroused  the  ire 
of  the  chief  of  police  and  the 
ranger  who  accompanied  the  latter 
in  arresting  Wagner. 


appears  certain  that  it  will  be  weeks 
before  Bath  ceases  to  figure  in  the  news 
columns  of  the  daily  press  of  Michigan 
and  more  weeks  before  it  ceases  to  figure 
in  editorial  columns.  A  relief  fund  is 
being  raised  and  the  press  is  taking  an  ac¬ 
tive  part  in  promoting  this  along  with 
governmental  and  civic  agencies. 

STORE  USES  TELEPHOTO 


Buyer  Wires  Dress  Pictures  to  Kansas 
City  for  Use  in  Paid  Space 

The  first  telephoto  pictures  ever  used  in 
Kansas  City  in  connection  with  advertis¬ 
ing  appeared  last  Sunday  in  the  display 
advertisement  of  the  Spalding  Cloak  com¬ 
pany  in  the  Kansas  City  Star. 

The  pictures,  showing  dresses  purchased 
by  Spalding’s  buyer  in  New  York  City 
the  day  prior,  were  sent  by  telephoto  to 
Chicago  from  New  York  City,  then  to 
Kansas  City  by  special  delivery.  When 
the  copy  appeared  the  dresses  w’ere  speed¬ 
ing  to  Kansas  City. 
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CAMPUS  MARTIUS 


CALHOUN  COUNTY. 


TT  is  no  trouble  at  all  for  a 
man  living  in  the  shadow 
of  the  great  breakfast  food 
factories  at  Battle  Creek 
to  point  the  nose  of  his 
motor  car  Detroitward  in 
the  morning  and  be  shop¬ 
ping  in  the  vicinity  of  the 
Campus  Martius  in  Detroit 
before  noon.  And  hun¬ 
dreds  of  them  do  it  daily, 
for  Detroit  is  the  buying 
center  of  an  area  in  Michi¬ 
gan  where  every  other 
home  is  a  Free  Press  home. 


The  Campus  Martius  at  Detroit 


Detroit  is  no  different  from  other  metropolitan  centers  in 
America  that  draw  daily  tribute  in  terms  of  people,  dollars, 
business,  from  the  territory  immediately  contiguous — a  fact  of 
particular  import  to  the  national  advertiser  seeking  the  great¬ 
est  possible  extension  of  his  selling  influence  in  the  Detroit 
market,  at  lowest  cost. 

Whether  it  be  in  Calhoun  or  in  any  one  of  the  other  twenty- 
four  counties  within  the  hundred  mile  area  around  Detroit, 
no  other  Detroit  newspaper  offers  a  coverage  of  the  entire 
market  like  the  Detroit  Free  Press. 


Through  The  Free  Press — the  only  morning 
newspaper  —  you  reach  three  out  of  every  four 
homes  in  the  twenty-five  best -buying  districts 
of  Detroit  and  every  other  one  of  the  538,828 
homes  in  the  entire  market. 
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CHANGE  FROM  MAGAZINES  TO  DAILIES 
JUMPED  FIRM’S  BUSINESS  100  PER  CENT 

United  Fruit  Company’s  Transportation  Business  Last  Year  Was 
$4,850,000  When  Advertising  Was  Placed  in  Dailies — 
Harris,  Says  Anything  Can  Be  Sold  in  Papers 


A  UX)  per  cent  increase  in  business  for 
the  United  Fruit  Company’s  fleet  in 
three  years  followed  a  switch  from  maga¬ 
zine  to  newspaper  advertising,  Maj.  H.  L. 
Harris,  vice-president  of  the  S.  A.  Con¬ 
over  Company,  Boston  advertising  agen¬ 
cy  in  charge  of  the  account,  declared  in  a 
recent  address  before  the  advertising  staff 
of  the  -Vcro  York  Times. 

“A  few  years  ago,”  he  explained,  “our 
Iteople  were  wedded  to  magazine  adver¬ 
tising  and  we  spent  seven-eighths  of  our 
appropriation  in  magazines  and  about 
one-eighth  in  newspapers.  We  did  a 
very  fair  business,  a  business  close  to 
$2,250,000  a  year. 

“And  then  we  decided  that  the  idea 
was  all  wrong,  that  transportation  could 
he  better  sold  in  newspapers  than  in  any 
other  way.  And  so  we  tried  newspaper 
advertising  and  today  we  are  spending 
about  nine-tenths  of  our  appropriation  in 
newspapers  and  one-tenth  in  magazines. 
Our  business  last  year  was  $4,850,000.  In 
other  words,  it  shows  a  100  per  cent  in¬ 
crease  in  a  period  of  three  years. 

“I  do  not  think  it  is  necessary  for  me 
to  say  anything  else.  We  haven’t  any 
more  ships ;  the  population  around  the 
Caribbean  hasn't  increased.  Let  us 
assume  that  one  cause  for  this  growth 
has  been  the  desire  for  people  to  travel, 
which,  we  will  all  have  to  admit,  has 
grown  to  incredible  bounds  within  the 
last  five  years,  but  after  making  all  sorts 
of  mental  and  business  reservations  the 
fact  remains  when  we  spent  our  money 
in  magazines,  we  did  a  business  of  two 
and  a  quarter  millions ;  we  turn  around 
anti  spend  the  same  amount  of  money  and 
do  a  business  of  $4,850,000.  If  there  is 
any  easier  way  to  increase  sales  than  that, 

I  don’t  know  it.” 

In  his  address,  Mr.  Harris  gave  his 
ideas  on  how  to  use  newspaper  .space.  He 
commented  on  the  univer.sality  of  the 
medium.  In  part,  he  said : 

“I  want  to  set  before  you  very  briefly 
a  few  ideas  which,  in  the  concrete,  throw 
a  great  deal  of  light  on  newspaper  ad¬ 
vertising.  The  great  trouble  with  the 
majority  of  people  who  talk  about  adver¬ 
tising  is  that  they  deal  with  it  in  the  ab¬ 
stract  ;  they  set  forth  a  number  of  rules 
that  you  arc  exiK'cted  to  follow  and  the 
fact  of  the  matter  is  there  are  no  rules. 
Every  case  is  peculiar  to  itself  and  must 
be  followed  out  on  its  own  merits. 

“In  the  first  place,  do  you  remember 
away  back  when  newspaper  advertising 
hiirged  on  three  factors?  People  used  to 
ask  what  articles  can  be  most  profitably 
advertised  in  newspapers  ?  and  the  an¬ 
swer  would  invariably  be.  ’It  must  be  an 
article  that  is  low  in  cost,  an  article  for 
which  there  is  a  reasonable  constant  de¬ 
mand.  and  an  article  that  the  average 
family  can  use  about  ten  or  twenty  dol¬ 


lars  worth  of  a  year.'  That  is  all  rot, 
for  even  in  those  days,  you  could  sell 
pianos  and  automobiles  by  newspaper  ad¬ 
vertising.  So  the  burden  of  proof  was 
more  and  more  thrown  away  from  one 
tyi>e  of  advertising  to  that  of  another. 
Now  the  fact  of  the  matter  is,  I  believe, 
and  I  believe  very  earnestly,  that  almost 
anything  from  eggs  to  escalators  can  be 
advertised  and  sold  better  in  a  newspaper 
than  it  can  be  in  any  other  of  the  various 
media  used  for  advertising. 

“1  should  like  to  give  you  a  few  facts 
and  figures  that  show  the  truth  of  what 
I  am  saying.  Let  us  take  the  experience, 
over  a  period  of  several  years,  of  the 
L'nited  Fruit  Company.  That  company 
has  a  fleet  of  about  one  hundred  vessels 
on  the  high  seas,  of  which  sixty  are  pas- 
.senger-carrying  vessels.  They  run  to  the 
Caribbean  and  along  the  north  side  of 
South  America,  and  trips  last  from  fifteen 
to  twenty-four  days.  Ever  since  the  fleet 
w  as  young,  we  have  carried  passengers  on 
those  vessels.  They  are  not  very  larye 
vessels,  but  they  are  built  esitecially  for 
service  in  the  tropics. 

“Transportation  is  just  exactly  like  any 
other  material  thing.  There  are  only- 
three  things  to  remember  in  writing  a 
piece  of  transportation  copy  for  a  news- 
pajter;  1.  How  long  is  it  going  to  take 
me?  2.  How  much  is  it  going  to  cost 
me?  3.  What  am  I  going  to  see? 

“Please  don’t  think  that  magazines  are 
not  exceedingly  useful  in  an  advertising 
campaign,  so  far  as  transportation  is  con¬ 
cerned.  You  can  build  up  in  them  a 
whale  of  a  lot  of  atmosphere.  You  can 
talk  about  iescriptions  of  this  country  and 
that,  about  the  climate  here  and  there, 
etc.,  but  don’t  try  that  in  a  newspaper. 
All  you  have  to  say  here  is  something 
like :  ‘You  can  go  to  Jamaica  for  fifteen 
days  at  a  cost  of  $200.’  Transportation, 
as  you  all  know,  is  absolutely  the  biggest 
economic  factor  in  the  world  today,  and 
it  is  one  of  the  easiest  things  in  the  world 
to  sell,  if  you  only  get  on  the  right  track. 
Let  me  be  reminiscent  for  just  a  moment. 
The  last  lingering  shreds  of  famine  that 
touched  the  world  was  the  potato  famine 
in  Ireland  in  1858.  Today  famine  is  a 
practical  impossibility  for  any  civilized 
place  in  the  world.  We  have  so  many 
steamships  and  railroads  that  in  case  of 
disaster  you  wouldn’t  be  more  than  pleas¬ 
antly  hungry  before  that  hunger  would 
be  .satisfied,  and  the  world  today  doesn’t 
dread  famine  the  way  it  did  fifty  or  sixty- 
years  ago. 

“Wherever  you  go,  you  will  find  out 
that  there  is  a  constant  and  a  growing 
desire  on  the  part  of  people,  and  some¬ 
times  people  that  you  wouldn’t  expect  it 
from,  to  see  and  understand  and  know 
more  about  the  world  they  live  in.  Travel 
has  grown  wonderfully-  in  the  last  four 
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or  five  years,  and  there  are  two  kinds 
of  people  that  you  have  to  deal  with, 
when  you  are  reaching  out  to  get  your 
travel  clientele.  People  such  as  we  are 
here,  would  probably-  never  think  of  look¬ 
ing  in  a  newspaper  or  a  magazine  to  dis¬ 
cover  somewhere  to  go.  If  we  desire 
to  go  anywhere,  we  would  say  ‘I  want 
to  go  here  or  1  want  to  go  there,  and 
go.’  That  is  the  known  factor  in  all 
travel  or  transportation  advertising,  but 
outside  of  that  is  a  tremendous  per  cent 
of  people  who  never  have  traveled  and 
who  have  no  knowledge  of  how  to  travel, 
and  it  is  there  that  your  undeveloped 
market  lies,  and  it  is  to  those  people  to 
whom  you  must  appeal  and  try  to  build 
up  your  demand  in  newspapers. 

"What  is  it  going  to  cost.  Get  your 
cost  down  in  big  type  and  then  under¬ 
neath  that  say,  “This  trip  is  going  to  take 
you  so  many  days  and  you  are  going 
to  see  Havana  or  the  Panama  Canal,  or 
whatever  places  are  listed  on  your  ports 
of  call.  Every  once  in  a  w-hile,  some  en- 
thusia.stic  magazine  lady  or  gentleman 
comes  around  to  see  me  and  says,  ‘Ah, 
but  our  magazine  reaches  the  class.’  That 
is  just  the  kind  of  people  I  don’t  want 
to  reach.  You  get  them  anyway. 

"The  people  who  habitually  travel  will 
or  w  ill  not  sail  on  your  ships,  and  nothing 
you  can  say  or  do  is  going  to  affect  them. 
The  people  you  want  are  the  people  who 
day  after  day  read  the  new-spapers,  people 
who  know  their  particular  newspaper  and 
follow  its  teachings  and  its  policies  and 
all  that  sort  of  thing.  And  there  is  more 
in  that  than  any  of  us  appreciate.  It 
is  the  big  end  of  a  transportation  prob¬ 
lem  to  map  out  a  clean-cut  campaign  and 
follow-  it  up  to  a  successful  conclusion 
and  we  have  found  that  new-spapers  tell 
our  story  to  a  most  appreciative  audi¬ 
ence. 

“We  list  our  inquiries,  but  there  is  no 
IKissible  w-ay  that  I  know  of  that  you  can 
ligure  on  actual  sales-building  around  the 
pro  rate  that  you  want  to  spend.  You 
may  get  one  hundred  inquiries,  and  you 
may  sell  two  tickets  out  of  the  hundred, 
you  don’t  know!  Transportation  news¬ 
paper  advertising  is  built  upon  the  gen¬ 
eral  principle  of  w-hat  might  be  termed 
‘educational  institutional  good-will.’  If 
you  keep  hammering  on  that,  you  will 


get  somewhere.  We  try  to  make  pas¬ 
sengers  feel  at  home. 

"Today  you  can’t  sell  transportation  as 
a  method  of  going  from  here  to  there ; 
to  do  something  after  you  get  there.  We 
sell  it  on  the  principle,  ‘Your  vacation 
iK-gins  just  as  soon  as  you  step  on  board 
our  ship.’  Railroad  people  do  the  same 
thing.  It  is  a  clear  cut  matter  of  service, 
and  every  year  finds  that  service  stressed 
and  made  better,  and  the  more  people  you 
can  tell  that  you  have  got  that  service, 
tltft  you  have  more  to  give  them,  the 
better  line  you  are  going  to  be,  the  more 
travelers  you  are  going  to  procure. 

“And  don’t  forget  that  the  way  to  in¬ 
crease  passenger  transportation  is  to  use 
newspapers.  FIRST,  LAST  and  .-\LL 
THE  TIME; — and  you  can’t  go  wrong!" 


KROCK  ON  WRmNG  TRIP 

.\rthur  Krock,  formerly  of  the  AVtu 
York  IV arid,  now-  a  member  of  the  edi¬ 
torial  board  of  the  Nexv  York  Times, 
left  last  week  on  a  three  months’  trip  to 
important  sections  of  the  country  to  write 
a  series  of  articles  on  national  politics. 
Tile  first  article  of  the  series,  from  Vir¬ 
ginia,  w-as  published  on  Monday. 

People  who 
read  the  best 
buy  the  best 

Consolidated  Press 

dispatches 

**go  where  money  is” 
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Our  OLD  Type 

Characteristics  of  the  new  Ionic  type 
which  is  being  used  in  the  news  and  want 
ad  columns  of  The  Kansas  City  Star  are 
a  higher  letter  and  wider  face.  The  lines 
lamiposing  the  type  are  broader  and  less 
susceptible  to  battering  than  was  the  old 
type. 

Legibility  is  one  of  the  first  essentials 
of  a  good  newspaper.  Printing  that  is 
hard  to  read  results  not  only  in  eyestrain 
but  in  luiudstrnin.  Cleanness  and  clear¬ 
ness  are  tpialities  e<iually  as  desirable  in 
typography  as  in  literary  style. 

The  first  thing  an  a<-tor  or  public 
speaker  learns  is  to  enunciate  distinctly, 
liy  the  same  token,  easy  visibility  should 
be  the  first  aim  of  a  news|iaper.  Without 
that  me«'hauical  prereipiisite  all  other  vir¬ 
tues  are  in  danger  of  being  diminished  if 
not  entirely  lost. 

CAUSKS  OF  EYESTRAIN 

In  crowded,  poorly  lighted  street  cars, 
on  corners  under  flickering  arc  lights,  in 
vestibules  and  waiting  rooms.  «in  trains 
and  boats  and  subways,  in  taxicabs  and 
busses,  moving,  swaying,  jostling,  vibrat¬ 
ing — under  the  most  trying  haiulicaps  to 
vision — much  newspaper  reading  is  done. 

Optical  authorities  tell  us  that  t>S  per 
cent  of  the  people  suffer  from  defective 
vision.  They  say  they  have  all  the  busi¬ 
ness  they  can  attend  to  and  favor  any 
method  that  will  conserve  vision. 


Our  NEW  Type  ]| 

Characteristics  of  the  new  Ionic  type 
which  is  being  used  in  the  news  and  want 
ad  columns  of  The  Kansas  City  Star  are 
a  higher  letter  am’,  wider  face.  The  lines 
composing  the  type  are  broader  and  less 
susceptible  to  battering  than  was  the  old 
type. 

Legibility  is  one  of  the  first  essentials 
of  a  good  newspaper.  Printing  that  is 
hard  to  read  results  not  only  in  eyestrain 
but  in  mindstrain.  Cleanness  and  clear¬ 
ness  are  qualities  equally  as  desirable  in 
typography  as  in  literary  style. 

The  first  thing  an  actor  or  public 
speaker  learns  is  to  enunciate  distinctly. 

By  the  same  token,  easy  visibility  should 
be  the  first  aim  of  a  newspaper.  Without 
that  mechanical  prerequisite  all  other  vir¬ 
tues  are  in  danger  of  being  diminished  if 
not  entirely  lost. 

CAUSES  OF  EYESTRAIN 
I  In  crowded,  poorly  lighted  street  cars, 
on  corners  under  flickering  arc  lights,  in 
vestibules  and  waiting  rooms,  on  trains 
and  boats  and  subways,  in  taxicabs  and 
busses,  moving,  swaying,  jostling,  vibrat¬ 
ing — under  the  most  trying  handicaps  to 
vision — much  newspaper  reading  is  done. 

Optical  authorities  tell  us  that  68  per 
cent  of  the  people  suffer  from  defective 
vision.  They  say  they  have  all  the  busi¬ 
ness  they  can  attend  to  and  favor  any 
method  that  will  conserve  vision. 


LI  NOTYPE"“»0 

Reprinted  from 
The  Kansas  City  Star 


!|  IONIC  No.  5 


THE  STAR’S 


A  Body  Type  Originated  by 
Mergenthaler  Linotype  Company 
Is  The  Star’s  Latest  Investment 
in  Legibility 


ENDORSED 

by  Leading  Educators  and 
Eye  Specialists 

Dr.  E.  \.  Boi'ock, 

Superintendent,  Colorado  General  Hospital. 
“I  think  the  new  type  will  not  only  result  in 
a  minimum  strain  to  the  average  reader, 
but  it  wiU  be  particularly  resting  to  the 
person  suffering  with  an  abnormality  of 
the  eye.” 


NEW  DRESS! 


At  the  top  of  this  page  are  two  columns  of  exactly  trast  between  thick  and  thin  strokes— the  well  fitted 
the  same  reading  matter.  One  is  set  in  the  type  face  units — the  maximum  letter  count — all  these  things  go  to 

formerly  used  by  The  Star.  The  other  is  the  new  Ionic  make  this  new  type  a  most  desirable  newspaper  face. 


A.  L.  Thrckeld. 

Deputy  Superintendent  of  Schools,  Denver. 
“Distinct  type  is  very  important  in  the 
hygiene  of  the  eye.  We  recognize  that  as 
a  very  definite  factor  having  a  direct 
bearing  on  the  health  and  efficiency  of 
the  pupil.” 

Dr.  Joseph  H.  Salov, 

Past  President,  New  Jersey  Optomctric  Asso¬ 
ciation. 

“It  would  be  unfair  for  me  or  anyone  else 
who  realizes  the  amount  of  good  that  will 
result  from  the  new  type  if  this  were  not 
recognized,  appreciated  and  so  acknowl¬ 
edged  by  everyone  interested  in  the  con¬ 
servation  of  vision.  It  is  the  accumulated 
unnecessary  strain  on  the  eyes,  due  to  the 
extremely  small  and  poor  type  used  in 
many  newspapers,  that  hastens  the  day 
when  artificial  aid  must  be  sought.  Al¬ 
though  not  versed  in  the  nomenclature  of 
type,  it  is  of  a  style  and  ciiaracter  that 
Immediately  makes  itself  felt,  and  is  far 
more  readable  and  comfortable  than  the 
former  style.” 

Charles  D.  Waugh, 

President,  Wisconsin  Board  of  Optometrists. 
“I  consider  the  improvement  an  excellent 
thing  because  it  undoubtedly  will  lessen 
the  strain  on  the  eyesight  of  the  reader. 
We  have  long  used  newspapers  to  test  the 
eyes  of  those  who  seek  to  be  fitted  with 

f lasses,  our  experience  being  that  when 
hey  can  read  with  ease  newspaper  body 
type,  especially  figures,  their  eyesight  is 
Rood.  I  do  not  believe  this  test  will  hold 
with  the  new  type.  It  is  a  distinct  im¬ 
provement.” 

Milton  C.  Potter,  ' 

Superintendent  of  Schools,  Milwaukee. 

“I  made  a  comparison  of  the  new  type 
and  the  old.  and  the  improvement  pleased 
me  very  much.  It  is  clearer,  it  is  easier  on 
the  eyes,  it  is  an  even  greater  pleasure  to 
read  the  paper,  and  the  effect  on  both  chil¬ 
dren  and  adults  is  bound  to  be  beneficial.” 


type,  which  has  been  installed  in  all  The  Star's  linotype 
machines. 

It  will  be  observed  that  the  lower  case  letters  are  al¬ 
most  as  high  as  the  capitals.  The  proportion  is  purposely 
large  because  linotype  designers  heeded  the  fact  that 
small  characters  compose  fully  three-quarters  of  the 
average  newspaper  column.  They  produced  an  easy-read¬ 
ing  font  by  giving  greatest  attention  to  its  most  read 
portion. 

All  Letters  Larger 

Not  only  did  these  designers  make  the  ratio  between 
Ionic’s  lower  case  and  capitals  greater  than  that  of  the 
average  Roman  face,  but  descenders  were  shortened, 
capitals  were  heightened,  and  even  more  body  added  to 
the  lower  case.  Into  this  large  framework  they  built 
elements  making  for  maximum  legibility. 

Ionic  has  no  hairlines;  there  is  practically  no  differ¬ 
ence  between  the  light  and  heavy  strokes.  Ionic  serifs 
are  sturdy.  They  are  shorter,  too.  so  space  that  formerly 
went  between  letters  is  now  put  inside  the  letters  them¬ 
selves.  This,  with  the  greater  body  size,  brings  about  an 
even  distribution  of  the  “light  spaces"  in  a  word  or  line. 
Light  comes  through  this  new  face;  not  around  it. 

The  openness  of  the  rounded  letters — the  height  and 
width  of  the  lower  case — the  clear-cut  capitals — the  size 
and  fullness  of  the  figures — the  absence  of  marked  con- 


No  Sharp  Corners 

There  are  no  “pin  holes"  or  sharp  corners  to  fill  up 
with  ink;  no  fine  lines  to  break  down  in  stereotyping. 
The  even  color  of  the  characters  is  particularly  adapted 
to  newspaper  stock. 

The  outstanding  advantage  of  the  new  face  is  its  con¬ 
servation  oi  vision.  The  even  tone  throughout  is  restful 
to  the  eye  without  being  monotonous.  There  is  enough 
variation  to  avoid  tiresomeness,  yet  not  enough  to  be 
disconcerting. 

Result  of  Many  Tests 

The  experiments  which  led  to  the  selection  of  the  Ionic 
characteristics  were  most  exhaustive.  They  included  la¬ 
boratory  tests  in  visibility,  the  findings  of  oculists  and 
optometrists  and  the  preferences  of  the  public  under 
reading  conditions  which  obtain  in  everyday  life  without 
regard  to  scientific  principles. 

What  science  has  demonstrated  the  public  has  ap¬ 
proved. 

All  The  Star’s  news  linotyiie  machines  and  want  ad 
machines  have  been  equipped  with  new  mats.  This 
change  is  in  accord  with  The  Star’s  policy  of  giving  its 
readers  a  paper  which  is  easy  to  read — clear  in  typog¬ 
raphy  and  clean  in  presswork.  ✓ 
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the  question.  “I  could  see  the  reading  was 
a  lot  clearer,  but  I  was  rushed  this  morn¬ 
ing  and  had  to  skim  through  the  paper. 

I  must  have  skipped  the  announcement 
of  the  change,  and  I  couldn’t  figure  out 
whether  my  eyes  had  got  better  suddenly 
or  just  what  had  happened.” 

Purd  B.  Wright,  now  city  librarian  but 
with  a  past  record  that  includes  having  ^ 
been  a  printer  at  one  time,  said  he  was 
amazed  when  he  picked  up  The  Times 
this  morning  and  started  reading. 

‘Tt  was  evident  something  had  hap¬ 
pened,”  Mr.  Wright  tells.  “At  first  I 
thought  I  had  slept  extra  well  and  that 
my  eyes  were  in  wonderful  condition. 

“After  digging  up  an  old  paper  for  com¬ 
parison  I  fully  appreciated  what  had  been 
accomplished,  the  designing  of  a  type 
face  that  loses  no  space,  and  yet  will  be  a 
big  benefit  to  the  public  in  presenting 
reading  matter  in  letters  that  are  scien¬ 
tifically  designed  to  make  them  register 
on  the  eye  without  strain  or  effort.” 

J.  A.  Mott,  optometrist,  sees  a  direct 
I  public  benefit  in  The  Star’s  type  change, 
with  a  direct  reflection  in  the  number  of 
persons  who  will  be  able  to  get  along 
without  glasses. 

“I  can  see  at  a  glance  that  the  new  type 
face  is  going  to  make  it  unnecessary  for 
many  to  begin  the  wearing  of  glasses  who 
otherwise  would  have  been  forced  to  it,” 
Mr.  Mott  said  today. 

“The  shape,  the  outline  and  the  spacing 
of  The  Star’s  type  now  is  such  that  even 
persons  with  slight  defects  of  the  e’yes 
will  have  no  trouble  in  reading.  It  is  evi¬ 
dent  the  formation  of  the  letters  has  been 
figured  out  scientifically. 

“Thus  The  Star  not  only  improved  its 
appearance,  but  has  added  another  public 
service  to  its  lengthy  record.” 

Victor  L.  Prudden,  optometrist,  said 
today  that  he  was  examining  the  letters 
of  The  Star’s  new  “dress”  with  much 
interest. 

“It  is  evident  there  has  been  a  scientific 
study  made  for  the  formation  of  each 
letter,”  Mr.  Prudden  said.  “I  have  made 
:  no  comparison  of  the  new  letters  with 
those  of  the  old  style  used  by  The  Star, 

I  but  I  can  see  that  each  of  the  new  letters 
is  shaped  and  built  to  produce  the  clear¬ 
est  possible  image  on  the  retina.  The 
benefit  to  older  persons  and  those  with 
slight  defects  of  the  eyes  cannot  be 
’  measured.” 

Julius  Baer,  optometrist,  declared  that 
1  only  a  cursory  examination  showed  him 

•  the  new  type  was  plainer,  clearer  and 
.  would  relieve  a  great  part  of  the  eyestrain 
!  of  long  reading. 

“The  distinct  outline  and  character  of 
!  the  separate  letter  in  the  new  type,”  Mr. 

■  Baer  said,  “is  such  that  even  a  person 

•  with  slight  visual  defects  will  find  the 
;  letters  stand  out  clearly  and  without  the 

blur  .such  a  person  usually  is  bothered 
)  with  in  reading.” 


The  next  three  want  ads  are  set  in  the 
old  style  tj-pe; 


THE  STAR  EASIER  TO  READ 


iliArKKKT — Silver  link,  Tuesday,  l>otwoon  000  N. 
idherty,  Iinlepemlenee,  ami  lOtli  and  Troost. 

Ifwani.  Ind»*i>en«leme  24rin; _ _ 

AT — Silver  irray  Persian,  strayed  from  2'JO‘3 
Traey :  reward,  tirand  0242.  _ 


PR.AISE  FOR  THE  NEW  DRESS  OF 
BOLDER  FACE  TYPE  ON  TODAY 


Ium; — Pointer,  female:  white  with  liver  spots 
vieinity  r..“»tl!  and  Prookside  about  ten  days  a;;o 
reward.  Hiland  1222. _ 


.\  t'ompnriMoii  «if  the  tllil  and  the  ' 
'I'ype  St>U‘M  Shows  the  liiereuNed 
Le^ihility  and  Ka.se  of 
Iteadiuj;: 


The  Star’s  neiv  dress  of  type,  put 
on  this  morning,  brought  much  laud¬ 
atory  comment  from  readers  as  to 
increased  legibility  and  ease  on  the 
eyes,  and,  too,  from  opticians  and 
optometrists,  icho  make  a  business  of 
eye  reactions  to  various  appearances- 


Comment  Shows  The  Stiir'n  New  Type 
Menn.s  l.eN.s  Strain  in  Iteudine 


“■When  I  picked  up  the  paper  this 
morning  I  could  see  a  change  at  once,” 
M.  C.  Dale,  head  of  the  optical  depart¬ 
ment  of  the  Emery,  Bird,  Thayer  Dry 
Goods  Company,  said  today.  “Then  I  dis¬ 
covered  the  explanation  that  the  ‘dress’ 
had  been  changed.  j 

“The  new  type  face  is  much  easier  to 
read.  The  letters  have  a  blockier  appear¬ 
ance,  the  outlines  standing  out  more 
clearly.  The  optician’s  opinion  of  a  letter 
is  based  on  the  size  image  it  will  produce 
on  the  retina  and,  though  your  new  let¬ 
ters  are  only  infinitesimally  larger  than 
the  old  ones,  yet  they  will  produce  a 
clearer  and  larger  image  on  the  retina.” 

Dr.  F.  M.  Phenix  in  charge  of  the  opti¬ 
cal  department  at  Jones  Store  Company, 
said  today  that  persons  with  eye  defects 
certainly  should  be  appreciative  of  the 
change  in  The  Star’s  type,  and  the  appre¬ 
ciation  should  extend  even  to  those  with 
perfect  vision. 

“The  letters  are  clear  cut  and  distinct,” 
Dr.  Phenix  said,  “and  will  cause  far  less 
strain  on  the  eyes.” 

P.  Connor,  government  forecaster  and 
a  close  student  of  all  things  around  him, 
said  today  that  The  Star’s  change  of 
dress  was  the  subject  of  conversation  in 
his  home  when  the  morning  edition  was 
brought  in  from  the  porch. 

“My  wife  was  especially  well  pleased  with 
the  change,”  Mr.  Connor  said.  “She  has 
complained  frequently  of  the  eyestrain 
attendant  to  reading  as  much  of  The 
Star  as  she  wants  to  read,  especially  the 
smaller  faces.  The  restfulness  of  the  new 
type  was  clearly  noticeable  to  her. 

“And  I  am  pleased,  too.  The  old  type 
had  a  certain  dignity  that  I  liked,  some¬ 
thing  on  the  order  of  a  modified  book. 
You  have  kept  that  and  achieved  more 
clearness.” 

Dr.  Guy  Senton,  in  charge  of  the 
George  B.  Peck  Dry  Goods  Company  opti¬ 
cal  department,  had  a  mystery  solved  for 
him  when  he  was  asked  today  how  he 
liked  the  change  of  dress  in  The  Star. 

“So  that’s  what  it  is?”  he  responded  to 


Compare  tliis  paragraph  with  the  fol¬ 
lowing  paragraph.  This  one  is  set  in  the 
new  type,  technically  known  as  7-point 
Ionic  No.  5,  and  is  easier  to  read  than  the 
old  style  type.  The  letters  are  a  trifle 
wider  and  a  trifle  higher  than  the  old  let¬ 
ters.  The  result  is  a  bolder  face,  easier  on 
the  eyes.  Oculists  were  called  into  con¬ 
sultation  with  experts  of  the  Mergen- 
thaler  Linotype  Company  to  devise  the 
new  type  face,  seeking  a  letter  formation 
that  would  occupy  no  more  space  in  the 
line  than  the  type  already  in  use,  yet 
would  relieve  much  of  the  eye  strain  of 
reading  the  ordinary  newspaper  page. 


Tliis  paragraph  is  set  in  The  Star’s  okl 
•IrcsK.  Xoticr  tin*  hig  differonve.  The  change 
in  type  from  this  style  is  in  accordance  witli 
The  Star’s  pulicy  always  to  look  after  the 
interests  of  its  readers — not  merely  in  the 
(luality  of  its  news  and  other  service,  but 
in  all  the  uus  hanical  arrangements  in  print¬ 
ing  and  distributing  a  lialf  million  copies  a 
day.  Not  only  had  the  “body  type”  been 
changed — the  regular  news  column  type — 
l)Ut  the  siime  change  of  letter  formation 
has  been  carried  into  the  10-i#>int  type  used 
in  the  intnHluction  of  “scare  head”  stories, 
those  of  unusual  importance,  and  into  the 
“black  face.”  used  for  stressing  words  and 
lines  and  paragraphs,  into  the  italics  and 
smaller  faces,  such  as  nonpareil  and  agate. 


The  following  are  comparisons  of  want 
ads  in  the  new  and  old  type.  The  new; 


DOG — German  police,  lost  or  strayed.  3  weeks 
ago.  vicinity  31st  and  Garfield;  reward  $25. 
Delaware  2306. 

FUR  Piece— Red  fox,  on  Burlington  train  from 
St.  Joseph.  Saturday  evening;  reward.  143 

South  Hillside,  Wichita.  Kas._  _ 

GLASSES — Tortoise  shell,  in  leather  case,  on 
10th  St.  between  Baltimore  and  Walnut. 
Thursday  eve.  Melrose  6085M. _ 


m  J  «,  PUoIsc  Paartii  ‘ 

'•  tM  rft*  I 

‘  BaWSWUT.  LlXCOLMtHiaK, 

Itorch  hi#  «xp«ri«nr«  of’ 

S#yi6».  m  uuif  thrown  1b  #n»> 

”  ^  ^  ai  HoWeaby.  hrtao*  of 

wtlmm  i«  fo  *•  W»^  rodo  la  two  i>otnt<o-jioint  rmcMi 

Ow  hTwIhVt  tfto^ooe.^  B«  Mcoa<« ' 

y  ta  oMaad  tourtb  te  tb«  other.  | 

??  '  The  ^iBc#  Vat  Umpla4  and  )eesl&Kj 

5^  Vetch  K.~Th#  »«-  iMTlly  oa  bt»  ellph  when  he  ep^eered 
tof  the  rmctt,  bat  leethlnaly  deelered  i 
bUl  which  thie  had  »o»hlo«‘to  do  with  Tttewl«y'»j 

leiM  hoer^t  heimwiW-ijnU  h,  Doone 

^^*N**^  *»•  CottrUer  for  the 

T;  ^  **  U  wM.the  litter  horee  which 


:  tr«e#e  fee  iwe  ireefc#. 

I  Oe>.  m  TMhC  biU.  OntotthM 
I  mauler  iM  Slwartal  areet  ww«i4 
me  ywCwAir  Ihe  Um  «i< 
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STJ'PEXT  iX  BttATB,  detthfe. 

- - -  ^  '  .  KIIM  he  oteti 

netawH  Y*«th  !•' 

bmmtom  veiwa  To#  Alwriceiie  Wi 
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The  Star  In  A  New  Dress 

From  Kansas  City  (Mo.)  Times,  April  18,  1927 

The  STAR  comes  out  in  a  new  dress  this  morning.  The  type  in 
which  it  is  printed  is  easier  to  read  than  the  old  style  type.  The  letters 
are  a  trifle  wider  and  a  trifle  higher  than  the  old  letters.  The  result  is 
a  bolder  face,  more  legible,  easier  on  the  eyes. 

Technically  the  type  is  known  as  7  point  Ionic  No.  5.  It  is  the 
product  of  long  research  in  the  laboratories  of  the  Mergenthaler 
Linotype  Company.  This  company  set  out  with  the  aid  of  oculists 
to  devise  a  type  that  would  occupy  no  more  space  in  the  line  than 
the  type  in  common  use,  but  which  would  meet  the  requirements  of 
people  who  found  it  something  of  a  strain  to  read  the  ordinary  news¬ 
paper  page.  By  ingeniously  stealing  a  little  of  the  space  between  the 
letters,  the  company’s  experts  found  they  were  able  to  get  rid  of  hair¬ 
lines,  and  to  design  a  letter  that  was  both  handsome  and  distinct.  The 
oculists  to  whom  the  new  design  was  submitted  agreed  that  it  met 
the  most  exacting  demands. 

The  reader  who  will  compare  today’s  issue  of  The  Star  with  yes¬ 
terday’s  will  readily  admit  the  increased  comfort  in  reading  that  the 
new  dress  affords. 

The  change  in  its  type  is  in  accordance  with  The  Star’s  policy 
always  to  look  after  the  interest  of  its  readers — not  merely  in  the 
quality  of  its  news  and  other  service,  but  in  all  the  mechanical  ar¬ 
rangements  in  printing  and  distributing  a  half  million  copies  a  day. 
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Real  Estate  for  Rent 

.t i‘^nT^nc\  Ts-ii i:7ii itt:ycE:s-c<>n. 


NEW  FURNISHED  APARTMENTS  IN 

Bsaififi!  Waraer  Plaza 

Main  Just  North  of  33d. 

A  few  open  now,  better  get  out  and  pick 
yours  today;  large  living  room  with  disap¬ 
pearing  bed.  French  doors  to  balcony  porch, 
breakfast  room,  kitchen,  bedroom  and  tile 
bath:  exquisite  hand  decorated  furniture; 
aerial  for  radio  built  in;  many  other  new 
features;  and  think  of  it  rental  only  $57.50 
to  $70.  See  Mrs.  Roth,  mgr.,  bldg.  No.  12. 
HY.  0991^ _ 

Kansas  City's  Grsatsst  Gfflsr 

SEE  THE  NEW  BEAUTIFUL 


422  W.  47TH  (COUNTRY  CLUB  PLAZA). 

An  innovation  in  elhciency  apartment.  4-room 
efficiency,  completely  and  elegantly  furnished, 
beautiful  drapes,  attractive  decorations,  featur¬ 
ing  every  convenience  for  the  comfort  of  our 
guests,  which  includes  direct  telephone,  beauti¬ 
ful  lobby,  large  open  porch  and  ideal  location. 
You  will  enjoy  living  here. 

This  is  truly  our  greatest  offer. 

Low  rates  prevailing,  including  free  heat, 
water,  gas.  telephone  and  service. 

Low  Rat -,8,  tj  $8S 

MRS.  NELSON.  MANAGER.  WESTPORT  8662 


S?ITH  S%Ttl  SSlTe?  Bctor_5.5_8^26 


BY  LIVING  IN  THE  BEST  FOR  LESS. 

..z.'e  l.jw  KrieLirlbzsj.-: 

435  KNICKERBOCKER  (36th  &  BROADWAY). 

Four-room  efficiency  furnished  kitchenettes  in 
new  building  with  every  accommodation. 

For  u'Uly  $S2S- 

— which  low  price  includes  free  heat,  water,  gas. 
telephone  and  .service;  really  the  best  value 
ever  offered  in  Kansas  City.  See  for  yourself. 
Mrs.  Morrill,  mgr..  Hy.  0528. 

GCwLiran  RiUta'  Co. 


A  StartLiif 


See  the  new  Bartleston  Hotel  Apts. 

412  W.  47TH. 

Brand  new;  a  better  place  to  live,  less  rent  to 
pay;  4  and  5-room  completely  and  gorgeously 
furnished  kitchenettes  with  porches,  south  ex¬ 
posure  and  ideally  located  in  beautiful  Country 
Club  Plaza:  they're  incomparably  superior  in 
every  respect;  we  furnish  heat,  water,  gas.  tele¬ 
phone.  24-hour  service,  linens,  silverware, 
dishes,  everything  ready  for  you  to  move  in; 
oee  today,  you  can't  afford  to  miss  them.  Mrs. 
Hicks,  mgr.,  Hy  9500. 

Gi-'in-a!!  Rtntal  COo 


Motor  Cars — Accessories 

.  1 1'TO  TIll'CKS-Cfnitin lied. 

Peri  Tr'icLs  Ripiss&ssei 

Finance  company  says  storage  is  eating  them 
up.  sell  'em;  easy  terms:  trade  in  your  old 
car.  Open  Sunday  and  evenings. 

FINANCE  STORAGE  CO.,  1408  E.  15TH. 
GLOBE  WAREHOUSE.  1712  MAIN, 

FORD  Trucks — A  complete  stock  of  all  models; 
prices  and  terms  the  lowest. 

KiLLic'ji'-RBFPitjjiu'  K'JT'LR  CO.  j 

Admiral  blvd.  and  Locust.  _  Open  evenings. 

FORD — 1926  model:  inclosed  delivery;  an  un¬ 
heard-of  bargain:  dandy  motor;  new  tires; 
new  batteries:  starter;  solid  body;  looks  good: 

$165  cash.  Slotnick  Grocery.  Benton  7452.  _  ' 

FORD  Truck.  '25 — Starter:  overhauled  motor; 

closed  cab;  steel  dump  body:  Ruckstell  axle: 
$275;  terms.  E.  C.  Welsh,  Ford  dealer,  34th  and 
Main.  Open  evenings  and  Sunday. 

CHEVROLET  Ton  Truck — 1926;  new  cab  and 
body,  nearly  new  tires;  mechanically  A-1; 
$495.  Dahl  Chevrolet  Co,.  17th  and  Grand. 
Harrison  3000. 

G.  M.  C.,  2>...-ton.  late  model,  dump  body  and 
hoi.st;  7-speed  transmission;  truck  in  excellent 
condition.  $1,150.  Diamond  T.  1737-39  Locust. 
Ha.  1793. 

FORD.  1926 — 1-ton.  stock  rack  and  grain  body. 

oversized  tires;  extra  transmission,  starter. 
$395.  Diamon'd  T.  1737-39  Locust.  Ha.  1793 
FORD  ton  truck,  late  1925:  Warford  transmis¬ 
sion:  good  cab  and  body;  $195.  Dahl  Chevrolet 
Co..  17th  and  Grand.  Harrison  3000. 
COMMERCE  Truck — 2  ton:  pneumatic  tires:  bar- 
gain:  $75  cash  and  terms;  excellent  condition. 

Victor  5580.  226  Lee  bldg. _ 

FORD  Ton  Truck.s — 2  1926;  A1  condition.  Call 
Piburn.  Drexel  0490. 

.if  yY>  r.iiiTs,  SI  uep.iiiis 

j  Fcri-CLs-iTc’-et  Ssn'ice 

!  Establi.shed  in  1918:  no  students  or  helpers 
in  our  shop:  prices  below  for  labor  only;  Ford 
motors  overhauled.  $15:  brakes  relined.  $1.50: 
carbon  burned.  80c;  valves  ground.  $2.50:  rods 
,  tightened,  $2.50  and  $3;  rear  axle.  $5;  mag. 
i  recharged.  $1.50:  get  our  prices  on  Chevrolet 
I  work:  full  line  of  genuine  parts:  open  evenings 
I  and  Sundays  a.  m.  Helsel-Williams.  1816  Troost. 

!  Har.  5304 

■  GABRIEL  Snubbers.  $6  to  $9  a  pair,  installed; 
also  Lovejoys  and  others  half  price  and  le.ss. 
Rice,  2900  Cherry.  Grand,  2583.  Distributors 
Hydro-Check  Hydraulics;  $21.25  per  pair  in¬ 
stalled.  _  _ 

i  A'lto  G'iarar.tsfe£l 

Ford  motors  overhauled.  $10:  Chevrolet.  $12. 
Stevenson  Cut-Rate  Garage.  2008  Main  st,  Gr. 

!  1827.  _ 

RIVERSIDE  AND  SEARS-ROEBUCK 
;  ADJUSTED  TIRES  AND  TUBES. 

All  sizes,  truck  and  plea.sure  types.  price: 

I  wholesale  and  retail.  Allison  Rubber  Co.,  1908 


LINOTYPE 


Rooms  for  Rent 
BO.iitiuxa. 

CAMPBELL,  3841 — Front  bedroom  in  beautiful 
home,  with  maid  service;  meals  optional. 

Westport  0783. _  _ 

CAMPBELL.  3325 — Desirable  room:  sleeping  porch; 

private  home;  garage;  references;  reasonable; 

3  men;  couple. 

CAMPBELL.  4135 — Nice  second  floor  rooms;  near 
car;  good  location;  good  board;  reasonable. 
Westport  9347. 

CAMPB^L,  3323 — Front  room;  2  gentlemen; 

also  roommate  for  gentleman;  twin  beds; 
reasonable;  references. 

CAMPBELL.  2622 — Nicely  furnished  room  in 
modern  home;  excellent  meals.  Harrison  8158. 
CAMPBELL.  3618 — Front  sleeping  room,  adjoin¬ 
ing  bath:  garage:  board  optional:  Troost  car; 
Armour  bus. 

CENTRAL.  3806 — Nicely  furnished  large  front 
room  with  board;  private  home;  reasonable. 
Westport  8560. 

EIGHTH.  E.,  714 — Nice  room,  running  water  and 
good  board;  steam  heat;  $7  per  week. 

FLORA.  3038 — Beautiful  rooms,  sleeping  porch: 

homelike  meals.  $6.50;  privileges;  ideal  loca¬ 
tion;  near  cars.  Elmridge  3070J, 

GILLHAM.  3525 — Private  bath:  twin  beds;  break¬ 
fast:  dinner;  young  men;  references  required. 
Westport  2874. 

HARRISON.  3028 — Nicely  furnished  large  rooms; 

excellent  home  cooked  meals.  Hyde  Park  4406. 
HARRISON.  3614 — Twin  beds;  private  bath: 
suitable  men;  beautiful  heme;  excellent  table. 

Hyde  Park  2357. _ _ _ 

HARRISON.  2811 — Beautiful  rooms,  nice  home: 

excellent  meals:  instantaneous  hot  water:  $6. 
Grand  0743.  _ 

HARRISON.  4235 — Very  desirable  .southeast  room: 

nicely  furnished;  private  home;  meals.  Hyde 
Park  5780. 

HARRISON.  4152 — Nice  south  room  with  clo.set: 

among  young  people:  good  board;  very  rea¬ 
sonable. 

HOLMES.  2410 — Nice  rooms  and  board:  $6  week: 
steam  heat. 

LINWOOD.  1705 — Large  singles,  doubles:  home 
cooking;  hot  water:  reasonable;  bus.  car.  Lin- 
wood  3532 

LINWOOD.  1206 — South  front  rooms,  convenient 
to  31st  and  Troost  car  lines  and  bus. 
LINWOOD.  137 — Beautiful  rooms;  nice  home: 

excellent  meals:  instantaneous  hot  water. 
Hyde  Park  6512. 

MAIN.  3205 — Southern  style  cooking  with  the 
con.sideration  and  privileges  of  home:  excel¬ 
lent  car  service:  $8  week.  Hyde  Para  8967. 

]  MONTGALL.  3804 — Large  sleeping  room,  nicely 
furni.shed;  meals  optional:  reasonable.  Elm¬ 
ridge  4354M._  „  _  _  . 

'  MONTGALL.  4021 — Pleasant  room,  to  employed 
lady  or  gentleman  or  couple;  garage;  private 

family.  Wabash  3487.  _  _ _ 

OLIVE.  2917— Room  and  board;  private  home; 
for  1  or  2  men.  Linwood  3234. 
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ADVENTURES  IN  NEWSPAPER  PUBUSHING 

111.— DISCARDING  THE  OLD  MUD  METHOD 

By  N.  E.  W.  SOUTH 

This  is  the  third  of  a  series  of  iiiliinate  stories  lerittcn  from  ‘‘the  inside"  by 
(I  nezespafer  publisher  zeho.  for  obzdous  reasons,  cannot  disclose  his  ozen  identity 
or  that  of  the  nezespaper  about  zehieh  he  zorites. 


IN  the  state  of  Transeolcavia  they  take  sincere  and  patriotic  as  any  Republican’s,  per,  but  I  hope  to  do  it  decently  and  it  is  high  time  that  it  was  played  out 

their  politics  seriously,  and  nowhere  in  We  are  going  to  give  him  an  even  break  with  due  regards  to  the  personal  and  po-  here.” 

that  commonwealth  do  they  take  politics  both  editorially  and  in  the  news  columns,  litical  feelings  and  convictions  of  the  Old  Poison  Pen  had  forewarned  me 

more  to  heart  than  in  Blanksburg.  There  will  be  no  more  mud-slinging,  no  Democrats.  You  know.  Mr.  Blank,  I  that  the  more  rabid  leaders  among  the 

When  I  took  over  the  management  of  more  sneering  at  any  Democratic  candi-  have  a  theory  that.  Republicans  and  Republicans  would  “raise  merry  hell” 

the  Eagle,  Blanksburg’s  evening  newspa-  date,  no  more  sarcasm  at  his  expense,  no  Democrats,  we  are  as  alike  as  peas  under  over  such  a  course.  The  truth  is  that 

per,  this  was  the  way  in  which  many  of  besmirching  his  political  or  business  rec-  the  ixxls  of  our  party  beliefs  in  our  loVe  not  one  Republican  leader  raised  so  much 

the  good  folk  of  that  hustling  inland  city  ord.  We  are  going  to  tight  clean  from  of  country.  It  is  true  that  we  don’t  think  as  a  faint  squawk  over  it.  On  the  other 

intnxluced  themselves  to  me :  now  on,  and  if  we  can’t  win  that  way,  alike  as  to  the  best  men  to  have  in  charge  hand,  I  was  agreeably  surprised  at  their 

“Mr.  Telford,  1  am  Mr.  Smith,  a  Re-  then  it’s  high  time  for  us  to  shut  up  shop  of  our  government,  local,  state,  national,  unanimity  of  agreement  with  it.  I  think 

publican.”  as  a  Republican  newspaper.  But  now,  really,  Mr.  Blank,  would  one  leader  summed  up  for  his  fellows 

“Mr.  Telford,  I  am  Mr.  Jones,  a  Dem-  “Furthermore,”  I  said,  “if,  as  and  when  -America  be  the  tine  country  it  is  if  we  when,  after  hearing  me  through,  he 

ocrat.”  the  other  paper  attacks  the  Eagle,  or  in  did  think  alike?  Wouldn’t  it.  instead,  be  drawled: 

Even  the  ladies  made  themselves  known  any  way  strives  to  stir  up  controversy  literally  a  hell  of  a  place  to  live  in  if  “You  know,  just  between  us,  it’s  a 

in  similar  manner,  as  I  speedily  discovered  between  us,  you  are  not  to  answer  back,  we  did  all  agree  politically?  That’s  my  damned  shame.  This  biting  and  snarling 

when  I  was  asked  to  speak  before  the  All  you  are  to  do  is  to  keep  quiet.  If  belief,  at  any  rate,  and  because  I  be-  and  turning  old  friends  against  one  an- 

Business  and  Professional  Women’s  you  feel  it  impossible  to  do  that,  then  litve  that  a  Democratic  is  just  as  good  a  other  all  on  account  of  politics  has  gone 

Oub.  At  that,  they  were  a  bit  franker  write  your  reply  and  hand  it  to  me.  citizen  of  this  land  as  a  Republican,  I  on  much  too  long  in  this  town.  It  has 

than  the  men,  many  not  only  telling  me  You  will  thus  get  it  out  of  your  system,  have  issued  instructions  tt>  the  staff  here  hurt  the  town.  tin).  I  have  taken  it  as  a 
they  were  Democrats,  but  adding,  “and  I  will  at  once  throw  the  editorial  into  to  cut  out  the  intense  partisanship,  the  matter  of  course — thought  it  never  could 
I  don’t  read  the  Eagle.”  the  waste  basket,  and  no  harm  will  come  mud-slinging,  when  discussing  politics.  I  be  stopped.  I  see  now  it  can  be  stopped 

Indeed,  I  found  that  a  lot  of  people  in  to  any  one.  as  far  as  I  can  see.”  have  also  given  equally  definite  instruc-  if  the  newspapers  will  quit  stirring  the 

Blanksburg  were  not  reading  the  city’s  The  look  that  Old  Poison  Pen  gave  tions  that  Democratic  news  must  have  an  whole  thing  up.  And  I  don’t  believe  it 

only  evening  newspaper  for  no  other  rea-  me  was  a  beautifully  perfect  mixture  of  equal  break  with  Republican  news.”  will  hurt  the  Republicans  at  all — we  can 

son  at  all  apparently  than  that  they  were  horror,  disgust  and  bewilderment,  and  To  a  man  declaring  himself  a  Repub-  win  without  everlastingly  damning  the 
Democrats  and  the  newspaper  was  Re-  when  he  got  his  voice  it  was  to  say ;  lican,  I  would  explain  the  new  policy  Democrats.” 

publican  in  politics.  Conversely,  I  also  “The  Republicans  will  never  stand  for  much  along  the  same  line.  I  would,  how-  Of  course,  the  Democrats  were  jubi- 
discovered  that  not  a  few;  Republicans  it ;  they’ll  raise  merry  hell,  and  especially  ever,  emphasize  that  the  Eagle  was  still  lant,  but  generally  extremely  doubtful 
were  refraining  from  reading  the  city’s  if  you  insist  on  not  answering  the  Sun  going  to  be  the  Republican  paper  of  the  that  I  either  would  or  could  carry  out 
only  morning  newspaper  for  no  other  back.”  community,  was  still  going  to  support  the  such  a  policy.  Some  of  them  frankly 

cause  than  that  it  was  Democratic  in  “Well,”  I  said,  “there’s  trouble  enough  Republican  organization  in  city,  county,  told  me  that  they  didn’t  believe  the  Re- 

politics,  and  they’d  be  darned  if  they’d  now  in  this  community,  what  with  the  state  and  nation,  but  it  was  going  to  do  publican  leaders  would  stand  for  it.  My 

give  comfort  even  to  the  extent  of  fif-  partisanship  the  two  papers  have  kept  it  with  fair  argument  and  not  with  the  answer  was,  wait  and  see. 

teen  cents  a  week  to  the  Democrats.  And  alive  for  God  knows  how  many  years,  contents  of  a  mud  hole.  I  would  also  So,  instead  of  announcing  the  new  pol- 

in  talks  with  the  advertising  department,  I  am  going  to  run  the  risk  of  stirring  up  make  it  clear  that  the  paper  no  longer  icy  in  the  paper,  I  spread  it  by  personal 

I  was  shortly  told  that  it  was  impossible  a  new  sort  of  trouble.  It  will  at  least  would  take  sides  in  the  Republican  pri-  interview  among  my  callers.  '  They,  in 
for  the  Eagle  to  get  the  advertising  of  cause  the  paper  to  be  talked  alx)ut,  per-  maries.  turn,  carried  the  news  to  their  friends 

certain  merchants  because  they  were  haps  even  adversely,  as  you  say.  But  “The  Eagle  will  give  every  primary  and  soon  the  whole  town  was  talking 

Democrats — that  this  had  been  the  situ-  that’s  better  than  not  being  talked  about  candidate  a  fair  news  break,”  I  would  about  the  darned  fool  down  at  the  Eagle 

ation  for  years.  at  all.  So  we’re  going  to  try  out  the  say.  “It  will  report  the  actual  news  con-  who  thinks  he  can  be  decent  to  us  Demo- 

Of  course,  there  had  to  be  a  deep  basic  new  policy  at  once.”  nected  with  each  candidate’s  progress,  crats.”  as  one  of  that  persuasion  described 

reason  for  all  this,  and,  casting  about  The  first  move  I  made  following  my  But  it  will  no  longer  stir  up  soreness  in  his  interview  with  me. 

for  it,  I  believed  I  had  come  across  it  talk  with  the  editor  was  to  put  this  mot-  the  party  by  coming  out  and  favoring  Meanwhile,  a  couple  of  weeks  went  by 

when  I  looked  up  the  past  political  his-  to,  taken  from  Lincoln’s  Gettysburg  ad-  this,  that  or  the  other  man  over  rival  can-  with  no  political  mud-slinging  in  the 

tory  of  the  two  papers  and  found  that  dress,  in  a  box,  on  page  one  immediately  didates.  It  is  not  the  function  of  this  Eagle’s  editorial  columns.  “Say,  young 

they  had  spent  much  time  and  effort  in  to  the  left  of  the  logotype:  WITH  paper,  as  I  see  it,  to  tell  the  Republican  feller,”  said  a  prominent  Democrat,  stop- 

political  mudslinging  back  and  forth.  To  MALICE  TOWARD  NONE,  WITH  voters  how  they  should  vote  other  than  ping  me  on  the  street,  “you  seemed  to 
the  Eagle,  no  Democrat  could  be  a  good  CHARITY  FOR  ALL.  And  I  left  it  to  urge  them  to  pick  the  men  who,  in  have  meant  it,  all  right.  But  I’m  wait- 
American,  and  to  the  morning  paper  a  there  day  after  day,  to  do  its  own  sink-  their  judgment,  are  best  fitted  to  hold  ing  to  see  what  you’ll  do  when  the  other 
Republican  was  just  about  the  orneriest  ing  in.  office.  fellow  down  the  street  aways  hops  onto 

critter  to  be  found  on  God’s  footstool.  Every  day  people  were  still  calling  to  “In  order  to  help  the  voters  to  do  this  you  some  morning  with  a  red  hot  edi- 

All  over  the  Eagle’s  territory,  its  editor  get  acquainted  with  the  new  general  man-  thing,  we  will  print  a  brief  record  of  torial  before  I’ll  believe  you  can  get  away 

was  known  as  Old  Poison  Pen.  even  ager.  Almost  invariably,  they  would  de-  tach  candidate,  that  will  have  no  per-  with  what  you’re  doing.” 

among  Republicans,  many  of  whom  had  clare  themselves  as  Republicans  or  Dem-  sonal  or  official  bias  in  it.  We  will  give  Xot  long  after,  the  other  fellow  down 

been  belabored  by  him  in  the  party’s  pri-  ocrats,  and  my  next  move  was  to  spread  the  voters  the  facts,  impartially  and  the  street  hopped  hard,  and  Old  Poison 
maries  because  they  had  dared  to  run  among  them  by  word  of  mouth,  direct  without  prejudice  to  any  man’s  candidacy.  Pen,  blood  in  his  eye,  came  hopping  even 
against  men  the  Eagle  favored.  This  from  the  new  manager  himself,  the  new  Then,  when  the  voters  have  picked  their  harder  into  my  office.  He  had  his  edi- 
had  been  going  on  for  years.  It  had  led  political  policy  of  the  paper.  men,  we  will  support  the  ticket,  but  in  torial  answer  all  written  out.  It  was  a 

to  life-long  enmities;  at  the  time  I  went  To  a  man  declaring  himself  a  Demo-  doing  so,  we  will  not  run  down  the  can-  sizzling  one,  and  he  was  so  wrought  up 
to  Blanksburg,  men  who  had  grown  up  crat  I  would  say :  “I  am  very  glad  to  didates  on  the  other  ticket  just  because  that  he  could  hardb'  frame  his  demand 
as  boys  together  had  not  spoken  to  one  meet  you  both  as  a  fellow  citizen  and  they  happen  to  be  Democrats.  That  way  that  it  be  run  as  written  and  at  once, 
another  for  heaven  knows  how  long  or  as  a  Democrat.  I  am  a  Republican.  I  of  playing  the  game  was  played  out  long  l  read  the  masterpiece  of  mud-slinging 

merely  nodded  coldly  as  they  met.  Peo-  am  going  to  run  this  as  a  Republican  pa-  since  in  other  parts  of  the  country,  and  and  invective  through,  then  reached  over 


pie  were  hated  or  distrusted  simply  be¬ 
cause  they  were  Republicans  or  Demo¬ 
crats,  and,  as  I  figured  it  out,  mostly  be¬ 
cause  of  the  rabid  partisanship  of  the 
tw;o  papers,  in  which,  I  must  add  in  all 
fairness  the  Eagle  seemed  to  have  been 
the  guiltier  party. 

I  have  always  been  a  Republican  (ex¬ 
cept  when  Roosevelt  was  a  Progressive), 
but  I  have  always  believed  that  a  devotee 
of  the  donkey  is  just  as  good  an  .American 
any  day  in  the  week  as  a  follower  of 
the  elephant,  and  I  made  up  my  mind 
that  under  my  management  the  Eagle 
would  treat  every  one  decently  in  a  po¬ 
litical  way,  even  if  such  a  course  “raised 
hell”  for  the  paj^r  among  the  more 
rabid  element  in  its  own  party.  So  I 
called  in  Old  Poison  Pen  and  said : 

“Beginning  at  once,  we  are  going  to 
be  decent  to  the  Democrats,  both  deserv¬ 
ing  and  undeserving.  We  are  going  to 
uphold  Republican  doctrines,  we  are  go¬ 
ing  to  be  for  the  Republican  party  but  in 
doing  that  we  are  not  going  to  belittle 
the  Democratic  party  or  any  individual 
Democrat.  We  are  going  to  assume 
that  a  Democrat’s  motives  are  as 


PRINCIPALS  IN  $3,612,000  MEMPHIS  PURCHASE 


In  the  photograph  are  shown  the  men  figuring  in  Memphis  Commercial- 
Appeal  purchase  last  week.  From  left  to  right  they  are:  John  M.  Branham, 
Chicago,  advertising  man;  Rogers  Caldwell,  Nashville  financier;  E.  J.  Heitze- 
berg,  Nashville  associate  of  Rogers  Caldwell;  and  Col.  Luke  Lea,  Nashville 

publisher. 


and  deposited  it  in  the  waste  basket. 
“Now,”  I  said,  “I  guess  we  both  feel 
better.” 

“Do  you  mean.”  shouted  Old  Poison 
Pen,  “that  you’re  not  going  to  reply?” 

“You  have  me  right,”  I  answer^.  "If 
we  printed  that  editorial  I  just  put  in  the 
waste  basket,  the  other  fellow  would 
come  back  with  a  ripsnorter,  then  you’d 
hit  him  again,  and  the  old  mud  would 
be  all  over  the  place.  We  can’t  kill  him 
off  by  replying.  I  have  an  idea  we  can 
kill  him  off  by  silence.  We  will  say 
nothing.” 

We  said  nothing  that  day.  The  other 
fellow,  having  nothing  to  pick  us  up  on, 
said  nothing  the  next  morning.  We  said 
nothing  the  next  afternoon.  He  said 
nothing  the  third  morning.  So  it  went 
for  a  week,  two  weeks,  three  weeks. 
Then  the  Sun  came  out  with  another 
blast.  Old  Poison  Pen  came  raging  in 
with  another  hot  reply.  .Again  it  went 
into  the  waste  basket,  and  again  there 
was  silence  on  our  part. 

A  third  time  this  happened.  This  last 
dig  was  particularly  nasty  and  unfair, 
and  also  personal,  but  I  still  stuck  to  my 
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plan  of  letting  silence  work  for  the 
Eagle.  I’ll  admit  it  was  hard  to  do, 
especially  as  I  have  the  blood  of  two 
historic  fighting  races  in  my  veins,  but 
I  gritted  my  teeth  and  held  on.  Then, 
one  afternoon,  two  of  Blanksburg’s  lead¬ 
ing  merchants  called  on  me. 

“We  have  come  to  tell  you,”  they  said, 
“that  the  business  men  of  this  city  are 
more  than  pleased  that  you  have  refused 
to  be  drawn  into  taking  part  in  dirty 
partisan  politics.  We  know  that  the 
provocation  to  do  so  must  have  been 
pretty  strong  the  past  few  weeks.  We 
were  afraid  that  it  would  prove  too 
strong.  We  have  come  to  thank  you 
for  keeping  still.  We  are  also  going 
to  tell  you  that  after  we  leave  here  we 
shall  call  on  the  general  manager  of 
the  Sun  and  tell  him  that  in  our  opinion 
Blanksburg  no  longer  wants  mud-sling¬ 
ing  in  its  papers.  Republican  or  Demo¬ 
cratic.” 

That  was  the  first  straw  blown  our 
way  to  show  that  we  were  on  the  right 
track.  Pretty  soon  well  known  Demo¬ 
crats  who  had  not  taken  the  paper  in 
years  began  walking  into  the  business  of¬ 
fice  and  entering  their  subscriptions  for 
the  Eagle.  Equally  prominent  Republi¬ 
cans  began  owning  up  that  they  liked 
“the  new  way”  better  than  the  old — ^tnat 
it  was  not  only  more  decent,  but  they 
reckoned  it  was  better  politics  after  all, 
in  the  long  run. 

The  real  test  of  “the  new  way”  came, 
however,  when  I  ordered  a  circulation 
canvass  along  the  line  of  the  X.  &  D. 
Railroad  south  from  Blanksburg,  hide¬ 
bound  Democratic  teritory  ever  since 
there  had  been  a  Democratic  party.  Re¬ 
publicans  were  so  few  and  far  between 
there  that  they  were  looked  upon  as  curi¬ 
osities. 

“It  will  be  money  thrown  away  to 
canvass  that  territory  for  subscriptions,” 
protested  the  circulation  manager.  “We 
have  never  been  able  to  get  any  papers 
into  it.” 

“That’s  so,”  I  said.  “But  the  Eagle 
then  was  calling  those  Democrats  down 
Thorntown  way  everything  it  could  think 
of,  and  I  don’t  blame  them  for  refusing 
to  take  it,  even  if  it  is  the  only  evening 
paper  that  can  reach  them  on  the  after¬ 
noon  of  publication.  Xow  we  have  an 


came  a  time  when  the  canvassers  found 
themselves  working  under  what  might  be 
called  normal  conditions  and  harvesting 
accordingly.  Today  the  new  Eagle  has 
approximately  two  thousand  paid-up  cir¬ 
culation  in  this  territory,  whereas  the  old 
Eagle  had  considerably  less  than  two 
hundred  and  most  of  that  sadly  in  arrears. 

In  Blanksburg,  when  it  was  seen  that 
we  meant  business  with  the  new  policy, 
we  not  only  added  readers,  but  advertis¬ 
ing  as  well.  Not  all  the  so-called  Dem¬ 
ocratic  advertising  came  into  the  paper, 
but  the  bulk  of  it  did.  Thus,  in  a  ma¬ 
terial  way,  what  I  may  call  the  “be  de¬ 
cent”  policy  has  paid.  But  I  think  in  a 
civic  way,  and  in  a  spiritual  way,  it  has 
paid  even  handsomer  dividends.  I  know 
there  is  a  kindlier  political  feeling  in 
Blanksburg  today  than  before  this  policy 
was  inaugurated.  I  know  that  all  the 
months  I  was  in  Blanksburg  I  could 
walk  down  Main  street  any  day  and  give 
and  receive  a  pleasant  greeting  from  any 
man  I  met,  no  matter  what  his  politics. 
To  bring  about  good  feeling — neighborli¬ 
ness — among  the  people  it  serves — is  that 
not  one  of  the  highest  functions  of  a 
newspaper  ? 

Oh,  yes,  after  months  of  effort  to  get 
our  “goat”  and  make  us  reach  in  rage 
for  the  old  mud  hole,  the  other  paper  fell 
in  line  with  the  new  order  of  things,  and. 
while  it  still  is  staunchly  Democratic,  it 


EDITOR’S  PROBE  BEARS  FRUIT 


Two  Indianapolis  Officials  Charged  with 
Corrupt  Practices 

After  eight  months  of  grand  jury  in¬ 
vestigations,  with  bitter  charges  hurled  in¬ 
discriminately  and  the  names  of  high  state 
and  city  officials  bandied  about  in  connec¬ 
tion  with  alleged  political  fraud  and  cor¬ 
ruption  in  Indiana,  William  H.  Remy, 
prosecutor  of  Marion  county,  has  filed 
affidavits  in  the  Criminal  Court  at  In¬ 
dianapolis,  charging  Mayor  John  L. 
Duvall  of  Indianapolis  with  violation  of 
the  corrupt  practices  act  and  misstate¬ 
ment  of  fact  in  connection  with  contribu¬ 
tions  to  his  campaign  fund,  and  City  Con¬ 
troller  William  C.  Buser  with  conspiring 
with  the  mayor. 

The  investigations  were  the  direct  result 
of  wholesale  charges  broadcast  last  fall 
by  Thomas  H.  Adams,  editor  and  pub¬ 
lisher  of  the  yincennes  Commercial  and 
head  of  the  press  probe  committee  of  the 
Indiana  Republican  Editorial  Association. 
His  allegations,  which  gained  nation-wide 
attention  in  the  press,  involved  both  state 
and  city  officials  in  what  he  termed 
“wholesale  political  fraud  and  corrup. 
tion,”  especially  in  1925. 

.■\ny  state  officials  involved  in  the 
charges  are  let  out  by  the  statute  of  limi- 


WOULD  PROTECT  DEAD 
FROM  THRILL  WRITERS 


Texas  Bill  Provides  Jail  Sentence  for 
Publication  of  Sensational  Stories 
Involving  Former  Public 
Figures 


tations,  which  limits  the  time  during 
strives  to  be  as  decent  to  the  Republicans  which  charges  can  be  prosecuted  to  two 
the  Eagle  is  to  the  Democrats,  years  after  the  commission  of  the  act. 


Selah ! 


KENT  COOPER  HONORED 


Local  officials,  however,  are  not  protected 
by  this  law. 

MATHEWSON  APPOINTED 


British  Press  Notables  Attend  Dinner 
Tendered  by  Sir  Roderick  Jones 

(Stecial  to  Editor  &  Publisher) 
London'. — Sir  Roderick  Jones,  chair¬ 
man  of  Reuter’s,  gave  a  luncheon  on 
Wednesday,  May  11,  at  Claridge’s  Hotel, 
in  honor  of  Kent  Cooper,  general  mana¬ 
ger  of  the  Associated  Press,  who  is  visit¬ 
ing  bureaus  abroad. 

In  an  interview  Mr.  Cooper  said  that 
he  was  making  some  important  changes 
in  A.  P.  practice.  Instead  of  having  dis¬ 
patches  dated  from 


Representative  A.  P.  C.  Petsch  of 
Gillespie  County  plans  to  seek  passage  in 
the  Texas  Legislature  of  a  bill  which 
would  protect  the  names  of  dead  persons 
from  use  by  sensational  writers,  who,  in 
some  instances  it  is  claimed,  have  capital- 
ii:etl  ui»n  the  popularity  of  persons  for¬ 
merly  in  public  life,  by  publishing  stories 
of  their  private  life. 

Petsch,  follow'ing  a  conference  with 
Gov.  Dan  Moody  regarding  his  proposed 
measure,  said  the  executive  had  promised 
he  would  open  way  for  its  introduction  by 
recommendation  in  a  subsequent  message 
to  the  legislature,  now  in  special  session, 
that  such  a  measure  be  enacted.  The 
present  legislature,  liberalized  the  Texas 
libel  law  by  adopting  amendments. 

.\  draft  of  Petsch’s  proposed  bill  says ; 

“Section  1.  Whoever  shall  write,  print, 
draw  or  otherwise  publish  anything 
which  shall  in  any  way  or  manner  reflect 
upon  the  reputation  or  good  name  of  a 
person  deceased,  or  w'ho  shall  possess  for 
purpose  of  sale,  or  otherwise,  any  book, 
manuscript,  drawing  or  publication,  shall 
be  guilty  of  a  felony  and,  upon  convic¬ 
tion,  shall  be  punished  by  confinement  in 
the  penitentiary  not  less  than  one  year 
nor  more  than  10  years.  *  *  * 

“Section  2.  Provided  that  this  law 
shall  not  apply  to  the  records  of  a  court 
made  in  the  trial  of  a  case,  to  the  records 
made  in  a  department  of  state  in  connec¬ 
tion  with  the  state  business,  books  or 


Placed  in  Charge  of  Gravure  Adver¬ 
tising  ef  New  York  World 

Brock  Mathewson  has  been  appointed  . .  . . . 

in  charge  of  gravure  advertising  of  the  treati.ses  strictly  and  exclusively  of  his- 
.\  ew  I  ork  (f  arid,  J.  H.  Bresnahan,  busi-  torical  nature  and  of  interest  to  and  for 
ness  manager,  announced  this  week.  the  advancement  of  the  welfare  of  the 

Mr.  Mathewson ^w’as  formerly  adver-  public  in  general;  and  upon  any  trial 


tising  manager  of  Colliers  Weekly.  For 
the  last  few  years  he  has  been  in  the 
automobile  business  in  Detroit. 


for  violation  of  this  act  the  defendant 
shall  be  permitted  to  introduce  the 
truth  of  the  publication  as  evidence. 


European  capitals 
they  would  be  dated  from  the  towns  and 
Eagle  that  is  decent  even  to  intolerant  cities  in  which  the  events  happened. 
Democrats.  Go  to  it — let's  see  if  it  is  The  U.  S.  Ambassador,  Sir  Austen 
appreciated.”  Chamberlain  ( Secretary  of  State  for 

The  canvassers  had  so  hard  a  time  of  Foreign  .Affairs),  the  Rt.  Hon.  L.  S. 
it  that  1  couldn’t  help  feeling  sorry  for  .Amery,  M.P.  (Secretary  of  State  for 
them.  Not  once,  but  hundreds  of  times,  the  Dominions  and  Colonies,  and  also 
housewives  would  order  the  paper,  only  president  of  the  British  .Advertising  .As- 
to  have  their  orders  cancelled  by  their  sociation).  Lord  Burnham,  London  Daily 


husbands  the  next  day  via  all  but  insult¬ 
ing  messages  delivered  in  person  to  the 
canvassers  still  working  in  the  small  com¬ 
munities  or  in  writing  to  the  head  office. 
Several  times,  at  general  merchandise 
stores  and  other  countryside  lounging 
places.  Eagle  workers  were  pre-emptorily 
ordcr^  out  when  they  began  talking  the 
paper.  And  always  the  burden  of  the 
song  against  the  Eagle  was: 

“We  won’t  let  a  paper  that’s  been  so 
unfair  to  the  Democrats  for  years  come 
into  our  homes.” 

“Why,”  said  one  long-bearded,  six- 
foot-three  citizen  by  way  of  emphasis, 
“I’d  jest  as  soon  let  a  copperhead  snake 
nest  in  my  bed.” 

A  truly  lovely  situation.  But  we  kept 
pounding  away.  Our  solicitors  kept  din¬ 
ning  into  all  the  ears  that  would  listen 
that  this  was  a  new  Eagle  they  were  of¬ 
fering.  They  dared  their  hearers  to  find 
anything  in  the  paper  that  savored  of  its 
old  intolerant  political  policy.  They’d 
tear  out  the  editorial  page  and  asked  that 
it  ^  glanced  over.  They’d  also  tear  out 
the  comic  page  and  say,  “Well,  if  you 
won’t  look  at  the  rest  of  the  paper,  here 
are  some  good  laughs  for  you,  anvway.” 

I  have  always  suspected  that  it  was 
the  comics  that  got  these  deserving  Dem¬ 
ocrats  down  Thorntown  way  first  to  tol¬ 
erate  us  and  then  to  give  us  about  five 
hundred  circulation  that  actually  stuck. 
I  have  never  believed  that  these  sub¬ 
scribers  had  any  faith  at  first  in  our 
statements  that  this  paper  we  were  offer¬ 
ing  them  was  a  new  Eagle,  with  all  the 
old  political  bitterness  left  out.  But 
when  after  several  months  they  discov¬ 
ered  this  to  be  true,  they  talked  about  it 
among  their  friends,  so  that  at  last  there 


Telegraph:  Lord  Riddell  Nezvs  of  the 
Uorld;  Sir  William  Berry.  Sunday 
Times;  the  Rt.  Hon.  Esmond  Harms- 
worth,  Daily  Mail ;  Henry  Cadbury, 
Daily  .Vertvr;  R.  D.  Blumenfeld. 
Daily  E.V press;  Wickham  Steed.  Reviezv 
of  Rcideifs:  J.  B.  Hobman,  ITestminster 
Gacette,  and  other  leading  British  news¬ 
paper  owners  and  editors  assembled  to 
welcome  the  distinguished  .American 
journalist. 


LinotypeMailbag^ 


Prompt  Attention  to  Phone  Order 

We  want  to  express  to  you  our 
appreciation  of  the  prompt  atten¬ 
tion  which  was  given  our  phone 
order  of  the  21st  inst.  We  phoned 
you  shortly  before  4  P.  M.  on 
Thursday,  ordering  some  small 
parts  which  were  required  to  be¬ 
gin  work  the  next  morning  and 
we  had  them  in  our  office  at  8 
o’clock  Friday  morning. 

This  sort  of  service  is  certainly 
appreciated. 

THE  EVENING  DISPATCH 
Michigan  City,  Ind. 


In  Harrisburg 

— there  are  1 85  industrial  plants  producing  eighty-two 
types  of  merchandise.  Here  2 1 ,000  workers  are  paid 
more  than  $30,000,000  annually.  Owing  to  the  unusual 
diversity  of  industries.  Harrisburg  is  relatively  immune  to 
periodic  “slumps.” 

Twelve  hundred  mercantile  establishments  conducted  in  an 
energetic  fashion  cater  to  a  trade  territory  of  225,000 
people.  Forty-one  banks  in  the  Harrisburg  Clearing  House 
show  annual  clearings  of  more  than  $250,000,000  and 
the  city’s  fourteen  building  and  loan  associations  have  total 
assets  in  excess  of  $15,000,000. 

Eighty-eight  per  cent,  of  Harrisburg’s  population  is  native 
white  and  the  average  family  income  is  materially  higher 
than  the  U.  S.  average.  Harrisburg  and  the  rich  Central 
Pennsylvania  territory  constitutes  an  unusually  responsive 
market  for  the  national  advertiser. 

The  possibilities  of  this  rich  area  may  be  most 
economically  realized  through  the  use 
of  its  most  effective  advertising 
medium,  the 
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You  can  use  color  in  the  Journal  in  a 
rather  unusual  way! 

The  rates  for  one  additional  color  are  50%  over  the 
regular  black  and  white  rates. 

The  minimum  space  requirement  is  40  column  inches. 

Color  advertisements  appear  on  page  3  daily  and  are 
purchasable  by  only  one  advertiser  for  any  single  date. 

Arrangements  can  also  be  made  for  the  use  of  color  in 
the  Sunday  paper — positions  upon  application. 

Allow  us  to  send  you  a  sample  of  some  of  this  work 
that  has  actually  appeared  in  the  Journal. 


kJ  Vorttand- Oregon 

BENJAMIN  &  KENTNOR  COMPANY,  Special  Representarives 

CHICAGO  NEW  YORK  LOS  ANGELES  SAN  FRANCISCO  PHILADELPHIA 

Lake  State  Bank  Bldg.  2  West  45th  Street  401  Van  Nuyt  Bldg.  58  Sutter  Street  1524  Chestnut  Street 


THE  JOURNAL,  Portland,  Oregon 

Please  send  us  samples  of  color  advertisements  appearing 
in  the  JoumaL 
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CITY  SPRINGING  UP  AT 
PAPER  MILL  SITE 

Contracts  Let  for  $1,000,000  Hospital 
and  Hotel  at  Kapuskasing,  Ont., 

Kimberly-Clark — N.  Y.  Times 
Project 

A  regular  city  is  springing  up  aroniul 
the  paper  mill  at  Kapuskasing,  Out.,  ot 
the  Spruce  Falls  Power  and  Paper  Com¬ 
pany,  Arthur  11.  Sulzberger,  vice-presi¬ 
dent  of  the  A'cii’  York  Times,  declared 
this  week  before  he  left  Xew  York  on  a 
visit  to  the  development. 

His  present  trip,  he  said,  was  for  the 
purpose  of  letting  contracts  for  a  new 
hotel  and  a  hospital  for  employes,  involv¬ 
ing  about  $1,000,000. 

The  Spruce  Falls  Power  and  Paper 
Company  is  owned  by  the  Kimberly-Qark 
Company  and  the  New  York  Times. 

The  falls  are  50  miles  from  the  trans-  ^  _  .  - . 

continental  railroad,  and  already  a  private  Mills  under  construction  at  Kapusksing,  Ont„  owned  by  the  ISetv  York  Times  and  Kimberly-Clark  Company, 

rail  line  has  been  built.  At  the  end  of  --  —  - -  - - -  : — .  i  ;  -  -  . 


the  railroad  the  city  is  growing,  and,  ac¬ 
cording  to  Mr.  Sulzberger,  consists  al¬ 
ready  of  many  dwelling  houses,  stores, 
and  a  school  in  addition  to  the  mill,  un¬ 
der  process  of  construction. 

It  is  expected  that  the  first  machines 
will  go  into  operation  in  August,  1928. 

ORDERS  68  PRESS  UNITS 

Chicago  Daily  New*  Place*  Big  Con¬ 
tract  with  R.  Hoe  &  Co. 

Sixty-eight  superspeed  press  units  and 
17  superspeed  double  folders  have  been 
bought  by  the  Chicago  Daily  News  from 
K.  Hoe  &  Co.,  Inc.,  according  to  a  Hoe 
announcement  early  this  week.  This  is 
said  to  be  the  largest  order  ever  placed 
for  newspaper  presses. 

These  new  press  units  are  intended  for 
the  new  plant  of  the  Daily  News  which 
is  to  be  a  block  square  building  on  the 
Chicago  River  at  Madison  and  Washing¬ 
ton  streets. 

The  News  purchased  its  first  presses  of 
R.  Hoe  &  Co.  in  1889  when  eight  16-page 
units  were  ordered. 

A  touch  of  sentiment  entered  into  the 
buying  of  the  new  equipment  when  it  was 
suggested  by  Walter  A.  Strong,  publisher, 
that  some  of  the  parts  of  these  old  Hoe 
machines  be  included  in  the  first  run  or 
heat  of  metal  to  be  used  in  casting  the  new’ 
press  structures,  thus  perpetuating  in  the 
new  presses  the  life  of  these  old  presses 
that  have  served  the  News  so  well  and 
for  so  long  a  time. 

HOLDS  MEMORIAL  SERVICES 

N.  Y.  Sun  Club  Honor*  14  Who  Have 
Died  Since  F.  A.  Mun*ey 

The  Sun  Oub,  an  organization  of  the 


ST.  LOUIS  DIPLOMA  MILL 
FORCED  TO  CLOSE 

Supreme  Court  Ruling  I*  Aftermath  of 
St.  Loui*  Star  Expo*e  of  1923 
— Florida  Man  Convicted 
Recently 

{By  Telegraph  to  Editor  &  Publisher) 

St.  Louis,  Mo.,  May  26. — It  was  in 
1923  that  the  S't.  Louis  Star  began  the 
exposure  of  the  operations  of  the  na¬ 
tional  medical  diploma  mill  ring,  but  the 
cleaning  up  process  goes  on.  On  May 
23,  the  Missouri  Supreme  Court  cn  banc, 
handed  down  a  unanimous  decision  for¬ 
feiting  the  charter  of  the  St.  Louis  Col¬ 
lege  of  Physicians  and  Surgeons,  one  of 
the  institutions  involved  in  the  Star’s 
expose  for  the  "unlawful  traffic,  barter 
and  sale’’  of  medical  diplomas.  recent 
decision  in  a  companion  case  revoked  the 
charter  of  the  Kansas  City  College  of 
Medicine  and  Surgery. 

Still  another  late  development  in  the 
Star’s  campaign  came  in  March  with  the 
conviction,  in  the  Federal  Court  at 
Tampa,  Fla.,  of  Dr.  George  Munch, 
former  secretary  of  the  Florida  Board 
of  Medical  Examiners,  who  was  identified 
in  the  Star’s  expose  as  a  member  of  the 
ring.  _  Munch,  who  trafficked  in  diplomas 
and  in  license  to  practice  medicine  in 
Florida,  was  sentenced  to  serve  five  years 
in  the  Atlanta  Prison. 

-Another  phase  of  the  case  will  be  re¬ 
opened  next  month  in  Connecticut  when 
a  group  of  doctors,  ousted  from  that 
State,  will  endeavor  to  have  the  revoca¬ 
tion  of  their  licenses  set  aside.  Connecti¬ 
cut  officials  are  vigorously  opposing  this 
effort. 


dents ;  for  granting  fraudulent  advanced  NEW  TEXAS  GROUP 

credits,  and  for  the  issuance  of  diplomas  Twenty-two  newspaper  men  meeting  in 

to  unqualified  persons.  Paris.,  Tex.,  this  week  formed  the  North- 

Harry  Thompson  Brundidge,  of  the  (.3^^  Texas  Press  .Association  and  elected 
Star  staff,  who  "went  through  the  mill’’  Sam  Fryar.  editor  of  the  Clarksznlle 
m  the  summer  of  1923  and  came  out  Timc.r,  president,  Sam  Holloway,  De/virt 
Dr.  Harry  Thompson,  M.D.,  has  for  Times,  was  named  vice-president  and  Lon 
the  past  12  months  been  connected  with  Bovnton,  Lamar  County  Echo,  secretao’- 
the  advertising  department  of  the  Star.  _ _ I _ 

COHEN  JOINS  HOUSTON  PRESS 

U.  S.  EDITION  FOR  LA  RAZON  „  j  n  u  t  u,-  u  c 

Harry  I.  Cohen,  former  publisher  of 

La  Racon,  evening  daily  of  Buenos  the  Galveston  (Tex.)  Tribune,  has  been 
.'Aires,  is  planning  to  publish  an  “Ameri-  named  national  advertising  manager  of 
can  Edition”  next  fall,  to  consist  of  about  the  Houston  Press,  Scripps-Iloward 
75  pages.  newspaper. 


Akron  {2nd I  in  Ohio 

Akron  ranked  2nd  in  the  State  of  Ohio  in  amount  of  wages  and  2nd 
in  value  of  manufactured  products,  according  to  the  latest  figures 
from  the  United  States  Industrial  Census  Bureau,  altho  it  is  5th 
among  Ohio  cities  in  population. 

Cleveland,  four  times  as  large  as  Akron,  led  the  list.  Cincinnati, 
with  twice  the  population  of  Akron  and  seven  times  as  many  indus¬ 
tries,  was  over  $  1 00,000,000  behind  in  the  value  of  manufactured 
products  for  the  year  (1925). 

These  facts — 

—explain  the  high  per  capita  wealth 
of  the  Akron  market. 


employes  of  the  New  York  Sun  held 
memorial  services  at  noon  on  Friday, 
May  27,  in  the  Sun  Parlor  at  280  Broad¬ 
way,  in  honor  of  the  men  who  had  died 
since  the  death  of  Frank  -A.  Munsey  on 
Dec.  22.  1925. 

Einar  O.  Petersen,  president  of  the  Sun 
Qub,  opened  the  ceremonies  by  intro¬ 
ducing  Fred  A.  Walker,  chairman  of  the 
executive  board  of  the  Sun,  who  paid 
a  tribute  to  the  memory  of  Mr.  Munsey. 
expressing  admiration  for  the  late  pub¬ 
lisher’s  cliaracter,  his  high  ideals  and  his 
successful  accomplishments. 

Edwin  S.  Friendly,  business  manager 
of  the  Sun  then  read  a  list  containing  the 
names  of  14  men  who  had  died  since 
Dec.,  1925,  while  in  the  service  of  the 
organization.  Mr.  Friendly  paid  a  fine 
tribute  to  the  men,  for  their  loyalty  and 
long  faithful  service,  for  some  of  them 
had  been  in  continuous  employ  of  the  Sun 
for  nearly  40  years. 

Mr.  Friendly  paid  a  brief  eulogy’  to 
each  man  and  after  each  name  there  was 
a  short  pause  when  a  bell  tolled  in  a 
nearby  hallway,  and  after  all  the  names 
had  been  read  two  buglers  from  the  New 
York  National  Guard  sounded  taps  and 
the  echo  was  repeated  by  two  other  bu¬ 
glers  stationed  at  a  distance. 

It  is  believed  that  this  was  the  first 
time  such  memorial  services  were  ever 
held  in  a  newspaper  organization. 


The  St.  Louis  College  of  Physicians 
and  Surgeons,  which  must  cease  to  op¬ 
erate.  In  the  decision.  Dr.  Waldo  Briggs, 
dean  and  owner  of  the  college,  was 
criticized  for  practices  involving  the  ad¬ 
mission  to  the  college  of  unqualified  stu- 


somthii 
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nd  you  want  other  folk  to  know 
It’*  good. 


thrifty  folk  who  have  money  and 
the  habit  of  tpending. 


people  who  live  in  the  proeperout 
Clevebind  market. 


yon  muat  tell  them  about  it  through 


Ohio’s  Greatest 
*  “  Newspaper 

Cleveland  Ne’ws 
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DAILT  Ain>  SITNSAT 
Hepreaented  Geo.  A.  McDetriU  Co. 
by  250  Park  Are.,  New  Tork 
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— show  the  buying  power  you  can 
reach  thru  the  Akron  Beacon 
Journal. 

— give  the  reason  why  the  Akron 
Beapon  Journal  carried  enough  ad¬ 
vertising  in  1926  to  rank  1st  in  Ohio 
and  6th  in  U.  S.  in  advertising  linage 
among  six-day  newspapers. 

AKRON 

BEACON  JOURNAL 

Member  of  the  100,000  Group  of  American  Cities 
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IOWA  14%  ABOVE  NEW  CAR  QUOTA 


$70,000,000  a  Year  Spent  for  Education 


714J44  CHILDREN  ! 
IN  PUBLIC  SCHOOLS 


Annual  Expenditure  Per  Pupil 
Is  $12  Above  Average 


Children  living  in  Iowa  have 
the  privilege  of  education  with 
an  annual  cost  more  than  $12 
above  the  average  state  ex¬ 
penditure,  according  to  school 
census  reports. 

Throughout  the  United 
Sutes,  the  average  amount 
spent  per  pupil  per  year  is 
$95.16.  In  Iowa,  it  is  $107.24. 

Not  only  does  Iowa  spend 
more  to  educate  each  child, 
but  it  has  nearly  200,000  more 
children  in  school  than  would 
be  normally  expected  on  a 
basis  of  state  population. 

School  census  of  the  United 
States  shows  19,132,451  chil¬ 
dren  in  school,  or  less  than 
one  for  every  five  persons. 

Yet  in  Iowa,  with  a  popula¬ 
tion  of  two  and  one-half  mil¬ 
lion,  there  are  714.744  children 
in  school,  or  more  than  one  to 
every  four  persons. 

Complete  school  training  is 
available  throughout  the  state. 
Consolidated  high  schools  pro¬ 
vide  farm  children  with  ad¬ 
vanced  educational  opportuni¬ 
ties  equal  to  those  of  children 
in  the  city. 

Iowa’s  Plication  system,  pro- 


Iowa  Leads  Nation 
in  Literacy  Percent 

High  literacy  is  one  of 
the  natural  results  of  a 
progressive  system  of  edu¬ 
cation.  and  Iowa’s  literacy 
percentage  is  99.5,  the 
highest  in  the  United 
States. 

In  addition  to  its  cul¬ 
tural  cidvantages,  literacy 
has  a  commercial  value. 
It  is  important  to  the  busi¬ 
ness  man  to  know  that 
practically  every  Iowa 
family  takes  a  daily  paper 
and  that,  excepting  the 
one-half  of  one  per  cent, 
every  member  of  the  fam¬ 
ily  can  understand  it. 

In  Iowa,  no  foreign  lan¬ 
guage  supplement  is  re¬ 
quired  by  a  schedule  of 
daily  newspaper  advertis¬ 
ing.  In  fact,  daily  newspa¬ 
pers  provide  the  one 
printed  medium  for  cover¬ 
ing  the  state  without  any 
supplement  whatever. 


IOWA  GROCERY  BILL 
OVER  8200,000,000 

2,500  Rated  Stores  Provide 
Outlet  For  Food  Products 


viding  instruction  for  over  30 
per  cent  more  children  than 
would  be  expected  from  popu¬ 
lation  averages,  and  spending 
an  extra  $12  every  year  on 
each  pupil,  is  a  fair  example 
of  advantageous  living  condi¬ 
tions  in  every  part  of  the  state. 


Food  products  manufacturers 
may  find  a  new  measure  of 
their  own  market  in  the  figures 
on  Iowa  motor  car  ownership 
and  gasoline  consumption. 

In  the  ownership  of  motor 
cars  per  capita,  Iowa  is  rated  [ 
among  the  first  in  the  United 
States,  with  less  than  four 
persons  per  car.  j 

Naturally  Iowa  has  a  large 
gasoline  bill,  estimated  at  j 
$50,000,000.00  a  year. 

Turning  the  Tables 

In  order  to  get  an  idea  of 
the  Iowa  market  for  food,  just 
reverse  the  ratio.  Since  the 
average  person  requires  more 
fuel,  in  dollars  and  cents,  than 
the  average  automobile,  $200,- 
000,000.00  is  a  conservative 
estimate  of  the  Iowa  market 
for  food  {products. 

A  state  with  $200,000,000.00 
and  more  to  spend  every  year 
at  the  grocery  store,  can  pro¬ 
vide  business  for  any  manufac¬ 
turer  who  gets  his  product  into 
Iowa’s  2.500  rat^  grocery 
stores,  and  who  backs  it  up 
with  a  thorough  job  of  adver¬ 
tising. 


Automotive  Summary 
of  Iowa  During  1926 

Vehicles 

registered  . . .  699,100 

Gasoline  tax 

paid  .  $5,033,892 

Gasoline 

consume<1 

gallons . 251,694,600 

New  cars 
registered  . . . 

State  new  car 
quota  (based 
on  population) 


95,611 


83,000 


1  Advertisers  who  understand  the  Iowa  situation 

j  know  from  experience  that  the  consumers’  market 

!  there  cannot  be  properly  sold  without  the  use  of 

'  newspapers  in  these  twenty-one  key  cities. 
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LIVING  CONDITIONS 
AID  IOWA  INDUSTRY 


Improve  Workmanship  and  Re¬ 
duce  Turnover  in  Labor 


STATE  BUYS  12,000 
MORE  DURING  1926 
THAN  U.  S.  AVERAGE 

state  Automobile  Registration 
Close  to  700,000  Cars 


FIFTY  MILLIONS  FOR  GAS 


Quarter-billion  in  Gallonage 
Required  for  Motor  Fue! 


Superior  living  conditions 
have  been  a  prominent  factor 
in  leading  many  companies  to 
choose  Iowa  as  the  location 
for  industrial  plants,  according 
to  E.  A.  Kimball,  Secretary  of 
the  Iowa  Manufacturers  Asso¬ 
ciation. 

“Transportation  facilities, 
nearness  to  raw  materials  and 
to  markets  are  fundamental 
points  in  selecting  factory 
sites,”  said  Mr.  Kimball.  “In 
fact  many  large  factories  have 
located  in  Iowa  just  to  be  near 
agricultural  sources  of  raw  ma¬ 
terial. 

Vital  with  High-Grade  Labor 

“But  there  are  other  lines, 
particularly  those  requiring  a 
high  grade  of  labor  and  ex¬ 
perienced  workmanship,  where 
Iowa  living  conditions  have 
been  the  primary  factor  in  lo¬ 
cation  and  successful  develop¬ 
ment  of  industrial  plants. 

“Employees  of  Iowa  fac¬ 
tories  have  a  chance  to  really 
live.  Instead  of  raising  their 
families  in  cramped  metropoli¬ 
tan  quarters,  they  can  own 
their  homes  just  as  their  em¬ 
ployers  do. 

“Their  children  have  the  ad¬ 
vantages  of  being  educated  In 
the  progressive  school  system 
of  the  state,  and  of  being 
raised  in  a  wholesome  environ¬ 
ment  with  plenty  of  oppor¬ 
tunity  for  healthful  outdoor 
play. 

Promotes  Better  Work'"  * 

“Men  living  under  condi¬ 
tions  such  as  those  do  better 
work.  Strikes  are  the  rare  ex¬ 
ception.  Labor  turn-over  is 
low  and  there  is  a  closer  un¬ 
derstanding  between  employer 
and  employee  than  would 
!  otherwise  be  possible.” 


Basing  percentages  on  the 
sale  of  passenger  automobiles 
throughout  the  United  States, 
low'a  bought  14  per  cent  more 
than  its  quota  during  1926,  ac¬ 
cording  to  statistics  compiled 
by  the  state  automobile  de¬ 
partment. 

Of  the  3,950,000  new  cars 
sold  in  the  United  States  last 
year,  Iowa  .bought  95,611.  If 
purchases  had  been  limited  in 
strict  proptirtion  to  population, 
the  sales  in  Iowa  would  have 
been  about  83,000. 

Indicates  Buying  Power 

Motor  car  buying  is  re¬ 
garded  by  economists  as  a  con¬ 
vincing  index  of  purchasing 
power  and  buying  habits. 

Whether  the  customer  pays 
cash  or  uses  the  installment 
plan,  it  takes  money  to  buy 
an  automobile.  It  requires  a 
surplus  income  of  about  $300 
a  year  to  purchase  even  the 
lowest  priced  car  on  the  “easi¬ 
est’!  payments. 

100,000  Used  Car  Sales 

Automobile  men  point  out 
that  the  total  sales  of  new  pas¬ 
senger  cars  for  the  year,  do 
not  give  a  complete  story  of 
Iowa  automobile  buying.  In 
addition,  there  were  about 
100,000  sales  of  used  automo¬ 
biles. 

These  sales,  combined  with 
the  new  car  sales,  mean  that 
more  than  30  per  cent  of  ihe 
families  in  the  sitate  actually 
purchased  better  motor  cars 
during-  1926  than  they  had 
previously  owned. 


$50,000, (X)0  Gasoline  Bill 
“Iowa  not  only  owns  auto¬ 
mobiles  but  uses  them  gen¬ 
erously,  regardless  of  the  2c 
per  gallon  tax  on  gasoline. 
During  1926  lowans  paid  gaso¬ 
line  tax  of  $5,033,892.00  show¬ 
ing  <that  the  automobiles  of  the 
state  consumed  more  than 
|'250,000,000  gallons  of  gaso¬ 
line,”  according  to  W.  M.  Col- 
laday,  superintendent  of  the 
state  automobile  department. 

With  the  retail  price  of 
gasoline  averaging  around  20 
cents  a  gallon,  this  means  that 
Iowa’s  gasoline  hill  for  1926 
is  close  to  $50,000,000.00.  A 
$50,000,000.00  annual  expendi¬ 
ture  for  gasoline  alone  will  be 
significant  to  the  executive 
who  wonders  whether  Iowa  ha? 
money  dnd  spends  it. 
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CITY  SPRINGING  UP  AT 
PAPER  MILL  SITE 


Contracts  Let  for  $1,000,000  Hospital 
and  Hotel  at  Kapuskasing,  Ont., 
Kimberly-Clark — N.  Y.  Times 
Project 

A  regular  city  is  springing  up  around 
the  paper  mill  at  Kapuskasing,  Out.,  of 
the  Spruce  Falls  Power  and  Paper  Com¬ 
pany,  Arthur  H.  Sulzberger,  vice-presi¬ 
dent  of  the  A'cti’  York  I'imes,  declared 
this  week  before  he  left  New  York  on  a 
visit  to  the  development. 

His  present  trip,  he  said,  was  for  the 
purpose  of  letting  contracts  for  a  new' 
hotel  and  a  hospital  for  employes,  involv¬ 
ing  about  $1,000,000. 

The  Spruce  Falls  Power  and  Paper 
Company  is  owned  by  the  Kimberly-Clark 
Company  and  the  New  York  Times. 
The  falls  are  50  miles  from  the  trans¬ 
continental  railroad,  and  already  a  private 
rail  line  has  been  built.  At  the  end  of 
the  railroad  the  city  is  growing,  and,  ac¬ 
cording  to  Mr.  Sulzberger,  consists  al¬ 
ready  of  many  dwelling  houses,  stores, 
and  a  school  in  addition  to  the  mill,  un¬ 
der  process  of  construction. 

It  is  expected  that  the  first  machines 
will  go  into  operation  in  August,  1928. 


Mills  under  construction  at  Kapusksing.  Ont_  owned  by  the  .\eic  York  Times  and  Kimberly-Clark  Company 


ST.  LOUIS  DIPLOMA  MILL  dents ;  for  granting  fraudulent  advanced 

_ _  _  _  credits,  and  for  the  issuance  of  diplomas 

FORCED  TO  CLOSE  to  unc|ualirted  persons. 

Harry  Thompson  Brundid.ge.  of  the 
Star  staff,  who  “went  through  the  mill” 
in  the  summer  of  1923  and  came  out 
“Dr.  Harry  Thompson.  M.D..”  has  for 
the  past  12  months  been  connected  with 
the  advertising  department  of  the  Star. 


NEW  TEXAS  GROUP 

Twenty-two  newspaper  men  meeting  in 
Paris.,  Tex.,  this  week  formed  the  North¬ 
east  Texas  Press  Association  and  elected 
Sam  Fryar,  editor  of  the  ClarksznlU 
Times,  president,  Sam  Holloway,  Deport 
Times,  was  named  vice-president  and  Lon 
Boynton,  Lamar  County  Echo,  secretary. 


Supreme  Court  Ruling  1«  Aftermath  of 
St.  Louis  Star  Expose  of  1923 
— Florida  Man  Convicted 
Recently 

Chicago  Daily  News  Places  Big  Con-  „  ..  „ 

.  Of,  t.By  Telegraph  to  Editor  &  Publisher) 

tract  with  R.  Hoe  &  Co.  St.  Louis,  -Mo.,  May  It  was  in 

Sixty-eight  superspeed  press  units  and  1923  that  the  St.  Louis  Star  began  the 
17  superspeed  double  folders  have  been  exposure  of  the  operations  of  the  na- 
bought  bv  the  Chicago  Daily  News  from  tional  medical  diploma  mill  ring,  but  the 
K.  Hoe  &  Co.,  Inc.,  according  to  a  Hoe  cleaning  up  process  goes  on.  On  May 
announcement  early  this  week.  This  is  23,  the  Missouri  Supreme  Court  en  bane. 
said  to  be  the  largest  order  ever  placed  handed  down  a  unanimous  decision  for- 
for  new'spaper  presses  feiting  the  charter  of  the  St.  Louis  Col- 

These  new  press  units  are  intended  for  Ifge  of  Physicians  and  Surgeons,  one  of 
the  new  plant  of  the  Daily  News  which  ^he  institutions  involved  in  ^e  Star  s 
is  to  be  a  block  square  building  on  the 

Chicago  River  at  Madison  and  Washing-  j™.  medical  diplomas.  A  r^ent 

ton  streets  decision  in  a  companion  case  revoked  the 

The  News  purchased  its  first  presses  of  College  of 

R.  Hoe  &  Co.  in  1889  when  eight  16-page  -Medicine  and  Surgery, 
units  were  ordered.  Still  another  late  development  in  the 


ORDERS  68  PRESS  UNITS 


COHEN  JOINS  HOUSTON  PRESS 

Harry  1.  Cohen,  former  publisher  of 
the  Galveston  (Tex.)  Tribune,  has  been 
named  national  advertising  manager  of 
the  Houston  Press,  Scripps-Howard 
newspaper. 


U.  S.  EDITION  FOR  LA  RAZON 

La  Racon,  evening  daily  of  Buenos 
.•\ires,  is  planning  to  publish  an  “Ameri¬ 
can  Edition”  next  fall,  to  consist  of  about 
75  pages. 


Akron 


in  Ohio 


Akron  ranked  2nd  in  the  State  of  Ohio  in  amount  of  wages  and  2nd 
in  value  of  manufactured  products,  according  to  the  latest  figures 
from  the  United  States  Industrial  Census  Bureau,  altho  it  is  5th 
among  Ohio  cities  in  population. 

Cleveland,  four  times  as  large  as  Akron,  led  the  list.  Cincinnati, 
with  twice  the  population  of  Akron  and  seven  times  as  many  indus¬ 
tries,  was  over  $  1 00,000,000  behind  in  the  value  of  manufactured 
products  for  the  year  (1925). 


HOLDS  MEMORIAL  SERVICES 


N.  Y.  Sun  Club  Honor.  14  Who  Have  ^tate.  will  entleavor  to  have  the  revoca- 
rk.-  j  c-  17  A  mi  hcenses  set  aside.  Connecti- 

Died  bince  h.  A.  Mun.ey  officials  are  vigorously  opposing  this 

The  Sun  Oub,  an  organization  of  the  effort, 
employes  of  the  New  York  Sun  held  The  St.  Louis  College  of  Physicians 
memorial  services  at  noon  on  Friday,  and  Surgeons,  which  must  cease  to  op- 
May  27,  in  the  Sun  Parlor  at  280  Broad-  erate.  In  the  decision.  Dr.  Waldo  Briggs, 
way,  in  honor  of  the  men  who  had  died  dean  and  owner  of  the  college,  was 
since  the  death  of  Frank  A.  Munsey  on  criticized  for  practices  involving  the  ad- 
Dec.  22,  1925.  mission  to  the  college  of  unqualified  stu- 

Einar  O.  Petersen,  president  of  the  Sun 
Qub,  opened  the  ceremonies  by  intro¬ 
ducing  Fred  A.  Walker,  chairman  of  the 
executive  board  of  the  Sun,  who  paid 
a  tribute  to  the  memory  of  Mr.  Munsey. 
expressing  admiration  for  the  late  pub¬ 
lisher’s  cliaracter,  his  high  ideals  and  his 
successful  accomplishments. 

Edwin  S.  Friendly,  business  nwnagcr 
of  the  Sun  then  read  a  list  containing  the 
ho  ■  had  died  since 


-explain  the  high  per  capita  wealth 
of  the  Akron  market. 

-show  the  buying  power  you  can 
reach  thru  the  Akron  Beacon 
Journal. 

-give  the  reason  why  the  Akron 
Beapon  Journal  carried  enough  ad¬ 
vertising  in  1926  to  rank  1st  in  Ohio 
and  6th  in  U.  S.  in  advertising  linage 
among  six-day  newspapers. 


AKRON 

BEACON  JOURNAL 


names  of  14  men  w 
Dec.,  1925,  while  in  the  service  of  the 
organization.  Mr.  Friendly  paid  a  fine 
tribute  to  the  men.  for  their  loyalty  and 
long  faithful  service,  for  some  of  them 
had  been  in  continuous  employ  of  the  Sun 
for  nearly  40  years. 

Mr.  Friendly  paid  a  brief  eulc^'  to 
each  man  and  after  each  name  there  was 
a  short  pause  when  a  bell  tolled  in  a 
nearby  hallway,  and  after  all  the  names 
had  been  read  two  buglers  from  the  New 
York  National  Guard  sounded  taps  and 
the  echo  was  repeated  by  two  other  bu¬ 
glers  stationed  at  a  distance. 

It  is  believed  that  this  was  the  first 
time  such  memorial  services  were  ever 
held  in  a  newspaper  organization. 


r  —and  it*i  grood. 

•—and  you  want  other  folk  to  know 
it*t  good. 

—thrifty  folk  who  have  money  and 
the  habit  of  ipending. 

—people  who  live  in  the  proaperoui 
Cleveland  market. 

then — 

you  muit  tell  them  about  It  through 

t  Ohio’s  Greatest 

\  1  nc  ,  Newspaper 

J^Cleveland  News 

DAILY  AND  SUNDAY  ' 

H.'preionted  Geo.  A.  McDeviU  Co. 
by  250  Park  Ave.,  New  York 

914  People'i  Oat  Bldg.,  Chicago 


Member  of  the  100,000  Group  of  American  Cities 


STORY,  BROOKS,  and  FINLEY 


New  York 


Chicago 


Philadelphi 


Los  Angeles 


San  Francisco 
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IOWA  14%  ABOVE  NEW  CAR  QUOTA 


$70,000,000  a  Year  Spent  for  Education 


714J44  CHILDREN  | 
IN  PUBLIC  SCHOOLS 


Annual  Expenditure  Per  Pupil 
Is  $12  Above  Average 


Children  living  in  Iowa  have  j 
the  privilege  of  education  with  ; 
an  annual  cost  more  than  $12  ^ 
above  the  average  state  ex- ' 
penditure,  according  to  school 
census  reports. 

Throughout  the  United 
States,  the  average  amount 
spent  per  pupil  per  year  is 
$95.16.  In  Iowa,  it  is  $107.24. 

Not  only  does  Iowa  spend 
more  to  educate  each  child, 
but  it  has  nearly  200,000  more 
children  in  school  than  would 
be  normally  expected  on  a 
basis  of  state  population. 

School  census  of  the  United 
States  shows  19,132,451  chil¬ 
dren  in  school,  or  less  than 
one  for  every  five  persons. 

Yet  in  Iowa,  with  a  popula¬ 
tion  of  two  and  one-half  mil¬ 
lion,  there  are  714,744  children 
in  school,  or  more  than  one  to 
every  four  persons. 

Complete  school  training  is 
available  throughout  the  state. 
Consolidated  high  schools  pro¬ 
vide  farm  children  with  ad¬ 
vanced  educational  opportuni¬ 
ties  equal  to  those  of  children 
in  the  city. 

Iowa’s  Plication  system,  pro- 


Iowa  Leads  Nation 
in  Literacy  Percent 

High  literacy  is  one  of 
the  natural  results  of  a 
progressive  system  of  edu¬ 
cation.  and  Iowa’s  literacy 
percentage  is  99.5,  the 
highest  in  the  United 
States. 

In  addition  to  its  cul¬ 
tural  advantages,  literacy 
has  a  commercial  value. 
It  is  important  to  the  busi¬ 
ness  man  to  know  that 
practically  every  Iowa 
family  takes  a  daily  paper 
and  that,  excepting  the 
one-half  of  one  per  cent, 
every  member  of  the  fam¬ 
ily  can  understand  it. 

In  Iowa,  no  foreign  lan¬ 
guage  supplement  is  re¬ 
quired  by  a  schedule  of 
daily  newspaper  advertis¬ 
ing.  In  fact,  daily  newspa¬ 
pers  provide  the  one 
printed  medium  for  cover¬ 
ing  the  state  without  any 
supplement  whatever. 


IOWA  GROCERY  BILL 
OVER  $200,000,000 

2,500  Rated  Stores  Provide 
Outlet  For  Food  Products 


viding  instruction  for  over  30 
per  cent  more  children  than 
would  be  expected  from  popu¬ 
lation  averages,  and  spending 
an  extra  $12  every  year  on 
each  pupil,  is  a  fair  example 
of  advantageous  living  condi¬ 
tions  in  every  part  of  the  state. 


Food  products  manufacturers 
may  find  a  new  measure  of 
their  own  market  in  the  figures 
on  Iowa  motor  car  ownership 
and  gasoline  consumption. 

In  the  ownership  of  motor 
cars  per  capita,  Iowa  is  rated  ' 
among  the  first  in  the  United  ' 
States,  with  less  than  four 
persons  per  car.  j 

Naturally  Iowa  has  a  large  ] 
gasoline  bill,  estimated  at 
$50,000,000.00  a  year. 

Turning  the  Tables 

In  order  to  get  an  idea  of 
the  Iowa  market  for  food,  just 
reverse  the  ratio.  Since  the 
average  person  requires  more 
fuel,  in  dollars  and  cents,  than 
the  average  automobilb,  $200,- 
000,000.00  is  a  conservative 
estimate  of  the  Iowa  market 
for  food  ijroducts. 

A  state  with  $200,000,000.00 
and  more  to  spend  every  year 
at  the  grocery  store,  can  pro¬ 
vide  business  for  any  manufac¬ 
turer  who  gets  his  product  into 
Iowa’s  2. .500  rat^  grocery 
stores,  and  who  backs  it  up 
with  a  thorough  job  of  adver¬ 
tising. 


Automotive  Summary 
of  Iowa  During  1926 

Vehicles 

registered  . . .  699,100 

Gasoline  tax 

paid  .  $5,033,892 

Gasoline 

consumed 

gallons . 251,694,600 

New  cars 

registered  . . . 

State  new  car 
quota  (based 
on  population) 


95,611 


83,000 


STATE  BUYS  12,000 
MORE  DURING  1926 
THAN  U.  S.  AVERAGE 

state  Automobile  Registration 
Close  to  700,000  Cars 


LIVING  CONDITIONS 
AID  IOWA  INDUSTRY 


Improve  Workmanship  and  Re¬ 
duce  Turnover  in  Labor 


1 - 1 

1  Advertisers  who  understand  the  Iowa  situation 

;  know  from  experience  that  the  consumers’  market 

there  cannot  be  properly  sold  without  the  use  of 
newspapers  in  these  twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 

Ames  Tribune 

Keokuk  Gate  City 

Boone  News-Republican 

Marshalltown  Times-Republican 

Burlington  Gazette 

Mason  City  Globe-Gazette  & 

Burlington  Hawkeye 

Tribune 

Cedar  Rapids  Gazette 

Muscatine  Journal  &  News- 

Centerville  lowegian  &  Citizen 

Tribune 

,  Council  Bluffs  Nonpareil 

Oelwein  Register 

Davenport  Democrat  &  Leader 

Oskaloosa  Herald 

1  Davenport  Times 

Ottumwa  Courier 

Dubuque  Telegraph-Herald 
and  Times  Journal 

Fort  Dodge  Messenger  & 
Chronicle 

Sioux  City  Journal 

Sioux  City  Tribune 

Washington  Journal 

Fort  Madison  Democrat 

Waterloo  Courier 

Iowa  City  Press  Citizen 

Waterloo  Tribune 

Superior  living  conditions 
have  been  a  prominent  factor 
in  leading  many  companies  to 
choose  Iowa  as  the  location 
for  industrial  plants,  according 
to  E.  A.  Kimball.  Secretary  of 
the  Iowa  Manufacturers  Asso¬ 
ciation. 

Transportation  facilities 
nearness  to  raw  materials  and 
to  markets  are  fundamental 
points  in  selecting  factory 
sites.”  said  Mr.  Kimball.  “In 
fact  many  large  factories  have 
located  in  Iowa  just  to  be  near 
agricultural  sources  of  raw  ma 
terial. 


FIFTY  MILLIONS  FOR  GAS 


Quarter-billion  in  Gallonage 
Required  for  Motor  Fuel 


Vital  with  High-Grade  Labor 

“But  there  are  other  lines, 
particularly  those  requiring  a 
high  grade  of  labor  and  ex¬ 
perienced  workmanship,  where 
Iowa  living  conditions  have 
been  the  primary  factor  in  lo¬ 
cation  and  successful  develop¬ 
ment  of  industrial  plants. 

Employees  of  Iowa  fac¬ 
tories  have  a  chance  to  really 
live.  Instead  of  raising  their 
families  in  cramped  metropoli¬ 
tan  quarters,  they  can  own 
their  homes  just  as  their  em¬ 
ployers  do. 

“Their  children  have  the  ad¬ 
vantages  of  being  educated  In 
the  progressive  school  system 
of  the  state,  and  of  being 
raised  in  a  wholesome  environ¬ 
ment  with  plenty  of  oppor¬ 
tunity  for  healthful  outdoor 
play. 

Promotes  Better  Work*" 

“Men  living  under  condi¬ 
tions  such  as  those  do  better 
work.  Strikes  are  the  rare  ex¬ 
ception.  Labor  turn-over  is 
low  and  there  is  a  closer  un¬ 
derstanding  between  employer 
and  employee  than  would 
otherwise  be  possible.” 


Basing  percentages  on  the 
sale  of  passenger  automobiles 
throughout  the  United  States, 
Iowa  bought  14  per  cent  more 
than  its  quota  during  1926,  ac¬ 
cording  to  statistics  compiled 
by  the  state  automobile  de¬ 
partment. 

Of  the  3,950,000  new  cars 
sold  in  the  United  States  last 
year,  Iowa  .bought  95,611.  If 
purchases  had  been  limited  in 
strict  proportion  to  population, 
the  sales  in  Iowa  would  have 
been  about  83,000. 

Indicates  Buying  Power 
Motor  car  buying  is  re¬ 
garded  by  economists  as  a  con¬ 
vincing  index  of  purchasing 
power  and  buying  habits. 

Whether  the  customer  pays 
cash  or  uses  the  installment 
plan,  it  takes  money  to  buy 
an  automobile.  It  requires  a 
surplus  income  of  about  $300 
a  year  to  purchase  even  the 
lowest  pric^  car  on  the  “easi¬ 
est’!  payments. 

100,000  Used  Car  Sales 
Automobile  men  point  out 
that  the  total  sales  of  new  pas¬ 
senger  cars  for  the  year,  do 
not  give  a  complete  story  of 
Iowa  automobile  buying.  In 
addition,  there  were  about 
100,000  sales  of  used  automo¬ 
biles. 

These  sales,  combined  with 
the  new  car  sales,  mean  that 
more  than  30  per  cent  of  ihe 
families  in  the  state  actually 
purchased  better  motor  cars 
during  1926  than  they  had 
previously  owned. 


$50,000,000  Gasoline  Bill 

“Iowa  not  only  owns  auto¬ 
mobiles  but  uses  them  gen¬ 
erously,  regardless  of  the  2c 
per  gallon  tax  on  gasoline. 
During  1926  lowans  paid  gaso¬ 
line  tax  of  $5,033,892.00  show¬ 
ing  <that  the  automobiles  of  the 
state  consumed  more  than 
250,000,000  gallons  of  gaso¬ 
line,”  according  to  W.  M.  Col- 
laday,  superintendent  of  the 
state  automobile  department. 

With  the  retail  price  of 
gasoline  averaging  around  20 
cents  a  gallon,  this  means  that 
Iowa’s  gasoline  bill  for  1926 
is  close  to  $50,000,000.00.  A 
$50,000,000.00  annual  expendi¬ 
ture  for  gasoline  alone  will  be 
significant  to  the  executive 
who  wonders  whether  Iowa  ha? 
money  and  spends  it. 
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EVER  CHANGING  MASS  MIND  IS  FORCING 
KEENER  ADVERTISING  TECHNIQUE 

*•  Americans  Today  Governed  by  Clock  and  Pocketbook,”  Says 
Erie  Speaker — Striking  Copy  and  Carefully  Planned 
Appeal  Needed  to  Reap  Sales 


-^HANGING  conditions  in  American 
^life  make  necessary  constant  revision 
in  the  rules  governing  success'ful  adver¬ 
tising.  This  was  the  message  emphasized 
repeatedly  at  the  annual  convention  of 
the  Advertising  Affiliation,  held  last 
week-end  in  Erie,  Pa.  In  attendance 
were  375  members  of  the  advertising 
clubs  bordering  on  Lake  Erie  and  Lake 
Ontario,  composing  the  affiliation. 

In  discussing  the  general  convention 
subject,  “Reaching  Greater  Markets”,  the 
speakers  who  had  places  on  the  two-day 
program  repeatedly  stressed  the  necessity 
of  eliminating  guesswork  and  old  for¬ 
mulas  from  the  modern  advertising  cam¬ 
paign.  One  of.  the  most  striking  sum¬ 
maries  of  this  thought  was  that  of  \V. 
A.  P.  John,  director  of  the  copy  depart¬ 
ment  of  the  Campbell-Ewald  Advertis¬ 
ing  Company  of  Detroit. 

“This  is  a  jazz-mad,  pleasure-craving, 
gin-grabbing  age”,  Mr.  John  declared  in 
his  address  on  the  subject  “Copy  Les¬ 
sons  From  the  Automotive  Industry”. 
The  newspaper  advertiser  of  today  is  con¬ 
fronted  by  an  ever-changing  mass  mind. 

“The  automotive  industry  has  been  re¬ 
sponsible  for  some  of  the  greatest  ad¬ 
vertising  in  industry.  Out  of  its  experi¬ 
ence  have  come  two  great  lessons.  One 
is  that  this  ever-changing  mind  of  the 
American  public  must  be  reckoned  as  a 
paramount  factor  in  the  planning  of  any 
successful  campaign. 

“Americans  today  are  governed  by  the 
clock  and  the  pocketbook.  Their  high 
pressure  living  tends  toward  economic 
independence  with  a  desire  for  all  kinds 
of  mental  and  physical  diversions.  To 
reach  a  population  of  this  character  ad¬ 
vertising  must  have  eye  appeal,  it  must 
be  short  and  colorful  in  style,  and  in 
superlatives,  if  necessary,  tell  just  what 
the  advertiser  is  trying  to  get  across  to 
his  prospective  customers. 

“The  second  lesson  we  have  learned 
from  the  automotive  industry's  advertis¬ 
ing  is  that  courage  is  rewarded  in  this 
field  of  merchandising.  Automobile  man¬ 
ufacturers  have  spent  millions  to  get 
across  a  single,  simple  idea.  It  required 
courage  to  do  it.  Now  the  investment 
is  being  returned  with  generous  interest.” 

Many  of  the  speakers  dwelt  upon  the 
advisability  of  selling  thoroughly  a  home 
market  before  branching  out  into  a  state 
or  national  field.  For  this  purpose  the 
home  newspaper  is  the  ideal  medium,  it 
was  pointed  out.  Charles  W.  Chabot,  di¬ 
rector  of  distribution  of  the  Hammermill 
Paper  Company,  stressed  this  idea. 

“Selling,  like  charity,”  said  Mr.  Cha¬ 
bot,  “should  begin  at  home.  No  product 
should  be  marketed  on  a  national  scale 
until  it  has  obtained  high  repute  and 
widespread  circulation  in  its  local  terri¬ 
tory.  See  y'our  product  through  the  eyes 


AStHSTANTIAL.  boni-flde  !nwea*e  of  thowon* 
Id  dmilotlon — atl  NKW  mhserlptlona,  all  PRK- 
PAH),  and  all  aamred  within  t«n  wodta’  time,  will 
aoln  a  inibllaher'a  moat  prtaslnt  prohlcm  nlnrt; 
per  rent  of  the  Ume.  Inereaaed  drenlatlon,  In- 
ereased  llnaae,  lnerea.aed  rerennel  The  HOLLISTEB 
CIBCUI,ATI0N  ORGANIZATION  haa  dearly  proren 
Itnelf  the  world’s  treateat  and  most  etBdcnt  dr- 
eulaUon  bnllder,  with  successful  campaigns  on  such 
newspapers  as  The  Philadelphia  Inquirer.  The  Clere- 
land  Plain  Dealer,  The  Memphis  Commerdal  Appeal, 
and  many  others  to  attest  its  supremacy.  Until 
June  1.  address  care  THE  CHICAGO  HERALD  k 
EXAMINER. 


lompEM 

Circulcdion  *  Organization 

daais  Ad.:  717-8  CoaaoHrtlal  Exati.  Bl(.,  Lsa  Aafsiaa 


of  your  prospect.  The  sales  imagination 
oi  tiii.s  character  turns  defeat  into  vic¬ 
tory  in  many  campaigns.” 

Edgar  J.  Kaufmann  of  the  Kaufmann 
Deiiartmcnt  Stores  of  Pittsburgh  paid  a 
high  tribute  to  the  value  of  the  daily- 
newspaper  to  the  modern  department 
store.  ,He  asserted  that  the  next  five 
years  will  be  the  period  of  the  greatest 
test  in  history  of  department  stores. 

Upon  arrival  at  the  convention  in  the 
Hotel  Lawrence  the  advertisers  were 
welcomed  by  Mayor  Joseph  C.  Williams 
of  Erie.  Charles  Percy,  president  of  the 
.Affiliation,  was  in  charge  of  the  sessions. 
He  announced  that  the  Advertising  clubs 
of  Akron,  Ohio,  and  Toronto,  Ont., 
vyould  be  added  to  the  Affiliation  by  the 
time  its  next  convention  is  held. 

Rochester  was  awarded  the  1928  con¬ 
vention  at  the  annual  business  meeting. 
It  was  decided  to  hold  a  mid-summer 
conference  at  one  of  the  Canadian  lake 
shore  resorts.  A.  Hart  Hopkins  of  Buf¬ 
falo  and  Ross  Clemens  of  Hamilton,  Ont., 
were  named  to  arrange  the  program. 

Ludwig  G.  Meyer,  president  of  the 
Erie  (Pa.)  Advertising  Club,  was  elected 
president  of  the  Affiliation.  Ernest  A. 
Paviour  of  Rochester  was  chosen  first 
vice-president  and  general  chairman  for 
the  1928  convention.  Ross  Clemens  of 
Hamilton,  Ont.,  was  elected  second  vice- 
president  and  J.  Jay  Fuller  of  Buffalo, 
secretary  and  treasurer. 

Col.  L.  P.  Ayers,  vice-president  of 
the  Qeveland  Trust  Company,  opened 
the  convention  with  an  address  on  “Busi¬ 
ness  Factors  That  May  Affect  1927 
Marketing.”  Colonel  Ayers  declared 
that  while  the  United  States  is  prosper¬ 
ous,  it  is  a  new  kind  of  prosperity,  favor¬ 
ing  one  kind  of  business  and  being  neces¬ 
sarily  unkind  to  others.  The  trend  of 
commodity  prices,  being  downward,  is  to 
the  disadvantage  of  dealers  in  staples, 
manufacturers  and  jobbers  alike,  he 
noted. 
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Simple  and  practical  plan 
of  service  that  automati¬ 
cally  relieves  a  publisher’s 
office  of  all  detail  -work 
and  gives  his  agencies  and 
advertisers  a  much  more 
satisfactory  service  than 
is  otherwise  possible. 


OVER  400  SUBSCRIBERS 
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and  Trial  Test  Offer. 
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CHECKING  BUREAUJhc 
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“The  future  of  business  prosperity  is 
in  no  small  measure  up  to  its  advertising 
men,  who,  at  the  moment,  have  one  of 
the  greatest  opportunities  of  the  age.” 
he  declared. 

Truman  A.  DeWesse,  director  of  pub¬ 
licity  of  the  Shredded  Wheat  Company, 
outlined  that  company’s  advertising  plans 
and  program,  saying  “daily  newspapers 
move  the  goods  from  the  dealers’ 
shelves.” 

Frank  W.  Hunt,  advertising  service,  of 
Toronto,  told  of  the  necessity  of  address¬ 
ing  Canadian  advertising  to  the  farmers. 
T.  E.  Moser  of  Moser  and  Cotons,  Utica, 
N.  Y.,  discussed  “Advertising  to  In¬ 
dustry.”  asserting  that  industrial  adver¬ 
tising  is  good  economics. 

ALABAMA  DAILY  SOLD 

W.  S.  Mudd  and  B.  H.  Mooney  New 
Owners  of  Florence  Timet-News 

Sale  of  the  Florence  (Ala.)  Times- 
News  to  W.  S.  Mudd  and  B.  H.  Mooney 
owners  of  the  Gadsden  (Ala.)  Times  and 
Star,  was  announced  last  week.  T.  B. 
Goodwin  has  been  named  general  manager. 

W.  P.  Williams  was  publisher  and  A. 
B.  Camper  editor  of  the  Times-News. 

Air.  Mudd  and  Mr.  Mooney  are  former 
Birmingham  business  men  who  operated  a 
string  of  motion  picture  theatres  in  that 
city.  They  purchased  and  merged  the 
Gadsden  papers  in  March. 


“Two  thousand  Bronx  barbers  and 
beauty-workers  have  gone  on  a  strike.” 
The  girls  may  have  to  turn  the  lights 
down  for  a  while. — New  York  Evening 
IVorld. 


ONLY  156  DAIUES  BAR 
CASH  DISCOUNT 


Progress  Reported  by  Association  of 
National  Advertisers  in  Campaign 
in  Behalf  of  Discount 
Policy 


Definite  progress  in  its  two-per  cent 
cash  discount  campaign  was  reported  this 
week  by  the  Association  of  National  Ad¬ 
vertisers,  through  Arthur  H.  Ogle,  secre¬ 
tary  at  New  York  headquarters. 

“There  are  now  only  156  dailies  out  of 
a  total  of  1,840,  exclusive  of  Sunday  and 
combinations,  which  do  not  give  cash  dis¬ 
counts,”  Mr.  Ogle  said. 

“During  the  12  months  from  April, 
1926,  to  April,  1927,  38  reinstated  cash 
discounts,  while  only  five  went  the  other 
way.  To  the  38  were  added  the  Curtis- 
Martin  Newspapers,  which  last  week  re¬ 
instated  the  2  per  cent  cash  discount 
policy.” 

The  A.  N.  A.  executive  committee  will 
meet  in  New  York  either  June  16  or  June 
23  to  make  plans  for  continuing  the  con¬ 
ferences  with  other  advertising  interests, 
which  is  part  of  the  association’s  program 
of  co-operation.  The  first  conference  of 
the  sort  was  held  with  newspaper  execu¬ 
tives  in  New  York  early  this  year.  Mr. 
Ogle  said  there  might  be  another  confer¬ 
ence  with  newspaper  men  this  fall.  Next 
on  the  schedule,  however,  are  conferences 
with  farm  paper  publishers  and  outdoor 
advertisers. 

The  next  annual  convention  of  the 
.\.  N  A.  will  be  held  in  New  York  this 
coming  October. 
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—or  send  us  a  sample  of  your  metal 
and  we  will  show  you  how  the  RESTORE 
METAL  PLAN  will  eliminate  metal 
trouble  from  the  list  of  Publisher's 
worries. 
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largest  publishers  in 
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Unless  your  newspaper 
carried  United  Press  on 
Saturday,  May  21,  it 

DID  NOT  LEAD 

on  the  story  of  the 
Lindbergh  flight 


Next  Page 


This  u  a  fulhraie 
Telegram  or  Cable¬ 
gram  unless  its  char¬ 
acter  U  indicated  by 
a  symbol  in  the  \:heck 
or  in  the  address. 
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rstc  t«lccrsa»  sod  day  IclMfs,  sod  tbs  Usae  ai  nempi  « 


42  4  SI 

HY  30ST0*;  LIASS  636k  HAY  23 


KARL  A  B13KKL 

Uj:iT3D  FRSSS  lliTfOUK  mT 

G03GrH>.TULAlI0NS  ON  YOUR  VfflY  wOi^ISRFUL  SEH7I0B  (MJ  THE 

FUaiT  STOP  YOUR  FLASH  OF  IIIS  AIffll”AL ’i’AS  UANY 
lHhUTSS  AHEAD  OF  ANYONE  AND  ENABLED  US  TO  SGOi®  A  REAL 
NSU.S  BEAT  STO:'  THE  STORY  TH;.T  FOLID^iSD  "JAS  rSRFSGT 
HAROID  F  ".iHEEISR 

IDUIAPIUG  LIUITOR  BOSTON  TRAfEISR 


SAL?  LAKK  OTAH  1148A  MAY  23 


UNITED  PRESS 


NEIYORK  NY 


THANKS  TO  UNITED  PRESS  TELEGRAM  SCOOPED  ITS  COMPETITOR 


BADLY  ON  LINDBERGH  EXTRA  SAINJRDAY  AFTERNOON. 


A.  L.  FISH 


V..  Ali  OPPOSITION 


fiALTlMOiffi  SUN 


UNITED  PRESS  NXiTORK  IT 


HAY  I  .^DD  LT  GONGH'.TULvTlOiiS  YOU  DID  A  FII3  JOB 


A.  J.  SINNOTT 

IvIANAGING  EDITOR  i:E.<ARK  I27?S 


A  note  to  EiprE33  our  AporEciAtion 
of  T-"."-  PrE33^?n  thE  COVE 
rffSJt  PAris  A.nd  Also  thE  E3 


Of  thE  LindbErGh.flilit  t^P^rirA^  A^^o^L^^xtr! " 
Effort  01  thosE  in  thE  Pittsburgh  ’outeau  to*  o-iyr  mo 

AfLrnoL!'^?^!^!”^  SA^urdAy^ 

Errol  H,  DErby 

IHe  TriounE,  GrEEnsburg,  Pa. 


CONGHATUUnONS  YOUR  yoNDERPUi 


®*  *hippls.  editor  south 


^SH/ICE  LINDBERGHS  ARRIYAL. 


Cla*  of  Snviev 

Thu  u  a  rull-ncc 
Telegram  or  Cable- 
gram  unleaa  Ita  char- 
•ctej  M  indicated  by 
a  aymbol  in  the  check 
I  or  in  the  vldreac^ 
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JO  KAKSaS  city  UO  519P  MaY  23 
K.  A.  BIGKSL 

UNITED  PRESS,  KBUrYORK  NY 

YOUR  FLASH  OK  LINDBERGH  ARRI7AL  REGEIVSD  FIRST  IN 
KAIISASGITY  SNABISD  us  TO  BS  FIRST  ON  STISET  GJITK  EXTRA. 
7/.  LAURSNGS  DIGKBY 


UNITED  PRESS 


NET  YORK  NY 


LINDBERGH  STORY  SPiaSI'DlDLY  GO’/ERSD  ALL  THE  -..AY  THROUGH  UE 
BEAT' OPPOSITION  ON  ALL  EDITIONS  INGLUDING  TIC  EXTR.S  ON 

Saturday  by  from  sistkk  to  thirty  five  laiiurEs 


MARK  K  BIDGAR- 


SCRU’TTON  SUN 


united  press  associations 


'30RLD  BLDG  NSTfORK  NY 

CONGRATULATS  YOU  ON  LINDBERGH  SERYIGE  YOUR  SBR7IGE  WAS 
FAST  AGCURAIS  AND  EAGELI£NTiY  WRITTEN  LOIRAY  FOLLJf.  Ui’ 
ALSO  WELL  PLANNED  .MiD  ."OLLOWED  OUT 


G  W  OHARA 


SYRiCUSE  HER/LD 


NEj  ORIEANS  la  MAY  22 


K  A  BICKELL 

UNITED  PRESS  WORID  BlDG  NEWYORK  NY 
SATURDAY  ITEM  BEAT  THE  CITY  TTITH  THE  UIOIBERGH  NEWS  JOUR 
FULL  COVBRAffi  OF  STORY  IN  SUNDAY  ITEM  TRIBUNE  ^AS  WORTHY 
OF  IINDBSRGHS  ACH1S7SMSNT. 

JAMES  M  THOMSON 


INT).,  r®ys.;^, 


CONGRATULATIONS  ON  LINDBERGH  PLASH  BEAT  OPPOSITION 
EIGHT  WNUTSS  IN  AKRON. 


VAN  DOREN,  AKRON,  0.,  TII.SS-PRESS 


“OISRATOUnOKi  HliSDtT.,P  M  ^ 

nmr. '  ”  °«srTro»  to 


'■I5TEEN  I7NUTBS. 

- -  ni.,  Hmw. 


YOU  WERE  .»ELL  AHEAD  HERE  ON  LINDBERGH  FLASH.  GONGRATULAnOIS 
ON  THE  lAY  YOU -HANDLED  THE  STORY  FROM  THE  BEGINNING.  IT  WAS 
FI13,  QUICK,  CAREFUL  WORK. 

C.  F.  CRANHAU,  PRESIDENT  BRITISH  UNITED  PRESS, 


MONTREAL,  QUB. 


BHBTOSr  COffiRlTUUTIClS.  SDPERnU  SEBVICS. 

JOHNSTO’IN,  PA.,  TRIBUNE. 


®-  Brasi,  UNITED  PRESS,  net  YORK 
wioiurjunoNs  o»  lindbem.  oum  beet  or« 
_ stehuien,  NEairaaT 

- -  ■  -^nLLS,  TEUN..  BENNER. 


^  PRSS 


TanBD  J 

AHSi 

HANDl 


^  f  RIBI) 

°°®4enibl 
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2^  BBD  27  3  KI 

I  HH  ULyAUKS;  -.VIS  517PM  MAY  23 . 
iH23S 

SKI  YORK  NY 

thUibd  rasss  flashed  untdbsughs  landing  at  ieast  fits 

>flS|3  AHSAD  AND  FOUXJ.riSD  rU^SDIATSLY  WITH  A  SUPERB  ST(«Y 
Si:|  HANDUNG  OF  LUBBER®  ’^AS  GREAT 

I  L'  H  GHEAIER,  THE  laLWAlGSS  JOURJJAI 
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I  e  PreaidEnt  United  Preaa 

New  York,  N.Y.  _ 

[  Uy  Deaf  KafI;- 


i  thia  Spring  iTnUll^  . 

i  R.  C.  3NYDEH 

5 _ NorwAlk,  Ohio.  REflEctor-HerAld- 

I  K.  A.  BIGKBL ■ 
.J  UNITED  PRESS  NEW  YORK 

untfress  SER’rrcE  Saturday  on  li!,-dberob  quite  in  keeping 

I  UTE  THAT  EPIC  ETENT  BOTH  IN  SPEED  AND  OUALITY. 

E- _ '  P-  L.  JAGKSON,  PORTLAND  JOURNAL _ 

beat  opposition  better  than  TIEL7E  MINUTBS  ON  FLIGHT 
CONGRATULATIONS  AND  THANKS 

\  EUER  P.  FRIES,  EDITOR  CINCINNATI  POST. 

L 


UNTTSD  IHS33  LINDBERGH  BEAT 
CONGRATUUnONS. 


®EATEST  7ICTCRY  IN  HISTORY. 


daily  news.  SAN  FRANCISCO - 


K.  A.  BICKEL 

UNITED  PRESS  NEW  YORK  )7{ 

OIOTUim  PSKS  BEAT  OPEOSITIOS  TOIU  ilCM  TO  TEN  EirOTSS  AH.  OTOl 
T0«,  and  SAIE3  FOR  BAT  ETEEBED  NOBUAl  SAIBRDAT  BY  SIXTY  TIO  T,I0B5,® 
SETBi  HUmaED  raNBTY  STOP  THIS  OONSTITOTBS  PROBABLY  LOST  3Xr!WRDl.  ..« 
OIROOLAIIOI!  lEOOm  IK  WSTOBY  CiarSLaia  PRESS  FOR  OKS  0  Y  S*OP  oIP-S 
IBPomS  iralOATE  BEAT  OF  TEN  laNTOS  OR  KOBE  STOP  FOR  M 12 
BIRIIINOHAM  SHOTH)  BUM  IIIKIITBS  OYER  OPTOSITlOtl  Ci:2IUi.'ATl  T..i,L.E 
TOIEDO  TWELVE  COLUISUS  FOUR  YOUIv’GSTO’WN  FIVE 
G.  B.  Parker 

EDITOR  l!i  CHIEF  3GRIPPS  KQT.VJD  •’AZT.Sr/vi'iRS 
455? _  - 

‘as  j'  I  Y  aiah  to  convey  to  you, and  throu^  you  to  Mr.  Bradford, 

I  our  heartlEat  congralulatlona  on  tne  moat  excEllent  story 
/  furnished  ua  Saturday  nigjit  on  the  arrival  of  the  Lindbergh 
/  plane  In  Paris.  It  was  an  extremely  well  written  and  grapnl' 

I  account,  and  complete  In  all  easenllal  details . 

I  You  have  enabled  ua  to  ahlne  conaplcuoualy  by  comparison, 

I  amd  1  sincerely  thank  you  amd  con^atulate  Mr.  Bradford. 

I  W.  CAREY  DOWD,  JR., 

I  News  PubllaPilng  U>mpany 

l^BEra  FIRST  B0H.BD  OFF  ^ 

snip  U.p.  speed  SOOTiED  AOira.  AWIYAL  at  LBBODRGBr 

.Id-  ! - P-  C.  eotarib,  editor  s,., 

~P  “’"“‘TDUTIOIB  on  LINDBEROH  SER-nOB.  THANES  TO  UNITED  PrS" 
IB  HAD  TIBL7B  MINUrB  BEAT  OR  OUR  OPPOSITION 
_ HIROLP  PUCE,  EDITOR  TOLEDO  NE3S-BEB 

CONGRATUUTIOIS  UNIPRESS  SER’IIGE  ON  LU'iDBER®  WE  BEAT  BOTH 

- P—  OPPOSITIONS  TO  STREETS  TJDRB  THAN  TEN  IINUTES. 

JOHN  M.  GLBTSSNER,  WASHINGTON,  D.C.,  NEWS 

UNirZD  P.liSS  C07SRAGS  OF  THE  LI;2)3SRGK  FLIGin 
•.IAS  AN  EPIC  STSNT  IN  NEWS  HAiaLING  YOU  ’SBRE 
NOT  C!1Y  ACCURATE  AiD  CAREFUL  BUT  YCU  .jERE  FIRST 
IN  EVERY  DEVELOFjSITT  CF  TS  STORY 

•W.L.STURDS7ANT,  EDITOR  !E'J  TCRK  TELEGRAM 
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THE5T.LGUI5  STAR 

Star  Building  Star  Sqiiare 


St*  Lcuis*  Hissoori, 
May  21at»  1927* 


Mr*  A*  BiOlcel*  President* 
United  press  Assooiations* 
world  Building* 

NSW  York  City*  K*Y. 

Bear  Mr*  Bickelt- 


1  laye  just  wired  you  as  follows:- 

''HSARTT  CONBRATULiTlONB  ON  UNITSD  PHBSS  HANBLIIIO  OP 
LINDBBRQH  STOfiY  STOP  ON  3IRSBT  WITE  EXTRA  ANNOUNC¬ 
ING  CQMPLSTION  OP  PLIGHT  BK^T  MINUTES  AHEAD  OP 
COfCBTITIOir 

In  addition  to  being  first  on  tne  street  with  the  news  that  1 

Lindber^  had  landed.  The  Star  did  not  get  off  wrong  on  the  Nungesser  I 

flight*  thauiks  to  the  aoouracy  of  united  press  in  these  two  events*  " 

Our  principal  competitor  had  Nungesser  sighted  off  Cape  Baoe*l 
petssing  Portland  Maine  and  passing  Boston  in  three  different  editions* 
while  The  Star  stuck  to  the  facts  that  no  trace  of  the  intrepid  Prend^ 
airmen  had  been  found* 


In  a  page  ad  on  the  NUngesser-Coli  achievement*  St*  Louis  ^ 
Star  stated  in  part  '•Just  as  The  St*  Louis  Star  has  already  established  I 
itself  as  the  only  St*  Louis  newspaper  that  can  ALWAYS  be  relied  upon  toV 
part  of  the  public  in  any  public  question*  it  is  now  rapidly  7 
beoomii^  known  as  the  one  St*  Louis  newspaper  that  can  be  relied  upon  f 
to  inform  the  public  in  any  great  news  event  and  with  proper  poise  and  I 
Judgnent***  The  Lindbergh  flight  news  would  seem  to  be  additional  proof  I 
of  that  statement* 


Isher 


TAKES  3,000  FOOT  PARACHUTE  LEAP  TO 
DEUVER  DERBY  PICTURES  TO  DAILY 


Paul  A.  DeWeese,  parachute  jumper 


■C\DRTY-T\VO  minutes  after  the  spec- 

tacular  finish  at  Churchill  Downs, 
Louisville,  where  Whiskery  won  the  Ken¬ 
tucky  Derby  by  a  head,  a  parachute 
jumper  landed  at  Makatewah  Golf  Club 
ground,  Cincinnati,  bearing  photographic 
films  of  the  race  taken  from  the  air. 

Fifteen  minutes  later  the  pictures  had 
been  developed  at  the  office  of  the  Cincin¬ 
nati  Enquirer  and  were  ready  for  the 
first  page  layout  of  the  Sunday  paper. 
It  is  believed  to  be  the  first  time  pictures 
have  been  delivered  via  the  parachute 
route. 

The  special  airplane  of  the  Enquirer 
was  chartered  for  the  occasion  and  was 
driven  from  Cincinnati  to  the  Downs 
Saturday  afternoon  against  a  baffling 
headwind  and  through  a  succession  of 
showers  by  Major  Hugh  Watson  of  Wat¬ 
son  .Airport,  Cincinnati.  With  him  were 


Parks  Watson,  aerial  photographer,  and 
Paul  A.  DeWeese,  parachute  jumper. 
The  return  trip  from  Louisville  was 
made  at  an  average  speed  of  150  miles 
an  hour  and  on  arrival  at  the  Makatewah 
Club  grounds  DeWeese  lost  no  time  in 
walking  out  upon  the  wing  of  the  plane 
to  make  his  death-defying  leap  of  3,000 
feet.  DeWeese  was  photographed  as  he 
landed  enmeshed  in  the  silken  folds  of 
his  parachute  and  his  picture  is  shown 
herewith.  He  has  a  record  of  making 
more  than  200  similar  leaps,  but  this  is 
the  first  time  that  he  carried  newspaper 
photographs.  The  distance  of  the  air¬ 
plane  drive  is  about  150  miles  in  each  di¬ 
rection  from  Cincinnati  to  Louisville,  and 
the  round  trip  was  made  in  a  non-stop 
flight.  Arrangements  for  the  special  air¬ 
plane  service  were  made  by  W.  F.  Wiley, 
general  manager  of  the  Enquirer. 


ATTORNEY  CONFESSES  ERROR 

Hit  Statement  Included  in  Brief  Filed 
in  Behalf  of  Editor  Dale 

A  written  confession  of  error  in  a  case 
involving  George  R.  Dale,  editor  of  the 
Muncie  (Ind.)  Post  Democrat,  was  in¬ 
cluded  in  a  brief  filed  recently  in  the 
Indiana  Supreme  court  at  Indianapolis  by 
Thomas  V.  Miller,  attorney  for  Dale. 

The  brief,  filed  in  a  criminal  contempt 
case  brought  by  Raymond  Warner  of 
Muncie  against  Dale,  in  which  the  editor 
is  charged  with  criminal  libel,  is  said  to 
be  the  first  ever  filed  in  which  a  written 
confession  of  error  has  been  included.  The 
confession  of  error,  made  by  Joe  H. 
Davis,  prosecuting  attorney  of  Delaware 
county,  to  Judge  Qarence  W.  Dearth  of 
the  Delaware  Circuit  court,  was  overruled 
and  Miller  included  the  written  confession 
of  error  in  his  brief. 

Dale  was  found  guilty  in  the  lower 
court  and  sentenced  to  90  days  at  the 
Indiana  state  farm  and  fined  $400.  In  the 
confession  of  error,  Davis,  who  prose¬ 
cuted  Dale  and  whose  confession  of  error 
would  ordinarily  have  meant  dismissal  of 
the  case,  alleged  that  the  jury  which 
heard  the  case  was  prejudiced  and  cites 
examples. 

60  N.  Y.  WORLD  MEN  ON  TRIP 

Sixty  members  of  the  New  York 
World  Newspaper  Association  spent 
Monday,  Tuesday  and  Wednesday  this 


week  on  their  21st  annual  outing  in  the 
Catskills.  Every  department  was  repre¬ 
sented.  The  party  went  by  boat  to  Al¬ 
bany,  from  there  to  Saugerties,  later 
visiting  Kingston  and  Catskill  Village, 
returning  by  boat  to  New  York.  I.  D. 
White  is  president  of  the  association. 
N.  R.  Hoover,  circulation  director,  was 
in  charge  of  arrangements. 

ISSUES  BUILDING  SERIES 

The  new  plan  books  of  the  Chicago 
Daily  Nesvs  for  builders  of  small  homes 
are  now  being  distributed  at  a  nominal 
cost.  They  consist  of  a  set  of  six  books, 
forming  the  Home  Builders’  Library. 
Each  book  contains  the  plan  descriptions 
of  more  than  20  homes  of  a  particular 
type. 

NEW  SUNDAY  TABLOID 

The  Sun  Publishing  Company,  pub¬ 
lishers  of  the  Hartford  (Conn.)  Sm, 
issued  the  first  edition  of  the  Manchester 
(Conn.)  Sun,  Sunday,  May  22,  tabloid. 
A  four  page  colored  comic  is  issued  as  a 
supplement  of  the  regular  paper  and  it 
will  be  issued  each  Sunday. 

PUBLISHER  WINS  SUIT 

After  being  out  six  hours,  a  jury  in 
Circuit  court  at  Wabash,  Ind.,  Monday 
returned  a  verdict  for  Walter  H.  Ball, 
owner  of  the  Huntington  Herald,  in  the 
$25,000  damage  suit  brought  against  him 
W  Mrs.  Annetta  Purviance. 


some  of  those 

daily  papers  soliciting 

the  national  space 

buyer  on  a  zone  coverage 

basis  must  have 

tough  moments  explaining 

their  publicity  to  local 

advertisers  who 

want  to  know 

much  of  the  circulation 

they  can  use — 

The  circulation  of 
The  Detroit  Times 
is  thoroughly  domesticated 
— it  stays  home  nights 
with  the  family — 
and  has  no  pull  with 
people  an3(where  but 
in  the  local  trading 
territory. 
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VITAL  INVISIBLES 

H  \T  is  a  newspaper  worth? 

When  that  question  was  put  to  a  i)ut)lis!ier 
who  has  bought  atid  soki  many  newspaiiers 
in  his  career,  liis  reply  was  that  of  the  Yankee : 
“How  long  is  a  piece  of  string?  Mow  wide  is  a  chalk- 
mark?"  Which  were  as  intelligent  answers  as  could 
be  returned  to  the  question  as  phrased. 

Rule-of-thumb  units  for  calculating  the  good-will 
value  of  newspapers  have  been  put  forward  often  in 
recent  years  aiul  their  basis  has  been  altered,  steadily 
upward,  as  newspapers  have  demonstrated  from  year 
to  year  their  pow'er  to  increase  earnings  that  ten  years 
ago  were  beyond  the  wildest  dreams  of  most  pro¬ 
prietors.  The  situation  now  is  that  circulation  is 
worth  $10.  $12.  $20,  $25,  $30  per  subscrilter  or  what¬ 
ever  figure  your  particular  expert  has  taken  for  his 
own.  The  right  answer  is  that  none  of  them  can  lx- 
made  to  apply  by  analogy  frimi  one  newsi>aper  to 
another.  Every  newspajx'r  property  that  is  worth  buy¬ 
ing  has  some  individual  tie  to  its  community  that  sets 
it  apart  from  its  competition  and  from  every  other 
newspaper  in  the  land  and  which  contributes  some¬ 
thing  which  is  not  only  retlected  in  present  earnings 
but  is  also  a  guarantee  that  those  earnings  will  con¬ 
tinue  and  increase.  It  is  invisible  to  the  casual  stu¬ 
dent  of  balance  sheets,  but  it  is  ever-present  to  the 
owners  and  executives  and  the  price  that  their  news- 
paper  brings  depends  not  a  little  uptin  their  ability  to 
demonstrate  to  the  buyer  the  existence  of  this  unseen, 
unweighahle  relation  without  which  the  pursuit  of 
happiness  and  prosperity  is  a  hopeless  stern  chase. 

To  draw  firm  conclusions  as  to  circulation  values 
from  the  sales  of  several  great  newspapers  last  week, 
and.  the  prices  reported  paid  for  them,  is  dangerous 
for  either  prosiX'ctive  buyer  or  receptive  seller  of  a 
newspaper.  .\  valuation  of  $25  per  subscriber  may 
seem  tremendous  as  a  basis  for  estimating  good-will ; 
a  few  years  ago  it  would  have  been  fantastic.  Yet 
that  figure  and  more  appears  to  have  been  the  basis 
of  agreement  in  several  important  sales  in  recent  years 
and  the  results  in  subseciuent  net  revenues  have 
validated  the  estimate.  In  other  cases,  well  known  to 
newspapermen,  a  value  of  $25  or  $30  per  subscriber 
for  a  newspaix'r’s  g(Hxl-will  would  be  tantamount  to 
destruction  of  that  item  on  the  balance  sheet.  This 
applies  in  small  city  fields  even  more  than  in  metro¬ 
politan  centres.  Even  in  this  day  of  mass  circulation, 
a  small  select  group  of  devoted  readers  may  easily 
possess  a  higher  unit  value  than  the  circulation  which 
is  written  in  six  figures,  as  demonstrated  by  its  power 
to  produce  the  results  that  advertisers  desire. 

newspajx’r’s  history,  its  management,  its  methcxls 
of  gathering,  distributing  and  commenting  upon  the 
news  of  its  field,  its  record  of  enterprise,  and  its  errors 
and  failures  are  all  just  as  essential  to  a  true  valua¬ 
tion  as  an  accurate  statement  of  earnings  and  net  paid 
circulation.  The  wise  buyer  and  seller  will  not  be  led 
into  error  by  stories  of  what  others  have  bought  and 
sold,  paid  and  Ix'tn  paid.  Their  principal  task  is  to 
liiid  out  what  ha.s  been  dotie  and  what  can  be  done 
with  the  property  under  their  eyes  and  to  fix  their 
values  accordingly. 


Hats  off  to  the  gniitts  t'ress  agent  zvho  gets 
real  money  for  “bright  ideas”  that  any  steno¬ 
grapher  in  the  employ  of  the  “come-on”  adver¬ 
tiser  zeoiild  recognise  as  inst  another  treasury 
leak. 


TIME  WASTERS 

IX  a  four-ctdumn.  second-<lay  story  of  Lindbergh’s 
adventures  in  Paris,  made  up  of  “new  leads,” 
“inserts,”  “adds,”  “bulletins”  and  “sub-bulletins,” 
the  simple  fact  that  the  aviator  was  the  first  to  make 
an  unassisted  non-stop  hop  between  New  York  and 
Paris  was  repeated  seven  times  and  there  was  mo¬ 
notonous  repetition  of  other  well-known  facts.  These 
statements  looked  good  when  the  bulletins,  new  leads, 
inserts  and  adds  were  written,  but  when  they  were 
hooked-up  in  a  running  story  and  allowed  to  stand  in 
a  late  edition,  they  must  have  seemed  absurd  to  the 
average  reader.  Of  course,  it  is  up  to  the  telegraph 
editor  to  prepare  such  copy  so  that  the  story  will  run 
smoothly  and  w’ithout  tiresome  repetition.  We  all 
resent  being  told  what  we  already  know.  X'ewspaper 
readers  do  not  take  kindly  to  stories  that  merely  waste 
time. 


Hut  the  path  of  the  just  is  as  the  shining 
light,  that  shineth  more  ami  more  unto  the 
perfect  day. — Proverbs.  IV;  18. 


TIPS  FOR  YOUNGSTERS 

M.-\T  do  you  say  to  aspiring  youth  when  it 
presents  itself  at  your  desk  and  asks  for 
a  chart  to  successful  publishing?  Every 
day  in  every  office  these  candidates  for  careers 
appear.  What  is  the  magic  secret?  How  can 
they  launch  a  seaworthy  craft  on  the  ocean  of 
printer's  ink?  What  would  you  advise?  Where  is 
the  best  field?  How  much  capital  is  needed?  Is 
there  any  going  publication  that  needs  new  blood? 
Ivvery  ix-wspaper  executive  is  familiar  with  the  type. 

There  are  three  classifications  that  include  all  such 
candidates:  (1)  Men  who  possess  sufficient  capital 
to  launch  or  buy  an  enterprise;  (2)  Men  who  are 
without  capital  and  without  recognized  genius  and 
must  sell  their  services  and  bore  upward  from  within; 
(3)  Men  who  possess  no  capital  hut  display  such 
unusual  brilliancy  as  to  be  able  to  make  demands 
upon  capital. 

The  capitalist  in  this  day  and  age  in  the  publishing 
field  pays  not  only  for  tangible  assets,  but  for  op¬ 
portunity.  X’ever  have  newspaper  properties  brought 
such  high  prices  as  at  present.  When  one  thinks 
about  purchasing  a  daily,  even  in  one  of  the  smaller 
cities,  he  must  estimate  in  six  and  sometimes  even 
seven  figures.  I’ublishing  expense  is  today  at  its 
peak,  and  operating  capital  must  not  be  underesti¬ 
mated.  Money  in  bank  is  the  only  capital  that  will 
adequately  serve  the  purpttses  of  a  new  venture. 
Buying  into  the  daily  or  prosperous  weekly  field  is 
a  financial  undertaking  that  calls  for  very  practical 
and  thoroughly  experienced  talent.  There  are  no 
miracles.  There  is  no  magic  lamp.  It  is  just  hard, 
cold  business. 

The  usual  candidate  for  a  career  tells  you  that  he 
has  no  capital  but  is  prepared  to  work  faithfully  and 
well.  .\11  he  seeks  is  the  opportunity.  He  knows 
that  if  given  a  chatKe  he  can  win  for  himself  and 
the  fortunate  publisher  who  engages  his  services.  He 
is  sincere.  He  wants  a  job  and  if  he  makes  fame  or 
fortune  or  both,  very  rapidly,  for  his  employer  he 
may  be  taken  into  partnership  or  given  a  share  of 
the  profits  or  be  permitted  to  buy  stock  in  the  cor¬ 
poration. 


(food  advertising  is  adz’erti.ung  that  pays  a 
good  diz’idend  on  the  investment. 

AID  TOM  WALLACE’S  FIGHT 

HE  Cumberland  Falls  of  Kentucky,  surrounded 
by  a  wooded  wilderness,  arc  by  many  tourists 
held  as  the  most  beautiful  cataract  in  Eastern 
\merica,  except  the  incomparable  Niagara.  For 
more  than  a  year  Tom  Wallace  has  been  sending  out 
alarms  iti  the  Louiszdlle  Tinu's  that  a  Chicago  power 
company  was  about  to  lay  ruinous  hands  upon  this 
natural  wonder. 

mutual  friend  writes  Editor  &  Publisher; 
“Despite  the  fact  that  Mr.  Wallace  has  shown  that 
the  economic  value  of  the  Falls  as  scenery  is  far 
greater  than  would  be  their  economic  value  as  a  power 
site,  the  danger  of  their  despoliation  still  exists  and 
nothing  can  head  it  off  but  public  opinion.  It  would 
be  a  magnificent  thing  if  newspaper  men  who  believe 
in  the  conservation  of  such  natural  beauty  would  assist 
Mr.  Wallace  in  his  campaign  by  sending  protests  to 
the  Federal  Power  Commission,  care  of  O.  C.  Merrill, 
secretary,  or  to  the  Secretaries  of  War,  .\griculture 
or  the  Interior,  who  are  members  of  the  Commission, 
or  ask  a  friendly  Congressman  or  Senator  to  aid 
Tom  Wallace  and  the  Louisville  Times  to  save  that 
noble  cataract  from  ruinous  exploitation  at  the  hands 
of  a  power  company.” 


MORE  LIVES  THAN  ONE 

1'.  who  reads  the  modern  newspaper  lives 

more  lives  than  one  and  more  deaths 

than  one  must  die.  To  all  intents  and 
purposes,  the  .\merican  people  hopped  off  from  Ro<vse- 
velt  Meld  at  7:55  a.  m.  of  a  recent  morning  an<l 

-ailed  the  air,  10.000  feet  in  the  clouds  or  skimming 

the  waters  of  the  .■\tlantic,  passed  over  Ireland,  Eng¬ 
land,  the  Channel  and  up  the  Seine  to  a  place  where 
beacons  were  flaring,  alighted,  was  carried  off  the 
field  on  men’s  backs,  slept  ten  hours,  visited  and  com¬ 
forted  a  sorrowing  mother  and  then  saw  the  sights  of 
gay  Parec;  Lindbergh  set  a  breathless  pace  for  the 
imagination  of  the  reading  world.  Modern  communi¬ 
cations  service  made  this  flight  so  vivid  to  the  people 
that  the  lowliest  individual  of  the  back  country  was 
given  opportunity  to  share  its  magnificent  thrills. 
The  grand  experience  of  living  outside  of  the  borders 
of  one's  own  monotonous  field  of  interest  is  real  to 
this  generation.  Life  to  our  grandparents  was  made 
up  very  largely  of  the  visible  and  audible  present. 
To  us,  the  whole  world  daily  reels  by  on  a  screen. 

Two  weeks  ago  we  suffered  tortures  of  suspense 
for  the  lost  French  fliers,  as  if  they  were  members  of 
our  own  immediate  circle  of  friends.  When  hope  for 
them  was  lost,  we  felt  pangs  of  personal  bereavement. 
.•\s  we  died  with  Xungesser  and  Coli,  we  now  live 
with  Lindbergh.  It  is  perhaps  the  greatest  contribu¬ 
tion  of  the  press  of  this  day  that  it  transmits  to  the 
commonplace  many  the  experiences  of  the  diverting 
few. 


ritil  Payne  says  that  highly  jassed  "sex” 
stories  are  no  longer  zoanted.  the  public  nozv 
preferring  "soft  moonlight  in  the  garden.” 
J  hat's  eneouraging. 


WHEN  HEARST  SIGNED  BRISBANE 

RITIXG  interestingly  in  the  Nezv  Yorker, 
John  K.  Winkler  presumes  to  tell  the  real 
story  of  how  .Arthur  Brisbane  happened  to 
ally  himself  with  William  Randolph  Hearst.  In  the 
year  1896  Brisbane  was  in  temporary  charge  of 
Joseph  Pulitzer's  Ez'ening  World.  Mr.  Hearst  was 
just  beginning  to  project  his  ambitions  for  Nezv  York 
Evening  Journal.  Brisbane  was  unhappy  because  Mr. 
Pulitzer  had  by  cable  killed  a  column  of  signed 
editorial  comment  that  Brisbane  had  started  on  page 
one  of  the  Evening  World.  He  chanced  to  meet  Mr. 
Hearst  at  the  Cafe  Martin.  Mr.  Winkler  writes  that 
Mr.  Hearst  immiediately  asked  Brisbane  to  join  him 
and  that  the  salary  was  to  be  $200  per  week,  equalling 
the  World's  offering,  plus  $1  per  week  for  each  one 
thousaiul  of  circulation  that  the  Journal  would  gain 
under  Brisbane's  editorship.  During  the  Spanish- 
-American  war  the  Evening  Journal’s  circulation 
leaped  to  more  than  a  million  and  Mr.  Brisbane's 
$200  per  week  salary  grew  to  $50,000  per  year. 

These  may  be  the  facts,  but  we  have  heard  Bris¬ 
bane  tell  the  story  of  his  first  interview  with  Hearst 
and  in  his  version  he  and  not  Mr.  Hearst  was  the 
aggressor.  His  own  story  was :  “.After  I  had  con- 
verscxl  for  a  short  time  with  Mr.  Hearst  I  was  con¬ 
vinced  that  he  was  destined  to  be  the  greatest  pub¬ 
lisher  Xew  A'ork  had  ever  seen.  I  believed  that  he 
would  revolutionize  the  newspaper  business  of  this 
country.  He  knew  what  he  was  about  and  I  de¬ 
termined  to  sell  my  services  to  him.  This  was  my 
argument;  ‘If  a  dozen  people  were  seated  at  this 
table  and  I  were  at  the  head  I  will  promise  you  that 
I  would  be  able  to  make  at  least  ten  of  the  dozen 
face  in  my  direction  and  listen  to  what  I  had  to  say. 
I  shall  command  their  interest.  In  some  such  propor¬ 
tion  as  that  I  can  attract  public  interest  to  your  news¬ 
paper.  I  shall  command  and  hold  the  interest  of  a 
considerable  proportion  of  the  reading  public.’  Mr. 
Hearst  listened  and  believed  me.  He  gave  me  the 
editorship  of  the  Xew  York  Evening  Journal.” 


One  of  Lindbergh’s  charms  is  his  u.ze  of  the 
editorial  “ue,”  referring  to  himself  and  his 
plane.  F.  P.  A.,  hozvcver,  says  it  is  "old  stuff" 
as  he  has  long  uritten  "zve,”  meaning  himself 
and  the  linotype. 
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- Post,  last  week  purchased  the  residence 

PERSONAL  of  the  late  John  A.  Conover  in  Kansas  FOLKS  WORTH  KNOWING 

_ City  for  $-k},2()2. 

J.xtr'c  M  1  {  Thomas  Kivlighan,  advertising  man-  - 

AMES  ^1.  THOMSU A,  publisher  ot  Kicliiiiomi  (\’a.)  Xeu's  ^ AKTER  FIELD.  Washington  corre- 

the  Orleo»s  nmtiu\  has  {  addressed  the  recent  meeting  of  spondent  of  the  AVtc  York  Herald 

been  named  chairmari  of  the  committee  Richmond  Automotive  Trade  Asso-  Trihine.  sailed  from  Xew  York  on  the 

of  UX>  apiwinted  by  Mayor  O  Keete  for  ciation  S  S  Irabic  re- 

the  pur^se  of  handling  the  flood  situa-  automotive  manager  tor  cently  ‘for  a  Eu-  [wBipBiia 

turn  m  the  New  Orleans-distnct. 

years  of  the  Fresno  (Cal.)  ropean  tour,  dur- 

A.  L.  Shuman,  vice-president  and  ad-  Re[>ublican,  has  been  appointed  advertis-  hijr  which  he  will  J 

vertisinj?  director  of  the  Fort  It  orth  manager  of  the  J  onconver  (B.  C.)  study  political  /  * 

Star-Telegram  and  Record-Telegram,  \iorning  Star  conditions  in  re-  I  . 

sailedwithMrs  Shuman  from  New  York  Chester  Groom  has  joined  the  adver-  lation  to  Wash-  |  A  ^ 

on  the  Transylvania  May  2^  to  attend  mgton  s  j^rtici-  ^ 

the  International  Rotary  convention  at  Times  pation  m  loreign 


FOLKS  WORTH  KNOWING 


sailed  with  Mrs.  Shuman  from  New  York 
on  the  Transylvania  May  25  to  attend 
the  International  Rotary  convention  at 

Ostend  June  5-10.  Mr.  Shuman  is  a  ^  .  _  , 

director  of  the  Fort  Worth  Rotarv  Club  ,  T  ;  Edward  Cavanaugh  has  resigned  as  pieia  was  I  A 

and  is  a  delegate  from  Fort  Worth.  local  advertising  nianager  ol  the  Albany  seriously  ill  la.st 

Guy  P.  Gannett,  publisher  of  the  Port-  *  ‘  ftton.  winter,  and  is 

land  (Me.)  Prcss-Hcrald,  Efcnhtf^  Ex-  Wiley,  son  of  \\  illiam  Foust  taking  this  trip 

press  aad  Sunday  rr/c?r,»».  has  returned  M 'ley,  general  manager  of  the  Cmcm-  for  his  health  as 
o  his  Portland  home  with  his  family  tnqmrer,  assumed  charge  of  the  well  as  for  busi- 

after  a  month's  sojourn  in  Florida.  rotogravure  section  of  the  Enquirer  ad-  ness.  He  will 

,  T-  1  I  r-  r  M  u  ,  vertising  department  last  week.  visit  England, 

Col.  Frank  L.  Knox  of  Manchester,  ,  •  .  .  i  i  i.  i 

N.  H..  new  New  England  regional  direc-  .  Hi  Jenks,  formerly  national  advertis-  France.  Switzedand,  Italy.  Austria 

tor  for  the  Hearst  newspapers,  was  one  of  manager  ot  the  Am-  Haven  Register  Czechoslovakia,  (.ermany.  Holland  and 

the  speakers  at  the  luncheon  meeting  of  ^as  become  national  Belgiuin. 

the  Crosscup- Pishon  Post.  American  Le-  advertising  manager  of  the  Boston  Ad-  Mr  Field  has  been  associated  with  the 

gion,  of  Boston.  Mass..  May  19.  The  Tribune  as_  Washington  corre- 

post  is  composed  of  Hub  advertising  men.  J-  Archie  Willis,  advertising  manager  spondent  since  19b.  Prior  to  that  he 
Col,„cl  Heirom.  L.  Opie.  ppMishpr  ot  ”<  »■'  (N.  M  )  Tnb.  f  "»<'  c^ro.pondem  for  the  I  ,„t«l 

.u  \  7  bas  assumed  charge  of  the  advertis-  .  ... 

the  (Va  )  Lca</cr  o«rf  Am.r-  department  of  the  lil  Paso  Post.  He  A  native  ot  Baltimore,  his  hrst  news- 

Leader  has  been  elerted  president  for  the  continues  to  direct  national  advertising  Paper  experience  was  as  reporter  on  the 

seventh  consecutive  time  of  the  Staunton  Tribune  Baltimore  American,  from  1908  to  1909. 

and  Augusta  county  chamber  of  com-  _ ^ _  The  following  year  he  transferred  to  the 

merce.  THE  EDITORIAL  ROOMS  Baltimore  Sun,  and  subsequently  also 

L.  H.  Dingman,  president  of  the  St.  TT-trT'ru  r  worked  for  the  Norfolk  Landmark  and 

Thomas  (Ont.)  Thnes-Joumal,  visited  J^El  1  H  UKAKE,  tor  two  years  a  re-  Cumberlmid  Press,  before  joining  the 

New  Orleans  recently’,  and  is  now  in  porter  for  the  Chicago  Daily  Ncu’S,  CL  p_  Jn  1912. 

California  1^”  '1*'®  week  to  sail  for  Peking,  China.  —  — - - - 

Henry  J.  Haskell  of  the  Kansas  City  F-  Toledo  Blade  edi- 

Star  was  elected  president  of  the  Knife  Hallett  department  oflice  boy,  saved  a  two- 

and  Fork-  Oob  in  Kansas  Oty  last  »eek.  ST'IL  “L  ,  j  lZ  “’“i" 

Mr.  and  Mrs.  Leslie  Wallace,  editors  f  S  sLtes  ^  the  child  from 

oi  the  Lamed  (Kan.)  Tiller  and  Toiler,  "  \Tr  u  11  .  r  .u  ^"automobilewhichthechildhadac- 

will  tour  Europe  this  summer.  p’’T  cidently  started  The  child  had  lieen 

T- ,•  TT  1  jr  1  y-F  L  Kansas  City  Journal-Post,  and  Mrs.  left  m  the  machine  with  the  motor  run- 


conditions  in  re¬ 
lation  to  Wash¬ 
ington's  jwrlici- 
pation  in  foreign 
affairs. 

Mr.  Field  was 
seriously  ill  last 
winter,  and  is 


r  XRTF.R  KiF.LD 


Jvertising  manager  of  the  Boston  Ad-  Mr.  F'ield  has  been  associated  with  the 
crti.ser.  Herald  Tribune  as  Washington  corre- 

J.  Archie  Willis,  advertising  manager  spondent  since  1915.  Prior  to  that  he 

f  the  Albuquerque  (N.  M.)  State  Trib-  was  Senate  correspondent  for  the  United 

ne,  has  assumed  charge  of  the  advertis-  Press.  _  -  „  ,  .  ,  •  - 

IS  deoartment  of  the  P.l  Paso  Post.  He  A  native  ot  Baltimore,  his  first  news- 


and  -Augusta  county  chamber  of  com¬ 
merce. 

L.  H.  Dingman,  president  of  the  St. 


will  tour  Europe  this  summer. 


FTlitor  O.  _  H.  Poole  of  the  Cleburne  Carr,  celebrated  their  silver  wedding  an-  ning 

"brin'd' oYhcVlciJl^vSerM^’c^^^^  McDonagh  noted  alhlcc.  ha, 

„  .  ■  c  ,  \r  Solomon  Dingol,  managing  editor  of  T.  Fitzpatrick.  McDonagh  was  with 

Frank  M.  O  Brien,  editor  of  the  Ara>  thg  Nav  York  Day,  sailed  for  Europe,  the  sport  department  of  the  Baltimore 
Y<^k  Sun  returned  this  week  with  Mrs.  on  the  Albert  Ballin  Thursdav.  Mav  26.  Xenis.  and  for  eleven  vears  was  sports 
0  Brien  from  a  short  vacation  in  Ber-  on  an  extended  trip.  '  '  editor  of  the  Troy  (N.  Y.)  /ercorrf.  He 

^  .  .  .  .  f  Percy  N.  Stone,  ship  news  reporter  organized  the  sports  department  of  the 

Gilbert  W.  Gabriel,  dramatic  critic  ot  on  the  New  York  Herald  Tribune,  has  Philadelphia  Ihrning  Ledger. 
the  New  York  Stdn,  sailed  this  w«k  with  returned  from  a  four  and  a  half  months’  Noble  Reed  of  Bluffton,  Ind.,  has 
Mrs.  Gabriel  for  Europe,  where  they  will  cruise  around  the  world  aboard  the  S.  S.  joined  the  staff  of  the  Springfield  (O.) 
^nd  the  summer,  returning  in  Septem-  Resolute.  Beverly  Smith  covered  ship  Dally  Nezi'S,  succeeding  O.  B.  Shearer, 

news  for  the  Herald  Tribune  during  Mr.  resigned. 

r  Stone’s  absence.  joe  O’Heanev,  sporting  writer,  has 

hsher  of  the  Portsmmith  (N  H.)  Herald  ^  Tugman,  formerly  of  the  Cleve-  been  placed  in  charge  of  the  new  8  p.m. 

e<  rom  *  ew  ork  t  is  week  o  /a«<f  P/am  Z>ra/rr,  has  arrived  in  Euerene.  complete  sports  edition  of  the  Albany 
Europe  on  a  six  weeks  tour.  While  ^  Thnes-Cnion.  afternoon  paper.' 

fcvIme’lS.,' I”'  Sr^r  t?  """"i  »'  A  '■  L 

H,  accc„pa„ied  by  hi.  famiV.  g  iV^rUan  aP.I  Ki;ArS';'e'„‘'  r,r',e'|ir,™"rZ  Tn.Ti 

Hams  M.  Crist,  managinir  editor  and  r'  «  j  r>  j  j  t  r>  -t--  rr  • 

treasurer  of  the  5rooWv«  £ag/c.  was  r Times-Union. 

among  the  newspapermen  'and  others  who  | u  Simpson.  22,  of  the  Houston 

this  week  made  a  bus  trip  over  the  route  ^ ^rk  herald  Trifnoic.  have  left  Chronicle  rotogravure  department,  re¬ 

followed  bv  Georce  Washington  on  the  ^  *'''P  Canada.  Mr.  Pendray  will  gently  was  slugged  and  robbed  of  $20 
occasion  of  his  famous  tour  of  I»ng  three  months,  during  which  i,y  an  unidentified  assailant  as  Simpson 

Island.  The  trip  was  made  under  the  tore  he  w-ill  visit  his  home  in  W  yoming,  worked  at  his  desk  in  the  Chamber  of 
auspices  of  the  Long  Island  Chamber  of  West.  He  will  rejoin  Mr.  Commerce  Building. 

Commerce.  nr"' r  Jo  de  Ganahl.  now  on  the  editorial  staff 

C.  B.  Blethen.  editor  of  the  Seattle  '-^naaa.  New  York  Herald  Tribune,  was 

Times,  has  been  tendered  a  commission  as  T.  H.  M’ebb,  market  editor  of  the  formerly  editor-in-chief  of  the  Harvard 

colonel  of  the  Coast  .Artillery,  United  Cleveland  Plain  Dealer,  left  May  21  for  Lampoon,  and  reporter  for  the  past  year 
States  -Army  Reserve.  Mr.  Blethen  al-  a  vacation  on  the  Pacific  Coast  with  his  on  the  Nezv  Haven  Register.  He  went 
ready  hears  the  title  of  Colonel  of  Coast  daughter,  \vho  live's  in  T.ong  Beach.  Cal.  with  Byrd  as  far  as  Spitzbergen  on  his 
-Artillery,  resigned.  He  will  visit  the  A'osemite  section.  flight  to  the  North  Pole. 

Philip  Troup,  formerly  editor  and  pub-  A.  F.  Waddy.  of  the  editorial  staff,  E.  L.  Shiitz,  formerly  a  Sandpoint. 
Iisher  of  the  \ ezv  Hazrn  Lnton,  which  Adelaide  (.Australia)  Register,  has  been  Idaho,  newspaper  man.  lias  been  named 
recently  was  consolidated  with  the  Time.s-  visiting  newspapers  on  the  Pacific  Coast  city  editor  of  the  Colz-ille  (Wash.)  Ex- 
Leader,  has  resumed  the  practice  of  law.  to  familiarize  himself  with  their  methotls  aminer. 

I?”:!!  of  operation.  Winfield  Brooks,  assistant  citv  editor 
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bar  in  1907  and  practiced  for  a  short  a  p  Vr  lt  r  ,  Winfield  Brooks,  assistant  city  editor 

time,  but  left  when  his  father.  Alexander  Boston  American,  has  been  enjoy- 

Troiin.  died,  to  assume  the  editorship  of  ^olumbus  (O  )  State  Journal,  is  ing  a  fishing  trip  in  Maine, 

the  New  Hayen  Union.  recovering  from  an  illness.  Paul  Ed  Barron,  formerly  on  the  Lynn 

H.  V.  Kaltenbom.  associate  editor  of  Fat  Dowd,  for  more  than  a  score  of  <  Mass.)  Telegram-.Xezos,  is  now  with  the 

the  Brooklyn  Eagle,  will  sail  for  the  >’^ars  a  sports  writer  for  the  Worcester  Ezvrett  (Mass.)  Tribune. 

Drient  next  month,  intending  to  visit  the  (Mass.)  Telegram,  is  on  a  leave  of  ab-  Charles  Buell,  formerly  on  the  Atlantic 
Philippines,  (Thina  and  Japan,  sence.  City  Journal,  and  more  recently  managing 

• - -  Cicorge  Mann,  a  student  of  journalism  editor  of  the  Nciv  Haven  Union,  is  edit- 

IN  THE  BUSINESS  OFFICE  at  Marquette  University,  W'is..  is  doing  ing  a  weekly  newspaper  in  New  York 

JTUGH  J.  O’DONNELL,  assistant  general  reporting  for  the  Milzimikee  state. 

business  manager.  Nezv  York  Times,  f^'is  )  Sentinel,  W'illiam  T.  WL'lliatns,  market  editor  of 

has  returned  from  a  Mediterranean  tour.  George  Fisher,  financial  and  exchange  the  Sazannah  Morning  Nezv.s,^  plans  to 
Jason  Rogers,  recently  made  general  editor  of  the  Albany  (N.  Y.)  Times-  take  a  vacation  in  October,  his  first  in 
manager  of  the  Kansas  City  Journal-  Union,  is  on  vacation.  (Continued  on  page  38) 
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(CofUinued  from  page  37) 

J.  Earl  Clauson,  assistant  night  man¬ 
aging  editor  of  the  New  York  ll'ortd,  is 
recovering  from  blood  poisoning  of  the 
left  hand.  He  has  been  very  seriously 
ill. 

Orville  A.  Welsh  has  resigned  from 
the  copy  desk  of  the  New  York  World. 

HOLDING  NEW  POSTS 

J.  BACH,  from  Miami  (Fla.)  Life, 

•  to  Toledo  Blade  editorial  depart¬ 
ment. 

Newton  Van  Zandt,  from  city  staff, 
Frederick  (Okla.)  Leader,  to  Shawnee 
Morning  News. 

Wilmer  Mason,  from  staff,  Portsnwuth 
(O.)  Times,  to  copy  desk,  Cincinnati 
Enquirer. 

Monroe  Worthington,  from  news 
editor,  Beckley  (W.  Va.)  Post-Herald, 
to  a  similar  position  on  the  Blueheld 
Daily  Telegraph. 

Paul  Taylor,  from  mechanical  depart¬ 
ment.  Colville  (Wash.)  Examiner  to  Nel¬ 
son  (B.  C.)  News. 

SPECIAL  EDITIONS 

IVEW  BERN  (N.  C.)  NEW  BERN- 

'  L\N  64- page  National  Publicity 
edition.  May  19. 

Northfield  (Minn.)  Neivs,  Holstein 
edition.  May  20. 

Boston  (Mass.)  Herald,  New  Parker 
House  section,  seven  pages.  May  15. 

Boston  (Mass.)  Herald,  Summer  Book 
Section  edited  by  John  Clair  Minot, 
literary  editor,  six  pages.  May  14. 


continue  as  business  manager  while 
Joseph  Curtin  Gephart,  formerly  of  the 
New  York  Times,  has  been  named  to 
succeed  Mr.  Morgan  as  editor. 

Eatonville  (Wash.)  Dispatch  has  been 
purchased  by  Gene  Larin  from  E.  V 
Honeywell.  Larin  will  be  assisted  in 
publication  of  the  Dispatch  by  his  son, 
Leo  Laria 

John  M.  Kane  has  sold  the  plant  and 
equipment  of  the  Connell  (Wash.)  Globe 
to  M.  M.  Murray. 


PRESS  ASSOCIATION  NOTES 

P.  ALEX.VNDER,  Associated 
Press  correspondent,  returned  to 
this  country  this  week  with  Henry  Stim- 
son,  government  envoy  to  Nicaragua. 
The  A.P.  man  has  been  in  Nicaragua 
since  early  this  year.  He  has  returned 
to  his  former  post  in  the  Atlanta,  Ga., 
bureau. 

E.  J.  Cox  has  been  appointed  acting 
correspondent  for  the  Associated  Press 
at  Baltimore,  succeeding  Ralph  O. 
Brown,  resigned. 

W'arren  C.  Jefferds,  Maine  correspond¬ 
ent  of  the  Associated  Press,  has  returned 
to  his  duties,  following  his  annual  vaca¬ 
tion  spent  in  Boston,  Alass.,  and  vicinity. 


MARRIED 

'T'  RION  McKISSICK,  of  the  Green- 
*  zille,  (S.  C.)  News,  to  Miss  Caro¬ 
lina  Dick,  of  Sumter,  S.  C.,  last  week. 

George  W.  Barton  of  the  editorial 
staff,  Bridgeport  (Conn.)  Post,  to  Flor¬ 
ence  A.  Cooper  of  Nichols,  Conn.,  May 


Broadcaster,  Henry  county’s  new  weekly 
newspaper,  was  issued  last  week.  The 
editor  is  Spencer  T.  Golden. 

Lankershim  (Cal.)  Sun,  new  weekly 
paper,  started  publication  May  12.  Rob¬ 
ert  E.  Smith,  formerly  with  the  Van 
Nuys  (Cal.)  News,  is  editor,  and  D.  C. 
D.  C.  Coates,  at  one  time  with  the  Lan¬ 
kershim  Press,  is  business  manager. 

A  new  weekly  newspaper  is  being 
started  bv  .•\.  J.  Nielson  at  Westminster, 
Cal. 

W.  B.  Knapp  is  publisher  of  a  new 
publication,  to  be  known  as  the  Piru 
(Cal.)  Nctvs. 


NORRISTOWN  EXECUTIVE  CHANGE 

Roth  Named  Editor  and  General  Mana¬ 
ger — Harbison  Business  Manager 

Changes  in  the  executive  control  of  the 
Norristoim  (Pa.)  Register  were  com¬ 
pleted  this  week. 

1.  Powell  Thomas,  chief  owner  of  the 
company,  remains  as  president  and  pub¬ 
lisher.  Earl  R.  Roth,  formerly  managing 
editor,  becomes  editor  and  general  man¬ 
ager,  and  Edwin  L.  Paxon  is  advanced 
from  associate  editor  to  managing  editor. 

Harry  C.  Harbison,  formerly  of  the 
Norristown  Times-Hcrald,  becomes  ad¬ 
vertising  manager,  and  has  added  to  his 
department  Robert  D.  Gates,  who  comes 
from  the  Harrisburg  Courier,  and 
Charles  W.  Detweiler  from  the  Phila¬ 
delphia  Public  Ledger  advertising  staff. 

Don  K.  Wilson  remains  director  of 
classified  advertising,  and  P.  Quinn  Roth 
as  circulation  manager. 


NEW  A.  N.  P*  A.  MEMBERS 

The  Moberly  (Mo.)  Monitor-Index 
and  Democrat  and  ihe  Saranac  Lake 
(N.  Y.)  Adirondack  Enterprise  haiwe  been 
elected  to  membership  in  The  American 
Newspaper  Publishers  Association. 


With  television  in  effect,  the  only 
other  problem  we’ve  got  to  face  is  to 
make  a  night  club  look  like  the  bedside 
of  a  sick  friend. — Haverhill  (Mass.)  Ga- 
cette. 

Does  it  stamp  one  as  a  man  of  letters 
to  be  a  graduate  of  a  correspondence 
school? — Christiem  Science  Monitor. 

Colorado  town  reports  twins  born  with 
teeth.  We  assume  that  California  will 
not  allow  this  climatic  advertisement  to 
pass  without  rejoinder. — Honoltdu  Star- 
Btdletin. 

Colorado  claims  to  lead  the  nation  in 
the  production  of  sugar  beets.  Any  claim¬ 
ants  to  the  record  for  dead  beats? — 
Florence  (Ala.)  Herald. 

“Death  Valley’’  is  usually  that  portion 
of  asphalt  lying  between  two  curbstones. 
— Wall  Street  Journal. 

When  we  are  able  to  see  over  the  tele¬ 
phone  we  may  get  a  lot  of  pleasure  out 
of  calling  wrong  numbers. — San  Diego 
Union. 


Albany  (N.  Y.)  Times-Union,  four-  14. 
page  section  on  new  bank  building  open-  Gertrude  R.  Cohan,  member  of  the 
ing.  staff  of  the  Fourth  Estate,  to  Louis 

Utica  (N.  Y.)  Observer-Dispatch,  24-  Greenbaum,  claim  adjuster  on  New  York 
page  section  in  connection  with  the  open-  Central  railroad.  May  9. 
ing  of  the  new  home  of  the  Boston  Store  Jo  Abramson,  secretary  to  Dr.  Arthur 
Company.  M.  Howe,  editor  of  the  Brooklyn  Eagle, 

Charlotte  (N.  C.)  Observer,  special  12-  to  Miss  Nancy  Sussman  of  Brooklyn, 
page  real  estate  section.  May  22.  recently. 

Wenatchee  (Wash.)  Daily  World,  40-  John  A.  Brown,  of  the  circulation  de¬ 
page  illustrated  Blossom  Festival  number,  partment.  Walla  Walla  (Wash.)  Bulle- 
4  tin,  to  Mrs.  Lillie  Messick  of  Walla 

Bayonne  (N.  J.)  Times  special  fire-  recently, 

men’s  edition  as  a  tribute  to  the  New  Frances  Hultgrenn,  daughter  of  E.  F. 
Jersey  State  Exempt  Firemen’s  associa-  Hultgrenn,  publisher  of  the  Sprague 
tion  May  19  (Wash.)  Advocate,  to  Neal  K.  Albertson 

Quincy  (Mass.)  Patriot  Ledger,  Wei-  rccentU. 

come  to  Georgia  Press  Association  edi¬ 
tion,  14  pages.  May  16.  NEW  PLANTS  AND  EQUIPMENT 

rSfruppIri  daily  pan. 


TradrrupplSiS;?  ir ^.g^Alari  B^^'^JON  im.)  daily  pan. 

Georgia  Press  Association  edition,  10-  ^T^e  lot  is 

pages,  ay  .  jlj  ^.^3  acquired  at  a  cost 

of  $20,000.  The  Pantagraph  purchased 
CHANGES  OF  OWNERSHIP  future  expansion. 

J/^ITXT  r-rM  /-.DTir  r  J  J  J  *  Monmouth  (Ill.)  Review-Atlas  this 
OHN  GOLOBIE,  found^  and  editor  ^veek  purchased  the  building  which  has 
of  the  Oklahoma  State  Register,  p\ih~  housed  its  printing  plant  since  the  Daily 
lished  at  Guthrie,  last  week  sold  his  in-  Review  moved  from  West  First  avenue 
terests  in  the  company  to  his  partner, _  J.  (q  new  location  on  the  north  side  of 
M.  Dolph,  and  retired  from  the  active  the  Public  Square.  The  building  has 
newspaper  field.  been  extensively  remodeled  and  the  pur- 

R.  S.  Peterson,  former  publisher  of  the  chase  was  in  exercise  of  an  option  taken 
Westerbrook  (Minn.)  Sentinel,  has  re-  at  the  time  the  printing  department  moved. 

purchased  the  plant  from  J.  M.  Conrad, _ 

to  whom  he  sold  the  paper  a  few  years 

ago.  SCHOOLS 

Mrs.  Bess  M  Wilson,  for  several  years  TQURN.^LISM  students  of  the  Uni- 
owner  and  publisher  of  ihe  Redwood  J  Texas  took  over  the  edi- 

Falls  (Minn  )  Gaaette,  h^s  sold  the  pa-  departments  of  the  Austin  States- 

American  the  afternoon  of  May 
H erald-Dupatch  and  H.  P.  Frederickson,  n  ^ 

formerly  of  the  Renville  County  Journal.  morning  of  May  12. 

Mr.  Barnes  will  continue  the  Sleepy-Eye  Kugene  Francis  Karst,  a  junior  in  the 
Herald  College  of  Arts,  has  been  appointed  edi- 

Clinton  (Okla.)  Chronicle  has  been 

SiJkVp J; tSSrSi 

I#  •  /£-  \  1  L  ’s  ®  reporter  on  the  Globe-Democrat. 

Martin  (S.  D.)  Messenger  has  been 

consolidated  with  the  Review  of  that  - - 

tow'n.  Pugh  and  Pugh,  publishers  of  the  NEW  PUBLICATIONS 

Messenger,  purchased  the  Review  from  »  t  a  xtt- 

V.  E.  Swanson,  who  established  it  but  a  J^ALIDA  NEWS  and  the  Girard  News 
few  months  ago.  are  two  new  Ohio  publications. 

Floyd  Haas  recently  purchased  Carl  P.  Publishers  of  the  Somerset  (O.) 
Morgan’s  interest  in  the  firm  of  Morgan  Press  are  soon  to  begin  the  publication  of 
and  Haas,  publishers  of  the  Calumet  a  weekly  paper  at  Pleasantville,  Fairfield 
(Ill.)  Index,  weekly  in  the  Greater  Pull-  county,  Ohio. 

man  District  of  Chicago.  Mr.  Haas  will  First  number  of  the  Bassett  (Va.) 


New  England’s  Second  Largest  Market 

Providence  Payrolls 

Payroll  checks  on  Providence  Clearing  House  banks 
during  1926  amounted  to  $134,651,000,  an  average  of 
more  than  $11,220,000  per  month.  These  figmes  are 
for  Providence  banks  only  and  do  not  include  branches 
in  other  cities.  (Figures  furnished  by  Brown  Bureau 
of  Business  Research.)  These  figiures  do  not  include 
salaries  or  wages  paid  by  individual  check  or  direct 
from  cash  drawers. 

Providence  is  the  trading  center  of  Rhode  Island. 
Three-fourths  of  the  State’s  population  live  within  a 
fifteen-mile  radius  of  this  city. 

The  Providence  Journal 

and 

The  Evening  Bulletin 

with  a  combined  circulation  of  more  than  108,000  cover 
Providence  thoroughly  and  go  into  the  great  majority  of 
English  speaking  homes  in  the  state.  They  offer  ad¬ 
vertisers  adequate  coverage  of  the  prosperous  Rhode 
Island  market  at  a  minimum  cost. 

Providence  Journal  Company 

Providence,  R,  /. 

Representatives 

CHAS.  H.  EDDY  COMPANY  R.  J.  BIDWELL  COMPANY 

Chicafo  New  York  Bootoo  Los  An^eloa  Son  Francisco  Saattla 
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A  circulation  doubled  in  two 
years  reflects  aggressive  leader¬ 
ship — and  puts  a  searching  test 
on  mechanical  equipment.  Com¬ 
mendation  under  such  circum¬ 
stances  is  obviously  significant. 
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A  NOTHER  Hoe  press  user  adds  his  words  of 
cxJL  satisfaction  to  those  already  received. 

Through  two  years  of  steady  use  on  both  morn¬ 
ing  and  evening  editions  the  Hoe  Super-speed 


Press  of  the  Camden  Evening  Courier-Morning 
Post  has  earned  the  name  of  “Old  Reliable.”  This 
press  has  withstood  steady  and  hard  usage  without 
a  moment’s  delay  from  mechanical  defects  and 
today  is  running  sweeter  than  ever. 


INSTALL  A  HOE  PRESS  AND  KNOW  REAL  SATISFACTION 


”1 


R.  HOE  &  CO.,  I 


NC., 


NEW  YORK 


BOSTON 


CHICAGO 
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WITH  THE  GENERAL  ADVERTISERS 


Postum  Company  Increases  Newspaper  Appropriation — White  Company’s 
House  Organ  Gets  Out  National  Advertiser’s  Number — 

Victor  Sales  Increase 


lyfOKK  money  will  be  spent  this  year 
in  newsp.  pers  than  in  1926  by  the 
Postum  Company,  Inc.,  Voimtj:  &  kubi- 
cani,  the  agency  liandling  the  account,  an¬ 
nounced  this  week.  This  company  is  the 
world’s  leading  advertiser  of  grocery  store 
products,  manufacturing  Post  Toasties, 
Gra])e-Nuts,  Post’s  Bran  Flakes,  Postum 
Cereal,  Instant  Postum,  Jell-O,  Swans 
Down  Cake  Flower  and  Minute  Tapioca. 

Last  year  Postum  was  one  of  the  lead¬ 
ing  users  of  newspaper  space.  While  |ig- 
ures  for  1927  were  not  available,  officials 
of  the  Postum  Company  believe  this  year 
they  will  rank  among  the  first  live. 

The  Postum  Company  have  always  de¬ 
voted  a  large  proportion  of  their  adver¬ 
tising  budget  on  Post  Toasties,  the  dou¬ 
ble-crisp  corn  flakes,  and  Post's  Bran 
I'lakes  to  newspapers ;  and  it  is  reported 
that  these  products  will  be  fortified  in 
1927  with  even  more  extensive  newspaper 
campaigns  than  in  the  past.  Extensive 
campaigns  are  also  planned  for  Postum 
Cereal  and  Instant  Postum,  as  well  as 
Swans  Down  Cake  Flour.  Magazines 
and  farm  papers  will  also  be  used. 

One  of  the  newest  of  the  Post  Health 
Products,  Post's  Wheat  Meal,  is  being 
advertised  e.xclusively  in  newspapers.  No 
other  form  of  space  advertising  is  sched¬ 
uled  for  this  product  this  year.  While 
the  campaign  for  Post’s  Wheat  Meal  has 
not  yet  reached  national  proportions,  it  is 
widely  represented  in  four  important  sec¬ 
tions  of  the  country. 


The  White  Company,  makers  of  White 
Trucks  and  Buses,  has  issued  its  house- 
organ,  the  Albatross,  this  quarter  as  a 
National  Advertiser’s  Number.  It  lists 
77  companies  that  are  owners  of  more 
than  9,000  White  trucks  and  buses. 

“In  this  number  there  is  a  natur^sl 
emphasis  uix>n  the  importance  of  motor 


transportation  in  the  national  distribution 
of  products  of  every  description,"  Stan¬ 
ley  P.  Seward,  advertising  manager,  e.v- 
plained.  "Coupled  with  it  is  the  signifi¬ 
cance  of  advertising  in  all  pha.ses  of  sales 
effort  and  distribution,  including  the  valu¬ 
able  use  so  often  made  of  the  truck 
or  hus  to  carry  a  public  message  definitely 
hooked  up  with  national  advertising.’’ 


Sales  of  the  X'ictor  Talking  Machine 
Company  for  the  first  quarter  show  an 
increase  of  $1,0S2,637  over  the  same  pe¬ 
riod  in  1926.  In  a  statement  issued  this 
week,  total  sales  amount  to  $10,213,019, 
comparetl  with  $9,130,382.  Profits  before 
depreciation  and  F'ederal  taxes  amount  to 
$1,442,581,  compared  with  $1,415,402. 


newspaper  campaign  is  being  planned 
by  the  Columbia  Pictures  Corporation, 
placed  through  the  Capehart-Carey  Cor- 
jHiration,  New  York. 


Meeting  at  their  semi-annual  session, 
the  India  Tea  Growers  Cess  Committee 
voted  to  raise  $170,0(X)  for  advertising  in 
the  United  States. 


Paint  and  varnish  advertising  and  sales 
managers  are  now  organized  under  one 
association,  known  as  the  Paint  and  \'ar- 
nish  .Advertising  and  Sales  Managers 
Conference.  Granville  M.  Breinig,  Brei- 
nig  Brothers,  Inc.,  is  chairman,  and  Wil¬ 
liam  K.  McComb.  business  manager  of 
the  “Save  the  Surface"  campaign,  is  sec¬ 
retary. 

Dr.  Paul  H.  Nystrom,  recently  pro¬ 
fessor  of  marketing  at  Columbia  Univer¬ 
sity,  New  York,  has  been  appointed  vice- 
president  of  Congoleum-Nairn,  Inc.,  in 
charge  of  merchandising  the  company’s 
prcKlucts. 


REPRESENTING  THE  NEWSPAPERS 


Why  Publishers  Need  Special  Representation  Told  by  Gertrude  Byrne — 
Flowers  Named  Chairman  of  ’Frisco  Group— Taylor  & 
McMichael  Start  New  Business 


"D  EASONS  why  publishers  need  special 
repre.sentatives  were  listed  by  Ger¬ 
trude  Byrne,  secretary  of  the  Newspaper 
Representatives  Association  of  Chicago, 
addressing  the  convention  of  the  Inland 
Daily  Press  .Association. 

“F'rom  my  observation  the  principle  of 
national  advertising  representation  has 
proved  sound  and  profitable,’’  she  said. 
“Its  effects  is  far  reaching  and  means 
more  than  just  the  additional  linage  and 
the  dollars  and  cents  derived. 

“It  means  tlxat  someone  is  always  sell¬ 
ing  your  town  and  your  paper.  You  are 
being  established  securely  in  the  minds  of 
advertisers  and  agencies  in  a  personal 
way  that  corresp<iiKlence  can  never  do. 

“If  you  would  only  familiarize  yourself 
with  the  methods  of  repre.sentations  as 
practiced,  you  would  realize  that  yoti  could 
not  do  without  it.  Why  can’t  you  regard 
your  special  representative  as  a  part  of 
your  newspaper  organization.  You  are 
too  prone  to  look  upon  him  as  an  out¬ 
sider,  one  whom  you  have  had  to  hire  to 
help  with  the  work,  not  one  who  can  be 
brought  into  the  family,  as  it  were.’’ 


W.  B.  Flowers  has  been  elected  chair¬ 
man  of  the  Publishers  Representatives 
Departmental  of  the  San  Francisco  -Ad¬ 
vertising  Club.  Roger  Johnstone  was  ap¬ 
pointed  first  vice-chairman.  Fred  Hall, 
second  vice-chairman;  G.  Frank  Mac- 
Dermott,  secretary  and  treasurer,  and 
Dave  Sandeberg,  publicity  director. 


Taylor  &  McMichael,  foimerly  of  the 
New  York  World,  have  opened  up  their 
own  office  as  special  representatives  at 
17  E.  45th  street.  New  York. 


Gilman,  Nicholl  &  Ruthman  this  week  an¬ 
nounced  they  have  resigned  as  national 
advertising  representatives  of  the  A'ctc 
Haven  Journal-Courier,  effective  June  1. 


BALDUS  RE-ELECTED 

Simon  .A.  Baldus  of  Giicago  was  re¬ 
elected  president  of  the  Catholic  Press 
-Association  of  the  United  States  and 
Canada  at  the  annual  meeting  held  in 
Savannah,  Ga.,  May  19-21.  The  dele¬ 
gates  were  welcomed  to  Savannah  by 
Pleasant  A.  Stovall,  publisher  of  the 
Savannah  Press. 
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Athierton  &.  Currie,  4J0  Lexington  avenue. 
New  York.  Now  handling  account  of  Longman 
vV  Mariinez,  I^.  M.  paints.  New  York. 

N.  W,  Ayer  &  Son,  Fifth  avenue,  New 
York.  Placing  orders  with  some  Ne>A  York 
newspapers  lor  Lederle  Antitoxin  Laboratory, 
Lederle’s  Acidophilis  Milk,  New  York. 

Austin  F.  Betnent,  litc,,  General  Motors 
Huilding,  Detroit.  Placing  orders  with  news- 
pai>ers  in  various  sections  for  Haag  Pros.  Com¬ 
pany.  Washington  machine.  Peoria,  Illinois. 

Bisbeme  Advertising’  Company,  58  East 
Washington  street,  Chicago.  Placing  account 
of  the  Hotel  Davis,  ('hicago. 

Brandt  Advertising  Company,  431  North  Michi¬ 
gan  avenue,  Chicago.  Preparing  the  list  on 
Hough  Shade  Company,  Jamesville,  Wisconsin. 

Brooke,  Smith  &  French,  Inc.,  2l)6  Eliot  street, 
Detroit.  Has  secured  account  of  the  Norge 
Corporation,  manufacturers  of  a  revolutionary 
system  of  electric  refrigeration. 

Buchen  Company,  2&  blast  Jackson  boulevard, 
('hicago.  Now  placing  the  account  of  the 
Novo  Engine  Company,  Lansing,  Michigan. 

Calkins  ik  Holden,  247  Park  av'enue.  New*  Yt>rk. 
Again  placing  orders  with  newspapers  in  vari¬ 
ous  sections  for  II.  J,  Heinz  Company,  foo<l 
products.  New'  York. 

Coed,  DsuTcto  &  Cecil,  12th  &  Bank  streets, 
Richmond,  Va.  Will  place  the  account  of 
Hanley  &  Kinsella  ('ompaiiy.  St.  Louis.  Mis¬ 
souri,  manufacturers  of  coffee  and  spices,  ef¬ 
fective  June  30. 

Qiurdkill'Hall,  Inc.,  50  I'nion  Square.  New 
York.  Placing  orders  with  some  Western 
rewrsi)apers  for  the  Bostem  Woven  Hose  &  Rub¬ 
ber  Company,  rubber  jar  rings,  Cambridge. 
Mass. 

Critchfield  A  Co.,  14  East  Jackson  boulevard, 
('hicago.  Will  issue  additional  schedules  to 
newspapers  next  month  for  the  advertising  of 
the  Velie  Motor  Car  Company.  Moline,  Illinois. 

Dauchy  Company,  9  Murray  street,  New 
York.  Again  placing  orders  with  newspapers 
in  various  sections  for  th^  CTiichester  ('hem- 
ical  Company.  ITiiladelphia. 

George  L.  Dyer  Comimny,  285  Madison  ave¬ 
nue,  New  York.  Again  placing  orders  with 
newspapers  in  various  sections  for  the  U.  S. 
Tire  Company.  New  York. 

Frickson  Company,  381  4th  avenue.  New  York. 
Placing  orders  with  newspapers  in  selected  sec¬ 
tions  for  the  Duz  Company,  w’ashing  compound. 
New  York. 

Rudolph  Guenther — Russell  Law,  131  Cedar 
street.  New  York.  Placing  orders  with  news- 
p.Tpers  in  various  sections  for  the  Hudson  River 
Navigation  Corporation,  Hudson  River  Night 
Lines.  New'  York. 

Oi'P'^ach  Advertising  Company,  400  North 
Michican  avenue,  Chicago  Again  placing  or¬ 
ders  with  newspa|>ers  in  various  sections  for 


the  Owl  Drug  Company.  P.  I).  Q.,  insecti¬ 
cides,  Terra  Haute,  Indiana. 

Charles  W.  Hoyt  Company,  Inc.,  Little 
Building,  Boston,  Massachusetts.  Now  hand¬ 
ling  account  of  the  Children’s  Vehicle  Corpora¬ 
tion  of  East  Templeton,  Massachusetts. 

Hughes,  Wolff  &  Co.,  Taylor  Building, 
Rochester,  N.  ^  .  Placing  orders  with  Pacitic 
Coast  newspai)ers  for  the  International  Chem¬ 
ical  Company.  Bi  Nesia,  Rochester.  N.  Y. 

Koch  Company,  432  Bri-^dway,  Milwaukee. 
Has  secured  account  of  the  Honold  Manufac¬ 
turing  Company,  Sheboygan,  Wisconsin,  manu¬ 
facturers  of  “Noglare.” 

Lavin  &  Co.,  Inc.,  Statler  Hotel  Building, 
Boston.  Reported  to  have  secured  account  of 
('has.  K.  Mattlage  &  Company,  You  All  Frencn 
salad  dressing.  New  York. 

Lord  dc  Thomas  and  Log^  expect  to  adver¬ 
tise  shortly  in  a  list  of  cities  in  the  West  and 
Middlewest  on  the  Oil  Heating  Institute  of 
New  York  City,  an  association  of  oil  heating 
equipment  manufacturers.  The  list  has  been 
ill  the  Chicago  offices,  but  orders  on  this  ac¬ 
count  will  come  from  the  New  York  office  of 
Lord  Thomas  and  Logan. 

MeJunkin  Advertising  Company,  5  South 
Wabash  avenue.  Chicago.  Is  handling  account 
of  the  Electric  Association,  (  hicago 

McLain-Simpers  Organizatiott,  1411  Walnut 
street,  Philadelphia.  Placing  orders  with  some 
New  Jersey  newspapers  for  Protex-A  Motor 
Mfg.  Company,  auto  accessories.  Pittston,  Pa. 

J.  X.  Netter,  Inc,,  67  West  44ih  street.  New 
York.  Has  secured  accounts  of  the  Milton 
Linen  Company,  New  York.  L<ind(in  *  Knitting 
('oHipany,  New  York,  Davis  I'nderwear  Com- 
»»any,  New  York  and  Stowitt  Electric  Washer 
Company.  New  York. 

PxkuS'Weiss  Cdmpony,  3i>7  North  Michigan 
avenue,  Chicago.  May  start  a  newspaper  cam- 
liaign  early  in  June  on  Hollenbach  &  Son,  Chi¬ 
cago,  manufacturers  of  sausages,  in  scattered 
territory. 

Reimers  it  Oftbom,  285  avenue.  New 

York.  Placing  orders  with  newspapers  in  vari¬ 
ous  sections  for  the  Literary  Guild  of  Amer¬ 
ica,  New’  York. 

J.  Walters  Thompson  Company,  420  Lexing¬ 
ton  avenue.  New  S’ork.  Placing  orders  with 
some  Western  new’SpaT>ers  for  the  Sun-Maid 
Raisin  Growers  of  (Talifoniia,  Fresno. 

J.  T.  Wetherald  Azlvertising  Agency,  110 
Newbury  street,  Boston.  Ret>orted  to  be  mak¬ 
ing  contracts  with  some  newspapers  for  T.ydia 
E.  Pinkham  Company,  medical.  Lynn.  Mass. 


HEARST  BUYS  IN  NEW  YORK 

William  Randolph  Hearst.  through  his 
Star  company,  has  increased  his  holdings 
adjacent  to  the  Brooklyn  Bridge,  buying 
the  five-story  building  at  59  Frankfort 
street  for  $53,000.  He  took  a  lease  on 
the  property  in  1922  at  a  rental  of  $5,500. 


The 

ALTOONA  MIRROR 

published 

1,120,448 

lines  of  advertising  in  April 

158,200 

lines  of  the  above  was  national  advertising,  a 
gain  over  April,  1 926,  of  3 1 ,640  lines. 

Circulation  statement  for  six  months  ending 
March  31st — 29,231. 

96.8%  of  the  families  who  receive  the  Mirror 
are  conscious  of  preferring  the  Mirror  for  ad¬ 
vertising  purposes. 

The  ALTOONA  MIRROR 

Altoona,  Pa. 

Business  Direct 

Fred  G.  Pearce,  Manager  of  Advertising 
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The  Washington  Market 

is  Washington  (D.  C.)  the  city,  plus  a  25 
mile  radius  into  Maryland  and  Virginia 

The  more  than  750,000  people  living  within  this  area  depend  upon 
Washington  as  their  center  of  supply.  It  is  a  market  that  isn’t  divided  with 
any  other  city.  It  belongs  to  Washington  —  and,  like  Washington,  the  pros¬ 
perous  people  are  potential  customers  for  the  luxuries  as  well  as  the  com¬ 
modities  of  life. 

It  is  a  market  that  is  easily  cultivated  because  you  need  only  ONE  news¬ 
paper.  The  Star — Evening  and  Sunday — maintains  a  regular,  direct  carrier 
service  right  into  the  homes  that  make  up  this  market.  That  simplifies  your 
promotion  problem — and  economically,  too. 


Ejutern  RepreaentatiTe 
Dan  A.  Carroll 
110  East  42nd  Street 
New  York,  N.  Y. 


WASHINGTON,  D.  C. 

Member  of  Th*  Attociaimd  Prm»a 


Western  Representative 
J.  E.  Lutz 

1110  Tower  Building 
Chicago,  III. 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 


Berton  Braley’s  Daily  Poem  Comes  Back  to  Dailies — Popular  News 
Service  Organized  in  New  York — ^Brown  with 
with  Payne  Syndicate,  Inc. 


A  FTER  an  absence  of  some  time  the 
poems  of  Berton  Braley  are  once 
again  being  offered  for  syndication  to 
newspapers.  Mr.  Braley,  formerly  a 
writer  for  XEA  Service,  Inc.,  is  now 
versifying  for  the  D.  P.  Syndicate,  Gar¬ 
den  City.  The  same  syndicate  is  also 
distributing  Mr.  Braley 's  new  series  of 
questions  and  answers  which  is  to  appear 
vn  b.v)k  form  from  the  presses  of  D.  Ap¬ 
pleton  &  Co. 


Popular  News  Service  has  opened  a 
New  York  office  at  500  Fifth  avenue. 
Wemlell  Buck  is  managing  editor  and 
Samuel  Kauffman,  formerly  on  the  edi¬ 
torial  staff  of  the  Brmx  Home  News  and 
prior  to  that  the  Nezv  York  Times,  is 
news  editor.  The  syndicate  will  handle 
science  features. 


C.  Edgar  Brown,  who  resigned  recently 
as  secretary  of  the  Cosmos  Newspaper 
Syndicate,  is  now  connected  with  the 
Payne  Syndicate,  Inc.,  New  York. 


W.  Orton  Tewson,  who  writes  “An 
Attic  Salt  Shaker,”  a  weekly  column  of 
anecdotes  and  stories  about  celebrities, 
for  the  United  Feature  Syndicate,  will 
give  another  of  a  series  of  radio  talks 
from  station  WE.\F  and  associated  sta¬ 
tions  on  Tuesday  evening,  May  31,  at 
7;15  P.  M.  Mr.  Tewson,  who  has  been 
a  regular  speaker  for  WE.AF  for  nearly 
two  years,  will  speak  this  time  on  “My 
Ten  Best  Stories.” 


Insurance  Mirror  Publishing  Company, 
Inc.,  Hartford,  Conn.,  has  established  a 
syndicate  to  furnish  insurance  news  and 
features  to  newspapers. 


Ledger  S>'ndicate,  Philadelphia,  is 
.sending  out  samples  on  “The  Family 
Next  IJoor,”  a  daily  continuity  strip  by 
Thornton  Fisher.  \Ir.  Fisher  is  a  New 
Yorker  with  experience  as  a  cartoonist 
on  the  old  iV«t>  York  Daily  Neu’s,  the 
CU'i’eland  Leader,  the  St.  Louis  Republic 
and  the  Nezi'  YorL  Herald. 

For  the  Nezv  York  Evening  World  he 
did  the  second  family  comic  on  record, 
according  to  the  Ledger  Syndicate,  “The 
Marriage  of  Mary,”  and  its  sequel 
“Mary’s  Married  Life.”  Next  he  did 
“Raising  the  Family”  for  the  McClure 
Syndicate,  which  was  followed  by  a 
sports  feature  for  the  Evening  World. 


Syd  J.  K.  Hughes  is  the  newly  named 
.Atlantic  Seaboard  representative  of  the 
King  Feature  Syndicate,  Inc.  Hughes 
was  recently  city  editor  of  the  Knoxz'ille 
Nezcs-Scntinel,  a  Scripps-Howard  news¬ 
paper,  but  prior  to  that  had  served  as 
manager  of  various  1.  N.  S.  bureaus. 


Mark  Bruce  Wiley,  for  the  past  six 
years  editor  of  the  Sunday  magazine  sec¬ 
tion  issued  by  Johnson  Features,  Inc., 
New  York,  is  taking  a  six  months’  leave 
of  absence  to  recover  from  a  recent 
severe  illness. 


WOMEN  IN  ADVERTISING  AND  JOURNALISM 


Mr*.  £.  Tolman  East  I*  “Advance  Man”  for  Denver  I.  A.  A.  Convention — 
Two  Girl*  Set  Sail  for  South  American  Adventure — 

Journali*t  Write*  Church  Hi*tory 


A  N  “advance  man”  promoting  interest 
in  the  forthcoming  Denver  conven¬ 
tion  of  the  International  .Advertising  .As¬ 
sociation  is  Mrs. 
E.  Tolman  East. 

For  the  last 
several  months 
Mrs.  Eiast  has 
been  addressing 
advertising  clubs 
in  various  sec¬ 
tions  of  the  coun¬ 
try,  telling  the 
story  of  the  con¬ 
vention  and  de¬ 
tailing  the  oppor¬ 
tunities  for  sight- 
seeing  in  the 
mountain  regions 
of  Colorado  and 
the  west. 

When  not  engaged,  thus,  on  “barn 
storming  tours,”  Mrs.  East  is  the  man¬ 
ager  of  the  Chicago  office  of  the  Denver 
tourist  bureau.  Airs.  East  is  confident 
that  the  attendance  at  Denver  will  easily 
exceed  1.000.  The  convention  is  sched¬ 
uled  to  be  held  June  26-29. 


Two  daring  young  newspaper  women 
set  sail  from  New'  York  this  week  on  a 
tramp  steamer  bound  for  adventure  in 
South  .America. 

Ruth  Crawford  and  Josephine  Crowder 
didn’t  take  much  luggage  with  them,  but 
they  hope  to  bring  back  to  this  country 
or  send  back  by  cable  interviews  with  the 
presidents  of  every  Latin-.American  re¬ 
public.  Miss  Crawford  and  Miss  Crow¬ 
der  were  the  only  women  on  the  steamer 
which  put  out  from  New  York  harbor 
on  Thursday.  They  expect  to  debark  at 
Buenos  .Aires  and  remain  in  South 
.America  at  least  six  months. 

Miss  Crawford  most  recently  was  edi¬ 
tor  of  the  United  Feature  Syndicate, 
while  Miss  Crowder  was  managing  editor 
of  the  St.  Petersburg  (Fla.)  Tourist 
Nezes. 


Mrs.  Robert  Cecil  Hoggins  has  written 
a  complete  history  of  the  churches  of  all 
denominations  in  Kansas  City,  the  series 
appearing  by  denominations  in  the  Kan¬ 
sas  City  Post. 


Pauline  Kline  has  been  made  society 
editor  of  the  Marlozv  (Okla.)  Rezzew. 
She  succeeds  Ruth  Roberts,  resigned. 


Miss  Henrietta  Kohler,  secretary  to 
Howard  Davis,  business  manager  of  the 
New  York  Herald  Tribune,  sailed  on 
May  26  for  a  month’s  vacation  in  Europe. 
She  was  accompanied  by  Miss  A.  M. 
Wills  who  is  a  member  of  the  office  of 
W.  W.  Chew,  advertising  agency. 

Janet  Scott,  society  editor  of  the  Al¬ 
bany  (N.  Y.)  Evening  Nezi'S,  has  been 
given  a  similar  post  on  the  Knickerbocker 
Press  in  addition  to  which  she  will  super¬ 
vise  the  society  items  for  the  News.  Her 
assistant  on  the  News  is  Miss  Rhoda 
Hathaway.  Miss  Scott  succeeds  Emma 

Got  the 

‘‘Saturday  slumps”? 

A  sure  cure  is 
NEA  color  comics. 


NEA  Service,  Inc*, 

1200  West  Third  .Street 
CLEVELAND,  OHIO 


Van  Wormer  as  society  editor  of  the 
Press. 


Miss  Edith  L.  Cochrane,  daughter  of 
R.  A.  Cochrane,  associate  editor  of  the 
Montreal  Standard,  has  passed  for  the 
B.  .A.  degree  at  McGill  University. 


Miss  Mary  Watkins,  assistant  music 
editor  of  the  New  York  Herald  Tribune, 
will  spend  the  coming  summer  in  Europe 
with  her  husband.  Edward  Cushing,  mu¬ 
sic  editor  of  the  Brooklyn  Eagle.  They 
will  visit  three  important  musical  centers 
of  Europe. 


Two  nationally  known  girl  swimmers, 
one  an  Olympic  star,  are  women’s  sports 
editors  of  Milwaukee  newspapers. 


Eleanor  Coleman,  a  member  of  the  1924 
.American  Olympic  team,  is  handling  wo¬ 
men’s  sports  for  the  Milwaukee  (Wis. ) 
Wisconsin  Nezes,  and  is  women’s  swim¬ 
ming  coach  at  Marquette  University. 
Peggy  Williamsen,  Milwaukee  Athletic 
club  swimmer,  former  national  record- 
holder  and  a  candidate  for  the  1928 
Olympics,  is  editing  the  women’s  sports 
columns  of  the  Milzeaukee  Journal.  She 
is  a  freshman  in  journalism  at  Marquette 
University. 


I'dsie  Farrell,  of  the  classified  depart¬ 
ment  on  the  Hartford  Conrant,  is  leaving 
for  Europe  the  end  of  this  month. 

Mrs.  E.  E.  Kibbe,  originator  of  the  De¬ 
borah  column  of  the  Hartford  Courant, 
has  just  returned  from  a  trip  South. 


You  Are  Assured  a 
Wide  Rauie  of 


WHEN  your  plant  is  equipped  with  the 
Ludlow,  you  are  assured  of  always-new, 
clean-cut  typefaces  which  day  after  day 
give  specimen-page  quality  to  every  issue  of  your 
paper.  In  addition,  you  have  the  resources  of 
the  Ludlow  factory  at  command  with  an  assort¬ 
ment  of  more  than  five  hundred  different  fonts, 
including  many  attractive  typestyles  and  a  range 
of  typesizes  up  to  84  point. 

$1590 

New  72  point  Ludlow'  Black  Advertising  Figures— Matrices  for  these  new 
figures  are  now  available  for  casting  in  sluglines.  The 
60  point  size  is  also  ready  for  delivery. 

zAkvays-^A(^  J^dlozo  Typelines 
^lality  Slugs  for  Every  Issue 

Ludlow  True-Cut  Caslon  Italic  with  Swash  Characters — These  delicate 
hairlines  will  stand  up  under  the  severe  pressure  of  the  dry 
mat  roller.  The  full-kerning  effect  with  no  kerns 
to  break  off  is  an  exclusive  Ludlow  feature. 

In  this  wide  selection  of  faces  there  are  sizes 
and  styles  to  meet  your  every  requirement.  They 
are  delivered  in  sluglines  at  the  front  of  the  ma¬ 
chine  in  endless  quantities  as  needed. 

Think  what  this  means  to  your  paper  in  gain¬ 
ing  and  maintaining  a  still  greater  prestige  in 
your  community. 

Think  of  the  increased  profits  resulting  from  the  greater 
pulli  ng  po'ice  r  of  quality  Ltidl  ow-set  ads. 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago,  Ill. 

Boston;  470  Atlantic  Ave.  Atlanta:  41  Marietta  St. 

New  York:  63  Park  Row  San  Francisco:  5 Third  St. 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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ASK  YOUR  MACHINIST 

ABOUT  THE  VITAL  IMPORTANCE  OF 
GOOD  STRONG  SIDEWALLS  ON  MATRICES 


Intertype  Ideal  News  face  has  normal 
spacing  between  letters.  This  ample 
spacing  between  letters  not  only  pre¬ 
serves  the  easy  readability  of  a  familiar 
type  face  but  permits  good  strong  side- 


walls  on  the  matrices . Unusually 

thin  sidewalls  are  liable  to  maximum 
breakage — in  justification  and  in  strik¬ 
ing  the  channel  entrance  partitions. 
Ask  your  Machinist. 


Intertype  IDEAL  News  Series 


8  POINT  OX  SOLID  SLUG 

The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Seri  "is  con¬ 
forms  to  the  familiar  and  friendly 
design  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
yet  gives  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  lightface  type.  Intertype  estab¬ 
lished  the  fact  that  easy  to  read  type 
is  familiar  type.  Unfamiliar  type 
quickly  tires  the  eyes.  Intertype  then 
set  about  to  improve  familiar  type. 
The  changes  from  old  standards  were, 
in  most  instances,  not  of  great  impor¬ 
tance  but  most  of  them  were  in  di- 


8  POINT  ON  SM  POINT  SLUG 

The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly 
design  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
yet  gives  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  lightface  type.  Intertype  estab¬ 
lished  the  fact  that  easy  to  read  type 
is  familiar  t3q)e.  Unfamiliar  type 
quickly  tires  the  eyes.  Intertype  then 
set  about  to  improve  familiar  type. 
The  changes  from  old  standards  were. 


8  POINT  ON  9  POINT  SLUG 

The  Intertsrpe  News  Series  is  meet 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

'The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly 
design  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
yet  gives  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  lightface  tjTe.  Intertype  estab¬ 
lished  the  fact  that  easy  to  read  type 
is  familiar  type.  Unfamiliar  type 
quickly  tires  the  eyes.  Intertype  then 
set  about  to  improve  familiar  type. 


Intertype  matrices  will  run  in  other  slug-casting  machines 


Write  nearest  branch 
for  larger  specimens 


Standardized 


INTERTYPE 


Designed  in  5*4. 
6^4.  7 and  8  Point 


INTERTYPE  CORPORATION:  NewYork  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 
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BUILDING  NEWSPAPER  CIRCULATION 

Newsboy  Trial  Board  in  Boston  and  How  the  System  Works — Cleveland 
Circulation  War  Ends — Worcester  Telegram-Gazette  Drives  14  Autos 
34,000  Miles  in  Month  Without  Accident 


I 


\  rXlQUE  feature  of  the  Boston 
newsboy  system  is  the  Newsboy 
Trial  Board,  which  handles  usually  about 
300  cases  a  year.  It  serves  not  only  as  an 
a^jent  for  en  forcing  the  law,  hut  at  the 
'ame  time  instructs  the  child  and  parent, 
thus  helpiiiR  and  protecting  the  child.  It 
usually  does  away  with  the  necessity  of 
bringing  street-trade  offenders  to  the 
juvenile  court. 

In  Boston  the  Board  was  established  by 
the  .sch(K)l  committee.  It  consists  of  a 
man  appointed  by  the  school  committee  as 
sujH-rvisor  of  licen.sed  minors,  who,  on  the 
trial  hoard,  acts  as  prosecuting  attorney, 
one  of  the  attendance  officers,  who  acts  as 
the  adult  judge,  and  three  newsboy 
judges. 

The  newslK>y  judges  are  elected  from 
the  licensed  l>oys  attending  the  public 
schixds,  only  boys  holding  badges  being 
entitled  to  vote.  The  clerk  of  the  Trial 
Board  is  chosen  by  the  Ixw  jixlges.  The 
newsboy  judges  and  the  clerk  receive  a 
compensation  of  75  cents  for  each  meeting 
of  the  board. 

The  circulation  war  long  wagw  by 
Ldevela’id  newspapers  has  ended  in  an 
agreement  sigtted  this  week  by  the  pub¬ 
lishers,  which  sets  the  edition  times  and 
bans  heavy  expetiditures  in  contests  and 
premiums. 

W  ith  its  issue  of  May  30,  the  Cleveland 
I ’lair  /dealer  discontitiued  its  early  eve¬ 
ning  "bull  dog”  edition  placed  on  sale  at 
8:^1  I*.  M.  Now  the  first  edition  of  the 
Plain  Dealer  will  be  on  the  street  at 
10:40.  The  Cleveland  Press  has  dis- 
contitmed  its  early  morning  edition  which 
used  to  be  out  at  3  -X.  M.  and  the  Mews 
has  stopped  its  7  o’clock  in  the  monting 
edition.  Both  these  afterniMUi  papers  are 
now  on  the  street  at  9  A.  M. 

I'ourteeii  automobiles,  the  ll'oreesler 
(Mass.)  Telegram  Colette  fleet,  were 
driven  for  a  total  of  34,(X)0  miles  itt  .\pril 
without  att  accident,  atid  the  tiewspaiter 
was  declared  a  witiner  in  the  safety  con¬ 
test  beiitg  conducted  by  the  Chamber  of 
t  ommerce.  Several  hundred  industrial 
and  commercial  firms  were  entered  in  the 
Cl  impetition. 

Beauty  contests  are  not  what  they  used 
to  be  as  circulation  builders  in  the  opinion 
of  Fete  Bloom,  circulation  matiager  of  the 
\  <’7i'  York  Daily  Mirror,  expressed  itt  an 
interview  with  Editor  &  Pubi.ishkr  this 
week. 

And  Mr.  Bloom  made  his  statement  on 


the  day  that  Dorothy  Britton,  the  "Miss 
New  York”  selected  by  the  ilirror,  was 
crowned  "Miss  .\merica”  at  the  Galves¬ 
ton,  Tex.,  beauty  pageant. 

Mr.  Bloom  dates  the  decline  in  beauty 
contests  as  a  whirl-wind  circulation  getter 
to  the  so-called  Atlantic  City  expose. 

The  Clez-eland  (O.)  Press,  is  raising 
a  fund  of  $5,000  to  send  the  members 
of  the  Ifast  High  School  band,  tliat  city, 
to  the  international  high  school  band 
contest  in  Council  Bluffs,  la.,  the  last 
week  in  May. 

Dklahorrui  City  jxilice  courts  have  had 
numerous  cases  lately  dealing  with  the 
recent  ruling  reciuiring  newsboys  to  an¬ 
nounce  only  the  name  of  their  papers 
in  "conversational  tones”  or  pay  a  fine. 
The  ruling  applies  only  to  certain  areas. 
The  ordinance  provides,  however,  that 
in  case  of  a  special  edition  contents  of 
the  paper  may  l^e  called. 

In  order  to  determine  how  e.xtensively 
the  Charlotte  ( N.  C.)  Observer  is  read, 
the  paper  has  had  a  staff  photographer 
weekly  for  several  months  make  a  snap.- 
shop  of  a  baby  or  small  child,  when 
possible  when  the  child  is  playing  about 
by  himself,  with  no  observers  in  the  way 
of  nurses  and  parents.  The  picture  is 
printed  without  a  title  every  Sunday 
morning,  and  the  itaper  has  offered  a 
standing  prize  of  $5  to  each  parent  or 
guardian  who  will  identify  the  picture 
and  bring  the  child  as  evidence.  Every 
picture  published  has  been  promptly 
identified. 

The  Chicago  livening  American  will 
award  $1.(KX)  in  prizes  in  a  new  contest 
linked  with  "Shackled  Souls,”  a  story 
by  Elenore  Meherin,  author  of  "Chickie." 
\Vith  the  serial,  the  Evening  American 
Itriiits  a  brief  description  of  one  char¬ 
acter  daily,  along  with  a  list  of  possible 
movie  actresses  or  actors  who  might  play 
the  part  for  the  films.  The  readers  are 
asked  to  make  up  their  ideal  cast  for 
the  story,  giving  a  first,  second  and  third 
choice  for  each  part. 

be  Lisle  Crawford,  a  17-year-old 
senior  of  Oak  Park  and  River  Forest 
High  School,  won  the  title  of  champion 
high  school  orator  of  Illinois,  which 
carried  with  it  a  $500  scholarship  and 
a  summer  tour  of  Europe,  in  the  national 
oratorical  contest  being  sponsored  in 
Illinois  by  the  Chicago  Daily  Xetes. 


ADVERTISING  AGENCY  AFFAIRS 

Campbell-Ewald’s  Playwright  Ha»  Turned  Out  a  New  One — Rosebrook 
Joins  Young  &  Rubicam’s  Copy  Department — Herbert  Peron 
Leaves  Chicago  Tribune  for  Agency  Work 


JOSEPH  H.  NEEBE,  a  member  of  the 
Campbell-Ewald  Company  Executive 
.Staff,  is  the  autlror  of  a  farce  comedy 
entitle<l  "The  Lucky  Son  of  a  Bishop." 
which  is  now  in  rehearsal  under  the  man¬ 
agement  of  G.  Wilkes.  Ixis  .Angeles 
prixlucer.  who  plans  to  open  it  in  that 
city  in  June.  Wilkes  is  one  of  the  thea¬ 
tre-smart  men  in  the  western  playhouses. 
It  was  he  who  musicalized  "Uncle  Tom’s 
Cabin"  for  the  saucy  Duncans,  and  made 
a  fortune  out  of  "Topsy  and  h-va."  and 
it  was  the  same  he  who  cashed  in  on  that 
amusing  play.  “The  Nervous  Wreck.” 

1.  B.  UosebrtKik,  formerly  with  the 
Kalph  H.  Jones  Company,  advertising 
agency,  of  Cincinnati,  has  joined  the  copy 
department  of  Young  &  Rubicam,  New 
York  and  Philadelphia. 

William  S.  Nordberg  of  the  William 
H.  Rankin  Comi>any,  Chicago  office,  has 
been  elected  president  of  the  Indian  Hill 
Improvement  .Association  of  W'innetka, 


111.,  widely  known  as  .America’s  model 
suburb. 

■Allen-Jennings,  Inc.,  of  Lynchburg. 
Ya..  has  been  chartered  by  the  state  cor- 
IKtration  commission  to  conduct  an  adver¬ 
tising  agency  in  all  its  branches.  Capi¬ 
tal  .stock  is  $2,000  to  $25,000.  Officers 
are  Edward  A.  .Allen,  president ;  Clyde 
Jennings,  secretary,  and  T.  J.  Powell, 
all  of  Lynchburg. 

.A  Herbert  Peron,  copywriter,  formerly 
of  the  Chicago  Tribune,  has  joined  the 
staff  of  the  Chicago  office  of  the  Cape- 
hart-Carey  Corporation. 

The  Harry  M.  Frost  Company,  adver¬ 
tising  agency  of  Boston  and  Lynn,  Mass., 
has  moved  its  main  offices  from  101  Tre- 
mont  street,  Boston,  to  the  Metropolitan 
Theater  building,  260  Tremont  street. 
Boston.  This  change  w'as  made  neces¬ 
sary  to  keep  pace  with  the  expanding 
needs  of  the  business. 


First: 


to  announce  Lindbergh’s  entry 
for  the  transatlantic  flight 

to  make  known  Byrd’s  plans 
for  a  New  York  to  Paris  flight 


Mail  Pilot  Files  Entry  for  Paris  Flight; 

C.  A,  Lindbergh  Will  Fly  a  Ryan  Monoplane 


j  WAiSHIN'GTOX,  Feb.  2S.-Formal  en- 
I  try  for  the  Orteig  prize  of  S25,(X)0  of¬ 
fered  for  the  first  non-.iitop  transat¬ 
lantic  flight  between  New  York  and 
Paris  wa.s  filed  with  the  National 
I  Aeronautic  Association  here  today  by 
I  Charles  A.  Lindberch  of  St.  Louis. 
I  Mo.,  who  will  pilot  a  Ryan  monoplane. 
*  This  is  the  second  formal  entry  for 
I  the  flight,  a'  previous  one  having  been 
made  by  Lieut.  Commander  Noel 
Davis. 

Lindbergh  is  an  air  mail  pilot  and 
flies  between  St.  Louis  and  Chicago. 
Twice  within  the  latter  part  of  192« 
he  narrowly  escaped  with  bis  life 
;  and  w^as  forced  to  make  parachute 
descents,  abandoning  his  plane  in  a 
fog  at  night  when  the  motor  failed 
j  him. 

j  The  first  accident  occurred  Sept  16 
;  while  en  route  from  Lam'oert,  St. 
Louis  Field,  to  Chicago,  when  the  en¬ 
gine  died  in  a  fog  a^  an  altitude  of 
about  5,000 ;  the  second  occurred  under 
similar  cireunistances  on  the  same 


I  journey  the  night  ot  Nov.  3  at  an  alti¬ 
tude  of  13,000  feet. 

In  filing  his  entry  today  Lindbergh 
stated  that  he, would  use  a  Ryan  mon¬ 
oplane  equipped  with  W’’right  J-5 
Whirlwind  engines.  The  plane  is  un¬ 
derstood  to  be  under  construction  on 
the  Pacific  Coast. 

The  entr>'  was  accompanied  with  a 
certified  check  for  $250.  as  required  in 
accordance  v.'ith  the  regulations  for 
the  contest.  Lindbergh  would  now  be 
able  to  make  a  start  any  time  after 
April  25,  as  the  regulations  specify  the 
entry  mu.st  be  filed  sixty  days  prior 
to  the  start  of  the  flight. 

Commander  Richard  E.  Byrd  and 
Floyd  Bennett  are  also  understood  to  i 
be  plannine  to  enter  the  contest  for  ^ 
the  Orteig  Prize.  : 

It  is  also  understood  that  Captain  I 
Rene  Fonck,  the  French  ace,  who  i 
made  an  un.succcssful  attempt  last  j 
Autumn,  will  make  another  attempt 
in  the  Spring,  and  that  a  new.Sikorskv 
plane  is  being  built  for  him  and  will  be  j 
ready  about  May  1.  7/ 


“The  above  story  ztvs  sitpf'lied  exclusiivly  to  nezos- 
paper  client  of  the  Capital  City  Xrzvs  Association,  in 
its  serzdee  of  February  28.” 


“The  service  of  the  Capital  City  News  Association 
covers  the  principal  executive  departments  of  the 
government  including  the  White  House,  State, 
War  and  Navy  Departments,  U.  S.  Shipping  Board, 
Embassies  and  Legations. 

It  constitutes  a  complete  protective  service  within 
the  territory  it  covers  besides  furnishing  a  large 
proportion  of  exclusive  material. 

The  service  is  either  delivered  to  Washington 
Bureaus  or  sent  direct  to  newspapers  by  wire 
collect.” 

It  averages  2500  to  3000  words  daily  and  a  sum¬ 
mary  of  500  words  or  any  length  above  may  be 
obtained. 

NoTp  serving  leading  newspapers  in  New  York 
and  throughout  the  United  States 


^ajiital  (Hitg  Nms  ABaariation 


517  Bond  Building,  Washington,  D.  C. 


Wilfrid  Fleisher,  Publisher 


Robert  T.  Pell 
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O^nnouncement 

Control  of  the  St.  Paul  News  passed  May  20,  to  N.  W.  Reay.  publisher  and 
C.  D.  Bertolet,  manager  of  the  paper’s  National  advertising  department. 

Associated  with  them  in  the  purchase  are  Howard  Kahn,  editor;  W.  H.  Neal, 
business  manager;  M.  W.  Thompson,  advertising  manager,  and  C.  J.  Stein, 
secretary  and  treasurer. 

The  New  Owners 

of 


THE  ST.  PAUL  DAILY  NEWS 


outline 

PROGRESS 


of  a  startling  nature 


Here — Is  The  Recent  Circulation  Record! 


St.  Paul  Daily  News  Leads  in  Evening  Circulation  on  A.  B.  C.  Figures 


r-vj  ET 
CAl  N 
Even  10.5, 
Circulation 

(5%/;  Period  } 

17.919 


Advertising  Gains  For  Five  Years 


1922  Total  Linage  7,046,200 

1923  Total  Linage  7,728,434 

1924  Total  Linage  7,998,186 

1925  Total  Linage  8,479,590 

1926  Total  Linage  .  9,125,396 


ADV.Gain  2,079, 196  lines 


Phenomenal  Growth  Continues  In  1927 


January 

27,272  lines  Gain 

February 

16,296  "  Loss 

March 

67,074  ”  Gain 

April 

76,776  ” 

May 

(1  to  19) 

123.312  ” 

GAIN 
(to  date) 
1927 

310,730  adT 

Every  National  Schedule  Should  Use  St.  Paul  Daily  News 
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“BOB”  SMALL,  NOTED  NEWSPAPER  MAN 
DIES  SUDDENLY  IN  WASHINGTON 

Veteran  of  30  Years’  Reporting  Succumbs  to  Heart  Attack  in 
Sleep — Covered  “Big  News”  Wherever  It  Broke — 

At  British  Front  During  War 

By  J.  BART  CAMPBELL 


t>OHERT  T.  “Bub"  SMALL,  a  great  Club  and  of  the  Gridiron  Club,  deeply 
reporter  and  a  line  gentleman,  is  feeling  the  loss  of  a  dear  friend  and 
sleeping  his  last  sleep.  close  associate,  were  in  attendance. 

Death  overtook  Small  in  bed  at  the  A  special  committee  to  represent  the 

National  Press  Club  was  app<iinted  by 
Louis  Ludlow,  president  of  tlie  club,  to 
which  Small  beleniged.  They  were 
kcrbert  Barry,  Prank  P.  Morse,  Graham 
N'ichol,  Thtunas  K.  Shipp,  \V.  H.  Atkins, 
C.  G.  Marshall,  Norman  \V.  Baxter, 
Samuel  \\.  Bell,  Avery  Marks,  David 
Lawrence,  Byron  Price,  P'rank  B.  Lord, 
Ci.  Gould  Lincoln,  Carl  D.  Ruth  and 
George  Authier. 


C.  P.  WIRES  SILENCED  IN 
TRIBUTE  TO  SMALL 

TN  tribute  to  Bob  Small's  memory 

ibe  wires  on  all  the  circuits  of 
the  Consolidated  Press  Association 
were  silenced  at  2  o’clock  Tues¬ 
day,  the  hour  of  the  funeral 
service. 

This  message  was  flashed  over 
them :  ^ 

“To  Editors  and  Operators:  In 
memory  of  Bob  Small,  a  great 
newspaper  man  and  a  great  com¬ 
rade,  we  pause  now  in  reverent 
silence  as  the  funeral  service  is 
being  held. 

“I  Signed  I  The  Consolidated 
Press  .Cssoeiation 

'“David  Lawrence,  President.” 


George  .Authier.  known  through  the  fact  that  editors  so 

Members  of  the  Overseas  Writers  or-  frequently  iiuiuired  of  the  central  and  m  i  -  ino  tt  -i  c, 

ganization,  of  which  Small  was  a  mem-  divisional"  offices  of  the  “.A.  P.”  as  to  „  -Albert  t.  W  oikI  ot  4911  y  itth  Street, 

bcr,  were  also  in  attendance.  the  identity  of  the  writer  of  the  various  .  *  ,  ,  -'ctc 

Chief  Justice  William  Howard  Taft,  a  dispatches  which  had  attracted  their  own  •  II  or/d  lor  the  last  3_  years  as  re¬ 
warm  personal  frieml  of  Small  both  dur-  attention  and  that  of  their  readers.  f*^*^*^V  ^  city  editor, 

ing  and  since  his  occupancy  of  the  White  Melville  Pi.  Stone,  for  so  many  years  **  years  as  ncv\s  editor,  and  recently 
House,  was  present.  Others  conspicuous  the  general  manager  of  the  -Associated  At onday  evening  in 

in  official  life  at  the  National  Capital  Press,  once  designated  Small  as  one  of  Methodist  Episcopal  Hospital,  Brook- 

were  there  to  pay  final  tribute  to  the  the  four  or  five  graphic  news  writers  f  i 

newspaper  man  tliey  so  well  liked  and  of  .America  and  it  was  under  the  per-  lornicrly  -M^y  G.  L  Howard,  a  niece 

respected.  Ploral  tributes  were  nu-  sonal  direction  of  Stone  that  Small  was  Bronson  Howard,  dramatist, 

merous.  sent  month  after  month  and  year  after  ^  ^  .  '"*1  twughters. 

“P'ew  men  have  gained  the  place  that  year  to  wherever  the  “big  storv”  of  the  native  ot  Portsmouth,  N.  H..  .\lr. 

Rob  Small,  as  he  was  familiarly  known  day  was  “breaking.”  Wood  did  his  hrst  work  for  a  newspaper 

to  his  colleagues  from  coast  to  coast.  In  his  long  career.  Small  was  in  touch  deliver>  boy  for  the  1  ortsmoulli 

held  not  only  in  the  esteem  but  the  with  nearly  every  big  news  event  and  L  hronulc,  later  setting  t\pe  and 

affection  of  the  newspaper  world,”  was  every  big  personality  of  the  last  quarter  reporting  local  news  items.  He  came  to 

the  tribute  paid  by  David  Lawrence,  of  a  century.  His  reportorial  experience  two  years  on  the 

“He  was  personally  popular  as  were  his  and  acquaintance  were  world  wide,  while  staff  of  the  .i/<ir»««g  ./pMni(i/.  then 

writings.  He  could  write  a  dispatch  on  on  the  executive  side  of  newspaper  work  establish  the  Aim- 

national  politics  which  would  command  he  served  for  four  vears  as  super-  "‘*.V  ^/erfury.  -j-  r  u 

Rnhprt  T  Simll  attention  and  he  could  stir  the  emotions  intendent  of  the  southern  division  of  the  ,,  period  as  city  Mitor  ot  the 

1.  -  mall  ^  ^  AsscKiated  Press  and  as  acting  manag-  Tri/umc.  Mr.  Wood  returned  to 

prize  fi.ght  or  a  football  game  or  a  derby  ing  editor  of  the  Washington  Post.  ,  ^  news  for  the 

Arlington  Hotel,  Washington,  on  Sunday  He  was  adept  at  personality  sketches  The  absolute  fairness  of  his  writings  ^  l°"dng 

while  he  was  asleep.  .A  maid  found  and  could  write  a  murder  trial  with  the  and  the  unvarving  claritv  of  his  point  -  ^  'Vorld  m  1X9J.  He  handled  many 

him  at  midday  with  his  left  arm  resting  freshness  of  touch  of  a  young  reporter  of  view  won  fo'r  Small  an"  enviable  repu-  articles  for  the  World  and  was 

across  his  forehead.  Believing  him  and  all  the  maturity  of  a  veteran  hard-  tation  not  only  in  his  own  fraternity  but  p^,.  -  by  the  late  Joseph 

sound  in  slumber  she  departed.  Return-  ened  to  the  vicissitudes  of  crime  news,  among  the  p'ublic  men  with  whom  he  His  long  service  m  the  i^st  ot 

ing  several  hours  later  she  became  Wherever  the  ‘big  story’  happened  to  came  in  contact.  .As  a  correspondent  editor  included  the  AVorld  War. 

alarmed  when  she  observed  his  position  be.  Bob  Small  went.  He  had  recently  Small  not  onfc'-had  the  necessary  back-  a  "'f  • 


the  most  brilliant  accounts  of  the  later 
Somme  offensives  and  the  operations  at 
A'iniy  Ridge  and  .Arras. 

In  1917  he  met  General  Pershing 
when  the  latter  stepiied  ashore  in  France. 
Small  covered  the  -American  Expedi¬ 
tionary  Forces  until  his  return  to 
-America  in  1918,  when  he  became  head 
of  the  W  ashington  bureau  of  the  Phila- 
dclf'hia  Public  Ledger.  In  the  fall  of 
1920  he  joined  the  Consolidated  Press 
.Association. 

Mrs.  Small  was  Miss  Ethel  Sigsbee,  a 
daughter  of  .Admiral  Sigsbee,  the  “Hero 
of  the  Maine.” 

A.  E.  WOOD,  N.  Y.  WORLD 
VETERAN,  DIES 

Succumbs  to  Accident  Injuries  at  70, 
After  Serving  Paper  32  Years — Was 
News  Editor  During  World 
War 


Robert  T.  Small 


Pulitzer.  His  long  service  in  the  post  of 
news  editor  included  the  World  War. 
His  death  was  due  to  injuries  receive<l 


Booster  Trip  Through  East 

Itinerary  of  the  .All-Texas  special  train. 


-  -  -  -  4 - - -  K^iiiasi  vvviii.  -liv  Xiavi  t  «.>.viii.x  v  Olllrtll  IIAU  IIIC  IlCCCSbctlY  UdU  \  •!  -tq  U  U  “I  1  .,1  .rl  K 

was  unchanged.  .A  physician  was  sum-  travele<l  from  coast  to  coast.  He  was  ground  and  knowledge  of  a  long  experi-  ®  y 

moned.  He  announced  Small  had  slept  well  known  not  alone  in  newspaper  ence,  but  a  personality  as  w’ell,  and  the  (  ’•  I  ’u  j 

away  the  sudden  end  of  an  active  life,  circles  but  among  public  men  the  country  abilitv  quicklv  to  gain  the  confidence  n  just  alighted  at  the 

the  result  of  a  heart  attack  For  two  over."  of  those  with  "whom  he  came  in  contact,  ‘he  Brooklyn 

years  Small  had  lieen  a  sufferer  from  ^  reporter,  which  is  Small  was  not  a  partisan.  He  travelled 

heart  disease.  highest  rung  of  journalism.”  wired  with  and  enjoyed  the  confidence  of  tdaiiu  i-tiiue-dadv  c-ivcn 

To  the  last.  Small,  dying  at  the  age  Marvin  H.  Creager,  managing  editor  of  Presidents  Rcxvsevelt.  Taft,  Wilson  and  TRAIN  ITINERARY  FIXED 

of  49  after  an  uninterrupted  newspaper  the  Miheaukee  Journal.  Harding.  In  the  campaign  of  1920  he  - 

career  of  30  years,  remained  absorbed  "Greatly  shocked  and  greatly  grieved,”  reported  Governor  Cox’s  tour  of  the  142  Signed  for  Texas  Press  League’s 
in  the  big  news  event  of  the  day.  ^vas  the  message  sent  bv  Morton  H.  Mil-  country  and  while  he  frankly  foretold  Booster  Trip  Through  East 

.Across  his  bed  and  scattered  near  it  were  ford,  editor  of  the  Miami  Daily  Nnvs.  DemiKratic  defeat  his  dispatches  were  .  . 

the  first  pages  of  Sunday  newspapers  James  M.  Thomson,  publisher  of  the  universally  praised  by  Democrats  for  Itinerary  of  the  .All-Texas  special  tram, 
carrying  the  dramatic  trans-oceanic  flight  .V«t'  Orleans  Item-Tribune,  who  worked  their  qualities  of  fairness  and  synipa-  which,  sponsored  by  the  Texas  Daily 
of  Charles  Lindbergh.  The  last  time  with  Small  on  the  IVashington  Post  in  thetic  treatment.  League,  will  advertise  the  Lone 

Small  was  seen  alive  was  about  11  1898.  telegraphed :  Small’s  dispatches  from  Washington  ®‘3te  in  the  North  and  East,  has 

o’clock  Sunday  morning  as  he  made  his  “Never  in  Bob  Small’s  great  and  use-  forecast  the  imperial  conferences  held  announccrl  to  include  the  following 

way  to  his  room  with  an  armful  of  ful  Rfe  was  he  doing  a  greater  service  in  London  in  the  summer  of  1921 — con-  I’Timts:  Kansas  City,  St.  Louis,  Chicago, 
newspapers.  He  was  served  with  break-  to  his  craft  and  country  than  in  writing  ferences  which  have  changed  for  all  time  Detroit,  Cleveland.  Buffalo,  Niagara  Falls, 
fast  not  long  before.  .After  reading  the  the  series  of  Consolidated  Press  articles  the  character  of  the  British  Empire  in  Boston.  New  A’ork,  Philadelphia,  Balti- 
cabled  accounts  of  Lindbergh’s  arrival  on  the  Mississippi  flood  situation.  The  'ts  relationship  with  the  dominions.  more.  W  ashington,  Pittsburgh,  Cincinnati 
at  Paris,  Small  evidently  fell  in  his  final  reason  for  this  was  because  of  the  ability  Small  met  Mr.  Bryan  on  his  return  arid  Memphis.  The  train  will  leave  Texas 
sleep.  of  a  trained  interpreter  of  news  in  a  to  this  country  in  19(16.  and  in  the  same  June  19  and  return  July  4.  There  will  be 

Thousands  of  miles  away  were  his  vitally  important  situation  to  get  the  year  covered  the  first  gubernatorial  accommodan’ons  for  142  alioard.  Includ- 
wife  and  three  daughters,  who  were  still  underlying  facts  and  present  them  under-  campaign  of  Charles  E.  Hughes.  Small  mg  Gov.  Dan  Moody  nearly  100  have 
at  Honolulu  where  he  left  them  when  standa’blv  and  readablv  to  the  public.”  covered  the  famous  Thaw  trial  in  -New  made  reservations,  according  to  J.  L. 
he  recently  visited  the  Hawaiian  Islands  Beside’s  the  Mississippi  fltxid  story,  A'ork.  and  the  Haywood-Moyer-Petti-  Greer  of  the  Pcwi.mii  /y<>ra/rf.  chairman  of 
with  them.  Beside  them  he  is  survived  some  of  Small’s  important  assignments  bone  trials  in  Boise.  Idaho.  He  wrote  tm'  transportation  committee, 
by  his  father.  Rev.  Sam  Small,  noted  as  a  special  writer  for  the  Consolidat«l  the  vivid  description  of  the  departure 

evangelist  and  old-time  newspajier  man  in  recent  months  were  the  Snvder-Gray  of  the  -America n  battleship  fleet  on  its  TO  RUN  FLOOD  SERIES 

whose  home  is  at  Clarendon.  \  a.,  and  a  and  the  Hall-Mills  trials.  trip  around  the  world.  Hi?  story  'was  ,.,,1 

brother,  Sam  Small.  Ir.,  also  a  news-  Small  literally  grew  up  in  a  newspaper  of  such  striking  merit  that  the  -Associ-  Engineers  of  national  and  mternation^ 
piper  man.  now  at  Pasadena.  Cal.  office.  He  started  his  career  on  the  ated  Press  broke  a  life-long  preceilent  opinions  on  flood 

-Mrs.  Small  and  her  children  left  .Atlanta  Cotistitution  when  his  father  was  and  sent  a  note  on  its  wires  telling  edi-  series  of  articles  to  be  printeel 

Honolulu  Wednesday  aboard  the  steam-  an  editorial  contemporary  of  Henry  W.  tors,  that  Small  was  the  author  of  the 

.  w  or,,!  T«,.l  rtronH1,.r  Horric  c  ass  c  thev  were  inniiiriniT  .-.hoiit.  finding  the  solution,  and  solutions  that 


ship  Matsonia  to  return  to  Washington.  Grady  and  Joel  Chandler  Harris. 

The  funeral  was  held  Tuesday.  Serv-  .Although  he  spent  most  of  his  life 


classic  thev  were  inquiring  about.  tinamg  tne  ^lution,  and  solutions  that 

It  was  "Small  who  first  wrote  of  the  offered  vyill  Iw  discussed  in 


ices  were  conducted  at  the  New  Terusa-  in  Wa.shington,  Small  traveled  manv  split  in  the  G.  (A.  P.  and  the  birth  of  ''K^rviews,  which  will  appear  in  con- 

lem  (Swedenborgianl  Church  here.  The  times  all  over  the  United  States  and  the  Progressive  Party  in  1912.  'll’  conference  on  flo<^  con- 

pallbearers  were  F/avid  Lawrence,  head  Europe,  with  occasional  trips  to  Central  It  was  Small  who  covered  the  fir<l  '  caIRd  here  by  ^layor  William 
of  the  Cbnsolidated  Press  .Association,  and  South  -America.  For  two  years  he  convention  of  the  Progressives  and  who,  ‘  nompson  tor  June  4  o  and  4. 

for  which  Small  was  a  special  writer  for  was  at  the  front  in  the  World  War,  with  the  exception  of  1916,  when  he  was  ^,virc  ten  nnn  c-rvo  uncoiTAi 

several  years  until  his  death;  Robert  having  been  with  the  British  armies  in  m  Europe,  covered  every  national  *au,uuu  ruK  MUsFllAL 

B.  McClean.  11.  R.  Baukhage,  James  L.  France  12  months  before  the  first  .Ameri-  litical  convention  of  the  two  great  parties  II  Progresso  ltalo-.4mericano.  New 

Bray  and  Horace  Epes.  others  of  his  cans  arrived  overseas.  during  many  years.  A'ork  Italian  newspaper,  this  week  do- 

Consolidated  associates;  C.  G.  Marshall.  He  spent  14  years  with  the  -Associated  In  1916  he  succeeded  Frederick  Palmer  nated  $50,0(X)  to  the  Italian  Hospital 
chief  of  the  news  staff  of  the  United  Press,  and  was  known  in  virtually  every'  as  the  official  .American  correspondent  Campaign  Committee.  The  donation  was 

States  Daily:  Royal  D.  Mead,  a  personal  newspaper  office  in  the  United  States  at  the  British  battle-front  in  France,  made  by  -Angelo  Bertolino,  vice-president 

friend,  and  W.  H.  (Tommy)  .Atkins,  despite  the  fact  that  -Associated  Press  where  he  was  stationed  wilh  Philip  and  treasurer  of  the  company,  and  is  in 

secretary  of  the  National  Bress  Club,  writers  never  were  permitted  then  to  Gibbs,  Percival  Gibbon  and  other  noted  memory  of  Carlo  Barsotti.  founder  of  the 

Manv  members  of  the  National  Press  sign  their  dispatches.  Small  became  correspondents.  Small  wrote  some  of  paper. 
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LINDBERGH  HOPS  TO  PARIS! 

The  Greatest  Test  Since  the  Armistice! 

Again,  as  usual,  International  News  Service  was  first — and. 

Again,  as  usual.  International  News  Service  was  RIGHT! 

When  Captain  Charles  Lindbergh  took  off  on  May  21st  on  his 
lone  hop  across  the  Atlantic,  the  International  News  Service  and 
every  news  service  in  the  world  was  subjected  to  the  greatest 
Sjjeed,  Accuracy  and  Reliability  test  since  the  Armistice. 

The  whole  world  was  at  tension.  Rumor  and  false  report 
swarmed  on  the  news  wires  and  were  broadcast  through  the  air. 
But  International  News  Service  stuck  by  its  time-honored  princi¬ 
ple — “Get  the  news  First,  but  First  get  it  RIGHT!” 

At  the  beginning  of  the  day,  after  verifying  its  doubt  by  com¬ 
municating  directly  with  the  Commander  of  the  Ship,  it  rightly 
branded  as  false  the  report  that  Captain  Lindbergh’s  plane  had 
been  sighted  by  the  S.  S.  Empress  of  Scotland ! 

At  10:30  in  the  morning,  after  communicating  directly  with 
the  Cable  station  there,  it  rightly  branded  as  false,  the  report  that 
Captain  Lindbergh  had  passed  over  Valentia,  on  the  coast  of 
Ireland.  He  was  then  a  full  200  miles  from  land! 

When,  two  hours  later,  he  actually  did  appear  over  Smerwick 
Harbor,  a  short  distance  from  Valentia,  International  News  Serv¬ 
ice  received  the  news  instantly — from  its  orvn  correspondent,  and 
sent  it  out  as  FACT! 

At  12:30  it  was  again  able  to  brand  as  false  the  report  that  a 
Squadron  of  British  Planes  was  escorting  Captain  Lindbergh  over 
the  English  Channel  BECAUSE  ITS  OWN  CORRESPONDENT 
HAD  JUST  REPORTED  CAPTAIN  LINDBERGH  OVER 
SMERWICK  HARBOR! 

Finally,  when  Lindbergh  landed,  our  clients  knew  it  first! 

By  relying  on  its  OWN  ORGANIZATION — and  its  OWN 
MEN,  International  News  Service  supplied  its  clients  with  unim¬ 
peachable  facts — The  News  fast — and  Right! 

From  the  moment  when  Captain  Lindbergh  took  off  at  Mineola, 
until  the  moment  when  his  plane  taxied  to  glory  on  the  flying 
field  at  Le  Bourget — only  that  which  was  established  fact  was  sup¬ 
plied  as  NEWS,  in  the  authentic  dispatches  released  to  clients 
of  the 

INTERNATIONAL  NEWS  SERVICE 

M.  KOENIGSBERG,  PRESIDENT 
241  Wert  58th  St.,  N.  Y. 

Again  International  News  Service  was  First  and  Right — 

Again  International  News  Service  was  First  with  the  Right  News. 


I  N 

W  City  of  Homes  ^ 

^  ^  The 
Philadelphia 
.  Record  . 

Opens  the  Door  of  ^ 
150  000  Families 
Every 


WRITER’S  EXTRADITION  quest  for  a  hearing,  although  no  date  has 

been  set  for  one.  It  is  intimated  that  it 
will  be  s<K)n. 


"Leif  the  Lucky,’’  a  novel  of  the  \'ikings 
published  last  summer.  Her  second  novel 
is  soon  to  be  announced.  Her  husband  is 
news  editor  of  the  A'ctt'  Bedford  (Mass.) 
Standard. 

Previous  to  the  funmaking  and  election 
there  were  several  speakers  who  lauded 
newspaper  work  as  a  profession.  The 
principal  speaker  was  John  L.  Heaton, 
editorial  writer  of  the  New  York  World, 
who  defended  the  press  in  its  featuring  of 
'.<uch  crimes  as  the  Hall-Mills  and  Gray- 
Suyder  murder  cases.  In  maintaining 
that  the  newspaper  is  unjustly  condemned 
for  playing  up  crime  news.  Mr.  Heaton 
said  that  by  showing  both  sides  of  the 
question,  and  by  its  attitude  on  the  edi¬ 
torial  page,  the  newspaper  can  do  a  great 
deal  in  uplifting  the  ideals  of  a  com¬ 
munity. 

Dr  John  W.  L'uuliffe,  directi>r  of  the 
school,  told  of  the  development  of  the 
school  during  the  past  year.  He  said  that 
the  giving  of  graduate  instruction  at  the 
school  woukl  be  promotetl. 

.  (.)ther  speakers  were  Dr.  Talcott  W'il- 
liams,  director  emeritus  of  the  school, 
who  delivered  the  annual  message  to  the 
outgoing  class,  and  Dr.  Roscoe  C.  E. 
Urown,  jtrofessor  of  journalism  at  the 
School. 


COLUMBIA  ALUMNI  ELECT 


UP  TO  GOVERNOR 


Clara  S.  Hough  of  New  Bedford 
Named  President 


Fuller  of  Massachusetts  Considering 
Caise  of  F.  H.  Thompson,  Wanted 
in  New  Hampshire  in  Atlantic 
Monthly  Case 


l-EQ  Clara  Sharpe  Hough,  novelist  and 

newspaper  woman,  was  elected  president 
,  of  the  Alumni  Association  of  the  Colum- 

ent  b  i  a  University 

School  of  Jour- 

World 

sociated’  rneeting  and 

troleum  named' vice- 

M'  1  ■*''^‘''''*1^'''^'  y 

hlishing  yertising  m  a  n 

'Wishing 

was  re-  ^  ^  „ 

Lean  ot  treasurer.  S' 

•  Kenneth  J.  Smith 

"**'p  k”  .graduative  class  was  chosen  secre- 

on  rub-  Smith  had  charge  of  arrange¬ 

ments  for  this  year's  annual  meeting, 
xecutive  I'our  Houghs  are  alumni  of  the  school, 
in.  The  They  are  Mrs.  Hough's  husband,  (ieorge 
Helping  Hough,  Jr.,  his  brother,  Henry  I’eetle 
nostout  Hough,  and  the  latter’s  wife,  Elizabeth  Use  Editor  &  Publisher  classitied  col 
M.  Hough.  Mrs.  Hough  is  the  author  of.  umns  for  results. 


Ered  H.  I'hompson,  Boston  Post  re- 
jx>rter,  charged  with  being  a  fugitive  from 
justice  in  connection  with  the  alleged 
theft  of  advance  sheets  of  the  Atlantic 
Monthly  containing  tiovernor  Alfred 
.'Smith’s  article  on  Catholicism  and  the 
presidency  .from  the  plant  of  the  Rumford 
Press,  Concord,  N.  11.,  was  held  by  Asso¬ 
ciate  Justice  Lloyd  .\llen  in  Newton, 
Mass.,  court  Tuesday  in  $l,dOU  bond  for 
hearing  June  7,  pending  Governor  Fuller  ^ 
response  to  a  request  made  by  Governor 
>paulding  of  New  Hampshire  for 
'i  hompson’s  extradition  to  that  .state. 

Thompson  is  charged  with  having  pro¬ 
cured  the  theft  of  the  magazine  article  in 
question.  Attorney  hidnuiiKl  Whitman, 
Counsel  for  Thomp.son,  attempteil  to  show 
that  no  crime  was  committed,  that  the 
magazine  pages  containing  Smith's  letter 
was  "refuse  copy,"  hence  of  no  value. 
The  judge  contended,  however,  that  the 
onl>  issue  tiefore  him  was  whether 
'J'hompson  was  the  man  who  committed 
the  alleged  crime  and  not  whether  the 
crime  was  committed.  The  prosecuting 
attorney,  Herbert  W.  .Rainie,  of  Merri- 
mac  County,  X.  IL,  produced  as  a  wit¬ 
ness  William  E.  Callahan,  former  em¬ 
ploye  of  the  Rumford  Press,  whom  Rainie 
declared  would  show  that  Thompson  was 
the  same  man  who  was  charged  with  the 
Commission  of  the  crime. 

(Questioned  by  Rainie,  Callahan  de¬ 
clared  he  was  a  watchman  in  the  Rum- 
ford  Press,  was  in  Concord  on  the  night 
of  .April  15,  when  the  alleged  theft  is  said 
to  have  occurred.  He  admitted  that  he 
olitaiiied  pages  of  .the  magazine  and  that 
Thompson  was  with  him  at  the  time.  He 
]H  limed  out  Thomiison  in  the  courtroom 
when  asked  by  Rainie.  "Is  he  in  this 


This  paper  doesrCt  say  a  thing 

about  it — must  have  been  scoo 


ex 


The  reputation  of  your 
paper  depends  upon 
getting  neu^s  on  the  street 
while  it’s  still  “tunes" 


Judge  Allen  ruled  that  cross-examina¬ 
tion  of  Callahan  .should  tie  limited  to  the 
tield  covered  by  Rainie.  -Attorney  Whit¬ 
man  vigorously  protested  the  court’s  rul¬ 
ing,  saying,  "I  want  to  show  that  there 
was  no  crime  committed,  1  want  to  show 
that  on  cross-examination.  I  want  to 
show  by  this  witness  that  Thompson  went 
to  sec  this  man  Callahan  who  he  learned 
had  a  copy  of  Smith's  letter.  When  he 
went  to  this  man.  this  man  said  he  had 
iiad  a  copy,  but  had  loaned  it  to  a  friend. 
When  they  went  to  the  friend’s  house  in 
Thompson’s  machine,  the  friend  was  out 
plowing.  Callahan  then  suggested  that 
they  go  to  the  Rumford  Press  and 
Thompson  stayed  in  machine  while  Cal¬ 
lahan  went  in  to  a  watchman  and  pro¬ 
cured  a  refu'C  copy  of  Governor  Smith’s 
article.’’ 

Governor  Fuller  Moiidav  received  from 
Governor  Spaulding  a  ret|ue't  that 
Thompson  he  returned  to  New  llam))- 
shire  for  trial.  The  Governor  also  ha- 
received  from  .Attorney  Whitman  a  re- 


(’■H  Conveyors  enable  yon 
to  jiet  late  news  on  the  street 

FIRST 


times  it's  ’‘assoeiatioii""  stuff.  Both  papers  start  from  ‘"serateh' 
\ier  — yet  one  has  it  on  the  street  first.  What  is  it  that  enables  one 
jiaper  to  ‘‘heat’'  tlie  other? 

1  he  news-gathering  staffs,  the  composing  rooms,  the  press  rooms  may 
all  he  the  same  from  the  standpoint  of  efficiency.  Yet  the  one  paper  gets 
the  news  on  the  street  first. 

The  difference  lies  in  the  time  gained  turn  them  out  the  C-H  Conveyor  put> 

between  the  presses  and  the  delivery  them  on  the  delivery  or  mailing  tables, 

tables.  The  paper  that  gets  the  news  on  C-H  Conveyors  push  the  deadline  hack 

the  street  while  it  is  still  "news”  is  pretty  — enable  you  to  get  later  news  in  every 

apt  to  have  installed  Cutler-Hammer  edition  enable  you  to  beat  competition. 

Newspaper  Conveyors.  Right  off  the  It  means  reputation — more  public  con- 

presses  they  come  in  a  steady  stream.  fidenee-  -greater  circulation — more  adver- 

I'p- -overhead,  around  corners,  through  tising.  Considering  how  vital  it  is.  can 

a  ceiling  or  wall — as  fast  as  the  presses  you  afford  not  to  investigate? 

There  is  a  C-H  Press  Control  for  every  type  of  press  in  your  plant. 

Tell  us  the  equipment  you  have  and  our  engineers  will  make  recom¬ 
mendations  that  tvill  enable  your  paper  to  utilize  the  full  value  of  netvs. 


(T'H  Conveyors  take  the  papers  o0  the 
in  a  steady  stream  and  lay  them 
ditu  n  on  the  delivery  or  mailing  tables 


1  he  illustration  shous  the  C-H  Con* 
veyor  in  the  Elizabeth  Daily  Journal. 
Elizabeth,  ^etv  Jersey.  CirciUation. 
'21,408.  Sote  also  the  C*H  Push 
Hutton  Control  mounted  on  the  press. 


The  CUTLER.HAMMER  Mfg.  Co 

Pumeer  Manufa<turers  of  Elextric  Control  4pparatus 

1203  Si.  Paul  Avenue 
MILWAUKEE,  WISCONSIN 


HAMMER 
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With  New  Ownership  The  Brooklyn  Standard  Union 
enters  to-day  upon  a  new  and  larger  era  of  usefulness 

and  service  to  Brooklyn. 


Senator  R.  F.  ff  agner  and  Hon.  Charles  D.  Hilles  are  among  the  many  ISational  and  State  Leaders  who  have  greeted 

the  new  organization  with  enthusiasm. 


ROBERT  F.  WAGNER 
NEW  YORK 

llnftrh  §tatp0 

WASHINGTON,  D.  C. 


•Mr.  Joi>eph  J.  Early, 
Brooklyn  Standard  Union, 
296  Washington  Street, 
Brooklyn,  N.  Y. 


My  dear  Joe: 


I  want  to  rongratulate  you.  as  well  as  the  community,  upon 
your  assumption  of  the  management  and  direction  of  the  Stand¬ 
ard  Union.  Your  association  with  the  enterprise  is,  I  think,  a 
sufficient  guarantee  of  its  success.  1  look  hack  with  pleasant 
memories  to  the  days  when  we  were  in  .\lhany  together — you  as 
a  newspaper  correspondent  and  1  as  a  legislator. 

warm  friendship  was  formed  then  which  I  am  sure  will 
last  as  long  as  we  are  hoth  here.  It  is  this  friendship  which 
prompts  my  short  note  l(*  you.  While  you  and  I  differed  fre¬ 
quently  on  political  policies,  and  our  points  of  view  were  in 
conflict  on  important  public  questions,  you  were  always  a  fair 
critic  and  a  square  shooter. 

Your  exceptional  capacity  for  newspaper  management,  your 
unquestioned  integrity,  and  your  experience  compells  the  pre¬ 
diction  that  the  Standard  Union  will  in  the  future  be  a  paper 
of  increased  interest  and  influence. 

I  wish  you  as  a  friend  the  best  of  luck  and  success. 


CRC 


Sincerely  yours. 


Bob 


Republican  National  Committee 

William  M.  Butler 
Chairman 

Charles  D.  Hilles 

Vice-Chairman 
Ralph  E.  Williams 

Vice-Chairman 
Mrs.  Alvin  T.  Hart 

V'ice-Chairman 
Roy  O.  West 

Secretary 
William  V.  Hodges 
Treasurer 

Daniel  E.  Pomeroy 

Eastern  Treasurer 
Mrs.  Charlotte  Farr.ar 

.Assistant  Secretary 

Mr.  Ralph  Jona.'. 

Brooklyn.  IS.  Y. 

Dear  Mr.  Jonas: 

I  leani  with  a  great  deal  of  satisfaction  that  you  are  giving 
financial  support  to  Mr.  Joe  Early  and  his  associates  of  the 
Brooklyn  Standard  Union.  I  have  watched  Mr.  Early’s  rise  over 
a  long  course  of  years  with  interest. 

Your  community  service  to  Brooklyn  is  an  assurance  that  you 
and  your  associates  realize  the  opportunities  that  are  presented 
to  your  great  community  in  a  new  period  of  broader  service. 

I  discovered  in  Washington  that  the  recent  visit  of  members 
of  the  Brooklyn  Chamber  of  Commerce  to  that  city  under  your 
leadership  as  President  of  that  organization  directed  attention 
to  the  fact  that  Brooklyn  is  now  the  largest  Borough,  and  of 
the  fart  that  you  are  accomplishing  a  splendid  community  work. 

With  very  best  wishes,  believe  me. 

Sincerely  yours. 

Charles  D.  Hilles 


OFFICE  OF 
CHARLES  D.  HILLES 
120  WILLIAM  STREET 
NEW  YORK 


Mav  23,  192" 


Among  Those  Associated  in  the  New  Management  Are: 


R.4LPH  JONAS, 

President,  Brooklyn  Chamber  of 
Commerce 

WILLIAM  M.  GREVE, 

President,  Prudence  Bonds  Corpora¬ 
tion 

FREDERICK  D.  MACKAY, 
Vice-President,  E.  W.  Bliss  Co.;  Vice- 
President,  Brooklyn  Riding  and 
Driving  Club 


WILLIAM  H.  ENGLISH. 

Banker,  President  Montauk  Club 

COL.  JACKSON  A.  DYKMAN, 
Lawyer,  Cullen  &  Dykman 

A.  W.  BURLINGAME, 

Lawyer 

ARTHUR  S.  SOMERS, 
Commissioner.  Board  of  Education 


ALBERT  CONWAY, 

Lawyer 

ALONZO  G.  McLaughlin. 

County  Judge 

JOSEPH  J.  SARTORL 
Bank  Director,  Restauranteur 

WILLIAM  F.  X.  GEOGHAN. 
Assi.stant  District  Attorney 


R.  F.  R.  HUNTSMAN,  JOSEPH  J.  EARLY 

Publisher  President 


The  group  of  prominent  men  indicated  above  purchased  The  Standard  L  nion  at  a  cash  investment  of  more  than  a  million  dollars. 

Founded  in  1863  by  Brooklyn  patriots  loyal  to  the  cause  of  the  Union,  this  newspaper  has  maintained  for  near¬ 
ly  sixty-five  years  a  record  of  high  character,  honesty  of  purpose,  and  fearless  championship  of  that  which  it  believed 
to  he  best  for  Brooklyn. 

That  these  policies  will  he  maintained  is  guaranteed  by  the  character  of  the  men  who  now  control  its  future. 
The  largest  circulation  of  any  Brooklyn  neivs  paper 
(Member  of  the  Audit  Bureau  of  Circulations) 
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CIRCULATIONS  WING  SKYWARD  ON  THE 
LINDBERGH  FLIGHT 


(Contiiuied  from  /'age  3) 


LINDBEJ^GH  Lands  in  Paris 

on  Goodrich  Silvertowns 


LINDBERGH  off  to  Paris 
on  GOODRICH  SILVERIOWNS 


Goodiich  (SUveifowns 


Modern 

Composing  Room 
Furniture 


L.  A.  McQueen,  Goodrich  ad  manager,  acted  fast  to  get  this  message  to  the  public. 


also  disposed  of  thousands  of  copies  more  excess  of  2,()(M)  copies,  the  publishers  said, 
than  usual.  went  early. 

Heavy  street  sales  last  Saturday  and  Seattle  newspapers  reported  their  sales 
a  demand  for  Sunday  papers  that  could  had  l)een  doubled.  In  San  Diego,  where 
not  be  met  were  the  direct  results  of  Lindbergh  began  his  record-breaking 
Captain  Lindbergh’s  flight  on  circulation  cross  continent  flight,  news!'ai)ers  re- 
of  the  Kansas  City  Star  and  the  Kansas  ported  their  sales  tripled.  Los  Angeles 
City  Journal-Post.  The  flash  on  Lind-  and  San  Francisco  papers  said  their  sales 
bergh's  arrival  hit  Kansas  City  in  time  had  been  doubled. 

for  considerable  chaser  circulation  on  The  Chicago  Tribune  and  Hcrald-Ex- 
home  editions  and  the  story  was  in  good  aininer  reported  enormous  street  sales,  of 
shape  for  street  sales.  which  no  count  was  available. 

The  Journal-Post’s  afternoon  street  In  MinneaiK)lis,  all  three  dailies  re¬ 
sales  advanced  about  8,000.  ported  big  advances.  The  Tribune’s 

Saturday  extra  announcing  Lindbergh’s 
. uuj o um'  j_Li » I ‘ ‘ landing  was  still  selling  on  the  street  at 
1  ^  evening.  The  Sunday  issue 

completely  sold  out.  Ten  thousand 

j  ^ - I  extra  copies  were  sold  Monday  morn- 

1  '"S’  carrying  Lindbergh’s  own  story  in 

„  conjunction  with  the  Neiv  York  Times. 

““  Franklin  Rook,  circulation  manager  of 

*he  Journal,  reported  3,000  extra  Sunday 

. . .  . papers  sold.  The  Saturday  P.  M.  sales 

were  increased  more  than  60  per  cent. 
Rook  said  that  the  glamour  around  the 
flyer,  alone,  young  and  beating  everyone 
to  it.  aided  sales,  and  not  so  much  the 
fact  that  he  lived  at  Little  Falls,  Minn., 
and  is  claimed  as  a  former  Minnesotan. 

The  Star,  publishing  no  Sunday  issue 
Init  a  five  cent  feature  section  Saturday 
P.  M.,  reported  sales  of  5,(XX)  extra  copies 
at  5  cents  each. 

The  Lindbergh  flight  was  characterized 
by  San  Francisco  circulation  managers 
one  of  the  greatest  news  stories  ever 
handled  from  the  standpoint  of  public  in¬ 
terest  and  sustained  susi)en.se.  They  re¬ 
ported  heavy  sales  for  each  edition  of 
the  afternoon  papers. 

The  Call  doubled  street  sales.  The 
Bulletin  considered  it  the  greatest  story 
ever  handled,  practically  doubling  sales. 
The  used  all  boys  available  and 

Carefully  planned  was  this  excellent 

news  tie-up  handled  by  Blackman  — 

Company.  - - ^  'ill 


as  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 


Do  it  now! 


HAMILTON  MFC.  CO 

TWO  RIVERS,  WIS. 


Circulation  Builders 

For  the  Summer  Months 


Again-Mobiloil 

Undbefiih  uses  Ga^^>vle  Mobiloil 
in  thrilling  airplane  leap  acrosi  the  Atlantic 
from  New  York  to  Paris 


Every  man,  woman  and  child  wants  this  practical 
TORPEDO  FLOAT  that  changes  bathers  into 
swimmers.  The  TORPEDO  FLOAT  is 
the  simplest,  safest,  latest,  most  sought 
after  swimming  device  made.  As  a  cir- 
\  culation  builder  it  has  no  equal.  The 
t  price  is  so  low  that  every  newspaper,  and 

magazine  can  afford  to  use  it  in  sub- 
stantial  quantities. 


Mobiloil 


THE  BIFF  BAG 


;  j  ■;  3  If  you  want  a  good  all 

F'f==^  ^  year  around  premium, 
the  BIFF  BAG  is  your 
,  -i  jj  best  bet.  Every  boy 
1  ' '  ■■  J  and  girl  likes  it  and  they 
all  want  it.  The  price  is  right. 

Send  for  quantity  prices  and  catalog 
containing  a  number  of  other 
Airubber  products. 


The  Star’s  increased  sale  of  individual 
copies  especially  was  noticeable  in  sur¬ 
rounding  towns.  “We  could  not  meet  the 
demand  for  Sunday  papers,”  Frank  See- 
sted,  circulation  manager  of  the  Star, 
said,  “because  the  Star  Monday  morning 
printed  Lindbergh’s  own  story.  Sales  of 
that  edition  also  were  greatly  increased, 
and  we  have  reason  to  believe  the  extra 
circulation  on  this  occasion  will  result  in 
many  new  regular  subscribers. 

“On  account  of  insufficient  supply  of 
gravure  sections  the  Journal-Post  did 
not  attempt  to  meet  the  increased  demand 
for  Sunday  papers,  F.  A.  Braun,  assis¬ 
tant  circulation  manager,  said. 

The  St.  Louis  Post  Dispatch  broke  all 
its  press  production  records  for  a  week 
day  with  40.000  street  sales  above  normal 
Saturday'. 

.\t  Louisville  K,y..  the  Courier-Jour¬ 
nal  reported  its  plant  “cleaned  out. 
Couldn’t  print  enough.”  The  average 


Halvorsen  Newspaper 
Stufnng  Machines 

are  now  being  used  by  many  of  the  leading 
newspapers  from  coast  to  coast  and  border 
border.  In  one  plant  the  machine  has  saved 
one'fifth  of  its  cost  in  six  months.  QPapers 
can  be  delivered  in  better  condition  to  dis' 
tributors  and  to  the  readers. 

After  a  thorough  inuestigation  you 
tiriU  want  to  invest 
W rite  for  full  particulars 


Publishers  Space  Selling  Service 

49  West  45th  Street  New  York  City 


NONPABEIL  MACHINE  COMPANY 
36  S.  Throop  Street.  Chicago 
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"So  very  tew  people  have  any 
Time  tor  the  -  CONVICT  f " 


I 


Extract  from  following  letter  from 
Missouri  State  Penitentiary 


] 


Special  Mote 

To  the  reader  of  this  “copy,” 
this  letter  sent  from  within 
prison  walls  seems  unusual 
to  the  point  of  being  uni¬ 
que,  hut  there  should  be 
nothing  unique  in  the 
rendering  of  a  great  out¬ 
standing  humanitarian  serv¬ 
ice,  as  health  belongs  to  the 
unfortunate  as  well  as  the 
fortunate. 


The 

Admiration 

of 

Morth  America 

Thousands  of  letters  are 
pouring  into  newspaper  of¬ 
fices  and  to  this  office  telling 
of  the  actual  good  people  are 
doing  for  themselves  bv 
following  Dr.  McCoy’s  ad¬ 
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one  paper  in  each  city  can  get  Dr.  McCoy’s  Daily  Health  articles.  Will  that 
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[>a])ers,  but  with  no  such  spontaniety  _  as 
was  experienced  from  the  moment  Lind¬ 
bergh  hopped  into  space  until  the  last 
vital  word  concerning  his  safe  arrival 
was  reeled  from  the  presses.  Capt. 
Koald  Amundsen’s  South  Pole  enterprise 
was  relatively  tame,  although  essentially 
a  great  story.  Comparable  American 
heroic  figures,  in  war-time,  were  Dewey 
and  Hobson.  America  never  witnessed 
wilder  hero-worship  than  that  which 
flung  itself  at  the  Admiral  conqueror  of 
the  Spanish  fleet  at  Manila  Bay  when 
he  came  sailing  home.  The  story  of  Hob- 


By  MARLEN  PEW  j-^jne  sailing  home.  The  story  of  Hob- 

]>^EWSPAPER  folk  of  this  generation  .sleepless  night  when  Lindbergh’s  plane 

never  saw  a  peace-time  story  which  was  in  perilous  flight  and  hugged  close  Spanish- American 

so  fascinated  the  public  mind  as  has  the  to  every  known  means  of  comunicatioi  ^  ^  counterpart  to 

New  York- Parts  hop  of  Char  he  Lind-  to  catch  the  joyous  word  that  he  had  Lj,„ihergh’s  exploit,  from  the  viewpoint 
bergh.  It  is  the  incomparab  y  good  sately  landed  at  the  scheduled  point  ot  p„p„iaritv.  One  thinks,  of  course,  of 
story’  of  the  age,  possess^  all  of  the  destination.  Never  in  peace  times,  the  hundreds  of  heroes  of  the 

qualities  that  students  of  journalistic  record  shows,  have  newspapers  been  in  concerning 

values  consider  necessary  to  the  perfect  such  lively  demand  as  during  the  peri^  electrified  newspaper  readers 


news  situation,  plus  several  glittering  nov-  oi  suspense  oi  inis  irans-.-Miaiiue  ingiu.  1914-1918  period,  but  somehow 

elties.  The  circulation  jump  is  comparable  only  swallowed  up  by  the 

*  *  *  to  the  excited  hours  that  tollovved  the  ,,„„hfounding  immensity  of  the  war  op- 

PRIMARILY,  of  course,  the  appeal  was  signing  of  the  armistice  that  brought  ^.^atiuns  of  those  days.  No  individual 
to  the  primitive  human  emotion  which  peace.  could  stand  out  against  that  bewildering 

exults  at  the  spectacle  of  man  risking  .  ...  background  of  action  to  be  accepted  by 

life  to  gain  mastery  over  the  elements  or  this  classic  ad\entu  e  '  all  the  people.  ()f  all  the  stories  of  indi- 

some  seemingly  invincible  antagonist.  In  relief  the  irresistible  factors  o  yidual  heroism  in  the  World  War,  we 

this  case  the  conflict  was  new  and  start-  co'ifl'et,  suspense,  heroism  in  grand  mold,  believe  the  martyrdom  of  Edith  Cavell  at 
ling,  a  feat  dramatic  beyond  the  imagina-  patriotism,  epic  love,  compensation  in  Brussels  was  unapproached  for  ele- 
tion  of  even  imaginative  people  and  over-  terms  both  practical  and  ideal  and  nu-  nw-nts  that  penetrate  the  hearts  and  thrill 
whelmingly  sensational  to  persons  of  ftierous  other  story  values  such  as  ch^m-  j|ie  minds  of  newsjiaper  readers.  Proof 
routine  habits  of  thought.  Add  to  the  '"S  masculine  modesty  and  decent  char-  ,iiat  everyone  remembers  her  name, 
dramatic  features  of  the  exploit  the  fact  easily  defeating  unwholesome  temp-  »  *  * 

that  the  adventure  was  undertaken  for  tations ;  sudden  success  rew^arding  per-  rp^UTH  is  not  only  stranger  than  fic- 
a  high  and  sensible  purpose,  involving  sistent,  faithful,  thoughtful,  honest  plug-  -*-11011,  it  is  ten  thousand  times  more  in¬ 
deep-rooted  patriotic  impulses,  and  you  S''’g  effort,  and  the  spectacular  rise  to  jeresting.  All  that  happened  to  Lind- 

have  a  protagonism  calculated  to  make  pinnacle  of  fame  and  fortune  ot  an  bergh,  written  by  the  best  fiction  author 

the  public  heart  thump  like  a  kettle-drum  ”  known  to  his  schoolmates  as  ^le  day.  would  constitute  a  short-story 

expressing  the  wildest,  Wagnerian  motif.  i>'  '^1  of  tiiily  ordinary  interest.  But  when  the 

Capping  all  this  was  the  combination  of  Lucky  and  the  Elying  bool  the  lat-  flashed.  "Lindbergh  DOES  it!’’ 

magnificent  youth,  lean  and  wiry  strength,  ^  it,  being  in  the  sense  of  the  ( which,  by  the  way,  was  the  Xnc  York 

death-rlefvinir  miiraue.  siinreme  con-  unreasoning  zealot.  We  have  the  notion  Tim.-c'  miinirable  .Siindav  beadlinef  flip 


of  suspense  of  this  trans-Atlantic  flight. 


but  somehow 


to  the  primitive  human  emotion  which 
exults  at  the  spectacle  of  man  risking 
life  to  gain  mastery  over  the  elements  or 
some  seemingly  invincible  antagonist.  In 
this  case  the  conflict  was  new  and  start- 


yet  the  eye  of  the  average  citizen  ate- 
it  up  and  begged  for  more.  The  fact 
is  the  big  thing  in  the  newspaper  and  is 
much  better  raw  than  dressed. 

♦  ♦  ♦ 

'T'HANKS  for  the  plane  ride,  Mr.  Lind- 
^  bergh !  It  was  the  real  thing  and  a 
grand  refreshment.  Don’t  let  any  smart 
Alec  press  agent  tell  you  how !  .Don’t  let 
any  reporter  tease  you  into  talking  about 
girls !  Don’t  kiss  or  be  kissed,  in  public, 
if  you  can  avoid  it !  Don’t  appear  on  the 
stage  or  in  the  movies !  If  a  grateful 
nation  hands  you  a  beautiful  home  at 
Washington  to  reward  your  gallantry, 
don’t  deed  the  place  to  your  wife  or 
mother!  Just  keep  thinking  and  talking 
about  airplanes  and  some  day,  when  you 
hop  again,  millions  of  hearts  will  again 
flutter  for  your  safe  return.  Heroism, 
^Ir.  Lindbergh,  is  a  dangerous  role  to 
play,  by  far  more  flickle  than  the  i(^ 
winds  off  Cape  Race.  If  you  succeed  in 
gliding  through  the  storms  that  are  sure 
to  beset  your  path  in  the  streets  of  Amer¬ 
ican  cities,  you  will  deserve  a  monument 
that  will  make  Miss  Liberty’s  statue  look 
like  a  waterplug. 


expressing  the  wildest,  Wagnerian  motif. 
Capping  all  this  was  the  combination  of 
magnificent  youth,  lean  and  wiry  strength, 
death-defying  courage,  supreme  con- 


of  only  ordinary  interest.  But  when  the 
news  flashed,  "Lindbergh  DOES  it!’’ 
( which,  by  the  way,  was  the  York 

Tiiiu's’  admirable  Sunday  headline)  the 


tidence,  no  brag  or  ostentation  but  even  was  Lindlxrgh  s  sudden  and  al-  challenge  was  supreme.  The  story  needed 

genuine  blushing  modesty,  quiet  and  ef-  ^lost  uimeralded  dash  to  lirst-page  popu-  writing  flourish.  It  told  itself.  The 
fective  action,  a  bewitching  smile  and  '^rity  that  gave  liis  story  its  marvelous  sinijile  fact  liccame  literature  of  the  best 
naive  boyishness,  making  Lindbergh  an  flavor.  It  was  absolutely  tin-  ici„(i  Indeed.  Lindbergh’s  own  narrative 

incomparable  hero  in  the  role.  spoiled  by  press  agents,  fakers,  climbers  niight  have  been  dashed  off  bv  anv  school- 

♦  ♦  *  or  any  of  the  familiar  gentry  that  al-  hi,,.,  f^r  as  its  literary' ment  went. 

The  sympathetic  factor  in  this  story  invariably  are  to  be  detected  in  some  ^as  not  remarkable  even  for  incident, 

, sioiy  manner  clinging  to  shooting  stars  m  the 
would  be  difficult  to  exaggerate.  The  news  firmament.  It  was  Lindbergh,  the  ||~  -  -  ■  ■■ 

clean,  young  aviator  appealed  to  every  good  boy  unadulterated,  that  we  saw  and 

normal  mind.  To  the  average  man.  he  motive  expressed  the  grand  theme  of  tirt  1..  ./»» 

stood  out  as  a  model  son,  a  stout  piece  pioneering  under  the  Stars  and  Stripes.  rr  /iCfC  6c//cr  C /flSSfnCu 


of  human  hickory  upon  whom  a  father  *  *  ♦  ^  ' 

w  employer  could  lean  with  absolute  con-  -i^oR  days  we  have  been  ransacking 
fidence  in  business  or  m  home  life.  He  T  ^  peace-time  storv 

I  n  ^  brightest  dreams  of  average  ^^at  might  be  compared  with  the  Lind- 
motherhood,  not  alone  by  reason  of  his  «  .  _ _  i 

gallant  battle,  crowned  by  victory  and  its  ^  j  j  j  \dm^iral^  Pearv's  d^s* 
golden  spoils,  but  for  .his  kid-like  atti-  “or/he^rth  PoTproS^^^^ 
tudes,  promise  of  glorious,  and  fruitful  ^^es  'the  nearest  to  it,  although' it  was 

manhocKl.  softness  of  facial  expression  ^^e  time,  by  Dr.  Cook’s 

and  shy  tenderness  toward  his  own  fraudulent  “horn-in,”  and  the  Admiral 

nurther  and  the  mother  of  a  fallen  Fre^  captivating  hero  as  is  this 

col  eague  ot  the  skies.  Young  manhood  ^.^ut^ful  birdman  from  the  western  plains, 
instinctively  claimed  him  as  a  brother  in  ^ost  of  the  story  elements  involved  in 
every  sense.  And  unmarried  or  dissatis-  *  •  V  • 

tied  womanhood,  wherever  the  printed  -tpajfv  hpttpr  intrin- 

word  has  carried  the  news  of  his  adven-  a  tHntir  flicrtit  Tlior^  unassis  ed  trans- 

ture,  has  been  suddenlv  plunged  into  mad,  L  w-ttp  ahnnt  TIip  i  , 

ecstatic  love  of  him.  In  our  own  little  mZp  filrVp  ^ 

circle  we  saw  a  hard-boiled  newspaper  remember  that  act  n  b  Ytif° 
m,n,  .wl,„  dually  la„  on  Sa'afy  ’pra’^SSl^tr  fn'  SpS 

paper  train;  a  mother  was  so  worried  Ne^nrpLrv'c  H'  "■'""’Pbant 

during  Saturday  night  that  she  sat  most  "  discovery  sold 
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of  the  time  at  a  window  and  when  news 
was  flashed  that  Lindy  was  safe,  this 
woman  buried  her  head  in  her  apron  and 
sobbed ;  a  tiny  little  school  girl,  in  our 
sight,  went  through  the  thrilling  emotions 
of  first  love,  sitting  practically  all  day 
looking. at  Lindy’s  pictures;  two  young 
hiiys  fairly  went  into  a  trance  when  the 
aviator’s  story  was  read  aloud  in  tlie 
family  circle  and  all  day  they  kept  re¬ 
peating  the  facts,  asking  questions  and 
paying  little  tributes  to  the  new-found 
knight.  Ambassador  Herrick  says  Lind¬ 
bergh’s  stunt  has  done  more  to  cement 
Franco-.Xmerican  relations  than  all  diplo¬ 
macy.  We  believe,  also,  that  his  example 
of  decent,  purposeful,  dignified  young 
manho^  contributed  to  the  rank  and  file 
of  society  a  moral  lesson  that  will  en¬ 
dure  when  all  of  last  Sunday’s  pulpit 
preachments  have  been  forgotten.  If  we 
were  asked  who  has  contributed  the  finest, 
most  ennobling  thoughts  to  the  whole 
people  in  the  current  year  we  should  un¬ 
hesitatingly  answer  “Lindbergh.”  We 
can  well  believe  that  millions  passed  a 
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ice  to  replenish  your  staff  when¬ 
ever  the  occasion  requires.  Write 
or  wire  John  G.  Earhart,  836 
Exchange  Ave.,  Chicago,  Ill.,  and 
he  will  put  you  in  touch  with  the 
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Comparative  New  England  as  Your  Market,.. 

Wage  Earners  and  Wages  Paid... 

NEW  ENGLAND  1,258,000  $1,475,000,000 
6  Western  States  7X0,000  111,700,000 


A  Billion  and  a  half  payroll  a  year  is  a 
good  healthy  income  for  a  group  of 
wage  earners.  Most  of  it  is  spent  with 
the  grocer,  druggist,  dry  goods  and 
clothing  store — furniture  store,  movie 
theatre  and  a  little  is  salted  away  with 
the  Bank  for  the  rainy  day. 

The  National  Advertiser  studying  the 


comparative  markets  has  no  problem 
to  determine  which  will  give  him 
greater  returns  for  money  spent  in  a 
newspaper  campaign.  The  New  Eng¬ 
land  figures  speak  eloquently  in  be¬ 
half  of  unlimited  Buying  Power. 
They  conclusively  prove  that  New 
England  should  be  on  the  list  of  every 
advertiser — large  or  small. 


MABaACHXrSETTS— PopuUtion,  3,8fi8,366 


Circu- 

8,500 

10,000 

lation 

lines 

lines 

**Attleboro  Bun  . 

. (E) 

5,786 

.03 

.03 

**Boaton  Globe  . 

..(1I4E) 

886,361 

.50 

.50 

**Boaton  Globe  . 

•.....(S) 

333.458 

.55 

.55 

ttBoiton  Tranacript  . 

. (E) 

38,845 

.20 

.20 

••Boaton  Poat  . 

. (M) 

394,851 

.60 

.60 

**Boaton  Poat  . 

. (8) 

350,687 

.55 

.55 

••Fitchburg  Sentinel  . 

. (E) 

18.069 

.06 

.045 

••Haverhill  Gazette  . 

. (E) 

16,415 

.065 

.05 

••Lynn  Item  . 

. (E) 

17,004 

.065 

.05 

tLowell  Courier-Citizen  and 

Evening  Leader  . . 

. .  (MAE) 

21,310 

.07 

.07 

••New  Bedford  Standard  Mer- 

cury  . 

. .  (M4E) 

32,607 

.10 

.10 

••New  Bedford  Sunday  Standard 

(8) 

89.268 

.10 

.10 

••North  Adams  Transcript.  (E) 

10.487 

.05 

.04 

••Pittzfeld  Eagle  ... 

. (E) 

18.264 

.05 

.05 

••Salem  News  . 

. (E) 

21.495 

.09 

.07 

••Taunton  Gazette  . , 

. (E) 

9,414 

.045 

.035 

••Worcester  Telegram-Gazette 

(MAE) 

99,807 

.28 

.25 

••Worcester  Sunday  Telegram 

(8) 

58.740 

.81 

.18 
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58.674 

.13 

.18 

1i‘Hartford  Times  . . . . 

. . . .  (E) 

56,077 

.18 

.13 

••Middletown  Press  . . . 

....(E) 

8,560 

.05 

.03 

tNew  Haven  Register. 

..(EA8) 

48,076 

.145 

.135 

••New  London  Day  ... 

....(E) 

18.293 

.06 

.045 

ttNorwich  Bulletin  . . . 

....(M) 

18.848 

.07 

.05 

••Norwalk  Hour  . 

....(E) 

6.429 

.04 

.04 

tlBouth  Norwalk  Sentinel. .  (E) 

5.320 

.04 

.03 

••Stamford  Advocate  . 

....(E) 

10,937 

.05 

.04 

••Waterbury  Republican- American 

(M&E) 

85.234 

.08 

.08 

••Waterbury  Republican. ..  (S) 

15.903 

.08 

.08 

MAINE— Population,  768,014 

••Portland  Press-Herald  Express, 

Sun  tc  Telegram. . . 

.  (M&E) 

59.356 

.20 

.16 

NEW  HAMPSHIHE— Population,  443.683 


••Concord  Monitor-Patriot. .  (E) 

5,773 

.0375 

.025 

ttKeene  Sentinel  . . 

. (E) 

3.980 

.036 

.023 

••Manchester  Union 

Leader 

(M&E) 

32.585 

.15 

.18 

RHODE  ISLAND — Population, 

604,397 

(Srcu- 

8,500 

10,000 

lation 

lines 

lines 

ttNewport  Daily  News.. 

..(E) 

6,249 

.0336 

.0293 

••Pawtucket  Times  . 

..(E) 

88,449 

.08 

.08 

••Providence  Bulletin  ... 

..(E) 

71,443 

.80 

(B).87 

••Providence  Journal  . . 

..(M) 

38,599 

.18 

(B).87 

••Providence  Journal  . . 

...(S) 

74,009 

.80 

.80 

••Providence  News  . 

,..(E) 

28,081 

.08 

.08 

••Providence  Tribune  ... 

...(E) 

81,168 

.10 

.09 

••Westerly  Sun  . 

(E&S) 

5,273 

.03 

.03 

••Woonsocket  Call  . 

...(E) 

14,880 

.05 

.05 

VERMONT 

— ^Population,  358,428 

••Barre  Times  . 

...(E) 

7.882 

.03 

.025 

ttBrattleboro  Reformer 

...(E) 

3.520 

.035 

.08 

••Burlington  Free  Press. 

...(M) 

14.265 

.05 

.05 

••Rutland  Herald  . 

..(M) 

11,816 

.05 

.05 

tlBt.  Johnsbury  Caledonian- 

Record  . 

...(E) 

4,061 

.03 

.08 

*■*  A.  B.  C.  PuMisher's  Statement,  March  31,  1927. 
t  Government  Statement,  Oct.  1,  1926. 
tt  Government  Statement.  March  31,  1927. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 
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CLASSIFIED  ADVERTISING 


John  Irvin  Become*  Cla*sifiecl  Manager  of  N.  Y.  Telegram — C.  W.  Horn 
to  Represent  Association  at  Portland  Meet — Big  Business 
Built  by  Little  Want  Ad 


JOHN  IKVIN  has  resigned  as  assistant 
classified  advertising  manager  of  the 
Xnc  York  American  to  become  classifiecl 
advertising  manager  of  the  Sne  York 
I'ch’iiram,  succeeding  T.  F.  Mulhern, 
made  display  manager.  No  successor  on 
the  American  will  be  named,  C.  \V.  Horn, 
classified  manager,  informed  Ivditor  & 

I’fBLISHKR. 

Mr.  Irvin  became  associated  with  the 
Xew  York  .Xmerican  the  first  of  this 
year,  after  having  spent  a  year  as  classi¬ 
fied  manager  of  the  .Vrtf  Orleans  Item 
and  Tribune.  During  the  first  few 
months  of  1927  Mr.  Irvin  worked  under 
k.  E.  Seiler,  general  manager  of  classi¬ 
fied  of  the  Hearst  newspapers.  Then  he 
was  appointed  assistant  to  Mr.  Horn. 

Previously  Mr.  Irvin  had  been  for 
many  years  classified  advertising  man¬ 
ager  of  the  Des  Moines  (la.)  Register 
and  Tribune. 


\V.  Horn,  classified  manager  of  the 
A'cre  York  American,  will  represent  the 
National  .Association  of  Classified  .Ad¬ 
vertising  Managers  at  the  Pacific  .Adver¬ 
tising  Clubs  Association's  convention  in 
Portland,  Ore.,  June  22.  Then  he  is 
planning  ti»  go  to  Denver  when  he  will 
speak  before  the  .Association  of  News¬ 
paper  .Advertising  Executives. 


Frank  McCabe,  for  many  years  classi- 
lied  manager  of  the  Xew  York  World, 
has  joined  the  Brown  .Advertising 
-Agency,  Inc.,  in  the  Times  Building,  New 
\  Ork. 


Little  want-ads  can  build  big  business. 

The  truth  of  this  saying  may  be  seen 
in  the  ca.se  of  Foster  &  Waldo,  a  Minne- 
ajtolis  piano  store,  which  has  advertised 
in  the  SlinneaTolis  Tribune  every  day  for 
44  years.  . 

In  a  letter  to  P.  M.  Hughes  of  the 
Tribune,  C.  W.  Ream,  advertising  man¬ 
ager  of  the  piano  store,  wrote : 

“Our  belief  in  the  tremendous  power 
of  the  little  classified  advertisement  is 
Ijest  e.xemplified  by  stating  that  for  44 
years  the  Tribune  has  never  gone  to 
press  without  a  Foster  &  Waldo  classi¬ 
fied  advertisement  for  trade-in  pianos. 

“In  other  words,  this  means  that  Foster 
&  Waldo  have  had  a  classified  ad  in  the 
Tribune  for  lb.0()0  consecutive  days.” 

Mr.  Hughes  is  inclined  to  consider  this 
as  a  long  distance  record. 


Robert  Lesie  Belem,  formerly  classified 
advertising  manager  of  the  Tulsa  Trib¬ 
une,  Memphis  Xcws-Scimitar  and  acting 
classified  manager  of  the  Washington 
Times-llerald.  is  now  manager  of  classi¬ 
fied  advertising  of  the  Fresno  (Cal.)  Bee. 


(Obituary 

CAMUEL  ALBERT  MAXON,  86,  who 
has  been  one  of  the  publishers  of  the 
Oneida  (N.  Y.)  Democratic  Union,  for 
the  last  34  years,  died  May  21  at  his 
home  in  Oneida. 

Mrs.  Mi'riel  Hollett,  45,  wife  of  J. 
V.  Hollett,  circulation  manager  of  the 
T'resno  Bee,  died  recently  at  her  home 
after  an  illness  of  more  than  six  months. 

Ch.vrles  J.  Au.is,  formerly  associated 
with  the  circulation  department  of  the 
Kansas  City  Star,  died  last  week  at  his 
home  in  Independence,  Mo. 

Henry  A.  Boehne,  35,  window  dres¬ 
ser  for  the  Boston  (Mass.)  Herald  and 
the  Prmndence  (R.  1.)  Journal  for  the 
past  five  years,  died  at  the  Rhode  Is¬ 
land  Hospital,  Providence,  May  9. 

J.XMF.s  Edw.ard  Walsh,  55,  Associated 
Press  operator  for  the  Providence  (R.  I.) 
Journal  for  27  years  and  for  the  past 
15  years  .A.  P.  operator  for  the  Lynn 
(Mass.)  Item,  died  in  Lynn,  May  7. 

.Albert  C.  Sparks,  57,  veteran  printer 
and  prewfreader  for  the  Prozidence  (R. 
1.)  Ilz'ening  Bulletin  for  the  past  nine 
vears,  died  at  his  home  in  Providence, 
Mav  16. 

Lii.t.tAN  (iARDNER  Croom,  society  editor 
of  the  Okmulgee  (Okla.)  Times,  and 
wife  of  Filnier  Croom.  Times  city  editor, 
died  in  Okmulgee,  May  8. 

Away  Ahead! 

2,196,676  •  192S 
>,699,155  •  1926 

1,502,479  *  Gain 

The  New  York  Ere* 
ning  Graphic  ehowe 
greater  gain  in  Hne- 
age  (41%)  than  any 
other  New  York 
paper. 


James  E.  McCarti.n,  for  many  years 
a  cartoonist  with  the  Providence  (R.  1.) 
A’cri'.r,  died  in  New  Mexico,  May  9. 

Frank  Lloyd.  72,  head  of  the  great 
British  paper  making  firm  of  that  name 
and  son  of  Edwin  Lloyd,  founder  of  the 
London  Daily  Chronicle  and  Lloyd’s 
.Yezos,  died  in  Croydon,  England,  May  20. 

Ci  RTis  I).  Stratto.n.  for  many  years 
railroad  and  commercial  reporter  for  the 
Seattle  Times.  die<l  Saturday,  May  7,  at 
the  1  lomeopathic  Hospital  after  an  illness 
of  several  weeks. 

.Mrs.  John  F.  Short,  wife  of  the  edi¬ 
tor  of  the  Clearfield  (Pa.)  Republican, 
died  at  her  home  there  on  May  21. 


mt 

Jlaltimore 
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circulation  of  any 

evening 

newspaper 

in  the  entire 

South 

137,022 

Baltimore  looks 
to  THE  NEWS 
for  the  news. 


FOREST  EDITION  ON  KRAFT 

The  Xezv  Orleans  Times-Picayunc  re¬ 
cently  published  a  section  for  .American 
Forest  Week  on  kraft  paper  manufac¬ 
tured-  from  Southern  pine. 


FEW  NUGGETS  IN  MOUNTAIN  OF 
NEWSPAPER  PROMOTION 


(Continued  from  page  12) 


vertising  trade  publications,  thereby  get¬ 
ting  double  value  from  such  advertising. 

The  MilzL<aukce  Journal  sent  out  a 
large  piece  made  up  of  full  pages  about 
its  market.  .Apparently  this  originally 
was  a  series,  “Make  Milwaukee  Might¬ 
ier",  co-operatively  run  by  local  firms. 

Color  was  used  well  by  the  Oklahoma 
City  Oklahoman  and  Times  in  a  book 
about  its  trading  area.  In  surprisingly 
few  cases  was  color  used  to  ad\'antage 
other  publishers. 

The  St.  Louis  Globe-Democrat  mini¬ 
ature  house  organ,  chock  full  of  facts 
in  very  small  compass,  stood  out  in  con¬ 
trast  with  the  two  large  pieces.  It  was 
easy  to  read. 

The  influence  of  the  book  published  by 
the  100,(KK)  group  of  .-\merican  cities, 
which  appeals  to  all  thinking  advertising 
e.xecutives,  was  reflected  iti  a  reprint  oi 
material  by  the  Brooklyn  F.' 

-A  clear  and  comprehensive  letter  from 
the  John  Budd  Company  de.scribed  the 
Galveston  market. 

“Keeping  Tabs  On  Schenectady”  a 
monthly  sheet  of  “dope",  is  issuetl  by  the 
Union-Star  of  that  city.  “Texas  Busi¬ 
ness”,  a  monthly  paper  of  facts,  arrives 
from  the  Dallas  Morning  Xezos  and 
Journal.  The  Chicago  .American  an¬ 
nounced  a  new  4-color  process  by  sending 
a  sample  of  the  section. 

.A  grist  of  letters  announcing  new 
rates,  mergers,  special  local  events,  etc., 
occupied  a  large  part  of  the  mail,  in  ad¬ 
dition  to  perhaps  a  foot-high  stack  of 


plain  ordinary  "ballyhoo",  mostly  blow¬ 
ing  about  linage.  It  was  evident  that 
in  too  many  cases,  some  figures  had  been 
hurriedly  thrown  together  to  please  a 
publisher,  inserted  in  a  full  page  in  the 
newspaper,  and  then  rushed  out  “as  is” 
to  inform  an  eager  (?)  waiting  world. 
\’ery  little  originality  in  form  on  the 
general  run  of  newspaper  promotion  is 
apparent. 

Every  mail  brings  the  executive  who 
controls  advertising  budgets  a  tidal  wave 
of  promotion  literature,  perhaps  one-third 
from  newspapers.  The  competition  for 
attention  and  interest  is  keen.  The  news¬ 
paper  publisher  in  self-protection  should 
try  to  imprt)ve  the  value  and  quality  of 
what  he  sends  out  an<l  build  it  from  the 
prospect's  point  of  view. 

.Anyway,  we  older  fellows  have  the 
consolation  of  having  lived  in  an  age 
when  the  town  baseball  stadium  liad 
knotholes  in  the  fence. — Florence  (.Ala.) 
Herald. 
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THE  SEATTLE  TIMES 

Led  All  Other  Seattle 
Newspapers  Year  1926  in 

Local  Display 
National  Display 
Classified 
Total 

By  a  Wide  Margin 

In  total  Advertising,  Times  led  Post 
Intelligencer  by  5,975,435  lines — not 
including  426,661  lines  in  American 
Weekly. 

In  total  Advertising,  Times  led  Star 
by  9,647,426  lines. 

EASTERN  REPRESENTATIVE 

THE  S.  C,  BECKWITH 
SPECIAL  AGENCY 

New  York — Chicago — St.  Louis 
Detroit — Kansas  City — Atlanta 


TN  some  cities,  the  “leading” 
*  newspaper  may  have  merely 
a  few  hundred  more  circulation 
than  its  competitor.  The  Pres* 
has  40,000  more  net  paid  circu¬ 
lation  In  Pittsburgh  than  the 
other  two  evening  newspapers 
combined — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  new* 
paper*  combined. 

THE 

PITTSBURGH 

PRESS 

A  Scripps-Howard  Newspaper 
Member  of  the  A.  B.  C. 


South  America's 
Greatest  Newspaper 

"Buenos  Aire*  IS  the  Argentine 
Republic”— 

**If  you  introduce  an  article  in  Buenos 
Aires  it  is  introduced  in  the  whole 
of  the  Argentine.** 

"We  know  that  LA  PRENSA  has 
a  larger  circulation  than  all  the 
local  paper*  put  together,  and 
that  this  circulation  is  amongst 
the  very  best  class.” 

(Extrset  from  letter  written  by  the 
distributor  in  Argentlns  cf  Importsnt 
American  products,  urgins  Us  prln- 
rlpsls  to  place  their  adrertlslnc  In  LA 
PRENSA—) 

National  sales  and  distribution  in 
Argentina  can  quickly  be  attained 
by  advertising  in  LA  PRENSA. 

JOSHUA  B.  POWERS 

Exclusive  Advertising  Representative 

250  Park  Avenue  New  York 
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Get  in  touch  with  the  impulses  that  originate 
each  week  in  the  columns  of 

EDITOR  &  PUBLISHER 

The  Newspaper  and  Advertising  Man’s  NEWS  paper 

Impulses  that  are  making  themselves  felt  in  better 
informed,  more  efficient,  more  alert  newspaper  and 
advertising  men  wherever  EDITOR  &  PUBLISHER  is 
regularly  read. 

And  do  it  NOW 

while  you  can  get  with  your  subscription  one  of  the  very 
few  copies  left  of  the  1927  edition  of  EDITOR  &  PUB¬ 
LISHER’S  International  Year  Book. 

This  is  a  service  without  a  parallel  in  the  whole  range  of 
business  paper  publishing,  and  one  that  you  are  sure  to 
appreciate,  enjoy,  profit  by  and  USE  throughout  the  year. 

This  Coupon  will  bring  you  into  the 

Editor  &  Publisher  family  at  once. 


A  hearty  welcome  awaits  you — both  on  our  subscription  list  and  in  our  offices. 
Suite  1700,  Times  Building,  New  York.  When  in  the  city  and  in  the  neighborhood 
of  Times  Square,  drop  in  and  use  the  facilities  we  have  provided  for  the  comfort  and 
convenience  of  our  good  friends. 


EDITOR  &  PUBLISHER, 

Suite  1700,  Times  Building, 

Broadway  at  42nd  St.,  New  York,  N.  Y. 

Send  me  EDITOR  &  PUBLISHER  every  week  for  a  year,  starting  with  the  next  issue,  and  including  with  my  subscription 
the  INTERNATIONAL  YEAR  BOOK  and  the  MARKET  GUIDE  as  they  are  published  during  the  term  of  my  subscription. 


Enclosed  is  S .  I  shall  remit  the  subscription  price  on 

in  full  payment.  receipt  of  your  bill,  in  10  days  or  so. 


Name . Local  Addret* 

CITY . STATE  . 


Business  Connection  . 

Title  or  Position  . 

(Important  confidential  information  for  our  own  files  only.) 

SUBSCRIPTION  RATES:  $4  per  year — $4.50  in  Canada,  $5  in  Foreign  Countries.  Shorter  terms  in  proportion. 
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L  method  described  somewhat  in  detail  by 

E  OVN  '^ODLD  ■' Otilrdlapter.  of  inters,  ,o  ambers 

i  ^ W  I  1  yir  ,,J  j|,g  working  press  include  “Editing"  by 

I  I  -  _  I  I-ong,  editor-in-chief  of  the  Inter- 

I  national  Magazine  Corporation;  “Public 

I  ^^1  I  -  i  J  I  I  Relations”  by  Edward  L.  Bernays,  the 

"1^  *  editor  of  the  book  itself;  and  “Publish- 

‘  ■  ing"  by  George  H.  Doran,  president  of  the 

By  JAMES  MELVIN  LEE  company  that  puts  out  the  book. 

Editors  of  business  pages  will  find 

rX  the  lxK>ks  relating  to  journalism  /''EKTAIX  chapters  in  "An  Outline  of  certain  other  chapters  of  practical  value. 

that  are  listed  in  the  International  Year  Careers”  (George  H.  Doran  Com-  book  itself,  of  course,  was  published 
Book  of  Editor  &  Publisher  there  is  one  pany)  edited  by  Edward  L.  Bernays  de-  primarily  to  be  of  aid  to  the  young  men 
omission.  Under  the  head  of  histories  of  serve  special  mention  in  “Our  Own  World  about  to  make  the  choice  of  a  career, 
individual  newspapers  "The  Xezi'  York  of  Letters.”  ♦  ♦  ♦ 


By  JAMES  MELVIN  LEE 


rX  the  IxKiks  relating  to  journalism  /'’EKT.\IX’  chapters  in 
that  are  listed  in  the  International  Year  ''''  Careers”  (George  H. 


individual  newspapers  "The  .Vert'  York 
Tribune — Incidents  and  Personalities  in 


•  ^  ...  The  chapter  that  sets  forth  the  oppor-  -ra-TiTAm  .. 

ts  History”  by  Royal  Cortissoz  should  be  tunities  of  advertising  is  contributed  by  should  a  store  advertise. 


included.  Privately  printed  by  the  New  Stanley  Resor,  president  of  the  J.  Walter  is  me  question  wnicn  is.enncin 

York  Tribune,  it  was  not  openly  marketed  Thompson  Company.  Mr.  Resor  answers  manager  of  R.  H. 

to  the  reading  public.  Indeed,  it  was  only  such  practical  questions  as,  “What  then  is  “  Company,  Inc.,  answe^  **\,.tbe 

recently  brought  to  my  attention  by  advertising  at  its  best?”  next,  “What  issue  oi  the  Jourml  of  Ketatling. 

Arthur  S.  Draper,  assistant  editor  of  the  knowledge  does  this  work  require?”  H's  answer  is  not  so  specihe  as  it  might 


That  is  the  question  which  Kenneth 


New  York  Herald  Tribune.  "How  is  this  work  of  advertising  done?”  m  ms  opinion,  store  aovertising 

Of  all  the  histories  of  New  York  news-  He  concludes  his  chapter  with  a  discus-  toaay  puts  undue  emphasis  on  leaders 
pers  this  volume  is  the  smallest  in  sion  of  the  qualities  essential  to  success  in  spotlight  values,  to  use  a  phrase  fre- 

imber  of  pages.  But  it  does  present  in  advertising.  quently  heard  m  the  discussions  on  retail 

admirable  way  the  historical  narrative  The  chapter  of  special  interest  to  the  advertising.  •  i  *  5  t-u 


be  but,  in  his  opinion,  store  advertising 


comer  unless  he  has  seen  the  name  in  his 
newspaper. 

This  article  by  Mr.  Collins  gives  a 
number  of  tips  to  solicitors  who  want  to 
put  suggestions  before  advertising  man¬ 
agers  of  local  stores. 

*  m  * 

\  PERM.ANENT  assignment  to  criti- 
cize  .American  newspapers  seems  to 
have  been  given  by  the  American  Mer¬ 
cury  to  Dewey  M.  Owens,  city  editor  of 
the  Knoxville  Journal.  The  specific  as¬ 
signment  covered  in  the  Mercury  for 
June  is  “Syndicate  Stuff.” 

After  mentioning  the  origin  of  syn¬ 
dicate  material,  Mr.  Owens  passes  on  to 
say  that  with  the  advent  of  monstrous 
Sunday  papers  the  syndicates  grew  like 
mushrooms.  In  his  opinion  90  per  cent 
of  the  syndicate  material  is  the  veriest 
dribble  and  that  comic  strips,  “with  very 
few  exceptions,”  are  all  idiotic  and  are 
addressed  to  children  under  eight. 

The  fiction  syndicated  to  American 


papers  this  volume  is  the  smallest  in  sion  of  the  qualities  essential  to  success  in 
number  of  pages.  But  it  does  present  in  advertising. 


an  admirable  vvay  the  historical  narrative  The  chapter  of  special  interest  to  the 
of  the  New  York  Tribune  and  indicates  readers  of  Editor  &  Publisher  is  the  one 
the  significant  dates  of  those  notable  on  journalism  contributed  by  Roy  W. 


What  gives  a  store  individuality?  The 
answer  to  that  question  Mr.  Collins  be- 


achievements  which  have  contributed  to  Howard.  On  the  swing  of  the  pendulum  would  help  to  determine  what 

the  growth  of  the  Tribune.  in  journalism  he  comments  as  follows:  should  be  featured  m  advertising.  Among 

Small  as  the  volume  is,  it  sheds  new  'he  possible  things  that  may  give  a  store 

light  on  the  life  of  Horace  Greeley  the  Centainly  business  office  methods  on  .American  individuality  Mr.  Collins  mentions  “widest 

founder  of  the  Tribune.  It  brings’  out  assortments  in  the  city,”/‘style  prestige,” 

with  Eddcd  emphasis  the  long  list  of  and  much  more  tVK  rouRhly  systematized  than  has  consistent  price  policy,  advantages  in 


with  added  emphasis  the  long  list  ot  »Mid  much  more  thf  roughly  systematized  than  has  consisieni  price  policy,  ^aavaniages  in 
brilliant  newspaper  men  who  were  trained  editorial.  Editorial  ingenuity  has  been  at  the  way  of  credit  facilities,**  “convenience 
under  Greeley  in  the  office  of  the  Tribune.  excellence  of  sales 

K.  L.  Ciodkin  was  ‘Speaking  of  these  has  characterized  the  commercial  side  of  the  force,  etc.  All  these  are  legitimate  sub 
Greeley  days  when  he  said:  business.  _  j<^ct  matter  for  newspaper  adyertising. 


Greeley  days  when  he  said:  business.  ject  matter  tor  newspaper  adyertising. 

Durins  the  three  or  four  years  before  the  ;,a^rs 'hav^'no/ heen’'tmprovinK'’th^^^^^  adequately  exploits  them 

war,  to  get  admission  to  the  columns  of  the  public  esteem  as  they  should  and  as  they  m  newspaper  columns  Will  Duild  up  a 

rribune  almost  gave  the  young  writer  a  patent  niust.  The  demands  of  the  times  and  the  needs  “store  preference**  on  the  part  of  possible 

of  literary  nobility,  and  Greeley  in  those  years  ,,f  situation  are  certain  to  produce  the  men  hitverQ 

welcomed  talent,  male  and  female,  from  any  ^vho  will  raise  American  journalism,  already  the  Ii  •  *.  u  •  j  u  \r 

quarter  and  in  any  held.  tm  st  efficient  in  the  world  (excepting  possibly  Another  point  emphasized  by  M.r. 

The  Tribune  under  the  editorshio  of  '•  certain  small  element  in  the  British  press)  to  Collins  is  the  need  for  a  regular  clientele. 
Whitelaw  Reid  is  then  taken  up.  Here,  as  :I;^sii:fe\f';naiLfnf  "  I'?  ^  ^y  people  were  in  the  habit 

elsewhere,  the  fairness  of  the  volume  im-  of  trading  at  such-and-such  a  store  be- 

presses  itself  upon  the  reader.  Justice  is  Later  Mr.  Howard  outlines  the  oppor-  been  a  family  custom  to 

done  to  all  the  newspaper  men  who  tunities  as  follows  •  patronize  that  establishment.  But  Ameri- 

worked  with  Reid.  The  concluding  ten  ^  People  today  are  living  in  a  restless 

pages  (67-77)  traces  the  history  of  the  ,hinr4”'remoJed  age  and  move  about  frequently.  There 

Tribune  since  Ogden  Reid  joined  the  staff  to  one  for  whom  the  term  suggests  action,  ro-  no  old  established  store  to  the  new- 

in  1908.  inance,  adventure,  contact  with  the  most  inter- 

^  ^  ^  esting  people  in  the  community,  the  state  or  the 

.  _  -  .  .  .  -  worW;  to  one  with  imagination  straining  at  the 

RAaIAT  IC  critics  who  want  an  ex-  lea.sh;  to  one  with  an  ability  to  extract  a  thrill 
rellenf  volume  alioiit  the  modern  satisfaction  from  service  to  others;  to  one  i 


-ssiDie  or  aitammenr.  u  j  t.  ^  i_ 

Ot  trading  at  such-and-such  a  store  be- 

Later  Mr.  Howard  outlines  the  oppor-  been  a  family  custom  to 

nities  as  fnitnvos  •  patronize  that  establishment.  But  Ameri¬ 

can  people  today  are  living  in  a  restless 
To  the  man  for  whom  journalism  spells  some-  ggg  jjjove  about  frequently.  There  is 
mg  far  removed  from  the  counting  room;  u  ^  ui*  i  i»>  ?  / 

one  for  whom  the  term  sueizests  action,  ro-  Old  established  StOrC  tO  the  new- 


T^RAMAI  IC  critics  who  want  an  ex-  lea.sh;  to  one  with  an  ability  to  extract  a  thrill 
cellent  volume  about  the  modern  ;■[  satisfaction  from  service  to  others;  to  pne 

^  *  i  A  .  £  n\£ _ blest  With  an  observing  eye,  a  logical  mmd 

stage  should  get  a  copy  of  Modern  Eng-  ^^e  power  of  transcribing  thoughts  and  im- 
lish  Playwrights**  (Harper  &  Brothers)  pressions  into  simple,  direct  English — for  such 
by  John  \V.  Cunliffe,  Director  of  the  the  first  I»rt  of  call  on  life’s  vocational  voyage 

_y  .y  ..  — .  IC  r#‘rt.'imlv  tnnt  r>/M«v  rliitter^  nf  rir- 


iS  1*1  c  I-  I  r  T  ^1- is  certainly  that  noisy,  cluttered  scene  of  or- 

Pulitzer  School  of  Journalism.  The  ,;anized  confusion,  the  city  room, 
volume  deserves  a  place  on  the  shelves  of 

the  newspaper  library  because  of  the  fre-  On  the  subject  of  technical  instruction 
quency  with  which  dramatic  criticism  in  journalism  Mr.  Howard  writes : 
printed  ^  in  British  and  American  news-  \  question  frequently  asked  these  c 
papers  is  quoted.  to  do  with  the  value  of  schools  of  joe 


•A  question  frequently  asked  these  days  has 
to  do  with  the  value  of  schools  of  journalism. 


Director  Cunliffe  in  this  short  historv  of  Reneral  .-.nswer  can  be  made.  Some  of  these 


, ■  ;.i  courses  are  probably  worse  than  useless.  This 

the  English  drama  opens  his  volume  with  certainly  true  of  those  schools  where  the 
an  introductory  chapter  on  the  stage  of  the  te.iching  is  in  the  hands  of  men  who  have  been 
early  years  of  the  century.  He  then  takes  failures  themselves  as  newspapermen,  and  ■who 
up  the  Victorian  transition.  Other  chap-  their  pupils  or  the  press. 

ters  consider  each  of  the  important  play-  On  the  other  hand,  it  cannot  be  denied  that 
wrierhts  from  that  time  down  to  todav.  splendid  work  has  been  done  by  some  of_  these 


"i  ■  . _ r\4U _ wiinoul  vision  as  lo  me  neeas  oi  ciincr 

up  the  Victorian  transition.  Other  chap-  their  pupils  or  the  press. 

ters  consider  each  of  the  important  play-  On  the  other  hand,  it  cannot  be  denied  that 
Wrights  from  that  time  down  to  today.  splendid  work  has  been  done  by  some  of  these 

t.T  ,  4.^  schools,  and  m  the  case  of  one  in  particular, 

In  addition  to  Modern  English  Play-  under  the  direction  of  a  man  cf  high  character 
wnghts**  Director  CunhfFe  has  in  prepara-  and  splendid  ideals,  an  exceptional  group  of 
tion  a  companion  volume,  “Modern  Eng-  students  has  been  turned  out,  with  an  equip- 
Ij  1  piavs  ’’  ment  that  has  undoubtedly  contributed  very 

lisn  riays.  *  *  *  greatly  to  their  rapid  advancement. 
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'T’HE  sons  of  Methodists  ministers  in  Those  who  want  to  break  into  the  news- 
A  and  around  New  York  have  organized  business  will  find  an  excellent 
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themselves  into  a  society.  Their  official 
club  organ  is  The  Methc^ist  Manse.  The 
current  issue  is  a  journalism  number 
which  features  Methodist  ministers’  sons 
who  are  actualy  engaged  in  newspaper 
work.  Two  sketches  in  this  number  de¬ 
serve  passing  mention — those  of  Melville 
E.  Stone  and  E.  W.  Howe. 
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newspapers  is,  according  to  Mr.  Owens,  NATIONAL  CAMPAIGN 

even  worse  than  the  comic  strips.  The  mO  1  IMTMTDT  A  VCDC 
only  stories  that  he  could  find  in  Ameri-  UlNLIIlitx  1 

can  newspapers  were  the  "soapy,  sexy  - 

stuff”  printed  merely  to  give  “a  synthetic  Freeman,  Writing  Copy  for 

thrill  to  shop  girls  and  Bronx  Funeral  Director.  See.  Need 

Mr.  Owens  next  puts  under  nis  micro¬ 
scope  the  serial  stories  syndicated  to  for  Closer  Relation,  with 

newsiiapers.  Here  he  finds  "nothing  in  Public 

them  to  save  a  lot  of  vapid  nonsense  with  - 

sex  as  their  main  theme.”  Ihe  result  of  William  C.  Freeman,  veteran  news- 
his  observations  are  thus  given :  paper  advertising  man,  is  back  in  New 

The  authors  strive  earnestly  to  he  wicketl.  Vork  after  ail  absence  of  live  years  in 
ami  lure  their  re.nlers  aloiiR  with  intim.-itions  of  Florida.  He  has  resumed  his  special 

se.luctious  ';“M,nru"  work  in  the  metropolis  which  he  charac- 

as  a  whole,  thev  aren  t  nauRhty.  hut  only  rulicu-  • 

lens.  Yet  thmisands  of  waitresses  and  soda-  tenzes  as  Personality  With  the  Pen. 
jerkers  follow  them  daily.  "Pop"  Freeman,  as  he  is  known  in 

Yet  Mr.  Owens  would  not  have  you  newsiiaper  circles,  believes  newspaper  ad- 


believe  that  all  the  stories  are  so  sexy 
as  the  illustrations  he  gives.  “Some  are 


vertising  today  has  proved  that  it  is  the 
most  economical  and  most  effective  form 


merely  Xfic”  and  a  few  are  “rntmeent  of  advertising  employed. 


enough  to  appear  in  a  Sunday  School 
quarterly.” 

Mr.  Owens  then  takes  up  comic  strip.s. 
These,  "with  only  a  few  exceptions,” 
seemed  designed  "wholly  for  half  wits 
and  children  unable  to  read.”  very 


He  is  doing  a  piece  of  work  today 
which  he  believes  will  result  eventually 
in  securing  advertising  for  newspapers  in 
every  community  in  the  United  States 
from  an  industry  that  is  one  of  the  most 
important  of  any  in  the  country — an  in¬ 
dustry  that  is  not  affected  in  any  way  by 


..  .  -1  .  •  \»-  i.'  mu  iiusiiy  iiiai  IS  iioi  aiicvicu  iii  any  wav 

hne  tribute  is  p  i  .  ” .  ...htetl  gt-neral  business  conditions,  good  or  bad. 

Chicago  I  nlmue  ioT  what  is  umbubted-  « 

ly  the  best  Sunday  paper  of  comic  strips  ^  ^  with  ,i... 


in  America.” 
copy.) 


(Chicago  papers  please 


man  says  he  became  impressed  with  the 
necessity  of  people  knowing  reliable  un¬ 
dertakers  on  whom  to  call  in  the  certaiiitv 


W  '  •  Ti’  •  1  X  I  .X  i.i_  I  1 _  c/ii  vMtuiit  i^aii  iii  me 

Section  I\  IS  devoted  to  the  o'*-'  that  these  men  will  show  the  same  ten- 
dejiartments  containing,  according  to  .  r.  (i^.^ness  in  caring  for  their  dead  that  they 


Owens,  "advice  to  gawky  boys  and  gig¬ 
gling  girls  suffering  from  the  pangs  of 


received  during  life. 

After  nursing  this  idea  for  nearly 


the  tender  emotions.  His  remarks  in  eighteen  years,  Mr.  F'reeman  says,  he  ha.s 
mode  of  treatrnent  are  very  similar  to  fyu,nj  a,j  undertaker  who  is  willing  to  go 
those  followed  by  those  who  give  advice  the  public  with  practical  messages 
to  the  lovelorn.  about  his  profession.  The  name  of  this 

Uaving  the  heart  specialists  -^lr.  undertaker  is  Fred  H.  Blood,  of  the 


about  his  profession.  The  name  of  this 
undertaker  is  Fred  H.  Blood,  of  the 


(Ivvens  takes  up  in  the  same  section  the  Bronx,  who  uses  one  column  once  a  week 
spirit  specialists  “led  by  tbe  celebrated  j,,  the  Home  News.  Mr.  Freeman  is 
Kev.  Ur.  S.  Parkes  Cadman,  president  writing  the  copy  which  carries  Mr. 
of  the  Federal  Council  of  Cliurches  of  Hl„od’s  signature.  It  is  said  of  this  copy 
Christ  in  America,”  who  "dispo.ses  of  that  it  meets  the  approval  of  the  Bronx 
ticklish  international  problems  as  glibly  County  Undertakers  .Association,  which 
as  he  inveighs  against  the  alarming  deca-  has  invited  Mr.  Freeman  to  talk  on  ad- 


dence  of  the  youth  of  tiKlay.” 

In  conclusion,  Mr.  Owens  takes  up  the 


vertising  at  a  meeting  June  6. 

It  has  been  suggested  that  Mr.  F'ree- 


aristocracy  of  the  syndicate  world,  "those  man  syndicate  the  copy  he  is  using  for 
eminent  dignitaries  who  interpret  for  us  .Mr.  Blood  which  can  be  used  by  any  re- 
the  news  of  the  day  and  inspire  us  to  liable  undertaker  in  any  community  in  the 
higher  and  nobler  things.”  Mr.  Owens  United  States.  A  plan  is  being  developed 
gives  first  place  to  Arthur  Brisbane  who  to  do  this. 

“stands  head  and  shoulders  above  all  “Very  few  people  realize  that  the  un¬ 
comers  in  this  exalted  class.”  Second  dertaking  business  represents  an  invest- 
place  he  gives  to  Dr.  Frank  Crane,  "the  ment  of  more  than  $1, 250,000, (X)0  of  capi- 
high  priest  of  right  thinking.”  tal,”  Mr.  Freeman  said.  “Very  few 

In  the  concluding  paragraph  appears  people  realize  that  the  number  of  deaths 
this  frank  confession,  “I  have  no  sugges-  in  the  United  States  averages  1,300,<XX) 
tions  for  uplifting  the  quality  of  syndicate  yearly.  On  the  basis  of  an  average  of 
stuff.”  *500  for  every  funeral  the  business  totals 

-  approximately  $650,000,000  a  year.  On 

OBJECTS  TO  “WOMAN’S  PAGE”  conservative  basis  the  under- 

_  takers  of  the  country  can  well  afford  to 

tin  •  D  ..  T  A  I  in  newspaper  advertising  at  least 

Why  Not  a  Men  s  Page,  Too,  Asks  volume  of  business 

Speaker  at  Kansas  Press  Meet  they  do  yearly,  or  $65,000,000.  Mr.  Blood 

“While  a  few  women  never  will  be 
interested  in  anything  but  orange  juice  t*/;'  f 

and  dieting,  the  majority  are  interestetl  ‘ ^  P  • 

in  the  same  things  men  are  interested  in,” 

declared  Mrs.  Frank  W.  Boyd  in  a  paper  $100,000  SUIT  POSTPONED 

read  before  the  convention  of  the  Kansas  _ 

Editorial  Association  last  week.  i7„,,tk.ii  n  l  c  •  a  u  ‘ 

“What  would  you  think,”  she  demand-  ^shev  1  e 

ed,  “if  you  should  see  a  paper  with  a  Daily  tor  Libel 

‘man’s  page?’”  and  added  that  she  cares  The  suit  of  H.  P.  Sanborn,  former 


70,178 

families  in 
Indiana  inigaT,! 


In  the  last  six  years  over  70,000  families  or 
nearly  300,000  people  have  been  added  to 
Indiana’s  population  in  towns  of  1,000  popula¬ 
tion  and  over.  All  the  important  cities  show 
substantial  gains,  which  means  that  each  city 
is  constantly  increasing  in  buying  power. 

Most  of  Indiana’s  cities  house  large  and  well 
diversified  industries  that  furnish  steady  em¬ 
ployment  to  its  citizens  all  the  year  ’round. 

These  people  represent  the  intelligent  Amer¬ 
ican  family.  Illiteracy  is  almost  negligible — 
and  at  least  one  newspaper  enters  the  home 
daily. 

A  well  planned  campaign  in  the  newspapers 
listed  below  reaches  this  constantly  increasing 
buying  force.  Why  not  place  Indiana  on  your 
list. 


declared  Mrs.  Frank  W.  Boyd  in  a  paper  $100,000  SUIT  POSTPONED 

read  before  the  convention  of  the  Kansas  _ 

Editorial  Association  last  week.  p„..,k.ii  n  k  c  •  a  l  ‘ 

“What  would  you  think,”  she  demand-  1  e 

ed,  “if  you  should  see  a  paper  with  a  Daily  tor  Libel 

‘man’s  page?’”  and  added  that  she  cares  The  suit  of  H.  P.  Sanborn,  former 

little  for  the  woman’s  page,  as  generally  athletic  coach  at  the  University  of  North 
conducted.  Carolina,  against  the  .‘tshcz’ille  Times. 

“Men  are  wondering  what  women  want  was  recently  continued  until  the  .August 
in  the  way  of  reading,  and  so  are  term  of  court.  Wednesday  of  the  second 
women.”  she  said.  “But  men  and  women  week  of  .August  has  been  set  for  the  hear- 
We  equal  responsibilities  in  home,  com-  ing. 


munity  and  government  It  naturally 
follows  they  would  be  interested  in  the 
same  reading.” 


Sanborn,  now  a  resident  of  Washington, 
n.  C.,  is  suing  the  .Asheville  paper  for 
$100,000,  one-half  of  the  amount  being 


W.  T.  Beck  qf  the  HoUen  Recorder  for  damages  he  alleges  was  done  to  his 
was  elected  president ;  Leslie  Wallace  of  character  through  the  appearance  of  his 
the  Larved  Tiller  and  Toiler  was  made  picture  in  the  paper,  under  which  it  was 
«w-president ;  and  W.  E.  Blackburn  of  explained  that  he  was  an  escaped  convict. 


the  Hcrington  Sun  was  reelected  secre- 
tiry-treasiirer. 

PERSONNEL  UNCHANGED 

Following  the  merger  of  the  DuRois 
I  Pa.)  Courier  and  Express  last  week, 
'“'der  Courier  management,  it  was  an- 


aml  for  the  loss  of  his  job  as  a  coach 
with  the  University.  The  other  $50,000 
IS  asked  in  punitive  damages. 


DAILY  ENTERTAINS  EDITORS 

•A  dozen  north  Iowa  editors  and  their 


"^ced  that  .A.  E.  Hasbrook,  veteran  wives  were  guests  of  the  Mason  City 
™>tor  of  the  Express,  would  continue  in  Globe-Gazette  last  week  at  a  luncheon  in 
Jwt  capacity,  and  J.  S.  Gray  as  city  the  Chamber  of  Commerce  rooms  of  the 
wl'tor.  W.  B.  Moss  will  continue  as  Gazette  building.  Lee  Loomis,  business 
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••Lafayette  Journal  &  Courier 
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.06 

tfLa  Porte  Herald-.Argus . 
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6,839 

.04 

••Marion  Leader  Tribune . 

. (M&S) 

9.898 

.04 
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. (S) 

26,421 

.07 

tfSouth  Bend  Tribune. . .  .(S) 

23,482....  (E) 

24,351 

.07 

••Terre  Haute  Tribune . 
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**.A.  B.  C.  Publisher’s  Statement.  March  31,  1927. 
tGovernment  Statement,  October  1,  1926. 
tiGovernment  Statement.  March  31,  1927. 


'’'**'3ging  editor  of  the  Courier. 


manager  of  the  Globe-Gazette,  presided. 
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GOSS  PRINTING  PRESS  CO. 
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ALABAMA  PRESS  HOLDS  riicy  were  given  a  sightseeing  tour  of  the  .VKucate,  was  elected  historian,  and  Mrs. 

.  fity  hv  tlie  Mergenthaler  Linotype  Com-  \V.  C.  Thomas,  of  the  Cifronrllc  Cali, 
|)any.  This  company  entertained  at  wa-^  elected  poetess. 

luncheon  also.  The  .Vitc  York  Times  - 

entertained  at  a  buffet  luncheon,  includ¬ 
ing  music  by  the  chorus  club  and  band  of 

the  Times,  after  which  a  trip  through  the  .,c  •  •>  ^  *  m/-  . 

plant  was  made.  A"'**  W.n.ton- 

The  Metropolitan  Life  Insurance  Com-  Salem  Jewelry  Man 

pany  entertained  at  luncheon.  The  Wai-  Charged  with  fraudulent  advertising, 

fhe  .\labama  Press  Association  held  dorf-Astoria  Hotel  was  headquarters  j_  L  Young,  operator  of  the  J.  L.  Young 
its  1927  convention  in  Savannah,  Georgia,  while  in  New  York.  Special  rates  were  Jewelry  Cornpany,  has  been  fined  $25  and 

Xew  \  ork  City,  and  on  the  Atlantic  granted.  c(jsts  in  municipal  court,  Winston-Salem, 

Ocean  between  these  two  cities  from  On  the  night  of  the  13th,  while  at  sea,  y  ^  Young,  through  his  attorney,  ap- 

May  7  to  15.  It  was  attended  by  80  the  party  met  in  business  session  in  the  pealed,  and  bond  was  fixed  at  $200.  ' 

editors,  members  of  their  families,  and  music  riKim  of  the  City  of  Birmingham  ease  centered  around  a  jewelry 

fiiends  who  enjoyed  the  novel  tour,  which  where  committee  reports  were  heard  and  progress  at  the  store.  Young 

was  made  possible  by  the  co-operation  of  approved,  and  officers  for  the  ensuin,g  ^gr,{’  circulars  advising  that  his  wares 
the  Central  of  Georgia  Railway  Company  year  were  elected.  R.  B.  Vail,  editor,  ^ygre  being  offered  at  greatly  reduced 
and  the  Ocean  Steamship  Company.  Baldzein  Times,  Bay  Minette,  was  elected  prices.  The  Winston-Salem  Advertising 
Plans  for  it  were  worked  out  by  F.  W.  president  succeeding  F.  W.  Stanley,  of  investigated  the  drculars  and  sale. 

Stanley  of  the  Grceninlle  Advocate  and  the  Crecn-Alle  Advocate.  Lawrence  S.  Differenr  neonlp  were  sent  tn  the  ctnre 
Horace  Hall  of  the  Dothan  Eagle,  presi-  Richardson,  of  the  Jasper  Mountain  purchase  articles  which  were  later 
dent  and  secretary,  as  representatives  of  Eagle  \vas  named  vice-president.  checked  with  the  advertisements  sent  out 

the  Alabama  Press  Association  and  J.  D.  Jack  M.  Pratt,  editor  of  the  Carroll-  Young  through  the  mails,  and  then 
McCartne>’.  assistant  to  President  J.  J.  ton  Pickets  County  Herald,  succeeded  taken  to  jewelers  who  appraised  the  value 
Pelley  of  the  Central  of  Georgia  Railway  Horace  Hall  of  Dothan,  as  secretary-  articles 

and  the  Ocean  Steamship  Company.  treasurer.  Mr.  Pratt  was  also  ^de  A  warrant  was  then  issued  for  Young’s 
The  party  arrived  in  New  York  the  editor  of  Alapressa,  official  organ  of  the  ^rrgst 
morning  of  May  10  on  the  “City  of  Birm-  association.  P.  O.  Davis,  editor,  Exten- 
ingham”  and  left  May  12  for  the  return  sion  Service,  .-Mabama  Polytechnic  In¬ 
trip.  They  were  guests  of  the  American  stitute.  Auburn,  was  re-elected  official 
Type  Founders  Company,  at  Jersey  City,  reporter.  N.  C.  Cady,  of  the  Western 
N.  J.,  at  a  luncheon  and  inspection  of  the  Newspaper  Union,  Birmingham,  was  re- 
jilant.  They  were  entertained  at  a  ban-  elected  business  manager  of  Alapressa. 
qiiet  by  the  .\merican  Press  Association.  Gen.  John  B.  Stanley,  of  the  Greenville 


Classified 


B.  Vail  of  Baldwin  Times  Elected 
President  on  Board  Ship  Returning 
from  New  York — Richardson 
Vice-president 


HNED  FOR  FRAUD  AD 


EDITOR  Cy  PUBLISHER 

Classified  Advertising 
Information 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
52  Times  —  .50  per  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of  in¬ 
sertion.  Minimum  Contract  space,  three 
lines.  The  Editor  &  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  adver¬ 
tisement. 


ADVERTISING 


General  Promotion 


If  You  Want  More  Local  Advertising  put  us 
to  work  for  you  selling  our  “Worthwhile" 
Features.  Write  F.  G.  Hogan  Syndicate, 
TEXAS  PAPER  INCORPORATED  Lemcke  Bldg.,  Indianapolis,  lod.,  or  Kane,  Pa. 

The  Lockhart  (Tex.)  Post-Register  Supplies 

has  been  incor^rated  with  capital  shying"' »^it7"(or  “Art  work  and  Benday  ef 

stock,  by  R.  M,  Andrews,  W.  M.  Scho-  fects.  Bourges  Service,  Inc.,  144  West  32nd 
field  and  H.  M.  S.  Mohle.  St.,  New  York. 


Supplies  and  Equipment 


NEWSPAPER 

EQUIPMENT 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  instal¬ 
lation  on  a  Duplex  Press 
which  will  soon  be  made 
is  that  of  a  100-h.p.,a-c. 
equipment  for  a  sextuple 
at  the  Bergen,  N.  J., 
Evening  Record. 


Offered  at  Rock  Bottom 
Prices  To  Move  Quickly 

20-page  Duplex  Press,  8  columns, 
22?4"  cut-off. 

8-page  Duplex  Angle  Bar  Press. 
No.  8  Mergenthaler  Linotype, 
with  three  magazines. 
Monotype  Sort  Caster. 

Hce  Flat  Plate  Shavers. 

Royle  Radial  Arm  Router. 

Hoe  8-ton  Melting  Furnace. 

Ready  for  immediate  delivery 


Thomas  W.  Hall  Co. 


GENERAL  ELECTRIC 


Faatest,  mo.r  eadly  operated, 
moat  accurate  and  dundrle  flat 
caadng  t>ox  you  can  buy.  Per¬ 
fectly  oalanced.  New  deaign  lock¬ 
up  bar  allows  for  qt  >  :k  change 
«nien  regulating  thkkneM  of  casts. 
Positive  quick  lock  -  up  at  four 
points  cm  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Cost  Stereotyping 
Machinery. 


575  Washington  St.,  New  York 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 


FOR  BETTER  PRINTING 


Herrick  Inks 


Cost  more.  Worth  it 


GOSS  24  and  28-page  presses  good  for  black 
or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple.  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double  Sex¬ 
tuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  pages. 

Available  for  Early  Delivery 


No  substitutes.  Made  from 
the  best  materials. 
Specializing  to  re(]uirements 
of  each  pressroom. 

Ask  tha  Publuhers  who  uso  them. 


New  England  Newspaper  Supply  Co 


Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO — Worcester 


WM.C.  HERRICK  INK  CO., Inc. 

401  West  33rd  Street 
New  York  City 
Factory:  Rotherford,  N.  J. 


WALTER  SCOTT  &  COMPANY 

Kaln  Ofice  A  raotory . PlatnSeld,  N.  J. 

New  York  OSoe..Brokaw  Bldg.,  1457  Broadway 
Chicago  Ottea . Konadnook  Block 


Keep  your  message  before  the  Buyers — 
advertise  in 

EDITOR  &  PUBLISHER 
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Employment— Equipment— Services 


business  OPPORTUmTIK 


EMPLOYMENT 


EMPLOYMENT 


Broker* 


Help  Wanted 


Situations  Wanted 


Oficrin*  Rocky  Mountain  Daily,  exclusive  Hi  mor'lst  who  can  write  snappily  and  hold 
.{Id,  in  city  of  15,000;  prolitahle,  grrowing  busi-  attention.  Do  not  apply  unless  you  can  show 

ness,  \ajuaticn,  including  real  samples  that  prove  your  ability.  C-640,  Edi- 

Owners  ^ 
property 


desire  to  retire. 
The  II.  r. 
e'id.  Ill. 


We  recommend  this 
llenrichs  Agency, 


tor  &  Publisher. 


D.  Gray,  the  Sturgeon.  Mo.,  newspaper 
JIJi,  who  is  taking  th<  bridle  off  distance 
ne«s|>.apers  in  all  parts 


world,  writes  us  as  follows; 

-*■*11  1  have  broken  into  the  world  news. 

^  brokerage  league.  I  have  tried  to  con-  Solicitor* -Towns  of  -kl.illO  cr  under.  Make 
VraSons  to  the  I  nited  States  but  the 

*  .V’ .  rfparts  of  the  world  have  heard  of  ■'<i'1'-ess  S.s.s  Holton  Street,  Milwaukee, 

anp  so  1  have  just  decided_  to  work  "is. 

Situations  Wanted 


Representatives  We  want  a  few  well-spoken, 
high-class  salesmen  to  act  as  our  District  Man¬ 
agers  and  present  cur  service  to  Chambers  of 
Commerce.  Little  time  required;  good  com¬ 
mission.  Excellent  side  line.  Room  1518,  461 
Eighth  .-Xvenue,  New  York. 


Editorial — Seasoned  newspaper  man  will  go 
anywhere  in  the  United  States.  Has  had  desk 
and  street  experience,  writes  good  editorial  and 
can  do  special  comment  column.  0-627,  Edi¬ 
tor  &  Publisher. 

Editorial  Man,  thoroughly  experienced  as  edi¬ 
torial  writer,  city  editor,  news  editor,  manag¬ 
ing  editor  and  publisher.  Young,  well  edu¬ 
cated,  sober,  gwd  appearance.  Competent  to 
take  charge  entire  editorial  department  nr  any 
liart  thereof.  tio  anywhere.  Salary  $60. 
.\vailable  at  once.  C-638.  Editor  &  Publisher. 

Fcreman — Superintendent  composing  room;  efh- 
ciency  plus;  inaugurate  new,  or  reorganize 
deteriorated  plant.  Box  C-M4,  Editor  &  Pub¬ 
lisher. 


MECHANICAL 

Equipment  for  Sale 


General  Manages — Thirty-eight,  experienced  as 
publisher  papers  of  20,000;  have  equipped  new 
plant,  organized  complete  force;  reorganized 
run-down  papers;  handled  large  advertising 
staffs;  know  how'  to  make  staunch  friends  and 


4^  111  .Jl  parts  of  the  world  in  this  game. 

;ve  jus|  listed  for  sale  a  real  newspaper 

In  .'^uth  America,  in  a  city  of  two  - 

populttion,  there  is  an  -American  weekly  Advertising  Manager,  Solicitor— Competent,  de- 
jd^apcr.  p^ced  at  only  $15,000.  clearing  $900  pcndable,  aggressive  advertising  solicitor  with 
■  "J^nith  i'  I.Cnicrican  giild.  It  sells  for  fifty  succnsful  record,  and  who  definitely  knows  ad- 

cmO  per  ci|l-  Advertising  runs  around  $60,-  vertising,  desirc»  position  as  Advertising  Man-  _  _ _ _  _ 

,  year,  ^'he  paper  is  printed  in  English  in  ager  on  daily  in  progressive  city  of  15,000  or  keep  them;  special  training  on  collections;  have 
Spanish  Pi-aking  country  hut  it  is  not  nec-  more.  -Accustomed  to  producing  and  enjoys  directed  city,  home-delivery  and  country  circu- 
mmtv  Ion  tiew  owner  to  have  knowledge  of  keen  competition.  In  present  position  six  years  lation  with  success;  editor  in  large  and  small 
language.  This  is  hue  property  and  as  solicitor  on  afternoon  daily  in  city  of  Sl.nOO.  cities.  Two  years  as  investigator  and  appraiser 
else  can  you  clear  over  $10,000  a  year  Thirty-one  years  old,  married,  good  personality,  in  iiewypaper  brokerage  office  has  given  me 
...  in  investment  of  $15,000.”  enthusiastic.  Address  0-619,  Editor  &  Publisher,  insight  into  systems  used  on  many  papers. 

, - - - —  73  ITT  1  7  worker.  Why  not  wire  for  details  and 

Thjd,  Journal,  established,  in  good  condittoo,  Advertisiiv  Manager— Only  daily  in  15,000  mid-  apiiointmeiit?  C-614,  Editor  &  Publisher. 

Gross  about  $20,00*.  western  eitv  ha«  ehnnireH  hand.  Adverti.lno. - 


Citable  of  expansion. 

Asking  price,  $17,500  cash.  Harris-Dibble  Co., 
345  Uadison  Avenue,  New  York  City. 

Wanted  a  Lame  Duck— I  have  a  customer  for 
nupzine  published  in  the  vicinity  of  New 
York  in  need  of  capital  and  management,  that 


western  city  has  changed  hands.  Advertising 
manager  who  “put  it  on  its  feet”  open  for  In  Any  Capacity— I  am  a  cub  with  a  little  ex¬ 


change.  College  graduate,  35,  family.  Experi¬ 
ence  on  larger  papers.  Remarkable  record. 
References  present  and  former  employers. 
C-608,  Editor  &  Publishter. 


lui*  ...  --  — r -  .  .  j  Advertising  Manager  Metropolitan  suburban 

win  respond  to  ability,  exi>erience  and  app.ied  seeking  connection  as  solicitor  or  man- 


perience.  I  want  a  job.  I  don’t  know  it  all 
and  am  willing  to  learn.  Married.  Will  go 
anywhere  and  do  anything  that  will  produce  a 
living  while  I  am  getting  a  chance  at  a  fur¬ 
ther  newspaper  education.  C-636,  Editor  & 
Publisher. 


Goss  Dry  Mat  Roller  used  six  months;  also 
Hoe  Dry  Mat  Roller.  Steam  tables  of  all  kinds 
and  general  stereo  equipment.  Griffiths  Pub 
lishers’  Exchange,  154  Nassau  St.,  New  York. 

Job  Presses,  PepCT  Cutters,  Wbs  Stitcbeis, 
etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
terms.  Hoffman  Type  &  Engraving  Ca,  114 
E.  13th  St.,  N.  Y.  City. _ 

Pi  inters  aad  Bookbinders  equipment,  macbin- 
cty,  type,  supplies,  Kelly  presses,  cut  cost  ma¬ 
terial,  se^  for  revised  pre-used  macUne  sheet. 
Conner  Fendler  Branch  A.T.F.  Co.,  96  Beek- 
man  St.,  New  York  Gty. _ 

Save  $Z,0M  on  a  Pony  Autoplate — Built  for  22- 
inch  column.  Used  one  year  by  The  Des  Moines 
Capital.  Guaranteed  in  excellent  condition. 
Cost  $5500.  Our  price  $3500,  crated  and  de¬ 
livered  to  our  freight  station.  Terms.  The 
Register  and  Tribune-Capital.  Des  Moines,  Iowa. 

Used  Gosa  Matt  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goes  Printing  Press  Co.,  1535 
So.  Paulina  St.,  Chicago,  lU. 

Newsprint  For  Sale 

For  Sale— 30  rolls  of  pink  newsprint,  3154"  wide; 
also  fifty  rolls  white  newsprint,  1554"  wide. 
Disposing  of  stock  b^use  of  failure  of  client 
who  used  it.  Write  International  Color  Print¬ 
ing  Company,  115  George  Ave.,  Parsons,  Pa., 
for  bargain  price. 


fstrgy.  A  magazine  generally  referred  to  as 
•  A  Ume  Duck.”  J.  B.  Shale,  Times  Building, 
Sew  York. _ 


ager.  Has  agency  experience  and  can  create  Newspaper  Team— Two  men,  under  30,  now  in 
effective  copy  and  layouts.  Will  prove  valuable  charge  of  editorial  room  of  suburban  city  daily. 


Partner  Wanted 


in  newspaper,  advertising  organization  or  pub¬ 
lishers’  representatives.  Well  recommended 

C-622.  Editor  &  Publisher. _ 

Advertising  Managership  with  small  daily  oi 
live  weekly,  preferably  in  central  states. 


PubliAer  of  Semi-AVeekly  in  South  Jersey, 

ready  for  expansion  into  daily,  seeks  working  . 

oartner  with  capital  or  investor.  A  real  money  years  experience  with  one  of  the  most  aggres- 
making  opportunity.  C-630,  Editor  &  Publisher,  sive  newspapers  in  the  country.  Go<  d  refer- 
_ _  _ _ _  ence.  C-628.  Editor  &  Publisher. 


Service 


Advertising  Manager — One  who  can  make  at¬ 
tractive  layouts,  write  good  copy,  and  sell  them. 


To  Out  of  Town  Concerns.  You  can  secure  all  Can  build  extra  linage  and  hold  it.  Now  em- 
the  advantages  of  a  New  York  address,  includ-  ployed,  with  good  reason  for  desiring  change, 
ing  the  services  of  established,  fully  furnished  Twenty-eight  years  old.  College  education, 
and  equipped  offices,  where  your  interests,  en-  City  up  to  50,000.  Write  S  M.  S.  Kartwell, 
qniries,  callers,  literature,  mail,  or  samples  Chronicle-Telegram,  Elyria.  Ohio, 


will  be  intelligently  and  properly  handled,  for 
a  nominal  annual  charge.  Address  {by  letter 
only)  Suite  1004,  at  1841  Broadway  (Columbus 
(3rde),  New  York  City. 


Advertising— Productive  copy  writer,  salesmen, 
employed,  seeks  Pacific  West  connection.  Ex¬ 
perienced  daily  manager.  C-633.  Editor  &  Pub¬ 
lisher. 


EDITORIAL 


seek  opportunity  in  different  field;  center  of 
Eastern  trading  area  of  100,000 — 200,000  pre¬ 
ferred.  C'ombined  experience  covers  every 
phase  of  newspaper  work.  C-626,  Editor  & 
Publisher, _ 

Fhotographes^News- 10  years  metropolitan 
experience  desires  connection  outside  New 
A’ork.  Availalile  immediately.  C-629,  Editor 
&  Publisher. _ 

Producer— I  have  just  reduced  a  large  printing 
budget  by  35  per  cent,  and  doubled  sales.  .A 
storm  center  before  I  took  charge,  my  deiiart- 
ment  now  has  the  confidence  of  all  concerned. 
1  seek  a  change  because  of  limited  future. 

My  history: 

Staff  man  here  and  abroad  for  leading  press 
association. 

Associate  editor  of  leading  magazine. 

Now  publisher  for  nationally  known  or¬ 
ganization. 

College  graduate;  know  French  and  Ger¬ 
man;  32  years  old;  married. 


CONSOLIDATION 

The  merging  of  newspaper  interests  it 
a  subject  that  has  receiv^  special  study 
and  inveatigation  by  tbit  firm  fer  nearly 
17  yeara.  It  it  a  big  subject  and  requires 
considerable  teebnieal  knowledge,  both  at 
to  valuation  and  operating  methods. 
■When  properly  organiied,  the  results  are 
never  disappointing. 

■We  have  been  factors  in  many  im¬ 
portant  conaoUdations,  sales  and  ap¬ 
praisals. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


Syndicate  Features 


Advertising  Manager  or  assistant;  well  rounded 
experience  covering  both  display  and  classified  -  . 

on  metropolitan  dailies,  suburban  weekly  and  "ox  C-618.  Fditor  &  Publisher. _ 

‘".de  PV'bliraf'on;  J?«cutive  and  selling  ability,  ReUtions  Expert  and  special  writer 

available  now.  C-639,  Editor  &  Publisher. 


_  C-643,  Editor  &  Publisher. 


Nungessor — The  Man  Without  Fear  by  Gilbert  Auditor  and  Office  Manager,  thoroughly  quali-  Val.ie  Pin. _ TV*  L-m  K.tiTicr  a  Ham 

E.  Gable.  Intimate  secrets  pf  ,  the  greatest  Handle  collections,  purchases.  Excellent  Plus-I  ve  been  listing  a  darn 


good 


c..  uaiiic.  V,.  njg  nanaie  collections,  purenases.  nxceiient  *» 

ariator  in  the  World  AVar,  as  told  by  his  close  record.  Prefer  East  or  Middle  West.  Age  36.  ho^  th*  *H^r  T  ^  ant  mX-ar  from 

friend  and  former  manager.  A  daily  feature.  Mj^ried  C-609  Editor  &  Publisher  -i  I"'  I.  ’'“"I  from  is 

i'„“i.:7  c.,n,i;*at.  Inc.,  25  City  Hall  Place,  — v,  ooy.  r-uuor  «  ruonsner. - —  3,ign(  Once  again:  here  s  your  chance 


Graphic  Syndicate, 
New  York. 


CIRCULATION 


Business — Advertising  Manager — Present  posi¬ 
tion  five  years,  no  chance  further  advancement; 
twenty  years’  practical  experience  all  depart¬ 
ments;  desire  position  where  publisher  can  use 
experience  to  mutual  advantage.  College  gradu¬ 
ate,  married,  age  36.  C-634,  Editor  &  Pub- 

_ _ _  Usher, _ 

CkcuUtian-When  quick,  additional  cir^tion  CartoonUt— Experienced;  vigorous  technic— not 
coverage  becomes  necessary,  remember  that  our  correspondence  school  pr^uct.  Build  pres- 
twenty  years  in  this  one  line  of  endeavor  is  profits  with  a  personal  editorial  car- 


Promotion 


again :  here  s  your 

to  pep  up  local  appeal  through  the  writing  and 
drawing  of  an  experienced  syndicate  cartoonist- 
author.  Humor  plus  a  snappy  technique  is 
bound  to  brighten  the  page.  An  inquiry  will 
bring  you  valuable  details  I  can’t  squeeze  into 
paid  space.  C-575,  Editor  &  Publisher. 


LEGAL 


yoor  proof  against  experimmtin*.  Write  or 
wire  Pacific  Coast  Clirculatioo  Service,  Bell 
Block,  (ancinnati,  Ohio^ _ _ 


toon.  C-624,  Editor  &  Publisher. 


Circulation  Efficiency — Profit  Guaranteed.  Will 
install  system,  buy  or  contract  your  Circula¬ 
tion.  20  years  experience.  Boy  Carrier  Pro¬ 
motion  specialist.  I  know  how  to  get  the 

_ money  and  build  circulation  at  the  same  time. 

r.  PublUher— Large,  small.  Daily  or  Weekly —  References  and  cash  bond  furnished,  r-641. 


atloa  Builders — Blair  &  Austin,  1504  Cte- 
sve.,  Reading,  Penn.  Originator*  of  Sales- 
finship  Club  (Campaigns. _ 


us  build  your  circulation  by  experienced  Editor  &  Publisher 
culation  Builders.  Carolina  Contest  Co., 

Iirhsm,  N.  C.  _ _ 


.loerior  Circulation  Builders — The  W.  S.  Ken- 
ifl  Company,  104  North  Bailey  Ave.,  Louis- 
lille,  Kentucky.  The  circulation-building  or- 
luiization  that  has  set  the  standard  for  aggres- 
ave,  successful  circulation  campaigns  for  nearly 

twenty  years. _ 

The  WorldTs  Largest  Cfa-culatkai  Buflding  Or- 
natotioii— The  only  circulation-building  serv¬ 
ice  in  Newspaperdom  furnishing  publishers’ 
iffidsvits  of  the  exact  results  of  its  every 
mmpaign.  'The  Charles  Partlowe  Company, 
Occidental  Building.  Indianapolis. 


Circulation  Manager — Twenty  years’  experience 
on  morning,  evening  and  Sunday  (lapers. 

Thoroughly  familiar  with  every  detail;  also 
promotion  and  A.B.C.  records.  Steady,  depend¬ 
able.  Salary  proportionate  to  size  of  paper. 

Can  report  on  reasonable  notice.  C-63S,  Editor 
&  Publisher. _ 

Circulation  Manage) — Now  employed  as  city 
circulation  manager  in  city  of  30,000  desires 

connection  with  live  daily  in  smaller  city  as  i _ “  ■  v  . 

circulation  manager.  West  or  Middle  West 
Preferred.  References  will  prove  ability.  Age  L:  ,Xl’ 

25.  Write  or  wire  C-625.  Editor  &  Publisher. 


NOTICE  OF  AUCTION  SALE 

The  Mechanics  Bank  of  New  Haven,  Trustee, 
hereby  gives  notice  that  it  will  sell  at  public 
auction,  if  not  sooner  sold  at  private  sale, 
to  the  highest  responsible  bidder,  at  the  office 
of  The  New  Haven  Union  Company,  No.  168 
Temple  Street,  New  Haven,  Connecticut,  on 
Thursday,  Tune  2nd,  1927,  at  1  o’clock,  P.  M., 
Eastern  Standard  Time,  either  as  a  whole  or 
separat«Iy,  the  presses,  machinery,  equipment, 
furniture  and  supplies,  excepting  white  paper, 
matrices  and  ink  used  in  publishing  the  New 
Haven  Union. 

The  property  to  be  sold  includes  cne  Goss 
Unit  Type  Sextuple  Press,  together  with  press 
room  equipment,  motors,  cork  blankets,  rollers, 
Cline  Westinghouse  Drive,  etc.,  etc.;  also 
SterTOtyping  Department,  including  Goss  Matrix 
Rolling  Machine  and  Motor,  Goss  Cutting-off 
Machine  and  Motor,  Goss  Shaving  Machine 


I  WE  CONNECT  THE  WIRES 


D  EAL  TALENT  for  only 
^  '  $25  a  week.  Combination 
artist  and  reporter  wants,  not 
a  job,  but  a  place  to  grow. 
Already  his  cartoon  work  is 
out  of  the  ordinary.  As  a 
reporter  he  is  good.  One 
year  daily  newspaper  experi¬ 
ence.  Northeast  preferred. 
Mention  our  No.  3836. 


Fernald'S  Exchange,  Inc. 

Secunity  Blds.  SPRiNoriciD.  Mass. 


EMPLOYMENT 


ing,  etc.,  etc.;  also  equipment  for  composing 

_ ...  _ , _ _  room,  including  seven  Meygenthaler  Linotypes, 

Wire  Our  Pottery  Direct  for  supplies  to  start  Classified  Advertising  Manager;  now  with  trade  <25^  21;  four  Inter- 

»  dish  offer.  Results- Low  cost.  The  Albright  ptibhcation;  desires  opening  similar  capacity  Models  A,  B.  and  CSiM;  one  Strip  and 

China  Co  Carrollton  Ohio  "'Ih  daily  newspaper.  Thoroughlv  experienced  I'd**  Caster;  proof  presses;  large  quantity 

.,  <.,aiioiiiuu,  wiiiu.  „  -  ,  _  * -  lanotype  metal;  three  Margach  Self-feeders; 

three  Wesel  make-up  tables;  three  steel  type 
make-up  cabinets;  one  Ludlow  Typograph 
Machine,  etc.,  etc.;  also  office  furniture  and 
desks,  all  departments,  with  typewriters  and 
sundry  office  supplies  and  equipment,  etc.,  etc. 

The  Trustee  reserves  the  right  to  bid,  to 
withdraw  any  property  from  said  sale,  also 
to  reject  any  and  all  bids.  The  successful 
accepted  bidder  is  to  pay  twenty-five  per  cent. 
(25%)  of  purchase  price  upon  accentance  of 
bid,  the  balance  to  be  paid  within  forty-eight 
(481  hours  from  date  of  sale. 

New  Haven,  Connecticut.  May  25th,  1927. 
Mechanics  Bank  of  New  Haven,  Trustee. 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 
350  Madison  Ave.  New  York 
Fscillc  Coast  Bepresentstive: 

M.  0.  Moore,  615  N.  Canon 
Drive,  Beverly  Hills,  Calif. 


Help  Wanted 


Advertising  Salesman  with  experience  in  copy 
Rriting  and  layout.  State  salary.  Profit  shar- 
Mg  company.  Write  C-632.  Editor  &  Publisher. 
Advcitltfeg  Manager  who  has  experience  in 
vriting  copy  and  layout  and  who  is  able  to 
^nsge  advertising  salesmen.  State  qualifica- 
nms;  also  salarv.  I-ocation  in  central  states. 
Write  C-631,  Editor  &  Publisher. 


with  daily  newspapCT.  Thoroughly  experienced 
all  phases  of  classified  advertising  from  tele¬ 
phone  solicitation  to  manager.  The  type  of 
executive  that  can  sell  as  well  as  direct.  Good 
correspondent:  live  promotional  ideas;  good 

record.  C-642.  Editor  &  Publisher. _ 

CTompostag  Rooib  Supe^tendent  or  Foreinaa 
open  for  position:  experienced,  capable  and  effi¬ 
cient;  references  given  as  to  character  and 
ability.  Arthur  Heath.  1105  Second  street. 

Portsmouth.  Ohio. _ 

EiBtorial,  Political  or  Feature  work  wanted  by 
exceptionally  strong  writer;  or  would  go  cn 
desk.  Big  and  small  city  experience.  C-637, 
Editor  &  Publisher. 


Tell  the  Publishers 

through  the  Clastifietl  Page  about 
your  ability  as  a  newspaper  ex¬ 
ecutive.  There  is  always  an 
opening  somewhere  and  EDITOR 
&  PUBLISHER  can  locate  it. 
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Editor  &  Pub!  i^ki 


DOLLAR  » * 

3  3  PULLERS 


One  Dollar 
will  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 


er  for  M<iy  28,  1  927 

“What  doe?  General  Hines  think  of 
U.  S.  Army?,  (Page  1,  2nd  section) 
“How  did  the  New  York  markets 
close  today?  (Page  5,  2nd  sec.)’’ 

These  are  typical  questions  that  act  as 
a  page  index.  It  has  solved  a  problem 
of  indexing  the  day’s  news  that  has  been 
a  bugbear  of  the  news  for  .some  time. — 
Preston  Grover. 


A  WEEKLY  “detour  bulletin’’  is  pub- 
lished  each  Saturday  by  the  Mil¬ 
waukee  Journal.  The  bulletin  occupies 
two  pages.  In  its  center  is  a  map  of 
Wisconsin  with  the  latest  road  detours 
and  about  it  are  advertisements  of  motor 
accessory  companies,  auto  insurance 
firms,  merchants  for  camp  equipment, 
and  similar  concerns — Ruben  Levin. 


\  local  newspaper  has  for  some  time 
successfully  conducted  a  two-inch,  one 
column  “box  story”  each  day  of  a  sim¬ 
ilar  trend  to  the  following  example : 

“Dear  Reader :  The  Elite  Hat  Shoppe 
has  just  received  a  very  pretty  and  choice 
assortment  of  Spring  hats.  Our  advice 
is  that  you  visit  this  shop  before  de¬ 
ciding  on  your  new  Spring  hat.  Signed, 
Mrs. —  (name  of  newspaper). 


Such  an  ad  sells  easily,  is  read  and 
gives  good  results. — Leon  W.  Anderson. 

The  Oelwein  (la.)  Daily  Register  has 
had  excellent  results  from  a  series  of 
advertisements,  written  in  the  office,  ad¬ 
vertising  the  value  of  paid  newspaper 
space.  The  copy  covers  each  line  of 
business  in  the  local  market.  The  Ijest 
ad  so  far,  which  has  resulted  in  increased 
linage,  was  one  stressing  the  “Buy  .At 
Home”  idea. — W.  T.  Armbruster. 


In  gathering  his  material  for  the 
"Speaking  About  the  Ways  Things  Used 
to  Be”  column,  the  editor  of  the  I iidUuia 
Daily  Student  found  that  a  drug  store 
advertised  that  “Everything  from  a  barrel 
of  arsenic  to  whiskey  may  be  purchased 
at  our  store,  and  we  are  always  glad 
to  serve  you.”  He  turned  the  tip  over 
to  the  advertising  manager  of  the  Stu¬ 
dent  and  he  wrote  an  ad  featuring  this 
quotation  and  concluding  with  the  state¬ 
ment  by  the  drug  store  that  they  couldn’t 
sell  you  the  whiskey  now  and  would 
prefer  not  to  sell  you  the  arsenic,  but  they 
would  be  glad  to  sell  you  bandages  and 
salve  for  knees  injured  in  roller  skating. 
While  the  roller  skating  angle  was  espe¬ 
cially  good  for  this  college  daily,  other 
advertising  managers  might  use  the  tip 
insofar  as  tieing  up  the  50  or  25  years 
ago  ad  with  the  present  is  concerned. — 
Xorman  J.  R  adder. 

.\  full  page  of  “blue  ribbon”  homes, 
with  the  pictures  of  each,  is  advertised 
each  Sunday  in  the  Chicago  Herald  and 
I'..raimiicr.  “Eiach  has  been  selected  by 
a  leading  dealer  as  the  best  buy  in  his 
city  or  suburban  neighborhood,”  says  the 
ad.  The  page  not  only  provides  excel¬ 
lent  advertising  to  the  realtors,  but  by 
referring  to  the  classified  ads  for  further 
homes,  arouses  new  interest  in  prospec¬ 
tive  home  purchasers — R.  L. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


'T'HE  Elizabeth  (N.  J.)  Times  is  run- 
ning  a  scries  of  one  column  draw¬ 
ings  by  a  staff  artist  on  the  mail  carriers 
of  the  city.  The  carrier’s  head  is 
sketched  on  a  small  body,  and  the  mail 
man  is  shown  in  the  act  of  delivering  his 
letters  or  lugging  a  full  pack  out  of  the 
post  office  door.  The  drawing  gives  the 
carrier’s  name,  route  number,  length  of 
service,  nickname,  and  any  other  pecu¬ 
liarities  that  distinguish  him.  This  fea¬ 
ture  would  be  especially  effective  in 
smaller  cities. — W.  W.  D. 

The  Davenport  (la.)  Times  has  been 
carrying  short  feature  stories  from  time 
to  time  on  such  subjects  as:  Statistics 
on  amount  of  food  and  ice  water  consumed 
by  a  member  of  a  luncheon  club;  how  it 
feels  to  be  a  hotel  clerk;  can  you  swear 
in  a  telegram;  do  men  nowadays  wear 
“heavies,”  etc.  They  have  created 
no  small  amount  of  talk  and  interest. — 
D.  .A.  DaveniKirt,  Iowa. 

June  6  will  bring  the  Feast  of  the 
Weeks  of  the  Jewish  people.  On  that 
day  the  Ten  Commandments  are  featured 
in  the  service.  Jewish  leaders  or  non- 
Jews  may  have  some  interesting  things 

BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  specializing  solely  in  news¬ 
paper  building  design,  manufacturing  and  pro¬ 
duction  problems. 

S.  P.  WESTON 

Newspaper  Buildings 
Plant  Layouts 

j  Production,  Operation 

120  West  42nd  Street 


The  “Farm  Calendar,”  timely  remind¬ 
ers  from  the  state  school  of  agriculture, 
is  a  feature  run  regularly  by  Pennsyl¬ 
vania  weeklies  and  small  dailies  with 
rural  circulation.  The  reminders  are  in 
the  form  of  suggestions  for  keeping  uj) 
the  farm  during  the  slack  seasons  and 
deal  with  such  hints  as  care  of  equip¬ 
ment,  stock  feeding  information,  care  of 
pastures,  best  methods  of  protection  from 
l>ests.  etc.  The  hints  are  supplied  b\ 
specialists  inthe  state  school  of  agricul¬ 
ture. — W.  W  .  D. 


.A  reporter  on  the  Chicago  Daily  Xcies 
found  a  society  woman  who  had  made  a 
hobby  of  palm  reading.  As  a  result  this 
reporter,  wdth  a  photographer,  has  taken 
pictures  of  the  face  and  hands  of  many 
of  the  prominent  men  and  women  in 
various  lines  of  activiey  in  Qiicago. 
l>ater  this  society  woman  has  read  the 
lialm  of  the  individual  from  the  photo. 
This,  combined  with  the  interview,  makes 
a  very  interesting  feature. — G.  D.  .Adams. 

The  Marinette  (Wis.)  Eagle-Star  uses 
a  dictaphone  in  taking  down  pony  re¬ 
ports.  The  telegraph  editor  then  types 
from  his  own  voice,  avoiding  many 
errors  caused  by  direct-to-the-typewriter 
receiving. — C.  B. 


The  St.  Paul  Dispatch  and  Pioneer 
Press  recently  obtained  a  good  feature  by- 
bringing  Enoeh  M.  Eastman,  93,  Min¬ 
nesota’s  oldest  baseball  fan,  from  his 
home  in  Litchfield,  Minn.,  to  St.  Paul  to 
see  an  .American  .Association  ball  game. 
Eastman  had  never  seen  anything  but 
small-town  baseball.  He  reviewed  the 


to  say  about  the  commandments  as  an 
adequate  code  of  ethics  today — O.  R. 

Since  London  is  said  to  be  all  agog 
over  whether  men  should  continue  to 
tip  their  hats  to  women,  the  Worcester, 
^^ass..  newspapers  have  printed  some  in- 
tere.sting  stories  on  the  subject  from  a 
local  point  of  view.  The  Worcester 
Evening  Post  ran  a  series  of  interviews 
and  letters  from  nrominent  men  and 
women,  many  of  whom  had  decidedly 
different  opinions  on  the  habit. — L.  D. 
Chamberlain. 

Taking  advantage  of  the  present  pop¬ 
ularity  of  “(}uestions  and  answers,”  The 
Salt  Lake  City  Deseret  News  has  started 
a  front  page  index  of  leading  stories  in 
each  issue.  “What  big  crime  catastro¬ 
phe  killed  44  in  school?”  (Page  1.) 


What  of  The 

FUTURE? 

Are  you  building  features  for 
the  competitor?  Are  you  sure 
you  can  keep  your  circulation- 
producers? 

EFS  is  an  insurance  against 
rising  feature  costs,  and  the 
newspaper  that  buys  EFS  fea¬ 
tures  keeps  them. 

EDITORS*  FEATURE 
SERVICE,  Inc. 

W.  H.  Johnson,  President 

Cleveland,  Ohio 


17-inning  game  he  witnessed  for  the  PicH 
neer  Press  sport  page. — H.  L.  P. 


MOVIES  SEEK  TALENT 

News  Men  Being  Given  Trial  as  ScenariJ 
Writers  This  Summer 

In  an  effort  to  develop  new  writing 
talent  for  moving  pictures.  Famous  Plaj^ 
ers-Lasky  Corporation  is  making  con-J 
tracts  with  Xew  York  newspaper  men  tq 
go  out  to  Hollywood  this  summer  anj 
try  their  hands  as  scenario  creators. 

Oliver  H.  P.  Garrett,  special  writei^ 
of  the  Nezv  York  World,  is  among  those] 
who  have  signed  one  of*  the  contractsj 
and  will  be  granted  a  leave  of  absence 
from  the  World.  The  contract  provided 
transportation  from  Xew  York  to  Holly.-j 
wood,  a  salary  for  five  weeks,  and  thM 
right  to  buy  whatever  the  newspaper] 
man  turns  out. 

■Another  who  intends  to  make  th^^W 
is  Xunally  Johnson,  of  the  Ncnt'  1  sHT 
Evening  Post. 


SAN  FRANCISCO  EXAMINER 
is  This  Week’s  Order 

New  York  Th*  O’Dell  Newspsper-Scrric*,  5S  Fihk  At*.,  New  York  City 


What  Do  You 

KNOW 


A  Great  Questions  and 
Answers  Feature 


New  Questions  Daily 

King  Features 
Syndicate,  Inc. 

New  York  City 


ANOTHER  QUALITY  FEATURE 

Young  Buffalo  Bill 

of  the 

“T-Bar-C” 

by 

Harry  F.  0«NelU 

Western  Adventure 
I  in  Strip  Form 

A  two  •  gun  hombre  and  a  dead 
shot  is  this  broncho-bustinlg  boy- 
detective  of  the  plains. 

Ask  for  two  weeks’ 
samples 

Released  June  7 
UNITED  FEATURE 
SYNDICATE 

World  Bldg.,  New  York 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


f.C- 


EDITORS  PUBLISHER 

Issued  every  Saturday,  forms  closing  ten  P.  M.  Thursday  preceding  Publication  by  The  Editor  &  Publisher  Co., 

J.  W.  Brown,  Publisher;  Marlen  E.  Pew,  Editor;  Suite  1700  Times  Building,  42nd  St.,  at  Broadway, 

New  York.  Telephones,  Bryant  3052-3053-3054-3055-3056.  Charter  Member  Audit  Bureau 
of  Circulations.  Member  Associated  Business  Papers,  Inc. 
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Senator  Borah  Heads  Listof  I.  A.  A.  Speakers 
For  Denver  Convention  June  26-29 

Contest  for  Presidency  Looms  Between  Woodbridge  and  Lou  Holland — Detroit  Bidding  for  1928 
Meeting — Carroll  Announces  A.  N.  A.  E.  Program — Hume  Outlines  Research  Bureau  Plans 


SENATOR  WILLIAM  E.  BORAH  of 
Idaho  this  week  accepted  the  invita¬ 
tion  to  address  the  23rd  annual  conven¬ 
tion  of  the  International  Advertising  As¬ 
sociation  in  Denver  June  26-29,  leaving 
only  one  vacancy  on  the  speakers’  list. 

Coincident  with  the  announcement  of 
Senator  Borah’s  acceptance,  Earle  Pear¬ 
son,  association  manager,  made  public  the 
program  for  the  convention’s  general  ses¬ 
sions  and  Frederic  W.  Hume,  chairman 
of  the  New  York  committee  on  the  I.A.A. 
program  of  future  activities,  issued  a  dia¬ 
gram  which  shows  in  graphic  detail  the 
proposed  organization  of  the  I..\.A.  edu¬ 
cational  and  research  bureau,  described 
first  and  exclusively  in  Editor  &  Pub¬ 
lisher  of  last  week. 

Frank  E.  Carroll,  Indianapolis  News, 
and  president  of  the  Association  of 
Newspaper  Advertising  Executives,  also 
submitt^  this  week  to  national  headquar¬ 
ters  of  the  I.A.A.  the  program  of  the 
newspaper  departmental  sessions  to  be 
held  in  Denver.  It  is  printed  for  the 
first  time  elsewhere  in  this  story. 

It  ^came  known  this  week  that  there 
is  the  likelihood  of  a  contest  for  the 
I.A. A.  presidency.  C.  K.  Woodbridge  has 
agreed  to  run  for 
a  third  term  at  the 
request  of  the  Ad- 
craft  Oub  of  De¬ 
troit,  and  it  was 
also  said  in  New 
York  that  Lou 
Holland,  former 
president,  has 
started  a  campaign 
for  another  term. 

Detroit  is  going 
to  ask  to  be  the 
convention  city  in 
1928,  and  Dallas, 

Tex.,  is  already 
making  plans  for 
1929. 

The  vacancy  to 
be  filled  among 
speakers  at  gen¬ 
eral  sessions  is  for 
the  evening  of 
Monday,  June  27. 

Dr.  Hubert  Work, 

Secretary  of  the 
Interior,  was  to 
have  addressed 
delegates  at  this 
time,  but  has  noti¬ 
fied  the  I.A.A.  that 
unforeseen  business 
will  prevent  his  at¬ 
tendance. 

General  sessions 
will  all  be  held  in 
the  Broadway 
Theatre,  according 
to  word  which 
reached  New  York 
on  Monday  from 
Joseph  Moorehead, 
general  convention 
diairman.  The 
Broadway  Theatre 
is  next  door  to  the 


Cosmopolitan  Hotel,  convention  head¬ 
quarters,  and  has  an  interior  entrance 
from  the  hotel  lobby  to  the  theatre  foyer. 
The  theatre  holds  about  2,800  people. 

The  opening  inspirational  meeting  of 
the  convention  set  for  3:30  in  the  after¬ 
noon  of  Sunday,  June  26,  will,  however, 
be  held  in  the  Denver  Civic  Center.  E.D. 
Gibbs,  advertising  director  of  the  Na¬ 
tional  Cash  Register  Company,  Dayton, 
O.,  and  chairman  of  the  general  program 
committee,  will  preside.  In  addition  to 
the  musical  prograrr  and  addresses  of 
welcome  being  arranged  by  the  local  com¬ 
mittee,  the  keynote  address  will  be  de¬ 
livered  by  Dr.  J.  Whitcomb  Brougher, 
pastor  of  the  First  Baptist  Church  of 
Oakland,  Cal.,  and  president  of  the 
Northern  Baptist  Convention.  The  sub¬ 
ject  of  his  address  is  announced  as 
“Service  and  Success.” 

President  Woodbridge,  as  the  opening 
speaker  on  Monday  morning,  will  explain 
the  theme  of  the  convention,  which  is 
“The  Growth  of  Industry  and  the  Part 
■Advertising  is  Playing  in  Its  Develop¬ 
ment.” 

Following  President  Woodbridge  on 
the  platform  will  be  Joe  Mitchell  Chap¬ 


pie,  of  Boston,  Mass.,  who  will  talk  on 
“The  New  Advertising  Epoch.”  Next 
will  be  Merlin  Hall  Aylesworth,  presi¬ 
dent  of  the  National  Broadcasting  Com¬ 
pany  of  New  York  on  “The  Romance  of 
Radio.”  Final  speaker  at  the  Monday 
morning  session  will  be  the  only  woman 
shaker  at  general  sessions,  Mrs.  Emily 
Newell  Blair  of  Washington,  D.  C., 
whose  subject  will  be  “The  Women  That 
Buy.”  S.  L.  Rothafel,  (“Roxy”)  of  New 
York,  will  speak  Monday  night. 

Col.  Paul  Henderson,  general  manager 
of  the  National  Air  Transport  Company, 
Chicago,  will  open  the  general  sessions 
of  Tuesday,  speaking  on  “The  Wings  of 
Business.”  CHher  speakers  of  this  day 
in  order  will  be  Francis  H.  Sisson,  vice- 
president  of  the  Guaranty  Trust  Com¬ 
pany,  on  “Problems  of  Prosperity” ;  Hon. 
James  Rolph  Jr.,  Mayor  of  San  Fran¬ 
cisco,  on  “Community  Advertising  as  San 
Francisco  Knows  It,”  and  James  F. 
Owens,  vice-president  and  general  man¬ 
ager  of  the  Oklahoma  Gas  and  Electric 
Company,  Oklahoma  City. 

Senator  Borah  will  ^  the  headliner 
of  Tuesday  evening  with  W.  E.  Hark- 
ness,  manager  of  the  auxiliary  service  of 


the  American  Telephone  and  Telegraph 
Company  of  New  York,  on  “Some  Com¬ 
mercial  Uses  of  Telephotograi^s.” 

The  convention  closes  with  a  business 
meeting  Wednesday.  It  is  at  this  time 
that  the  proposed  plan  of  the  research 
bureau  will  be  presented  to  I.A..A.  mem¬ 
bers,  and  it  will  he  explained  by  speakers 
t^t  the  association  must  raise  an  addi¬ 
tional  $50,000  a  year  to  support  the  idea. 

•A  speaker  at  this  session  will  be  Harold 
Stonier,  vice-president  of  the  University 
of  Southern  California,  and  president  of 
the  Advertising  Qub  of  Los  Angeles.  Mr. 
Stonier  is  known  to  be  an  ardent  advocate 
of  club  development  work  in  the  I.A.A. 

The  diagram  showing  in  tentative  form 
the  structure  of  the  I.A.A.  organization 
with  the  addition  of  the  Research  Bureau, 
published  herewith,  was  endorsed  at  a 
preliminary  meeting  of  New  York 
leaders  at  the  Advertising  Club  on  Tues¬ 
day,  May  31.  Following  the  meeting, 
Frederic  W.  Hume,  chairman  of  the  New 
York  committee  advocating  the  program, 
discussed  the  plan  with  a  reporter  of 
Editor  &  Publisher. 

“This  proposed  program  and  structural 
re-organization  of  the  I.A.A.  would  make 
the  association  a 
crucible  for  all 
practices  of  ad¬ 
vertising,”  he  ex¬ 
plained.  “The  I. 
-A. .A.,  with  a  re¬ 
search  bureau 
headed  by  an  out¬ 
standing  economist, 
would  become  the 
final  authority  on 
all  problems  of  ad¬ 
vertising  and  the 
source  of  facts  in 
the  event  of  dis¬ 
putes  arising  be¬ 
tween  any  of  the 
various  advertising 
interests. 

“The  set-up  as 
shown  in  the  dia¬ 
gram  does  not  dif¬ 
fer  materially  from 
the  present  opera¬ 
tion  of  the  I.  A. .A., 
aside  from  the  ad¬ 
dition  of  the  re¬ 
search  bureau, 
operated  by  a  di¬ 
rector  of  national 
repute,  whose  find¬ 
ings  will  be  co¬ 
ordinated  and  dis¬ 
tributed  through 
the  channels  as 
shown. 

“The  activities 
of  the  Foundation 
as  suggested 
by  President 
Woodbridge,  plus 
the  findings  of  the 
educational  bureau 
a  s  recommended 
(Continued 
on  page  16) 


The  activities  of  the  new  research  and  educational  bureau  shown  in  chart  are  explained  in  accompanying  article 

by  Frederic  W.  Hume. 
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NO  CHEERS  FROM  WHITE  HOUSE  CORPS 
AS  COOLIDGE  PICKS  SUMMER  HOME 


State  Game  Lodge  in  Black  Hills  Is  32  Miles  from  Rapid  City 
Where  Telegraph  and  Hotel  Facilities  Are  Limited 
— Single  Telephone  Line  to  Lodge 


By  J.  BART  CAMPBELL 


V^ASHINGTON,  June  1. — Newspaper 
^  correspondents  at  the  National 
Capiul  are  not  participating  in  any  sem¬ 
blance  of  a  wild  scramble  to  follow  Pres¬ 
ident  Coolidge  into  the  Black  Hills  of 
South  Dakota  for  his  summer  vacation. 

The  thought  that  Coolidge  will  make 
his  home  at  the  State  game  lodge,  previ¬ 
ously  used  as  a  hotel  for  tourists,  which 
is  32  miles  from  Rapid  City,  selected  for 
tlie  executive  oflSces,  has  been  suthcient 
to  dampen  the  ardor  of  even  the  more 
seasoned  newspaper  veterans  of  Paul 
Smith’s  and  Swampscott. 

The  newspapermen  will  be  forced  to 
make  their  headquarters  at  Rapid  City, 
which  possesses  extremely  restricted  tele¬ 
graph  and  telephone  facilities,  and  a  sin¬ 
gle  commercial  hotel. 

But  one  telephone  wire  now  connects 
Rapid  City  with  the  State  lodge.  Two 
additional  telephone  wires  are  planned, 
but  even  they  will  hardly  relieve  news¬ 
paper  correspondents  of  the  necessity  of 
motoring  (A  miles  at  least  once  daily  to 
and  from  the  latest  Summer  \\  lute 
House. 

The  one  newspaper  published  at  Rapid 
Gty,  the  Journal,  possesses  an  Associated 
Press  membership.  The  International 
News  Service,  the  United  Press  and  other 
news  services  have  not  heretofore  ex¬ 
tended  to  Rapid  City,  although  arrange¬ 
ments  are  now  being  made  to  have  ample 
telegraph  wires  strung  between  Rapid 
City  and  Denver  and  other  telegraph 
centers  to  take  care  of  the  dispatches 
certain  to  pile  up  before  hard-worked 


operators. 

To  get  the  news  of  the  President’s 
daily  movements  to  the  outside  world 
newspaper  correspondents  already  are  an¬ 
ticipating  strenuous  days  and  nights  dur¬ 
ing  the  summer  months.  The  President 
may  decide  to  motor  to  the  executive  of¬ 
fices  at  Rapid  City  daily,  or  perhaps  not 
more  often  than  Tuesday  and  Friday,  the 
days  fixed  for  his  bi-weekly  “conference” 
with  newspapermen,  but  those  whose  job 
will  be  to  describe  Coolidge’s  stay  at  the 
State  lodge  will  naturally  have  to  journey 
there  often  to  absorb  proper  “color”  and 
information  at  close  range. 

Rapid  City  is  situated  upon  the  edge 
of  a  prairie,  amid  the  famous  Black  Hills 
alfalfa  fields.  Reports  reaching  the 
White  House  indicate  that  Rapid  City  is 
entirely  devoid  of  trees  and  does  not  sug¬ 
gest  a  vacation  resort,  although  its  alti¬ 
tude  of  3,300  feet  above  the  sea  level  pro¬ 
vides  a  comfortable  atmosphere  despite 
a  blazing  sun. 

Custer,  which  is  only  14  miles  from 
the  State  lodge,  was  considered  for  a 
time  as  a  place  at  which  to  locate  the 
executive  offices  and  the  base  of  supplies 
for  the  Summer  White  House,  especial¬ 
ly  as  it  is  on  the  Chicago,  Burlin^on  and 
Quincy  Railroad,  but  ft  was  decided  that 
Rapid  City  possessed  more  adequate,  if 
quite  limited,  facilities. 

The  State  lodge  itself,  however  attrac¬ 
tive  from  a  rustic  viewpoint,  is  nothing 
to  compare,  in  architectural  beauty  with 
the  summer  home  Mr.  and  Mrs._  Cool¬ 
idge  and  their  retinue  occupied  at 
Swampscott  two  summers  ago.  Nor  does 
it  afford  the  rich  furnishings  for  which 
the  Swampscott  home  was  noted.  It  al¬ 
so  lacks  the  luxuries  that  existed  for  the 
CooHdges  at  the  White  Pine  Camp  in 
the  Adirondacks  last  summer.  The  lodge 
is,  however,  commodious,  possessing  20 
rooms,  and  is  surrounded  by  rustic  log 
structures  which  may  be  used  by  the 
Coolidge  guests  and  servants.  The  Pres¬ 
ident  will  be  able  to  sit  upon  the  front 
porch  and  enjoy  the  sight  of  deer  and 
other  game  animals  roaming  around,  for 
the  lodge  is  situated  in  one  nart  of  an 
immense  game  preserve  of  125,000  acres 
in  which  there  are  bear  and  mountain 
lion,  several  hundred  buffalo  and  2,000 


elk,  as  well  as  a  great  variety  of  wild 
fowl.  The  immediate  country  may  not 
be  as  wild  as  it  sounds  however,  for 
there  is  a  nine-hole  golf  course  near  the 
lodge,  and  trout  fishing  may  be  carried  on 
uninterruptedly,  it  is  reported,  within  a 
short  walk  of  the  picturesque  three- 
story  wooden  structure. 

A  string  of  saddle  horses  overlorded 
by  one  Dakota  Clyde  Jones,  a  ranch 
product  of  the  Dakotas,  who  has  gained 
fame  as  a  bronco-twister,  is  kept  for 
rides  over  the  steep  mountain  trails  and 
through  the  valleys  leading  from  the 
lodge. 

Newspaper  correspondents  already  as¬ 
signed  to  “cover”  the  lodge  are  threaten¬ 
ing  to  take  lessons  in  Washington’s  rid¬ 
ing  academies,  although  the  road  between 
the  lodge  and  Rapid  City  is  reported  to 
be  admirably  suited  for  automobiling. 

Those  correspondents  who  have  al¬ 
ready  “signed  up”  at  the  White  House 
to  spend  the  summer  between  the  lodge 
and  Rapid  City  are ;  Paul  R.  Mallon, 
United  Press ;  Francis  M.  Stephenson 
and  Ray  Henley,  Associated  Press;  John 
T.  Lambert,  Universal  Service ;  (^orge 
E.  Dumo,  International  News;  Edgar 
Markham,  St.  Paul  Dispatch  and  Pioneer 
Press;  Harry  C.  Stevens,  Minneapolis 
Journal;  Charles  R.  Michael,  New  York 
Times;  Theodore  E.  Wallen,  New  York 
Herald  Tribune;  J.  Russell  Young, 
Washington  Star;  Norman  W.  Baxter, 
Washington  Post;  Robert  L.  Norton, 
Boston  Post;  Charles  S.  Groves,  Boston 
Globe;  Raymond  G.  Carroll,  Philadelphia 
Public  Ledger  and  New  York  Evening 
Post;  James  L.  Wright,  Buffalo  Evening 
News;  Philip  Kinsley,  Chicago  Tribune. 

These  members  of  the  Washington 
corps  of  correspondents  are  certain,  how¬ 
ever,  to  be  only  an  advance  guard  of  a 
swarm  of  newspaper,  magazine  and  “spe¬ 
cial”  writers,  not  to  mention  still  and 
movie  camera  men,  which  will  soon  de¬ 
scend  upon  Grand  Rapids  and  “Coolidge 
Lodge,”  as  it  has  already  been  dubb^. 
The  battle  for  telephone  and  telegraph 
wires_  at  Grand  Rapids  this  summer 
promises  to  be  a  memorable  one. 


UBEL  SUIT  TRANSFERRED 

$150,000  Action  of  Klan  Wizard  to  Be 
Tried  in  Austin 

A  plea  of  privilege  of  the  Austin 
American  Publishing  Company  having 
been  sustained  in  44th  District  Court, 
Dallas,  the  $150,000  libel  suit  of  Im¬ 
perial  Wizard  H.  W.  Evans  against  the 
American  and  Gen.  M.  M.  Crane  has 
been  transferred  to  the  district  court  of 
Travis  County,  Austin. 

A  jury  held  Evans  was  not  a  resident 
of  Dallas  at  time  of  the  publication  com¬ 
plained  of  nor  at  time  of  filing  of  the 
suit,  which  grew  out  of  a  speech  made 
by  Gen.  Crane  as  temporary  chairman 
of  the  Dem^ratic  State  convention  in 
1924.  Plaintiff  excepted  and  gave  notice 
of  appeal  to  the  ruling.  A  companion 
suit  pending  is  against  the  Dallas  A^ews 
and  Gen.  Crane. 


ENTERS  SUNDAY  HELD 

Beginning  June  5,  the  Ogden.'tburg 
CS.  Y.)  Advance  and  St.  Lawrence 
County  Democrat,  weekly,  will  change 
its  publication  day  from  Thursday 
morning  to  Sunday  morning. 


RECEIVERSHIP  ASKED 

Appointment  of  a  receiver  to  take 
over  and  sell  the  property  of  the  Posten 
Press,  Inc.,  publisher  of  the  Sven.'rka 
Amcrikanska  Posten  of  Minneapolis, 
Minn.,  has  been  asked  in  the  district 
court  at  Minneapolis  by  the  Midland  Na¬ 
tional  Bank  and  Trust  Company. 


MERGER  IN  GLENS  FALLS 

The  Glens  Falls  (N.  Y.)  Post  Co.,  pub¬ 
lishers  of  the  Post-Star,  a  morning  news¬ 
paper  with  an  Associated  Press  member¬ 
ship,  on  June  1,  purchased  the  Glens  Palls 
Times,  the  only  other  local  daily.  The 
purchase  price  was  not  disclosed.  Both 
papers  will  be  continued  under  the  same 
names  and  each  will  be  published  in  the 
Post-Star  plant. 

ONE  CENT  VERDICT  IN 
$100,000  UBEL  SUIT 

“Victory  for  Free  Prets,”  Says  F.  1. 

Thompson,  Former  Age-Herald 
Publisher — Action  Brought  by 
Former  Prison  Warden 


A  libel  verdict  of  one  cent  against  the 
Birmingham  Age-Herald  was  awarded 
Charles  R.  Davis,  former  warden  of 
Flat  Top  prison  by  a  jury  in  Judge  C.  B. 
Smith’s  court,  Birmingham,  May  27,  in 
his  $100,000  suit  against  the  daily. 

The  suit  was  based  on  an  article  print¬ 
ed  by  the  Age-Herald,  Jan.  30,  1925, 
concerning  the  death  of  Will  Clark,  a 
guard  at  the  Flat  Top  prison,  while 
Davis  was  warden.  The  jury  deliberated 
five  hours  before  it  announced  an  agree¬ 
ment.  The  trial  began  May  24. 

“The  verdict  is  considered  a  victory 
for  the  press  of  Alabama  that  is  trying  to 
print  the  truth,”  said  Frederick  1. 
Thompson,  former  publisher  of  the  Age- 
Herald,  when  informed  Friday  night  over 
long  distance  telephone  to  Slontgomery 
of  the  decision  of  the  jury. 

In  his  closing  argument  Jim  Smith 
attorney  for  the  Age-Herald  declared 
that  the  article  was  not  libelous  and 
declared  that  it  did  not  harm  Davis’ 
character.  He  called  upon  the  jury  to 
uphold  a  free  press  in  Alabama. 

Attorney  Beddow  for  the  plaintiff  de¬ 
manded  that  the  jury  award  Davis  the 
full  $100,000  in  compensation  for  alleged 
character  defamation. 

FRAUD  AD  LAW  MADE 
MORE  STRINGENT 


WUcontin  Measure  Now  Provides  Fine 
and  Prison  Sentences  for  Publish¬ 
ers  Printing  Misleading 
Food  Copy 

Wisconsin’s  statutes  against  untrue  ad¬ 
vertising  were  made  doubly  stringent 
recently  when  the  governor  signed  a  new 
bill  creating  penalties  for  “misleading  and 
deceptive”  food  advertising  in  the  news¬ 
papers  or  other  media. 

The  new  statute  makes  illegal  the  ad¬ 
vertising  of  food  articles,  when  such 
advertisement  contains  “an  assertion 
which  is  untrue,  deceptive  or  mislead¬ 
ing.”  In  addition,  it  makes  unlawful  the 
advertising  of  any  food  products  that  is 
of  an  inferior  grade  to  that  established 
by  common  understanding  or  law,  if  such 
inferiority  is  not  definitely  stated. 

Newspapers  violating  the  law  are  sub¬ 
ject  to  fines  of  from  $50  to  $200  and 
their  publishers  are  subject  to  from  30  to 
60  days  in  jail  or  to  both  fine  and  im¬ 
prisonment,  as  are  the  advertisers  of  the 
product. 


A.  N.  A.  TO  MEET  IN  NEW  YORK 

For  the  first  time  in  several  years  the 
next  annual  convention  of  the  Associa¬ 
tion  of  National  Advertisers  will  be 
held  in  New  York,  Arthur  H.  Ogle, 
secretary  and  treasurer  announced  this 
week._  The  date  is  to  be  set  for  some 
time  in  the  week  of  October  24.  Pre¬ 
liminary  plans  will  be  made  at  a  meet¬ 
ing  of  the  A.  N.  A.  executive  committee 
to  be  held  in  New  York,  June  16. 


AMARILLO  SUN  LAUNCHED 

Publication  of  the  Amarillo  (Tex.) 
Sun  as  a  six-day  afternoon  daily  began 
this  week.  Denver  interests  are  behind 
the  new  paper,  with  Franklin  Schroeder, 
editor  and  publisher ;  Magner  White, 
managing  editor,  and  C.  E.  Brock,  ad¬ 
vertising  manager. 


STARTING  ON  CHICAGO 
NEWS  PLANT  AUG.  1 


Excavation  Must  Be  Made  Beneath 
Railroad  Tracks — Bids  for  Build¬ 
ing  to  Be  Let  in  Sep¬ 
tember 


The  Chicago  Daily  News  has  annoimced 
that  the  intricate  and  exacting  work  of 
excavation  for  the  new  Daily  News  build¬ 
ing  will  begin  Aug.  1,  when  excavating 
will  start.  This  task  is  difficult  because 
much  of  the  structure  will  be  built  over 
the  Chicago,  Milwaukee  and  St.  Paul  rail¬ 
road,  and  trains  are  running  constantly 
over  half  dozen  tracks  from  the  Chicago 
Union  station  a  block  away. 

Building  specifications  will  be  given  out 
in  September,  officials  of  the  Daily  News 
company  announced.  The  plans  have  not 
been  approved  but  are  substantially  agreed 
upon  and  will  be  ready  in  ample  time  to 
call  for  bidding  in  September. 

The  present  schedule  calls  for  the  open¬ 
ing  of  construction  of  the  building  about 
Nov.  1  when  a  general  contractor  is  ex¬ 
pected  to  be  on  the  ground. 

The  press  contract,  announced  last  week 
in  Editor  &  Pubusher,  calls  for  installa¬ 
tion  of  the  huge  battery  about  Sept.  1, 
1928.  From  that  time  on  the  newspaper 
part  of  the  building  will  be  near  com¬ 
pletion  and  by  Jan.  1,  1929,  it  is  hoped  to 
have  the  entire  business  in  the  new 
structure. 


150  AT  DOCK  TO  GET 
UNDBERGH  PHOTOS 

Picture  and  Film  Men  in  Mad  ScramUe 
to  Score  “Beat’’  at  Majestic 
Enters  Harbor — 1,000 
Stills  On  Board 


No  less  than  150  employes  of  news 
picture  agencies  took  part  in  a  mad 
scramble  for  the  honor  of  being  first  to 
have  pictures  of  Capt.  Oiarles  A.  Lind¬ 
bergh’s  arrival  in  Paris,  when  the  White 
Star  liner  Majestic  reached  New  York 
Tuesday  morning  this  week. 

The  Majestic  carried  about  10,000  feet 
of  motion  picture  films  and  about  1,000 
still  pictures  of  him.  Within  a  few  hours 
after  her  arrival  airplanes  were  taking 
off  from  fields  near  New  York  with  pic¬ 
tures  of  the  young  aviator  for  Boston, 
Qeveland,  Chicago,  Philadelphia  and 
other  points.  Photographs  were  also  sent 
by  telephoto  to  the  Pacific  coast. 

At  3 :30  in  the  morning  of  Tuesday 
news  photographers  began  to  gather  at 
the  barge  office  at  South  Ferry. 

Soon  after  dawn  the  cutter  Hudson  left 
the  Battery  with  50  of  these  men  aboard. 
One  hundred  remained  behind,  standing 
by  motorcycles,  taxis  and  high-powered 
automobiles,  waiting  to  grab  the  pictures 
when  their  _  confreres  brought  them 
ashore.  Policemen  were  on  duty  to 
facilitate  their  rapid  passage  through 
traffic. 

The  pictures  in  box  after  box — 25  in 
all — were  brought  hastily  over  the  side 
and  the  cutter  headed  back  to  the  Battery. 
A  customs  inspector  and  an  appraiser 
entered  and  cleared  them  en  route.  Their 
final  arrival  was  marked  by  sounding  of 
automobile  horns  and  motorcycle  sirens, 
as  _  the  celluloid  and  emulsion  were 
whisked  up  Broadway  to  newspaper 
offices. 

Among  the  pilots  who  flew  with  pic¬ 
tures  of  their  famous  fellow-aviator  was 
Lloyd  Bertaud,  who  expected  to  guide 
the  Bellanca  monoplane  to  Paris  until 
dissension  between  himself  and  Charles 
Levine,  its  owner,  disrupted  the  plans. 
Bertaud  took  off  from  Hadley  Field  at 
2:35  Tuesday  afternoon  to  fly  to  Cleve¬ 
land  with  20  rolls  of  motion  picture  film 
depicting  the  triumph  of  his  rival.  It  was 
his  first  flight  since  re-entering  the  air 
mail  service. 


STARTS  MORNING  EDITION 

The  Salisbury  (Md.)  Times,  an  eve¬ 
ning  paper,  on  May  27,  started  publication 
of  a  morning  edition. 
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SELLING  THE  ^^WORLD^S  GREATEST  COMMODITY” 

George  J.  Auer,  Newly  Appointed  Herald  Tribune  Advertising  Manager,  Tells  Some  True  Stories  of 
Newspaper  Advertising  Successes — Recalls  25  Years  of  Space  Selling 


pEORGE  J.  AUER,  for  the  last  five 
years  national  advertising  manager 
of  the  AVzc  y'ork  Herald  Tribune,  was  New  York.  This  succ 
promot^  May  31  to  the  post  of  adver-  advertising  true  story, 
rising  manager  of  that  newspaper.  He  “Twenty  years  ago  w 


By  PHILIP  SCHUYLER  tion  and  was  named  business  manager 

of  the  .\tlanta  (leorgian.  He  remained 

New  York.  This  success  is  a  newspaper  white,  gold  and  silver  armor.  No  hint  until  1916  when  he  was  brought  to  New 
advertising  true  story.  was  given  as  to  what  their  appearance  York  to  be  national  advertising  manager 


rising  manager  of  that  newspaper.  He  “Twenty  years  ago  were  the  days  of  the  meant.  For  one  whole  week  they  of  the  New  York  American.  This  was 
succeeds  R.  H.  Schooley  who  has  joined  eight-page  newspaper.  Those  of  us  who  solemnly  paraded  on  the  thoroughfares  in  1916,  and  Howard  Davis,  present  busi- 

rhe  circulation  department  to  be  associ-  started  then  have  seen  the  jump  first  to  of  Atlanta.  Of  course  public  curiosity  ness  manager  of  the  New  York  Herald 

ated  with  Porter  Caruthers,  assistant  16  and  now  to  24  and  higher.  A  great  was  whetted.  But  the  secret  was  kept.  Tribune,  was  then  working  for  Mr. 

business  manager.  “On  the  .Sunday  beginning  the  next  Hearst’s  American.  Mr.  Davis  and  Mr. 

Mr.  Auer,  in  his  new  position,  has  r  week  the  Atlanta  American,  the  Sunday  .•\uer  became  friends  then.  Mr.  Davis 


from  Chattanooga  to  .\tlanta? 


complete  charge  of  all  advertising  in  edition  of  the  Georgian,”  printed  a  full 

the  Herald  Tribune,  under  the  super-  advertisement.  The  three  mysteri- 

vision  of  Mrs.  Ogden  M.  Reid,  advertis-  f  ous  knights  seen  on  .Atlanta  streets  the 

ing  director,  and  wife  of  the  editor  and  ,  -  preceding  week  we;e  represented  photo¬ 
proprietor  of  the  newspaper.  Mrs.  Helen  I  >  ^  graphically  as  b-eaking  through  the 

Leavitt,  recently  appointed  assistant  ad-  ■  *  -  -r  ~  - 

vertising  manager,  will  remain  as  assis¬ 
tant  to  Mr.  Auer. 

To  Mr.  Auer  the  promotion  means 
one  more  step  upwards  in  a  climb  begun 
27  years  ago  when  he  was  an  office  boy 
for  the  Schenectady  Gazette,  on  a  salary 
of  ^  a  week. 

That  quarter  of  a  century  Mr.  Auer 
has  devoted  to  the  selling  and  manage¬ 
ment  of  newspaper  space  has  been 
revolutionary,  and  the  changes  witnessed 
by  the  new  advertising  manager  of  the 
New  York  Herald  Tribune  form  in 
themselves  an  interesting  chapter  in  the 
history  of  newspaper  advertising.  Be¬ 
cause  of  his  consuming  interest  in  the 
business  he  chose  to  follow,  Mr.  .Auer 
tells  entertainingly  of  that  history. 

“The  business  of  newspaper  advertis¬ 
ing  is  one  of  the  most  thrilling  and  in¬ 
teresting  I  can  imagine,”  Mr.  Auer  said 

this  week  in  an  Editor  &  Publisher  in-  moueraie  ana  conservative  in  our  laeas 

“^iew.  “I  say  this  because  a  news-  George  J.  Auer  ™  advertising  restrictions  \Ve  do  not  cu.ne  i 

S:r  advertising  man  is  selling  the  have  the  ironclad  rules  that  exist  on  some  busines 

CTWtest  commodfty  known  for  the  de-  many  stunts  have  been  originated  in  those  u 

^lopment  of  business.  years.  In  1905  I  played  a  small  part  in 

"In  my  career  I  have  seen  so  clearly  make  ^is'"  advertiJemenT  seen,  b^.'^if  he 


edition  of  the  Georgian,”  printed  a  full  was  first  to  come  to  the  then  New  York 
page  advertisement.  The  three  mysteri-  Tribune.  Mr.  Auer  followed  him  in 


ous  knights  seen  on  .Atlanta  streets  the  December,  1922.  His  first  position  was  in 
preceding  week  we;e  represented  photo-  charge  of  gravure  advertising.  T^en,  in 
graphically  as  b'eaking  through  the  1924,  he  was  made  national  advertising 
printed  page  of  a  newspaper.  Under-  manager,  the  position  he  last  held  prior  to 
neath  was  a  single  line,  ‘They  are  coming  his  present  promotion. 


This  week,  answering  a  query,  Mr. 


“Then  on  strips  through  the  twelve  .Auer  frankly  confessed  that  at  first  he 
pages  of  the  Sunday  section,  placed  at  the  balked  at  the  thought  of  having  a  woman 
bottom  of  each  page,  smaller  reproduc-  for  a  boss. 

tions  of  the  mysterious  knights  were  “But  Mrs.  Reid  has  the  keen  mind  of  a 
printed,  carrying  readers  through  to  the  businessman,”  Mr.  Auer  said  this  week, 
back  page,  where  another  full  page  ad-  “She  certainly  has  an  enviable  grasp  on 
vertisement  explained  the  three  knights  this  business  of  advertising.” 
as  emblematic  of  the  three  cigars  manu-  Mrs.  Reid,  he  said,  presides  over  the 
factored  by  Randolph  Rose  of  Chatta-  Herald  Tribune  advertising  staff  meet- 


nooga  and  now  coming  to  Atlanta. 


ings  held  every  Monday  morning.  Every- 


“You  can  believe  me  those  three  cigars  body  connect^  with  the  advertising  staff 


went  over  with  a  bang. 


must  be  in  the  office  at  nine  o’clock  on 


“Those  were  the  days  before  news-  these  mornings.  Those  who  come  in  late 
papers  placed  as  many  restrictions  on  are  fined  a  quarter,  donated  to  the  Herald 
their  advertising  columns  as  they  have  Tribune’s  Fresh  .Air  Fund, 
today.  Nowadays,  most  newspapers  Mr.  Auer  will  himself  preside  over  the 
would  not  permit  the  strips  on  the  bottom  annual  meeting  of  the  Herald  Tribune’s 


of  each  page. 


national  advertising  staff  to  be  held  in 


“We  on  the  Herald  Tribune  are  New  York  on  June  17-18.  On  those  days 
moderate  and  conservative  in  our  ideas  all  Herald  Tribune  branch  managers  will 
on  advertising  restrictions.  We  do  not  come  into  New  York  to  report  on  past 
have  the  ironclad  rules  that  exist  on  some  business  and  receive  instructions  for  the 


vears.  In  1905  I  plaved  a  small  part  in 

hand1in.r  the  first  fLhinn  snnnipmpnt  .v.r  «  believe  ^  advertiser  has  the  right  to 


$200,000  IS  BID  FOR 
PORTLAND  TELEGRAM 


derstand  why  there  should  be  any  compet¬ 
ing  media.  The  newspaper  has  taken  all 


and  the  Schenectady  Gazette  tried  it  out. 


“It  was  a  knockout.  The  Gazette  saw  ^^e  restrictioiis  imposed  by  Received  from  Portlmid 

i  first  36-page  paper  at  that  time.  newspapers  have  advanced  the  general  Offer  Received  from  Porffand 


doubt  out  of_  advertising.^  Once  the  cause  of  newspaper  advertising.  News- 

national  advertiser  walked  m  darkness.  In  Albany,  where  in  1910  I  became  paper  space  is  pulling  today  as  never  be- 
Then  he  saw  the  light  of  the  local  retail  business  manager  of  the  Knickerbocker  fo^e.  As  another  quarter  century  rolls 
store,  the  department  store,  and  following  Press,  I  was  working  on  a  newspaper  that  around  many  another  man  will  become 
that  light  into  the  newspapers  has  led  was  one  of  the  first  to  organize  a  copy  rjch  through  the  purchase  of  newspaper 
to  enormous  volume  sales.  service  department.  That  was  one  of  the  space. 

Newspaper  advertising,  is  tried  adver-  first  really  big  steps  forward  in  news-  “We  who  are  in  the  business  see  it  eo- 


to  enormous  volume  sales. 

Newspaper  advertising,  is  tried  adver 


News  for  Bankrupt  Daily — Em¬ 
ployes  Seeking  to  Raise 
Larger  Sum 

Only  one  bid,  that  of  $200,000  sub¬ 
mitted  by  the  Portlatul  (Ore.)  News,  was 


space.  yniy  one  Dia,  tnat  ot  ^xjuu,uuu  sul>- 

....  ,  J  •  -  T  1  •  “We  who  are  in  the  business  see  it  go-  mitted  by  the  Portland  (Ore.)  News,  was 

tismg,  safe,  sure  and  without  waste.  ad^rtising.  1  know  it  went  over  jj,g  qjj  now.  Newspapers  are  playing  a  offered  for  the  Portland  Telegram, 

The  national  advertiser  can  plan  his  ^8_in  Albany,  where,  for  some  time  the  vital  part  in  the  development  of  the  elec-  bankrupt  daily,  on  May  28,  the  date 

campaign  by  zones,  knowing  that  his  r^ickerbocker  Press  was  alone  in  its  tj-jQ  refrigeration  business.  Oil  burner  set  for  receiving  bids  by  Amedee  M. 

message,  placed  in  the  newspapers  of  manufacturers  in  the  New  York  market  Smith,  receiver  for  the  Telegram.  At 


message,  placed  in  the  newspapers  of  .  manufacturers  in  the  New  York  market  Smith,  receiver  for  the  Telegram.  At 

the  zone  chosen,  will  be  read  by  the  One  of  the  early  ideas  that  grew  out  ^t  least,  are  finding  purchasers  among  the  the  request  of  Robert  T.  Platt,  attorney 

largest  possible  _  number  of  readers,  of  the  copy  service  department  of  the  readers  of  newspapers.  representing  the  United  States  National 

Obviously  this  is  not  possible  in  the  Knickerbocker  Press,  was_  a  series  of  new  building  material  has  come  on  Bank  and  associates,  creditors  of  the 

magazines,  the  circulations  of  which  are  half  page  newspaper  advertisements  for  a  market,  celotex.  In  New  York,  the  Telegram,  action  in  the  matter  was 

scattered  from  Maine  to  Oregon.  local  photographer.  The  mother  idea  manufacturers  of  this  product  are  using  withheld  until  June  1. 

“In  the  early  days  when  I  started  in  was  ^featured  in  it,  long  before  ‘Mother’s  t^vo  newspapers,  the  New  York  Herald  Adjournment  was  taken  to  permit 
the  advertising  business,  it  was  necessary  Day’ ^  was  started.  The  copy  suggested  Tribune  and  the  New  York  Times.  I  creditors  to  study  the  bid  and  prepare 
for  the  salesman  to  sell  the  idea  of  ad-  that  ‘Mother  Would  Like  to  Have  Your  have  been  told  that  one-third  of  the  entire  what  representations  they  may  desire  to 

vertising.  Those  days  are  passing  now.  Picture  Near  Her,  When  You  Are  Far  production  of  celotex  is  sold  in  the  New  make  to  the  referee,  though  final  judg- 


Now  it  has  become  merely  a  matter  of  Away,’  and  also  the  line  ‘Keep  Your  York  market. 

selling  media.  And  in  the  matter  of  Mother  With  You  Always  As  She  Looks  “Thus  new  business  men  will  forever  The  bid  by  the  Portland  News  was 
media,  newspapers  are  supreme  today.  T^ay.’  Another  was :  ‘Don’t  Go  Away  be  coming  forward  to  learn  that  for  accompanied  by  a  certified  check  for 

“I  have  seen  many  a  man  become  rich  W'ithout  Mother;  Take  Her  Likeness  natiemal  advertising  and  for  local  adver-  $30,()(X). 

through  use  of  paid  space  in  a  daily  news-  With  You.’  Old  stuff  today,  _  but  old  tising  there  is  no  medium  that  can  take  After  the  opening  of  the  solitary  bid, 

paper.  I  have  seen  many  a  busineK  enough  perhaps  to  be  revived  with  effect  the  place  of  the  daily  paper.  There  are  employes  of  the  Telegram,  represented 

nourish  through^  wise  investments  in  in  some  places.  The  Alteny  photog-  small  corner  stores  of  today  that  will  be  by  Harry  C  Frye,  chairman  of  em- 

newspaper  advertising.  rapher  built  up  a  large  business  through  big  department  stores  of  tomorrow,  ployes’  organization,  presented  a  petition 

“Dan  Flinn,  twenty  odd  years  ago,”  the  series  developed  by  the  Knickerbocker  There  are  pigmy  manufacturers,  with  urging  delay  of  not  less  than  10  days  nor 

started  a  small  grocery  store  in  Schenec-  Press.  It  was  an  interesting  fact  of  the  brains  enough  to  see  the  value  of  news-  more  than  15  days  in  which  to  perfect 

TT  °  .«  r-.  ..  wOC  rirkf  rriiartf tn  tViA  _ _ _ _  -.1-^  ...lit  _ _  _ _ _ ! _ _ 1  -.Lx-;—  £ _ _ —1. 


ment  in  the  matter  rests  with  him. 

The  bid  by  the  Portland  News  was 


flourish  through  wise  investments  in 
newspaper  advertising. 

“Dan  Flinn,  twenty  odd  years  ago,” 
started  a  small  grocery  store  in  Schenec¬ 


tady.  He  came  to  me  on  the  Gazette,  that  price  was  not  mentioned  in  the  paper  space,  who  will  grow  into  giants.”  an  organization  and  obtain  further  sub- 


and  together  we  worked  out  his  first  entire  series.  Those  who  have  worked  over  and  with  scriptions  for  stock,  which  would  permit 

newspaper  advertisement.  Dan  was  per-  stunt  that  gave  me  a  great  deal  of  Mr.  Auer  say  that  it  is  his  ideas  that  have  the  employes  to  offer  a  bid  greater  than 

[S'stent.  He  kept  on  advertising,  increas-  was  pulled  on  the  Atlanta  Georgmn  advanced  him  in  the  advertising  world,  the  one  received. 

ing  the  space  as  frequently  as  he  could,  when  I  was  business  manager  of  that  selling  ideas  he  has  put  into  copy,  and  Final  disposition  of  the  Telegram 

Now  Dan  owns  more  than  100  grocery  paper.  ideas  on  management.  His  progress  was  property  was  again  postponed  June  1  after 

stores  in  his  section  of  the  state.  He  “Randolph  Rose  was  a  liquor  dealer  of  plainly  rapid.  Two  years  after  he  first  a  meeting  at  the  office  of  A.  M.  Cannon, 


“Once,  and  it  doesn’t  seem  very  long  jumped  into  the  cigar  business  while  the  telling  of  it,  he  modestly  emphasized  that  the  present  employes  of  the  company  and 

l^:o,  there  was  only  one  Quinn  Drug  store  jumping  was  good.  He  developed  three  there  was  very  little  for  an  advertising  the  Portland  News,  whose  bid  of  $200,000 

n  Schenectady.  But  that  single  store  was  cigars  he  called,  as  I  recall  it,  ‘White  manager  to  manage  on  a  newspaper  in  is  the  only  one  which  has  been  received, 

■ne  of  the  advertising  pioneers.  Its  man-  Armor,’  ‘Silver  Armor’  and  ‘Gold  Armor.’  those  days.  The  matter  was  out  over  until  10 


■‘,?ers  wrote  advertising  that  sold  and  Mr.  Rose  wanted  to  introduce  these  cigars  After  10  years  in  Schenectady,  Mr.  o’clock  Friday  morning,  after  it  had  been 
i,  raced  it  in  a  paper  that  pulled.  Today  to  Atlanta.  The  Georgian  showed  him  Auer  outgrew  that  city  and  went  to  stated  that  there  was  a  possibility  that  the 

'  tWo  A  •  .  T.  •  .  Aft _  1 _ : _  _  -r  a1 _  L..  aU„a  _ ..1J  a.. 


are  six  Quinn  Drug  stores.  It  is  how, 


.A.lbany  as  business  manager  of  the  employes  by  that  time  would  be  able  to 


•  the  largest  businesses  of  its  kind  “Suddenly  on  Atlanta  streets  three  Knickerbocker  Press.  There  he  was  tender  a  bid  in  excess  of  the  one  now  on 

"I  New  York  state  outside  of  metropolitan  horsemen  appeared,”  knights  clad  in  covered”  by  the  W.  R.  Hearst  organiza-  file. 


Editor  &  Publisher  for  June  4,  1927 


MERGER  OF  BIRMINGHAM  AGE-HERALD 
WITH  NEWS  EFFECTED  BY  HANSON 

Price  Unannounced  but  $2,000,000  Bond  Issue  Authorized, 
$900,000  to  Be  Issued  Immediately — Both  Papers 
to  Be  Printed  in  News  Plant 


BIRMINGHAM,  ALA.,  June  1.— 
^  Formal  announcement  of  the  sale  of 
the  Bir7ningham  Age-Herald  to  the 


Vietor  Hanson 

Birmingham  News  was  made  in  the  Age- 
Herald  on  Wednesday  morning  June  1, 
and  in  the  News  on  the  afternoon  of  the 
same  day.  No  reference  was  made  in  the 
amiouncement  to  the  consideration  paid 
for  the  paper  and  Victor  H.  Hanson,  pub¬ 
lisher  of  the  Birmingham  News  and  chief 
stockholder  in  the  purchasing  company 
refused  to  make  any  definite  statement. 
It  was  stated  that  at  no  time  would  the 
purchase  price  of  the  property  be  an¬ 
nounced.  Most  of  the  stock  in  both 
papers  belongs  to  the  Hanson  interests. 

However,  a  $2,000,000  authorized  six 
per  cent  bond  issue  by  the  Birmingham 
News  was  announced  by  the  First 
National  Bank  of  Birmingham,  $900,000 
of  which  is  to  be  issued  immediately,  the 
purpose  of  the  issue  being  to  pay  the  con¬ 
sideration  for  the  Age-Herald  and  buy 
additional  equipment.  This  announcement 
gives  some  idea  of  the  approximate  price 
paid  for  the  Age-Herald  properties. 

Ninety  per  cent  of  the  stock  in  the 
Age-Herald  was  acquired  by  the  News  in 
the  sale  negotiated  on  March  7  by  E.  D. 
DeWitt  with  B.  B.  Comer,  Donald  Comer 
and  Frederick  I.  Thompson.  The  other 
10  per  cent  has  since  been  bought  from  R. 
H.  McIntosh  and  Robert  R.  Meyer.  The 
News  now  owns  100  per  cent  of  the  stock 
in  the  Age-Herald  but  will  operate  it  as  a 
separate  corporation. 

Victor  Hanson  came  to  Birmingham  on 
Feb.  1,  1909,  purchasing  a  fourth  interest 
in  the  Birmingham  News.  Since  that 
time  he  has  acquired  full  owner.ship  of 
all  three  of  the  papers  that  were  operat¬ 
ing  in  Birmingham  at  that  time,  the 
News,  the  Ledger  and  the  Age-Herald. 

The  morning  paper  will  be  published 
as  the  .Age-Herald,  the  evening  paper  as 
the  Birmingham  News  and  on  Sunday 
the  two  papers  will  be  consolidated. 

Victor  Hanson  will  be  publisher  of 
both  papers  and  will  have  as  his  assistant 
James  E.  Chappell  who  for  the  past 
several  years  has  been  assistant  to  the 
publisher  of  the  News.  Charles  M.  Fell 
will  hold  the  position  of  managing  editor 
for  both  morning  and  evening  papers. 
E.  M.  Henderson  will  he  managing  editor 
in  charge  of  the  evening  and  Sunday 
papers.  Jack  Young,  formerly  with  the 
Philadelphia  Public  Ledger  comes  to 
Birmingham  to  take  charge  as  managing 
editor  of  the  morning  paper. 

Judge  Charles  Feidelson  will  be  chief 
editorial  writer  for  the  morning  paper, 
A.  B.  Bealle  and  Sevmour  Ransom  will 


continue  as  editorial  writers  for  the  after¬ 
noon  and  Sunday  paper. 

There  will  be  one  advertising  depart¬ 
ment  with  George  Biggers  as  managing 
director.  There  will  be  no  changes  in  the 
personnel  of  the  business  office  with  the 
exception  of  a  few  additions  to  the  person¬ 
nel  to  take  care  of  the  increased  business. 

The  National  and  classified  advertising 
will  be  treated  as  a  unit  morning  and 
evening.  Classified  advertisers  will  be 
given  the  full  24  hour  service.  The  man¬ 
agement  of  the  now  consolidated  papers 
expects  that  the  circulation  will  boil  down 
to  120,000  daily  and  130,000  on  Sunday 
or  thereabouts. 

A  portion  of  the  formal  statement  of 
E.  D.  DeWitt  who  managed  the  sale 
follows : 

“On  March  7,  1927,  the  undersigned 
purchased  the  controlling  interest  in  the 
Age-Herald  from  Messrs.  B.  B.  Comer, 
Donald  Comer  and  F.  I.  Thompson,  with 
their  full  knowledge  and  approval  that 
he  was  acting  for  the  Birmingham  News 
company,  and  that  the  property  would  be 
turned  over  to  the  News  on  June  1. 

“This  day  the  undersigned  has  trans¬ 
ferred  all  his  rights,  title  and  interest 
in  and  to  the  Age-Herald  to  the  Birming¬ 
ham  News  company.  These  two  great 
newspapers  will  be  combined  and  both 
will  be  published  out  of  the  modern  plant 
of  the  News.”  The  publishing  offices  and 
a  portion  of  the  plant  of  the  Birmingham 
Age-Herald  have  been  moved  to  the 
Birmingham  News  building  and  on  June 
1,  the  Age-Herald  appeared  for  the  first 
time  with  its  new'  line  on  the  head  “Morn¬ 
ing  Edition  of  the  Birmingham  News.” 

W.  A.  Cams  will  be  mechanical  super¬ 
intendent  in  charge  of  both  papers.  The 
News  has  moved  four  of  the  type-setting 
machines  to  their  plant,  making  a  total 
of  27  now  in  their  batery.  They  also 
moved  one  Scott  Double  Sextuple  Unit 
Type  Press,  supplementing  their  own 
equipment  of  two  Goss  decuples  and  one 
Goss  single  width  quad.  They  will  use 
the  one  plant  for  both  papers. 

The  News  was  started  in  1888  by 
Rufus  N.  Rhodes.  Victor  Hanson  bouctht 
a  fourth  interest  in  it  in  1909.  In  1910 
Mr.  Hanson  bought  the  majority  interest, 
Mr.  Rhodes  having  died,  and  Frank  P. 
Glass  became  associated  with  him.  In 
1920  Mr.  Hanson  and  associates  bought 
out  Mr.  Glass,  and  in  the  same  year  they 
bought  out  the  Birmingham  Ledger. 

Mr.  Hanson’s  formal  statement  on  the 
purchase  of  the  Age- Herald  follows  in 
part :  “Beginning  with  this  issue  the 
Birmingham  News  formally  and  publicly 
assumes  ownership  and  control  of  the 
Birmingham  Age-Herald.  Future  issues 
of  the  paper  will  be  printed  in  and  issued 
from  the  plant  of  the  News.  The  week¬ 
day  editions  of  the  .Age-Herald  will  con¬ 
tinue  to  be  published  under  that  name. 
The  Sunday  edition  will  be  merged  with 
the  Sunday  edition  of  the  News,  begin¬ 
ning  with  the  coming  Sunday,  though  the 
consolidated  paper  will  carry  the  title 
lines  of  both  papers.  Every  effort  will 
be  made  to  make  the  morning  paper  all 
that  Birmingham  could  e.xpect  of  its  old¬ 
est  newspaper. 

“Without  in  any  way  depreciating  the 
News  content  of  the  newspapers,  rather 
improving  it  in  many  respects,  numerous 
economies  in  operation  can  be  effected 
through  the  use  of  one  plant  instead  of 
two  and  one  complete  group  of  machinery 
and  equipment,  instead  of  two.  In  addi¬ 
tion,  the  joint  operation  will  add  efficiency 
and  serve  to  improve  the  product.  These 
economies,  according  to  plans  already 
well  advanced,  will  be  passed  along  to  the 
reading  and  advertising  public,  through 
the  establishment  of  low  rates  for  joint 
use  of  the  two  papers  both  bv  subscribers 
and  advertisers.”  Negotiations  for  the 
merger  were  handled  by  Palmer,  DeWitt 
&  Palmer. 


EDITOR  &  PUBLISHER 
CALE.NDAR 

June  8-9 — American  Newspaper 
Publishers  Assn.,  mechanical 
conference,  Harrisburg,  Pa. 

June  8-10 — Mississippi  Press  Assn., 
annual  meeting,  Clarksdale,  Miss. 

June  10-11 — New  York  State  Press 
Assn.,  meeting.  Long  Island  City, 
N.  Y. 

June  10-11- -Pennsylvania  Newspa¬ 
per  Publishers  .Assn.,  meeting, 
Waynesboro,  Pa. 

June  12-17 — National  Editorial 
.Assn.,  annual  convention,  Omaha, 
Neb.,  with  subsequent  tour  of 
Black  Hills. 

June  13-1  4 — National  Industrial 
.Advertisers  .Assn.,  annual  meet¬ 
ing,  Cleveland. 

June  13-14 — Daily  Newspaper  Com¬ 
posing  Room  Executives  of  Iowa, 
meeting,  Waterloo,  la. 

June  17-18 — Texas  Press  Assn., 
annual  meeting,  El  Paso,  Tex. 

June  17-18 — W.  Virginia  Council  of 
Journalism,  first  annual  outing, 
Jacksons  Mill. 


NEWS  AGENCY  MEN  GET 
“LUCKY”  ASSIGNMENT 

Howe,  McCann  and  Hillman  Sail  on 
U.  S.  S.  Memphis  to  Report  Capt. 

Lindbergh’s  Trip  Home — Editors 
Question  Play  of  the  Story 

James  P.  Howe,  .Associated  Press; 
William  Hillman,  Internationa!  News 
Service,  and  Charles  M.  McCann,  United 
Press  Association,  drew  the  lucky  assi^i- 
ment  this  week  and  sailed  Friday  evening 
on  the  U.  S.  S.  Memphis,  bringing  Capt. 
Charles  A.  Lindbergh  home  from  his 
European  triumph. 

Howe  is  the  son  of  Ed  Howe,  former 
editor  and  owner  of  the  Atchison  (Kan.) 
Globe,  and  known  widely  as  the  “Sage  of 
Potato  Hill.”  McCann  has  been  in  the 
U.  P.  London  office  some  nine  years. 

Howe  may  joke  with  the  young  flyer 
about  the  magnificent  offer  his  father 
made  in  the  .Atchison  Globe  in  1910  of 
$1,0(X),000  for  a  non-stop  flight  across  the 
.Atlantic  Ocean.  Ed  Howe  has  declared 
that  he  had  forgotten  all  about  his  prom¬ 
ise.  but  when  he  was  reminded  of  it  he 
was  not  worried.  He  joined  in  the  unan¬ 
imous  praise  of  Lindbergh  and  declared  he 
was  sure  the  kind-hearted  young  man 
would  not  hold  him  to  his  word. 

While  plans  continued  for  the  elaborate 
reception  of  the  young  air  hero  in  Wash¬ 
ington,  editors  began  to  question  whether 
or  not  the  story  js-as  being  over  played. 

Julian  S.  Mason,  editor-in-chief  of  the 
New  York  Evening  Post,  in  an  editorial 
printed  June  2,  declared,  “We  are  over¬ 
playing  Lindbergh  as  badly  as  we  ever 
over-played  a  murder  trial. 

“Of  course,  we  are  entering  the  dog 
days,”  he  wrote,  “and  topics  of  supreme 
interest  are  scarce.  But  that  hardly  ab¬ 
solves  us  from  publishing  overwhelmingly 
repetitious  details  about  the  gallant  New 
York-to- Paris  flyer. 

“We  may  well  make  his  own  country¬ 
men  sick  of  him  before  they  see  him.  If 
he  were  not  as  good  as  he  is,  we  would 
have  spoiled  him  long  ago.” 

Ralph  Turner,  assistant  news  manager 
of  the  United  Press,  said  there  had  been 
“surprisingly  little  fault  found  by  editors 
of  the  amount  of  wire  space  being  given 
over  to  the  Lindbergh  story.” 

“I  don’t  think  the  story  has  been  over¬ 
played,”  he  said. 

SENATOR  HITCHOCK  MARRIES 

Former  U.  S.  Senator  Gilbert  M. 
Hitchcock,  publisher  of  the  Omaha 
(Neb.)  IVorld-Herald  and  Miss  Martha 
Harris  of  Memphis,  Tenn.,  were  married 
in  that  city  June  1.  After  the  reception 
Senator  and  Mrs.  Hitchcock  left  for  New 
York  and  will  sail  for  England  to  spend 
the  summer. 


BUILDING-LOAN  GROUP 
HAS  $5,000,000  CAPITAL 

Chicago  Tribune  Employes’  Organist, 
tion  Has  Made  Rapid  Strides 
in  Five  Years  Since  Its 
Inception 

The  Medill  Building  and  Loan  .Asso¬ 
ciation,  an  offspring  of  the  Chicago  Tri- 
bune,  will  celebrate  its  fiffh  birthday 
July  1.  It  is  one  of  the  largest  building 
and  loan  organizations  in  Illinois.  It  is 
cajiitalized  at  $5,000,000,  having  begun 
at  $1,000,000  and  made  successive  in- 
creases.  More  than  $3,000,(^)  of  its 
st(^k  has  been  subscribed  and  is  being 
paid  for  by  Tribune  employes  on  a 
weekly  payment  basis.  It  has  assets  of 
around  $1,137,000,  representing  money 
loaned  to  stockholders. 

Within  less  than  five  years,  the  Me¬ 
dill  .association  has  helped  Tribune  folk 
to  buy  and  own  homes  to  the  total  value 
of  around  $1,500,000,  figuring  that  in 
the  average  case  the  association  has  ad¬ 
vanced  about  two-thirds  of  the  purchase 
price.  The  association  lends  up  to  75 
per  cent  of  a  property’s  value.  It 
charges  no  premiums  and  its  interest 
charge  is  a  flat  6  percent  rate. 

The  officers  and  directors  of  the  Me- 
<lill  association  are  W.  E.  Donahue, 
president:  Orion  A.  Mather,  vice-presi¬ 
dent:  .Alfred  T.  Ward,  treasurer;  J.  A. 
Derham,  auditor,  and  Walter  Okon.  sec¬ 
retary  ;  directors,  William  Whalen, 
genet al;  W.  E.  Donahue,  advertising; 
R.  N.  Stonesifer,  composing;  William 
.M.  Mullan,  black  press;  J.  A.  Derham, 
auditing:  Joe  Hough,  engraving;  0.  A 
Mather,  editorial;  Tom  Burke,  mailing, 
and  .A.  G.  Bickford,  stereotyping. 

The  Welfare  division  of  the  Medill 
council  has  made  arrangements  with  the 
Chicago  Tuberculosis  Institute  for  the 
care  of  its  employes  at  Edward  sana¬ 
torium.  Under  this  arrangement,  the 
Tribune  company  will  pay  for  treatment 
which  includes  medical  and  nursing 
service,  board  and  lodging,  and,  in  fact, 
all  expenses  except  incidentals  and 
personal  laundry. 

N.  J.  PRESS  MEE’nNG,  JUNE  24-27 

Members  Will  Take  Boat  and  Auto 
Trip  to  Lenox,  Mass. 

The  seventy-first  annual  meeting  and 
outing  of  the  New  Jersey  Press  Associa¬ 
tion  will  be  held  at  the  Hotel  Aspinwall, 
Lenox,  Mass.,  June  24-27. 

The  trip  will  be  made  via.  Hudson 
River  Day  Line  to  Hudson,  and  by  auto¬ 
mobile  from  Hudson  to  the  Aspinwall  at 
Lenox. 

There  will  be  round  table  discussions 
for  dailies  and  weeklies  on  Friday  eve¬ 
ning.  The  business  session  will  be  held 
Saturday  morning  at  10  o’clock,  and  the 
annual  banquet  will  be  held  Saturday 
evening.  President  Frederick  L.  Crane 
will  preside.  The  principal  speaker  will 
be  Congressman  Harold  G.  Hoffman, 
from  the  3rd  N.  J.  District. 

The  committee  in  charge  follows: 
Frederick  L.  Crane,  Elicaheth  Daily 
Journal;  Edmund  H.  Carpenter,  Wood¬ 
bury  Democrat ;  \X.  B.  R.  Mason,  Bound 
Brook  Chronicle,  and  John  W.  Clift, 
Sumtntf  Herald. 

EARLY  RESIGNS  FROM  A.  P. 

Stephen  T.  Early,  well  known  in  Wash¬ 
ington  newspaper  circles  since  1908,  has 
resigned  from  the  Associated  Press  staff 
there  to  become  Washington  representa¬ 
tive  of  the  Paramount  News. 

BACKS  HAWAIIAN  FUGHT 

Jacob  Rosenthal,  president  of  the 
Manila  (T.  H.)  Times,  on  May  26 
started  a  movement  for  a  flight  from 
.America  to  the  Philippines  by  pledging 
1,000  pesos  ($500)  toward  a  purse. 

ADOPTS  TABLOID  SIZE 

The  East  Salt  Lake  City  Times  was 
1  converted  into  a  16-page  tabloid  news¬ 
paper  on  June  3. 
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-AND  HE  SHOWED  NEW  YORKERS  THEIR  TOWN 


Alfred  Segal  Comes  from  Cincinnati  Post  to  Find  Human  Interest  on  Broadway  for  New  York 
Evening  Telegram — Has  Written  2,000  Stories  in  Four  Years 


CHUYLER  he  declared  newspapermen  have  told  him 

he  is  breaking  all  union  rules. 

comment  on  the  blessings  of  happy  “jn  Cincinnati  evening  newspaper  men 
married  life.  If  a  man  is  killed  at  work,  to  work  at  seven  o’clock  in  the  morn- 
we  point  out  the  heroism  in  doing  the  Jng  and  work  tmtil  S.  I  have  worked  so 
daily  task  well,  no  matter  how  small  it  is.  long  on  the  Post  that  I  get  the  extra 
“The  comments  which  bring  in  the  privilege  of  coming  to  work  at  eight 
largest  response  in  letters  from  readers  o’clock  and  staying  until  6.  In  New 
are  those  which  have  what  might  be  York,  I  understand  most  evening  news- 
called  a  spiritual  aspect.  Not  religious,  paper  men  don’t  start  working  until  nine 
exactly.  Well,  yes,  religious  in  a  broader  o’clock  in  the  morning, 
sense  the  broadest  sense.  '..And  I  am  also  told  that  if  a  man 

afraid  ot  handling  re-  handles  one  story  in  a  day,  everybody  is 
hgion  in  our  column.  We  wdl  comment  satisfied.  Where  1  come  from  we  work 
as  we  have  on  occasion,  on  the  death  of  of  stories.  We  have  no 

^  specialists  there.  Everybody  just  digs  for 

“We  always  plead  for  religious  toler-  news.” 
ance. 

religions.  When  the  Jew 
have  their  holidays,  we 


W1DESPRE.\D  inter-city  exchange  of 
newspaper  reporters  might  not  be  a 
bad  idea. 

It  suggested  itself  this  week,  after  an 
interview"  with  Alfred  Segal,  “loaned”  to 
the  New  York  Evening  Telegram  by  the 
the  Cincinnati  Post  to  cover  the  Snyder- 
Gray  trial,  and  now  being  used  to  dis¬ 
cover  human  interest  on  Broadway. 

Mr.  Segal  might  be  called  an  authority 
on  human  interest  stories.  Forty-three 
years  old,  he  has  had  24  years  of  news¬ 
paper  experience.  During  the  last  four 
years  he  has  written  under  his  by-line 
more  than  2,000  human  interest  stories. 
He  has  them  cut  out  and  pasted  in  a  scrap 
book. 

“Just  write  the  way  you  do  in  Cin¬ 
cinnati,” 


We  try  to  point  out  the  b^t  in  all  Qn  the  Cincinnati  Post,  in  addition  to 
s  or  Lathojtcs  conducting  the  Cincinnatus  column,  Mr. 

,  ...  rationalize  Segg)  writes  a  daily  signed  human  inter- 

*y™bolisms  for  our  readers.  story,  and  also  runs  a  humorous  col- 

Then  in  Cincinnati  w^e  also  have  a  race  ..^he  Village  Gossip.”  In  his 

quesUon  that  you  don  t  have  m  New  York.  assignments, 

(.incinnati  is  a  border  town  between  the  „  ,  ,  -  i  ^ 

North  and  South.  Usually  negroes  are  Mn  Segal  has  visited  New  York  betore 
never  noticed  there  unless  they  commit  bas  corne  here  also  on  assignments, 
some  crime.  In  our  column  we  try  to  He  covered  the  Democratic  National 
persuade  people  to  show  race  tolerance,  convention  at  Madison  Square  Garden, 
We  are  always  glad  to  write  about  a  and  also  came  here  to  report^  arrival 
negro  man  or  woman  who  has  accom-  ‘be  ^/pathia  after  the  Titanic  dis- 
plished  something,  achieved  success.”  aster.  After  the  war,  he  was  sent  to 

'  ,  c-  1  1  1  1  .  L  u..  Europe,  and  wrote  daily  human  interest 

asked  what  he  thought  stories  about  the  Cincinnati  soldiers  at 
was  the  best  human  interest  story  he  had  ^e  sent  home. 

‘"'“U^va^^a  story,”  he  recalled,  “of  an  be  told  me  this  w^ek,  he  is 

old  widower  90  years  old.  His  name  was  back  home  to  Cincinnati. 

James  Ring,  and  he  was  living  at  the  Six  weeks  is  long  enough  to  live  in  New- 
old  men’s  home.  On  his  6Sth  w;edding  .  .... 

Cincinnatus  column  daily  on  the  Post.  It  anniversary  he  took  a  picture  of  his  dead  Now  he  is  thinking  about  the  home 
was  through  this  column  that  Mr.  Segal  wife  and  put  it  in  his  pocket.  Then  he  he  owns  in  the  Cincinnati  suburb,  Mrs. 
started  a  movement  in  1923  for  non-  walked  down  from  the  old  men’s  home  Segal,  and  their  three  sons,  Joseph,  18, 
partisan  city  government.  The  following  to  the  Galt  House,  the  old  hotel  he  and  3*id  ^tending  the  University  of  Cincin- 
year  the  people  voted  for  citv  manage-  his  wife  had  come  to  on  their  honeymoon  uati,  Bernard,  16,  and  Millard,  13. 
ment.  The  column  has  thus  i'ts  political  from  Liberty,  Ind.  Once  at  the  old  hotel,  “No,”  Mr.  Segal  contradicted  empha- 
influence,  but  Mr.  Segal  said  he  preferred  he  went  up  the  stairs  and  sat  down  near  tically.  “They  are  not  going  to  be  news- 
to  have  it  chiefly  concerneil  with  human  the  room,  took  the  picture  from  his  paper  men,  not  if  I  can  help  it.” 
interest  and  philanthropy.  pocket,  and  kissed  it  and  kissed  it.”  Yes,  Mr.  Segal  repeated,  he  is  most 

“When  there  is  a  golden  wedding  in  In  New  York.  Mr.  Segal  said  he  is  interested  right  now  in  getting  back 
our  town,”  Mr.  Segal  explained,  “we  having  more  or  less  of  a  holiday,  although  home.  He  might  like  New  York  if  he 

_ _  younger. 

“I  haven’t  seen  many  houses  since  I 
liave  been  in  New  York,”  Mr.  Segal  con¬ 
cluded.  “Most  of  the  newspaper  men  I 
have  met  live  in  flats. 

“I  called  on  a  friend  of  mine  here,  who, 
in  an  evil  moment,  left  Cincinnati  to  come 
to  New  York  as  a  publicity  man.  I  rode 
up  Fifth  Avenue  on  a  bus  to  168th  street, 
and  turned  down  my  friend’s  street, 
passed  rows  and  rows  of  jail-like  houses. 
The  last  jail  was  my  friend’s  home. 

“  ‘So  this,’  I  said  to  him,  ‘is  what  you 
left  Cincinnati  for.’ 

“  ‘Well  I  got  more  money,’  my  friend 
rejoined. 

“  ‘And  that,’  said  I,  ‘is  all  you  got.’  ” 
Mr.  Segal  is  going  back  to  Gncinnati. 


was  the  order  given  to  Mr. 
Segal  when  he  came  to  New  York.  When 
the  Snyder-Gray  trial  was  over  he  was 
told  to  make  his  own  assignments. 

New  additions  to  Mr.  Segal’s  scrap 
book  therefore  will  include  the  story  of  a 
drunk  Mr.  Segal  saw  in  a  New  York 
gutter,  and  the  opinion  of  the  prohibition 
director  at  the  sight.  Mr.  Segal  has  also 
mourned  over  the  destruction  of  a  church 
steeple,  being  torn  down  to  make  way  for 
a  skyscraper.  He  has  followed  the  flight 
of  a  bulltinch,  lost  from  a  New  York 
apartment.  He  has  picked  out  stories  no 
other  reporter  has  been  sent  to  cover 
such,  for  instance,  as  the  reunion  of 
graduates  of  an  east  side  public  school. 

“I  couldn’t  sleep  the  first  night  I  was  in 
New  York,”  Mr.  Segal  has  confessed, 
modestly.  “I  was  so  nervous.  1  felt 
that  I  was  going  up  against  giants  and 
would  be  devoured.” 

That  was  six  weeks  ago.  This  week 
Mr.  Segal  said: 

“I  don’t  know  how  many  stories  the 
New  Yorkers  are  missing,  but  I  do  know 
I  have  found  some.  I’m  sure  if  New 
York  newsfwper  men  w-ent  to  Cincinnati 
they  would  find  lots  of  things  we,  too.  are 
overlooking. 

“New  York  and  Cincinnati  are  very 
much  alike.  The  same  things  happen  in 
Cincinnati  that  happen  here.  But  it  seems 
some  of  the  good  things  are  overlooked. 

“I  know  it  surprises  me  to  go  through 
the  New  Y’ork  newspapers  every  day  and 
see  stories  which  seem  to  be  worthy  of 
better  treatment  than  has  been  given  to 
them.  That  would  be  true  of  Cincinnati 
also,  of  every  other  city  in  the  country. 
We  don’t  get  everything  even  in  the  small 
towns. 

“Working  in  Cincinnati  is  just  about 
the  same  as  in  New  Y’ork.  The  only  dif¬ 
ference  is  that  I  have  been  working  in 
Cincinnati  so  long  that  I  have  acquired 
more  or  less  of  a  clientele,  people  who  call 
me  up  and  tell  me  about  stories.  Here  I 
have  to  dig  them  up. 

“For  a  Memorial  Day  story,  for  in¬ 
stance,  I  didn’t  know  any  old  Civil  War 
yrteran  in  New  York.  I  know  them  in 
Gncinnati.  Instead  I  had  to  look  in  the 
telephone  directory.  There  I  found  the 
name  of  a  Society  called  the  Loyal 
Legion,  and  tried  it  out  to  see  if  it  wasn’t 
m  some  way  connected  with  the  Civil  W'ar. 
f^ne  enough,  it  was  a  club  of  old  Civil 
War  officers. 


.Alfred  Segal 


BECKWITHS  VACATION  AT  ATLANTIC  CITY 


isoaa- 

nwall. 


[udson 
■  auto- 
vall  at 


jssions 
y  eve- 
le  held 
.nd  the 


Crane 
er  will 
offman, 


Asks  $100,000  Damages  for  Story  of 
Legislative  Investigation 

J.  Frank  O’Rourke,  former  secretary 
of  the  Texas  prison  commission  during 
the  Ferguson  administration,  has  filed 
suit  for  $100,000  against  the  Associated 
Press.  He  seeks  damages  from  the 
A.P.  because  of  an  Austin  dispatch  of 
last  Oct.  22  in  connection  with  legisla¬ 
tive  investigation  of  the  state  prison 
system. 

At  the  same  time  O’Rourke  sued  for 
a  similar  amount  Lee  Satterwhite, 
former  speaker  of  the  Texas  house,  who 
was  a  member  of  the  investigating  com¬ 
mittee,  and  nine  other  legislators.  Pre¬ 
viously  O’Rourke  had  filed  suits  asking 
$100,000  each,  against  the  Dallas  News 
and  Fort  Worth  Star-Telegram.  R.  L. 
Henry,  his  attorney,  said  suits  might  be 
filed  also  against  papers  in  El  Paso, 
Austin  and  San  Antonio.  .All  suits  so 
far  have  been  filed  in  Houston. 


-  T  found  the  aged  secretary 

there,  keeping  the  records,  now  largely  a 
word  of  deaths.  The  office  was  on 
Nassau  right  near  the  busy  whirl  of  Wall 
dramatic  contrast  between 
the  old  .secretary  keeping  his  books  and 
the  nearby  financial  district  made  what 
wemed  to  me  a  good  story. 

_  No,  you  can’t  really  analyze  a  human 
interest  story.  You  can’t  merely  name 
the  ingredients  for  others  to  slap  together. 
It  IS  the  quality  of  vision  in  the  man  who 
wnites  the  story.  You  can’t  tell  what 
human  interest  is.  It  is  in  the  heart  of 
the  writer  himself. 

The  writer  of  human  interest  must 
nve  been  through  manv  experiences. 
t"*  V  1  the  gamut  of  human  emotions, 
t  think  a  newspaper  man  or  woman 
""ist  be  at  least  40  years  old  before 


Wash- 
108,  has 
■ss  staff 
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J.  T.  Beckwith,  president  of  the  S.  C.  Beckwith  Special  Agency,  New  York, 
with  Mrs.  Beckwith  and  their  daughter  Esther,  photographed  in  Atlantic  City, 
where  they  recently  spent  a  brief  vacation. 
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FORM-SHEETS  THAT  SAVE  NEWSPAPER  WASTE 

Simplicity  Marks  Most  Report  Blanks  Used  by  Circulation  Dep2urtments  to  Record  Daily  Business- 
Following  Articles  Will  Describe  Other  Departments*  “Red  Tape** 


this  issue  Editor  &  Publisher 
”  begins  a  series  of  articles  the  in¬ 
tention  of  which  is  to  give  a  birdseye 
view  of  the  newspaper  business  office 
practices  and  routine  by  which  the  pub¬ 
lisher  is  informed  of  the  daily  condition 
of  his  institution.  The  subject  will  be 
treated  under  several  main  headings, 
beginning  with  the  circulation  deiiartment 
and  then  taking  up  the  routine  paper¬ 
work  of  the  display  and  classified  de¬ 
partments,  then  the  mechanical  depart¬ 
ments,  and  finally  the  summary  sheets 
in  which  the  publisher  gets,  in  a  weekly 
or  monthly  nutshell,  the  high-spot  pic¬ 
ture  of  the  period  just  closed,  compared 
with  a  similar  period  last  year. 

In  most  instances,  the  forms  which  will 
be  reproduced  will  tell  their  own  story. 
They  will  be  printed  legibly  so  that 
newspaper  executives  who  note  a  method 
which  they  think  superior  to  their  own 
may  have  before  them  a  working  model 
which  can  be  easily  followed.  Most  of 
the  forms  have  the  virtue  of  simplicity 
and  the  comments  of  the  publishers  who 
supplied  them  at  the  request  of  this  paper 
indicate  that  newspapers  have  not  per¬ 
mitted  themselves  to  be  deeply  entangled 
in  office  red  tape. 

This  applies  especially  to  the  circula¬ 
tion  departments.  Fairly  elaborate 
systems  of  book-keeping  are  maintained 
to  insure  prompt  and  complete  service 
to  dealers,  carriers,  and  subscribers,  but 
the  reports  of  the  circulatioa  manager 
and  his  subordinates  to  the  front  office 
usually  tell  their  whole  story  in  a  few 
lines,  written  in  a  few  minutes. 

From  the  mass  of  submitted  material, 
half  a  dozen  representative  forms  have 
been  selected. 

Unique  among  the  circulation  reports 
is  that  of  the  Ithaca  (N.  Y.)  Journal- 
News,  which  in  its  circulation,  as  well 
as  other  departments,  adheres  to  the 
3x5  card  whenever  practicable.  The 
circulation  manager’s  report  on  this  paper 
is  ctMitained  on  such  a  card  and  gives  in 
half  the  space  afforded  by  other  news¬ 
papers’  forms  considerably  more  infor¬ 
mation  than  some  of  the  larger  types. 
This  small  city  daily  is  largely  carrier- 
delivered  and  mail  subscriptions,  and 
of  course,  considerable  less  news-stand 


ClftCUtATION  DEPARTMENT 

DAILY  REPORT 


Now  Today . 


Date _ 

CITY 

Stops  today 


Cwrieis _ 

^Mws  Stands _ 

Counter  Sales 
Bulk 


Total  City. 


Neat  today 


MAIL 

Stops  today 


Mail  Subscribers- 
Outside  Agents  . 
Tout  Mail _ 


•»A_- 

Dealer  t  Counter _ 

Canieis _  ..  ... 

Total  City. 


Country  Agents _ _ 

Mail  Subscribers _ 

Total  Mail _ _ 

Grand  Total _ 


Mr.  Cir. 


Fig.  1. — This  is  a  white  3x5  card 
returned  daily  by  the  circulation 
manager  to  the  publisher  of  the 
Ithaca  (N.  Y.)  J oumat-IS etvs.  Con¬ 
venient  filing  size  and  completeness 
of  daily  and  comparative  information 
make  this  an  excellent  form  for  small 
citv  dailies. 


Daily  Circulation  Report 
RALEIGH  TIMES 


Today’s  Circulation 


Same  Day  Last  Year 


CASH  RECEIPTS  TODAY: 
Ledgers  $ . . 


City  Carriers 


City  News  Dealers 


COUNTRY  AND  SUBURBAN: 
.  $ . 


Country  Agents 


Country  Mail  Subs. 


Total  Cross  Receipts:  $. 

Total  for  Month 
Through  Today  $ . 


circulation  Mausser 


Fig.  2. — This  is  the  daily  picture  of  circulation,  press-room  waste,  and  cash 
receipts  laid  before  the  publisher  of  the  Raleigh  Times  by  his  circulation 
The  form  is  on  newsprint,  8V4  x  11,  punched  for  looseleaf  binding. 


manager. 


RAILY  CIRCULATION  REPORT 


COMRJTCOO.  K. 


I-  -i 


4-  T- 

V*' 

r 

t  I 


I  - 1 

I I 


the  Detroit  News  class.  It  summarizes 
the  reports  from  all  subordinate  branches  | 
of  the  circulation  department,  tells  in  a  * 
few  lines  what  happened  to  last  Sunday’s  : 
circulation  and  gives  the  production  de¬ 
partments  an  idea  six  days  in  advance  ot 
what  will  be  required  the  following  I 
Sunday.  ' 

The  daily  and  weekly  forms  are 
printed  on  white  newsprint  or  machine- 
finish  book  paper,  5  inches  wide  and 
varying  in  length  as  follows :  Daily 
statement,  inches;  Weekly  summary, 

954  inches.  The  Sunday  report  is  554 
inches  wide  and  12  inches  deep.  Liberal 
space  is  provided  for  remarks.  The 
weekly  form  is  punched  for  binding. 

Differing  from  all  of  the  above  in  ex¬ 
ecution  of  detail  is  the  form  of  the  South 
Bend  (Ind.)  Neu's-Times  circulation 
department.  This  form  calls  for  a  de¬ 
tailed  report  on  each  of  the  four  editions 
of  this  morning,  evening  and  Sunday 
operation,  under  each  of  the  principal 
sub-classifications  that  mark  the  other 
newspapers’  reports,  but  omitting  the 
summarizing  Total  City,  Total  Suburban, 
Total  Country,  Total  Bulk,  and  Total 
Net  Paid  and  Total  Unpaid  headings 
which  are  familiar  to  readers  of 
A.  B.  C.  reports.  The  form  is  printed 
on  white  machine  finish  book  paper,  7 
inches  wide  and  eight  inches  deep.  It 
is  not  punched  for  binding. 

Another  form  used  by  this  paper  is 
the  daily  circulation  report  rendered  by 
the  district  manager  to  the  circulation 
manager,  giving  the  detail  of  the  start 
of  a  new  subscriber  and  tracing  the  ser¬ 
vice  rendered  the  new  account  by  the 
carrier  for  the  few  days  necessary  to 
habituate  the  boy  to  the  new  stop  on  his 
route.  This  form  is  a  loose-leaf  ledger 
sheet  about  8  by  11J4  inches. 

Remarkable  for  completeness  of  in¬ 
formation  are  the  forms  employed  by  the 
Baltimore  Sun,  which  keeps  its  red  tape 
at  the  minimum  and  makes  the  neces¬ 
sary  forms  do  all  possible  service. 
Many  of  its  departments  make  no  writ¬ 
ten  reports.  Separate  forms  are  kept 
for  the  morning,  the  evening  and  the 
Sunday  editions,  however,  by  the  circula-  i 
tion  department,  which  is  considered  by  j 
many  newspaper  men  to  be  the  best  or-  ■ 
and  street  sale  distribution  than  is  found  sales  than  in  the  small  town’s  carrier-de-  ganization  of  its  kind  in  the  country.  All 
on  larger  city  operations.  Information  liveries.  The  News  form  is  also  unique  three  reports  are  similar  in  the  main,  1 
which  this  card  affords  that  most  of  the  in  that  it  distinguishes  between  waste  the  most  striking  difference  being  that 
others  do  not  include,  the  number  of  new  paper  which  is  folded  and  waste  which  the  evening^  paper  form  has  provision  for 
subscribers  and  number  of  stops  daily,  has  to  be  bagged  for  disposal — not  an  a  comparative  analysis  of  street  sales  on 
both  for  city  and  for  mail  circulation,  unimportant  item  in  a  plant  whose  daily  each  of  the  seven  regular  editions.  The 
and  a  comparison  of  the  day’s  circulation  production  usually  exceeds  300,000  papers  Sunday  form  differs  from  the  others 
under  the  principal  divisions  with  the  of  48  to  64  pages.  principally  in  that  its  first  two  class- 

same  day  of  the  previous  year.  The  Sunday  paper  report  belongs  ex-  ifications  are  “City  and  Suburban”  and 

Another  unusual  form  is  that  used  by  clusively  to  metroixilitan  operations  of  “Out-of-Town,”  while  the  morning  and 
the  Raleigh  (N.  C.)  Times,  the  publisher 
of  which,  John  A.  Park,  has  made  an 
intensive  study  of  newspaper  accounting 
in  all  phases.  His  circulation  form  is 
printed  on  newsprint,  8j4  x  11,  and 
punched  at  the  top  for  loose-leaf  ledger 
binding.  His  operation  is  about  twice 
the  size  of  the  Ithaca  paper’s  but  the 
data  noted  is  similar,  with  the  exception 
that  cash  receipts  for  the  day  from  all 
circulation  divisions,  and  a  cumulative 
daily  total  for  the  month  are  also  given. 

Other  data  on  this  sheet  is  a  condensed 
press-room  and  waste  paper  report  and 
a  classification  of  unpaid  circulation. 

Three  separate  forms  are  used  by  the 
Detroit  News  to  keep  its  high  com¬ 
mand  apprised  of  circulation  develop¬ 
ment — a  daily  circulation  statement,  a 
Sunday  edition  statement,  which  is  filed 
each  Monday,  and  a  weekly  report, 
which  presents  compactly  the  data  com¬ 
monly  called  for  in  the  daily  summaries. 

The  News  is  the  only  newspaper  which 
has  so  far  submitted  a  weekly  circula¬ 
tion  report  blank  among  its  forms. 

The  daily  blank  carries  one  line  which 
is  characteristic  of  metropolitan  practice 
and  not  often  found  on  the  forms  of 
smaller  papers — a  report  on  the  weather, 
which  is  reflected  far  more  promptly  anti 
evidently  in  the  large  city  daily’s  street 


CITY  PAID  CIRCULATION: 

Citjr  Carriers 

TOTALS 

Nevg  Dealers 

Street  Sales 

Mail  Subs. 

Tout  City  Paid 

SUBURBAN  PAID  CIRCULATION: 

Suburban  Dealers 

Suburban  Mail  Subs. 

Bulk  Sales 

Total  Paid  City  and  Suburban 

COUNTRY  PAID  CIRCULATION: 

Country  News  Dealers 

Country  Mail  Subs. 

Total  Country.  Paid 

Total  City.  CountryandSub  .  Paid 

CITY  AND  SUBURBAN,  UNPAID: 

Correspondents 

Employees  and  Service 

Exchange 

Office  Use  and  Files 

City  Advertisers 

Total  City  and  Suburban  Unpaid 

COUNTRY  UNPAID: 

Advertisers  and  Agencies 

Samples 

Total  Country.  Unpaid  Copies 

Total  Distribution 

Left-overs 

Left  Overs andspoiled after  printing 

Net  Press  Run 

Spoiled  In  Printing 

Gross  Press  Run 

Pages,  by  Editions 

Pounds  of  Paper  Opened 

Pounds  of  Waste 

-  i  - 1 


Fig.  3. — The  South  Bend  News-Times  circulation  manager  gets  daily  reports 
from  his  district  manager,  tracing  the  addition  of  new  subscribers  and  insuring 
the  start  of  regular  service  of  the  paper.  The  form  is  a  loose-leaf  sheet, 
8%  X 11  inches 


■ 
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Form  354-4-25 

The  Detroit  News 

DAILY  CIRCULATION  STATE¬ 
MENT 

Date  . Weather  . 

Pages  . 

Di- 

Tisiooal  Grand 
Total  Total 

Sub-Stations  . 

Newsdealers  . 

Street  Sales  . 

Counter  Sales  . 

TOTAL  CITY  PAID 
Suburban  Agents 
Suburban  Mail  .... 

Suburban  R.  F.  D. 

TOTAL  SUBURBAN 
PAID  . 

Country  Agents  .  .  . 

Country  Mail  . 

Country  R.  F.  D.  .  . 

TOTAL  COUNTRY 
PAID  . 

Special  or  Bulk  Sale 

TOTAL  PAID  GROSS  -  - 

Advertisers  . 

Employes  . 

Correspondents  .... 

City  Employes  - 

R..R.  &.  P.  O.  Em¬ 
ployes  . 

TOTAL  .SERVICE. 

COPIES  . 

Adv.  Agents  . 

Exchanges  . 

Comp,  by  Carrier  .  . 

Comp,  by  Mail  .... 

Samples  . 

Office  Use  and  Office 

Files  . 

TOTAL  UNPAID  .  . 

TOTAL  DISTRIBU¬ 
TION  .  .  . 

Mail  Room  Left- 

Overs  . 

Street  Wagon  Re¬ 
turns  . 

Unaccounted  . 

NET  PRESS  RUN  .  . 

Folded  Waste  . 

Bag  NVaste  . 

GROSS  PRESS  RUN  -  - 


Form  139-3-26 

REPORT  ON  SUNDAY  PAPER 
(To  be  filed  each  Monday) 

Edition  of  . 

a 

*>  •  >» «  «»  1  6 

^  '2  ^  «  2  ^  > 

o 

Sections  2  g  2  u  m  ^ 

3  ■2  s  I  s  s  ^ 

Rotogravure  ®  ®  ^  ^  O  ^ 

Comic 

Special 

Total  Distribution  . 

Completes  Over  . 

Loss  represented  in  left-overs  $.... 
Circulation  Comparison  With 
Last  Sunday 

City  .  crease 

Suburban  ....  crease 

Country  .  crease 

Bulk  .  crease 

Total 

Gross  paid  .  .  crease 

Rotogravure 

Comic 

Special 

Loss  represented  in  unaccounted 

$ . 

Remarks: 


to  local  and  peculiar  conditions.  Edi¬ 
tor  &  PuBLiSHKR  Will  be  glad  to  answer 
promptly  any  questions  relating  to 
these  forms,  and  if  the  desired  information 
is  not  immediately  available,  to  obtain  it 
at  first  hand  from  those  competent  to 
furnish  it. 


RAYMOND  GOES  TO  LONDON 


IVY  LEE  VISITS  MOSCOW 


Form  1105 

THE  DETROIT  NEWS 
CIRCULATION  WEEK 

ENDING  . 

Sub-Stations  .  Sunday 

Newsdealers  . 

Street  Sales  . 

Counter  Sales  . 

Employes  .  .  . 

TOTAL  CITY . 

Suburban  Agents 
Suburban  Mail  .... 

Suburban  R.  F.  D. ...  -  - 

TOTAL  SUBURBAN 

PAID  . 

TOTA^-LOCAL 
TRADING  TERRI¬ 
TORY  .  .  . 

Country  Agents  .... 

Country  Mail  . 

Country  R.  F.  D.  ... 

TOTAL  COUNTRY 

PAID  .  .  . 

Special  or  Bulk  Sale  -  - 

TOTAL  .  .  . 

Service  Copies  . 

Waste  Copies  .  .  . 

Gross  Press  Run 


Russian  Problem  “Psychological,”  Is 

Press  Agent’s  Quoted  Comment 

The  following  dispatch  from  Berlin 
was  published  on  the  ticker  service  of 
the  Exchange  Telegraph,  in  London,  on 
May  18:  “Mr.  Ivy  Lee,  Director  of  the 
Press  Department  of  the  Standard  Oil, 
Pennsylvania  Railroad,  Harriman  and 
other  American  concerns,  has  recently 
passed  through  Berlin  on  his  way  to 
(jeneva  from  Moscow,  in  which  latter 
city  he  spent  a  week  and  had  conver¬ 
sations  with  a  number  of  prominent 
Soviet  leaders  including  RykofI,  Litvinov 
and  Tomski.  His  visit  to  Moscow  is  con¬ 
nected  here  with  discussions  of  Japanese 
industrialists  with  the  Russians,  which 
have  awakened  considerable  American 
interest.  Mr.  Lee  declares  he  discovered 
in  Moscow  an  earnest  desire  for  the  re¬ 
establishment  of  connections  w'ith  Ameri¬ 
ca.  He  says  the  Russian  situation  has 
been  best  summed  up  in  the  words  of  the 
German  Reichsbank  President,  Dr. 
Schacht:  ‘The  Russian  problem  is  a 
problem  of  pyschology.’  ” 


DAIUES  BOOSTING  TOLEDO 


Blade  and  News-Bee  Using  Prizes  and 
Promotion  Copy 

Toledo  newspapers  are  campaigning  to 
sell  Toledo  to  Toledoans. 

The  Toledo  Blade  offers  $1,000  to 
learn  what  Toledoans  and  suburbanites 
know  and  think  about  Toledo. 

An  award  of  $500  will  be  made  to  the 


N.  Y.  Times  Man  Sent  Abroad — 
Formerly  Free  Lanced  on 
Continent 

Allen  Raymond  has  been  transferred 
from  New  York  to  the  London  office  of 
the  New  York  Times,  it  was  atmounced 
by  officials  of 
that  newspaper 
this  week.  Mr. 
Raymond  has 
been  with  the 
Times  for  about 
two  and  a  half 
years  on  the  city 
and  cable  desl« 
and  the  city  staff. 

Prior  to  his 
connection  with 
the  Times,  he  did 
freelance  work  in 
Europe,  acting 
for  two  years  as 
Paris  correspon¬ 
dent  of  the  North  American  News¬ 
paper  Alliance,  and  later  for  tlie  London 
Daily  Sketch. 

Mr.  Raymond  is  .34  years  old.  He  be¬ 
gan  newspaper  work  in  1913  after  study 
at  Wesleyan  University.  He  served  in 
the  A.  E.  F.  during  the  World  War  as 
corporal  in  the  306th  Battalion,  Heavy 
Tank  Corps. 

Mr.  Raymond  is  married  and  has  two 
children.  He  is  a  son  of  Judge  Robert  F. 
Raymond,  senior  justice  of  the  Massa¬ 
chusetts  Superior  Court,  and  a  nephew  of 
the  late  Bradford  P.  Raymond,  for  many 
years  president  of  Wesleyan  University. 


Alien  Rayuond 


TRANSLATES  AZTEC  EPIC 


Fig.  5. — Daily  and  Sunday  figures  are  returned  on  separate  forms  by  the 
Detroit  News  circulation  departmenL  which  also  renders  a  weekly  report 
covering  both  daily  and  Sunday  issues. 


the  evening  are  classified  as  “City”  and  indicates  that  the  privilege  of  comment  ity  of  the  replies. 

“Suburban  and  Out-of-Town.”  .\nother  is  not  abused  under  competent  super-  _ 

unusual  feature  of  these  blanks  is  the  no-  vision,  and  when  carefully  guarded,  per- 
tation  not  only  of  the  day’s  weather,  but  mits  of  more  intelligent  reports, 
of  the  weather  on  the  corresponding  day  No  attempt  can  be  made  in  this  brief 
of  the  previous  year  and  of  any  special  summary  to  detail  the  reasons  for  the 
events  which  might  have  a  bearing  upon  apparent  importance  of  certain  data  to 
circulation.  Comparisons  are  afforded  with  some  papers,  when  others  ignore  it  com- 
the  circulation  of  the  corresponding  day  pletely.  Sometimes  the  reason  is  ob- 
of  the  previous  year  and  of  the  last  pre-  vious,  but  in  other  cases  it  is  ascribable 
vious  weekday  or  Sunday  issue. 

Noticeable  on  most  of  the  circulation 
report  blanks  which  have  been  sent  to 
Editor  &  Publisher  is  the  lack  of  pro¬ 
vision  for  “Remarks,”  under  which  com¬ 
ment  might  be  made  to  clarify  conditions 
not  wholly  revealed  by  the  statistical  re¬ 
port.  The  apparent  underlying  reason 
for  this  omission  is  the  feeling  that  such 
a  s^ce  might  frequently  be  used  for  in¬ 
genious  excuses  for  poor  performance. 

Many  of  the  blanks  used  by  other  de¬ 
partments  have  a  “Remarks”  space,  which 

Daily  Distribution  oC  Circxilation 


John  Cornyn,  Mexico  correspondent  of 
the  Chicago  Tribune,  has  unearthed  and 
translated  from  the  Aztec  into  English,  in 
the  trochaic  meter  of  the  original,  a  long 
lost  epic  of  the  “fair  god”  which  bears  the 
person  residing  in  or  near  Toledo  vvho  title,  “The  Song  of  Quetzalcoatl.”  Mr. 
prepares  the  best  list  of  25  outstanding  Cornyn  is  a  master  of  .\ztec  language 
points  about  Toledo — the  things  that  and  for  many  years  a  professor  of  litera- 
make  the  city  grow  and  prosper.  ture  in  the  National  University  of 

The  next  24  lists  will  share  in  the  Mexico, 
remaining  $500  in  proportion  to  the  qual-  _ 


CIRCULATION  REPBBT-SBNDAY 


CIRCULATION  REPORT 
EVENING 


turned  daily  by  the  circulation  man¬ 
ager  to  the  publisher. 


Figs.  6,  7  and  8. — White  for  morning,  pink  for  evening,  and  blue  for  Sunday  are  the  simple,  yet  complete  blanks  filled 
out  daily  by  the  Baltimore  Sun  circulation  department. 
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“ISOLATE  LINDBERGH”  ORDERS  WENT  AWRY 


Carefully  Laid  Plans  of  New  York  Times  Men  Wrecked  by  Impact  of  Mob  at  Le  Bourget  Field — - 

Battle  to  Get  News  to  U.  S.  Told 


When  we  were  through  with  dinner, 
Philip  took  his  job  at  the  elbow  of  the 
man  representing  the  Commercial  Cable 
Company,  which  had  its  own  wire  into 
Paris — only  it  did  not  stay  open.  There 
was  Philip,  all  set  and  not  to  be  moved, 
ready  to  choke  the  poor  operator  if  any 
one  else  s  bulletin  of  the  aviator’s  arrival 
got  out  ahead  of  ours.  Maloussey  was  to 
signal  him  from  the  corner  of  a  building 
when  the  plane  touched  the  ground.  Great 
headwork  that !  MacDonald,  Callender 
and  myself  went  out  on  the  field,  ready  to 
escort  Lindbergh  to  the  waiting  auto¬ 
mobile — mostly  in  triumph — before  the 
eyes  of  several  hundred  envious  confreres. 

Honestly,  that  was  our  plan,  and  it 
looked  all  right  at  7  o’chxrk — and,  any¬ 
how,  those  were  our  orders  from  New 
York.  The  editor  said  “isolate”  Cap¬ 
tain  Lindbergh,  and  we  were  ready. 

In  order  to  make  entirely  sure  of  keep¬ 
ing  the  grounds  and  the  crowd  in  order, 
a  regiment  of  soldiers  with  rifles  and 
bayonets  and  700  Paris  policemen  sup¬ 
plemented  the  field’s  usual  staff.  Yes,  the 
authorities  had  made  great  preparations, 
just  as  we  had. 

Along  about  8  o'clock  the  crowd  be¬ 
gan  to  grow.  MacDonald  took  a  look 
around  and  estimate<l  that  10,000  people 
were  round  about,  standing  alongside  the 
airfield. 

There  was — note  that  I  say  there  was 
— the  very  strongest  fence,  some  seven 
feet  high,  with  spikes  on  the  top,  which 
up  to  that  night  had  kept  out  every  one 
who  ought  not  to  enter.  The  gate  was 
guarded  by  twenty  policemen  who  let 
pass  those  who  had  credentials;  which 
meant  any  card  with  your  picture  on  it. 

By  8:30  some  thousands  of  people  had 
got  into  the  field  and  were  kept  in  or¬ 
derly  line  along  the  edge  of  the  big  con¬ 
crete  landing  floor. 

In  front  of  the  soldiers  stood  a  row  of 
some  fifty  cameras  and  motion  picture 
machines  which  were  aligned  under  the 
direction  of  a  precise  and  pompous 
Colonel.  And  off  to  one  side  was  the 
official  Reception  Committee,  engaged  in 
deciding  at  what  hotel  they  were  going 
to  put  the  evening’s  hero.  They  also  were 
deeply  planning  to  “isolate”  him  and  to 
see  that  those  New  York  Times  re¬ 
porters  did  not  do  any  “isolating.”  Well, 
if  we  did  not  they  did  not.  If  there  was 
one  real  tragedy  of  the  evening  it  was 
that  of  the  official  Reception  Committee. 
Some  of  them  have  not  seen  Captain 
Lindbergh  yet. 

Now.  that  was  the  scene  as  the  sun 
went  down  about  8  :30  o’clock  and  a  chill 


"pARIS,  May  2b. — There  come  moments 
in  every  newspaper  man’s  life  when 
he  is  all  but  overwhelmed  by  a  feeling  of 
his  insufficiency  to  tell  what  he  has  seen — 
when  superlatives  seem  mere  inade¬ 
quacies. 

That  happened  to  this  writer  once  on 
Armistice  Night  in  the  martyred  city  of 
Verdun.  It  happened  again  the  other 
night  when  Captain  Charles  A.  Lindbergh 
landed  his  plane  on  the  airfield  in  Le 
Bourget  to  be  welcomed  by  a  reception 
committee  of  150,000  people  gone  sud¬ 
denly  insane  with  joy.  Four  days  later 
I  still  retain  bruises,  which  are  passing, 
but  memories  which  will  never  pass. 

When  people  talk  this  week  about  Cap¬ 
tain  Lindbergh’s  flight  one  hears  over 
and  over,  the  question,  “But  you  were  at 
Le  Bourget?”  It  is  considered  the  mark 
of  an  extra  privilege  to  have  witnessed 
one  of  history’s  greatest  mob  scenes. 

Official  programs,  formal  reception 
committees,  a  regiment  of  soldiers,  stout 
steel  fences  —  all  were  enveloped  and 
swept  under  a  human  sea  when  all  those 
present,  in  one  swift  instant,  took  it  into 
their  collective  heads  to  help  welcome 
the  aviator  who  became  great  that  night. 

The  reporters  assigned  to  cover  Cap¬ 
tain  Lindbergh’s  arrival  will  not  forget 
that  night.  And  neither  will  they  forget 
one  of  the  toughest  mobs  they  ever 
tackled.  The  Battle  of  the  Argonne  was 
a  simple  matter  compared  to  it. 

The  Paris  bureau  of  the  New  York 
Tim^s  had  made  elaborate  preparations 
to  cover  the  event.  The  preparations 
were  so  elaborate  that  they  almost — peril¬ 
ously  almo.st.  as  will  be  shown  here — left 
the  editors  back  in  Manhattan  in  the 
lurch. 

We  had  arranged  complicatetl  tele¬ 
phonic  communications.  We  had  made 
handsome  relay  plans  to  rush  parts  of  the 
story  to  Paris,  over  six  miles  from  Le 
Bourget.  We  had  a  fine  automobile  ready 
to  bring  the  aviator  back  to  the  capital 
to  give  his  own  story  for  which  the  New 
York  Times  had  made  a  contract.  We 
had  stenographers  ready  to  take  it  down. 
We  had  photographers  with  a  battery  of 
cameras  and  many  plates  on  the  spot. 

Oh,  it  was  a  wonderful  plan.  Only 
when  the  story  broke  it  was  not  worth 
one  paper  franc.  Not  even  complete  offi¬ 
cial  documents  for  entrance  to  the  field 
were  worth  while,  for  an  ordinary  police 
card  was  enough  to  begin  with. 

With  everj-thing  set  as  described,  Percy 
Philip,  Carlyle  MacDonald,  Harold  Cal¬ 
lender  and  myself,  plus  our  office  clerk, 
named  Maloussey,  went  out  to  the  scene 
of  the  conquest  at  6  o’clock. 

We  had  planned  to  be  smart  and  have 
dinner  at  the  airport  restaurant  so  as  to 
be  free  and  fed  before  7 :30  o’clock,  the 
earliest  hour  at  which  Captain  Lindbergh 
was  expected.  The  restaurant  will  hold 
about  fifty  people  and  5,000  had  the  same 
brilliant  idea  we  had. 


The  gentleman  walking  briskly  at  Capt.  Lindbergh's  right,  according  to  the 
Le  Bourget  camera  man.  is  a  reporter.  Who  he  is  and  how  he  got  over, 
under  or  through  the  cordon  of  French  rifles  remains  unrevealed. 


EthNn  L.  James,  Paris  correspondent  of  the  New  York  Times,  in  a  dispatch 
printed  Friday,  May  27,  described  in  detail  the  difficulties  encountered  by  news¬ 
paper  men  at  Le  Bourget  dying  Held  in  cozvring  the  historic  landing  of  Capt. 
Charles  N.  Lindbergh,  New  York  to  Paris  dyer. 

lie  himself,  ivith  other  Times’  reporters,  had  received  orders  to  "isolate”  the 
successful  aviator  in  order  to  get  Lindbergh’s  story,  which  the  Times  had  con¬ 
tracted  for.  How  well  they  succeeded,  Mr.  James  told  in  the  following  manner: 


landed  perhaps  500  yards  from  were  we 
stood.  Suddenly  we  found  ourselves  con¬ 
fronting  the  whirring  propeller  beanng 
straight  at  us. 

We  tried  to  halt.  Good  Lord!  That 
crowd  hit  us  like  a  shot  out  of  a  cannon. 
The  propeller  stopped  turning  when  Mac- 


“Voila  Lindbergh  was  heard  many  times  during  the  hours  of  waiting  for  his 
arrival  at  Le  Bourget.  Each  alarm  sent  the  camera  crew  dashing  madly  to 
a  new  quarter,  as  shown  above. 


wind  began  to  blow  across  the  field. 

People  were  beginning  to  get  free  for 
the  evening  and  the  crowd  started  grow¬ 
ing.  Bv  9  o’clock  there  were  50,000  or 
60,000.  ' 

It  got  dark  and  the  stars  came  out,  but 
it  was  one  of  those  nights  that  stay  kind 
of  dark  despite  a  million  stars ;  or  may¬ 
be  it  was  the  bright  lights  that  made  it 
seem  so. 

-And  the  crowd  kept  growing!  Then 
police  began  getting  rougher. 

Callender  and  I  figured  at  this  stage 
that  if  we  wanted  to  get  there  to  isolate 
Lindbergh  we  ought  to  get  from  behind 
those  troops.  We  walked  with  Mac  and 
walked  until  the  line  was  thin  and  there 
were  not  many  policemen  and  there  were 
not  many  lights. 

Then  we  walked  behind  one  big  flare 
where  it  was  dark  behind  the  blinding 
rays.  We  made  ourselves  small  and 
waited. 

Ten  o’clock  struck.  A  sort  of  shiver 
went  through  the  crowd  and  we  were 
thinking  of  the  tears  which  were  going  to 
he  shed,  when  all  of  a  sudden  the  thou¬ 
sands  were  electrified  by  the  sound  of  a 
motor  There  was  a  plane  up  above  us 
somewhere.  The  landing  lights  went  up. 
Every  one  thought  it  was  Captain  Lind¬ 
bergh  and  a  vast  silence  swept  over  and 
through  as  more  than  100,000  pairs  of 
eyes  strained.  And  then  the  sound  of  the 
motor  died  out  and  the  lights  went  down. 

It  was  Lindbergh,  as  was  shown  bv  his 
story  later.  He  had  mistaken  the  loca¬ 
tion  of  Le  Bourget  and  gone  elsewhere 
looking  for  it. 

Rut  the  crowd  did  not  know  that. 
Their  hopes  died  down  and  they  settled 
for  the  inevitable  wait  until  there  was  no 
more  hope. 

Then  there  was  that  whirring  again. 
Callender  strained  his  eyes  and  shouted : 
"Mv  God.  look!” 

There.  500  meters  above  us.  was  a 
gray-white  monoplane,  right  over  our 
head.  Then  it  faded  and  the  noise  of  the 
motor  stopped. 

We  thought  it  a  hallucination,  and  a 
p'lance  at  the  crowd  showed  that  very 
few  had  seen  it.  Certainly  the  officer  in 
charge  had  not.  for  the  lights  did  not  go 
on. 

Then  in  a  moment,  cold  forgotten,  the 
flares  went  on.  and  turning  we  saw.  iust 
as  if  thrown  on  a  silver  screen,  a  white- 
gray  monoplane,  twenty  feet  from  the 
grotmd  and  softly  settling. 

“Mac”  got  off  first,  T  was  second,  with 
Callender  alongside.  We  raced  as  hard 
as  we  could  toward  the  plane,  which 


Donald  was  only  six  feet  away  from  it 

The  men  from  the  military  side  of  the 
field  had  now  reached  Captain  Lindbergh 
and  were  pulling  him  from  the  plane. 
W  e  could  see  he  was  struggling.  He  fell 
to  the  ground  once  and  then  was  on  the 
.shoulders  of  a  dozen  men. 

By  this  time  we  were  jammed  up 
against  the  plane,  with  a  mighty  roar  be¬ 
hind  us.  Ducking,  we  went  under  the 
Spirit  of  St.  Louis  and  then  out  under 
the  tail. 

.And  then  we  turned  to  look  and  saw  a 
sight  words  cannot  paint.  One  hundred 
thousand  men  and  women,  with  police¬ 
men  and  soldiers  mixed  among  them, 
were  sweeping  down  toward  Captain 
Lindbergh  and  his  plane. 

That  sight  of  those  countless  bobbing 
heads  between  us  and  the  flares  can  never 
be  forgotten.  Fences,  line  soldiers,  re¬ 
ception  committees — all  had  been  swal¬ 
lowed  up. 

And  then  we  saw  Captain  Lindbergh 
with  several  French  aviators  trying  to 
fight  their  way  out. 

Throwing  away  their  rifles,  soldiers 
formed  a  ring  around  him,  only  to  ^ 
swept  away.  One  man  swung  his  cane 
to  free  a  path  for  Lindbergh — and  hit  the 
aviator  on  the  head. 

And  suddenly  we  saw  that  we  had 
lost  Lindbergh.  We  knew  later  that  one 
of  the  French  officers  had  put  his  coat 
about  him,  and  shoved  him  into  the 
human  mass  and  then  wormed  out  with 
him  into  a  little  side  building,  where  the 
lights  were  turned  out  and  the  aviator 
was  kept  for  two  hours  in  darkness  rather 
than  have  his  protectors  take  the  risk  of 
having  him  mobbed. 

“Say,”  remarked  MacDonald,  “I  wish 
the  editor  who  sent  that  message  had 
been  here  to  ‘isolate  him.’  That’s  what 
I  wish.” 

Skirting  the  crowd,  we  tried  to  get 
back  to  see  what  had  happened  to  Philip. 

All  at  once  the  crowd  turned  and 
started  toward  the  aviators’  clubhouse, 
where  -Ambassador  Herrick  had  been 
waiting.  Some  one  had  turned  on  lights 
in  the  .second  story,  and  mob  psychology 
told  the  crowd  that  Lindbergh  was  there. 
He_  was  not  there,  but  tens  of  thousands 
waited  until  1  o’clock  in  the  morning  to 
try  to  catch  a  sight  of  him. 

Malloussey  had  been  swallowed  up  in 
the  crowd,  but  Philip  had  got  off  his  flash 
and  then  a  series  of  bulletins  giving  the 
first  news  of  the  aviator’s  arrival. 

“Well,  boys.”  I  said,  “its  Saturday 
night  and  now  it  is  nearly  11  o’clock. 

(Continued  on  page  49) 
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“It  has  been  our  experience 
that  the  trading  area  is  the 
most  practical  unit  that  we 
have  used.  For  the  past  three 
years  we  have  been  using 
trading  areas  which  we  have 
built  up  from  a  study  of 
newspaper  circulation.” 

T.  O.  GRISSELL 

Marketing  Director  George  Batten  Co. 


The  Detroit  News 

has  concentrated  in  the 
local  trading  area  95% 
of  its  circulation  week¬ 
days  and  80%,  Sundays 


r  y 


In  the  area  pictured  above  is  lo¬ 
cated  one-third  of  Michigan's 
population  and  one-half  of  its  tax¬ 
able  wealth. 


In  the  local  trading  area — the  unit  found  by 
Mr.  Grissell  to  be  the  most  practical  for 
national  advertising — The  Detroit  News  has 
always  maintained  its  greatest  circulation. 
Here  The  Detroit  News  has  concentrated 
95%  of  its  great  weekday  and  80%  of  its 
still  larger  Sunday  circulation. 

The  use  of  The  Detroit  News  in  the  Detroit 
trading  area  assures  a  complete  coverage 
of  the  English  speaking  homes,  for  here 
The  Detroit  News  has  been  a  favorite  for 
more  than  54  years.  Here,  too,  are  the  dis¬ 
tributing  points,  the  dealers  and  one-third 
of  the  total  population  of  Michigan.  In 


Detroit  and  The  News  Mr.  Grissell  would 
find  the  highest  development  of  the  princi¬ 
ple  of  local  trading  territory  merchandising. 

The  Detroit  News  in  its  territory  not  only 
completely  covers  the  English  -  speaking 
homes  but  is  the  favorite  medium  of  the 
dealer  and  local  advertiser.  It  is  the  dealer’s 
source  of  news,  information  and  advertising 
co-operation. 

To  sell  the  Detroit  market  thoroughly  and 
economically  The  Detroit  News  must  be 
used.  And  it  should  be  used  alone,  for  it, 
alone,  will  do  the  work,  enabling  you  to 
employ  more  impressive  space  at  less  cost. 


The  Detroit  News 

For  54  Years  Detroit  s  HOME  newspaper 
Sunday  Circulation  365,000 — 330,000  Weekdays 


CADETT,  BRITISH  NEWS  MAN,  SURVEYS 
HIS  YEAR  SPENT  ON  U.  S.  DAILIES 


STORE’S  NEW  AD  PLAN 
BENEFITS  ALL  PAPERS 


4ND  THAT'S  HOW  COPY  READ- 
-  ERS  GET  THAT  WAY! 

r'  copy  desk  people  are  as  vil- 

a.. 


Boston  Store,  Milwaukee,  Changes  Oaa 
Paper  Preference  by  New  Bud* 
geting  System — Department 
Heads  Satisfied 


Finds  Our  Newspapers  Excel  in  Brightness  and  Personal  Touch 
But  Inclined  to  Noisiness  of  Adjective  and  “Familiarity” 

— British  Papers  Dignified,  but  Often  Dull 


lainous,  as  empty  of  humor, 
as  reporters  imagine  they  are, 
they  must  have  gotten  that  way. 
And  some  light  upon  how  that 
came  about  may  be  found  in  a  re¬ 
cent  demonstration  in  the  SacrO' 
mento  Bee  news  room. 

A  spelling  bee,  conducted  at  the 
state  fair,  suggested  the  idea,  and 
the  head  copy  reader,  taking  the 
same  words,  played  school  master 
to  the  reportorial  staff.  Such  every¬ 
day  trick  words  as  accommodate, 
accumulate,  bilious — say,  boy,  hand 
me  that  dictionary  a  minute,  will 
you? — were  tried  with  rather 
startling  results. 

Not  a  one  spelled  them  all  cor¬ 
rectly.  The  highest  mark  was  85 
per  cent;  most  of  the  answers  were 
between  40  and  60  per  cent;  and 
one — the  society  editor,  by  the  way 
— had  the  grand  total  of  14  out  of 
50  words  right. 


In  many  stores  the  advertising  de¬ 
partment  is  up  against  a  situation  where 
the  buyers  always  insist  upon  using  all 
their  advertising  space  in  one  newspaper. 
Demands  of  this  nature  create  a  pro^ 
lem  for  the  advertising  office  with  space 
contracts  of  other  papers  on  their  hands, 
according  to  an  article  in  I  teamen’s 
IVear  Daily. 

The  Boston  Store  in  Milwaukee,  W’is., 
had  such  a  problem,  the  first  paper 
being  so  popular  that  it  was  most  dif¬ 
ficult  to  persuade  a  department  manager 
to  run  his  advertising  in  the  other 
papers.  To  overcome  this  situation,  the 
store,  about  eight  months  ago,  adopted 
the  following  plan ; 

1.  — Space  in  the  first  paper  would  be 
charged  directly  to  the  department  on 
the  amount  of  actual  space  used. 

2.  — Advertising  costs  in  the  remaining 
seven  papers  used  would  be  pro-rated 
among  all  departments  based  on  the  per¬ 
centage  of  the  department’s  gross  sales 
to  total  store  gross  sales. 

This  plan,  according  to  R.  G.  Cerlette, 
advertising  manager,  has  worked  out  so 
well  that  now  the  buyers,  realizing  that 
they  are  charged  for  space  in  the  other 

_  „  dailies  whether  or  not  they  avail  thera- 

sessions  of  the  fifth  annual  convention  selves  of  the  opportunity  of  using  them, 
held  in  Hartford,  Conn.,  last  week.  He  send  down  extra  advertising  copy  for 
is  the  advertising  manager  of  the  Im-  these  papers.  This  often  results,  said 
perial  Life  Insurance  Company  of  To-  Mr.  Cerlette,  in  a  department  having 


By  MYRA  M.  WATERMAN 


A  FTER  a  little  less  than  a  year  in  the 
United  States,  T.  T.  E.  Cadett,  of  the 
London  Times,  and  winner  of  the  Walter 
Hines  Page  Traveling  Fellowship  of  the 

English  Speaking  Union,  believes  that  he  ^  A 

knows  more  about  America  than  most  | 

Americans  do. 

Since  June  30,  1926,  when  his  year  of 
travel  in  the  United  States  began,  Mr. 

Cadett  has  worked  on  seven  newspapers.  Mm  I 

done  factory  labor,  lived  with  students  in  ^  ’ 

a  fraternity  house  and  watched  the  work- 

ings  of  Congress.  In  making  a  study  of 

American  life  he  has  considered  it  just 

as  important  to  be  on  a  party  with  co-eds 

as  to  hear  Senators.  At  the  University  of 

California  he  became  “one  of  the  boys”  to 

the  extent  of  participating  in  every  | 

activity  of  the  fraternity  at  whose  house  I 

he  stayed  for  two  weeks.  When  one  of  ^  k 

these  activities  consisted  in  stealing  a  fire-  #  ^JB'  ! 

axe  from  a  ferry  boat  Mr.  Cadett  took 

such  an  interest  in  the  proceedings  that  he 

still  has  the  axe. 

In  Chicago  he  donned  a  working  shirt  I 

and  did  manual  labor  in  the  Cyrus  Me- 
Cormick  factory,  where  the  working  men 
accepted  him  as  a  laborer  like  themselves. 

In  the  capacity  of  reporter  and  feature 
writer,  Mr.  Cadett  has  worked  on  the 

San  Francisco  Chronicle,  Wichita  Beacon,  T.  T,  E.  Cadett 

Chicago  Daily  News,  Atlanta  Constitu-  r  ,  •  ,  ,  •  ••  t 

tion,  Washington  Star,  Christian  Science  advantages  of  brightness  and  vitality,  but 
Monitor  and  the  New  York  Tunes,  He  disadvantages  of  a  possible 

has  seen  every  section  of  the  country  and  ,  vilest  vulgarity.  “S" 

has  made  his  way  among  all  sorts  of  7?“  P^P^rs,  he  says,  have  the  possible 
people.  Keenly  alive  to  every  situation,  disadvantage  of  dullness,  i^rhaps,  but 
this  28-year-old  man  has  stored  many  have  the  advantage  of  dignity, 

impressions  of  America.  As  sub-editor  of  Cadett  s  sternest  criticisms 

the  foreign  department  of  the  London  9^  press  in  the  United  States  is  that  it 
Times,  Mr.  Cadett  will  handle  American  n^tich  power,  not  edrtorially, 

where  its  power  is  less  than  in  England, 

“The  average  Englishman,’’  he  says,  ^ut  in  the  manner  in  which  it  takes  mat- 
“would  find  no  excuse  for  the  crudities  of  ’*’^9  9"  9.  „  , 

William  Hale  Thompson,  for  instance,  ,,  America,  he  says,  the  press  is 
when  he  says  that  if  King  George  were  avowed  to  try  a  man  before  he  is  tried, 
to  come  to  Chicago  he  would  ‘punch  his  the  Snyder  case.  In  England  no 

snout.’  After  my  stay  in  Chicago  and  my  ‘s  allowed  to  comment  on  trials ;  it 

meeting  with  Thompson  I  can  understand  gives  the  details  of  the  news  in  an 

why  he  said  such  a  thing  and  can  make  i^P^rscmal  fashion. 

the  English  people  feel  that  it  was  not  American  press  Mr.  Cadett 

as  unpardonable  as  it  appears.”  finds  a  tendency  to  more  and  more  shout- 

Mr.  Cadett  believes  that  the  ignorance  thinks,  \ull  eventually 

of  Americans  about  Great  Britain  is  only  ^^at  there  will  be  a  complete 

equalled  bv  the  ignorance  of  the  average  ,  .< .  •  , 

Briti.sher  about  America.  The  English-  Now,  he  says,  America  employs  so 
man  is  inclined  to  look  upon  America  as  superlatives  that  when  something 

New  York  surrounded  by  a  great  deal  of  important  happens  there  is  no  way  of  ex- 
vague  land.  His  knowledge  of  the  West,  Pi'^ssmg  it. 

gained  from  moving  pictures,  mostly,  is  ^  headlines  are  unknown  on  the 

no  more  superficial,  however,  than  is  that  better  papers  in  England.  Their  place  is 
of  the  New  Yorker  who  has  never  been  ^y  a  placard  worn  by  news-venders, 

west  of  Buffalo  telling  the  important  events  of  the  day  in 

“The  greatest  mistake  that  most  people  •^“e’-s.  In  this  manner  the  venders 

make  in  coming  over  here,”  he  says,  “is  themselves  walking  headlines  and 

to  generalize  about  the  country.  Only  newspapers  display  more  conservative 
two  things  can  be  generalized  about.  One  *^99'  , 

is  the  great  hospitalitv  of  .America,  and  _  ‘j®,  sensational  journalism,  Mr. 
the  other  is  her  political  apathv.  “This  j® 

latter,  he  explains,  is  due  to  the 'fact  that  f®  "0'®y  \®  America.  The  printed  mat- 
Americans  have  little  to  worrv  about  ‘9'’  J«®t  vulgar,  but  it  is  not 

from  politics,  rather  than  that  thev  have  displayed  so  prominently  and  so  does  not 
a  lack  of  interest  in  politics  as  subh.  ®''9h.f  sense  of  shock.  The  whole 

Although  he  has  evinced  interest  in  ev-  tenor  of  hte  not  so  noisy.  In  England 
erv  form  of  endeavor,  it  is  the  news-  tabloids,  but  they  are  not  so 

papers,  that  Mr.  Cadett.  as  a  newspaper  sensational,  they  re  just  silly.  England  s 
man.  has  studied  most  carefully.  In  com-  '^°’'®t  }®  ma%%-ki.shly  sentimental  rather 

paring  the  press  in  .America  to  that  of  t  i  t  j  r  t  t-  i-  i 

Great  Britain,  he  finds  the  most  startling  Cadett  s  knowledge  of  the  English 

divergence  in  the  fact  that  America  can  P’’^®.®  ’'^®  Rmned  through  three  years 
not  he  said  to  have  a  national  press  at  all,  Times,  during 

Divided  as  she  is  into  so  manv  widelv  which  time  he  traveled  in  many  of  the 
separated  sections.  American  ne'wspapers  :»untries  of  Europe  as  correspondent. 

represent,  at  the  greatest,  their  own  sec-  roi  I  FCTIOISI  TO  riTY 

tions.  With  the  loss  of  a  national  ele-  ^RT  COLLECTION  TO  CITY 

ment  in  newspapers  comes  a  failing  in  Charles  P.  Taft,  publisher  of  the  Cin- 
the  efficacy  of  the  editorial  as  a  molder  cinnati  Times-Star  and  Mrs.  Taft,  have 
of  opinion.  given  their  valuable  art  collection,  their 

There  is  more  of  the  personal  touch  residence  and  $1,000,000  to  the  people  of 
about  .American  newspapers,  Mr.  Cadett  Cincinnati,  contingent  on  the  raising  of 
finds.  The  news  is  more  personal  than  is  an  additional  $2,500,000  for  the  purposes 
news  in  England,  and  it  is  dealt  wdth  in  of  the  Institution  of  Fine  .Arts  by  Dec.  31, 
more  personal  a  manner.  This  gives  the  1928. 


INSURANCE  AD  GROUP  ELECTS 
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CharUi  Lindberfh,  Ntw  Y orlt-Pam 
fUghl. 


Commander  Byrd  and  Pilot  Bennett 
North  Pole  airplane  flight,  1926 


Poole  A mund ten- Lincoln  Eluttorth 
PoV  dinSiHr  flight  1926 


Pea'u  •'  North  Pole  distoiery  ttory. 
1909 


tVilham  Beebe.  Sargasio  Sea  expe¬ 
dition  in  Arilurui. 


LINDBERGH’S  STORY 

Another  great  news  event 
reported  by 
The  New  York  Times 

The  New  York  Times  in  printing 
Lindbergh’s  own  story  of  the  New 
York  "Paris  flight  added  another 
to  its  long  roll  of  news  stories  of 
enduring  importance. 

Peary,  Amundsen,  Scott, 
Howard  Carter,  Byrd,  Ellsworth, 
Stefansson,  Beebe,  McGovern  and 
many  others  are  among  those  who 
have  told  their  news  of  explora^ 
tion,  adventure  and  science  first 
in  The  New  York  Times. 

News  that  will  live  in  history 
is  told  first  and  complete  in  The 
New  York  Times.  Intelligent, 
thinking  persons  rely  upon  The 
Times  for  its  unrivalled  news. 


Captain  B.  F.  Scott,  mho  reached  the 
South  Pole  and  perished. 


y ilhjolmur  Slcfomson,  Afctit 
explorer. 


Hcaard  Carter,  discoierer  of  the 
tomb  of  Tul-aikh-Amen. 


Dr  KfcCovrrn.  mho  visited  forbidden 
Lhassa, 
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MEMPHIS 

Commercial  Appeal,  inc. 

Announces 

Appointment  of 

JOHN  M.  BRANHAM 

COMPANY 

as 

National  Advertising  Representative 

of 

THE  COMMERCIAL  APPEAL 

and  the 

MEMPHIS  EVENING  APPEAL 


Effective  June  1st,  1927 
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The  Circulation 

of 

The  Memphis  Commercial  Appeal 

and  the 

Memphis  Evening  Appeal 

continues  upward 

Here  are  the  net  paid  figures  for  the  first  25  days  in  May: — 

The  Commercial  Appeal  (Daily)  -  -  -  105,711 
The  Commercial  Appeal  (Sunday)  -  -  138,871 
The  Memphis  Evening  Appeal  -  -  -  -  44,403 

These  papers  dominate  Memphis  and  its  trade  empire — a  vast 
region,  150  miles  from  east  to  west  and  300  miles  from  north  to 
south — that  has  not  faltered  for  years  in  its  rapid  advancement. 
Millions  now  are  being  invested  in  Memphis  in  department  store, 
hotel,  railroad,  manufacturing  and  wholesale  expansion. 

Use  the  South’s  greatest  papers  to  cover  this  great  market  where 
the  recent  flood  already  has  been  forgotten,  where  millions  are 
being  spent  in  rehabilitation  of  the  World’s  richest  agricultural 
region  and  where  present  development  is  attracting  attention  of 
business  and  capital  from  every  section  of  the  country. 


Represented  by 

JOHN  M.  BRANHAM  COMPANY 

Chicago  New  York  St.  Louis  Kansas  City  Atlanta 

Detroit  San  Francisco  Seattle 


for  an  afternoon  paper  in  a  city  cf  30,- 
000?  What  are  the  merits  of  the  A.  B.  C 
rule  that  prohibits  a  newspaper  fro® 
printing  a  competitor’s  statement?  What 
can  be  done  about  the  evident  disregard 
by  many  newspapers  of  the  efforts  to  cur¬ 
tail  the  use  of  excessive  areas  of  black?” 

The  convention  of  the  A.  N.  A.  E.  will 
close  on  Wednesday  afternoon  with  the 
report  of  the  resolutions  committee  and 
election  of  officers. 


SENATOR  BORAH  HEADS  LIST 
OF  I.  A.  A.  SPEAKERS 


(Coiitinuct!  front  page  3) 


S.  I-  Rothafei,  Mrs.  Emily  II.  Blair  Dr.  J.  \V.  Broucher  Harold  Stonier 

be  extended  to  the  retail  advertiser?  vertising  Keeds  Most.”  This  battery  of 
What  market  data  should  be  compiled  for  classified  executives  will  be  assisted  by  a 
the  retail  advertiser?  What  are  the  best  reserve  corps  of  12  classified  managers, 
arguments  replying  to  the  idea  of  a  few  representing  newspapers  of  varied  sizes, 
retail  advertisers  that  advertising  is  not  types  and  publication  hours  which  will  be 
as  effective  as  formerly?  What  is  the  present  to  answer  questions  in  open  dis- 
effect  of  a  large  volume  of  bargain  ad-  cussions. 

vertising  on  linage  and  on  business  gen-  Carl  P.  Slane,  publisher  of  the  Peoria 
erally?  What  are  effective  methods  of  Journal-Transcript,  will  preside  over  the 
stimulating  interest  in  staff  meetings?  Wednesday  afternoon  session  of  the  news- 
What  are  practical  methods  of  developing  paper  departmental,  set  aside  for  the  con- 

■  ■■  .  '  sideration  of  general  problems  concerning 

.  The 


local  linage  for  light  days? 

President  Carroll  will  preside  over  the  the  entire  advertising  department. 
Tuesday  meeting  the  subject  of  which  speakers  will  be  Rhey  T.  Snodgra 
will  be  national  advertising.  Three  vertising  manager  of  the  St.  Pau 
speakers  will  address  this  session.  They  patch  and  Pioneer-Press  and  Ro{ 
will  be  F.  St.  John  Richards,  eastern  Ferger,  advertising  manager  of  th 
manager  of  the  St.  Louis  Globe-Democrat,  cinnati  Enquirer. 
and  president  of  the  Six  Point  League  Subjects  for  open  discussion  v 
of  New  York  newspaper  representatives  elude:  “Should  newspapers  stop 
on  “Co-ordination  of  the  Publication  guaranteed  positions  ?  \V  hat  is  tl 
Office  and  the  Special  Representative  in  system  of  payment  for  advertising 
Developing  National  Advertising”;  Ar-  tors?  What  is  the  solution  of  tl  ^  — 
thur  H.  Ogle,  secretary-treasurer  of  the  differential  problem  for  automobile  ad- 
•Association  of  National  Advertisers  on 
“The  Kind  of  Co-operation  that  Pays  the 
Newspaper  and  the  Advertiser” ;  and 
Steve  Kelton,  assistant  business  manager 
of  the  Houston  Chronicle,  on  “Methods 
of  Developing  More  Advertising  on  a 
Substantial  Basis.” 

Subjects  for  open  discussion  on  the 
general  topic  of  national  advertising  will 
include  :  “How  can  newspapers  check  the 
tendency  to  place  national  advertising 
through  retailers?  What  merchandising 
service  should  and  should  not  be  extended 
to  national  advertisers?  Can  a  small 
newspaper  afford  to  give  merchandising 
service  ? 

“How  important  is  survey  work  in  de¬ 
veloping  national  advertising?  What  are 
the  most  effective  methods  of  developing 
national  advertising?  Is  it  advisable  to 
obtain  a  special  representative  who  con¬ 
fines  his  newspapers  to  one  geographical 
area?  What  are  the  best  methods  of 
charging  advertising  and  handling  claimed 
deductions  when  the  advertisement  as 
printed  measures  less  than  the  order,  due 
to  shrinkage?” 

Three  classified  advertising  managers 
will  take  part  in  the  A.  N.  A.  E.  program 
this  year,  namely  Charles  W.  Nax,  classi¬ 
fied  advertising  manager  of  the  St.  Louis 
Globe-Democrat ,  and  president  of  the  .As¬ 
sociation  of  Newspaper  Classified  .Adver¬ 
tising  Managers ;  Charles  T.  Horn,  classi¬ 
fied  advertising  manager  of  the  Neiv 
York  American  on  “Building  Classified 
and  Making  it  Pay” ;  and  Harry  Gwalt- 
ney,  classified  advertising  manager  of  the 
Milu’aukee  Journal, 


was  the  original  plan  of  the  Detroit 
members  to  ap- 
jKiint  a  “Czar  of 
Advert  ising,” 
similar  to  Judge 
Kenesaw  M.  Lan¬ 
dis,  the  baseball 
Czar,  he  said. 

When  this  was 
put  before  promi¬ 
nent  advertising 
men  such  as 
Stanley  Resor, 
president  of  the 
J.  Walter  Thomp- 
s  o  n  Company, 

New  York  adver¬ 
tising  agency,  and 
Frank  Presbrey, 
president  of  the  h'rank  Presbrey  Com¬ 
pany,  New  York  advertising  agency,  they 
balked  at  the  suggestion,  declaring  that  no 
advertising  man  would  stand  for  having  a 
dictator  to  watch  over  his  business. 

“.And  so  instead  of  this  idea,  the  sug¬ 
gestion  of  the  research  bureau  was  sub¬ 
stituted,”  Mr.  Hume  declared.  “It  was 
then  decided  that  the  function  of  the 
bureau  would  be  as  a  crucible  for  the 
cry.stalization  of  advertising  practices.” 

The  program  of  the  Association  of 
Newspaper  Advertising  Executives,  news¬ 
paper  departmental  of  the  I.A.A.  has 
been  divided  by  the  committee  in  charge 
into  four  general  classifications,  local  dis¬ 
play  advertising,  national  advertising, 
classified  advertising,  and  problems  con¬ 
cerning  the  entire  department. 

William  E.  Donahue,  manager  of  local 
display  advertising  of  the  Chicago  Tri¬ 
bune,  will  preside  over  the  session  de¬ 
voted  to  local  display.  Speakers  at  this 
session  to  be  held  Monday  afternoon, 
June  27,  will  be  R.  L.  Whitman,  adver¬ 
tising  manager  of  the  J.  C.  Penny  Com¬ 
pany,  on  “Chain  Store  Merchandising," 
and  Miss  Claire  Samels,  advertising 
manager  of  Carson,  Pirie,  Scott  &  Co., 
Chicago,  on  “The  Selection  of  Media.” 

The  following  subjects  have  been  drawn 
up  for  open  discussion  at  the  local  display 
meeting : 

“What  are  the  principal  advantages 
and  disadvantaees  to  the  advertiser  of  a 
‘shopping  news’?  .Are  newspapers  chang¬ 
ing  policies  relative  to  the  acceptance  of 
advertising  from  retail  .stores  located  in 
other  cities?  What  are  the  best  argu¬ 
ments  to  induce  independent  grocers  to 
advertise  to  compete  with  chains?  How 
can  a  newspaper  best  help  the  retail 
advertiser  ? 

“What  service  should  and  should  not 


WHEN  T.M.Hederman, editor  and  publisher  of  the 
Daily  Clarion-Ledger,  Jackson,  Miss.,  installed 
the  Ludlow  system  for  setting  ads  and  heads,  a 
little  more  than  a  year  ago,  he  had  two  things  in  mind — 
clean-cut,  attractive  pages  for  his  advertisers,  and  greater 
production  in  the  composing  room.  To  insure  plenty  of 
leads,  slugs,  and  plain  rules,  he  also  installed  an  Elrod. 
How  well  these  machines  have  fulfilled  his  expectations 
is  showm  in  the  following  letter: 

“We  cannot  praise  our  Ludlow  equipment  too 
much.  With  our  varied  selection  of  Ludlow  type¬ 
faces,  we  can  satisfy  our  most  exacting  customers. 
We  are  handling  our  ads  in  much  better  shape 
than  before,  as  shown  by  the  improved  appear¬ 
ance  of  our  paper. 

“The  Elrod  is  giving  us  entire  satisfaction.  In 
fact,  now  that  we  have  used  it  for  some  time,  we 
cannot  see  how  we  ever  got  along  without  one. 

“Since  installing  the  Ludlow  and  Elrod  machines, 
an  increase  in  production  has  been  noticeable.” 


Coi..  IV\rL  Henderson 


‘what  Gassified  Ad- 


195.000 Daily 
425.000 Sunday 

nif^The  longest »  »  « 

^  home-da  ivered 
circulation  of  ^ 
amj  paper  in  iis 
territoni  f/  o «?  # 


Let  us  tell  you  how  the  Ludlow  will  enable  you  to  increase 
the  effectiveness  of  advertisements  in  your  paper, 
and  at  the  same  time  give  you  more  efficient 
production  in  your  composing  room. 


2032  Clybourn  Avenue,  Chicago 

Boston:  470  Atlantic  Avenue  Atlanta:  41  Marietta  Street 

New  York:  63  Park  Row  San  Francisco:  5  Third  Street 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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Buffalo  the  Wonder  City  of  America 


Everybody’s  Working 
in  Buffalo 


-vO* 


\  •’•  S"*  V  V v**  X 

X  o>*-  X*  X 


.V  V*  ^ 

*  5.'^* 


A  o1  . 


.V** 


Varied 
Industries  in 
Buffalo 


Favorable  employ¬ 
ment  conditions  are 
being  enjoyed  in  Buffalo 
according  to  a  letter 
from  L.  A.  McNamara, 
Buffalo  Superintendent 
of  the  Division  of  Em¬ 
ployment.  There  is  con¬ 
siderable  activity  in 
practically  all  lines, 
according  to  Mr. 
McNamara,  which  is 
keeping  people  on  the 
pay  rolls  and  purchasers 
in  the  stores. 


Reports  from  leading  retail  outlets  are 
especially  favorable  this  year.  In  a  number  of 
cases  all  previous  selling  records  in  volume  and 


Buffalo’s  prosper¬ 
ity  is  larsielv  d'’e  to 
diversified  industries. 
When  it’s  hard  times 
fcr  some  it’s  boom 
t’mes  for  others. 
Consequently,  good 
emplosmient  condi¬ 
tions  are  more  likely 
than  with  only  a  few 
industries.  63%  of 
all  lines  cf  manufac¬ 
ture  are  in  Buffalo. 


revenue  have  been  broken. 

Where  people  are  busy  there  is  business  for 
advertisers  who  are  alert  in  pressing  their 
claims.  Buffalo,  therefore,  holds  forth  a  most 
promising  opportunity  for  productive  mer¬ 
chandising  effort.  Will  you  take  advantage  of 
this  opportunity? 


Cover  the  Buffalo  Market  with  the 


BUFFALO  EVENING  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publisher 
National  Representatives 

KELLY-SMITH  COMPANY 

Graybar  Building  Waterman  Building  Atlantic  Building  Tribune  Tower 

New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  111. 


18 


Editor  &  Publisher  for  June  4 ,  1927 


.) 


PROGRAM  COMPLETED  FOR  42D  ANNUAL 
N.  E.  A.  CONVENTION  IN  OMAHA 


Six  Trophies  to  Be  Awarded  Contest  Winners — “Sage  of  Potato 
Hill”  to  Reminisce — First  Session  Opens  at  Hotel 
Fontenelle,  June  13 — To  Tour  Black  Hills 


Purcell,  publisher  Broken  Bow  (Neb.),  Custer 
County  Chief. 

Report  of  Committees:  (a)  Officers’  Reports; 
(b)  Resolutions;  (c)  Audit;  (d)  Necrology; 
(e)  Credentials;  (f)  Nominations. 

Election  of  Officers.  Selection  of  1928  con¬ 
vention  city. 


SEES  RECORD  FINANCIAL 
ADVERTISING  IN  1927 


PENNSYLVANIA  MEET  JUNE  17-18 


^OVEKNOKS  of  two  states,  promi- 
^  nent  publishers,  advertising  agency 
officials  and  press  association  presidents 
will  appear  on  the  program  of  the  forty- 
second  annual  convention  of  the  National 
Elditorial  Association  to  be  held  in  Oma¬ 
ha,  Neb.,  June  13-15,  the  completed  pro¬ 
gram,  just  issued  by  President  Herman 
Roe  at  N.E.A.  headquarters  reveals.  A 
feature  of  the  convention  will  be  the 
awarding  of  six  cups  and  trophies  for  ex¬ 
cellence  in  journalism  and  advertising. 
Ed  How’e,  the  “Sage  of  Potato  Hill”  will 
tell  of  his  60  years’  experience  in  a  print¬ 
ing  office. 

Following  the  convention  the  delegates 
will  entrain  for  a  two  weeks’  tour  of  the 
Black  Hills  section  of  South  Dakota. 

The  complete  program  follows: 

Monday,  June  13. 

Morning  Session.  9:30  o’clock,  convention 
hall— Hotel  Fontenelle.  „  .  . 

Invocation — Dr.  Frank  O.  Smith.  First 
Central  Congregational  Church  of  Omaha. 

Addresses  of  Welcome — On  behalf  of  the 
Omaha  Chamber  of  Commerce.  Alvin  Johnson, 
president:  City  of  Omaha,  Honorable  James 
Dahlman,  mayor;  State  of  Nebraska,  Honorable 
.\dam  McMullen,  Governor;  Nebraska  Press 
Association.  H.  D.  Legget,  president. 

Opening  Poem  by  Dr.  A.  L.  Bixby,  columnist, 
Lincoln  State  Journal. 

Response  to  Addresses  of  Welcome — Herman 
Roe,  president,  N.  E.  A. 

President’s  Annual  Address — Herman  Roe, 
publisher,  NorthHeld  (Minn.)  News. 

Appointment  of  Committees  —  Credentials, 
Audit,  Officers’  Reports,  Necrolopv,  Resolutions, 
Nominations. 

Report  of  Executive  Secretary — H.  C. 
Hotaling,  St.  Paul.  Minn. 

Report  of  Treasurer — W.  W.  Aikens,  Frank¬ 
lin  (Ind.)  Dailv  Star. 

Report  of  Regional  Secretaries  —  Western 
Division — Ben  H.  Read,  Los  Angeles,  Cal. 
Eastern  Division — C^has.  B.  Spatz,  Boyertown. 
Pa. 

Afternoon  Session,  2:00  O’clock. 

Community  Singing — Led  by  Charles  Gardner, 
secretary,  Ak-Sar-Ben,  Omaha. 

Roll  Call  of  States — Five  Minute  Responses 
by  Officers  of  State  Press  Associations. 

“Journalism  and  the  State” — Honorable 
Theodore  Christianson,  Governor  of  Minnesota, 
publisher,  Dawsort  Sentinel.  _ 

“Sixty  Years  in  a  Printing  Office” — E.  W. 
Howe,  Atchison  (Kan.)  Daily  Globe. 

Tuesday,  June  14. 

Morning  Session,  9 :30  o’clock. 

Invocation — Dr.  A.  A.  DeLarme,  First  Baptist 
Church  of  Omaha. 

Report  Legislative  Committee — ^J.  C.  Brimble- 
com.  chairman.  Newton,  Mass. 

“How  the  Fieldman  Earns  His  Salt’| — Edwin 
A.  Bemis,  president.  National  Association  State 
Press  Field  Managers;  secretary  and  field 
manager,  Colorado  Editorial  Association, 
Boulder,  Col. 

Address — Rev.  Roy  L.  Smith,  minister,  Simp¬ 
son  M.  E.  Church,  Minneapolis. 

Afternoon  Session  2:00  O’clock. 

Community  Singing — Led  by  Chas.  Gardner, 
Secretary,  Ak-Sar-Ben. 

Report  of  -Advertising  Committee— W.  H. 
Bridgman,  chairman,  Stanley,  Wis.  (Report 
presented  by  H.  7..  Mitchell,  member  of  the 
Committee,  Bemidji  (Minn.)  Daily  Pioneer). 

“WTiat  National  Advertisers  Want  to  Know 


buildiag^i, 
circulation* 


ARttmTANTTAL,  bons-flde  Increiae  of  thomands 
In  elmlatton — all  NKW  mbserlptlons,  all  PUB- 
PAID,  and  all  weored  within  ten  weeks’  Hme,  will 
tolfa  a  pnhllsher't  most  prearing  problem  ninety 
per  cent  of  the  time.  Inereaaed  elrcnlatlon.  In¬ 
creased  linage,  lnerea.sed  rerennel  The  HOLLISTER 
(nRCUTATION  OROANIZATION  haa  elMrly  praren 
Itself  the  world's  greatest  and  most  eflielent  rlr- 
eulatlon  builder,  with  successful  campaigns  on  such 
newapapers  as  'The  Phfladrlphla  Inquirer,  The  (Here- 
land  Plain  Dealer,  The  Memphis  (kimmertlal  Appeal, 
aod  many  others  to  attest  Its  supremacy.  Dntl] 

June  1.  address  evo  THE  CHICAGO  HERALD  * 
EXAMINER. 


Al)out  the  Small  Town  Newspai)er  Market” — 
George  W.  Cushing,  manager,  Detroit  office, 
American  Press  Association. 

Address — Honorable  W.  P.  Harding,  president. 
Great  Lakes-St.  Lawrence  Waterway  Association. 

Wednesday,  June  15. 

Morning  Session.  9:30  o’clock.  Invocation — 
Dean  S.  E.  McGinley  of  the  Trinity  Cathedral 
(Episcopal),  Omaha. 

.Awarding  Trophies  National  Editorial  Associa¬ 
tion’s  Better  Newspaper  Contests: 

Best  Editorial  Page — Cup  offered  by  Inland 
Printer,  (Chicago.  Judges:  John  W.  Carey, 
president  Iowa  Press  Association,  Sioux  City; 
John  H.  Casey.  School  of  Journalism,  Columbia, 
Mo.;  J.  Barrje  Wall,  president  V’irginia  Press 
Association,  harmville,  Va. 

Greatest  Community  Service — Cup  offered  by 
Editor  &  Publisher,  New  A'ork. ;  Judges: 
Norman  J.  Radder,  School  of  Journalism, 
University  of  Indiana,  Bloomington,  Ind.; 
.Andrew  W.  Hopkins,  University  of  VV’isconsin, 
Madison.  Wis. ;  J.  M.  Stoddard,  president, 
Washington  Press  Association,  Watenrille, 
Wash. 

Best  Weekly  Newspaper — President’s  Cup 
offered  by  Herman  Roe,  Northfield,  Minn. 
Judges:  F.  W.  Beckman,  editor  FarmePs  Wife. 
St.  Paul:  Geo.  P.  Collins,  president.  North 
Dakota  Press  Association,  Carrington,  N.  D. ; 
Elmo  Scott  Watson,  editor  Publishers’  Auxiliary, 
Chicago. 

Newspaper  Production  Contest  — _  Trophy 
offered  by  National  Printer  Journalist,  Mil¬ 
waukee.  Judges:  T.  V.  Weber,  president. 
Minnesota  Editorial  Association,  Slayton,  Minn.; 
Louis  Zimmerman,  secretary,  Wisconsin  Press 
Association,  Burlington,  Wis.;  Sam  I.  Harben, 
secretary,  'Texas  Press  Association,  Richardson, 
Tex. 

.Advertising  Contest — Trophy  offered  by 
Bonnet-Brown  Corporation.  CThicago.  Judges: 
C.  L.  Hobart,  president,  Missouri  Press  As¬ 
sociation,  Holden,  Mo.;  H.  Z.  Mitchell,  Fast- 
president  Minnesota  Editorial  Association, 
Bemidji,  Minn.;  W.  J.  Keyes,  Manitoba,  Canada. 

Best  Front  Page — Cup  offered  by  the  Ameri- 
can-Printer,  New  York.  Judges:  John  E. 
Allen,  editor.  Linotype  News;  W.  A.  Parker, 
.American  Type  Founders  Company:  E.  G. 
Gress,  editor,  American  Printer;  H.  Frank 
Smith,  New  York  City. 

“.A  Woman’s  Experience  in  Journalism” — 
Miss  Bernice  C.  IX)wning.  state  vice-president. 
National  Editorial  Association,  Santa  Clara, 
Cal. 

Afternoon  Session  2:00  O'clock. 

Community  singing — Led  by  Charles  Gardner, 
Secretary,  Ak-Sar-Ben. 

“Subscription  Contests  That  vVin” — E.  R. 


Speakers  Named  for  Summer  Conven¬ 
tion  at  Waynesboro 

E^vid  Lawrence,  publisher  of  the 
United  Slates  Daily;  William  P.  Bea- 
:;ell,  assistant  managing  editor  of  the 
jXcw  York  IV arid,  and  Ross  W.  Kel¬ 
logg,  director  of  the  Empire  State 
School  of  Printing,  have  been  named  as 
speakers  at  the  summer  convention  of 
the  Pennsylvania  Newspaper  Publishers’ 
Association  which  will  be  held  at  the 
Buena  Vista  Hotel,  Waynesboro,  Pa., 
June  17-18,  A.  W.  Fell,  manager,  an¬ 
nounced  this  week.  .Another  speaker 
will  be  Strickland  Gillian,  humorist. 

A  program  of  golf  and  sightseeing 
has  been  arranged  for  members  attend¬ 
ing  the  convention,  which  is  expected  to 
be  the  largest  summer  meeting  ever 
held.  The  association  is  composed  of 
both  daily  and  weekly  papers. 

GUILD  ELECTS  O’DONNELL 

Hugh  A.  O’Donnell,  assistant  business 
manager  of  the  New  York  Times,  was 
elected  president  of  the  Catholic  Writers’ 
Guild  of  -America  last  week.  Dr.  James 
J.  Walsh  was  chosen  first  vice-president ; 
Charles  H.  Bidder,  second  vice-president ; 
Edward  B.  Kelly,  treasurer,  Thomas  C. 
^Quinn,  secretary,  and  J.  Hilary  Bouillion, 
councillor. 


Rudolph  Guenther,  Agency  Man,  Says 
More  Money  Being  Spent  for 
Newspaper  Space  Than 
Ever  Before 


Rudolph  Guenther,  president  of  the 
advertising  firm  of  Rudolph  Guenther- 
Russell  Law,  Inc.,  recently  forecast  an- 
other  record  year  in  financial  advertising 
and  asserted  the  investment  trend  was 
never  more  actively  determined  than  by 
the  advertising  appropriations  made  in 
1927  by  banking  institutions  and  corpora¬ 
tions  engaged  in  marketing  securities. 

From  an  international  point  of  view  the 
large  number  of  foreign  loan  flotation 
already  made  in  1927  have  tended  to  ob¬ 
scure  the  century-old  problems  of  tariff 
regulations  and  restrictions,  said  Mr. 
Guenther,  who  interprets  the  further  sup- 
plying  of  European  markets  with  Ameri¬ 
can  capital  as  indicative  of  a  new  era  in 
the  political  and  business  relationship! 
among  the  nations. 

“It  is  reasonable  to  believe  that  1927 
will  vvitness  the  use  of  newspaper  and 
magazine  advertising  space  on  a  scale 
never  before  attained  in  the  history  of 
.American  finance,”  Mr.  Guenther  said. 
’’This  is  supported  by  the  fact  that  thus 
far  in  1927  more  money  has  been  appro¬ 
priated,  generally  speaking,  for  invest¬ 
ment  and  so-called  institutional  advertis¬ 
ing  than  in  the  same  period  of  1926,  which 
was  a  record  year  for  all  time.” 


Display  and  Classified 
Advertising 
Checking 
Proofs 
distributed 
for 

NEWSPAPER 
Publishers 
by  a 

Simple  and  practical  plan 
of  service  that  automati¬ 
cally  relieves  a  publisher’s 
office  of  all  detail  work 
and  gives  his  agencies  and 
advertisers  a  much  more 
satisfactory  service  than 
is  otherwise  possible. 


— W rite  for  details — 
and  Trial  Test  Offer. 


DhctJdveirdsii 


CHECKING  BUR^  Jnc. 


O.  C.  Ham 

Managing  Director  of  "A.  B.  C.’’  U 
Thus  Reported  In  An  Associated 
Press  Dispatch: 

DETROIT.  May  II.  (AP)— Mere  mul¬ 
titude  of  circulation  does  not  constitute 
a  sure  guide  for  the  advertiser  looking 
for  a  sale  of  his  products,  but  it  is  the 
“right  kind”  of  patrons  that  counts,  O. 
C.  Harn,  managing  director  of  the  Audit 
Bureau  of  Circulations,  told  delegates  at¬ 
tending  the  convention  of  the  Associa¬ 
tion  of  National  Advertisers  here. 

”We  have  been  passing  through  a 
distressing  period  of  indiscriminate  buy¬ 
ing.  Circulation  of  newspapers  and 
magazines  has  been  infected,  with  no 
attendant  increase  in  value,  but  with 
decided  increase  in  the  cost  of  adver¬ 
tising. 

“You  advertisers  have  but  yourselves 
to  blame.  Publishers  do  not  want  to 
perpetrate  this  uneconomic  thing,  but 
you  force  them  to  do  it  when  you  tend 
to  select  your  list  of  media  from  the 
newspapers  solely  on  the  factor  of  hav¬ 
ing  the  largest  circulation  in  the  town. 

“Make  the  publishers  sell  you  the 
elements  of  their  circulation.  Don’t  be 
afraid  to  buy  the  smaller  circulation,  if 
the  indications  are  it  has  a  larger  pro¬ 
portion  of  the  right  kind  of  patrons.” 


79  Madison  Avo. 
NEW  YORK 


ISM  So.  Oark  St. 
CHICAGO 


In  Southern  California,  business 
firms  have  for  years  put  into  practice  Mr. 
Ham’s  sound  recommendation.  Always 
they  have  chosen  the 

ILosi  Sngelesi  ®imesi 

which  is  delivered  to  more  homes — and 
prints  more  advertising — than  any  other  Los 
Angeles  newspaper. 


Eastern  Representative: 

WILLIAMS,  LAWRENCE  &  CRESMER  CO. 

285  Madison  Ave.,  New  York  360  North  Michigan  Blvd.,  Chicago 
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LINOTYPE 


A  Community  Sing  in  Second  Bass 


Market  advertising  has  developed  into  a  chorus  in  the  deeper 
notes.  The  chain  stores  took  up  the  lead,  evidently  believing 
stentorian  tones  essential  to  a  hearing,  and  the  local  merchants, 
themselves  anxious  to  be  heard,  were  quick  to  join  in.  Today  the 
market  page  of  the  ordinary  newspaper  is,  in  effect,  a  community 
sing  in  second  bass. 


The  situation  is  not  as  it  should  be.  In  the  first  place,  wares 
and  prices  boomed  forth  in  over-sized,  ov^r-black  type  are  more 
apt  to  be  avoided  than  heeded.  Secondly,  grant  the  reader’s  in¬ 
terest  in  an  advertiser’s  message.  Even  then  he  is  unlikely  to 
reach  the  end  of  an  illegible  type  line.  Next  rises  the  fact  that 
foodstuffs  advertised  in  noisy  fashion  do  not  readily  associate 
themselves  in  readers’  minds  with  the  more  subdued,  more  at¬ 
tractive  national  advertising  fostered  by  the  manufacturers  of 
these  products.  And  last  —  but  most  important  from  the  pub¬ 
lisher’s  standpoint  —  raucous,  unattractive  advertisements  un¬ 
questionably  tend  to  cheapen  the  paper  in  which  they  appear. 


Needless  to  say.  The  Distinguished  Newspaper  avoids  such 
advertising,  realizing  that  in  so  doing  it  is  not  only  maintaining 
its  own  high  standards,  but  is  likewise  making  its  space  more 
valuable  to  its  market  page  advertisers.  The  two  pages  following 
demonstrate  the  practical  application  of  this  policy.  They  show, 
too,  how  Linotype  Typography  enables  The  Distinguished 
Newspaper  to  raise  the  tenor  and  profits  of  its  market  advertising. 


MERGENTHAEER  LINOTYPE  CO.,  BROOKLYN,  N.  Y. 
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LINOTYPED  IN  THE  CLOISTER  FAMILY  AND  NARCISS 


Most  Chain  Store 
Advertising  Is 

Too  Black 

_  > 

The  Result  Is  a  Loss  of  Legibility 
and  Attractiveness  That  Cannot 
Help  But  React  Against  It 


The  average  reader’s  initial  contact 
with  a  newspaper  page  is  nothing  nrore 
than  a  cursory  glance.  In  one  fleeting 
glimpse  he  determines  whether  or  not 
he  will  delve  into  the  contents  of  the ' 
page.  From  his  first  impression  he  de¬ 
cides  if  he  will  take  the  time  to  read  | 
even  the  heads.  1 

Visualize  the  likely  reaction  of  an  1 
average  reader  toward  a  page  such  i 
as  this.  There  certainly  can  be  little  | 
invitation  for  him  to  read  on.  Masses 
of  bold,  black  type  greeting  his  unex¬ 
pectant  eye  are  more  likely  to  send 
him  on  to  another  page  than  they  are 
to  stimulate  his  interest  and  arouse ; 


in  him  a  desire  to  investigate  the  con¬ 
tents  of  the  one  before  him. 

Still  there  are  advertisers,  particu-  i 
larly  on  the  market  page,  who  persist  I 
in  the  use  of  over-bold  type.  Each  | 
apparently  believes  that  billboard ' 
methods  are  the  only  ones  which  will 
assure  him  a  hearing.  Not  one  of  I 
them  gives  a  thought  to  the  mass  ef-  ' 
feet  such  ads  are  certain  to  produce. ' 
The  result  is  the  adding  of  black  to  I 
black  and  a  proportionate  increase  of  I 
illegibility,  as  witness  the  advertise¬ 
ments  below  and  to  the  right. 

Considered  individually,  these  ads  i 
are  far  from  attractive,  yet  they  are 
unexaggerated  specimens  of  market ' 
advertising  in  the  ordinary  newspaper. ' 
The  ad  below,  for  example,  uses  a . 
heavy-toned,  hard-to-read  type  and 
alternates  lines  of  full  faced  caps  with  I 
lines  of  condensed  caps  and  lower ! 
case,  and  vice  versa.  The  variety  of 
type  sizes  employed  is  equally  confus-  ; 
ing,  particularly  in  view  of  the  ad's  ■ 
lack  of  balanced  arrangement.  The 
border,  presumably  designed  to  gain  , 
attention,  does  nothing  more  than  j 
contribute  to  the  advertisement’s  gen¬ 
erally  disordered  appearance. 

The  specimen  to  the  right  is  bal¬ 
anced  in  arrangement,  but  little  can  i 
be  said  for  its  legibility.  Chiefly  ac-  ' 
countable  for  this  is  the  use  of  large  i 
caps  in  a  condensed  face,  too-heavy  | 
rules,  and  top  and  bottom  signatures 
reproduced  in  reverse. 


U- CARRY- IT  STORES 


SPECIAL!  SPECIAL! 


AUNT  JEMIMA 


METROPOLITAN 
★  MARKETS  ★ 


?  MAIN  STORE  TELEPHONE  !  100 


II 


Saturday  Specials 


LAMB  CHOPS 


RIB  35  c  lb. 
LOIN  45c  lb. 


Sunshine  Crackers 
Sodas ...... 

Commons  ....  ICa 

Oysters  .....  lUv 

. .  per  lb. 

Cream  Lunches . 


ONIONS 

4  lbs.  25c 


LARD 

lb.  I9e 


FRESH  SWORDFISH, 


Fruit  Jar  Rings  Fine  Freestone  Peaches 

3  pkgs.  25c  3  lb$.  25c  6  lb.  bas.  49c 


r 


Three 

Service  Stores 

229  Alton  Ave.. 

Smith  Biock _ 

137  Barrow  St.. 

PANCAKE  FLOUR 


29 


CALINUT  OLIO... p.,po..d  19c 


TOILET  TISSUE... 5 


BEST  SUGAR...  10 ...a. 59c 


DEL  MONTE  PEAS  31!  44c 


OTHER  DEL  MONTE  SPECIALS 
TOMATOES  CORN  PEACHES 

3  large  size  cans  39c  1 3  cans  44c|2  large  cans  45c 


LETTUCE . 3,. 10c 


CAULffLOWER . ,.9c 


STORE  LOCATIONS 

1770  Harrison  Boulevard  3225  National  Avenue 
Hollingsworth  Building  440  Sansome  Street 

429  Holton  Avenue  890  Main  Street 

Center  Street,  Sea  Beach  4220  Locust  Avenue 


U-CARRY-IT  STORES 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 


THE  SQUARE  DEAL 
MEAT  SHOPS 


THE  DISTINGUISHED  NEWSPAPER 


Where  Your  Dollars 
•  Do  Their  Duty 

Successful  foodstuff  merchandisers,  whether  they  operate  one 
store  or  a  chain,  realize  that  price  alone  is  not  a  sufficiently 
strong  selling  appeal.  Accordingly  they  employ  a  certain  por¬ 
tion  of  each  advertisement  in  which  to  tell  prospective  cus¬ 
tomers  of  some  featured  quality  or  service.  By  so  doing  they 
reach  a  clientele  that  might  otherwise  be  totally  uninterested. 


An  Opportunity  to  Save  on 

Aunt  Jeminna^s  Pancake  Flottr 


Provides  the  easy  making  of  very  delicious  pancakes  that 
just  dissolve  in  one’s  mouth.  The  large  package  is  the  most 
economical,  especially  at  the  low  price  of . 


Calinut 


Toilet  Tissue 


A  widely  known  brand  of  110^  Northern  tissue  “I  S  . 
uleomarearine.  Per  oound  Quality.  Laree  roll  for  >.30^ 


oleomargarine.  Per  pound 

Sugar 

Best  Sea  Island  cane  in 
convenient  10  lb.  sacks  . 


quality.  Large  roll  vJJ  tor 

Lettuce 

59c  S“M!rh.."l3forlOc 


Best  of  the  local  crop.  No.  1 
fancy  large  heads,  each  .  . 


Quality  fruit.  Large  and 
juicy.  Per  dozen  .  .  . 


Tour  Del  Monte  Specials 


Peas  Tomatoes 

Medium  size  sugar  O  ,  /i  /i  California  packed. 

peas.  No.  2  cans  .  for  Large  size  cans  .  .  for 


Best  Crosby  corn.  T*  A  A  iT'  Y|llow  clings  in  g)  AKiT 
No.  2  size  cans  .  .  for  syrup.  Large  cans  .  «  for 


U^CAKKY^IT  STOKES 

Eight  Convenient  Locations 


I  T  •  I  T7  'T’  ^  They  utilize  the  s'  ,.  amount  of  space 

I  I  jICTmi  PaCP  I  Vr>PS  m  each  instance,  yet  through  the  em- 

R.  X  y  ployment  of  more  legible  type  faces, 

the  avoidance  of  all-cap  lines,  and  a 
balanced  arrangement,  these  adver- 
illiprO VC  /  xCIS  tisements  attain  a  far  greater  attrac- 
1  tiveness  and  readability  than  those 

- « -  opposite. 

By  way  of  illustration,  consider  the 
They  Make  Market  Advertising  ad  to  the  left.  The  upper  signature  of 
.  .  .  .  1  A  j  j  fh®  original  has  been  replaced  by  sales 

More  Attractive  and  Add  copy  under  an  attention-getting  head, 

to  Anoearance  of  Pace  Copy  has  been  added  to  each  listing 


3225  National  Avenue 
440  Sansome  Street 
890  Main  Street 
4220  Locust  Avenue 


Hollingsworth  Building 
429  Holton  Avenue 
Center  Street,  Sea  Beach 
1770  Harrison  Boulevard 


THE  SQUARE  DEAL 
MEAT  SHOPS 


More  Attractive  and  Add 
to  Appearance  of  Page 


**  to  better  describe  the  item  offered  and 

- « -  each  item  and  price  has  been  set  in 

smaller,  more  legible  type.  The  four 
How  different  is  the  probable  read-  products  of  the  same  brand  are 
er’s  reaction  to  this  page  of  market  ad-  grouped  for  emphasis.  The  lower  sig- 


vertising  in  comparison  with  the  one  nature  and  simpler  rules  are  unques- 
opposite.  Where  the  page  from  the  or-  j  tionable  boons  to  the  ad's  effectiveness, 
dinary  newspaper  repels,  this  extends  The  outstanding  improvemei.y  is 
the  reader  an  invitation.  It  is  for  this  achieved  by  the  specimen  below  in  the 
reason  that  the  market  page  of  The  discarding  of  the  confusing  rule  ar- 
Distinguished  Newspaper  is  a  profit-  rangement  embodied  in  its  original- 
able  medium  for  the  advertisers  of  In  this,  too,  the  type  used  is  more 


food  products. 


readable  and  a  wide  range  of  sizes  has 


The  whole  difference  between  the  been  avoided.  Caps  and  lower  case 
two  pages  is  typographical.  Where  the  have  been  employed  throughout  and 
one  attempts  display  with  the  copious  room  gained  for  copy  in  several  in- 
use  of  black  type,  the  other  achieves  stances. 

it  by  a  free  employment  of  white  The  signature  shown  in  the  lower 
space.  At  the  same  time,  no  features  left  hand  corner  of  this  page  shows  a 
of  the  ads  opposite  have  been  sacri-  lighter  treatment  of  the  same  idea, 
ficed.  These  reset  specimens,  on  the  namely  the  use  of  a  border  fitting  to 
contrary,  find  room  for  merchandising  the  company  name.  It  is  handled  thus 
copy  in  addition  to  listing  and  pricing  to  maintain  an  even  tone  over  the 
every  item  contained  in  the  originals,  entire  page. 


Save  on  Your  Saturday  Shopping  at  the 

METROPOLITAN 

MARKETS 

Lamb  Chops  35c  45c 


Fresh  Swordfish  New  England,  pJ:t.  25c 


special  Offering  of  Sunshine  Crackers 

Soda,  Common,  Oyster,  Pilot  and  Cream  Lunch  "1  1 

crackers,  at  the  unusually  low  price  of.  ...  1.L.I* 


T  The  pure,  kettle  rendered  prod-  I 

WUcllliy  l^dru.  uct  suitable  for  all  cooking  .  . 


New  Onions  4  lbs.  25c 


Ripe  Bananas  ...  35c  the  doz. 


Fresh  Picked  Freefone  Peaches 
3  lb.  basket  25c  .  .  .  .  6  lb.  basket  49c 


Fruit  Jar  Rings  ....  3  pkgs.  25c 

Telephone  1100 

for  Prompt  Deliveries 

Main  Store:  229  Afton  Avenue,  Anywhere 
Branch  Stores:  Smith  Block,  137  Barrow  Street 


♦  ♦  ♦ 


LINOTYPE 


In  Linotype  composition,  interchange- 
ability  is  synonymous  with  efficiency  and 
economy.  One  ad  employing  a  variety  of 
type  sizes,  or  a  variety  of  ads  each  in  a  dif¬ 
ferent  face,  present  no  problem  to  the  com¬ 
posing  room  that  is  Linotype  equipped.  The 
run  of  the  hook  can  be  handled  quickly  and 
profitably. 

Multiple  magazines  and  multiple  distribu¬ 
tion —  Linotype  features  —  make  it  easy  to 
change  from  one  size  to  another  in  a  single 
ad,  or  from  one  face  to  another  in  a  series  of 
ads.  It  is  equally  simple  to  mix  faces  on  the 
Linotype.  The  operator  can  set  intricate  ad¬ 
vertisements  without  leaving  his  keyboard. 


Ihese  superiorities,  coupled  with  the  at¬ 
tractiveness  and  useability  of  Linotype  faces, 
explain  why  The  Distinguished  Newspaper 
has  adopted  Linotype  methods.  They  enable 
it  to  achieve  high  typographical  standards  at 
the  same  time  it  is  reducing  ever-present 
production  costs. 

Applied  more  specifically.  Linotype  meth¬ 
ods  aid  The  Distinguished  Newspaper  in 
making  its  market  page  something  better 
than  "a  community  sing  in  second  bass.” 
They  put  that  publication  in  a  position  to 
give  its  market  advertisers  more  attractive 
advertising,  increase  its  own  value  as  a  me¬ 
dium,  and  show  a  sizeable  profit  on  the  effort. 


BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Representatives  in  the  Principal  Cities  of  the  World 


i 
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KEY  TO  CONSUMER  BUYING  ABILITY 


Statistical  Rating  of  Counties  and  Cities  for  Products  of  General  Appeal,  Graded  in  Six  Major  Classes 
of  Quality  and  Cost — An  Original,  Simplified  and  Tested  Formula  from  Basic  Data 


■^ERMOXT,  a  predominantly  rural  and 
’  comfortably  middle-class  common- 


By  NELSON  H.  SEUBERT 


wealth,  is  the  third  state  for  which  the 
••Key  to  Consumer  Buying  Ability”  is 
published.  This  series,  which  began  in 
KniToR  &  Pi  BLisHKR  of  May  21.  has  al¬ 
ready  given  in  detail  the  town  and  county 
analy.ses  for  Massachusetts  and  New 


Copyright  1*^27  by  lidilor  &  1‘iiblishcr  Company.  All  rights  are  re- 
scrivd  ami  learning  is  given  tluit  reproduction  of  these  results,  in  lehole  or  in 
part,  leithout  leritten  perniission  of  F.ditor  &  rublisher  Co.,  icill  constitute 
copyright  infringement. 


that  community  and  is  available  for  the  figures  under  Class  \’  because  that  is 
consumer  buying.  a  weighting  of  iH)pulation  and  income 


'  C  -ii  *•  ^  1  *  <.1  I'aluc  of  Farm  Crops — These  figures  do  with  income  counting  9t)  per  cent  and 

Hampshire,  and  w_ill  continue  each  xyeek  ‘  . .  nt  iH.niilation  U)  .vr  rent 


until  every  state  in  the  union  has  been 
reported. 

.\s  stated  in  the  previous  two  articles, 
and  here  repeated  for  the  benefit  of 
readers  who  see  this  series  for  the  first 
time,  its  conclusions  are  bascil  upon  the 
premi.se  that  estimates  of  consumer  buy¬ 
ing  ability  rest  upon  two  basic  elements — 
population  and  income.  These  two  ele¬ 
ments,  when  properly  relaterl,  will  give 


nut  take  into  consideration  the  cost  of  iHipuIation  10  jxr  cent.  Here  again  the 
raising.  Bumper  crops  may  mean  a  money  is  the  imtxirtant  factor  in  the  lux- 
loss.  They  also  represent  only  a  part  nry  prcxlucts  niarket.  Still  the  density  of 
of  the  jKipulation.  population  will  be  bound  to  have  its  effect 


those  of  the  value  added  by  the  manu¬ 
facturer. 


the  weighting  is  the  same  as  Class  V 
except  that  incomes  of  $10,000  and  more 


Class  II  Moderate  priced  necessities  and 
packaged  staples.  Population 
70  per  cent.  Number  of  in¬ 
comes  30  per  cent. 

Class  HI  Quality  priced  necessities  and 
staples.  Cheap  luxuries  and 
low  priced  non-staples.  Popu¬ 
lation  50  per  cent.  Number  of 
incomes  50  per  cent. 

Class  IV  Fancy  priced  necessities  and 
staples.  M«Klerate  price<l  lux¬ 
uries  and  non-staples.  Popu¬ 
lation  30  per  cent.  Number  of 
incomes  70  i)er  cent. 

Class  V'  Quality  priced  luxuries  and 
non-staples.  Population  10 
per  cent.  Number  of  incomo 
90  per  cent. 


But  when  all  the  elements  whidi  have 
been  frequently  used  in  constructing  in¬ 
dexes  to  buying  power  have  been  named 
over — manufactured  wealth  ;  farm  values  ; 
number  of  retail  outlets,  etc. — two  basic 
elements  stan<l  out  as  of  prime  considera¬ 
tion.  They  are  population  and  income. 


.\ umber  of  Passenger  Cars — Some  car*  ing  weighting  of  population  and  income; 


are  bought  for  transportation  (  Fords), 
others  for  business  purp*)ses  and  some 
for  pleasure,  hence  the  figures  are  not 
an  accurate  indicator  of  the  ability  to 
buy  luxuries  or  an  indicator  for  a  gen¬ 
eral  buying  power  index. 


Cheap  necessities  and  bulk 


per  cent. 

The  computation  of  the  index  numbers 


Given  the  human  animal  in  great  enough  umber  of  Retail  Outlets  These  indicate 


density  in  a  certain  community  with 
money  above  the  average,  and  you  have  a 
buying  power  in  that  community  which 
must  be  reckoned  with  for  a  large  num¬ 
ber  of  products. 

The  following  factors  commonly  used 
as  indexes  to  buying  power  are  subject  to 
certain  criticisms : 

Sofings  Bank  Depojsits — Savings  arc 


accessibility  and  may  help  to  deter¬ 
mine  the  methcKl  of  selling.  The  lack 
or  scarcity  of  retail  outlets  might  be 
rea.son  for  direct  consumer  selling  or 
a  mail  order  business.  They  indicate 
where  purchases  are  made  but  not 
where  the  people  live  who  buy  the  mer¬ 
chandise,  hence  they  can  only  distort 
any  picture  of  buying  iK)wer. 

.\n  arbitrary  weighting  which  checks 


oftentimes  for  the  proverbial  rainy  day  accurately  is  given  to  the  various 

QfiH  nrif  r«»T\r#ac<a«t  fititiitfil  /'»i« 


and  do  not  represent  annual  or  active 
buying  power. 


classes  as  follows:  In  Class  I.  the  class 
for  cheap  necessities  and  bulk  staples. 


C/carf>tgj--These  figures  are  percentage  distribution  of  iK)pulation 


limited  to  certain  cities  and  also  arc  eounts  90  per  cent  and  percentage  distri- 
dlstorted  by  duplication.  The  same  hution  of  income  10  per  cent  because  no 

check  may  clear  through  many  different  matter  how  much  of  a  necessity  an 

cities  and  be  recorded  jn  ail  of  them,  article  may  be,  the  money  available  for 

The  figures  are  also  limited  to  a  check-  buying  will  have  an  influence  and  should 

ing  business.  1,^  get  oyer  against  the  p<ipulation  figures. 


ing  business. 


Value  Added  by  the  Manufacturer — These  For  brevity’s  sake  ‘‘percentage  of  popu- 
figures  are  not  current  enough.  All  lation  distribution”  will  hereafter  be  re¬ 
profits  may  go  to  a  general  office  in  ferre<l  to  as  ‘‘Population”  and  ‘‘percentage 
.some  other  city.  The  same  is  also  true  of  income  distribution”  as  “Income.”  In 
with  money  expended  in  sales  effort,  the  same  way  quality,  high  priced 
The  figTures  do  not  mean  that  this  luxuries  and  non-staples  of  mass  appeal 
wealth  is  passed  on  to  the  jieojJe  in  should  come  somewhere  near  following 


a«5  I 

CLASS  n 

CLASS  M 

CLASS  isr 

CLASS  V 

l.his  chart  shows  the  relative  variation  for  the  State  of  Vermont  above  or 
below  the  United  States  average  for  cities  of  10,000  or  more  population,  cities 
ot  less  than  10,000  and  rural  population  and  the  entire  State  for  each 
merchandising  class. 


Population  90  per  was  done  in  the  following  manner ; 


cent.  Number  of  income; 
per  cent. 


The  population  of  the  United  States  is 
represented  as  100  per  cent  (1925  esti- 


r" 


ORLEANS 


franklin 


7 

LAMOILLE 


^HITTENDENr^  WASHINGTON 


xCALEDQNI^ 


r 

S  S  E  ^ 

/ 


ORANGE 


ADDISON 


^utla 


WINDSOR 


RUTLAND 


All  citie*  of  more  than 
10,000  population,  ac¬ 
cording  to  latest  Census 
estimates,  are  indicated 
on  this  outline  map  of 

VERMONT 


BENNINGTON 


WINDHAM 


Base  County  and  Town  Map 
Copvris'ht  by  American  Map 
Co.,  N.  Y. 
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BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  VERMONT 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use,  mark  off  four  places  and  insert  decimal  point. 

Counties  in 

told  face  capitals — Cities  in  capitals  and  lower 

case 

CL  No.  1 

CL  No.  2  CL 

No.  3 

CL  No.  4  CL 

No.  S  CL 

No.  6 

VERMONT  . 

. . .  3072 

3016 

2962 

2906 

2850 

2149 

ADDISON  . 

...  151 

130 

109 

87 

66 

31 

BENNINGTON  . 

...  194 

202 

209 

216 

223 

266 

Bennington  . 

99 

109 

119 

129 

139 

168 

CALEDONIA  ... 

.. .  219 

211 

204 

196 

188 

114 

CHITTENDEN  .. 

401 

422 

444 

467 

488 

349 

Burlington  . 

. . .  220 

236 

252 

267 

283 

201 

ESSEX  . 

62 

59 

55 

51 

48 

17 

FRANKLIN  . 

. . .  259 

247 

235 

224 

213 

136 

GRAND  ISLE  . . 

31 

27 

23 

18 

14 

3 

LAMOILLE  . 

96 

82 

68 

53 

39 

38 

ORANGE  . 

141 

124 

107 

89 

72 

43 

ORLEANS  . 

. . .  205 

189 

173 

156 

140 

124 

RUTLAND  . 

...  407 

419 

433 

448 

460 

351 

Rutland  . 

...  147 

163 

179 

194 

210 

159 

WASHINGTON  . 

...  343 

355 

367 

381 

393 

260 

Barre  . 

96 

112 

128 

144 

160 

104 

WINDHAM  . 

...  229 

230 

232 

233 

234 

175 

WINDSOR  . 

. . .  334 

319 

303 

287 

272 

242 

CITIES  OVER  lOM 

...  562 

619 

677 

735 

792 

632 

UNDER  lOM  AND 

RURAL  . 

...  2510 

2397 

2285 

2171 

2058 

1517 

mates)  the  percentage 

of  population  in  ticular  city  or  trading  area 

under 

each  State,  County  and  City  over  10,000 
population  was  figured  and  carried  out 
four  places  beyond  the  decimal  point  in 
order  to  have  a  figure  for  the  smallest 
communities.  The  same  process  was  fol¬ 
lowed  with  the  “number  of  all  income  tax 
returns”  (1924  returns)  the  total  for  the 
United  States  was  represented  as  100  per 
cent,  or,  carried  out  four  places  beyond 
the  decimal  point  lOO.OOfX)  per  cent. 

To  use  this  chart ; 

First  determine  as  accurately  as  pos¬ 
sible  which  of  the  six  classifications  best 
fits  your  product.  The  figures  under  this 
class  in  the  chart  are  the  only  ones  that 
you  use.  When  this  is  determined,  com¬ 
parison  can  be  made  between  the  buying 
power  of  any  city  or  trading  area  and 
your  sales  or  advertising  circulation  by 
the  following  method : 

Take  your  sales  fibres  or  your  ad¬ 
vertising  circulation  figures  of  the  par- 


consideration.  Translate  these  figures 
into  a  percentage  of  your  total  figures 
for  the  United  States.  Carry  these 
figures  out  four  places  beyond  the 
decimal  point  (i.e.)  if  your  sales  are 
about  2  per  cent,  you  might  have  an 
actual  figure  something  like  this,  1.9837 
per  cent). 

The  next  step  is  to  point  off  four 
places  in  the  buying  power  index  which 
then  becomes  a  percentage  of  the  total 
buying  power  of  the  United  States.  You 
now  have  two  comparable  percentages.  A 
comparison  of  these  two  percentages  will 
immediately  show  you  whether  you  are 
placing  enough  sales  or  advertising  effort 
on  that  city  or  trading  area.  Any  group 
of  cities,  counties  or  trading  areas  can 
be  compared  by  merely  adding  together 
the  figures  of  the  various  cities  or  coun¬ 
ties  that  make  up  the  area  or  group.  Then 
follow  a  similar  process  as  outlined. 


INSURANCE  MAN  SAYS 
NEWSPAPERS  ARE  BEST 

Grigg,  Mutual  Life  Advertising  Man¬ 
ager,  Declares  Them  Most  Effec¬ 
tive  Medium  for  Reaching 
Homes 


Newspapers  were  rated  first  as  adver¬ 
tising  media  by  B.  W.  N.  Grigg,  adver¬ 
tising  manager  of  the  Mutual  Life  In¬ 
surance  Company,  in  a  recent  article  in 
Canadian  Insurance. 

“Other  media  have  their  uses  but  any 
product  to  be  brought  to  the  attention  of 
the  Canadian  public  as  a  whole  will  be 
featured  in  the  newspapers  first,”  he 
wrote.  “District  managers  will  supple¬ 
ment  this,  but  the  almost  universal  verdict 
of  advertising  men  is  that  the  newspaper 
is  the  most  effective  publicity  medium. 

“The  average  readers  of  newspapers 
are  Mr.  and  Mrs.  and  the  children.  They 
have  a  heart.  They  are  attracted  by  a 
picture  with  an  emotional  and  at  the  same 
time  a  rational  appeal  and  the  advertiser 
of  life  insurance  must  not  think  that  the 
technicalities  of  his  business  interest 
average  readers.  They  do  not. 

“In  advertising  life  insurance — 

“Be  constructive :  Feature  the  bene¬ 
fits  of  life  insurance  rather  than  the 
penalties  following  neglect  of  its  privi¬ 
leges.  Shun  ‘horrible  examples.’  Let  us 
make  our  advertising  attractive  not  re- 
pellant. 

“Be  tactful :  Do  no  stress  too  much  the 
amount  of  business  in  force.  Size  is  of 
les.s  consequence  than  quality.  Let  us  give 
the  public  the  impression  that  we  are  in 
a  friendly  competition  for  results,  not 
bigiKss. 

“Concentrate:  Do  not  experiment  with 
too  many  advertising  devices.  Every  day 
sees  some  new  development,  ‘something 
different.’  Concentrate  on  a  few  things. 


Let  the  experimenters  try  the  new  things.” 

“Be  disinterested :  Above  all  other  or¬ 
ganizations  a  life  company  should  ex¬ 
emplify  the  quality  of  disinterestedness. 
In  the  life  insurance  business,  in  the  head 
office,  the  field  and  in  advertising — He 
that  saveth  his  life  shall  lose  it :  He  that 
loseth  his  life  shall  save  it.” 


LOAFING  AROUND  THE  WORLD 


E.  L.  Powell,  Now  Retired  After  39 
Years  as  A.  P.  Reporter 

This  freedom,  most  newspaper  men 
look  forward  to,  is  just  a  little  bit  of 
all  right. 

If  you  want  confirmation  get  in  touch 
with  E.  L.  Powell,  for  39  years  a  re¬ 
porter  of  the  Associated  Press  and  now 
retired,  that  is,  if  you  can  catch  up  to 
him.  Mr.  Powell  was  in  New  York  this 

Over 
260,000 
Homes  in 
Michigan 

served  by 

Booth 

Newspapers 

The  Orsnd  Bspids  Press 
Tbe  Flint  nsily  Jonmsl 
The  Baarinsw  Newt  Courier 
The  Kalamazoo  Gazette 
The  Jackson  Citizen  Patriot 
The  Bay  City  Times  Tribune 
The  Kutkeron  Chronicle 
The  Ann  Arbor  Times  News 

National  Advtrtinng  Repretentativtt 

I.  A.  KLEIN  J.  E.  LXTTZ 

60  East  4>nd  Street  6  N.  Klohlaan  Ato, 
New  Tork  City  Chlearo,  lU. 


week  following  a  six  months’  world  tour 
covering  16,000  miles.  He  was  on  his 
way  to  Portland,  Ore.,  and  is  looking 
forward  to  a  trip  to  be  made  in  the  near 
future  to  the  South  American  republics. 

“I  haven’t  got  tired  of  idleness  yet,’’ 
said  Mr.  Powell.  “I  guess  I’m  not  like 
most  tourists.  \\  hat  I  appreciate  most  of 
all  is  the  freedom  I’m  getting  now  from 
the  old  grindstone.  I  even  haven’t  any 
ambitions  to  write  a  book.” 

Mr.  Powell  is  unlike  the  newspaper 
man  of  the  joke  who  retired  when  he 
had  $50,000,  all  but  $1  of  which  he 
inherited  from  a  rich  aunt.  He  saved  his 
money  and  now  has  plenty  to  loaf  on, 
helped  out  by  the  pension  allowed  him 
by  the  A.  P. 

“The  average  newspaper  man  is  rather 
reckless  with  his  money,  I  think,”  Mr. 
Powell  continued.  “I  didn’t  happen  to 
have  any  system.atic  method  of  saving 
money.  I  blundered  along,  but  I  always 
put  something  by  for  this  chance  I’m 
enjoying  now  of  loafing  around  the 
world.” 

Mr.  Powell  was  graduated  from  the 
University  of  Oregon  with  the  class  of 
1887.  After  a  short  time  as  reporter  on 
the  Portland  (Ore.)  Ei'cning  Telegram, 
he  joined  the  A.  P.  in  Portland.  He 
later  worked  in  the  Chicago  and  New 
York  offices  of  the  A.  P.  For  the  past 
.seven  years  he  was  correspondent  at 
Manila. 


POOL  BUYING  POWER 

.^n  organization  of  dry  goods  and  hard¬ 
ware  dealers  within  a  radius  of  100  miles 
of  Kansas  City  for  pool  buying,  selling 
and  advertising,  was  effected  last  week. 
An  advertising  campaign  to  include  a 
monthly  full-page  advertisement  in  the 
Kansas  City  Star  will  be  put  in  effect 
June  15. 


GIRLS  EDIT  FARM  PAGES 

The  Davenport  (la.)  Democrat  and 
Leader  printed  its  second  annual  special 
farm  pages  devoted  to  rural  women’s  and 
girls’  clubs  on  May  25.  Last  year  these 
pages  were  written  and  edited  by  the  farm 
women  of  Scott  county  and  this  year  by 
the  club  girls. 


RUMOR  NO  DEFENSE 


Tulsa  Judge  Strikes  Out  Portions  of 
Daily’s  Libel  Answer 

The  extent  to  which  a  newspaper  may 
rely  on  the  wide  prevalence  of  report 
and  rumor  in  giving  their  subject  mat¬ 
ter  publicity,  was  discussed  by  District 
Judge  T.  G.  Chambers  at  Oklahoma 
City,  Okla.,  in  passing  on  a  preliminary 
motion  in  a  $200,000  lihjd "action  against 
the  Tulsa  (Okla.)  World. 

The  fact  that  rumors  have  been  gen¬ 
eral  in  the  community  cannot  be  pleaded 
in  mitigation  of  damages  by  the  news¬ 
paper  giving  them  publicity,  Judge 
Chambers  held,  striking  certain  portions 
of  the  World’s  answer  to  the  petition 
of  Fletcher  S.  Riley,  justice  of  the 
Oklahoma  supreme  court,  plaintiff  in 
the  libel  suit. 

Justice  Riley  brought  his  action 
against  the  World  and  State  Represen¬ 
tative  O.  O.  Owens  of  Tulsa. 


“AN  INTERNATIONAL  FAMILY’ 


That  Is  Definition  Given  Allied  News 
Agencies  by  Speaker  at  Warsaw 

Representatives  of  allied  news  agen¬ 
cies.  comprising  officials  of  the  promi¬ 
nent  news  distributing  organizations  of 
the  world,  gathered  in  Warsaw,  Poland. 
May  28,  for  a  two-day  conference  for 
consideration  of  questions  of  news  ex¬ 
change,  transmission  facilities,  and  other 
topics  of  mutual  interest.  Delegates 
from  25  different  countries  were  in  at¬ 
tendance.  the  Associated  Press  of  this 
country  being  represented  by  its  gen¬ 
eral  manager,  Kent  Cooper. 

Speaking  at  a  luncheon  in  honor  of 
the  delegates.  Foreign  Minister  Zaleski 
of  Poland  referred  to  the  system  of  ex¬ 
change  of  news  among  the  allied 
agencies  and  called  them  “a  great 
international  family,  powerful  for  the 
promotion  of  peace  and  international  co- 
ojieration.” 

The  next  conference  will  be  held  in 
Constantinople  in  1929. 


The  Fashion  in  Mats 


For  the  big  town  newspapers 

I 

Metropolitans  and  Marathons 

For  the  newspapers  of  smaller  cities  j 

Improved  Standards 

It  is  gratifying  to  know  WOOD  DRY  MATS 
are  essentially  an  American  product,  in  conception  | 
and  in  manufacture.  In  their  development  no  i 
German  formula  or  process  has  had  a  part.  They 
are  the  only  truly  American  dry  mats — and  they  are  I 
the  best.  Output  unlimited  and  unfailing  service. 

i 

Wood  Flong  Corporation  ! 

Stillwater,  New  York 
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Represented  by 

ALLIED  NEWSPAPERS,  INC. 

250  Park  Avenue 
New  York.  N.  Y. 

Chirago 
Detroit 
San  Francisco 
Los  Angeles 
Seattle 


^^3^^  Houston  Press  takes  pleasure 
in  announcing  the  appointment,  as 
national  advertising  manager,  of 
Harry  I.  Cohen,  formerly  publisher 
of  the  Galveston  Tribune. 
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CANTON  REPOSITORY 
PLANS  NEW  PLANT 

To  Erect  Two-Story  Structure  in  Busi¬ 
ness  District  and  Install  New 
Equipment — Owned  by 
Brush  and  Moore 

Plans  have  been  drawn  up  for  a  new 
two-story  brick,  steel  and  concrete  plant 
for  the  Canton  (O.)  Repository,  recently 
purchased  from 
George  B.  Frease 
by  Louis  H. 

Brush  atid  Roy 
D.  Moore.  Plans 
for  the  structure 
were  drawn  up 
by  Mr.  Frease 
before  the  sale 
and  will  be  car¬ 
ried  out  practical¬ 
ly  without  change 
The  new  plant 
will  have  a  front¬ 
age  of  66  feet  on 
Cleveland  avenue.  , 

-inn  T- •  f  »  u  I-OI'IS  H.  Uhcsh 

200  on  r  1  f  t  h 

street,  N.  W.,  and  124  feet  on  Dewalt 
avenue.  The  location  is  in  the  business 
center  of  Canton.  Although  only  two 
stories  will  be 
completed,  the 
sub-structure  and 
steel  framing  pro¬ 
vide  for  a  six- 
story  building. 

In  the  plant  a 
new  Goss  press 
with  eight  units 
in  line  will  be 
installed.  It  will 
be  of  the  mez¬ 
zanine  type  and 
the  drive  control 
will  be  Cline- 
Gro.  B.  Frease  e  S  t  i  n  ghoiise, 

with  Gine  reels. 
The  stereotype  plates  for  the  presses 
will  be  mechanically  conveyed  to  the 
press  units,  and  the  rolls  of  newsprint,  of 


Geo.  B.  Frease 


which  the  Repository  uses  about  150  car¬ 
loads  a  year,  will  be  conveyed  from  the 
basement  storage  rooms  by  a  miniature 
railway  system  with  switches  and  turn¬ 
tables.  Xew  linotype  and  other  machinery 
will  contribute  to  make  the  new  plant  one 
of  the  best  in  Ohio. 

Noted  as  one  of  the  oldest  paj^rs  in 
Ohio,  the  Repository  has  the  distinction 
of  being  the  only  one  among  the  five  old¬ 
est  papers  in  the  state  to  have  retained  its 
original  name.  It  was  in  1815  that  John 
Saxton,  grandfather  of  the  wife  of  Presi¬ 
dent  \\  illiam  McKinley,  founded  the  Re¬ 
pository  and  in  one  of  its  earliest  issues 
he  clirrmicled  the  fall  of  Napoleon  I  at 
W  aterloo.  After  56  years  of  consecutive 
Service,  Sa.xton  lived  to  publish  in  the 
same  pajwr  the  story  of  the  fall  of  Na¬ 
poleon  III  at  Sedan  in  1870. 

The  Repository  Printing  Company  was 
incorporated  in  1885  by  William  Mc¬ 
Kinley,  at  which  time  George  B.  Frease 
fx'came  one  of  the  stockholders,  having 
become  editor  of  the  paper  at  the  age  of 
22  years. 

In  its  new  home  it  will  be  directed  by 
Louis  1 1.  Brush,  president ;  and  Roy  IX 
M(K)re,  general  manager  of  the  five  Ohio 
newspapers  in  the  Brush-Moore  group — 
The  Repository,  the  Salem  Xetes.  Marion 
Star.  [last  Liverpool  Rezleu’-Tribune 
aiul  the  SteHbcnz'ille  llerald-Star. 

CRIST  REWARDS  HIS  STAFF 

In  appreciation  of  the  way  his  staff 
handled  the  Lindbergh  Atlantic  Flight 
story,  Harris  M.  Crist,  managing  editor 
and  treasurer  of  the  Brooklyn  Daily 
Eagle,  rewarded  the  city  editor,  staff 
photographer,  and  three  reporters  for 
their  efforts  by  sending  them  letters  of 
congratulation  and  bonuses.  Those  who 
were  commended  by  Mr.  Crist  for 
their  excellent  work  on  the  story  of  the 
century  were :  Edwin  B.  Wilson,  city 
editor:  Martin  Kunkel,  photographer; 
and  Wilbur  Rogers,  I.  Kaufman,  and 
Frank  Emery,  the  rep<irters  who  wrote 
the  stories  of  the  take-off  from  Roosevelt 
Field  and  of  the  progress  and  landing 
of  the  St.  Louis  fiver. 


THREE  STAFF  CHANGES 
MADE  BY  C.  P.  A. 

William  Hard,  Lemuel  F.  Parton,  and 
Owen  L.  Scott  Get  New  Assignments 
Following  Death  of  Robert  T. 
Small — Trio  Are  Well  Known 

Three  important  changes  have  been 
made  in  the  staff  of  the  Consolidated 
Press  Association,  following  the  death  of 
Robert  T.  Small. 


William  Hard, 
well-known  news¬ 
paper  writer, 
joins  the  staff  of 
the  Sunday  ser¬ 
vice  of  C.  P.  A. 
to  write  a  weekly 
dispatch  on  na¬ 
tional  affairs  and 
furnish  anecdotal 
paragraphs 
on  men  and  events 
in  the  news  ; 
Lemuel  F.  Par- 
WiiLiAM  Hard  ton  becomes  spe¬ 
cial  staff  corre¬ 
spondent  of  the  leased  wire  service ;  and 
Owen  L.  Scott,  western  division  news 
editor,  will  be  relieved  of  his  executive 
duties  in  order  to 
IK’rmit  him  to 
write  dispatches 
from  the  middle 
western  territory 
w  h  e  r  e  v  e  r  big 
stories  break. 

Mr.  Hard  has 
covered  for 
newspapers  and 
magazines 
the  outstanding 
political  develop¬ 
ments  of  a  large 
part  of  the  world. 

He  began  news-  L.  F.  Parto.n 

paper  work  on 

the  Chieago  Tribune  in  1902  shortly  after 
graduation  from  Northwestern  Univer¬ 
sity  with  highest  collegiate  honors. 


L.  F.  Parto.n 


In  a  fifteen-year  period  of  writing  fur 
leading  uew.spapers  and  magazines.  Mr. 
Hard  traveled  all  over  the  United  States 
and  Europe,  in  India  and  in  other  parts 
of  the  world. 

Mr.  Parton  has  had  a  varied  and  color¬ 
ful  career  as  a  reporter  and  editor  begin¬ 
ning  on  the  Chicago  Tribune.  After  cover¬ 
ing  stories  in  every  part  of  the  country,  he 
assumed  the  duties  of  city  editor  of  the 
l.os  .Ingcles  Herald,  later  moving  on  to 
.San  Francisco  where  he  became  the  star 
reporter  of  the  Bay  District,  serving  on 
the  Associated  Press  and  then  under  Free- 
nu'iit  Older,  and  finally  as  associate  edi¬ 
tor  of  the  San  Erancisco  Bulletin. 

Parton  covered  the  mining  booms  at 
Goldfield  and  Cripple  Creek,  and  later 
went  to  Central  America  to  search  for 
Toltec  ruins.  He  covered  the  revolution 
in  Haiti  when  Nord  .-Mexis  was  driven 
out. 

When  Facism  bur.st  on  the  world, 
Parton  was  present  at  its  begin¬ 
nings.  after  which  he  traveled  through 
most  of  Europe  and  the  Levant.  Re¬ 
turning  to  New  York,  he  covered  the 
McMillan  expedition  in  the  North  and 
took  his  turn  at  the  wheel  steering  the 
Bowdoin  home,  to  return  again  to  Labra¬ 
dor  to  meet  the  world  fliers. 

Mr.  Scott  began  newspaper  work  in 
\\  isconsin  and  received  his  training  in 
the  west  with  the  .\ssociatcd  Press. 

TO  LAUNCH  STAFF  PAPER 

“The  C.  D.  N..”  monthly  staff  organ 
of  the  Chicago  Daily  Nezvs.  is  to  make  its 
first  appearance  June  21.  The  title  prob¬ 
ably  will  be  changed  after  the  first  issue, 
for  a  $25  prize  will  go  to  the  best  title 
submitted  before  July  12.  The  paper  will 
be  eight  pages  of  four  columns  each. 

“The  C.  D.  N.”  will  be  edited  by  Paul 
R.  Leach,  of  the  editorial  staff. 

N.  Y.  TELEGRAM  BROADCASTING 

The  Xezv  York  Evening  Telegram  and 
the  25  Scripps-Howard  newspapers  have 
arranged  to  broadcast  the  heavy-weight 
elimination  fights  being  staged  by  Tex 
Rickard,  promoter. 


Uncle  Joe  Cannon’s  Memoirs 

1  For  Immediate  Release 


THE  CITIES  ALREADY  CLOSED 

Chicago  St.  Louis 

Denver,  Colo.  Portland,  Ore. 

Washington  Springfield,  Ohio 

Wilkes-Barre,  Pa.  Albany 

Springfield,  Mass.  Oakland 

Louisville  Buffalo 

And  many  others 


Greater  New  York 
Kansas  City 
Syracuse 
Minneapolis 
Charleston,  W.  Va. 
Columbus 


Detroit 
Youngstown 
Seattle 
Harrisburg 
New  Orleans 
St.  Joseph 
Akron 
Indianapolis 


Uncle  Joe  Uannon  always  was  a  man  of  action  and  affairs.  He  was  not  a  writer.  L. 
White  Busbey,  his  confidential  secretary  for  twenty  years,  has  made  of  the  great  mass  of  ma¬ 
terial  a  most  readable  and  fascinating  biography.  The  manuscript  has  been  specially  edited 
and  arranged  for  newspapers  by  Charles  Willis  Thompson. 

The  result  is  a  series  of  I  5  colorful  feature  articles  covering  the  whole  period  of  Cannon’s 
career — from  childhood,  through  his  boyhood  struggles,  the  years  in  local  politics,  the  rise  to 
national  politics  and  his  outstanding  years  of  service  as  Speaker  of  the  House  of  Representa¬ 
tives.  Cannon  reveals  the  truth  about  many  important  historical  incidents,  recalling  to  public 
intelligence  many  interesting  facts  which  have  hitherto  escaped  printer’s  ink. 

It’s  all  here,  vividly  related — Slavery,  Abolition,  the  Civil  War,  the  Lincoln  Assassination, 

Frauds,  Bribery,  Corruption,  Compromise - the  work  of  the  Secret  Service — the  struggle  for 

Tariff  Revision — Free  Silver — Temperance - step  by  step  to  the  World  War  and  the  League  of 

Nations.  With  simple  honesty  and  rare  flashes  of  humor  Cannon  tells  us  intimately  of  all  the 
important  happenings  which  transpired  during  the  generation  he  so  gloriously  typifies. 
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oAnnouncing 


A  Powerful,  New 

2-Paper  Combination  < 

In  Birmingham* 

c7^HE  Birmingham  News  has  purchased  The  Birmingham  Age-Herald  and, 
effective  June  1 ,  1927,  the  two  properties  will  be  operated  conjointly. 

Published  as  heretofore,  the  morning  paper  will  continue  to  carry  the  title  line 
of  The  Birmingham  Age-Herald.  The  Evening  News  will  continue  as  hereto¬ 
fore.  On  Sunday,  beginning  with  the  issue  of  June  5th,  the  Sunday  editions  of 
The  Birmingham  News  and  The  Birmingham  Age-Herald  will  be  combined, 
thus  giving  the  people  of  Birmingham  and  Alabama  complete  twenty-four  hour 
newspaper  service. 

In  purchasing  The  Age-Herald  and  merging  it  with  The  News  a  great  service  is 
rendered  the  people  of  Alabama  for  it  will  give  them  the  type  of  morning 
newspaper  they  most  desire,  conducted  along  those  broad,  liberal  and  construc¬ 
tive  lines  which,  over  a  long  period,  have  characterized  The  Birmingham  News 
and  played  so  important  a  part  in  making  it  the  great  newspaper  it  is  today. 

New  rate  cards  and  complete  data  on  the  now  improved  newspaper  situation 
in  Birmingham  will  be  mailed  upon  request. 


APPROXIMATE  CIRCULATION 

All  Duplications  Eliminated 

Morning  &  Evening  Sunday 

120,000  130,000 


iStt  Binnin«hBm  Nirnra 


Wxt  ®ixmmghEm  ifecxx0 

The  South* s  Greatest  Newspaper 
Morning  Evening  Sunday 

NATIONAL  REPRESENTATIVES 

KELLY-SMITH  CO.,  New  York,  Chicago,  Boston,  Philadelphia — J.  C.  HARRIS,  Jr.,  Atlanta 
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Editor  &  Publisher  for  June  4,  1927 


ADVENTURES  IN  NEWSPAPER  PUBLISHING 

IV.— DOUBLING  CIRCULATION  IN  SIXTEEN  MONTHS 

By  N.  E.  W.  SOUTH 


t 


A  FELLOW  publisher  recently  wrote 
me  as  follows : 

"I  have  been  told  that  while  you  were 
with  the  Blanksburg  Evening  Eagle  as 
managing  owner,  you  accomplished  the 
rather  unusual  feat  of  doubling  the 
paiKT’s  net  paid  circulation  within  less 
than  sixteen  months.  1  have  also  been 
told  that  you  did  this  without  tlie  use  of 
premiums  or  contests,  and  that  the  cir¬ 
culation  thus  gained  is  the  kind  that 
sticks.  Please,  how  did  you  do  it,  if  you 
really  did?” 

Well,  we  really  did  it,  all  right,  and,  as 
1  look  back  on  it,  I  am  of  the  opinion 
that  we  were  aj>le  to  accomplish  this 
"rather  unusual  feat"  of  lifting  the 
Eagle’s  daily  net  paid  circulation  from 
less  than  8,0()0  to  close  to  17,000  within 
the  comparatively  brief  space  of  sixteen 
months — and  that,  too,  witliout  employ¬ 
ing  premiums  or  contests — largely  be¬ 
cause  we  took  first  the  step  that  should 
be  taken  first  in  building  circulation  that 
sticks.  By  that  1  mean  that  before 
we  ever  sent  out  even  one  circulation  can¬ 
vasser  or  in  any  way  asked  the  good 
folk  of  Blanksburg  to  subscribe  to  the 
Eagle,  we  found  out  from  them  just 
what  they  wanted  in  the  way  of  a  home 
town  evening  newspaper. 

I  know  the  sort  of  evening  newspaper 
that  I  myself  like  to  read,  and  it  would 
have  been  no  trick  at  all  to  have  given 
the  people  of  Blanksburg  just  that.  But 
did  they  want  that  type,  or  some  other? 
No  one  on  the  Eagle  could  enlighten 
me.  Every  one  had  his  notion  about 
what  kind  of  paper  we  should  get  out, 
but  that  notion  was  based  almost  wholly 
on  personal  likes  and  dislikes ;  no  one  had 
ever  made  a  reader  study  of  the  com¬ 
munity  to  find  out  what  it  preferred,  and 
the  combined  editorial,  circulation  and 
business  office  ignorance  on  this  head  was 
abysmal. 

And  so,  I  took  the  first  step  first,  as 
1  have  said,  and  sent  out  men,  not  to 
canvass  for  subscriptions,  but  to  find  out 
from  the  people  of  Blanksburg  what  kind 
of  an  evening  paper  they  would  like  the 
I'agle  to  be. 

These  men  went  among  all  classes  of 
citizens — merchants,  bankers,  mechanics, 
clerks,  factory  workers  and  coal  miners. 
They  spent  days  in  the  business,  indus¬ 
trial  and  residential  districts,  and  by  and 
large  they  called  on  as  many  men  as 
women. 

And  what  did  these  good  people  ask 
for? 

Well,  I  think  every  one  who  saw  the 
reports,  and  the  data  gatherers  them¬ 
selves.  were  amazed  at  the  predominant 
demand,  which  was :  “Give  us  all  the 
church  nezt's." 

This  request  came  not  only  from  wo¬ 
men,  but  from  hard  headed  business  men 
as  well,  and  it  was  made  by  all  classes 
of  citizens. 

I  liad  carefully  instructed  our  canvas- 
.sers  to  get  detailed  explanations  of  all 
answers  that  seemed  interesting,  and 
whenever  this  answer  was  made,  it 
usually  carried  this  explanation  with  it: 

“Wants  to  know  not  only  what  the 
preachers  are  doing,  but  about  the  vari¬ 
ous  auxiliary  bodies  of  the  churches, 
such  as  ladies’  aid  societies,  men’s  clubs, 
Y.  W.  C.  A.,  Christian  Endeavor,  sew¬ 
ing  circles,  etc.” 

The  second  most  insistent  demand 
W’as:  “IVe  would  like  all  the  deaths.” 

Next  came  the  demand  for  what  is 
known  to  us  in  the  harness  as  society 
news.  “Tell  us  all  about  the  weddings, 
the ,  parties,  the  teas,  the  dances,  and 
where  every  one  is  visiting  out  of  town,” 
is  about  the  way  the  Blanksburgers  put 

jt- 

“Oh,  we’d  like  to  have  the  rest  of  the 
local  news,  too — who’s  been  runover  by 
an  automobile,  who’s  been  arrested,  what 


This  is  the  fourth  of  a  series  of  intinuite  stories  leritten  from  "the  inside  by 
a  newspaper  publisher  who,  for  obvious  reasons,  cannot  disclose  his  own  identity 


or  that  of  the  newspaper  about  which  he 


city  council  is  doing,  the  fires,  and  all 
that  sort  of  tiling.  Uh  yes,  we  want 
that,  too.” 

8tate  news?  Yes,  but  only  the  most 
important.  National  news?  Same  an¬ 
swer.  Foreign  news?  No,  we  don’t  care 
what’s  happening  in  Europe,  Asia  and 
Africa.  Politics?  We’re  tir^  of  it  ex¬ 
cept  at  election  time. 

Comics?  Oh,  you  mean  the  funnies? 
Yes,  indeed,  we  want  them.  We  also 
want  a  continued  love  story.  What 
kind?  Well,  you  know,  er — er — well,  the 
kind  that  tells  about  young  people  today 
and  their  adventures.  Anything  else? 
W  ell,  yes,  the  daily  radio  programs  and  a 
cross  word  puzzle. 

But  if  you  couldn’t  have  all  these 
things,  what  would  you  choose?  Why, 
all  the  local  news,  of  course,  and  then 
the  funnies ! 

This  was  the  composite  answer  of  sev¬ 
eral  thousand  people,  and  I’ll  admit  that 
when  1  found  the  leading  demand  was 
for  “all  the  church  news”  I  was  some¬ 
what  nonplussed.  But  when  I  learned 
that  in  the  city  of  Blanksburg,  with  a 
population  of  35,000,  there  were  more 
than  50  churches,  I  began  to  understand 
how  seriously  tlie  people  were  taking 
their  religion  and  the  reason  for  their 
request  for  “all  the  church  news.” 

Here  was  the  actual  "low  down,”  and 
just  as  soon  as  we  could  turn  around, 
we  began  publishing  “all  the  church 
news”  in  the  Eagle,  all  the  deaths,  and 
every  time  any  one  gave  a  party  or  left 
town  for  a  day  or  two  or  longer  his  or 
her  name  got  into  the  society  columns. 

The  outstanding  local  news  we  fea¬ 
tured  on  i>age  one.  Hitherto,  the  first 
page  had  been  given  over  almost  wholly 
to  national  and  foreign  news,  with  the 
local  news  placed  belter  skelter  among 
the  ads  on  the  inside  pages.  Now  page 
one  became  an  almost  solid  local  news 
page ;  a  national  or  foreign  happening 
had  to  be  overwhelming  to  get  there,  and 
it  also  had  to  be  almost  as  important  to 
make  an  inside  page.  In  other  words, 
the  town  had  asked  for  a  local  news¬ 
paper,  and  we  gave  it  just  that. 

Political  news  had  also  been  featured 
for  years ;  now  it  was  all  but  given  the 
gate,  and  not  a  soul  whimpered,  not  even 
the  dyed  in  the  wool  politicians.  A 
full  page  of  comics  made  its  appearance, 
and  Beatrice  Burton  began  giving  the  fic¬ 
tion  devotees  the  modern  love  stories 
they  yearned  for. 

For  about  two  months  we  got  out  this 
sort  of  paper,  and  then,  believing  that  it 
had  found  itself,  we  started  a  territory 
wide  canvass  for  circulation.  Meantime, 
word  of  the  new  Eagle  had  spread  by 
word  of  mouth,  and  without  any  active 
work  on  our  part  the  circulation  bad  be¬ 
gun  to  creep  upward. 

The  canvassers  were  instructed  to  talk 
the  new  t^Tie  of  paper  and  to  ask  for 
trial  subscriptions  only. 

“Take  the  Eagle  for  a  few’  weeks,  that 
is  all  we  ask.”  they  said  to  business  men, 
to  factorv’  workers,  to  women  in  the 
l.omes.  “Then,  if  you  are  not  satisfied 
with  the  local  news  we  arc  giving  you, 
and  the  funnies  and  the  continued  love 
.story,  stop  the  paper  and  it  will  be  all 
rieht  w’ith  us.” 

Every  day  on  that  basis  they  gathered 
them  in  in  large  numbers.  .And  when 
the  trial  period  was  over — they  stuck. 

Thev  stuck  because  they  were  getting 
the  kind  of  paper  they  wanted — and  al.so 
hecousc  the  baper  was  delivered  *o  them 
at  ^he  time  they  wvntcd  it. 

When  I  went  to  Blanksburg  T  found 
that  the  paper  was  being  delivered  in 


writes. 


large  part  after  dinner.  Again  and 
again,  when  surveying  the  town  to  lind 
out  the  sort  of  paper  it  wanted,  citizens 
would  say  : 

The  paper  comes  to  us  too  late.  We 
don’t  want  it  after  dinner.  That’s  when 
we  want  to  go  to  the  movies  or  out  rid¬ 
ing  in  our  car.  We  want  it  before  dinner 
when  we  have  time  to  read  it.” 

The  voice  of  the  people  again — ^and  so 
I  moved  up  the  press  time  of  the  Home 
edition  a  full  hour  and  told  the  cir¬ 
culation  manager  that  if  life  was  as  sweet 
to  him  as  it  was  to  me,  he’d  see  to  it 
that  tile  Eagle  reached  every  sub¬ 
scriber  in  Blanksburg  and  its  trading 
territory  at  least  an  hour  before  the  din¬ 
ner  hour,  which  for  our  purposes  1  fixed 
at  six  o’clock. 

I  think  this  early  delivery  of  the  paper 
did  as  much  as  the  contents  to  turn  trial 
subscribers  into  permanent  readers.  In 
other  words.  Old  Man  Service  packed  his 
old  punch  and  scored  the  usual  K.  O. 
for  his  backers. 

Of  course,  to  accomplish  before  dinner 
home  distribution  over  a  territory  reach¬ 
ing  fifty  miles  to  the  west,  fifty-five  miles 
to  the  east  and  southeast,  forty-five  miles 
to  the  south,  and  thirty  miles  north,  we 
had  to  employ  fast  motor  delivery  and  a 
corps  of  independent  carriers  in  every 
town  within  these  limits  where  we  had 
a  considerable  number  of  subscribers. 
But  the  expense  more  than  paid  for  itself 
in  increased  advertising  from  Blanks- 
burg’s  merchants,  who  soon  began  to 
feel  the  effects  of  the  greater  and  wider 
distribution  of  the  Eagle.  Given  hard 
surface  roads,  any  enterprising  evening 
paper  can  make  similar  quick  distribution. 

Oh,  yes,  we  delivered  the  Home  Edi¬ 
tion— that  is,  the  final  edition — to  these 
trading  territory  towns  as  well  as  in 
Blanksburg  itself,  and  that  helped  to 
hold  the  circulation  there.  The  re.aders 
felt  just  a  wee  bit  pleased  to  think  that 
they  were  getting  as  late  an  edition  as 
the  folks  right  in  Blanksburg.  We  gave 
these  smaller  towns  their  local  news,  too, 
please  do  not  forget.  That  was  the 
basis  of  our  circulation  canvass  therein, 
that  was  what  the  people  there  asked  for, 
and,  given  that,  they  came  with  us  as 
readers,  and  remained  on  as  such. 

That  about  tells  the  story,  with  the 
exception  of  the  R.  F.  D.  list.  For  years 
it  had  been  the  practice  on  the  Eagle  to 
let  a  name,  once  it  got  on  the  list,  stick 
there  the  uttermost  limit,  pay  or  no  pay. 
I  inaugurated  the  rule  that  as  soon  as 
an  R.  F.  I),  subscription  expired,  off  the 
list  it  came.  The  result  was,  that  instead 

Got  the 

“Saturday  slumps”? 

A  sure  cure  is 
NEA  color  comics. 


NEA  Service,  Inc., 

1200  West  'Third  .Street 
CLEVELAND,  OHIO 


of  getting  less  than  five  per  cent  of  re¬ 
newals,  the  ratio  rose  to  80  within  a  year, 
and  new  R.  F.  D.  subscriptions  more 
than  made  up  for  those  that  were  not 
e.xteiuled  by  the  cold  cash  method. 

We  also  kept  the  readers  of  the  Eagle 
in  Blanksburg  and  surrounding  towns 
paid  up.  They  soon  came  to  know  that 
they  could  not  have  the  paper  for  nothing 
— ttiat  its  price  was  so  much  and  worth 
it.  .And  that,  I  think,  is  another  reason 
why  the  number  of  Ivagle  readers  has 
remained  more  than  doubled  months  after 
the  canvass  for  circulation  was  ended. 

Don’t  guess — find  out  from  the  people 
themselves  what  kind  of  paper  they 
want;  give  it  to  them  wholeheartedly 
and  with  all  kindliness;  give  to  them 
when  they  want  it ;  in  turn,  make  them 
pay  adequately  and  promptly  for  it. 
I  ask  you,  is  there  an  easier,  more 
commonsense,  more  satisfactory  and  less 
costly  method  of  increasing  a  news¬ 
paper’s  circulation  and  holding  that  cir¬ 
culation  indefinitely? 


DAILY  WINS  UBEL  APPEAL 


$5,000  Verdict  Against  San  Antonio 
Evening  News  Is  Reversed 

The  $5,000  libel  verdict  obtained  by 
Charles  R.  Southwell  against  the  Yaii 
Antonio  Evening  News  has  been  reversed 
by  the  Court  of  .Appeals  and  remanded 
for  new  trial.  The  suit  was  based  on  a 
story  concerning  a  "mysterious  lire" 
which  damaged  Southwell’s  blueprint 
concern  in  1924. 


254,452 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues) 
for  the  month  of 

May,  1927 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  May, 
1927,  was  198,123. 

Everything-  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 
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Best  Year 

s/nce  1920 


Morning  250,000 
Evening  250,000 
Sunday  300,000 
Weekly  Star  500,000 


So  says  M.  J.  Healy,  vice-president  of  the  John 
Deere  Plow  Company,  in  forecasting  implement 
sales  in  1927.  Similar  comment  was  made  by 
W.  L.  Simms,  local  manager  of  the  International 
Harvester  Company,  and  by  Ellis  Chadwick  of  the 
J.  I.  Case  Threshing  Machine  Company. 

Big  Demand  for  Implements 

It  is  estimated  that  the  farmers  in  the  7-state 
area  surrounding  Kansas  City  will  buy,  this  year, 
implements  and  tractors  to  the  value  of  55  million 
dollars. 

Cheering  as  these  facts  are  to  all  concerns  doing 
business  directly  with  farmers,  they  are  equally 
important  to  general  commodity  manufacturers. 

More  than  any  other  metropolitan  city,  Kansas 
City  rests  upon  a  foundation  of  agriculture. 
Wheat,  corn  and  livestock  are  the  principal 
sources  of  Kansas  City’s  wealth.  Kansas  City  is 
the  greatest  primary  wheat  market  and  the  world’s 
largest  milling  center. 

Confidence  Is  Rural  Keynote 

The  investment  of  55  million  dollars  in  farm  im¬ 
plements  in  one  year  is  a  reflection  of  agricultural 
prosperity.  It  means  that  the  farmer’s  credit  is 
good.  It  means  that  he  is  confldent.  It  means 
increased  acreages,  increased  production,  a 
stronger  tone  throughout  the  whole  financial  and 
industrial  structure  of  the  Southwest. 

To  Kansas  City  merchants  it  means  increased 


patronage  not  alone  from  the  out-of-town  cus¬ 
tomer,  but  from  the  Kansas  City  trade  as  welL 
There  will  be  more  jobs  in  Kansas  City,  larger 
payrolls,  increased  factory  output  and  a  stimula¬ 
tion  of  wholesale  and  retail  activity. 

Both  City  and  Country  Benefit 

Between  city  and  rural  residents  there  is  occa¬ 
sion  for  mutual  congratulation  in  this  spontaneous 
program  of  expansion  whose  demands  in  agricul¬ 
tural  implements  alone  will  be  55  million  dollars. 

The  Southwest  is  a  rural  market  as  well  as  an 
urban  market.  In  fact,  rural  residents  outnumber 
city  dwellers  2  to  1. 

How  important,  then,  for  advertisers  to  address 
both  classes  of  population.  To  The  Daily  and 
Sunday  Kansas  City  Star,  which  cover  the 
suburban  market,  should  be  added  The  Weekly 
Kansas  City  Star  to  cover  the  equally  important 
rural  market. 

Meet  Opportunity  Full  Front 

Such  a  combination  is  adequate  advertising.  It 
is  meeting  opportunity  the  full  way.  "rhe  Weekly 
Star,  with  more  than  half  a  million  paid-in-advance 
circulation,  is  the  largest  farmer’s  weekly  in  the 
world. 

Advertisers  who  use  The  Daily  Star  and  Weekly 
Star  or  The  Sunday  Star  and  Weekly  Star  are 
allowed  a  special  discount  of  25%  from  the  already 
low  advertising  rates  for  The  Weekly  Star. 


Ask  about  Daily-Weekly  and  Sunday-Weekly  combination,  complete  coverage  of  a  great  prosperous  empire 

at  low  daily  newspaper  advertising  rates. 

THE  KANSAS  CITY  STAR 

HiHS;  tnije  meislp  Kansas  City  g>tar 
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THE  NEW  WOff 


Packs  more  production  into  a  cubic  foot  of 
space,  into  a  minute  of  time,  and  into  a  dollar 
of  operating  cost. 


It  comprises  four  new  elements  of  a 
fundamental  character. 

The  first,  the  Ultra-Modern  Printing  and 
Folding  Unit,  increases  the  pressroom’s  normal 
running  speed  more  than  sixty  percent. 

The  second,  the  Automatic  Paper 
Replenishing  Device,  cuts  out  all  slow-downs 
or  stoppages  for  paper  replenishment,  and 
thereby  adds  its  quota  of  increased  production 
to  the  sixty  percent  already  mentioned.  It 
also  reduces  spoils  in  like  measure. 

The  third,  the  Two- Page  Insert,  enables 
a  publisher,  whatever  the  size  of  his  paper,  to 
step  up  or  down  the  number  of  pages  run 
by  twos  instead  of  by  fours.  This  saves 
newsprint  and  lessens  the  work  of  every 
department. 


PRESSROOM 

The  fourth,  the  Automatic  Production 
Controller,  so  accurately  coordinates  press  and 
delivery  rooms  that  neither  more  papers  nor 
less  are  printed  and  delivered  than  the  actual 
number  desired. 

This  device  automatically  relieves  both 
departments  of  the  uncertainties  and  wastes 
inseparable  from  the  wholly  undependable  rule- 
of-thumb  system  now  in  use.  The  delivery 
room  knows  at  a  glance  what  it  has  got  and 
what  is  to  come,  while  at  the  pressman’s  desk 
is  at  all  times  to  be  seen  the  condition  of  the 
run,  and  the  amount  contributed  by  every  press. 

These  and  other  essential  improvements 
not  yet  described  may  be  seen  daily  in 
operation  at  our  shops  at  Plainfield,  New 
Jersey. 

Oscar  C.  Roesen 

Manager  of  Sales 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

501  Fifth  Avenue,  New  York  City 
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DIVORCE  COURT  CENSORSHIP 

Wl'-  have  seen  few  protests  against  the  adoption 
of  the  English  divorce  court  censorship  by  the 
state  of  Delaware.  Some  newspaper  editorials 
contend  it  is  quite  all  right  to  bar  newspaper  men 
from  court-rooms  where  domestic  tragedy  is  being 
recited.  They  even  e.xpress  hope  that  the  idea  will 
be  adopted  by  other  states.  It  surely  will  if  there 
is  no  newspaper  objection.  The  average  lawyer  would 
be  glad  to  see  reporters  muzzled.  Only  judges  that 
have  a  broad  concept  of  the  rights  and  duties  of  free 
press  would  object.  Thoughtless  legislators  might 
think  it  very  clever  to  act  for  the  suppression  of  this 
class  of  news  and,  of  course,  all  the  professional 
moralists  would  warmly  welcome  this  escape  from 
face-to-face  contact  with  the  ugly  facts  of  life  as 
they  are  revealed  in  divorce  actions,  on  the  familiar 
theory  that  what  is  kept  out  of  sight  really  does 
not  exist.  All  smug  people,  sure  that  the  news¬ 
papers,  not  society,  must  be  reformed,  would  promptly 
fall  in  line.  Deceitful  husbands  and  sneaky  wives 
would  embrace  with  open  arms  the  opportunity  of 
shuttered  divorce  courts. 

This  proposition  is,  of  course,  wholly  unconstitu¬ 
tional.  It  is  un-American,  unprincipled  and  dangerous 
to  a  degree.  If  press  privilege  is  to  be  so  easily  tossed 
away  in  divorce  courts  there  is  no  logical  reason  why 
news  suppression  should  not  be  carried  to  other  courts 
and  finally  to  all  courts.  If  public  opinion  is  not 
the  ruling  factor  in  divorce  causes,  should  it  be  in 
criminal  or  even  in  equity  causes?  If  we  have  lost 
our  appreciation  of  the  public  opinion  standard  in 
one  matter,  may  we  not  easily  lose  it  in  other  matters? 
If  democracy  does  not  work  in  the  judicial  branch, 
may  it  not  be  regarded  as  a  failure  in  the  executive 
or  legislative  branches?  In  its  ultimate  logic  the  new 
rule  is:  If  there  is  anything  in  the  democratic  system 
that  is  unpleasant,  just  ignore  the  constitution  and 
throw  it  out ! 

Divorce  court  censorship  does  not  stand  the  test 
on  any  ground  but  mawkish  prudery.  If  newspapers 
make  indecent  use  of  divorce  court  testimony  they 
may  lie  punished  by  laws  that  apply  to  the  publica¬ 
tion  of  lewd,  salacious,  indecent  literature  and  be 
barred  from  the  mails.  Why  create  a  censorship  to 
prevent  what  existing  law  already  prevents?  It  is 
.said  that  divorce  court  censorship  is  a  blessing  be¬ 
cause  it  protects  the  innocent  relatives  and  friends 
of  persons  involved  in  scandalous  relationships.  But 
that  is  one  of  life’s  natural  perils  and  as  we  go  on 
broadening  our  culture  we  are  less  inclined  to  inflict 
vicarious  blame  on  anyone.  If  relatives  and  friends  of 
divorce  litigants  are  to  be  protected,  shall  we  not  pro¬ 
tect  the  families  and  friends  of  defendants  in  criminal 
actions  ? 

Following  the  enactment  of  the  censorship  in  Eng- 
laiKl  there  was  a  large  increase  in  the  number  of 
divorces.  One  of  our  esteeme<l  contemporaries  holds 
that  this  is  a  good  thing,  meaning  that  the  beneficent 
new  law  gave  relief  to  a  large  number  of  people 
who  were  unhappily  mated  but  were  too  timid  to 
face  public  opinion.  Our  own  judgment  is  that  no 
person  with  true  cause  for  divorce  has  ever  needed 
to  fear  public  opinion,  here  or  in  England,  but  that 
a  shuttered  court  is  a  safe  refuge  for  men  and  women 
with  evil  designs  upon  each  other.  Under  this  censor¬ 
ship  collusion,  perjury  and  shyster  lawyer  plotting 
are  sure  to  thrive. 

It  cannot  be  contended  that  certain  newspapers  have 
not  abused  divorce  court  news  and  Editor  &  Pub¬ 
lisher  will  be  last  to  rise  in  their  defense,  or  give 
comfort  to  any  newspaper  that  publishes  indecency. 
Indecent  publication  is,  however,  the  exception  rather 
than  the  rule.  There  have  been  some  ugly  examples 
of  it  in  recent  years,  but  not  without  ultimate  punish¬ 
ment  in  some  form  for  offenders.  Every  practical 
and  conscientious  newspaper  man  knows  where  the 
line  between  decency  and  indecency  is  drawn,  and  it 
is  entirely  possible  for  them  to  write  news  in  the 
divorce  courts  which  is  just  to  persons  written  about, 
fair  to  their  relatives  and  friends  and  a  service  to 


Salute  New  York  Times  for  landing  the 
l.indbergh  narrative  and  also  for  generously 
handing  over  to  the  gallant  birdman  the  profits 
of  syndication,  and  more  money  than  mail  car¬ 
riers  ever  expect  to  see,  let  alone  possess. 


Remove  far  from  me  vanity  and  lies:  give 
me  neither  poverty  nor  riehes;  feed  me  with 
food  convenient  for  me. — Proverb,  XXX;  8. 


RETOUCHING  CABLED  PICTURES 

The  cabled  and  radioed  pictures  of  Lindbergh 
that  we  have  seen  in  Eastern  papers  have  been 
unsatisfactory  and  we  wonder  why  it  is  that 
editors  reproduce  the  copy  as  it  comes  from  the  trans¬ 
mitting  process  without  any  retouching.  There  is  such 
a  thing  as  legitimate  retouching  to  make  these  pic¬ 
tures  soundly  printable.  The  crudities  may  be  wiped 
out  with  a  few  strokes  of  the  brush,  and  so  long  as 
the  artist’s  work  is  true  to  the  subject  the  charge  of 
faking  cannot  be  laid.  When  the  picture  is  full  of 
waves  and  crude  lines,  which,  however,  outline  the 
image  perfectly,  retouching  is  a  necessity.  Size  re¬ 
ductions  will  also  serve  to  eliminate  the  crudities  of 
large  originals.  Of  course,  there  is  the  time  element 
to  be  considered.  We  are  sure  that  some  of  the  poor 
pictures  we  have  seen  were  received  late  and  were 
pushed  through  without  consideration  of  imperfec¬ 
tions.  But  even  a  half-hour's  brush-work  by  a  good 
retoucher  would  have  done  much  to  make  these  pic¬ 
tures  more  accurately  reflect  their  originals. 

We  (i.e..  typewriter  and  self)  have  again 
sagaciously  declared  on  the  office  bulletin  board 
in  favor  of  the  two  loeeks  that  precede  the  first 
Monday  in  September. 

“DESTRUCTIVE  SILENCE” 

Earnest  ELMO  C.ALKIXS  coined  two  lines 
in  his  address  at  the  Insurance  Advertising 
Conference  last  week  which  will  be  remembered : 
“Advertising  is  business  insurance;  why  do  not  the 
insurance  companies  advertise?”  and  “The  men  who 
insure  the  world  against  everything  that  can  happen 
do  not  insure  insurance  against  the  destructive  power 
of  silence.”  Another  telling  line  was  that  if  insur¬ 
ance  men  would  advertise  they  might  sit  in  their 
offices  like  nose  and  throat  specialists  and  people 
would  crowd  their  offices  for  a  chance  to  buy. 

This  is  not  only  gooil  oratory  but  the  soundest  sort 
of  business  sense.  Every  advertising  man  in  this 
country  knows  that  the  great  uncut  melon  is  the  in¬ 
surance  business.  Insurance  can  reduce  its  selling 
cost  and  increase  its  sales  in  unimagined  proportions 
by  heeding  the  advice  of  advertising  experts  who, 
year  after  year,  vainly  point  the  way  to  an  immense 
new  source  of  profit. 

But  there  is  still  a  greater  reason  for  the  introduc¬ 
tion  of  sensible  insurance  advertising  methods.  If 
more  profit  is  made,  the  cost  of  insurance  to  the 
public  may  be  lowered.  Insurance  is  expensive,  some¬ 
what  by  reason  of  the  antiquated  commission  sriE- 
methods  in  use.  .Advertising  has  reduced  the  cost  of 
other  commodities  and  can  cut  insurance  rates.  The 
people  of  this  country  are  also  entitled  to  the  educa¬ 
tion  that  effective  insurance  copy  would  provide. 

The  boy  seems  to  stand  up  Z¥ell  under  the 
fierce  glare,  over  there,  and  continues  to  yield 
the  .noeetest  kind  of  copy. 

NOW  YOU  ASK  ONE 

A  LONDON  journalist  has  written  his  confes¬ 
sions.  His  early  motives  in  writing  were : 
Ambition  and  escape  from  environment,  50  per 
cent;  vanity,  25  per  cent;  earning  a  living,  20  per 
cent;  something  to  say,  5  per  cent.  Now,  with  the 
passing  of  years,  he  has  revised  his  motives,  which 
he  gives  as  follows:  Earning  a  living,  50  per  cent; 
vanity,  25  per  cent;  something  to  say,  25  per  cent. 
It  sounds  reasonable,  doesn’t  it? 


CIRCUMLOCUTION 

An  agency  recently  put  a  high-powered  schedule 
of  advertising  in  a  magazine  of  national  circula. 
tion  for  the  manufacturer  of  a  household 
commodity.  A  large  sum  of  money  was  appropriated. 
Naturally,  the  agency  informed  the  manufacturer  that 
he  did  not  need  to  buy  local  newspaper  circulation. 
(We  are  all  familiar  with  the  line  of  talk  that  is 
the  basis  of  such  advertising  negotiations).  A  fe* 
days  before  the  first  magazine  advertisement  was  due 
to  appear  the  agency  addressed  urgent  letters  to  tht 
advertising  departments  of  local  newspapers  in  many 
cities  advising  that  the  goods  were  on  sale  at  speci¬ 
fied  local  stores  and  suggesting  that  the  newspapers 
get  busy  with  local  merchants  and  sell  them  spact 
to  "tie  up  with  the  magazine  campaign.”  The  agency 
also  supplied  copy  for  local  merchants  to  sign.  Each 
piece  of  copy  incidentally  urged  the  public  to  buy  the 
magazine  which  contained  the  manufacturer’s  an-  ‘ 
nouncement,  “for  sale  at  all  newsstands.” 

W  e  submit  that  this  is  awkward  business,  in  more 
ways  than  one.  In  the  first  place,  if  the  national 
magazine  circulation  cannot  deliver  local  sales  to 
satisfy  the  advertiser,  or  meet  the  expectation  of  the 
agency,  why  has  it  been  used  to  the  exclusion  of 
local  media?  Why  should  a  local  newspaper  go  om 
on  an  eleventh  hour  pursuit  of  local  merchants  to 
induce  them,  at  their  expense,  to  rally  to  the  support 
of  a  magazine  campaign  paid  for  by  the  manufac¬ 
turer?  The  relations  that  exist  between  newspapers 
and  local  merchants  very  often  do  not  permit  of 
such  drives  in  behalf  of  some  foreign  agency  or 
producer.  Isn’t  it  downright  impudence  to  ask  news¬ 
papers  to  rush  to  the  circulation  support  of  a  maga¬ 
zine  by  soliciting  advertisements  to  sell  newsstand 
copies  that  contain  an  advertisement?  Perhaps  manu¬ 
facturers  think  they  are  making  friends  and  sup¬ 
porters  among  local  merchants  when  they  frame  up 
these  little  drives  to  force  them  to  advertise  their 
brand  wares,  but  we  do  not  understand  that  mer¬ 
chants  appreciate  the  attention,  either  on  the  part  of 
manufacturers  or  newspapers  that  fall  for  their  tricks. 

Why  all  the  circumlocution?  The  business  in  hand, 
we  take  it,  is  not  the  publication  of  pretty  picture 
in  magazines,  but  something  which  will  connect  Mrs 
Bill  Smith,  of  198  First  Street,  Blankville,  with  i 
piece  of  furniture  for  sale  at  Soandso’s  Big  Store, 
corner  This  Street  and  That  Avenue.  Mrs.  Bill 
Smith  surely  reads  the  newspaper.  It  is  as  mudi 
a  part  of  her  daily  life  as  is  washing  dishes  or 
w'inding  the  alarm  clock.  W^hen  she  “sees  it  in  the 
paper”  she  has  learned  something.  Maybe  she  buys 
the  magazine  every  week,  or  once  in  a  while.  Maybe 
she  reads  it  after  she  has  bought  it.  A  piece  of 
furniture  advertised  in  the  magazine  may  catch  her 
eye,  but  if  she  is  not  told  just  where  to  go  to  buy 
that  furniture  the  whole  effect  may  be  lost  in  bet 
bewilderment.  But  if  “the  paper”  says  that  tht 
furniture  is  on  sale  at  Soandso’s  Big  Store  a  menu! 
connection  has  absolutely  been  made.  Why  not  buy 
direct,  rather  than  indirect  advertising,  particularly 
when  it  can  be  done  with  the  same  money?  \Vby 
all  the  twisting  and  squirming  to  reach  Mrs.  Bill 
Smith’s  eye? 

Write  nothing  for  publication  tohich  you  do 
not  understand. 

GOOD  LIBEL  RULE 

The  courts  of  the  nation  should  follow  the  rule 
if  they  do  not  already  do  so,  which  was  create! 
by  the  Court  cf  Appeals  at  .Albany,  N.  Y.,  ths 
week.  The  condition  it  corrects  has  long  harasseii 
newspapers  in  defense  of  certain  libel  actions. 

.A  New  York  woman  brought  suit  against  a  news¬ 
paper  for  the  publication  of  a  news  item  which  re  9 
ferred  to  the  fact  that  a  summons  had  been  serr«l^ 
against  her  and  reciting  the  alleged  facts  in  the  cast 
Before  the  complaint  was  filed  the  propo.sed  suit  wi‘ : 
settled  out  of  court.  The  woman  sued  for  libel,  coc- 
tending  that  the  publication  was  untrue,  that  it  wi 
false  to  say  that  she  had  been  sued  when  only  si 
moned  and  that  the  publication  of  news  concenffllj 
the  issuance  of  a  summons  was  not  privileged 
But  the  highest  state  court  finds  that  “an  action  s| 
begun  by  the  service  of  a  summons,  with  or  witbef^ 
complaint ;”  also  that  “.A  lawsuit,  from  beginning 
end,  is  in  the  nature  of  a  judicial  proceeding.” 
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PERSONAL 

editor  of  the  Seashore  Nezvs,  a  Charles¬ 
ton,  S.  C.,  weekly. 

FOLKS  WORTH  KNOWING 

A'iiicent  O’Brien  has  joined  the  Port- 
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Henry 

U'icltita  Beacon,  and  William  Allen 
White  Ilf  the  Emtx>ria  Gacette  were  both 


Chester  (N.  Y.)  Item  staff.  i  ,  it 

Dennis  Tilden  Lynch,  member  of  the  ^  *.  newspaj^r  wor  ers  pay  go  , 
staff  of  the  New  York  Herald  Tribune.  -  ‘^hess-anythmg  to  take 


(inORGE  Hahn 


"  . . . 7 - - „ - r  and  newlv  elated  nresident  of  the  Wwr-’  during 

nn  the  program  for  commencement  week  ne^i>  eieciea  pres»iaeni  oi  me  Ae\vs-  hnur^ 

at  the  Kansas  Wesleyan  University  at  paper  Gub.  has  returned  to  the  city  after  p  v  ear's 

Salina.  Kan..  May  31.  Governor  Ben  a  vacation,  part  of  which  was  spent  at  Georce  Hahn 

Paulen  was  also  a  syieaker.  his  summer  home  in  the  Catskills.  editorial  writer 

Daniel  W.  Hoegg,  editor  of  the  Port-  ,  Tom  Smith  formerly  with^the  St.  on  the  New 

land  (Me.)  Express,  and  Mrs.  Hoegg,  !  ctersburg  Tunes  and  Tampa  i  elegraph  Britain  (Conn.) 

sailed  May  25  for  Ostend.  Belgium,  'S  now  assistant  city  editor  of  the  Fort  Herald,  has  rest- 

where  -Mr.  Hoegg  will  attend  the  Inter-  (Ela.)  Daily  Press.  the  newspaper 

national  Rotary  Convention  as  one  of  Richard  .\delbert  Van  Xamee,  news  end  of  his  mind 

the  delegates  from  Portland.  editor  of  the  Lov.’t'illc  (N.  Y.)  Journal  when  “off  duty” 

John  Hungerford,  Jr.,  of  the  Carroll  Republican,  was  honored  this  week  by  working  the 

(la )  Herald,  has  returned  from  a  five  on  completion  of  his  fifty-fifth  year  on  musical  end  of 

months’  trip  around  the  world.  The  lat-  the  paper.  He  began  as  a  printer’s  ap-  the  cerebrum.  He 

ter  part  of  the  time  was  spent  in  Japan  prentice  in  1872.  has  "fussed  with 

with  I).  H.  l^awson,  general  manager  Six  members  of  the  .“Mbany  Society  of  music”  for  so 

of  the  Japan  Adxvrtiscr,  Tokio,  who  got  New  York  went  to  Hawthorne,  \.  J.,  long — some  30 

his  start  in  newspaper  work  over  30  last  week,  to  honor  Alexander  McBride,  years  —  that  he 

vears  ago  under  Mr.  Hungerford's  father  for  many  years  night  editor  of  the  Al-  has  become  quite  an  expert,  according 

on  the  Carroll  Herald.  bony  (N.  Y.)  Argus.  He  is  92  years  old.  to  competent  judges. 

Joseph  Marshall  Gardiner,  son  of  J.  Harold  Pickering,  reporter  for  the  ecently  three  elaborate  musical  com- 

E.  Gardiner  of  the  Lcat’cnworth  Times,  Salt  Lake  City  Telegram,  has  been  pro-  by  Mr.  Hahn  were  on 

last  week  was  appointed  to  the  United  moted  to  the  copy  desk,  succeeding  Paul  ?  ogram  o  music  by  potent  local  com- 

States  naval  academv,  Annapolis,  by  Grimes,  who  has  resigned  to  go  to  Den-  u The?e  were  a 

I,.  R.  J,..  o<  A.  "'iluK- 

^  P-C  graduate  of  scored  for  violin,  ‘cello,  flute  and  piano. 

P.  S.  Montanaro  became  publisher  of  Oklahoma  Baptist  University  and  form-  (Jn  June  7  radio  station  WTIC  at 
II  Corricre,  Italian  language  newspaj^r  erly  sport  writer  for  the  Shawnee  News.  Hartford,  Conn.,  broadcast  a  suite  of 
issued  from  Schenectady,  X.  Y.,  effective  will  become  assistant  sport  editor  of  the  tive  numbers  written  by  Mr.  Hahn 

June  1.  Tulsa  ll  orld  in  September.  Xhe  suite  was  entitled  “To  A  Child,”  and 

Vance  Shelhamer,  a  student  at  Wash-  the  separate  movements  were  entitled, 

ington  State  College  at  Pullman,  has  “Merry  Dawn  Beams  From  the  Sky,” 

Ix-en  named  sports  editor  of  the  Spokane  “The  Baby’s  Kiss,”  “Frolic  in  the  Gar- 

Press.  den,”  “Mama’s  Prayer,”  and  “Kiddies’ 

.\lfred  T.  Albro  of  Riverside,  R.  1.,  Parade.”  It  was  the  first  time  that  the 


IN  THE  BUSINESS  OFHCE 

^UILLI.\M  B.  FORTLAGE,  business 
”  manager  of  the  Cincinnati  Commer¬ 
cial  Tribune,  was  elected  member  of  the  . —  . —  - - - ,  .  ,  -  .  u  . 

Board  of  Governors  of  the  Advertisers  has  been  named  Riverside  ^rrespondent  station  ^has  broadcast  an  original  suite 
Club  of  Cincinnati,  May  25. 

.\rtliur  Gerkin,  until  recently  assistant 
manager  of  the  Business  Survey  of  the 
Chicago  Tribune,  has  been  promoted  to 
assistant  to  W.  E.  Macfarlane,  advertis¬ 
ing  manager. 

Robert  L.  Arnold  has  joined  the  staff 

of  tlie  Miami  Daily  News,  as  chief  of  elected  president  of  the  Social  and  Benefit 
the  promotion  department.  .Association  of  the  IVorcester  (Mass.) 


for  both  the  Prcnndcnce  (R.  I.)  Jour-  for  orchestra. 
nal  and  Ezvning  Bulletin.  Quite  a  number  of  Mr.  Hahn’s  com- 

Lesley  Goates,  member  of  the  sports  been  published  in  Boston, 

staff  of  the  Salt  Lake  City  Deseret  H  being  one  of  the 

.V„„,  a_„d_Mrs,G„.«s  ar.  par.,..,  of  a 


son  born  recently. 


Michael  J.  -Ahearne,  reporter,  has  been  the  scores  complete. 


frequently  ultra-modernistic — and  writes 


Jervis  Lawlor,  once  with  the  Hartford 


MARRIED 


H.AADEX  EOSTER,  of  the  adver- 
tising  department  of  the  Chicago 
Tribduie,  to  Miss  Zena  Orendorff  of 
Springfield,  Ill.,  in  Randolph,  Ill.,  May 

Paul  Vohs,  news  editor  of  the  Parsons 

une 


..V., .  „...  Bt’cning  Post,  to  succeed  John  J.  Sulli- 
Courant  and  for  some  years  connected  '’^n,  Jr.,  advertising  manager,  who  de- 
with  the  automobile  interests,  has  re-  chned  renomination. 

turned  to  newspaper  work  as  advertising  William  Holland,  deskman,  IVorcester 
manager  of  the  Nezo  Britain  (Conn.)  (Mass.)  Gazette,  has  returned  to  duty 
Record.  after  several  weeks’  illness. 

Charles  Emerson,  dean  of  Florida  news-  _  Henry  Cabot  Lodge,  III,  of  the  Wash-  _  _ ^ 

paper  men,  is  now  doing  special  work  ington  Bureau  of  the  New  York  Herald  (Kan.)  Xioi.  to  Miss  Martha  LonV  June 

for  R.  H.  Dunlap,  advertising  director.  Tribune,  is  spending  two  weeks  visiting  ^  at  the  home  of  the  bride’s  parent  in 

Miami  Daily  News.  in  the  New  York  office.  Kansas  City,  Kan. 

Carl  L.  Estes,  advertising  manager  J.  Allen  Thomas,  head  of  the  English  Edward  Jove  of  the  roto-etching  de- 
of  the  Tvler  (Tex.)  Courier-Times,  has  department  in  the  Drumright,  Okla.,  high  partment  of  the  Chicago  Tribune  to 
left  to  attend  the  Rotary  International  school,  has  become  city  editor  of  the  .Miss  Mae  Kuth. 

convention  at  Ostend,  Belgium.  Atz-a  (Okla.)  Rezdezv  Courier.  ^ 

H.  H.  Legg.  L.  P.  Zimmerman,  D.  Randy  Edmunds,  sports  writer,  from  Elliot  &  Co.  advertising  agenev  of  Bos- 

T.  Reasoner,  have  joined  the  Miami  .Atlanta  Ga.,  has  joined  the  staff  of  the  ton,  to  Miss  Ann  E.  Armstrong  of 

Dmly  News’  local  display  advertising  Charlotte  (X.  C.)  Observer.  ...  . 

staff.  - 

Philip  H.  Baldwin,  advertising  mana-  HOLDING  NEW  POSTS 

ager,  Newark  Sunday  Call,  was  given  CTUART  STROBRIDGE,  from  as- 
a  testimonial  dinner  last  week  at  the  G;  jistant  city  editor,  Fargo  (X.  D.) 

Progress  Club,  on  his  forty-Jifth  aii-  Forum,  to  telegraph  editor,  Rochester 

(Minn.)  Post-Bulletin. 

Gilbert  Smith,  from  Kansas  City 
Kansan,  to  staff,  Kansas  City  Post. 

Harold  Semple,  from  sports  editor, 

Utica  (X.  Y.)  Observer,  to  copy  desk, 

.llbany  (X.  Y.)  Evezting  Nezvs. 

Lionel  C.  Moise,  from  music  and  real 


niversary  as  a  member  of  the  Call  staff. 
Eugene  W.  Farrell,  business  manager  of 
the  Nezvark  Ez’ening  Nezvs,  was  toast¬ 
master. 


IN  THE  EDITORIAL  ROOMS 

PRAXCIS  PERKINS,  music  editor 
of  the  New  York  Herald  Tribune, 
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•Arlington,  last  week 
Harry  Hosking,  business  manager  of 
the  Bellezille  (X.  J.)  News,  to  Miss 
.Alma  Knudsen  of  Belleville,  June  4. 

ON  THE  MECHANICAL  SIDE 

T>OSTON  (Mass.)  TYPOGRAPH- 
IC.AL  L^NION  on  May  25  returned 
to  office  President  Thomas  F.  Kane  for 
the  third  term,  also  Vice-president  Wil 
liam  M.  Truselle. 

William  J.  Baker,  of  the  Ithaca 

ui  me  .» nr  i  om  nerwiu  j  rioune,  ,  ,  >•.  o  /.  7  a  t"  T-)  Joumal  N cztK  mechanical  staff 

will  sail  on  June  10  for  Europe.  He  will  ^  1  ^  charge  of  the  stereotype 

return  to  New  A'ork  on  August  17.  His  ^^I'torial  department.  Salt  Lake  City  department  and  press  room  of  the  Ozven 
post  on  the  Herald  Tribune  will  be  filled  ^  .  c-  ,  j  liound  (Ont.)  Sun^Times. 

by  C.  H.  Noble,  of  the  Nezo  York  Sun  ^  Cn.-rles  x,es,  2nd,  from  Sunday  and  Arch  D.  Hinch  was  re-elected  presi- 

music  department.  feature  editor,  Neze  Haz’cn  Lni^,  to  of  Indianapolis  Typographical  Union 

George  Waldron,  city  editor  of  the  telegraph  editor,  Bridgeport  (Conn.)  j  jbe  annual  election  held  last 

(/fiVa  (X.  Y.)  Observer-Dispatch,  is  re-  ^  egravu 
covering  from  a  fractured  skull  and  other 
injuries  suffered  w’hen  he  was  hit  by  a 

tree  that  fell  during  a  severe  wind  ASHT.ABUL.A  (O.)  ST.AR-BEA- 
storm.  Mr.  Waldron  has  been  removed  COX,  24-page  Better  Homes  section, 
to  his  home  from  the  hospital.  May  25. 

W.  K.  Currie  has  been  named  news  Charlotte  (X.  C.)  Observer,  64-page 
press  editor  on  the  Omaha  Daily  Joumal-  tabloid  magazine  section  devoted  to  the 
Stockman.  textile  resources  of  Piedmont  Carolinas. 

James  Durkin  has  returned  to  the  staffs  June  1. 
of  the  Newark  Star-Eagle  and  Nezoark  Kczvance  (Ill.)  Star-Courier,  3()-page 
Sunday  Call  after  several  weeks’  illness.  Building  edition.  May  24. 

Benjamin  M.  Lee,  former  Charlotte,  Bo.rfiut  (Mass.)  Hcra/</,  new  Ritz-Carl- 
N.  C.,  newspaperman  has  been  named  ton  Hotel  section,  five  pages.  May  24. 


SPECIAL  EDITIONS 


week. 

For  the  third  time,  Owen  F.  Roberts 
been  elected  president  of  Utica 


has 


X.  Y.,  Typographical  Union,  No.  62. 

J.  C.  Baker  was  elected  president  of 
the  Kansas  City  Typographical  Union 
X'o.  80,  last  week. 

John  Fitzgerald,  press  room  foreman, 
.Xezv  Haven  Union,  has  gone  to  the  press 
room  of  the  New  Haven  Journal  Courier. 

Rochester  Typographical  Union  No 
15  has  elected  Theodore  H.  Freeze  presi 
dent. 

(Continued  on  page  .14) 
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(Continued  from  page  3i) 

K.  C.  Phelps,  manager  of  the  job  print¬ 
ing  department  of  the  Foppeuish  ( tVash. ) 
Tribune,  has  resigned.  He  is  succeeded 
by  K.  1!.  Cummins  of  Seattle. 

CHANGES  OF  OWNERSHIP 

QUARLES  W.  PIERCE  of  Waltham 
has  purchased  an  interest  in  the 
liarre  (\  t. )  Cacette,  a  weekly  established 
in  1834.  He  will  become  active  in  its 
management.  Mr.  Pierce  was  pul)lisher 
of  the  ll'altham  (Mass.)  Ihitiy  Xezvs 
for  18  years  until  he  sold  the  i)aper  in 
1923  to  .Albert  Langtry. 

NEW  PUBUCATIONS 

P^'A.NETTE  (Okla.)  TIMES  has 
^  started  publication,  with  H.  L.  Case 
as  publisher. 

SCHOOLS 

pROF.  H.  E.  BlRDSOXti,  head  of 
the  department  of  journalism,  Butler 
Ihiiversity,  Indianapolis,  has  accepted  an 
offer  to  become  head  of  the  journalism 
department  of  Temple  I'niversity.  Phila¬ 
delphia,  Pa. 

Barrett  Clark,  critic  and  writer,  will 
give  a  course  in  dramatic  criticism  in 
the  summer  session  of  the  Pulitzer 
School  of  Journalism,  Columbia  Univer¬ 
sity,  beginning  on  July  11,  when  the  regu¬ 
lar  session  opens. 

The  Kansas  City  J oiental-I'ost  has  of¬ 
fered  a  prize  of  $10  a  month  for  three 
months  to  the  summer  schord  studetit  of 
the  Kansas  City  School  of  .Advertising 
who  writes  the  best  advertisement  on  the 
Journal-Post’s  travel  and  iK*<lestrian  ac¬ 
cident  insurance. 

(ieorge  Snodgrass  of  P.arl)erton,  O.,  has 
been  appointed  editor-in-chief  of  the  Ohio 
State  University  Lantern,  and  Henry  S. 
Walker,  of  Columbus,  business  manager. 

Officers  of  the  Press  Club  at  Lhiioii 
College,  Schenectady,  N.  Y..  have  been 
chosen  as  follows:  President.  Clif¬ 

ford  W.  Connell;  vice-president,  Robert 
K.  WiMidworth ;  business  manager,  Ray¬ 
mond  G.  Briggs,  and  secretarv,  Andrew 

W.  Mitchell. 

'I'wenty-one  jouritalism  students  from 
Oklahoma  City  University  recently  made 
a  tour  of  Texas  and  a  part  of  Mexico 
visiting  newspaper  plants.  Gilbert  1. 
(iarretson,  teacher  of  journalism  was  in 
charge.  .A  ten-page  mimeograph  paper 
was  printed  daily  during  the  trip. 

Seymour  N.  Pitcher  of  Watertown, 
has  been  chosen  chairman  of  the  Press 
Board  at  Hamilton  College,  Clinton, 

X.  V.  Other  members  of  the  lK)ard  are : 
David  H.  Beetle  and  Donald  McXeil, 
l)oth  of  Utica ;  Robert  L.  Webster  of 
Ithaca  atid  Frederick  X.  Davis  of  Buf¬ 
falo. 


ASSOCIATIONS 

PR.AXCIS  J.  GABLE  of  the  Unity 
^  School  of  Christianity  was  elected 
president  of  the  Advkrtisinc.  Ci-I  B  of 
Kws.ys  City  recently.  Other  of¬ 
ficers  elected :  Ben  H.  Henthorn,  first 
vice-president ;  Eleanor  Gaddis,  second 
vice-president ;  H.  M.  Hanna,  third  vice- 
president  ;  \V.  R.  Snodgrass,  treasurer. 

In  the  presence  of  the  membership  of 
the  CANAtn.AX  Women’s  IhtF.ss  Ci.t  b 
and  a  large  number  of  friends  and  rel¬ 
atives  from  various  parts  of  Canada, 
memorials  to  the  late  Col.  George  H. 
Ham  of  the  Canadian  Pacific  were  un¬ 
veiled  and  dedicated  at  the  .Anglican 
church  of  St.  John  at  Whitby  recently. 
The  memorials  ttnik  the  form  of  a 
stone  and  timber  porch  erected  at  the 
entrance  of  the  church  by  the  Wom¬ 
en’s  Press  Qub,  and  a  handsome  memo¬ 
rial  window  dedicated  by  members  of 
the  family  to  Col.  and  Mrs.  George  H. 
Ham  and  to  Mr.  and  Mrs.  John  Blow', 
parents  of  Mrs.  Ham. 

Chic.ygo  Printers’  Club  has  leased 
the  second  floor  of  the  building  at  11 
North  La  Salle  street  for  five  years  at  a 
term  rental  of  $40,000. 

.A  new  policy  for  the  Richmond  .Adver- 
TisiNT,  Club,  whereby  it  would  become 
a  limited  and  hichlv  t»»chnical  organiza¬ 
tion.  is  planned  by  Littleton  Fitzgerald. 


recently  elected  president.  Mr.  Fitzger¬ 
ald  is  advertising  manager  of  the  Ameri¬ 
can  Xational  Bank  and  .American  Trust 
Company,  Richmond. 

Des  Moines  (la.)  Advertising  Club 
has  elected  Dick  Vawter,  production 
manager  for  the  Merchants  Trade  Jour¬ 
nal,  president  for  the  ensuing  year.  Other 
officers  were  elected  as  follows:  Jack 
Xeal,  vice-president ;  Henry  Kroeger,  sec¬ 
retary-treasurer ;  and  Louis  Crampton, 
Paul  Miles,  Martin  Manger  and  X.  A. 
Winter,  board  of  governors. 

.Arthur  J.  Crockett,  vice-president  of 
the  Priscilla  Company,  is  the  new  presi¬ 
dent  of  the  Boston  (Mass.)  Advertising 
Club.  Others  elected  at  the  annual  meet¬ 
ing  held  last  week  were :  Alden  Kenyon, 
vice-president ;  George  D.  Moulton,  treas¬ 
urer  :  and  Edwin  E.  Leason,  secretary. 

Chester  1'.  Edwards,  advertising  man¬ 
ager  of  the  John  C.  Macinnes  Company, 
lias  been  elected  president  of  the  .Adver- 
nsiNG  C'lub  of  Worcester.  .Mass. 
Cieorge  11.  Johnson  is  retiring  president. 

Bi  KKAi.o  League  of  Advertising  Wo¬ 
men  has  elected  Miss  Henrietta  E.  Kaw- 
eiitel,  president,  and  Miss  Marjorie  Ben- 
stock  of  tl’.e  Courier-Hxpress  staff,  vice- 
president  :  Clara  Letzing,  corresponding 
secretary  ;  Jeanette  Eichel,  recording  sec¬ 
retary.  and  Ellen  Scanlon,  treasurer. 

11.  Wirt  Steele  has  lieen  elected  presi¬ 
dent  of  the  .Advertising  .AsstKi.vTioN  of 
Houston.  Other  officers  are:  A.  M. 
Cohen,  vice-president;  A.  D.  Collins, 
secretary-treasurer;  J.  B.  Westover,  H. 

McCelvey,  Kay  (iixlard  and  George 
Bruce,  directors. 

(ieorge  Hausman  of  the  Hutchinson 
A'i’tc.v  became  the  new  champion  of 
the  Kansas  Editorial  Golf  Associ.ation 
at  the  close  of  the  two-day  tournament 
held  in  Wichita.  He  defeated  Rolla 
Cl\mer  of  the  Lldorado  Times,  one  up 
in  the  finals.  Hutchinson  will  entertain 
die  golfing  editors  next  year. 

Long  Beach  (Cal.)  .Advertisi.ng  Club 
held  its  seventh  annual  banquet  and  in¬ 
stallation  of  officers  May  18  at  the  V'ir- 
ginia  Hotel.  The  Los  .Angeles  .Advertis¬ 
ing  Oub  sent  100  members  to  attend 
the  ceremonies.  Officers  installed  for  the 
coming  year  were  President,  J.  Oliver 
Brismi ;  first  vice-president,  James  A. 
Evans :  second  vice-president,  Harold  C. 
I■'reeman ;  treasurer.  C.  C.  Lewis ;  exec¬ 
utive  secretary.  AValter  E.  Mellinger ; 
manager  Better  Business  Bureau.  M.  E. 
Ridenour. 

Sydney  .A.  Sullivan,  sales  promotion 
manager  of  I,.  S.  . Ayres  &  Co.,  was 
unanimously  elected  president  of  the 
.Advertising  Club  of  Indi.vn  vdolis  last 
week. 

D.vveni’ort  (la.)  .Advertisers’  Club 
la.st  week  elected  Ix'e  Turnbull,  adver- 
li'ing  manager  of  the  Timviiport  Times, 
president. 

Xewsi'ai'er  Wo.men’s  Club  of  New 
A’ork  will  give  a  supix'r-dance  alioard 
the  I'rench  liner.  The  b'ranee.  on  the 
evening  of  June  9  for  memliers  and  their 
friends.  Josephine  Ober,  of  the  .A’lti' 
York  lYortd.  is  chairman  of  the  affair. 

AA'estern  and  Southern  Life  Insurance 
Company  won  fir.st  prize  in  the  recent 
advertising  contest  sponsored  by  the 
JiNFOR  Chamber  of  Commerce  of 
Cincinnati. 

Association  of  A'ounc.  .Advertising 
Men  of  New  York  recently  elected 
Ralph  Steele  Sherratt.  advertising  di¬ 
rector  of  the  Winthrop  Chemical  Com¬ 
pany.  president. 

Edgar  M.  T.edyard  of  the  United 
States  Smelting  and  Refining  Company 
has  been  re-elected  president  of  the  Salt 
Lake  City  .AnvERTtsiNc.  Club. 

.Aurora  (Ill.)  .Advertising  Club  has 
elected  Charles  W.  Hoefer.  advertising 
manager.  Reaeon  Kervs,  president. 

G.  .A.  Rebentisch  has  been  elected 
president  of  the  Portland  (Ore.) 
Advertising  Club. 

C-eorge  Wilson,  of  Houston,  was  re¬ 
elected  president  of  the  Texas  State 
('ouNcii.  of  .Allied  Printing  Tr.ades, 
at  the  Wichita  Falls  convention  recently. 

A.  B.  Stover  has  l»een  elected  presi¬ 
dent  of  the  .Advertising  Club  of 
Ithaca.  N.  Y. 


CLASSIFIED  ADVERTISING 


Putting  Genernl  Interest  and  Atmosphere  Behind  Classified  Promotion 
— Kansas  City  Star  Tells  Prospects  How  to  Write 
Copy — Handling  Telephone  Ad  Takers 


*4^HERRY  HILL”  was  the  heading  of 
an  attractively  laid  out  full  page 
classified  promotion  advertisement  in  the 
■A  cti'  York  HeraJd  Tribune  this  week. 


'Herald  tribune 


"‘Cherrv  Hill”  rlussified  promotion 

page  from  .Veie  York  Herald  Tribune 

.As  every  Xew  A’orker  knows.  Cherry 
Hill  is  the  name  of  one  of  the  city’s 
oldest  and  most  picturesque  .sections. 

■’But.”  the  question  immediately  arises, 
“what  possible  connection  can  Cherry 
Hill  have  with  classified  advertising,  ex¬ 
cept  vaguely,  perhaps,  w  ith  the  real  estate 
classilication ?  What  indeed? 

The  question  was  carried  to  the  Herald 
I  rihune.  There  the  questioner  was  in¬ 
formed  that  all  iiromotion  copy  for  the 
))aper  is  written  by  Miss  Elsa  Lang. 
.Ask  her.  she  knows.  Miss  Lang,  how¬ 
ever,  doesn’t  talk  for  publication.  She 
lets  the  copy  she  writes  play  interpreter 
to  her  ideas.  .And  this  is  the  interpre¬ 
tation  : 

There  are  two  imjTortant  metluxls  of 
selling  classified  through  promotion  copy. 
I'irst  and  foremost  there  is  the  testi¬ 
monial  with  the  daily  reminder  to 
reader,-,  to  turn  to  the  back  pages  and 
the  classified  section.  Secondly  there  is 
copy  that  can  be  mainly  entertaining  and 
interesting  without  being  wasteful.  This 
second  tyiie  of  copy  is  most  neglected  by 
classified  promotion  writers.  They  ask. 
as  Editor  &  Pubi.isher  asked.  “AV’hat 
connection  is  there  between  Cherry  Hill 
anil  classified?” 

The  answer  is  that  this  type  of  copy 
puts  general  interest  and  atmosphere 
tiehind  classified.  It  will  be  noticed  in 
the  Cherry  Hill  advertisement  repro¬ 
duced  herewith  that  the  text  which 
swings  smoothly  through  an  entertaining 
description  of  the  old  section  of  New 
York  turns  very  easily  into  a  thought 
about  classified. 

Other  picturesque  sections  of  New' 
A'ork  will  lie  described  in  future  similar 
classifieil  promotion  for  the  New  York 
Herald  Tribune. 

Other  copy  written  by  Miss  Lang  has 
hinged  about  the  theme  of  the  “Classified 
Community.”  the  homely  human  interest 
of  classified.  She  has  also  written  pro¬ 
motion  copy  tying  up  classified  with 
books  and  reading  in  general.  .And  just 
to  lie  amusing,  single  column  cartoons 
were  used  at  one  time,  w'ith  humorous 
text  telling  the  funny  side  about  classified. 

.All  this,  it  is  explained,  puts  general 
interest  and  atmosphere  into  classified 
advertising,  a  function  secondary,  but  not 
to  be  neglected  for  the  daily  reminder 
and  selling  testimonial  copy. 


To  stimulate  activity  among  his  tele- 
ohone  advertisement  takers.  W.  H. 
H"rshe''.  classified  advertising  manager 
of  the  Cincinnati  Enquirer,  has  adopted  a 
ride  that  every  one  on  his  staff  must 
obtain  a  minimum  of  $25  a  day  in  ad¬ 


vertisements  in  order  to  remain  with  the 
department. 

Lively  competition  has  resulted  from 
the  rule.  Several  of  the  telephone  girls 
sold  as  high  as  $300  a  day  and  not  one 
took  in  less  than  $30.  For  the  two 
weeks  the  plan  has  been  in  operation 
the  average  of  the  department  has  been 
between  $35  and  $40  a  day. 

“The  advertisement  takers  are  becom¬ 
ing  exiiert  saleswomen,”  Mr.  Hershey 
said.  “In  many  instances  they  are  rais¬ 
ing  the  advertising  order  from  one-time 
copy  to  three  and  seven  consecutive  in¬ 
sertions.  They  are  also  assisting 
customers  to  arrange  the  advertisements 
in  an  intelligent  manner,  creating  a  high 
percentage  of  repeat  orders  and  satis¬ 
faction  from  patrons.” 


Suggestions  on  how  to  write  better 
help  wanted  ads  are  lieing  offered  by  the 
Kansas  City  Star  in  Ixixes  scattered 
through  its  classified  columns. 

"Do  not  defeat  a  sale  or  the  purpose 
of  your  ad  with  meaningless  abbrevia¬ 
tions  that  readers  do  not  understand, 
(xiod  copy  will  bring  response  from  de¬ 
sirable  applicants,”  the  Star  says. 

“State  positions  to  be  filled;  state 
necessary  experience  and  references  re¬ 
quired  ;  opiiortunity  of  advancement ; 
salary;  general  attractiveness  of  position; 
name  of  firm ;  when  to  apply ;  white  or 
colored ;  other  references." 

The  Star  advises  such  careful  prepara¬ 
tion  of  the  ad  before  it  is  phoned  to  an 
ad  taker. 


Henry  Eberle,  for  the  past  si.x  years 
at  the  classified  counter  of  the  Cincinnati 
Enquirer,  has  been  promoted  to  be  a 
street  solicitor  for  classified. 


AA’illiam  (j.  DeRosset,  classified  ad¬ 
vertising  manager  of  the  IVorccster 
(Mass.)  Rost  spoke  before  the  Civitan 
Club  of  AA'orcester  last  week. 


FLASHES 


Sweet  are  the  uses  of  geography.  One 
minute  Capt.  Charles  Lindbergh  is  a 
“gaunt  Missourian”  and  the  next  he  is  a 
"youthful  Detroiter.” — IVindsor  (Ont.) 
Rordcr  Cities  Star. 


Making  jicoplc  happy  is  a  simple  busi¬ 
ness.  Fill  the  child’s  stomach ;  fill  the 
woman’s  wardrobe;  fill  the  man’s  purse. 
— San  Francisco  CVironicle. 


AA’omen  are  said  to  have  little  inven¬ 
tive  genius,  but  we’ll  bet  that  one  of  them 
inventerl  alimony. — Florence  (Ala.)  Her¬ 
ald. 


If  it  were  only  as  easy  for  people  to 
raise  taxes  as  it  is  for  legislatures!— 
.  Itlanta  Constitution. 


.Alas,  it  is  man’s  fate  to  keep  on  grow¬ 
ing  older  long  after  he  is  old  enough!— 
Toledo  Blade. 


The  modern  girl  fills  her  hope  chest 
with  letters  her  sweetie  told  her  to  bum 
— lYindsor  (Ont.)  Border  Cities  Star. 


Some  radio  entertainers  play  on  the 
ordinary  saw'.  Listeners  could  suggest  a 
new  use  for  the  ordinary  axe. — Worcester 
(Mass.)  Gazette. 

This  smaller  paner  money  will  be  a® 
right  if  it  doesn’t  disappear  quicker. 
— Worcester  (Mass.)  Gazette. 


AVhat  a  swell  section  boss  was  lost  # 
one  of  our  railroads  when  MussoBw 
neglected  to  join  the  migration  orti 
here. — J.  J.  Montague  in  Kexf  Yori 
Herald  Tribune. 
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A  Few  Recent  Purchasers  of 
Intertype  IDEAL  News  Series 


Hershey  (Nebraska)  Times 
Frazee  (Minnesota)  Press 
Marfa  (Texas)  New  Era 
The  Seattle  Daily  Times 
Womens  Wear  Daily  (N.  Y.) 
Toronto  Daily  Star 
Altoona  (Pa.)  Mirror 
Cleveland  Plain  Dealer 
Shebeka  (Minn.)  Review 
Breman  (Indiana)  Enquirer 
Stuart  (Iowa)  Herald 
Portland  (Me.)  Star 
Gallatin  (Mo.)  Democrat 
Wilkes  Barre  (Pa.)  Pictorial 
Shreveport  (La.)  Caucasian 
Fall  River  (Mass.)  Herald 
St.  Augustine  ( Fla. )  Record 
Protection  (Kansas)  Post 
Drumright  (Oklahoma)  Journal 
The  New  York  Times 
Staten  Island  (N.  Y.)  Advance 
Catholic  News  (N.  Y.) 

Long  Island  City  Daily  Star 
Columbus  (Miss.)  Discoverer 
Freehold  (N.  J.)  Transcript 
Columbus  (Kans.)  Advocate 
St.  Paul  (Nebr.)  Phonograph 
Palmdale  (Calif.)  Reporter 
Stockton  (Calif.)  Record 
Montebello  (Calif.)  News 
Telluride  (Colo.)  Daily  Journal 
Rockyford  (Colo.)  Enterprise 


La  Nacion,  Buneos  Aires,  Argentine 

Burlington  (la.)  Hawk  Eye 

Porterville  (Calif.)  Recorder 

East  Rutherford  ( N.  J. )  Advertiser 

Norw’alk  (Ohio)  Reflector  Herald 

Gary  (Indiana)  Post  Tribune 

Catskill  Mountain  News,  Margaretsville,  N.  Y. 

Ector  County  News,  Odessa,  Texas 

Atlantic  County  Republican,  Mammonton.  N.  J. 

II  Risveglio  Coloniale,  Pittsfield,  Mass. 

Eastland  County  News  Ranger,  Texas 

Gray  County  Press,  Pampa,  Texas 

West  Texas  Gusher,  Odessa,  Texas 

Port  Umpqua  Courier,  Reedsport,  Oregon 

Daily  Record- Abstract,  Portland,  Oregon 

North  Arlington  ( N.  J. )  Plain  Dealer 

West  Hudson  Record,  Kearny,  N.  J. 

Bergen  County  Times,  Hackensack,  N.  J. 
Liberty  Bell,  Chicago,  Illinois 
Gloversville  (N.  Y.)  Leader-Republican 
Ionia  Count  J'  News,  Ionia,  Michigan 
West  Texas  Gusher,  Midland,  Texas 
Northwest  Review,  Winnipeg,  Canada 
The  Saratogian,  Saratoga  Springs,  N.  Y. 

New  Jersey  Courier,  Toms  River,  N.*J. 
Escondido  (Calif.)  Times  Advocate 
Woodlawn  (Pa.)  Gazette 
Greenville  (Pa.)  Progress 
Richmond  (Ind.)  Item 
Dallas  (Texas)  Times-Herald 
Mangura  (Oklahoma)  Star 


The  Intertype  Ideal  News  face,  originally  developed 
for  The  New  York  Times,  has  passed  the  rigid  tests 
of  optometrists  and  type  experts  throughout  the 
country. 

The  Ideal  News  face  is  a  familiar  face,  modified  only 
in  certain  details  to  meet  the  mechanical  problems 
of  modern  high  speed  newspaper  plants. 

All  of  its  fundamental  characters  which  made  it  live 
so  many  years  have  been  preserved. 


Write  for  specimen  and  literature  showing  why  the 
Ideal  News  face  is  so  easy  to  read. 


Intertype  matrices  will  run  in  other  slug-casting  machines 


Write  nearest  branch 
for  larger  specimens 


8  Point  on  Solid  Slug 


The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter- 
t\q)e  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of 
the  standard  newspaper  tj’pe  faces. 


It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly 
design  to  which  the  majority  of  news¬ 
paper  readers  are  accustomed,  and 
j’et  gives  a  clearness  to  print  which 
is  not  to  be  had  by  the  use  of  ordi¬ 
nary  lightface  type.  Intertj'pe  estab- 


7  Point  on  Solid  Slug 


The  Intertype  News  Series  is  meet¬ 
ing  the  approval  of  all  those  who  be¬ 
lieve  that  types  should  be  made  for 
the  needs  of  the  newspaper  reader. 
The  qualities  which  make  the  Inter¬ 
type  News  Series  easy  to  read  are  not 
free  from  the  usual  mannerisms  of  the 
standard  newspaper  type  faces. 

It’s  Familiar  and  Friendly. 

The  Intertype  News  Series  con¬ 
forms  to  the  familiar  and  friendly  de¬ 
sign  to  which  the  majority  of  newspa¬ 
per  readers  are  accustomed,  and  yet 
gives  a  clearness  to  print  which  is  not 
to  be  had  by  the  use  of  ordinary  light- 
face  type.  Intertype  established  the 
fact  that  easy  to  read  type  is  familiar 
type.  Unfamiliar  type  quickly  tires 
the  eyes.  Intertype  then  set  about  to 


6^2  Point  on  Solid  Slug 


The  Intertype  News  Series  is  meeting 
the  approval  of  all  those  who  believe 
that  types  should  be  made  for  the  needs 
of  the  newspaper  reader.  The  qualities 
which  make  the  Intertype  News  Series 
easy  to  read  are  not  free  from  the  usual 
mannerisms  of  the  standard  newspaper 
type  faces. 

It*s  Familiar  and  Friendly. 

The  Intertype  News  Series  conforms 
to  the  familiar  and  friendly  design  to 
which  the  majority  of  newspaper  read¬ 
ers  are  accustomed,  and  yet  gives  a 
clearness  to  print  which  is  not  to  be  had 
by  the  use  of  ordinary  light-face  type. 
Intertype  established  the  fact  that  easy 
to  read  type  is  familiar  type.  Unfa¬ 
miliar  type  quickly  tires  the  eyes.  Inter¬ 
type  then  set  about  to  improve  familiar 
type.  The  changes  from  old  standards 


5^  Point  on  5  Point  Slug 


81TH.  19  WEST— Gentleman  appreciating 

cleanliness:  electricity;  $7;  breakfast.  Haw¬ 
ley,  Schuyler  3155. 


84TH.  316  WEST  (Apt.  2E ) —Beautifully  fur¬ 
nished  double  room;  near  bath;  reasonable. 


85TH.  342  WEST  (Clarke  Studio),  profession¬ 
al  people,  business  girl,  elevator;  references. 


85TH,  327  WEST — Large,  front;  every  conve- 
nience;  housekeeping  privilege;  $10.  Ludwig. 


85TH  (2.345  Broadway ) —Large  front;  private 
bath,  foyer:  kitchen  privileges.  Weaver (46 1. 


85TH.  342  WEST — Lady  share  large  room 
lady;  piano,  twin  beds.  Hallock. 


85TH.  349  WEIST — Attractive  room, 
ftunily:  student  or  business  women. 


86TH  (Riverside  Drive ) —Artistically  fur¬ 
nished  room:  business  women;  references. 
Telephone  Trafalgar  9667. 


Designed  in  SVa, 
6^,  7  and  8  Point 


INTERTYPE  CORPORATION :  New  York  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  S.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 


( 


I 


I  s 


Editor  &  Publisher  for  June  4, 


WITH  THE  GENERAL  ADVERTISERS 


American  Oil  Burner  Association  “Experimenting”  with  Local  Dealer 
Campaign — New  England  to  Spend  $500,000 — Publishers 
to  Aid  Maine  Advertising  Drive 


\  X  experimental  local  dealer  campaign 
is  being  run  by  tbe  American  Oil 
Burner  Association  in  the  newspaiK'rs  of 
the  home  territory  of  one  of  the  associa¬ 
tion’s  directors,  J.  D.  Barnhill,  executive 
of  Lord  and  Thomas  &  Logan,  advertis¬ 
ing  agency  handling  the  account,  informed 
Kditok  &  I’ublishkr  tliis  week. 

This  is  not  to  be  confused  with  the 
campaign  being  conducted  by  the  Oil 
Heating  Institute,  reported  recently  by 
Editor  &  Pi  hi.ishkr.  The  last  named  ac¬ 
count,  also  handlerl  by  Lord  and  Thomas 
&  Logan,  was  described  by  Mr.  Barnhill 
as  "a  leadership  campaign,’’  conducted 
under  a  policy  of  paid  space  in  the 
magazines  and  free  space  in  the  papers. 

Larger  manufacturers  of  oil  burners 
arc  members  of  the  Oil  Heating  Institute. 
They  have  agreed  to  contribute  one  per 
cent  of  their  net  factory  earnings  for  ad¬ 
vertising,  and,  under  advice  of  Lord  and 
Thomas  &  Logan  are  spending  the  sum 
raised  exclusively  in  the  magazines,  ac¬ 
cording  to  Mr.  Barnhill,  who  has  in¬ 
formed  Editor  &  Puhlishkr  that  the  In¬ 
stitute  is  ‘‘a  $500,000  account.” 

Le(Kl  D.  Becker,  is  secretary  of  the 
American  Oil  Burner  Association,  New 
^'ork,  which  is  endeavoring  to  get  its 
local  dealer  members  to  buy  space  in 
their  home  town  papers.  In  this  news¬ 
paper  campaign,  now  "in  the  experimental 
stage,”  Ixird  and  Thomas  &  Logan  will 
simply  provide  the  mats,  Mr.  Barnhill 
said.  Mr.  Barnhill  declined  to  disclose  in 
what  city  the  experimental  local  dealer 
campaign  was  being  placed.  He  also 
would  not  predict  how  many  local  dealer 
associations  would  buy  space  at  local 
rates.  He  said  the  only  one  who  knew 
how  many  local  dealer  associations  there 
are  was  Mr.  Becker,  who  had  left  New 
York  this  week  to  attend  the  sales  con- 
veniion  of  the  Williams  Oil-O-Matic 
Company  to  be  held  in  Bloomington,  Ill., 
June  6-7. 

Railroads,  hotels  and  state  and  com¬ 
munity  publicity  bureaus  in  New  England 
will  spend  $500,000  this  year  in  adver¬ 
tising  New  England’s  recreational  attrac¬ 
tions  throughout  the  entire  United  States 
and  Canada,  according  to  schedules  re¬ 
cently  sent  to  the  New  England  Council. 

New  England  adverti.sements  will  ap¬ 
pear  in  newspapers  as  far  west  as  Chicago 
and  as  far  south  as  Washington,  carry¬ 
ing  the  “Come  to  New  England”  message. 
Work  by  the  New  England  Council  is 
along  the  line  of  co-ordinating  adver¬ 
tising  effort  in  the  interests  of  all  New 
England. 


Tourist  Commission,  greatly  stimulated 
the  influx  of  Americans  into  Cuba  de¬ 
spite  .some  of  the  adverse  conditions 
created  by  the  hurricane.  More  than 
5.000  additional  tourists  visited  Cuba 
during  the  past  season. 

Mr.  Suarez  is  stopping  for  a  few  days 
at  the  Biltmore  Hotel,  New  York. 
Magazines  were  used  during  the  past 
year,  but  present  plans  call  for  an  in¬ 
tensive  newspaper  campaign  in  tlie  states 
east  of  tile  Mississippi  River. 


The  Blanke  Refitied  Health  Coffee  & 
Tea  Coriioration  has  been  organized  at 
.‘st.  Louis,  with  $450.(K)0  capital  stock,  by 
C.  !•'.  Blanke,  president  of  the  C.  E. 
Blanke  Tea  &  Coffee  Company,  and  his 
associates  in  the  latter  company.  A 
national  advertising  campaign  in  maga¬ 
zines,  newspaiK-rs  and  trade  ivapers  will 
I'C  conducted  through  the  advertising 
agency  of  Nelson  Chesinan  &  C'o.,  St. 
Ivoiiis. 


SELLING  MARKET  JOINTLY 


Davenport  (la.)  Times  and  Democrat 
Issue  Joint  National  Rate  Card 


The  Dozen  fort  (la.)  Times  and  the 
Daz'enfort  Demverat  have  issued  a  joint 
rate  card  for  natiotial  advertising.  E.  P. 
-Adler  is  publisher  of  the  Times  and 
Frank  D.  Throop  is  publisher  of  the 
I  )emocrat. 

Commenting  on  the  move  Mr.  Throop 
said : 

"The  joint  rate  card  of  the  Times  and 
Democrat  does  not  indicate  a  reorganiza¬ 
tion  or  the  admission  of  the  Democrat  to 
the  Lee  Syndicate,  but  simply  means  that 
the  Davenport  market  will  be  sold  on  one 
rate  card  with  advertising  appearing  in 
iKith  Times  and  Democrat. 

"The  new  rate  of  14  cents  is  a  total  of 
the  rates  charged  by  the  Times  and 
Democrat  of  the  past.  We  newspapers 
feel  that  a  market  so  sold  is  an  advantage 
to  the  advertiser  and  provkles  better 
coverage  and  better  cooperation  with  less 
expense  of  administration  by  advertiser 
and  agency.” 


AD  TIPS 


Harry  Atkinson,  Inc..  322  South  State  street, 
(TiicaRo.  PlacinR  the  account  of  Bennett  ftod- 
ucts  Company,  Chicago. 


Hugh  Mitchell  of  New  York,  repre- 
.senting  the  H.  K.  McCann  .Advertising 
Company,  has  been  in  conference  with  the 
Maine  Development  Commission  which, 
under  present  plans,  will  function  July  16 
in  the  expenditure  of  $100,000  in  the  next 
two  years  for  advertising  the  State  of 
Maine. 

The  commission  will  run  a  series  of 
five  or  six  quarter-page  advertisements  in 
newspapers  of  large  cities  such  as  New 
York,  Boston.  Oeveland  and  Detroit, 
calling  attention  to  the  industrial,  agri¬ 
cultural  and  other  advantages  of  Maine. 

The  Maine  Daily  Newspaper  associa¬ 
tion  has  been  asked  by  the  commission  to 
name  a  committee  to  aid  the  latter  or¬ 
ganization  in  advertising  matters.  The 
newspaper  men  named  F.  B.  Nichols  of 
the  Rath  Times  and  W.  R.  Reed  of  the 
Ranaor  N^ezi's  to  serve  on  this  committee. 
Tliese  appointments  were  made  at  the 
(|uarterly  meeting  of  the  association  held 
in  .Augusta.  Those  present  were  Leigh 
D.  and  Charles  F.  Flvnt  of  the  Aui^usta 
Kennebec  Journal,  Fred.  R.  I^rd  and 
Roy  Ward  well  of  the  Portland  Press- 
Herald  and  L.  B.  Costello  of  the  I.ezvis- 
fon  Sun-Journal. 


NEW  OmCERS  OF  BUSINESS  PAPER  GROUP 


Officers  of  .Associated  Business  Papers.  Inc.,  photographed  at  French  Lick, 
Ind.,  where  the  annual  convention  was  held  recently.  They  are  (left  to  right): 
Frederick  Feiker,  New  York,  managing  director;  Joseph  Bragdon,  New  'York, 
president;  and  Merritt  Lum.  Chicago,  vice-president 


ADVERTISING  AGENCY  AFFAIRS 


A.  R.  Huffman  Named  Assistant  Manager  by  Austin  F.  Bement,  Inc. — 
Frowert  Opens  London  Office — Howard  Dickinson 
Retires  from  Agency  Business 


j  A  R.  HUFFM.AN  has  been  appointe<l 
assistant  manager  of  the  (Chicago 
office  of  .Austin  F.  Bement,  Inc.  Former¬ 
ly  he  was  with  I.onl  and  Thomas  & 
Logan.  Chicago.  For  two  and  a  half 
years  he  was  a  space  buyer  wuth  Porter 
Eastman-Byrne  Company,  (.'hicago. 


To  serve  .American  and  French  adver¬ 
tisers  in  England  and  South  .Africa,  the 
Percival  K.  Frowert  Company,  Inc.,  New 
York  advertising  agency,  has  opened  a 
Ixmdon  office,  with  Leslie  Childers  in 
charge. 


Hf)ward  W.  Dickinson,  vice-president 
of  the  George  Batten  Company,  retired 
from  agency  work  on  June  1. 


R.  S.  Heaton  has  been  appointed  vice- 
president  of  the  Prather-.Allen  .Adver¬ 
tising  Ckrmpany,  Cincinnati.  He  was 
recently  head  of  the  Cincinnati  office  of 
the  Campbell-Ewald  Company. 


Brooke,  Smith  A  French,  Inc.,  206  Eliot 
street,  Detroit.  Has  secured  account  of  the 
Kerieral  Motor  Truck  Company. 


Oappelow  Advertisinx  Agency,  1709  Wash- 
iuRton  avenue,  St.  Louis.  Placimt  the  follow¬ 
ing'  accounts,  R.  E.  Funston  Company,  St. 
Louis,  shellers  and  packers  of  pecans;  Stokely 
Bros.  &  Company,  Newport,  Tennessee,  grow¬ 
ers  and  canners  of  vegetables  and  Tebelmann 
Baking  Company,  St.  Louis,  cake  bakers. 


Henry  F.  Baker,  recently  president  of 
the  Pure  Silk  Hosiery  Mills,  Inc.,  Chi¬ 
cago  and  Chattanoftga.  Tenn.,  has  joined 
the  Corman  Company,  New  York  adver¬ 
tising  agency. 


GOLF  MEET  PLANNED 


Perry,  formerly  sales  and  advertising 
manager  of  the  Wilcolator  Company, 
Newark,  N.  J.  He  was  one  time  with 
the  Saturday  Evening  Post. 


S.  H.  Giellerup  has  returned  to  th« 
staff  of  the  George  Batten  Company, 
New  York. 


.Agnes  Carroll  Hayward,  western  man¬ 
ager  for  the  last  five  years  of  the  Frank 
Presbrey  Company,  Inc.,  in  Chicago,  has 
opened  up  her  own  office  as  advertising 
counsellor  and  specialist  in  advertising 
to  women. 


.A1  Mades,  formerly  with  several 
Seattle  newspapers,  has  been  appointed 
manager  of  the  Metropolitan  Advertis¬ 
ing  Service  in  the  (Central  Building, 
Seattle. 


The  .Advance  .Advertising  Company,  of 
Cleveland,  has  been  incorporated  with  a 
capital  of  500  shares  of  no  par  value 
common  stock. 


The  M.  P.  Gould  Company,  New 
A'ork  advertising  agency,  has  announced 
the  addition  to  its  staff  of  R.  S.  B. 


The  champions  of  the  Winter  and  tbe 
rival  Summer  .Advertising  Golf  League 
will  contest  for  national  golfing  honors  at 
the  Summer  League  tournament  to  be 
held  at  Cooperstown,  N.  Y.,  June  18  to  25. 


Crowell,  WBUams  &  Co.,  612  North  Michi¬ 
gan  avenue,  Chicago.  Has  been  appointed  to 
handle  the  advertising  of  Mme.  Huntingford 
I„ah<'ratortes,  Chicago,  manufacturers  of  a 
mouth  wash. 


"The  Largest  Business  of  Its  Kind  in  America" 


Erwin,  Was^  &  Co.,  844  Rush  street.  Chi¬ 
cago.  Ih-eparing  a  list  on  Carnation  Milk 
I’roducts  Company,  Oconomowoc,  Wisconsin. 


Groesbeck-Heam,  Inc.,  415  T.,exington  avenue. 
New  York.  Now  making  plans  for  the  Na- 
ti<;nal  Onion  .Association. 


HOTALING’S  NEWS  AGENCY 

NEW  YORK 

Distributors  of  Out-of-Town  Newspapers 


Kling-Gibson  Company,  .310  South  Michigan 
avenue,  (liicago.  Now  placing  the  .account 
I  f  \'inceniies  Radio  Company. 


Pickus-Webs  Company,  307  North  Michigan 
avenue,  Chicago.  Issuing  schedules  to  news- 
"apers  generally  on  Hollenhach  &  Company, 
Chicago,  manufacturers  of  sausages. 


RETAIL  BRANCHES 

NEWS-STANDS— 43rtl  A  Broaawmy  WOOLWORTH  BUILDING 

North  End  of  Tha  Times  Bldg.  Barday  St.  Entraace 

FOREIGN  NEWS  DEPOT 
The  TIMES  BUILDING 


Spector  A  Goldensky,  City  Centre  Building, 
ITiiladelphia.  Has  secured  account  of  the 
Rath  Manufacturing  Company.  Philadelphia. 


Tumer-Wagener  Company,  400  North  Michi¬ 
gan  avenue,  Oiicago.  Issuing  schedules  to 
daily  newspapers  on  Mills  Chemical  Company, 
Girard,  Kansas. 


FROM  “NEWSPAPER  HEADQUARTERS,”  308  We»t  40th  STREET. 
We  make  five  deliverie#  daily  to  the  principal  hotel  newa-atanda. 
(Call  Longacre  4649) 


.Advertising,  according  to  Miguel 
Suarez,  chairman  of  the  Cuban  National 


O.  S.  Tyson  A  Co.,  Inc.,  16  East  4Ist  street, 
\ew'  York.  Placing  account  of  the  T,.awrenre 
Cement  Company.  New  York,  to  advertise 
their  Dragon  Portland  cement. 


Any  daily,  Sunday  or  weekly  newapaper  in  the  world  aecured.  Low 
pricea  quoted  on  quantity  and  atanding  ordera. 

Back  numbera  of  New  York  and  out-of-town  newapapera  carried  in  atock. 
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THE  PROVIDENCE  NEWS  is  satisfied 
with  the  dependable  service  of  their 

**CLINEI  SYSTEM”  of  Press  Control 


CASTIMN  SC^CSlNTATiveS 
^AVNC.  SUHNS  S  smith.  Iw«. 


Prarklmc*  N»w.  Block.  50  Wcybouol  SlraM 
PROVIDENCE.  R.  I. 


T*tAtu»ii>'«  orriei 


February  24,  1927 


Cline  Slectrlc  Ufg.  Co., 
47  West  34th  Street, 

Hew  York  City. 


Attention  Mr.  R.  J.  Baker 


Gentlenen: 


We  are  pleased  to  express  our  complete  satis* 
faction  of  the  100-H.P.  drive  Installed  by  you  last 
September.  We  find  It  to  be  a  great  Improvement  over 
our  old  drive,  and  due  to  the  absence  of  back  lashing 
It  should  materially  extend  the  life  of  our  press. 

Where  we  formerly  found  It  necessary  to  replaoe  shear¬ 
ing  pins  weekly,  we  have  not  made  a  replacement  since 
the  operation  of  the  new  drive.  The  automatic  control 
Is  another  splendid  feature,  and  Mr.  Coonan,  the  fore¬ 
man  of  our  pressroom,  has  said  that  Its  pick-up  from 
one  speed  to  another  Is  remarkably  steady  and  eliminates 
all  Jolting  of  press  gears. 

I  know  there  are  other  excellent  features 
about  the  drive  which  I  do  not  now  recall,  but  1  take 
pleasure  In  saying  It  has  given  complete  satisfaction, 
and  we  are  delighted  with  Its  dependable  performance. 

Very  truly  yours. 


Treasxirer, 


RlWsOEG 


The  Cline  Electric  Mfg.  Co.  furnish 
Motors  and  Control  Equipments  for 
Printing  Presses  and  Auxiliary  Machinery 
for  Newspaper  and  Job  Presses. 


Cline  Electric  Mfg.  Co. 


MAIN  OFFICE,  CONWAY  BUILDING,  111  W.  WASHINGTON  ST.,  CHICAGO,  ILL. 


WESTERN  OFFICE 
FIRST  NAT’L  BANK  BLDG. 
SAN  FRANCISCO 
CALIFORNIA 


EASTERN  OFFICE 
MARBRIDGE  BLDG. 
47  WEST  34th  ST. 
NEW  YORK  CITY 


INDIANAPOLIS 


4  S  a  climax  to  a  circulation  contest 
anionji  the  carriers  in  Worcester  and 
si’rronndinf;  towns,  the  It  orccslcr 
(Mass.)  Ei'cninii  I’ost  hrousht  the  24 
winners  to  New  N'ork.  May  2S,  on  a 
three-day  siKhtseeing  trip. 

The  journey  from  Worcester  to  Xew 
London  was  made  by  bus,  the  rest  of  the 
trip  by  Sound  steamer.  In  charge  of  the 
boys  were  James  T.  Kelly,  assistant  cir¬ 
culation  manager;  I.  Isenberg,  coutity 
circulation  manager ;  Walter  C.  I’eaudoin, 
county  road  man,  and  Martin  j.  Kelly, 
city  district  matiagcr.  The  party  made 
the  Hotel  Mc.Mpin  its  headtiuarters,  and 
were  treated  to  the  best  of  everything  liy 
the  pajter. 

In  planning  the  trip,  II.  II.  Sloan,  the 
I’ost's  circulation  manager,  got  in  touch 
with  F".  W.  Hope,  promotion  manager  of 
Editor  &  Piblisher.  Mr.  Bope  ar¬ 
ranged  the  itinerary  for  the  boys,  mak¬ 
ing  sure  that  they  saw  the  sights  of  Xew 
York.  Mr.  Bope  is  shown  with  the  boys 
in  the  jncture  reprcxluced  above,  taken 
by  Editor  &  Pubi.isher’s  .staff  photog¬ 
rapher  at  Grant’s  tomb. 

John  II.  J.  Kuntz,  circulation  manager 
of  the  Lancaster  (Pa.)  Intelligencer  and 
Xcti's  Journal,  and  Fred  L.  Kendal,  city 
carrier  manager,  also  brought  a  group  of 
17  boys  to  Xew  York  last  week  to  see 
the  sights.  The  trip  was  awarded  for 
generally  good  route  work. 

Three  Trenton  newsdealers  have  been 
fined  $1()0  each  by  Vice-Ghancellor  Bent¬ 
ley  for  violation  of  an  order  of  the  court 
of  chancery  for  interfering  with  the  sale 
of  Xew  York  newspapers  in  Trenton. 

The  court  granted  an  injunction 
against  the  Trenton  newsdealers  restrain¬ 
ing  them  from  interfering  with  New 
^’ork  newspapers  pending  a  dispute  over 
the  prices  of  the  newspapers.  “Mickey” 
Tracey',  Tony  Calu,  and  John  Fucccllo 
were  the  defendants  fined. 

The  oratorical  contest  on  the  Consti¬ 
tution  conducted  by  a  .group  of  important 
newspapers  has  come  to  a  close  for  this 
year. 

The  contest  was  under  the  direction  of 
the  .\merican  Publishers’  Committee, 
consisting  of  Frank  B.  Noyes,  of  the 
IVashington  Star,  chairman ;  Adolnh  S. 
Ochs,  of  the  Ne7V  York  Times;  Walter 


.Strong,  of  tile  i  hicagu  Daily  Xcics: 
William  1..  McLean,  Jr.,  of  the  Tltila- 
dcIfliM  Bulletin ;  Frederick  I.  Thompson, 
of  the  Mobile  KcgLfter;  Irwin  Kirkwood, 
of  the  Kansas  City  Star,  and  Harry 
Chandler,  of  the  Los  .Ingcles  Times. 

•Sam  Frank,  assistant  circulation  man¬ 
ager  of  the  Bayonne  (X.  J.)  Times. 
sailed  May  28  with  his  mother  tor  a  two 
months’  tour  of  luiroix-.  Mr.  Frank  is 
only  20  years  okl.  He  owns  three  trucks 
u.sed  by  the  Times  in  serving  various 
dealers  of  the  city.  Xine  years  ago  he 
was  a  newsboy  for  the  Times. 

Sidney  1).  Long,  business  manager  of 
the  ll'icliita  (Kan.)  Eagle  and  Livening 
Eagle,  this  week  reported  that  the  new- 
evening  paper  has  had  a  “remarkable 
welcome”  by  the  city.  On  May  21,  the 
paper  printed  a  puhlisher’s  sworn  af¬ 
fidavit  giving  the  total  citv  circulation  as 
16,348. 

Morning  and  Evening  Eagles  are  be¬ 
ing  offer^  at  a  joint  rate  of  20  cents  a 
week,  including  the  Sunday  edition. 

George  Young,  Catalina  swim  winner, 
will  aiipear  in  Richmond,  Va.,  June  25i. 
under  the  auspices  of  the  Richmond 
Xetes-Leader.  to  participate  in  the  news- 
pajK-r's  seventh  annual  water  meet. 

George  L.  Adams,  formerly  w  ith  the 
circulation  department,  Seattle  Times. 
has  established  at  406  Battery  street  a 
new  business,  termed  the  Adams  Xews 
Company,  which  is  handling  national 
magazines  on  a  wholesale  basis. 

ADVERTISING  SMOKER  IN  N.  Y. 

More  than  2,500  tickets  were  sold  for 
the  smoker  given  on  Eriday  evening  this 
week  at  the  69th  Regiment  .Armory  in 
Xew  York  by  the  Advertising  Men’s 
Post  of  the  American  Legion.  Money 
raised  was  to  be  given  for  Mississippi 
tiood  relief.  In  charge  of  arrangements 
were  Herbert  Schaeffer,  of  the  William 
H.  Rankin  Company,  and  Frank  Miller, 
of  the  Kelly- Smith  Company,  Xew  York 
newspaper  representatives.  Both  Mr. 
Schaeffer  and  Mr.  Miller  are  vice-com¬ 
manders  of  the  post.  James  C.  Brewer 
of  the  Seaman  Paper  Company  is  com¬ 
mander.  The  membership  now  totals 
more  than  500. 


And  fortunately  for  advertisers,  one  news¬ 
paper  dominates  the  territory.  In  daily 
circulation,  in  advertising  volume,  in  jour¬ 
nalistic  prestige.  The  Indianapolis  News 
is  the  out-and-out  leader — and  has  been 
so  fjr  years!  The  NEWS  sells  The 
Indianapolis  Radius — no  other  advertising 
cost  is  necessary. 


^he  Indianapolis  News 

^hc  Indianapolis  Radius 

FRANK  T.  CARROLL,  Advertising  Director 


DAN  A.  CARROLL 
110  Ejst  42nii  St. 


.  J.  E.  LUTI 

Chicago:  Tower  BIJj. 


Here  in  the  compact  area  of  The 
Indianapolis  Radius  are  2,000,000 
prosperous  people,  unified  by  race,  geog¬ 
raphy,  transportation,  language,  and 
mutual  interest.  .  .  .  Every  factor  favor¬ 
able  to  profitable  selling  is  present  here! 


Indianapolis  is  the  heart  of  trade  for  The 
Indianapolis  Radius.  It  is  the  industrial 
center,  the  financial  center,  the  jobbing 
center,  the  shopping  center,  the  news 
center. 


Worcester  (Mass.)  Evening  Post  Brings  24  Carriers  to  New  York 
— And  Lancaster  Intelligencer  Conies,  Too — 

Trenton  Newsdealers  Fined 


The 

Indianapolis 

Radius 

— Indianapolis  and  the  70- 
mile  radius  it  directly  influ¬ 
ences.  ■ 

— 2,000,000  population  — 
over  92 %  native  born  wh i te. 
— annual  purchasing  povi’er 
$750,000,000. 

— high  standards  of  living 
and  buying — Indianapolis, 
the  t-wenty-firstcityin  U.S., 
is  thirteenth  in  retail  sales; 


Group  of  twenty  If  orcesler  (Mass.)  Post  carrier  boys  and  four  executives  of 
the  circulation  department  photographed  at  (iraiit's  Tomb.  Xew  \.ork.  May  30. 
The  boys  won  the  trip  to  Manhattan  in  a  recent  contest  for  new  readers.  Staml- 
ing  in  the  rear  now  are  (left  to  right):  Martin  J.  Kelly,  city  district  manager; 
Walter  C.  Beaudoin,  county  road  manager;  Janies  T.  Kelly,  assistant  circula¬ 
tion  manager  and  1.  Isenberg.  county  circulation  nianager.  Stamling  at  left, 
front  row:  F.  W.  Bope.  promotion  nianager.  Editor  &  Publisher. 


One  newspaper 
sells 

this  rich  market 


BUILDING  NEWSPAPER  CIRCULATION 


Worcester  (Mass.)  Evening  Post  Brings  24  Carriers  to  New  York 
— And  Lancaster  Intelligencer  Comes,  Too — 

Trenton  Newsdealers  Fined 
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The  Richmond  News  Leader  Leads  in  every  phase  oC 
newspaper  supremacy. 


“The  News  Leader  Covers  Richmond  Like  A  Roof”  is  a  fact — not  a  mere  slogan.  There  are 
only  two  other  newspapers  in  the  United  States  with  as  great  a  degree  of  saturation  of  their 
markets  as  The  Richmond  News  Leader. 

The  News  Leader  also  reaches  and  covers  the  thirty  counties  which  comprise  Richmond’s  trad¬ 
ing  area — making  a  total  coverage  of  550,000  people  with  a  tremendous  purchasing  power. 

The  Richmond  News  Leader  has  the  largest  circulation  of  any  newspaper  in  Virginia. 

ADVERTISING  In  both  foreign  and  local  advertising  The  News  Leader  leads  in  Richmond.  In  1926  The  News 
LINEAGE:  Leader  gained  581,826  lines  of  advertising,  while  the  other  Richmond  paper  lost. 

CONFIDENCE:  The  News  Leader  has  the  confidence  of  its  advertisers — and  of  its  reading  public.  The  citizens 
of  Richmond  and  a  large  part  of  Virginia  have  come  to  dep>end  upon  the  reliability  and  the 
policy  of  The  Richmond  News  Leader. 


National  Representatives 

KELLY-SMITH  COMPANY 

Marbridge  Bldg.  Waterman  Bldg.,‘  Atlantic  Bldg., 

New  York  City  Boston,  Mass.  Philadelphia,  Pa. 

J.  B.  KEOUGH,  ATLANTA.  GA. 


Tribune  Tower 
Chicago,  Ill. 


Advertise  to  Richmond  and  its  Trading  Area  through  Virginia’s  Greatest  Newspaper 

Mdtmond 

NEWS  LEADER 

**On  News  Leader  Square** 

CoVetrs  Siichmon^  jOkfi  a  Sio€^ 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 


L.  M.  Siler  of  NEA  Service,  Finds  Lindbergh  a  Good  Newspaper  Man — 
Current  Radio  New  Feature  Offered  by  International — Post 
Syndicate  Has  Insurance  Feature 


IX(iS  and  tlie  world  in  general  have 
praised  Capt.  Charles  A.  Lindbergh 
as  a  courageous  airman  and  an  all-round 
likable  fellow.  Now  L.  M.  Siler,  of 
NEA  Service,  Inc.,  has  “discovered”  him 
as  a  really  good  newspaper  man. 

Since  the  iVeztf  York  Times  had  bought 
the  rights  to  the  Captain’s  signed  stories 
on  the  New  York  to  Paris  adventure, 
NEA  also  wanted  by-line  material.  Mr. 
Siler,  who  is  manager  of  the  New  York 
bureau  of  NEA,  found  what  he  wanted 
in  the  detailed  reports  Lindbergh  had 
made  to  the  air-mail  service  covering  the 
hair-raising  escapes  from  death  he  has 
had  in  airplane  accidents. 

"These  reports  were  as  though  written 
by  a  highly  trained  newspaper  reporter,” 
Mr.  Siler  said.  “No  detail  was  lacking. 
The  stories  didn’t  have  to  be  ‘dressed  up’ 
at  all.” 

The  reports  made  by  Lindbergh  made 
two  separate  articles,  which  were  dis¬ 
tributed  to  clients  by  NEA. 


Austin  C.  Lescarboura,  formerly  man¬ 
aging  editor  of  the  Scientific  American, 
is  writing  “Current  Radio,”  offered  by 
International  Syndicate,  Baltimore,  Md. 


Frank  J.  Williams  has  written  a  series 
of  15  articles  for  the  Post  S>'ndicate, 


Inc.,  New  York,  on  “The  Rise  of  the 
Great  Insurance  Houses.” 


Zoe  Beckley,  writer  for  Famous  Fea¬ 
tures  Syndicate,  Inc.,  New  York,  is  tour¬ 
ing  the  middle  west  to  obtain  interviews 
with  prominent  women  leaders  for  her 
forthcoming  series  on  “Speaking  of  Pro¬ 
hibition.” 


George  C.  Clark,  an  artist  formerly  on 
the  staff  of  the  Cleveland  Press,  has 
joined  the  art  staff  in  the  New  York 
office  of  NEA  Service,  Inc.  He  succeeds 
L.  W.  Redner,  resigned.  NEA  has  cre¬ 
ated  a  new  strip,  based  on  the  Book  of 
Knowledge.  Te.xt  is  being  handled  by 
W.  R.  Braucher,  while  art  is  by  P.  V. 
Bessey. 


John  T.  McCutcheon,  cartoonist  for  the 
Chicago  Tribune,  and  John  C.  Shaffer, 
publisher  of  the  Chicago  Evening  Post, 
are  among  the  Chicago  Hoosiers  who 
left  June  4  to  attend  the  third  annual 
Indiana  Literary  Field  Day  at  Culver 
Militarj'  .\cademy.  Culver,  Ind. 


Among  the  first  biographies  of  Capt. 
Charles  A.  Lindbergh  are  those  written 
by  George  B.  Fife  for  the  New  York 
World  Syndicate,  and  by  M.  D.  Tracy 
for  the  United  Press. 


WOMEN  IN  ADVERTISING  AND  JOURNALISM 


Dorothy  Dayton,  New  York  Sun,  Interviews  Mrs.  Coolidge — Miss  Saville, 
Christian  Science  Monitor,  Named  President  of  Boston  Library 
Group — ^Mrs.  Walters  Heads  Houston  Club 


lAOROTHY  DAYTON,  special  writer 
^  of  the  Nezv  York  Sun,  this  week 
interviewed  Mrs.  Calvin  Coolidge,  Wash¬ 
ington,  reporting  that  the  First  Lady  of 
the  Land  leads  a  more  strenuous  life  as 
a  house  manager  and  a  social  leader  than 
is  generally  known. 


Miss  Gladys  L.  Saville,  librarian  of  the 
Christian  Science  Monitor,  Boston,  has 
been  elected  secretary  of  the  Special 
Libraries  Association  of  Boston,  Mass. 


Mrs .  Bertie  Lee  Walters  has  been 
elected  president  of  the  Houston  Wo¬ 
man’s  Advertising  Club.  Mrs.  M.  L. 
Gill  was  elected  vice  president ;  Mrs. 
E.  B.  Bennett,  corresponding  secretary; 
Miss  Elizabeth  Leavenworth,  recording 
secretary,  and  Miss  Mary  Dickey,  treas¬ 
urer. 


Miss  Elmira  Owens  has  been  named 
society  editor  of  the  Okmulgee  (Okla.) 
Times.  She  succeeds  Mrs.  Lillian  Gard¬ 
ner  Croom,  who  died  two  weeks  ago. 


Mrs.  Irita  Van  Doren,  editor  of  the 
New  York  Herald  Tribune  “Books”  re¬ 
turned  on  May  28  from  a  six  weeks’ 
business  trip  to  Europe. 


Anna  Cutler,  writer  of  the  Shoppers’ 
Column  of  the  Cincinnati  Enquirer,  has 
arranged  to  do  her  column  and  a  mono¬ 
logue  by  radio  every  week  for  WSAI. 


Miss  Elizabeth  Emmons  has  joined  the 
New  York  Herald  Tribune  Institute  staff 
as  dietitian.  Miss  Emmons  is  taking  the 
place  of  Lettie  Gay,  regular  Institute 
dietitian,  who  is  on  leave  of  absence  until 
November.  Miss  Emmons  is  a  graduate 
of  Cornell  University,  and  has  been  writ¬ 
ing  booklets  on  home  economics  and  food 
testing. 


Miss  Rose  Seltzer  of  the  Cincinnati 
Enquirer  classified  staff  has  been  ap¬ 
pointed  first  classified  assistant  by  W.  H. 
Hershey,  classified  manager. 


Jeannette  Carroll  was  re-elected  presi¬ 


dent  of  the  Women’s  Advertising  Qub 
of  Providence,  R.  I.,  May  23. 


Miss  Martha  Dalrymple,  of  the  New 
Orleans  Item-Tribune  staff,  has  been  ap¬ 
pointed  dramatic  editor.  She  was  on  the 
staff  of  the  Chicago  Daily  Journal  two 
years  and  is  a  graduate  of  the  University 
of  Wisconsin. 


THIRD  DISTRICT  ELECTS 


Allen  T.  Pryor  of  Greensboro  Heads 
Regional  1.  A.  A.  Clubs 

Allen  T.  Pryor,  of  Greensboro,  was 
elected  chairman  of  the  third  district. 
International  Advertising  Association,  at 
the  final  business  session  of  the  conven¬ 
tion  in  Greensboro,  Thursday,  May  25. 
He  succeeds  B.  Y.  Kinzey,  of  Richmond, 
Va.  Other  officers  elected  were  John 
Poole,  of  Washington,  D.  C.,  vice-chair¬ 
man,  and  A.  S.  Myers,  of  Greensboro, 
secretary-treasurer. 

The  1928  convention  will  be  held  in 
Greensboro  next  spring,  this  city  being 
chosen  unanimously  for  the  second  con¬ 
secutive  time.  Reports  of  the  various 
advertising  clubs  of  the  southeastern  dis¬ 
trict,  and  discussion  of  the  International 
Advertisers’  Association  convention,  to 
be  held  at  Denver,  Col.,  at  an  early  date, 
featured  the  closing  session. 

Plans  for  organizing  advertising  bodies 
in  each  of  the  eight  states  comprising 
the  third  district  were  announced. 


MARRIED  67  YEARS 

In  its  search  for  the  oldest  married 
couple  in  Brooklyn  or  on  Long  Island,  to 
whom  special  honors  will  be  paid  in  con¬ 
nection  with  the  centenary  of  the  Mansion 
House  on  Brooklvn  Heights,  on  May  30, 
the  Brooklyn  Eagle  has  discovered  a 
couple  who  have  been  married  for  67 
years  and  6  months.  This  venerable 
Darby  and  Joan  are  Capt.  and  Mrs.  E. 
Ruckman  Wicks  of  Amityville,  L.  I.,  who 
were  married  on  Deceml^r  16.  1859,  and 
who  have  ever  since  made  their  home  in 
that  Long  Island  village.  Capt.  Wicks 
is  90  years  old;  his  wife  is  85. 


The 

Wichita  Eagle 

Kansas^  Greatest  Newspaper 
Now  Giving 

A  24-hour  News 
Service 

Morning — Evening — Sunday 

New  Rate  Card 

Effective  June  1,  1927 


Morning  Eagle . 15c.  per  agate  line  flat 

Morning  and  Eve.  Eagle  18c  per  agate  line  flat 

Sunday  Eagle . 17c.  per  agate  line 

Sat.  Eve.  and  Sun.  Morning,  20c.  per  agate  line 


Combination  Not  Compulsory 


Evening  Eagle  sold  onlg 
in  combination. 


The  Wichita  Eagle  offers  advertisers  the  great¬ 
est  city,  suburban  and  total  coverage  obtainable 
in  Wichita. 


Represented  Nationally  by 

The  S.  C.  Beckwith  Special  Agency 

World  Bldg.,  New  York;  43  No.  filst  St.,  Philadelphia;  Union  Trust 
Bldg.,  Chicago;  Interstate  Bldg.,  Kansas  City;  Syndicate  Trust  Bldg., 
St.  Louis;  Ford  Bldg.,  Detroit;  Atlanta  Trust  Bldg.,  Atlanta;  Sharon 
Bldg.,  San  Francisco;  Higgins  Bldg.,  Los  Angeles. 
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20,681,928 


Pairs  of 

EYES 
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Think  of  this  vast  number  of  people — enough  to  fill  the  Sesqui  Stadium  at 
Philadelphia  137  times;  the  Yale  Bowl  258  times;  the  Yankee  Stadium  333  times 
— enough  to  fill  to  overflowing  three  cities  like  Greater  New  York. 

All  these  people — nearly  one-fifth  of  the  entire  population  of  the  United 
States — are  now  enjoying  the  eye  comfort  that  comes  with  the  use  of 


''TRADE  LI  ^  OTYPE  MARKS 


IONIC  No.  5 

Newspapers  in  all  parts  of  the  country,  with  a  combined  circulation  of  6,893,- 
976,  already  have  adopted  it — and  statistics  tell  us  there  is  an  average  of  at  least 
three  readers  to  each  paper. 

This  is  not  the  accomplishment  of  years,  but  of  months — for  Ionic  was  un¬ 
heard  of  a  year  ago.  Metropolitan  dailies  and  rural  weeklies  find  it  equally  well 
suited  to  their  needs.  It  is  made  in  four  sizes — 5J4,  6^,4  and  7  Point. 

Ionic  is  a  space  saver,  an  eye  saver,  and  a  time  saver  in  the  stereotyping  depart¬ 
ment  and  pressroom.  It  has  the  hearty  approval  of  internationally  known  eye 
specialists,  psychologists,  educators,  publishers,  advertisers  and  readers. 

The  eyes  of  the  world  are  on  Ionic. 


Mergenthaler  Linotype  Company 

BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Representatives  in  the  Principal  Cities  of  the  World 


•  TRADE 


LINOTYPE 


MARK* 


Linotyped  in  Caslon  No.  j  and  Cloister  except  large  title  lines 
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PAID  PUBLICITY  MEN  STIFLE  NEWS  ALONG 
RIVIERA— OFFICIALS  HOSTILE 

Difficulties  of  Reporting  Told  by  Correspondent — Favorable 
Propaganda  Demanded — Writers  Summoned  by  Police 
— Anglo-American  Group  Growing 

By  A  RIVIERA  CORRESPONDENT 


'^|■'HREE  years  ago  the  French  Riviera 
knew  nothing  about  Anglo-American 
newspaper  men.  English  and  .■\merican 
syndicates  and  individual  newspapers 
were  largely  represented  by  French  re¬ 
porters  attached  to  one  or  another  oi 
the  local  French  papers.  A  growing  in¬ 
crease  in  the  number  of  important  British 
and  American  visitors  and  year-around 
guests,  together  with  a  realization  that 
much  important  news  on  the  Riviera  had 
formerly  been  stifled  by  the  paid  pub¬ 
licity  agents  of  the  various  centres,  such 
as  Monte  Carlo,  led  first  to  the  idea  of 
sending  “special  correspondents”  from 
Paris  and  London,  and  finally  resulted 
in  keeping  English-speaking  reporters  in 
the  district — some  for  the  winter  season 
and  some  the  year  around. 

This  rapid  increase  in  the  number  of 
Anglo-American  newspapermen  on  the 
Riviera  has  developed  a  peculiar  situa¬ 
tion.  The  French  directors  of  the  vari¬ 
ous  cities’  Boosters  Clubs,  the  various 
hotel  organizations,  and  the  wide-spread 
and  powerful  propaganda  department  of 
Monte  Carlo  (which  includes  tw'o  clever 
English-speaking  writers,  whose  business 
it  is  to  supply  the  world  with  the  proper 
sort  of  news  regarding  the  gambling  cen¬ 
tre  of  the  world)  express^  themselves 
as  amazed  at  the  fact  that  the  papers  of 
England  and  America  had  not  been  satis¬ 
fied  with  the  former  service.  The 
French  journalists  who  had  formerly  held 
the  jobs  then  went  out  of  their  way  to 
point  out  that  the  news  that  the  new¬ 
comers  were  sending  from  the  Riviera 
was  often  of  such  a  sensational  character 
that  it  could  not  be  printed  in  the  district. 
Reports  of  suicides  in  Monte  Carlo — 
always  officially  denied  by  every  person 
except  those  who  were  on  the  spot — were 
cited. 

Some  months  ago  a  disaster  of  a  land¬ 
slide  at  Roquebilliere.  near  Nice,  was 
by  mischance  reported  in  a  prominent 
London  paper  as  having  occurred  in  a 
suburb  of  Nice.  The  town  is  actually 
situated  20  miles  from  Nice.  The  Eng¬ 
lish  correspondent  was  called  before  the 
police,  and  even  after  he  had  shown  car¬ 
bon  copies  of  his  telegrams  and  proved 
that  an  agency  report,  sent  by  a  local 
Frenchman,  was  responsible  for  the  error 
in  his  paper,  he  was  told,  that  a  second 
offense  would  result  in  his  expulsion 
from  France.  Further  comedy  was 
added  when  the  City  Fathers  of  Nice  an¬ 
nounced  that  they  intended  to  sue  the 
said  paper  for  libel. 

The  climax  came  when  the  report  of 
troop  concentration  on  both  sides  of  the 
Franco-Italian  border  was  sent  from 
Nice.  With  a  dozen  tanks  in  plain  sight 
in  the  Gare  de  Riquier  (Nice)  the  au¬ 
thorities  attempted  to  deny  that  there 
was  any  movement  of  troops  or  muni¬ 
tions.  The  Garibaldi  arrest  operated  in 
Nice  was  denied  until  the  prisoner  had 
arrived  in  Paris.  Two  weeks  after  the 
Fascist  affair  had  died  down  foreign  cor¬ 
respondents  learned  that  all  of  their  tele¬ 
grams  which  looked  at  all  suspicious  had 
been  sent  to  the  Prefecture  for  censor¬ 
ship  before  they  were  sent. 

Then  the  war-clouds  disappeared,  the 
Roquebilliere  disaster  was  seemingly  for¬ 
gotten — but  the  tourists  failed  to  appear 
in  the  numbers  expected.  The  officials 
and  the  local  press  made  a  determined  as¬ 
sault  on  the  foreign  journalists,  attempt¬ 
ing  to  blame  them  for  having  killed  the 
season.  One  English  reporter,  who  was 
especially  charged,  attempted  to  prove 
that  it  was  the  high  cost  of  living,  fol¬ 
lowing  the  lowering  of  the  exchange  rate, 
that  had  ruined  the  season.  He  wired 
a  story  giving  comparative  prices  for 
food  and  drink,  covering  this  year  and 
last,  and  was  eventually  informed  by 
friends  that  certain  committees  on  the 
Riviera  considered  him  undesirable. 
"Were  my  figures  true?”  he  asked.  "Cer¬ 


tainly,  but  those  are  not  the  news  items 
that  should  be  sent  regarding  the  Ri¬ 
viera.”  The  Syndicate  dTnitiative  of 
Nice  now  subscribes  to  English  press- 
cutting  services  so  as  to  keep  track  of 
what  the  foreigners  send. 

Following  the  campaign  against  the 
foreign  newspapermen  conducted  by  the 
local  papers  and  the  local  booster  com¬ 
mittees  it  was  decided  to  form  a  club 
of  foreign  correspondents  including  any 
and  all  who  wrote  for  papers  outside 
of  France,  or  for  papers  in  France  pub¬ 
lished  in  other  than  the  French  language. 
From  40  to  SO  members  were  recruited. 
The  new  organization  came  near  to  blow¬ 
ing  up  at  its  second  luncheon  when  the 
President  of  the  Syndicate  d’Initiative  de 
Nice  So  apparently  insulted  one  of  the 
members,  a  doyen  of  the  Anglo-Ameri¬ 
can  press  association  of  Paris,  that  the 
remainder  of  the  speeches  had  to  be  dis¬ 
continued.  The  English  journalist  had 
but  asked  for  co-operation  between  the 
local  booster  groups  and  the  foreign  press. 
The  reply  was  to  the  effect  that  if  he 
wanted  his  news  with  his  coffee  and 
rolls  in  the  morning,  etc. 

A  group  of  foreign  journalists  on  the 
coast  will  for  a  long  time  prove  an  im¬ 
possibility  because  of  the  language  ques¬ 
tion.  The  make-up  at  present  roughly 
includes  3  Americans;  14  British;  3  Ger¬ 
mans  ;  3  Australians ;  6  Italians ;  and  a 
number  more  than  equal  to  the  above  of 
Spaniards,  Czechs,  Austrians,  Hun¬ 
garians,  Danes,  Swedes,  Russians  (God 
knows  what  papers  they  w’rite  for),  a 
Chinaman,  a  man  from  Indo-China,  an 
Egyptian,  etc.  A  majority  of  these  men 
make  their  living  from  the  news  items 
they  send  regarding  the  activities  of  the 
Riviera  colonies  of  their  nationals.  But 
very  few  other  than  the  English  and 
American  and  agency  men  ever  send 
wires. 

The  Riviera  is  experiencing  a  death 
battle  between  two  newspaper  factions 
centred  in  Nice  and  the  struggle  for 
French  journalists  to  gain  control  of 
the  “syndicate  of  foreign  journalists”  has 
caused  most  of  the  English  and  Ameri¬ 
can  reporters  tentatively  to  withdraw 
from  the  group,  since  they  are  unwilling 
to  be  mixed  up  in  what  may  turn  out 
to  be  an  old  fashioned  political  battle  in 
Nice,  centering  around  the  election  of  a 
new  mayor  and  the  creation  of  new  laws 
regarding  foreigners  in  the  district.  It 
has  seemed  impossible  to  keep  the  jour¬ 
nalists’  club  free  from  the  city’s  influ¬ 
ence  and  now  it  is  reported  that  an  un¬ 
official  offer  has  been  made  to  do  all 
possible  for  the  foreign  reporters,  pro¬ 
vide  a  Frenchman,  friend  of  the  ad¬ 
ministration  of  the  city,  is  elected  presi¬ 
dent. 

When  called  before  some  unofficial  cen¬ 
sors  relative  to  a  wire  sent  the  night 
before,  an  impulsive  Britisher  produced 
the  front  page  of  one  of  the  leading  local 
papers  and  read  the  headlines,  “Los  An¬ 
geles  and  its  suburb  Miami  ravaged  by 
typhoon.”  His  questioned  wire  was  to 
the  effect  that  the  French  Mediterranean 
squadron  had  arrived  at  Nice.  It  was 
admittedly  true. 

But  compared  to  the  Riviera,  Monaco 
is  a  graveyard  for  news.  One  English 
correspondent,  who  is  now  officially  and 
admittedly  in  the  pay  of  the  casino,  is  at¬ 
tempting  to  arrange  a  Monte  Carlo  syn¬ 
dicate  service  for  20  British  papers.  If 
he  succeeds  he  will  gain  a  monopoly  on 
British  news  from  the  principality. 

News,  cables  and  feature  stories  on  the 
Riviera  are  yet  untouched.  This  is  partly 
because  Paris,  London  and  New  York, 
do  not  realize  that  it  is  a  day’s  work 
to  go  from  Nice  to  Cannes — Nice  to 
Monte — Menton  to  Hyeres — and  find 
some  person.  But  cme  fifth  of  the  villas 
have  phones.  The  rule  of  aristocracy  is 
living  at  least  a  mile  from  a  tram  line. 


Starting  1927  With 
Another  Record  of 
Advertising  Gain 


The  combination  rate  of  the  San  Antonio  Express 
and  San  Antonio  Evening  News  is  growing  in 
favor — not  only  with  local  but  national  advertisers. 
It  provides  a  complete  coverage  of  these  two  great 
newspapers  with  the  least  possible  duplication. 

This,  together  with  the  confidence  readers  have 
in  The  Express  and  Evening  News  and  the  influence 
they  have  as  a  result  of  this  confidence,  is  chiefly  the 
reason  why  these  two  leading  newspapers  gained 
1,851,893  lines  in  1926  over  the  previous  big  record 
of  advertising  in  1925. 

Continued  recognition  of  the  value  of  the  San 
Antonio  Express  and  San  Antonio  Evening  News  as 
advertising  mediums  was  conclusively  shown  by  the 
splendid  patronage  given  these  two  newspapers 

during  the  first  four  months  of  1927. 

Exactly  576,064  lines 
gained  in  4  months 

First  4  months  in  1927 .  6,747,675 

First  4  months  in  1926 .  6,171,611 

Gain .  576,064 


SAN  ANTDNID  EVENING  NEWS 

'  &er^  ^Oenir^  -  GxcejJt  Jundm/' 

Give  maximum  results  from  advertising. 

Take  advantage  of  the  combination  rate. 


Tile  Service  Department  is  prepared  to  give 
efficient  co-operation  to  advertisers  in  their 
merchandising  problems  in  San  Antonio  and 
.  Southwest  Texas. 


THE  JOHN  BUDD  COMPANY 

National  Advertising  Representatives 


New  York  Chicago 

San  Francisco 


Saint  Louis 
Los  Angeles 


Portland 
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/  —is  the  time  to  go 
*  after  the  South’s- 
increased  buying 
power . . . 


With  business  in  the  South  on  the  up  grade — with  every  hraiich 
of  industry  working  at  full  speed — with  the  wealth  and  huymg 
power  of  this  prosperous  and  growing  market  constantly  expand¬ 
ing — no  section  of  the  United  States  offers  such  a  fertile  field  for 
obtaining  quick,  econoiiiical  and  thorough  distribution  for  the  New 
and  Growing  South. 


These  newspapers  listed  below  have  helped  make  the  New  South. 
They  enjoy  the  confidence  of  its  great  mass  of  readers.  They  can 
help  you  establish  your  product. 


Let  your  product  grow  with  the  New  South. 


ALABAMA 

tBirmin^ham  Mews  Age-Herald. .. (E&M) 

tBirmingham  News  . (S) 

'Mobile  Mews-Item  . (E) 

-Mobile  Register  . (M) 

-Mobile  Register  . (9) 

FLORIDA 

tDaytona  Beach  News . (ES) 

-Florida  Timrs-Union  (M)  50.640 . (S) 

-Lakeland  Ledger  . (E) 

+Miami  Herald  . (M) 

tMiami  Herald  . (9) 

-Orlando  Roporter-9tar  . (E) 

-Orlando  9entinel  . (MA91 

-Pensacola  News  and  Journal _  (EJcM) 

+ttSt.  Augustine  Record  . (E&9) 

•9t.  Petersburg  Independent . (E) 

•Tampa  Times  . (E) 

•Tampa  Tribune  (M)  41.400 . f9i 

-West  Palm  Beach  Post  .  (Ml 

GEORGIA 

-Augusta  Herald  . (E) 

-Augusta  Herald  . (9) 

tMacon  Telegraph  . (M) 

tMacon  Telegraph  . (91 

-Bavannah  Morning  News  (Ml.  21.760.(9) 

KENTUCKY 

•The  Lexington  Leader . (E) 

•The  Lexington  Leader  . (9) 

tPaducah  Sun  . (El 


.065  .065 

.12(9.15)  .12(9.15) 


.10(.149)  .10(.149) 
.07  .07 


.05  .05 

.06  .05 

.06  .06 

.06  .06 

.06(.07S)  .06(.07S) 


NORTH  CAROLINA 

•Greensboro  Daily  News . (M) 

-Greensboro  Daily  Mews  . (9) 

•Balisbury  Post  . (E) 

90UTH  CAROLINA 

•Columbia  9tate  . (M) 

•Columbia  State  . (9) 

•Greenville  News  &  Piedmont . (MAE) 

•Greenville  News  . (9) 

•Bpartanburg  Journal  . (E) 

*9partanburg  Herald  (M)  6.943 . (9) 

TENNE99EE 

•Chattanooga  Times  . (M) 

•Chattanooga  times  . (9) 

tMemphis  Commercial  Appeal  . (M) 

tMemphis  Commercial  Appeal . (S) 

•Nashville  Banner  . (E) 

•Nashville  Banner  . (9) 

VIRGINIA 

•Danville  Register  and  Bee . (MAE) 

•Danville  Bee  and  Register . (EA9) 

•Newport  News  Times-Herald . (E) 

•Newport  News  Daily  Press . (9AM) 

•Roanoke  Times  A  World  News... (MAE) 

•Roanoke  Times  . (9) 

•9taunton  News-Leader  (M),  Leader.. (E) 


.07  .07 

.07  .07 

.04  .04 


*  A.  B.  C.  9tatement.  March  31.  1927. 
ttt  Government  Btatement.  March  31.  1926. 
t  Government  Btatement.  March  31.  1927. 
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LOYALTY  CAMPAIGN  STARTS 


ALERT  COAST  GROUP 
SCANNED  LEGISLATION 


HEARST  REPRESENTATIVES  MEET  MUSSOLINI 


Peoria  Merchant*  to  Use  230  Newv 
paper  Pages  in  Year’s  Time 

The  Local  Loyalty  League  of  Peoria, 
111.,  consisting  of  344  firms  and  indi¬ 
viduals  is  sponsoring  a  “Trade  la 
Peoria”  campaign  in  co-operation  with 
the  Feoria  Journal-Transcript  which  is 
to  run  one  year  and  includes  230  pages 
of  paid  newspaper  space.  Billboards, 
booklets  and  Loyalty  League  Poster 
stamps  will  also  be  used  to  stress  the 
idea. 

First  newspaper  copy  appeared  re¬ 
cently  warning  citizens  against  un¬ 
ordered  merchandise  which  arrives 
through  the  mails  with  the  request  that 
it  be  kept  and  payment  sent  by  return 
mail. 

The  League’s  campaign  was  launched 
with  an  eight-page  snecial  Peoria  Pic¬ 
torial  Section  in  the  Journal-Transcript. 


California  Publishers  Warded  Off  Cen¬ 
sorship  Attempt  and  Legal  Rate 
Tinkering  in  Last 
Legislature 


The  California  Newspaper  Publishers’ 
Association,  headed  by  Harry  S.  Webs¬ 
ter,  business  manager  of  the  San  Ber¬ 
nardino  (Cal.)  Sun  and  Telegram,  in  a 
campaign  before  the  California  legisla¬ 
ture  for  protection  of  the  newspaper  in¬ 
terests,  headed  off  attempts  at  censor¬ 
ship,  savefl  the  statutory  safeguards  for 
a  legal  newspaper  and  prevented  the 
abolishing  of  legal  publications  that 
would  have  taken  thousands  of  dollars 
in  annual  revenue  from  the  news- 
pai)ers. 

The  legislative  session  recently  closed 
in  California  marked  the  first  united  ef¬ 
fort  of  the  newspapers  of  the  State  to 
be  on  the  job  at  the  State  capitol  as 
a  business  organization. 

In  co-operation  with  the  California 
Press  Association,  E.xecutive  Secretary 
Ben  H.  Read  of  the  California  News¬ 
paper  Publishers’  Association  was  sta- 
ticMied  at  the  capitol  for  the  greater 
part  of  the  legislative  session,  establish¬ 
ing  an  office  from  which  bulletins  were 
issued  to  the  newspapers  of  the  State 
and  closely  watching  all  legislation  that 
might  affect  newspapers. 

"Two  particularly  obnoxious  measures 
were  killed  off  that  would  have  been 
annoying  to  publishers  had  they  become 
law,”  declared  Mr.  Read.  “These  were 
inaugurated  by  women’s  clubs  in  one 
portion  of  the  State.  One  of  them  made 
it  a  misdemeanor  to  print  the  name  of 
any  person  under  the  age  of  16  years  in 
a  newspaper  story  of  any  crime.  The 
other  made  it  a  misdemeanor  to  print 
the  name  of  the  victim  of  a  statutory 
offense.  The  publishers’  association  op¬ 
posed  these  measures  on  the  ground  that 
they  were  unnecessary  and  imposed  an 
unwarranted  censorship,  because  all 
newspapers  respect  the  go<xl  names  of 
women  and  ehildren. 

“A  bill  to  wipe  out  all  of  the  quali- 
fieations  for  a  newspaper  of  general  cir¬ 
culation,  qualifieel  to  print  legal  notices, 
and  thus  iK'rmit  any  sort  of  a  sheet  to 
carry  these  notices,  was  personally 
headed  off  by  I’resident  Webster,  after 
it  had  reaehed  the  floor  of  the  Assembly. 
An  amendment  was  sp<insored  by  the 
assoeialion  to  the  law  requiring  a  news¬ 
paper  to  do  all  of  its  meehanieal  work 
at  the  office  of  publication  in  order  to 
qualify  for  printing  legal  notices.  Under 
the  amendment,  which  has  been  signed 
by  the  Go\crnor,  it  will  hereafter  be 
necessary  for  a  newspaper  to  do  only 
50  per  cent  of  the  composition  and  50 
per  cent  of  the  press  work  at  the  place 
of  publication  in  order  to  qualify  as  a 
legal  newspaper.  Court  decisions  had 
made  the  former  law  so  drastic  that 
practically  no  newspaper  in  the  State 
could  meet  its  provisions.” 

Measures  attempting  to  require  news¬ 
papers  to  accept  all  city  legal  notices 
“at  a  reasonable  rate,”  which  publishers 


MORE  X 
LOCAL  LINEAGE^ 
FOR  YDUR  PAPER 
DAY  BY  DAY 


To  attract  and  keep  for- 
eiftn  advertisers  your  local 
display  records  must  show  a 
regularity  day  in,  day  out. 
year  after  year. 

We  make  active  weekly  or 
semi-weekly  accounts  out  of 
dead  local  prospects — and 
without  extra  cost  to  you. 

Write  for  particulars. 


E.  B.  Hatriclc,  who  has  charge  of  all  of  the  W.  R.  Hearst  film  interests,  is  here 
shown  photographed  at  Rome  with  Premier  Mussolini  at  the  conclusion  of  a 
conference  which  resulted  in  an  arrangement  between  the  Instituto  Nazionale 
L.  U.  C.  E.  and  the  Hearst  news-reel  interests  for  the  exchange  of  pictures. 


HOLDING  ROTO  EXHIBIT 

How  c<>py  is  prepared  for  the  roto¬ 
gravure  section  of  the  Chieago  Tribune 
is  shown  in  an  exhibit  in  the  local  ad¬ 
vertising  conference  room  in  the  Tri¬ 
bune  Tower. 


The  municipal  advertising  levy  bill 
will  have  far-reaching  effects,  as  it  gives 
the  smallest  communities  power  to  ad¬ 
vertise  themselves  in  outside  mediums  as 
well  as  in  the  local  press.  Even  com¬ 
munities  of  as  few  as  1,000  inhabitants 
thus  find  themselves  able  to  raise  by 
taxation  a  $500  advertising  fund.  While 
towns  of  ten  or  fifteen  thousand  popula¬ 
tion  will  have  enough  money  to  adver¬ 
tise  throughout  their  section  of  the 
State. 

"Our  investigation  into  legislation  has 
aroused  us  to  the  vital  necessity  for 
newspapers  to  give  more  attention  to 
what  is  going  on  in  their  State  legisla¬ 
tures  and  at  the  national  capital.”  Mr. 
Webster  pointed  out.  "In  this  day  of 
direct  legislation  it  seems  that  ‘to  the 
alert  goes  protection.’  Other  lines  of 
business  have  found  it  necessary  to 
watch  legislation  and  the  California 
Newspaper  Publishers’  -Association  ex¬ 
pects  to  make  that  one  if  its  major 
activities.” 


Columbian  Tower  Building 
MEMPHIS,  TENN. 


Here  Are  Two  Real 
Circulation  Boosters 

^  The  TORPEDO  FLOAT 


— an  ideal  summer  premium.  Every  man. 
woman  and  child  wants  this  practical 
TORPEDO  FLO-AT  that  changes  bathers  into 
swimmers.  It  is  the  simplest,  safest,  latest, 
most  sought  after  swimming  device  made. 
As  a  circulation  builder  it  has  no  equal.  The 
price  is  so  low  that  every  newspaper  and 
magazine  can  afford  to  use  it  in  substantial 
quantities. 


“Can  Count  on  Prompt  Response” 

“It  is  so  satisfactory  to  know  that 
whenever  we  write  you  or  order 
any  parts  from  your  company,  we 
can  absolutely  count  on  a  prompt 
response.  It  is  the  best  service  we 
have  ever  come  in  contact  with, 
and,  by  the  way,  our  experience 
has  furnished  us  a  field  to  make 
comparisons  with.” 

BROYLES  &  CAMPER 

Chico,  Calif. 


If  you  want  a  good  all 
year  around  premium  the 
BIFF  B.4G  is  your  best 
bet.  Every  hoy  and  girl 
likes  it  and  they  all  want 
it.  The  price  is  right. 


Send  for  quantity  prices  ami  catalog  con¬ 
taining  a  number  of  other 
.\irubher  products. 


Publishers  Space  Selling  Service 

49  West  45th  Street  New  York  City 


LINOTYPE 


EDITOR  &  PUBUSHER 

as  usual 

will  spread  a  feast  of 
unusually  good  things 

In  honor  of 

The  Annual  Convention  of  the 
International  Advertising  Association 

to  be  held  this  year  in  Denver 

June  26  to  June  29 

The  June  25th  issue  will  be  the  "I.  A.  A.”  Convention  Number 


From  cover  to  cover  its  contents  will  be  of  a  nature 
to  rivet  the  attention  of  every  individual  who  will 
be  in  attendance  at  the  Convention  deliberations 
— in  other  words,  of  the  entire  newspaper  and 
advertising  craft. 

There  will  be  special  articles  in  just  the  right  key 
and  on  just  the  livest  subjects — there  will  be  many 
interesting  and  vitally  important  compilations, 
prepared  especially  for  this  number — there  will  be 
plenty  of  pictures  and  of  the  Convention  ^^small 


talk”  for  which  EDITOR  &,  PUBLISHER  is 
always  and  everywhere  famous. 

Despite  the  distance,  arrangements  have  been  per¬ 
fected  to  place  a  copy  of  this  issue  in  the  hands 
of  every  delegate  personally  almost  the  moment  he 
arrives  in  Denver. 

But  few  issues  of  any  business  publication  can  have 
as  much  certainty  of  being  seized  upon  with 
avidity  or  read  with  eagerness  as  this  great  I.  A.  A. 
Convention  Number. 


What  a  wonderful  opportunity  does  the  June  25th  issue  present  to 
you,  if  you  have  anything  to  say  to  newspaper  and  advertising  men, 
at  a  time  when  their  whole  thinking  will  be  concentrated  on  the 
theme  of  the  hour. 

Your  newspaper — your  product — your  service — belongs  as  a  part 
of  what  EDITOR  8C  PUBLISHER  will  be  to  its  readers  and  do 
for  them  at  this  time  of  times  for  the  newspaper  man  and  the 
advertising  man. 

And — don’t  forget  that  the  thousands  of  EDITOR  8C  PUBLISHER 
readers  who  stay  at  home  will  be  just  as  keen  to  know  what  you  have 
to  say  as  those  who  attend  the  Convention. 


Advertising  forms  close  promptly  on  June  20th 


Would  you  like  to  know  more  about  it?  Or,  as  you  must  know  how 
admirably  this  Convention  Number  always  functions,  how  much 
space  shall  we  reserve  for  you? 
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Editor  &  Publisher  for  June  4,  1927 


J.  S.  METCALFE,  DEAN  OF 
STAGE  CRITICS,  DIES 

Served  36  Years  on  Life,  Later  Joining 
Wall  Street  Journal — Unce  Edi¬ 
torial  Writer  and  A.  N.  P.  A. 
Manager 


president  and  general  manager  of  the  funeral  was  attended  by  hundreds  of  pro- 
pajK-r.  niinent  citizens,  as  well  as  high  state  and 

Surviving  are  his  wife,  two  sons.  Dale  city  officials. 

E.  and  Clarence  C.  and  four  brothers.  - 


SIR  JOHN  S.  WILUSON 
DIES  IN  TORONTO 


James  Stetson  Metcalfe,  68,  dean  of 
New  York  dramatic  critics,  and  one  time 
manager  of  the  American  Newspaper 
Publishers  Association,  died  at  his  New 
York  home  on  May  26.  He  had  been 
living  in  retirement  for  some  time.  His 
last  position  was  dramatic  editor  of  the 
li'all  Street  Journal. 

Mr.  Metcalfe  was  born  in  Buffalo, 


Noted  Canadian  Journalist  Was  First 
Newspaper  Man  Knighted  by 
King — Eldited  Toronto  Globe 
— Noted  as  Author 


Obituary 

T  EO  V.  RYAX,  40,  formerly  a  copy- 
reader  on  the  IndiwMpolis  Star  and 
IndiayiapoUs  Sews,  died  last  week  in 
Detroit  where  he  had  gone  two  weeks 
before  to  work  on  the  copy  desk  of  the 
Detroit  Times.  Ryan  died  of  a  heart 
attack  while  at  work  on  the  Times  copy- 
desk. 

Herbert  W.  Bowen,  71,  former  U.  S. 
minister  to  Venezuela,  died  in  Woodstock, 


G.  T.  Kline,  36,  member  of  the  Salt 
Lake  City  Tribune’s  circulation  depart¬ 
ment,  died  recently  from  a  heart  attack. 

Peter  E.  Gilson,  a  member  of  the 
advertising  department  of  the  Boston 
(Mass.)  Globe  for  the  past  12  years, 
died  at  his  home  in  Waltham,  Mass.,  May 


Sir  John  Stephen  Willison,  K.B.,  LL.B. 

71,  one  of  the  best  known  Canadian  jour-  Conn.,  recently.  He  established  the  Yale 
nalists  died  in  Toronto,  Can.,  May  27.  Daily  Seu’s,  one  of  the  first  college 
His  name  has  become  familiar  through-  dailies  in  the  country. 

June  27,  1858,  the  son  of  James  Harvey  out  the  Dominion  as  the  editor  of  the  nouTxr  T  nlvm  of  n  T 

Metcalfe,  a  banker,  and  Erzelia  Frances  Toronto  Globe,  the  Toronto  Sews,  and  as  niviH  of  'the 

Stetson.  He  was  educated  at  Phillips  an  author  and  public  speaker.  Si;  Johns  naiirfl^ZofCom. 

Andover  .\cademy  and  graduated  from  knighthood  and  his  honorary  university  at  \hp  Swedish  Hosnital  in 

Yale  in  1879,  receiving  the  degree  of  .le^ree  came  to  him  in  recogniticn  of  his 

Master  of  Arts  in  1892.  journalistic  services.  He  was  the  first  Tuesday,  May  24. 

From  1883  to  1884  Mr.  Metcalfe  was  working  journalist  to  be  singled  out  by 
editor  and  publisher  of  The  Modern  Age,  the  King  for  special  honors, 
and  he  was  an  editorial  writer  on  the  .\  native  of  Huron  County,  Ontario, 

Buffalo  Express  from  1884  to  1885.  In  Sir  John  got  his  early  newspaper  train- 
1880  he  became  editor  of  the  People’s  ing  in  London,  Ont.,  and  in  Toronto.  In 
Pictorial  Press  and  was  manager  of  the  1908  he  was  made  Canadian  correspon- 
American  N'ewsiiaper  Publishers  Asso-  dent  for  the  Times  of  London.  He  was 

ciation  from  1886  to  1889.  editor-in-chief  of  the  Toronto  Daily  24,  following  an  attack  of  pneumonia. 

h'or  31  years  Mr.  Metcalfe  was  dra-  Xews  from  1902  to  1917.  He  was  presi-  Sam  S.  Cassidy,  editor,  owner  and 
matic  editor  of  Life,  in  addition  to  being  dent  of  the  Canadian  Reconstruction  As-  publisher  of  the  Mountain  Scorcher,  a 
a  stockholder  in  the  publication.  For  sev-  sociation  from  1918  to  1921,  and  was  also  Democratic  newspaper,  printed  at  Whites- 
eral  years  he  was  also  literary  editor  and  president  of  the  Municipal  Banking  burg,  Ky.,  died  recently  at  Morehead, 
art  editor  of  Life,  and  once  managing  Corporation.  N.  C. 

editor  of  the  Cosmopolitan  Magasine.  Long  recognized  as  an  authority  on  the  Gilbert  S.  Blackton,  24,  a  district 
He  was  associated  with  Judge  in  1921,  relations  of  Canada  with  the  United  circulation  manager  for  the  Columbus 
and  in  19.23  became  dramatic  editor  of  the  States,  he  was  the  author  of  “Anglo-  (O.)  State  Journal,  died  this  week. 
Wall  Street  Journal.  Saxon  Amity,”  “United  States  and  Can-  Capt.  Charles  S.  Conner,  former 

Recently  Mr.  Metcalfe  celebrated  his  ada  and  “The  New  Canada.”  He  mar-  newspaper  editor,  died  at  Pasadena,  Cal., 
fiftieth  year  as  a  dramatic  critic  at  a  ried  Rae  Wood  Turner,  president  of  the  \fay  20  after  more  than  a  year’s  illness! 

banquet  given  by  the  informal  supper  Canadian  National  Ladies’  Guild  for  *  -  “  ~  ‘  ‘ 

club  of  critics — the  First  Nighters — of  Sailors.  Of  their  two  sons  one  was  killed 
which  he  was  president.  Thus  he  was  the  in  action  in  France  in  1916. 

undisputed  dean  of  American  critics.  In - 

1915  the  Metcalfe  dramatic  prize  was  irtuM  mi  rkniE- 

established  at  Yale;  in  1918  he  received 

the  Chevalier  Legion  of  Honor.  t  l  !^ 

As  a  dramatic  critic,  Mr.  Metcalfe’s  life  Oklaboma  Editor  Die* — Com- 

was  more  than  unusually  intere.sting.  In  plete*  Book  in  Hospital 

1W5  he  t^s  terred  from  practically  all  Golobie,  pioneer  Oklahoma  editor 

the  New  York  playhouses.  47  m  number.  recently  sold  his  interest  in  the 

and  instituted  suit  against  their  owners.  Guthrie  (Okla.)  State  Register,  weeklv. 

He  charged  them  with  a  conspiracy  to  jq  partner  J.  M.  Dolph,  died  May  30, 
keep  him  out  of  the  theatre.s  because  of  Oklahoma  City.  He  had  recently 
his  reviews  of  their  productions.  But  a  finished  his  autography  “A  Citizen  of 
bill  was  later  introduced  at  .Albany  which  Centuries”  publication  of  which  will 
made  it  a  misdemeanor  to  refuse  to  sell  directed  hv  Victor  Murdock,  editor  of 
a  theatre  ticket  and  grant  admission  to  the  Wichita  ' (Kan.)  Eagle.  The  nianu- 
'fficrefor.  script  was  written  in  Mr.  Golobie’s  hos- 

While  at  the  height  of  her  career,  pjtal  room. 


adverti>ing  manager  of  the  International 
Time  Recorder  Company. 

Wiiii.\M  Knight,  former  sporting 
writer  for  the  Providence  (R.  1.)  Jour, 
nal,  and  recently  head  of  a  Providence 
publicity  agency,  died  at  City  Hospital, 
Providence,  May  23,  of  tuberculosis. 

Clarence  Eugene  Collier,  53,  fore¬ 
man  of  the  Dallas  Dispatch  composing 
room,  died  suddenly  at  his  home  recently. 
Collier,  native  of  Tennessee,  had  been 
with  the  Dispatch  16  years. 

Ch. ARLES  E.  Chase,  81  years  old,  as¬ 
sociated  with  his  son  Ace  Chase  in  the 
publication  of  the  Ankoa  (Minn.)  Herald, 
died  May  27  from  injuries  received  when 
run  down  by  an  automobile.  He  was 
born  in  Lincoln  Center,  Me.,  May  14, 
1846,  and  went  to  Minnesota  in  1873.  He 
was  also  the  father  of  Ray  P.  Chase, 
Minnesota  state  auditor. 

J.  W.  Burgess,  founder  of  the  Dans- 
zille  (N.  Y.)  Breeze,  who  years  ago 
made  a  national  name  with  his  column 
under  the  signature  of  “Old  Zimmer- 
hackle.”  died  recently  in  California. 

Wayne  Griswold,  82,  chief  solicitor 
and  director  of  the  Montreal  Standard, 
died  May  26  at  his  home.  He  had  been 
ill  since  last  November.  He  came  to 
Canada  from  the  U.  S.  in  the  early  seven¬ 
ties  and  joined  the  advertising  staff  of 
the  Montreal  Star.  Several  years  later 
he  returned  to  the  I'nited  States  and  was 
interested  in  the  steel  and  iron  business, 
having  offices  in  New  York.  In  1911  he 
returned  to  Montreal  and  joined  the  ad¬ 
vertising  staff  of  the  Witness.  He  was 
later  with  the  Herald  and  eight  years 
ago  went  ti>  the  Standard. 


Prior  to  1919  Capt.  Conner  had  worked 
on  the  staffs  of  the  New  York  World, 
Washington  (D.  C.)  Times,  and  the  old 
Los  Angeles  (Cal.)  Tribune.  He  was 
at  one  time  publicity  director  of  the 
National  Cash  Register  Company  and 


Bessie  Tyree  retired  from  the  stage  and 
was  married  to  Mr.  Metcalfe  in  1904.  At 
every  first  night  the  couple  was  con¬ 
spicuous. 

SAMUEL  E.  CARROLL 


Golobie  wrote  his  life  story  in  the 
shadow  of  dehth,  his  physicians  advis¬ 
ing  him  that  in  all  probability  he  could 
not  live  to  complete  it. 

The  title  is  “A  Citizen  of  Six  Cen¬ 
turies”  because  of  the  author’s  belief 
that  the  people  of  the  little  Jugo-Slavian 
valley  where  he  was  born  in  the  1850’s 
had  not  progressed  in  civilization  to  with¬ 
in  600  years  of  the  land  to  which  he 
came,  an  illiterate  immigrant  youth. 

The  immigrant  lad  became  a  power  in 


President  and  General  Manager,  Keo¬ 
kuk  (la.)  Gate  City,  Dies 

Funeral  services  were  held  in  the 

Christian  (Thurch,  Keokuk,  la..  May  27,  . . . .  _ _ _ 

for  Samuel  Edgar  Carroll,  65,  president  Oklahoma  press  and  politics,  and  his 
and  general  manager  of  the  Keokuk 
Gate  City  and  secretary-trea,surer  of  the 
Iowa  Daily  Press  Association.  He  had 
been  prominent  throughout  his  life  in 
the  Iowa  newspaper  field.  The  body  was 
taken  to  Perry,  his  old  home,  for  burial. 

Mr.  Carroll  was  born  near  Oquawka. 

Ill.,  .April  1,  1862.  and  spent  his  boyhood 
in  Washington,  la.  His  first  newspaper 
experience  was  in  Greenfield,  la.,  and 
later  he  became  publisher  of  the  Adel 
Record  and  retained  ownership  of  that 
paper  while  serving  as  city  editor  of  the 
old  Pes  .Moines  Leader,  then  owned  by 
the  late  Henry  Stivers.  In  1891  he  moved 
to  Perry  and  published  the  Perry  Bul¬ 
letin,  moving  in  1904  to  Iowa  City  as 
publisher  of  the  lozva  City  Daily  Press. 

He  purchased  the  Republican  and  Weekly 
Democrat,  merging  the  three  papers  as 
the  Imoa  City  Press-Citizen.  In  1922  he 
sold  his  interest  in  that  paper  and  came 
to  Keokuk,  purchasing  interests  of 
Charles  E.  Warwick  and  becoming  asso¬ 
ciated  with  P.  R.  Findlay  in  the  Gate 
City.  Two  years  ago  he  acquired  the 
Findlav  interests.  Last  year  he  was  made 


^OR  linotype,  stereo- 
'  type  and  mat  work — 
and  in  the  engraving 
and  photographic  depart¬ 
ments-  there  is  no  other 
source  of  heat  so  depend¬ 
able  as 


GAS 


In  your  business,  as  in  your 
home,  whatever  the  need 
for  heat.  “You  can  do  it 
better  with  Gas.” 

American  Gas  Association 

420  Lexington  Ave.,  New  Y'ork  City 


HERMAN  LAND019 

In  27  Daily  Installments 

A  smashing  new 
serial  in  which  “The 
Gray  Phantom,”  lov¬ 
able  adventurer  out¬ 
wits  the  police,  on  one 
hand,  and  an  under¬ 
world  gang  on  the 
other,  to  clear  his  name 
of  murder  and  rescue 
his  sweetheart. 

Not  a  Sequel  to 
Any  Other  Story 

LEDGER  SYNDICATE 

Independence  Sq.,  Philadelphia 


If  1  would 

"jusl  be  a  good  boy"  .... 

then,  I  have  been  promised  in 
the  due  course  of  lime  I’ll  in¬ 
herit  a  newspaper  property 
with  established  earnings  of 
more  than  $  1 00,000.  .  .  . 
But  I’m 

NOT  MADE  THAT 
WAY 

I  refuse  to  stand  still.  That’s 
what  I  should  have  to  do  if  I 
were  to  remain  “a  good  boy.” 

In  seven  years  since  graduat¬ 
ing  I  have  sold  advertising, 
done  all  manner  of  reporting, 
been  assistant  city  editor,  cir¬ 
culation  manager,  financial 
editor,  and  legislative  corre¬ 
spondent. 

NEVER!  !  ! 

I  never  have  stood  still.  I 
won’t  now,  and  never  will. 

My  job  is  probably  “safe’ 
until  I  resign,  unless  this  ad 
peeves  my  very  kind  and  well¬ 
intending  boss.  (He’s  much 
more  than  boss  to  me.) 

But  there  must  be  an  oppor¬ 
tunity  somewhere  worth  the 
surrender  on  my  part  of  what 
is  called  a  “sure  thing.”  This 
opportunity  should  be  accom¬ 
panied  by  $10,000  a  year. 

Box  No.  C-647 
Care  Editor  &  Publisher 
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ORGANIZE  CRIME  STUDY  COMMISSION 


The  American  Crime  Study  Commission  was  organized  in  the  Hotel  Stevens 
at  Chicago  May  30,  by  a  group  which  included  eminent  jurists  from  all  parts 
of  the  country.  In  the  photograph  are  (seated,  1.  to  r.):  Judge  Carlos  S. 
Hardv,  Superior  Court.  Los  Angeles;  Judge  W.  W.  McCrory,  San  .Antonio, 
Tex.,  District  Criminal  Court;  Former  Governor  Chas.  Whitman,  New  York, 
chairman  of  the  conference  and  president  of  the  American  Bar  .Association; 
William  Randolph  Hearst  and  Judge  Ben  Lindsey,  Denver.  Standing,  (1.  to  r.): 
M.  C.  Meigs,  publisher,  Chicutto  Herald  and  Examiner;  Geoffrey  Konta,  New 
York  attorney;  Bradford  Merrill,  general  manager  of  the  Hearst  newspapers; 
James  T.  Williams,  Jr.,  Washington,  editor.  Universal  Service;  William  C. 
Boyden.  president  Chicago  Bar  .Association;  Juilge  A.  C.  Backus,  Milwaukee; 
Rush  C.  Butler,  president  Illinois  .Association  for  Criminal  Justice;  Sanford 
Bates,  Commissioner  of  Corrections,  Massachusetts;  Judge  Manuel  Levine. 
Ohio  Court  of  .Appeals,  Cleveland;  and  Judge  Frank  Murphy,  Recorder's 
Court,  Detroit 


REPRESENTING  THE  NEWSPAPERS 

J.  Frank  Duffy  Elected  President  of  Six  Point  League  in  New  York — 
Thomas  F.  Clark  Company  to  Represent  St.  Petersburg  (Fla.) 
Independent  After  June  30 


T  FRANK  DUFFY,  president  of  the 
J*  John  Budd  Company,  was  elected  I 
president  of  the  Six  Point  League  of  1 
Newspaper  Representatives  of  New  York  1 
at  the  annual  election  held  June  2  at  the  ' 
.\dvertising  Gub.  He  succeeds  F.  St. 
John  Richards,  St.  Louis  Globc-Dcm- 
!  ocrat. 

(korge  .A.  Riley,  .American  Press  .As¬ 
sociation,  was  re-elected  vice-president, 
and  W.  D.  Ward,  was  re-appointed 
treasurer.  W.  A.  Snowdon,  of  Story, 
Brooks  &  Finley,  Inc.,  was  chosen  secre¬ 
tary,  relieving  George  W.  Brett  of  the 
E.  Katz  Special  Advertising  .Agency. 

Members  of  the  executiv’e  committee 
are;  T.  E.  Conklin,  Veree  &  Conklin; 

J.  F.  Finley,  Story,  Brooks  &  Finley; 

H.  J.  Prudden,  Prudden,  King  &  Prud- 
den;  H.  G.  Halsted,  Paul  Block,  Inc.; 

W.  H.  Lawrence,  Williams,  Lawrence  & 
Cresmer;  M.  P.  Linn,  S.  C.  Beckwith 
Special  Agency;  M.  D.  Bryant,  Bryant, 
Griffith  &  Brunson,  Inc. ;  F.  P.  Motz, 
of  the  John  M.  Branham  Company ;  John 
O’Mara,  of  O’Mara  &  Ormsbee;  and 
Mr.  Richards. 

The  League  at  the  atmual  meeting  also 
took  steps  to  provide  further  legal  repre¬ 
sentation  in  the  case  of  the  Federal  Trade 
Commission’s  complaint. 

J.  Frank  Duffy,  the  new  president  of 
the  League,  has  been  in  the  special 
igency  business  for  36  years,  the  last 
20  of  which  have  been  spent  with  the 
John  Budd  Company,  he  now'  heads. 

When  he  was  16  years  old,  Mr.  Duffy 
started  selling  new'spaper  space  in  New 
York.  The  year  was  1891.  Those  were 
the  days  when  34th  street  w'as  way  up 
town  and  most  advertising  agencies  were 
on  Caial  street.  First  he  worked  with 
T.  B.  Eiker,  who  represented  the  C/i«- 
MW  Herald,  the  Buffalo  News,  and  the 
Pittsburgh,  Dispatch.  Mr.  Eiker  had 
offices  in  the  old  Tribune  Building. 

Later  Mr.  Duffy  became  associated 
with  C.  J.  Billson,  a  famous  special  who 
had  a  large  list  of  newspapers.  His  next 
connection  was  with  Veree  &  Conklin, 
Inhere  he  remained  two  and  a  half  years 
Wore  joining  the  John  Budd  Company. 
Mr.  Duffy  became  president  of  this  com- 
I  pMy  last  year  at  the  death  of  Mr.  Budd, 
f  'ho  willed  his  business  to  his  employees. 


Mr.  Snowdon,  the  secretary-elect,  has 
been  connected  with  Story,  Brooks  & 
Finley  for  the  last  15  years.  Prior  to 
that  time  he  was  a  member  of  the  staff 
of  the  Philadelphia  North  American. 

The  Thomas  F.  Clark  Company,  Inc., 
has  been  apiK)inted  national  advertising 
representatives  of  the  St.  Petersburg 
(Fla.)  Evening  Independent,  effective 
June  30. 

PATRICK  DALY 

Patrick  Daly,  for  more  than  40  years 
editor  of  the  Canadian  Preeman,  dropped 
dead  at  his  home  at  Kingston,  Ont.,  on 
May  26  after  motoring  with  his  daughter 
from  Ottawa.  The  late  Mr.  Daly  for  the 
past  few  years  had  been  employW  in  the 
reading  room  of  the  House  of  Commons. 

DAILIES  GIVE  LUNCHEON 

Visiting  newspaper  writers  in  Galves¬ 
ton  reporting  the  international  beauty- 
pageant  May  23,  were  entertained  by  the 
Galveston  Nc^os  and  Trilnine  at  luncheon 
at  the  Hollywood  Dinner  Club. 


SUPREME 

METAL  FURNACE 

For  Remelting  and 
Refining  Metals 

IMPROVED 

SIMPLEX 

METAL  FEEDER 

For  Composing 
Machines 

ALFRED  W.  CHANNING,  Inc. 

Manufacturers  and  Distribu¬ 
tors  of  Equipment  for 
Printers 

27  Thames  St.,  N.  Y. 


First: 


to  announce  Lindbergh’s  entry 
for  the  transatlantic  flight 

to  maKe  known  Byrd’s  plans 
for  a  New  York  to  Paris  flight 


Mail  Pilot  Files  Entry  far  Paris  Flight;  \ 

C,  A.  Lindbergh  Will  Fly  a  Ryan  Monoplane 


I  Washington,  Feb.  28.— Format  en- 
I  try  for  the  Orteig  prize  of  525,000  of¬ 
fered  for  the  first  non-stop  transat¬ 
lantic  flight  between  New  York  and 
Paris  wa.s  filed  with  the  National 
Aeronautic  Association  here  today  by 
I  Charles  A.  Uindberch  of  St.  Louis, 

1  Mo.,  -who  will  pilot  a  Ryan  monoplane. 

'  This  is  the  second  formal  entry  for 
I  the  flight,  a'  previous  one  having  been 
made  by  Lieut.  Commander  Noel 
Davis. 

ILiifdbergh  is  an  air  mail  pilot  and 
flies  between  St.  Louis  and  Chicago. 
Twice  within  the  latter  part  of  1928 
he  narrowly  escaped  with  bis  life 
and  was  forced  to  make  parachute 
descents,  abandoning  his  plane  in  a 
y  fog  at  night  when  the  motor  failed 
I  j  him. 

J I  The  first  accident  occurred  Sept  16 
{'while  cn  route  from  Lambert.  St. 
\  Louis  Field,  to  Chicago,  when  the  cn- 
I  gine  died  in  a  fog  at,  an  altitude  of 
I  about  5,000;  the  second  occurred  under 
1  similar  cintumstances  on  the  .same 


journey  the  night  of  Nov.  3  at  an  alti-  I 
tude  of  13,000  feet.  , 

In  filing  his  entry  today  Lindbergh  ' 
stated  that  he, would  use  a  Ryan  mon¬ 
oplane  equipped  with  Wright  J-5 
Whirlwind  engines.  The  "plane  is  un-  j 
derstood  to  be  under  construction  on  f 
;  the  Pacific  Coast.  \ 

I  The  entry  was  accompanied  with  a  ' 
j  certified  check  for  $250.  as  required  in 
accordance  with  the  regulations  for 
the  contest.  Lindbergh  would  now  be 
I  able  to  make  a  start  any  time  after 
!  April  25,  as  the  regulations  specify  the 
:  entry  must  be  filed  .sixty  days  prior 
'to  the  start  of  the  flight. 

I  Commander  Richard  E.  Byrd  and 
Floyd  Bennett  are  also  understood  to 
I  be  planning  to  enter  the  contest  for  . 

!  the  Orteig  Prize.  . 

It  is  also  understood  that  Captain  ! 
Rene  Fonck,  the  French  ace,  who  j 
made  an  unsuccessful  attempt  last  j 
Autumn,  will  make  another  attempt  ; 
in  the  Spring,  and  that  a  new. Sikorsky  '/ 
I  plane  is  being  built  for  him  and  will  be  / 

1  ready  about  May  1.  -d 


The  aboi-e  story  was  supplied  exclusively  to  news¬ 
paper  clients  of  the  Capital  City  News  Association,  in 
its  service  of  February  28. 


The  service  of  the  Capital  City  News  Association 
covers  the  principal  executive  departments  of  the 
government  including  the  White  House,  State, 
War  and  Navy  Departments,  U.  S.  Shipping  Board, 
Embassies  and  Legations. 

It  constitutes  a  complete  protective  service  within 
the  territory  it  covers  besides  furnishing  a  large 
proportion  of  exclusive  material. 

The  service  is  either  delivered  to  Washington 
Bureaus  or  sent  direct  to  newspapers  by  wire 
collect.  It  averages  2500  to  3000  words  daily  and 
a  summary  of  500  words  or  any  length  above  may 
be  obtained. 

Noiv  serving  leading  nervspapers  in  Neiv  York  Cit^ 
and  throughout  the  United  States 


Olafittal  (Ettg  Nritts  ABaociatton 


517  Bond  Building,  Washington,  D.  C. 


Wilfrid  Fleisher,  Publisher 


Rob'rt  T.  Pell 
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COURT  RULES  LEGAL  ACTIONS  BEGUN  BY 
SUMMONS  ARE  PRIVILEGED 

New  Decision  Gives  N.  Y.  State  Newspapers  Greater  Latitude 
in  News  Coverage — Case  Against  N.  Y.  Post 
Remanded  for  New  Trial 


TRUTHFUL  EDITOR  TELLS 
HIS  READERS  ALL 

T  AST  week's  issue  of  the  Mont- 
gomery  (Tenn.)  Vindicator, 
published  at  Sevierville,  said: 

■’The  late  appearance  of  the 
Vindicator  this  week  is  attributable 
to  several  causes,  the  most  princi- 
^E\V  YORK  STATE  newspapers  are  Campbell  had  nut  obtained  tlie  money  palest  of  which  is  that  Ye  Editor 

'  given  greater  license  in  the  publica-  and  the  charges  of  fraud  could  not  be  went  off  on  his  fourth  annual 

tion  of  facts  concerning  legal  actions  in-  sustained.  spree  for  this  spring  and  it  took 

stituted  by  summons  in  a  decision  handed  Her  counsel,  W .  Davis  Conrad,  argued  him  four  days  to  get  back  and 

down  May  31  by  the  Court  of  Appeals,  that  the  pleadings  on  tile  in  the  county  the  remainder  of  the  week  to  get 

Albany,  reversing  the  decision  of  the  clerk’s  office  did  not  constitute  a  judicial  over  it.” 

.Appellate  Division,  First  Department,  proceeding  of  which  a  fair  account  may  W.  R.  Montgomery,  known 

which  reversed  a  judgment  of  the  New  be  published.  Mr.  Paine  contended  the  throughout  the  Southeast  for  his 

York  Supreme  court  of  $8,000  in  favor  pleadings  served  and  tiled  according  to  wit  and  sarcasm,  is  editor  of  the 

of  Mrs.  Annie  McCoy  Campbell,  New  established  legal  procedure  did  constitute  Vindicator. 

York  Christian  Science  practitioner,  a  judicial  proceeding  and  were  privileged, 

against  the  New  York  Evening  Post.  and  made  especially  so  when  a  party  to  - 

The  lower  court  had  also  dismissed  the  the  action  had  made  a  statement  and 
complaint,  which  is  now  reinstated  and  a  commented  on  the  contents  of  the  plead-  ACQUITTED  OF  MURDER 

new  trial  granted  with  costs  to  abide  the  nig.  The  court,  however,  did  not  base  - 

result.  its  reasoning  on  this  fact  in  holding  the  niinoi.  Woman  Freed  by  Jury 

In  writing  the  opinion  of  the  court,  ^  Judicial  proceeding  and  CirculaHon  Man 

Judge  Cuthbert  W.  Pound,  says:  .An  pruiiegeu. 

action  is  begun  by  the  service  of  a  sum-  ““  '  Mrs.  Mary  W.  Thornton,  indicted 

mons,  with  or  without  a  complaint.  The  INJUNCTION  SUIT  DISMISSED  the  murder  of  the  Rev.  Simeon  R.  R 


ACQUITTED  OF  MURDER 


Death  of  Circulation  Man 


TO  EXHIBIT  U.  S.  PAPERS  I 
IN  COLOGNE  I 

American  Section  at  International  I 

PreM  Show  Planned  at  Luncheon  | 
Tendered  by  J.  C.  Oswald  j 

in  New  York,  June  1 

An  exhibit  of  American  daily  and  i 
weekly  newspapers  and  periodicals  will  ^ 
be  arranged  for  the  first  International  ‘ 
Exhibition  of  the  press  of  the  world  in  g 
Cologne,  Germany,  in  1928,  under  tht  I 
auspices  of  the  International  Press  Ex.  I 
hibition  according  to  plans  initiated  ^  ■ 
some  leaders  in  the  fields  of  the  graphi 
arts  at  a  luncheon  conference  on  Wednes-  I 
day  at  the  National  Arts  Club  as  guests  J 
of  John  Clyde  Oswald,  secretary  and 
manager  of  the  New  York  Employing 
Printers  .Association. 

Hofrat  Horst  Weber,  publisher  and 
printer  of  Leipzig,  Germany,  told  of  the 
success  of  the  great  Book  Exhibition  in 
.  Leipzig  in  1914,  at  which  the  United 
States  was  not  represented.  He  ex- 


mons,  with  or  without  a  complaint.  The 
summons  is  the  mandate  of  the  court  and 
is  subscribed,  except  where  the  party  ai>- 
pears  in  person,  by  an  attorney  or  an 
officer  of  the  court.  .A  law  suit,  from  be¬ 
ginning  to  end,  is  in  the  nature  of  a  judi¬ 
cial  proceeding.  The  service  of  a  sum- 


Syndicate  Features  Taken  from  Port¬ 
land  Telegram  Remain  with  Journal 

(By  telegraph  to  Editor  &  Publisher) 
Portland,  Ore.,  June  1.— The  court 


plained  that  the  Exhibition  in  1928  will 
Mrs.  Mary  W .  Thornton,  indicted  for  be  an  extension  of  the  idea  which  gov- 
the  murder  of  the  Rev.  Simeon  R.  Reno,  erned  that  great  Book,  Printing  and 
rural  subscription  solicitor  for  the  Cham-  Graphic  .Arts  Exhibition  and  would  rt- 
paign  (Ill.)  Gazette,  March  19,  was  jmit  in  "a  parade  of  the  world’s  press" 
acquitted  by  a  Douglas  county  circuit  Sections  of  the  Exhibition  according 
court  jury  last  week  at  Tuscola,  111.  Herr  Weber  will  be  devoted  to  the 
Four  ballots  were  taken.  The  court  historical  development  of  the  newspapers, 
instructed  the  jury  that  if  “it  found  the  periodicals,  technical  journals,  advertis- 


mons  liegins  the  suit.  .A  newspaper  may  fight  made  bv  the’ Port/and  To  indicated  the  defendant  did  not  i^g^  photography,  kinematogra^y  and  I 

publish  of  A  that  B  has  begun  an  action  pfeJent  ^^hSon  Lrbeen'^nLwn  as  a  (  tU  A 

against  him  by  the  service  of  a  summons,  ^  nublishine-  certain  cntnir-ctrin  ■  A Deen  known  as  a  The  daily  newspaper  section  of  the  Ex- ■ 

No  reticence  is  demanded  on  that  score,  features  used  by  the  Telegram  under  con-  H  hibition  will  include  the  first  newspapers 

It  may  go  further  and  state  that  the  com-  .  ,;.l  .l  d  ,]  c  I  r  tions  of  the  Bible  and  she  and  the  retired  ^be  l^h  century;  the  intelligence! 

plaint  has  been  filed  in  the  county  clerk's  v„,y  York  was  dismissfvl  tnilaJ’  W  I^^sfor-solicitor  had  argued  scriptures  on  newspapers  of  the  18th  century;  the  I 
office.  To  stop  there,  and  hold  that  the  Circuit  fudge  Bagiev  who  had^heen  occasmos.  On  the  day  of  the  newspapers  of  the  wars  of  liberation  oi  S 

newspaper  states  the  contents  of  the  com-  j-alled  here  to  decide  w’hether  or  not  the  making  one  j^e  18th  century ;  the  political  press  oi  L 

plaint  at  its  peril,  is  to  revive  a  rule  of  Telegram  was  to  be  granted  an  order  to  h'®  ^''^^uent  calls  to  her  home  to  ^^e  19th  century;  and  the  development  oi  | 
privacy  in  relation  to  litigants  that  no  jx-rmTiently  restrain  the  Tournal  from  solicit  her  subscription.  One  of  the  chil-  jbe  independent  press,  of  public  opinion; 
longer  exists.  To  say  that  privilege  fshT  hese  feaTi^^^^^^^  dren  admitted  him  and  as  he  was  leaving  and  of  industrial  opinion. 


V..-V10I.0.  AS-/  vixMk  1  * usiiiQ'  tDPSf*  11  «  1  ^  II*  J  1  sHcl  OI  itiGUStridi  opinion* 

protects  the  publication  of  the  complaint  Judge  Bagiev  held  tint  the  rontrirte  house  he  was  shot,  falling  dead  on  Other  speakers  were  Mr.  Oswald,, 

when  the  summons  is  served  by  order  of  between  the  Telegram  and  the  Bell  Svndi  '  Porch.  _ _  £  Eilert,  president.  United  Typotheti 

the  court  on  a  iion-resident  and  does  ^ate  were  personal  contracts  and 'non-  pp,7P^  otaff  America;  James  O’Shaughnessi, 

not  protect  the  publication  when  the  de-  assignable,  and  for  that  reason  if  sohl  as  PRIZES  FOR  STAFF  secretary,  A.  A.  A._  A.;  HughH 

lendant  is  a  resident  is  to  state  a  dis-  part  of  the  assets  of  the  bankrupt  estate  A  system  of  prizes  and  fines  has  been  A.  O  Donnell,  assistant  business  mas- a 
tmction  that  has  no  basis  in  common  of  the  Telegram  the  purchaser  would  get  announced  by  Ballard  Dunn,  editor-in-  ager  JVew  >  orA:  Timer,  A.  J.  Powers 

sense.  W  e  are  not  bound  to  keep  up  -.lothiitg.  chief  of  the  Omaha  Bee-News,  and  President  Photo  Engraving  Board  ot 

j  legal  tictions.  Judge  Bagiev  also  held  that  under  the  Fred  Hunter,  managing  editor.  Three 

Judicial  proceedings  m  New  Aork  in-  facts  the  lournal  had  done  nothing  to  prizes  of  $10  are  to  be  given  each  month  ^ew  York  Y/osifr-Zcifuiig,  R.  E  Rmd- 

clude.  111  common  parlance,  all  the  pro-  i„duce  the 'Bell  Syndicate  to  breach  its  to  members  of  the  staff  for  the  best  .secretary.  Periodical  Pubhshtn 

cuedings  in  Jhe  action.  _  W  e  may  as  well  contract.  '  news  storvof  the  month.  The  best  Association. 

disregard  the  overwhelming  weight  of  his  ruling  the  judge  held  that  the  headline  each  month  and  the  best  roto  CMirMr'v  uncnAMn '! 

authority  elsewhere  and  start  a  rule  contracts  are  still  existing,  but  were  picture  idea  of  the  month.  At  the  same  ASKS  CLEMENCY  FOR  HUSBAND  :■ 

OI  our  o\ui,  consistent  with  practical  ex-  withdrawn  instead  of  being  cancelled  by  time  a  system  of  fines  for  carelessness  Mrs.  George  R.  Dale,  wife  of  tk 

perience.  the  syndicate,  the  breach  being  made  after  was  announced.  editor  of  the  Muncie  (Ind.)  Post-Den- 

Judge  Pound  discussed  the  argument  the  Telegram  Publishing  Company  had  -  oerat,  recently  visit^  Governor  Ed.  Jack 

that  an  action  instituted  by  the  service  ot  been  adjudged  bankrupt.  Should  the  TO  CELEBRATE  TOTH  YEIAR  son  and  asked  executive  clemency  feB 
a  summons  may  not  be  further  prose-  Telegram  hereafter  continue  its  corpora-  c-  t  ■  n-  i  d  ,  -ii  her  husband,  who  is  under  sentence  ot” 

cuted  and  a  complaint  may  never  be  tion  it  would  have  grounds  for  asking  the  ,The  St.  Lmtts  n  esthche  Pos  wdl  9^  ^  3^  the  state  penal  farm  fa 

served  or  filed  and  declared  that  a  news-  Bell  Syndicate  to  fulfill  its  contract,  he  celebrate  its  70th  anniversary  on  May  29.  ^-Hminal  libel.  He  was  sentenced  h 

paper  is  not  bound  to  await  the  outcome  ruled.  It  is  the  oldest  daily  in  St.  Louis  and  jujgg  Qarence  W  Dearth  of  Muncit 

of  any  action  before  being  permitted  to  Judge  Bagiev  held  that  the  Bell  Svndi-  l/ading  newspaper  men  were  mem-  '  jost  in  the  Indian ; 

publish  a  fair  account  of  whatever  tacts  cate  was  not  in  court,  as  it  had  not'been  I’?'"®  Joseph  Pulitzer  started  Supreme  court  and  ruled  out  of  6t\ 

may  be  learned  from  the  papers  served  or  served  with  notice  of  the  suit,  and  there-  ^i®  newspaper  career  on  this  publication,  ^j^^ed  States  Supreme  Court. 

filed.  fore  injunction  relief  was  not  available  founders,  were  Carl  Schultz,  the  - 

The  action  of  Mrs.  Campbell  was  the  against  the  syndicate.  German-American  who  served  as  Senator  BECOMES  SEMI-WEEKLY 

first  of  five  libel  suits  to  reach  the  ' -  from  Missouri  and  later  in  the  Cabinet  , 


ASKS  CLEMENCY  FOR  HUSBAND  J 

Mrs.  George  R.  Dale,  wife  of  tk 
editor  of  the  Muncie  (Ind.)  Post-Den- 
oerat,  recently  visited  (xivernor  Ed.  Jack  - 
son  and  asked  executive  clemency  fe| 


against  the  syndicate.  German-American  who  served  as  Senator  BECOMES  SEMI-WEEKLY 

■ _  from  Missouri  and  later  in  the  Cabinet 

“Rir  «iv»  DC  E-1 17^-rc  of  President  Hayes,  and  Emil  Pretorius.  The  DrMmng/if  (Okla.)  Journal,  ude 

mu  SI  A  Kt-tLECi5  ROUSE  Richard  Einsiedel  is  editor-in-chief,  and  management  of  E.  G.  McCoy,  has  bee  1 

-  .August  J.  Fertig  is  publisher  and  general  converted  into  a  semi-weekly  and  wtl 

New  York  Typographical  Union  Gives  manager.  become  a  daily  in  a  few  months. 

Big  Plurality  to  President 
Leon  H.  Rouse  was  re-elected  presi- 


highest  court  and  David  Paine,  counsel  siX”  RE-ELECTS  ROUSE 

tor  the  Post,  argued  the  proposition  of  _ 

privilege  in  the  face  of  many  contrary  „  v  1,  t  1  it  • 

decisions  on  the  subject  in  other  states,  *'**''^  York  Typographical  Union  Gives 
and  his  views  are  now  unreservedly  up-  Big  PluraJity  to  President 

held  by  the  court  The  publication  in  Leon  H.  Rouse  was  re-elected  presi¬ 
de  Post  of  March  30,  1922,  was  a  re-  jent  of  Typographical  Union  Number 
write  of  a  story  in  the  morning  edition  Six.  “Big  Six.”  New  York  City,  by 
of  the  New  Y  ork  Timer,  written  by  a  margin  of  2,119  over  D’Arev  Milliken. 
Bruce  Rae  and  gave  the  details  of  a  according  to  the  official  tabulation  made 
fraud  action  instituted  against  Mrs.  public  last  Saturdav.  The  vote  was 
Campbell  and  Allen  A.  Canton  by  Mrs.  j^ouse,  4.635;  Milliken,  2,466;  and  Will- 
r-lizabeth  S.  NicholSi  a  wealthy  patient  {^xn  \  Power  1373 
of  Mrs.  Campbell.  It  was  then  begun  James  J.  M’c(irath  was  elected  secre- 
by  the  service  of  a  summons  and  later  a  tary  to  succeed  the  late  John  S.  O’Con- 
complamt  was  served  and  filed  in  the  nell.  defeating  Edward  C  Rvbicki 
county  clerk  s  office,  where  they  were  Other  officers  elected  were  Tohn  T 
seen  by  Mr.  Rae.  wjio  also  called  on  Sullivan,  vice-president ;  Charles  E.  Con- 
Mrs.  Campbell  and  discussed  the  case  nor.  trustee;  Samual  Hart,  auditor; 
with  her.  She  testified  at  the  trial  that  William  F.  Towne,  Francis  Barrett,  John 
she  requested  that  the  story  ^  not  pub-  Redmond  and  Robert  H.  Campbell  dele- 
hshed,  which  was  denjd  by  the  reporter,  jjates  to  the  I.  T.  U.  convention. 

The  complaint  alleged  that  throuj?h  the _ 

influence  of  Mrs.  Campbell.  Mrs.  Nichols  wtii/  _ _ _ 

was  induced  to  purchase  $10,000  worth  of  NEW  ADVERTISING  PAPER 
stock  in  a  corporation  in  which  Canton  The  Advertising  Manager,  a  monthly 
was  interested  and  to  loan  her  $6,000.  trade  journal  for  new’spaper  executives, 
Mrs.  Nichols  never  prosecuted  the  action  was  launched  in  May  at  Wheeling’ 
and  tw’o  years  after  its  inception  consented  W.  Va..  with  .Albert  N.  Dennis  as  man- 
to  a  discontinuance  when  she  discovered  acer  and  Dean  G.  Warner  and  F  D 
after  a  full  investigation  that  Mrs.  Walton  as  associate  editors. 
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rlTIZENS  GIVE  STATUE  ten  miles  through 

*  trees  and  lields  to  another  road,  but 

TO  HONOR  EDITOR  Callender,  Mac  and  i  were  stuck. 

_  then  Mac  got  an  idea. 

,  "Let’s  go  over  to  that  bistro  and  tele- 

j^et  B.  Borland,  Managing  Editor  of  u  arren,  ’  he  said. 


Franklin  (Pa.)  Newt-Herald  and  Na-  W  arren  was  the  night  man  back  in 
tore  Writer,  Honored  by  Towns-  Paris.  W  e  cheered  Mac — until  we  found 
people— Unveiling  Held  May  21  country  phone  was  cut  off  at  11 

_  o  clock,  and  then  we  cursed  him. 

Every  twenty  minutes  we  moved  two 
A  testimonial  statue  and  fountain  to  fe^t  and  then  we  stopped  and  sweated 
James  B.  Borland,  managing  editor  of  the  and  cursed. 

Franklin  (  Pa.)  .\  ews-HerM  was  un-  "Say,  James,”  asked  Mac,  "do  you 


veiled  in  City  Park,  Franklin,  Saturday,  think  we  will  get  iired  for  this?  If  so, 

that  makes  it  a  tragedy.” 


"Thank  the  Lord  1  work  for  the  Sun¬ 
day  department,”  said  Callender,  "and  we 
can  get  it  by  then.” 

Then  he  offered  to  buy  our  story  for 
Sunday  two  weeks  hence, 
it  was  heartrending. 

And  then  it  dawned  on  us  that  the 
other  reporters  were  caught  there,  too. 
W'e  walked  up  and  down  the  line  and 
found  half  a  hundred,  and  later  we  iiis- 
covered  that  we  had  made  the  evening’s 
second  hero  out  of  a  young  reporter  whom 
we  taunted  about  his  paper  going  to  press 
within  an  hour.  That  boy,  when  our 
backs  were  turned,  leaped  out  of  his  car 
and  ran  five  miles  to  Port  Villette,  where 
he  got  a  taxi.  His  story  was  one  of  the 
best  written  that  night. 

Moving  along  like  snails  we  saw  sud¬ 
denly  a  little  side  road,  more  of  a  path 
than  an>'thing  else.  We  took  one  look 
and  turned. 

We  found  ourselves  in  what  seemed  to 
be  a  cross  between  a  plowed  field  and  a 
James  B.  Borland  and  his  new  testi-  sandpit.  We  were  in  the  midst  of  ex- 
nioiiial  fountain.  cavations  for  a  new  city  suburb. 

.  We  struggled  on  until  we  hit  a  hard 

May  21.  The  toiintam  was  presented  by  field,  on  the  other  side  of  which  glowed 
citizens  appreciative  ot  Mr.  Borland  s  ^^e  lights  of  a  village.  There  we  ar- 


citizens  appreciative  ot  .\lr.  coriana  s  ^^e  lights  of  a  village.  There  we  ar- 
articlcs  on  nature  to{^s.  It  can  be  seen  rived  only  with  two  broken  springs  and 


from  the  editor 
Herald  building. 


office  in  the  Xews- 


got  on  a  fair  road  which  led  us  back  to 
the  main  Paris  road.  But  in  that  strug- 


Franklin  C.  McIntosh  delivered  the  gig  1,3^1  passed  the  traffic  jam  and  at 
presentation  address,  while  the  fountain  ji,g  gorner  found  three  policemen  keep- 
w^s  unvcilccl  by  Nitti  Alsc  Alurrin  ^nd  injj  thing^s  moving. 


Ralph  Calvin  Miirrin,  children  of  Mr.  1  .^5  o’clock  we  reached  our  office. 


Borland’s  nephew,  James  A.Miirin.  .-\n-  fiayjng  taken  three  hours  to  do  twelve 
other  speaker  was  lorn  W.  Gerber,  repre-  miles.  Philip  had  beaten  us  by  ten  min- 


senting  Karl  A.  Bickel,  president  of  the  ^gg 


United  Press  Associations.  pciem,  ^rg  started  in  getting  the  story  to 


written  especially  for  the  occasion  by  gether.  Then  we  remembered  we  had  not 


Larry  D.  Flint,  of  Sharon,  was  read. 


‘ISOLATE  LINDBERGH”  ORDERS 
WENT  AWRY 


(Continued  from  page  10) 


That  one  phone  line  isn’t  much  good. 


got  Captain  Lindbergh. 

Where  was  he? 

We  knew  where  the  reception  com¬ 
mittee  intended  to  take  him,  but  he  was 
not  there,  as  we  found  out  by  telephone. 
We  called  the  chairman  of  the  com¬ 
mittee. 

“Hell,”  he  said,  “I  haven’t  laid  eyes  on 
him.” 

“.Ambassador  Herrick  is  a  good  fel- 


The  other  lines  don’t  work.  Let’s  go  low,”  some  one  said,  “he  will  tell.” 


back  to  Paris  and  send  a  piece  to  New 
York.” 

That  sounded  so  logical ! 

Of  course,  having  come  so  early  we  did 


Off  Mac  went  and  found  Captain 
Lindbergh  sitting  on  the  edge  of  a  bed 
in  the  embassy  drinking  a  glass  of  milk. 
When  Mac  told  him  we  had  intended 


not  know  what  had  happened  on  the  to  isolate  him,  he  answered: 


“There  seem  to  have  been  a  million 


This  was  what  happened:  When  the  other  people  with  the  same  idea. 


news  of  Lindbergh’s  arrival  was  flashed  to  Captain  Lindbergh  gave  a  brief  sketch 


Paris  every  one  in  the  capital  who  had  of  his  flight  and  invited  us  to  see  him 
a  car  or  could  get  one  conceived  the  after  he  had  had  some  sleep. 


bright  idea  of  going  straight  out  to  Le  .Mac  came  back,  all  proud  of  himself. 


Bourget  and  shake  hands  with  this  al-  We  all  wrote  until  alxiut  4  o’clock  Sun 


together  admirable  young  man. 

Some  five  or  six  thousand  cars  started. 


day  morning. 

Next  day  we  got  a  cable  saying  we  had 


About  the  same  time  a  large  part  of  done  good  work  and  it  all  got  there  i 
the  crowd  at  Le  Bourget  decided  to  go  time. 


home  and  read  about  it  in  the  morning  Xe.xt  time  Lindbergh  does  it.  if  France 


papers.  About  five  or  six  thousand  cars  will  mobilize  her  army  to  keep  Le  Bour- 
started  back  to  Paris.  get  clear,  we  shall  trv  to  isolate  Lind- 

Those  coming  out  and  those  going  in  bergh. 
met  about  a  mile  below  Le  Bourget.  - . 

*  n  »  CHANGE  ON  RUTLAND  HERALD 

^  ror  about  twenty  minutes  we  could  not 

find  our  chauffeur.  It  took  him  that  ] 

long  to  get  out  of  the  crowd.  Then  we  L.  R.  Noble,  Business  Manager,  Effective 


CHANGE  ON  RUTLAND  HERALD 


were  ready. 

To  make  a  long  story  short,  we  got 
into  the  traffic  jam  and  stayed  there  two 


June  1 — New  Rate  Card 

L.  B.  Noble  on  June  1  became  business 


hours.  (Dur  profanity  was  no  better,  no  manager  of  the  Rutland  (Vt.)  Herald. 
worse,  than  that  of  thousands  of  others,  owned  by  William  H.  Field,  general  man- 


Thoughtless  people  laughed  about  it,  but  of^the  Hew  York  Daily  News. 

we  reporters  suffered  the  tortures  of  the  Noble  was  at  one  time  on  the  staff 

damnrt.  of  the  Philadelphia  Publie  Ledger  and 

Saturdav  night — ^the  world’s  biggest  more  recently  has  been  associated  with 
5tory  in  hand,  and  New  York  3.000  miles  Mr.  Field  on  the  Daily  News. 


awav.  with  us  stuck  in  a  traffic  jam ! 


The  Herald  has  issued  a  new’  rate  card 


_  Philip  had  gone  off  over  plowed  fields  f9*’  nstional  advertising,  effective  June  1, 
m  a  tree-climbing  six-horse  Citroen  of  with  a  flat  rate  of  cents. 


u  e'fi' 


Don’t  overlook  the  Long  Island  Market.  In  spite  of  its  proximity 
to  New  York  it  can  be  developed  most  successfully  only  with  the 
aid  of  its  local  papers,  which  play  an  important  part  in  the  daily 
lives  of  its  inhabitants. 


The  Long  Islander  takes  pride  in  his  community.  He  is  inter¬ 
ested  in  its  growth  and  development  and  for  this  reason  he  not 
only  encourages  but  patronizes  local  enterprises. 


Every  retail  trade  is  well  represented  by  modern  and  well  equipped 
stores.  Products  advertised  in  the  local  papers  are  not  only 
featured  but  pushed  by  the  retailer. 


This  market  with  its  600,000  consumers  can  be  cultivated  with 
comparatively  small  cost  thru  the  weekly  papers  listed  below. 
These  are  the  papers  that  chronicle  the  intimate  events  of  the 
family  and  are  eagerly  awaited  every  week. 


If  you  have  a  salable  product  these  papers  will  help  you  create 


greater  sales. 

Try  them  cut  on  a  try-out 

campaign, 

Publication 

Rate 

per 

Town 

Paper 

Days  Circulation  Inch 

Babylon 

Leader 

Suffolk 

Friday 

3,400 

.35 

Bay  Shore 

Consolidated  Press 

(South  Shore  Sentinel,  IsHp 
Press) 

Thursday 

2,750 

.45 

Elmhurst 

Newtown  Register 

Saturday 

2,500 

.75 

Farmingdale 

Post 

Friday 

1,100 

.30 

Floral  Park 

The  Sunrise  Trailer 

Friday 

5,200 

.60 

Freeport 

Recorder 

Friday 

3,100 

.42 

Great  Neck 

North  Hempstead  Record 

Wed. 

2,400 

.50 

Jamaica 

Queens  County  News 

Friday 

14,675* 

1.00 

Lynbrook 

New  Era 

Tue.  &.  Fri. 

2,800* 

.60 

Mineola 

Central  Island  Weeklies 
(Hicksville,  Westbury,  New 
Hyde  Park) 

Friday 

4,000 

Loot 

Oyster  Bay 

Enterprise  &  Pilot 

Friday 

2,000 

.45 

Patchogue 

Advance 

Tue.  &  Fri. 

3,226* 

.55 

Queens  Village 

Queens-Hollis  Times 

Thursday 

8,000 

1.00 

Woodhaven 

Leader-Observer 

Thursday 

8,600* 

.84 

*Sworn  Net  Paid  Circulation. 

tThis  rate  includes  the  Farmingdale  Post. 

Figures  not  marked  with  a  star  indicate  total  run  of  paper. 


( 
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By  MARLEN  PEW 


served  as  a  wad  for  the  gun,  lay  on  the 
floor,  near  the  wall.  The  deputy  traced 
the  tell-tale  boot-prints  to  the  road  and 
to  the  west  for  a  half  mile,  turning  then 
into  the  lane  of  Joe  Foster’s  farm.  He 
traced  them  to  the  barn  and  f<3und  the 
boots  that  fitted  the  prints  hanging  on  a 
peg.  Entering  the  shack  he  found  a  torn 
newspaper  which  corresponded  with  the 
gun-wadding.  The  farm  boys  who  had 
heard  Joe  Foster's  tragic  threat  gave 
their  testimony.  A  warrant  for  Foster 
was  issued  and  within  a  few  hours  the 
county  was  being  scoured  by  fifty  angry 


furious  fall  campaign  was  at  an  farmer  and  an  elopement  plan  had  been  farmers.  That  night  Foster  was  located 

end,  the  people  of  the  state  had  re-  made.  The  lovers  were  driving  toward  in  the  woods,  calmly  cutting  rails, 

gistered  their  choice  at  the  polls  and  one  the  Barnes  farm  when  suddenly  from  a  *  ♦  » 

whom  we  shall  call  Big  Tom  was  at  home  lane,  old  Barnes  appeared  astride  his  JOE  FOSTER  denied  the  charge.  He 
receiving  the  congratulations  of  his  jenny  mule.  He  saw— and  fire  of  hate  J  said;  ‘T  did  not  kill  Mr.  Barnes, 
friends  and  neighbors.  The  citizens  of  the  flashed  into  his  eyes.  In  an  instant  he  jjut  I  had  sworn  I  would  shoot  him  and 
commonwealth  had  named  him  tiovernor.  was  on  the  ground.  “Sylvia,  go  home,  I  ijid  intend  to.  In  fact,  last  night 
Flushed  cheeks  confessed  his  pride.  Men  he  commanded.  Then  he  put  out  his  around  eleven  o’clock  I  loaded  my  gun 
and  women  lined  the  hall  and  dining  long  hickory-stout  arms  and  grasped  Joe  and  walked  up  to  his  house  and  saw  him 
room  to  shake  his  hand.  Presently  a  Foster  by  the  shoulders  and  dragged  him  sitting  in  the  kitchen.  I  brought  the  gun 
torchlight  procession,  headed  by  a  brass  to  the  road.  up  to  my  shoulder  and  then — well,  I 

band,  turned  the  corner  of  the  street  “You  damned  scoundrel,”  bellowed  couldn't  do  it.  I  love  Sylvia  Barnes  and 

and  halted  before  the  door  of  the  new  Barnes,  “I’ll  teach  you  to  keep  on  your  I  knew  that  if  I  fired  that  gun  I  would 

hero.  <J"n  side  of  the  fence.”  It  was  an  un-  lose  the  woman  I  want  as  my  wife.  So 

“Speech,”  they  cried,  and  he  obliged,  eciual  fight  and  when  two  boys  from  a  l  walked  back  to  the  shack  and  as  I 

Midnight  came  and  the  crowd  vanished,  neighboring  farm  chanced  to  pass  along  was  excited,  I  thought  best  to  hitch 
One  man  alone  remained.  The  Governor-  the  road  half  an  hour  later  Joe  Foster’s  up  my  team  and  come  out  here  in  the 
elect  had  asked  him  to  wait.  Big  Tom  unconscious  and  bleeiling  body  lay  in  the  vvoods  and  work  off  mv  temiier  cutting 
approached  this  man  glowing  with  grati-  dust  of  the  ditch.  His  horse  had  wan-  rails.  You’ll  find  my  '  gun,  just  as  I 
tude.  He  grasiied  his  hand  and  led  him  dered  off  and  Barnes  and  his  daughter  loaded  it,  hanging  to  a  shelf  over  the 
into  the  silent,  darkened  library.  had  disappeared.  I'oster  finally  got  to  cloor  of  mv  bedroom.”  The  sheriff  and 

“I  am  a  proud  and  happy  man  tonight,”  his  feet,  duste<l  off  his  torn  Sunday  suit,  his  men  received  the  storv  with  con- 

said  Big  Tom,  as  he  sank  into  a  chair,  shook  his  fist  in  the  direction  of  the  tempt.  It  was  weak  stuff. 

■‘but  I  want  to  tell  you,  my  good  friend,  Barnes  farm  and  shouted,  "I’ll  kill  that  “Don’t  lie  to  us,”  said  one,  “we  found 
that  this  day’s  victory  belongs  more  to  man  for  this.”  your  gun  in  the  barn  and  it  wasn’t  loaded, 

vou  and  to  vour  wonderful  newspaper  ♦  *  »  jj  been  fired  and  the  paper  you  used 

than  to  me  or  the  party  leaders.  I  re-  the  morning  of  June  22,  Maxwell  to  wad  it  was  also  found.  The  jig  is 

alize  that  your  support  has  been  im-  Barnes’s  body,  riddled  with  buck-  up  with  you,  young  man,  so  some  along,” 
personal  and  that  you  are  looking  to  shot,  was  found  on  the  floor  of  his  kitchen  and  Joe  Foster  took  up  his  residence  in 
me  to  deliver  to  the  iK'ople  and  the  state  The  murder  tool  was  a  sawed-off  shot-  the  county  jail, 
the  service  we  have  promised  during  this  gun  which  had  been  exploded  through  a  '  *  *  ♦ 

campaign.  I  pledge  my  best  effort  window  as  the  old  man  sat  in  the  darkness  T^HROl'CHOUT  his  trial  the  young 
to  you  and  I  mean  it.  But  I  feel  that  by  the  cook-stove.  The  murder  was  done  ^  farmer  stoutly  maintained  his  inno- 
for  all  you  have  done  for  me  I  should  at  midnight,  and  the  shot  had  startled  cence.  His  story  did  not  vary  a  hair’s 
tell  you  that  there  is  nothing  within  the  the  family,  but  so  terrorized  were  Mrs.  breadth  from  that  told  when  he  was 

gift  of  the  office  of  the  Governor  of  Barnes,  her  daughter  and  a  farm-hand  arrested.  He  could  not  explain  how  the 

this  state  that  you  cannot  have.  I  have  that  it  was  hours  before  they  summoned  gun  had  been  exploded,  and  made  no 
asked  you  to  remain  tonight  to  have  you  courage  to  give  the  alarm.  Before  seven  attempt  to.  So  strong  was  the  circum- 
tell  me  now.  if  you  can,  what  I  can  do  o’clock,  however,  a  deputy  sheriff  had  stantial  evidence  that  the  jury  found  him 

for  you  that  will  express  in  substantial  arrived  at  the  house  and  surveyetl  the  guilty,  but  owing  to  lack  of  corroborative 

terms  my  deep  sense  of  gratitude.”  The  scene.  This  keen-eyed  official  immediately  testimony,  specified  his  guilt  in  the  second 
newspaper  man  beamed  and  promptly  noted  the  footprints  outside  the  window  degree.  He  was  sentenced  to  life  im- 
admitted  that  he  had  one  request  to  through  which  the  fatal  shot  had  been 
make,  and  one  only.  It  was  no  sudden  fired.  They  were  peculiar  prints,  show- 
whim  or  new  desire.  Yes,  there  was  ing  both  the  stars  and  the  crescent  peg¬ 
something  Big  Tom  might  give  in  his  ging  of  a  new  pair  of  lumberman’s  boots, 
official  capacity  that  would  not  only  A  shattered  piece  of  newspaper,  that  had 


prisonment  and  is  serving  his  time  as 
we  talk. 

*  «  * 

A  FEW  weeks  ago  an  aged  physician, 
lying  ill  in  a  hospital  in  this  city 
asked  that  two  men  visit  him,  as  he  had 
a  confession  to  make.  I  was  one  of  those 
two  men.  A  nurse  at  the  hospital  tele¬ 
phoned  to  me  and  I  thought  this  a 
strange  circumstance  as  I  had  never  be¬ 
fore  heard  the  name  of  the  physician. 
Arriving  at  the  hospital  I  found  that  the 
old  doctor  had  also  called  in  to  hear 
the  confession  an  aged  farmer  from  San 
Tempo  County.  The  latter  was  ac¬ 
quainted  with  the  sick  man,  but  told  me 
that  he  had  not  seen  him  in  nearly  20 
years.  Presently  the  physician  called  us 
close  to  his  bedside,  said  that  he  knew 
that  his  death  would  occur  within  a  few 
hours  and  that  he  wished  to  make  a 
“shameful  confession.”  I  shall  give  you 
his  story  practically  in  his  own  words: 

“For  18  years  I  have  lived  the  life 
of  a  damned  coward  and  now,  standing 
in  the  shadow  of  death,  1  am  about  to 


square  the  personal  account,  but  put  the 
newspaper  man  in  his  debt  for  life.  He 
hoped  that  it  might  be  the  first  act  of 
his  new  administration.  This  was  said 
with  an  enthusiasm  which  seemed  to 
surprise  the  Governor -elect. 

“Tell  me  what  it  is,”  said  he.  The 
newspaper  man  looked  at  his  watch.  “It 
is  nearly  one  o’clock,  you  are  tired  and 
my  story  is  a  long  one,”  he  said.  “Shall 
I  tell  you  some  other  time?”  Big  Tom 
hitched  his  chair  clo.se  to  that  of  his  friend 
and  replied,  “No.  tell  me  now,  if  it 
takes  all  night.  You  have  me  guessing.” 


T^HIS  is  the  story  the  newsiwiier  man 
told :  Eighteen  years  ago  on  the  21st 
of  June,  at  twilight,  a  young  man  and 
a  girl  were  driving  along  a  wooded  road 
in  a  top  buggy  in  San  Tempo  County, 
which  as  you  know,  is  in  the  valley 
country  in  the  southern  section  of  our 
state.  The  girl,  Sylvia  Barnes,  was  the 
daughter  of  a  prosperous  farmer  of  that 
district  and  the  young  man,  Joe  Foster, 
had  purchased  a  small  adjoining  farm 
only  a  few  months  before  and  lived  alone 
in  a  tumble-down  shack.  The  girl’s 
father  had  early  expressed  a  dislike  for 
the  new  neighbor  and  he  had  warnexl  the 
members  of  his  family  to  turn  cold  shoul¬ 
ders  toward  him.  However,  one  day, 
when  the  winter’s  snows  had  vanished 
from  the  fields  and  Joe  Foster  was  push¬ 
ing  his  team  through  a  long  furrow  of 
his  corn  lot,  near  a  gushing  spring,  he 
glanced  up  into  the  smiling  eyes  of 
Sylvia  Barnes,  sitting  at  her  ease  in  the 
crotch  of  a  rail-fence.  From  that  meet¬ 
ing  romance  blossomed  in  the  hearts  of 
this  young  couple,  but  theirs  necessarily 
must  be  a  clandestine  love.  During  the 
buggy  ride  on  the  evening  of  Tune  21. 
Sylvia  had  accepted  the  band  of  the  young 
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do  am>tl't‘r  cowardly  thing.  I  want  you  up  the  gun  and  fired  through  the  win- 
two  men  to  pledge  yourselves  that  you  dow.  1  heard  a  crash  of  glass  and  I 
will  repeat  no  word  that  I  am  about  to  saw  the  figure  of  the  man  roll  onto  the 
tell  you  until  my  carcass  is  six  feet  under-  floor.  In  a  frenzy  of  dread  I  ran  back 
ground  and  my  soul  is  swimming  in  hell-  to  Foster’s  barn,  threw  down  the  gun 
fire.  Then  you  will  be  at  liberty  to  act  .and  made  off  to  find  my  rig  in  the  woods, 
as  you  may  see  fit,  and  I  hope  you  will  I  was  at  home  and  in  bed  before  two 
have  success.”  iVclock.  In  a  few  hours  I  heard  that 

We  pkxlged  ourselves,  with  the  provi-  Harnes  had  been  murdered  and  that  Fos- 
sion  that  the  best  interests  of  society  was  accused.  I  stood  the  strain  of 

would  be  served  by  silence,  as  we  might  approaching  trial  for  a  few  weeks 

later  determine.  The  sick  man  accepted  «‘na  then  could  bear  the  suspense  no 
this  condition  and  then  startled  us  by  longer  and  made  a  trip  to  California, 
exclaiming,  “I  am  a  cowardly  murderer  to  ease  my  tortured  thoughts, 

and  for  my  crime  an  innocent  man  is  ' '  t  learned  that  the  boy  had  been 
today  languishing  in  a  felon’s  cell.”  He  convicted  I  took  to  drink  and  for  years 
then  related  the  true  story  of  the  Barnes’  ^  wandered  about  the  country,  liv- 

fflurder.  He  had  lived  in  the  neighbor-  '"S  dissolute  life  and  here  I  lie 
hood  and  was  one  of  several  men  who  wrecked  and  dying.  I  have  never  had 
had  hated  Maxwell  Barnes  as  if  he  were  llie  courage  to  face  my  guilt,  and  it  is 
a  snake.  These  men,  in  youth,  had  been  to  do  anything  that 

members  of  Morgan’s  Raiders  and  Max-  would  repair  the  harm  I  did  to  Joe  Fos- 
well  Barnes  had  betrayed  them  at  a  Tomorrow  my  heart  will  stop  and 

crucial  moment  in  the  Civil  War  cam-  ‘ht’”  you  :U>en  can  do  what  I  have  been 
oaign.  costing  the  life  of  a  beloved  fel-  Joo  cowardly  to  do— bring  that  poor 
low  raider.  That  Barnes’  life  was  to  be  J^llow  out  of  the  blackness  of  the  peni- 
the  forfeit  was  their  solemn  pledge.  The  tentiary.  I  have  nothing  to  leave  him 
raiders  drew  lots  to  determine  who,  "Ut  my  shame, 
among  their  number  should  do  the  job  ♦  ♦  ♦ 

and  to  the  physician  the  tragic  number 

fell.  He  had  trailed  Barnes  from  state  'T’HE  confession  ended  there  and  my 
to  state  for  several  years  and  when  the  ^  companion  and  I  consulted  in  low 
farmer  finally  settled  in  San  Tempo  tones.  I  had  never  heard  of  the  Barnes 
County,  the  physician  opened  an  office  murder,  but  the  old  farmer  knew  per- 
in  a  near-by  village.  A  sense  of  loyalty  fectly  what  had  happened  and  promptly 
to  his  fellow  raiders,  two  of  whom  also  confirmed  the  fact  that  the  doctor  had 
settled  in  the  county,  haunted  him  and  left  the  community  shortly  after  Foster’s 

made  the  murder  an  inescapable  objec-  arrest.  Indeed,  the  farmer  turned  to  me 

tive,  but  year  by  year  the  physician  post-  very-  calmly  and  said,  “This  story  is  not 
poned  the  act  through  fear  of  conse-  a  big  surprise  to  me.  For  years  I  have 
quences.  Never,  however,  did  he  aban-  believed  that  Joe  Foster  was  innocent, 
don  the  project.  There  has  been  a  rumor  in  San  Tempo 

“I  was  always  looking  for  some  safe  County  for  a  long  time  that  the  truth 

way,”  he  confessed.  On  the  fatal  21st  "ot  come  out  at  the  trial  and  prob- 

of  June  the  doctor  happened  to  be  visit-  ^bly  never  would.  I  believe  every  word 

ine  a  patient  in  the  neighborhood  of  the  °  ®  story.  a:  .  .  n 

n  •  f  (^Trr,  lo^c  We  returned  to  mv  office  to  talk  over 

Barnes  farm.  Two  of  the  farm  lads  ^ 

came  into  the  house  in  great  excitement  circumstances.  I 

and  related  the  story  of  how  old  Barnes  j  encountered  a  cowardly- 

had  beaten  Joe  os  er  in  e  roa  fiend  who  should  face  exposure  even  if 

how  loe  had  threatened  to  murder  him  u*  i  •  •  *  xr 

.  •  X.  j  4.  .AA  nis  death  were  imminent.  My  compan 

that  night.  The  boys  said  that  it  would  be  ^ 

no  surprise  to  them  if  Foster  would  do  ^ 

the  shooting  before  morning,  as  ^  JY  should  ask  him,  and,  pending  a  decision 
very  ugly’ but  their  at  er  sco  ,  y  g  procedure  should  be,  decided 

that  Foster  would  sleep  it  off.  hospital.  When  we  ar- 

At  this  point  in  the  narrative  the  dying  rived  a  nurse  informed  us  that  the  doc 
man  raised  himself  on  his  arm  and  ex-  tor  had  but  a  moment  before  expired, 
claimed,  “When  I  heard  those  boys  say  *  *  , 

that  it  was  like  receiving  a  reprieve 

from  God.  _  For  years  I  had  been  dread-  newspaper  man  who  related  this 

ing  that  frightful  job  and  here  the  kill-  J-  story  to  the  governor-elect  then  told 
ing  was  to  be  done  for  me  by  a  man  I  for  weeks,  he  had  investigated 

had  never  seen.  My  heart  was  leaping  every  phase  of  the  matter  and  had  not 
j  when  I  left  that  house  and  started  back  only  been  able  to  check  the  accuracy  of 

j  to  the  village.  I  drove  along  slowly  as  facts  but  had  actually  obtained  con- 

I  if  in  a  trance.  Suddenly  a  doubt  crept  firmation  through  two  old  men,  them- 

into  my  mind.  Would  Fos^r  do  it.  selves  Morgan  raiders,  who  knew  that 

Would  he  do  it  that  night.  So  impera-  doctor  had  drawn  the  tragic  lot  to 
tive  did  this_  question  become  that  I  jjjij  Barnes,  the  betrayer.  These  men 

could  not  resist  turning  back.  I  would  ^ere  among  the  most  prosperous  farmers 

■  spend  the  night  watching  events  that  jy  community.  The  newspaper  man 

I  meant  my  soul  s  relief.  1  tied  my  horse  jj-g^  from  them  the  fact  that  both  had 

i  woods  and  crept  to  the  garden  tjggy  silent  for  the  protection  of  the 

■j  beliind  Barnes  house.  _  It  was  then  guilty  doctor,  but  both  pitied  Foster.  It 

-]  around  nine  o  clock  and  pitch  dark.  ^  For  agreed,  that  if  they  were  protected 

j  two  hours  I  waited  in  fearful  anticipa-  jf  Foster  were  pardoned  they  would 
tion.  Shortly  before  eleven  o  clock  I  “see  to  it  that  he  gets  along  well  if  he 

1  heard  twigs  cracking  under  a  mans  gomgs  back  to  San  Tempo  county  and 
■  boots  and  a  black  figure  was  si  houetted  goes  to  farming  again.”  The  first  act 
!  against  the  weatherboardmg  of  the  kitch-  of  Big  Tom’s  administration  was  the 
.  en.  For  ten  minute  the  ligure  moved  pardoning  of  the  lifer  Joe  Foster  and 
autiously  about.  My  brain  was  on  fire,  tbe  newspaper  man  who  actually  ex- 
1  saw  the  man  crouch  by  the  vv-indow,  perienced  this  romance  lived  to  see  the 

raise  a  gun  to  his  armpit  and  then,  to  convict’s  bitter  sacrifice  in  part  compen 

my  amazement,  he  suddenly  turned  and  sated, 
i  walked  briskly  to  the  road.  With  my  *  *  * 

[  nerves  twitching  I  followed  him,  tracing 

his  steps  to  Foster’s  barn.  The  man  ^UR  friend,  the  newspaper  man,  was 
j  hitched  up  his  team  and  drove  off  towards  '  a  caller  at  this  writer’s  office  a  week 
]•  w(^s.  Entering  the  shack  1_  found  ago.  He  told  the  story  on  condition  that 

I  Foster’s  sawed-off  shotgun  hanging  on  it  would  be  camouflaged  in  this  re-telling. 

1  the  wall.  It  was  loaded.  In  a  frenzy  But  the  essential  facts  were  as  stated 

i  of  disappointment  and  rage  I  seized  it  here  and — have  you  guessed  it?  Joe  and 

and  ran  up  the  road.  .At  every  step  Sylvia  now  live  in  a  new  house  built  on 

along  the  way  I  kept  repeating,  ‘now  or  a  hill  in  San  Tempo  County  and  the 
never.’  I  have  since  realized  that  I  children  race  happily  over  the  new 
was  insane  on  that  walk.  I  cannot  re-  ploughed  ground  in  June  and  sometimes 
"jwnber  all  that  I  did,  but  I  do  know  sit  in  the  crotch  of  the  old  rail  fence, 
I  approached  the  kitchen  windovs-  down  by  the  spring.  One  of  the  marvels 
and  saw  old  man  Barnes  sitting  asleep  of  the  countryside  is  how  Joe  has  pros- 

®  an  armchair,  the  dying  embers  of  a  pered  through  the  uniform  kindliness  of 

wood  fire  in  the  stove  occasionally  glint-  his  neighbors,  and  the  especial  kindness 

'ng  reflections  on  his  bald  head.  I  drew  of  two  rich  old  farmers  who  live  nearby. 


Merchandising 
Men^s  and  Women^s 
Clothing  in 

ILLINOIS 


If  you  merchandise  men’s  and  women’s 
clothing  come  to  the  Illinois  Market  where 
you  will  find  a  ready  response  for  your 
product. 

There  are  nearly  3000  wholesale  and  re¬ 
tail  outlets,  many  of  whom  prefer  tying  up 
with  the  advertised  brand.  Most  of  the 
dealers  are  well  rated,  enjoy  good  credit 
and  know  the  value  of  featuring  the  ad¬ 
vertised  brand. 

For  example,  there  are  1 74  dealers  of  men’s 
clothing  rated  from  $35,000  to  $125,000. 
43  dealers  rated  over  $125,000.  Nearly 
500  rated  at  $35,000. 

Most  of  these  dealers  advertise  in  the  local 
papers  listed  below.  They  know  the  sell¬ 
ing  power  of  these  papers  and  any  manu¬ 
facturer  who  advertises  his  own  product  in 
these  papers  is  assured  of  100%  co-opera¬ 
tion. 

These  papers  can  give  you  the  information 
you  want  on  this  great  market.  Why  not 
enlist  their  aid? 


Circulation 

Bates 

for 

2,500 

Lines 

Bates 

for 

10,000 

Lines 

•’Alton  Telegraph  . 

.(E) 

11,035 

.05 

.05 

t Aurora  Beacon-News  . 

.(E) 

19,440 

.07 

.07 

••Belleville  Advocate  . 

.(E) 

6,840 

.03 

.03 

tChicago  Daily  Journal  . 

.(E) 

125,007 

.26 

.24 

••Freeport  Journal-Standard  . 

.(E) 

9,791 

.05 

.05 

tjoliet  Herald  News  . 

.(E) 

20,107 

.07 

.07 

tMattoon  Journal  Gazette  . 

.(E) 

5,857 

.04 

.04 

••Moline  Dispatch  . 

.(E) 

12,292 

.05 

.05 

••Monmouth  Daily  Review  Atlas. 

.(E) 

5,574 

.035 

.035 

••Peoria  Star  . (S)  23,872 

(E) 

31,103 

.085 

.07 

••Waukegan  Daily  Sun  . 

.(E) 

5,666 

.035 

.035 

**A.  B.  C.  Statement,  March  31,  1927. 
tGovernment  Statement,  March  31,  1927. 
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»UR  OVN  VORl£> 
^  or  LEtTtRS 


Mr.  lianinitrrstein  ^ucd  the  l‘ress  tor  lilK‘lou> 
articles — and  uon.  it  was  net  long  after  tnal 
the  paper  ceased  prindng.  Munsey  bought  it 
and  junked  it. 


I  ^  UARULD  DE  WOLF  FULLER,  for- 

I  I  I  nierly  editor  of  TIu’  \ation  and  now 

^  ®  editor  of  A’ tti*  i’ori:,  indicts  in  the  current 

™  p  •  ■  issue  of  his  journal  American  newspapers 

R„  iAMF<i  MPi  \nM  I  CT  having  two  standards:  one  on  their 

By  JAMES  MELVIN  LEE  editorial  page,  and  an  entirety  ditferent 

Ao<  >L-  .1  1  1  1  1  1  .  f  .  II  1  1  1,  one  for  front  page  news.  He  expresses 

BOOK  that  should  have  been  men-  >jiisf.ictory.  He  scciiit-a  to  lx.-  very  much  ,  . 

Tv-r.-..-..  tn  .i.ic  tc  pl^uscd.  Subscuucutly  he  iiiadc  a  connection  his  inability  to  understand  Why  news- 

tion^  betore  in  this  department  is  ,iie  Kvening  World,  in  the  columns  of  jiaper  publishers  do  not  practice  on  their 

Over  My  Left  Shoulder  { D.  Apple-  which  apix-ared  some  of  his  best  short  fiction,  neyi-<  oaires  wliat  they  nreach  on  their 

ton  &  Co.)  by  Robert  H.  Davis.  With  “"'""K  "The  Trimmed  Lam,..  ’  These  Henartments 

,,  r  .u  *  .  -u  .•  stories  were  gathered  in  the  volume  entitled  tultoriai  aepartmeilis. 

the  exception  of  the  two  contributions  -The  Four  Million.  ’  The  explanation  is  simple.  The  edi- 


At  the  expiration  of  that  agreement  I  came  p^gg  points  what  the  editor  thinks 

to  the  editorship  of  the  trank  A.  Munsey  .  i  ua.  .  i.  u*i  au..  _ 

publications  and  made  a  seven-year  contract  people  Ought  tO  hav^C,  while  the  Other 


.1  .•  _  r  ai_  a.  a  *1-  a*  siuFics  wcFc  gaiiicreu  in  me  volume  eiiiiiieu  _ 

the  exception  of  the  two  contributions  -  The  Four  aMiiiion.-  The  explanation  is  simple.  The  edi- 

which  open  the  volume,  its  contents  con-  At  the  expiration  of  that  agreement  I  came  ^^onal  oaee  orints  what  the  editor  thinks 
sist  of  matter  which  the  author  has  pre-  ;fubl?cItion“d%«de‘'’a  ™y«r  c!ZZ\  the  people  ought  to  have,  while  the  other 
\iously  printed  on  the  editorial  page  ot  ^,.5^  reading  of  O.  Henry’s  entire  output,  pages  are  frankly  marketed  to  the  read- 

head^  “Lb  ^b^vd^ReSs ’‘’’VllrS  A  companion  chapter  to  the  one  that  ing  public  as  containing  the  news,  be  it 

^o'confrtutS^^^  “Co„“  “Henry  tead  is  XLl  "Oj  S' 

Draniatir  Vtomenf  of  Mv  life”  and  “All  Shaking  Hands  Incogmto  With  Joseph  [egrets  irom  an  editorial  point  oi  view, 

PtorK„owA'to«?fcAnolSl,/,o  I’fy';”  So|„e'l.i"S  U«.  Davis  had  “ 

Sleep,”  ongmally  apeyed  in  iiliertv.  “  *ee  its''  aSttor  '^“dmSis  “are  The  late  Charles  William  Eliot  of  Har- 

ma°)'h,te'reSg)h°ng,''in  a'pan^^^^^  given  in  the  ctoirer.  bS  this  eoSSlem  by  '»i  University  , has  paid  a  line  tribute 

many  interesting  things  m  a  panorama  ot  p  i;,  •  nimtinir  as  an  pv'^  to  the  full  publicity  that  is  given  to  crime 

men  and  matters  of  moment.  Sometimes  ^  ulitzer  is  worth  quoting  as  an  ex-  .  newsoaoers  and  does  not 

lip  CPPC  paKKatTPc  comptimpc  Lincre  Rut  pressioii  of  liis  view’S  Oil  liow  iiew s  sliould  "  a-vmcncan  newspapers  aim  uocs  Iiui 

he_  sees  cabbages,  sometimes  kings.  But  ,  _  j  .  hesitate  to  say  that  such  publicity  con- 

being  a  good  reporter  he  always  finds  stitutes  one  of  the  greatest  safeguards  of 

something  interesting  m  what  he  sees.  *  I  want  the  men  who  gather  the  news  and  American  democracy 

It  makes  no  difference  whether  his  shoul-  and  Th'T'pr.S-ed  to°7he'*nex;"t‘e';  The  New  York  Public  Library  has  just 


.11  >ltjrics  that  invulvc  imirdcr.  Of  course 
tlicrc  arc  reasonable  limits  beyond  which 
no  respectable  newspaiier  ever  goes.  Pos¬ 
sibly  some  reiH.rters  have  gone  ttx.  far 
down  the  line.  But  at  that,  they  have 
not  gone  as  far  as  some  clergymen  who 
have  become  teiniH.rary  reix.rters. 

So  long  as  the  public  is  admitted  to 
court  rooms  where  de.ails  of  a  murder 
may  be  heard,  there  is  no  valid  reason 
why  those  who  can't  get  inside  the  court 
house  should  not  have  an  opportunity  to 
get  details  in  the  columns  of  their  news¬ 
papers.  Criticism  of  accounts  of  murders 
printed  in  American  newspaiiers  might 
have  much  better  been  directed  at  the 
law’yers  who  conducted  the  cases  instead 
of  at  the  reporters  who  merely  told  what 
took  place.  Fortunately,  the  bar  in  some 
states  is  paying  attention  to  this  matter. 


The  New’  York  Public  Library  has  just 


der  view  may  lie  at  actresses  or  cowboys  Accentuated  common  sense  is  all  that  is  needed  published  the  report  of  its  Director.  The 


prize  fighters  or  prima  donnas,  artists  or  10  get  out  a  good  newspaper.  This  story  is  epremn  JipnHpH  “Newsnanpr  Division” 
ffolH-diLcrs-the  irolH-Hitr^ers  that  are  complete  in,  every  detail.  Thank  God,  it  won’t  UlVlSIOn 


pld-diggers-the  gold-diggers  that  are  '°qu^‘V7eriin7'again7’ 

bred  on  prairie  wilds,  not  the  kind  that  . 

prey  in  lobster  palaces.  introduction  is 


opens  as  follows ; 


prey  in  lobster  palaces.  introduction  is  contributed  by  Irvin  Murder  held  first  place  in  the  interests  of 

111  luLfsici  paiuccs. .  .cr-nuu  1  ri-i  -  ^  .  readers  of  bound  files  of  new-sjiapers.  Short 

Typical  of  the  stories  found  in  this  vol-  Cobb  who  speaks  of  Davis  as  a  great  s,ory  writers  appreciated  the  interest  of  the 
ume  is  the  one  in  w'hich  Davis  sought  out  reporter,  a  great  editor,  and  author  of  public  in  murder,  and  many  came  to  consult 
the  hiding  place  of  O  Henry  The  time  authors  He  then  expresse^  v^^^^^^  that  ^:YoZ 

was  in  1903  when  h.  L.  H.  Noble  had  left  the  reader  will^  like  this  book  by  Bob  of  reworking  these  accounts  into  the  form  of 

the  Nnv  York  Americcm  to  become  Sun-  Davis,  but  admits  that  he  is  “prejudiced  fiction. 

day  Editor  of  the  Nnv  York  IVorld.  The  m  favor  of  the  defendant.”  All  of  us  are.  j^e  newspaper  editor  may  regret  that 

assignment  of  Noble  to  Davis  was:  T4 4 \t\fFR<;TPr v’c  r  u  sensational  murder  has  occurred  in  his 

‘•Go  out  .viid  locate  O.  Henry.  He  has  a  xr  ^  hght  community.  But  the  paper  must  print 

hreezv,  hrilliant  and  snappy  style.  I  want  him  With  thc  Old  iv Yovk  ifCSS  IS  rc—  thf*  tiow^  about  it  UoIIp^p  orofp^sor^ 


“Go  out  and  locate  O.  Henry, 
breezy,  hrilliant  and  snappy  style. 


to  write  intnxluctions  to  our  Sunday  stories,  told  in  LibcrtV  for  Mav  28.  Marv  Gar 
Offer  $40  a  week.  If  that  fails  to  do  the  p,_  j  v,;n.vr.o.v,-v„I  .  .  . 


trick,  jump  to  $.S0.  The  limit  is  $60.” 


den  had  disappeared  and  did_  not  show  up  street,  are  interested  in  murder  cases  and 


“I  am  looking  for  Sydney  Porter,  Cavalieri  to  sing  in  “Thais.”  decided  to 


otherwise  O.  Henry,”  said  Davis. 


Cavalieri  sang  “Thais”  just  once. 


I  am  both,  was  the  reply.  .H^re  s  then  Marv  came  back.  Hammerstein  nev- 

a  chair.  Have  some  fruit.  It  is  nice  pr  donipH  tbp  cfrxro  th-.*  tbp  d.’owwpo,.- 


a  cnair.  nave  some  iruit;  H  is  nice  gr  denied  the  story  that  the  disappear- 
and  cool.  I  suffer  like  hell  in  New  York  ance  was  merely  a  bit  of  press-agency, 
from  the  heat.  What  can  I  do  for  you?  But  the  New' York  Press  continued  to 
I  have  a  proposition  to  make.  In  fact,  hector  Hammerstein  first  about  this  and 


fN  some  cities,  the  “leading” 
*  newspaper  may  have  merely 


I  have  three  propositions  But  I  shall  then  about  that.  It  sent  reporters  to  ev- 
last  one  first.  The  New  York  ^j-y  performance  only  to  find  fault. 


World  authorizes  me  to  offer  you  a  Finally  Hammerstein,  ’though  he  seldom' 
introductions  varying  from  ...^ote  letters  and  never  had  a  stenog- 


.100  to  700  words  in  lengA,  for  special  rapher,  did  pen  a  picric  note  to  the  Press 


features  ap^aring  in  the  Sunday  issue.”  in  which  he  used,  “Please,  in  the  future 


a  few  hundred  more  circulation 
than  its  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
combined — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news 
papers  combined. 


Davis  had  already  taken  two  bites  out  (Jq  j.jeep  your  two  reporters  out  of  mv 
of  a  Bartlett  i^ar  ^fore  he  made  the  theatre.  It  is  necessary  to  disinfect  it 


every  performance  only  to  find  fault. 

George  Blumenthal,  w’ho  is  running  a 
series  about  Hammerstein  in  Liberty  thus 


proposition.  Then  O.  Henry  remarked,  every  'performance  onh-  to  find  fault. 
‘If  this  last  proposition  is  the  test,  you  George  Blumenthal.  \^’ho  is  running  a 
neednt  make_  the  ^ther  two.  I  accept  series  about  Hammerstein  in  Liberty  thus 
your  proposition  Moreover.  Mister,  you  s„ms  up  the  result  of  the  note: 
can  have  the  balance  of  the  pears.  „ 

Tbp  rnntiprfinnc  nf  O  Hpnrv  vvifb  tbp  The  Press  didn  t  like  that.  Neither  did  the 
1  lie  connections  Ot  17.  nenry  Wltn  the  reporters.  The  latter  caught  Mr.  Hammer- 

World  are  thus  outlined  by  Davis ;  .stein,  famous  silk  hat  and  all,  on  Bro.idwav 

_from  the  t’;.r.a7^7menn'’"h^^^e^‘ub^l?k"e 


THE 

PITTSBURGH 

PRESS 


The  Press  didn’t  like  that.  Neither  did  the 
reporters.  The  latter  caught  Mr.  Hammer- 
■stein,  famous  silk  hat  and  all,  on  Bro.idway 


A  Scripps-H award  Newspaper 
Member  of  the  A.  B.  0. 


ship  of  the  Sunday  World  and  was  succeeded 
by  the  late  Colonel  Caleb  Van  Hamm,  who 
inquired,  “Who  is  this  man  Porter?”  I  ex¬ 
plained  that  he  was  one  of  Noble’s  selections, 
and  that  his  rate  was  $60  a  week  for  such 
introductions  as  were  required  for  Sunday 
features. 

Van  Hamm  uttered  one  brilliant,  laconic 
sentence:  “Can  him.” 

I  conveyed  to  O.  Henry  as  gently  as  possible 
the  information  that  his  introductions  were  un- 


Make  Your  Title 
A  Mark  of  Pride 
witK 


Away  Ahead! 


X, 196, 676  •  19X5 


Largest  Circulation 

and 

Largest  Volume  of 
-Advertising 

of  any  Daily  west  of  the 

Missouri  river. 


Hardened  Steel  3>6999iss  •  1926 


Newspaper  Heads  1,50*7479  •  Cain 


—  they  last  forever 


LOS  ANGELES 

EVENING  HERALD 


RCPRESENTATIVES  ^ 

C6Ka99.  JOHN  H.  tEDKRCR.-910  Niartt  014*. 
frtaeitM.  A.  I.  NORRIS  MILt..  CIO  Ntant  OIC, 
N««  ««r6.  HCRBCRT  W  MOL0l|CV.  C04  Tl»«i  BlCf.’ 


A.  J.  SOSSNER 

361  West  Broadway 
New  YorR 


The  New  York  Eve¬ 
ning  Graphic  shows 
greater  gain  in  line¬ 
age  (41%)  than  any 
other  New  York 
paper. 


lYfcREADY  HUSTON,  who  has 
teen  on  the  editorial  staff  of  the 
South  Pend  (Ind.)  Trilnoie  since  1919, 
contributcr  to  Scrihner's  Magazine  for 


Murder  held  first  place  in  the  interests  of 
readers  of  bound  files  of  newsiiapers.  Short 


Detroit — 


Free  Press  circulation 
reaches  31,000  more 


reacnes  3i,uuu  more 
than  the  total  number 
of  families  owning  their 


own  homes 


Clifjfm  ^rtss” 


the  news  about  it.  College  professors, 
church  bishops,  as  well  as  the  man  on  the 


“Starts  the  day  in  Detroit" 


Davis  tinallv  located  O  Henrv  at  the  tteatre  for  ten  tlays.  ^ant  details.  The  quotation  from  the  re- 

rS  Mar^f^Tl^HttPr  in  te^t  of  the  director  of  the  New  York 


Hotel  Marty.  The  latter,  in  shirt  sleeves  ing  had  haooened  New  York  newsoaoers  i^  ”  .'J’  «'rvcior  oi  me  .\ew  lorx 
and  witb  cnsnpndprs  was  spatpd  '|apteH6a.  cw  1  orK  ne\\  spapers,  Public  Library  IS  rather  a  positivc  proof 

and  with  suspenders  down,  was  seated  except  the  Press,  thought  the  disappear-  of  the  deep  interest  of  the  reading  wblic 
beside  a  washstand  “u|»n  which  reposed  ance  merely  a  publicity  stunt.  The  ar-  ^  mieresi  oi  me  reaaing  puoiic 

a  huge  bowl  containing  perhaps  five  tide  in  Liberty  presents  the  facts  which  r —  -  "I 

pounds  of  cracked  ice  m  which  nestled  a  ^ere  that  Mary  Garden,  “miffed”  be-  ...  ...  .. 

half  dozen  fine  Bartlett  pears.  cause  Hammerstein  had  engaged  Lina  I"  ****  leading 


’With  a  itahle,  uninflated, 
liberal  puned  circulation 
productive  of  greater  adver- 
tiling  retumi  at  lower  coit. 


These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 


ene  dflUi  agutia 


Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 


Dirint  1926  The  Cclinkis  Dli- 
patch  carried  aiare  ante  lines  of  paid 
tdrertlsinp  than  any  other  Ohio  news- 
paper. 

Advertisers  wha  ase  The  Dally  Co- 
lanhas  Dispatch  are  piaranteed  a 
fatal  net  paid  cirealatlon  af  113,678. 
....  Many,  many  thaesands  nart 
than  any  other  Colaaihis  nesrspaper. 


OmOS  GREATEST  HOME  MIY 


plea  ot  the  at 


Editor  &  Publisher  for  June  4 ,  1927 

iniie  another  one  of  his  delightful  tales  We  are  not  excusing  newspapers  that  publicity  given  cartoonists  by  news- 

the  headline.  ;Daughters.”  follow  along  sensational  lines  but  we  must 

DtSr  in  mind  th^t  crime,  which  is  the  known  would  be  practically  unknown  outside  of 

How  Mussolini  has  muzzled  the  press  foundation  of  many  of  the  sensational  re-  ver>’  narrow  limitations. 

in  Italy  again  attracts  the  attention  of  ports  published  in  newspapers,  did  not  they  caV^it  Tont'ol 

flu  Sation  for"  June  1.  According  to  an  originate  m  the  editorial  rooms  of  a  news-  reserve  certain  privileges  for  free  lance  work 

iiiforial  in  that  issue,  orders  are  given  to  paper.  We  are  no  more  responsible  for  outside.  If  that  be  true,  then  the  cartoonists. 

{dliorwi  *  ,  *  .  ,  .  ”  w.rew  or  those  whose  greed  for  monev  is  so  great  that 

(ditors  over  the  phone  with  strict  instruc-  crime  than  >^e  were  for  tw  Morld  W  ar.  jj  stums  their  normal  conscience  and  ethical 
that  no  notes  whatever  shall  be  1  have  always  contended  that  treating  obligations  to  the  newspapers  and  to  the  reading 

nf  them.  But  The  Nation,  quoting  these  subjects  judiciously  in  the  news  public,  are  due  for  a  fall  from  the  pinnacle  of 

^  the  Milwaukee  Leader  prints  the  columns  and  then  editOTializing  will  do  R^der'conMenc^.  irisT“riiL.  i,  the  basis 
tnllowing  •  more  to  remedy  conditions  than  any  of  all  newspajxr  success  and  the  tolerance  of 

.  .....f  S  1926  It  is  forbidden  to  refer  in  censorship  plan  that  can  be  devised.  ?"y  Jba'  might  destroy  or  impair  it 

„;'".^;‘ti’the  interiiew  which  the  lSdian"poS  I  want  you  to  know  how  I  feel  about  ;*estr'the“finaW^s"oonsibil"7*'“'^”  themselves 
fio” Vve  to  a  reporter  of  the  editorial  and  hoW  logical  your  argu-  ""1oJ.'rw.‘"BslEa. 

^  Sa't"hi  Is  an^dmirer  of  MuswlinT.  '  ment  is  from  the  viewpoint  of  the  average  General  Manager, 

"^agurt  25.  1926.  It  is  ordered  not  to  sav  editor.  Journal-News. 

uiTthing  ataut  a  manifesto  of  Ixmdon  inl^-  Q  £_  B&OUGHTON.  - 

urtiials  which  demands  the  abolition  ot  forced  /~i.  i.  _  iw-  \  d  _ _ _ _ 

Editor,  Cheboygan  (Wis.)  Press.  SNYDER-GRAY  CASE 


August  25,  iv^o.  It  IS  oroerea  not  to  say 
innhing  about  a  manifesto  of  London  intel- 
l^uals  which  demands  the  abolition  of  forced 

'"'tuSm  30,  1926.  Suppress  all  mention  of  the 
psrebase  of  war  materials  in  Italy  by  foreign 

^'wwber  23,  1926.  Don’t  publish  the  final 
nlM  of  the  attorney  general  in  the  process  deal; 

"  tniirH^r  rsf  th^  F*a<ri«t  l.iirw’srmi 


SNYDER-GRAY  CASE 

To  Editob  &  Publisher:  There  is  no  very 
good  reason  why  I  should  write  this,  but  I 
cannot,  it  seems,  overlook  such  a  lu.xury  as 


'^’Swber  23,  1926.  Don’t  publish  the  final  LIBEL  STATEMEINT  QUOTED  cannot,  it  seems,  overlook  such  a  lu.xury  as 
Oleiof  the  attorney  general  in  the  process  deal-  Fnirns  g,  Pi-si  Knew-  In  the  Mav  14  something  for  the  papers. 

.  «iih  the  murder  of  the  Fascist  Luporini  ■  t  °  .i-  Mefford  of  the  News,  I  withstood 

l“Jd  the  Anti  Fascist  Nenniolini  in  Horence.  suif  arain^t  'the°'iiw' nrtv  ^all-Mills  war,  and  my  record  there 

r7t  every  word  referring  to  the  economic,  finan-  T°iL^  and  want*  tn^take  «»ntim  to  the  ^'cause  I  worked  on 

S  ^^litical  penetration  of  Albania  b^  Italy.  tl.  ^  whifh  ‘‘  ^’22.  too,  from  the  first  day  to  the  last. 

^aasemphasiz^  that  these  orders  came  direct  |  Publish«  savs  ‘“"a  ^ 

Vlussolini  )  Lditor  &  Flblisher  says  the  suit  is  based  on  be^t  murder  story,  and  it  s  going  to  be  hard 

*^oter  13  1926.  Nothing  must  be  said  f  *'1  to  beat  it.  Like  Art.  I  insist.  too.  that  the  ele- 

the  thefts  committed  by  Italian  soldiers  '"t  *’  an  mystery  was  decidedly  lost  in  this 

!The  hotels  of  Meran,  South  Tyrol.  noL?^„  the  r^  su  t  anr  warn  m  c^lPvou;  Snyder-Gray  thing  which  has  just  drifted  off 

February  25,  1927.  The  Prefect  forbids  any  *^rtii,darlt“tn  th.  Tar^'that  it  was  I  I**®  horizon.  But  unlike  Art— and  Art 

oMtion  of  the  departure  of  Under  Secretary  of  “**'JlViJ.n  Sf^he  Mivnr  nf'^Sioux*  Pitt*  in*  council  reporter,  has  a  lot  of  foundation 

Se  Giandi  to  San  Remo  for  the  purpose  of  renrintil  in  Th^^  **“1  he  says-I  can’t  insist  that  the  Sny- 

ineetmg  the  German  Foreign  Minister  Strese-  une  as  his  statement!  not  as  ours.  manhandled  as  he 

*  ♦  *  EuCEN'E“’'^itxv  I"-  on®  thing,  I  agree.  There  was  a  lot  of 

It.AMES  HAMILTON  PICKEN,  lec-  '  Manager.  Irnl^lisC  ther'e'waTn’t^^^^^^^ 

I  •  ^ :.w  —  ~  — _ i  t _ _  *. _ 


To  Editor  &  Publisher:  An  editor  whose 


WHAT  OUR  READERS  SAY 


Edward  M.  Brennan, 
Publisher  Fairfield  (Conn.)  News. 

CENSORSHIP  NOT  CURE 


FAIRHELD  YOUTH  DISAPPEARS  "Pv“ing°  form^eT*tL\*ue“tln  pro^^^ 

i  To  Editor  &  Publisher:.  The  en-  ^r/^Imtria'rti;:iL"'*in“ 

ClOJed  clipping  will  give  you  iniormation  impaired  if  not  destroyed  its  value  as  a  news 
rout  Donald  Bridgeman,  a  boy  who  has  feature,  and  at  the  same  time  s<  Id  out  for  a 

anrkwi  diirino  his  snare  time  in  this  of-  consideration  those  who  bought  and  paid  for 
sorKM  curing  nis  spare  time  in  inis  oi  ^  consider  an  exclusive 

tice,  and  who  has  disappeared  from  home,  news  service. 

His  parents  believe  that  he  is  working  in  As  a  protest  against  the  policy  of  syndicating 
I  newspaper  or  printing  office  somewhere,  cartoons  as  a  news  feature  and  at  the  same 
.  ^  cr  i  i  1  A.1  ftme  using  the  same  cartoon,  title  and  characters 

IM  are  making  every  enort  to  locate  jq  propagate  cigarette  advertising,  I  cancelled 
lim,  to  urge  and  plead  with  him  to  return  a  contract  for  another  cartoon.  The  cancella- 

Ljjjjj  tion  was  made  not  because  the  cartoonist  had 

,  '  j-  ...  •  r  _  .. _ offended,  but  on  the  theory  that  if  one  cartoonist 

I  am  sending  you  this  information  in  could  sell  out  his  constituency  and  get  away 
lit  hope  that  perhaps  by  publication  in  with  it,  there  was  reason  to  believe  that  others 
Mr  journal,  you  can  assist  in  locating  .**?  *be  same  thing,  inasmuch  as  the  com- 
........ mercial  practice  seems  to  be  done  with  the 

lim,  and,  if  so,  you  nisy  be  assured  that  knowledge,  and  thereby  the  tacit  consent,  of  the 
ns  parents  and  we  shall  be  most  grate-  syndicate  company  controlling  the  cartoons, 
ill.  I  question  the  legal  right  of  selling  a  cartoon 

A/T  Pni^xTXT A xr  **  3“  cxclusivc  ncwspapcr  feature  and  then 

D  LI-  L  Edward  M.  Brennan,  ,be  same  cartoon,  with  only  a  change  of 

Publisher  Fatrfield  (Conn.)  News.  the  dialogue  text,  to  fit  an  advertising  scheme 

_ _ _ _  that  may  be  published  by  any  paper  selected 

rPMCrtDQUlD  wrvT  c^iidp  ^y  advertiser.  The  point  is  that  advertisers 

LtNSUKSMlt'  NU  1  UUKt  have  by  the  practice  capitalized  without  cost  to 

To  FniTfiB  A-  PiTHTTcuPD _ T  VinpA  tmA  themselves  the  cartoon  characters  that  have  been 

ULBLISHER  1  havC  rcaO  newspapers  and  made  valuable  and 

i.ub  a  great  deal  of  interest  the  editorial  popular  by  newspaper  publication  generally  as  a 
ibtl'.ning  the  statement  of  Theodore  F.  news  feature.  The  characters  or  the  title  are 
HacManus  and  your  comment.  copynjghted  for  use  as  such.  To  .  use  the 

Tee.e.wV  i«  «  characters  or  titles  in  any  other  way  is,  in  my 

1  leel  that  Mr.  MacManus  had  only  opinion,  a  violation  of  contract.  But  more  than 
ne  best  of  intentions  but  he  has  suggested  violation  of  the  standard  of  ethics 

'  rtnicdv  that  i^  not  a  piirp  Thp  Atn#*ri-  and  the  principles  of  fair  play. 
icmTOy  mat  is  not  a  cure,  me  Amen  remembered  that  the  newspapers 

sn  press  would  be  short  lived  if  the  make  the  cartoonist.  The  cartoonist  docs  not 
rurse  would  be  pursued.  make  the  newspaper.  Were  it  not  for  the  adver- 

In  this  day  and  age  when  we  have  so  ■—  ■ 

Buy  diversified  minds  and  people  are  so 

wl«  informed  upon  the  character  of  their  NEW  YORK  STATE 

B'emment,  be  it  state  or  national,  a  plan  —j.  1  /i  • 

censorship  would  be  in  vogue  under  WcStchcSter  County  8 
«•  MacManus’s  suggestion  that  would 

e  dangerous  and  would  curtail  the  free-  Feutest  Growing  Cities 
^  of  the  American  press.  Vernon  and 
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listened  to  it.  I've  fooled  around  on  most  of 
New  York’s  recent  big  murders,  and  I’ve  read 
a  lot  about  out  of  town  killings.  But  for  sav¬ 
age,  brutal  visciousness,  none  of  them  ever 
approached  the  Snyder-Gray  story — and  there 
was,  in  addition,  the  cold,  calculating  way  it 
was  planned.  To  my  mind,  the  story  wasn’t  so 
badly  bungled  as  Art  Mefford  says  it  was, 
and  because  it  was  a  story  that  told  the  real 
cruelty  of  humanity,  it  was  a  story  which 
humanity  read.  Eveiy  one  of  ’em  shuddered 
and  kept  right  on  reading.  And  that,  as  they 
szj,  is  that. 

WlLBUB  E.  Rogebs. 


VON  BLON  WAS  M.  E. 

To  Editor  &  Publisher:  In  my  History  of 
the  Stars  and  Stripes  which  appeared  in  Editcb 
&  Publisher  April  23  and  30,  an  important 
detail  was  omitted.  Philip  Von  Blon  who  was 
mentioned  as  a  leading  member  of  the  editorial 
council  actually  became  managing  editor  upon 
the  resignation  of  Harold  W.  Ross  in  March 
1919.  There  were  several  withdrawals  from  the 
smff  at  that  time  incident  to  demobilization,  and 
Von  Blon  and  Major  Watson  were  under  a 
rather  severe  handicap  in  keying  the  paper 
going  with  a  reorganized  staff.  Hawley  and 
Wallgreen  remained  with  the  weekly  to  the  end 
which  helped  greatly,  as  did  the  obtaining  of 
Herbert  Stoops  to  do  a  series  of  cartoons. 

-MAJOR  DONALD  STONE. 


of.  Art  O’Sullivan  and  Irene  Kuhn  put  over 
the  only  real  exclusive  story  from  first  to  last 
for  The  Mirror — and  the  trial  proved  them  right 


Certainly  a  lot  of  rumors  were  printed.  That 


T.\MES  liAMlL.lUr'i  rILlN.IllN,  lec-  _  .lanager.  remains  that  there  wasn’t  any  faking  to  speak 

J  ttirer  in  advertising  in  the  School  of  of.  Art  O’Sullivan  and  Irene  Kuhn  put  over 

Commerce  at  Northwestern  University,  CARTOONS  IN  ADVERTISING  TEe^^'rror-l;id‘7he*‘uia^l  prred^^irem^rig^l 

,s  the  author  of  Principles  of  Selling  by  To  Editor  &  Publisher:  .An  editor  whose  r  ■  ,  ,  tu 

Mail  (A.  .  Shaw  Company  ).  The  nioral  consciousness  has  not  become  smeared  Certainly  a  lot  of  rumors  were  printed.  That 

advertising  manager  and  the  cirralation  with  the  scum  of  commercialism  asks  this  ques-  ^^d  Cer'lah^ry  a'lot  Jthhlgs 

manager  will  find  some  valuable  tips  for  “\vhat  do  you  think  of  BrisRS  drawing  car-  ®PP«3rcd  in  the  newspapers  that  couldn’t  be 

the  various  form  letters  used  by  Amer-  ,oons  in  exact  featlire  stylf  and  character  for  *’“PP®"®'J  *'’® 

ican  newspapers.  ads?  It  seems  a  bit  unfair.  A  paper  paying  , J**®^  story, 

for  the  service  is  in  the  peculiar  position  of  ““if®! 

[ - 1  Sibl7\hat  rtat  detail  ha*  been  ^vM^’^n 


seeing  the  cartO(-ns  in  a  rival  paper  which  is  2”®  oetaii.  And  it  is  just  pcs- 

paid  for  printing  the  cartoons.”  ®  .^®®P .. i," 

I  am  glad  thit  the  editor  pushed  this  ques-  what  made  it  a  selling  story.” 


If  Quality 


tion  into  the  limelight.  It  gives  opportunity  tha^  it  agree 

for  discussion  of  a  subject  that  is  of  vital  con-  ‘  *^il"*  *?' 

cern  to  every  newspaper.  As  I  see  it,  the  very  *^®t 

reputations  of  newsp^rs  are  at  stake.  ^  story  Henry  Judd  Gray  told 

Answering  for  myself  the  question  propounded  >"  ^is  co^esston  and  again  on  the  witness 
by  the  editor,  I  think  that  Briggs  has  cheapened  *1^'  story  of  that  tnal  in 


horror  and  amazement,  just  as  the  reporters 
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NEW  TYPE  HYDRAUUC  PRESS 

Scott  Product  Tested  in  Plant  of  New 
York  Herald  Tribune 

A  new  type  of  hydraulic  press  for 
mat  making,  manufactured  by  the  Scott 
Printing  Press  Company,  is  being  tried 
out  by  the  Xczu  York  Herald  Tribune. 
Arthur  H.  Burns,  mechanical  superin¬ 
tendent,  described  it  for  Editor  &  PfB- 
I.ISHER  this  week  as  a  machine  with 
several  “worth  wliile  additions.” 

"It  has  a  steam  head  like  an  ordi¬ 
nary  steam  table,”  he  said.  “The  upper 
platen,  however,  above  the  form  is  hol¬ 
low  and  has  a  vacuum  connection  that 
sucks  the  steam  out  through  the 
blankets  quickly. 

“It  will  make  a  dry  mat  in  about  one 
minute,  and  a  wet  mat  and  dry  it  in 
three  minutes,  or  half  the  time  useel  by 
an  ordinary  steam  table. 

OCCUPY  NEW  HOME 

Pensacola  News  and  Journal  Now  Print¬ 
ing  from  Remodelled  Plant 

The  Pensacola  News  and  Journal, 
John  H.  Perry,  president,  recently  moved 
into  their  remodelled  3-story  plant, 
which  formerly  was  the  Army  and  Navy 
Club  building.  The  papers  now  have 
15,000  square  feet  of  floor  space  and 
improvements  in  all  departments. 


Business,  advertising  and  circulation 
offices  are  on  the  main  floor,  with  the 
press  room,  housing  a  new  Goss  sex¬ 
tuple,  in  the  rear.  Editorial  rooms  are 
on  the  second  floor,  and  also  a  large 
paper  storage  room  capable  of  housing 
.^0  tons  of  newsprint.  On  the  third  floor 
is  the  composing  room  and  a  large  audi¬ 
torium  with  a  seating  capacity  of  300. 
The  auditorium  has  been  placed  at  the 
disposal  of  local  organizations  as  a 
meeting  place. 

The  papers  printed  a  special  House¬ 
warming  Number  May  18,  to  celebrate 
iKcupancy  of  the  new  quarters. 


PRAISES  U.  S.  SYNDICATES 


Visiting  Japanese  Newspaper  Man 
Here  Studying  Journalism 

Praise  for  the  syndicate  system  as  it 
oiierates  in  this  country  was  given  this 
week  by  Yoshihide  Hara,  editor  of  the 
Pukuoka  Nichinichi  Shhnbun,  in  an  inter¬ 
view  in  New  York.  Mr.  Hara  is  one  of 
five  Japanese  newspaper  men  on  a  world 
tour  to  study  newspaper  methods  of  dif¬ 
ferent  countries. 

“The  syndicate  system  which  exists  in 
this  country,”  said  Mr.  Hara,  speaking 
through  an  interpreter,  “is  a  wonderful 
contribution  to  the  newspaper  field  in  the 
distribution  of  cartoons  and  feature 
stories.  This  system  does  not  exist  in 
Japan.”  Mr.  Hara  said  he  was  surprised 


at  the  large  amount  of  paper  one  gets 
for  the  money  in  this  country,  especially 
on  Sunday. 

Mr.  Hara  has  attended  classes  of  jour¬ 
nalism  at  the  University  of  Missouri  and 
University  of  Wisconsin  and  has  visited 
newspapers  in  most  of  the  large  cities  of 
the  United  States.  He  sailed  Tuesday  on 
the  Aquitania  for  a  tour  of  France,  Ger¬ 
many  and  Russia  before  returning  to 
Japan. 


CHANGES  IN  SACRAMENTO 

A  reorganization  of  the  editorial  staff 
of  the  Sacramento  (Cal.)  Union  has  just 
been  announced  by  W.  W.  Chapin,  pub¬ 
lisher.  A.  L.  Lyon,  formerly  of  the 
San  Francisco  Call,  succeeds  Hal  E. 
Kelly  as  managing  news  editor,  while 
Walter  F.  Healy,  formerly  assistant  city 
editor,  becomes  the  city  editor.  Kelly 
proposes  to  purcliase  a  paper  in  southern 
California.  James  de  llall,  former  San 
Francisco  newspaper  man,  has  joined  the 
reportorial  staff. 


DAILY  ACTS  AS  IMPRESARIO 

The  Sacramento  (Cal.)  Bee  recently 
completed  arrangements  to  bring  the 
Chicago  Grand  Opera  Company  to  Sac¬ 
ramento  for  two  concerts  next  March. 
The  Bee  has  underwritten  the  venture 
to  the  extent  of  $25,000  and  added 
$5,000  for  expenses. 
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ADVERTISING 
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Features.  Write  F.  G.  Hogan  Syndkai. 
Lemcke  Bldg.,  Indianapolis,  Ind.,  or  Kane,  pj 

Supplies 


Shading  Sheets  for  Art  work  and~BendaT~d 
frets.  Bourges  Service,  Inc.,  144  Wen 
St.,  New  York. 
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DUPLEX  PRINTING 
PRESS  COMPANY 

Battle  Creek  Michigan 


Modern 

Composing  Room 
Furniture 

as  made  by  ns  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  yon 
interested?  If  so,  consult 
your  regular  dealer  in 
printers*  supplies  or  write 
us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


The  Classified  Service  of 
EDITOR  &  PUBLISHER 

can  locate  efficient  sales¬ 
men. 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  instal¬ 
lation  on  the  Pacific 
Coast  is  that  of  four 
100-hp.  drives  at  the 
Oakland  Tribune,  on 
Hoe  Presses. 


GENERAL  ELECTRIC 


BLANKETS 

of  aU  kinds  for  aU  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil*proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire. 

Yon  can  save  waste  paper,  in¬ 
crease  production  and  obtain 
better  printing  when  your  ma¬ 
chines  are  properly  blanketed. 
We  specialize  in  the  mannfactnre 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  inclnd- 
ing  all  widths  and  thicknesses. 

New  England  Newspaper 
Supply  Company 

Worcester,  Mass.,  TJ.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


Hoe  Patented  Duo-Cooled 
Casting  Mould 

"It  is  essential  to  Success  to  be  the  first  out 
with  tlie  nous — and  Minutes  count." 

This  Hoe  Curved  Casting  Mi>uld  is  a  time- 
saver,  designed  especially  for  Speed  and 
Efficiency.  Cold  Water  circulating  through  the 
stationary  Lid  and  the  concave  Side,  gives 
quick  cooing  for  rapid  Casting. 


IF  IT’S  A  HOE,  IT’S  THE  BEST 


Equipoise  Curved 


R.  HOE  &  CO.,  INC.  504-520  Grand  Street,  New  York  City 

7  Sooth  Dearborn  Stroot  Pore  Merqoetto  Bldg.  7  Water  Sireft 

CHICAGO.  ILL.  NEW  ORLEANS,  LA.  BOSTON.  MASS. 


I 


Editor  &  Publisher  for  June  4 ,  1927 


Employment— Equipment— Services 


business  opportunities 


EMPLOYMENT 

Help  Wanted 


EMPLOYMENT 

Situations  Wanted 


MECHANICAL 

Equipment  for  Sale 


tiTOpcrty-  *’•  tienncns  Agency,  intejrrity  and  ability  must  be  niven  in  first  letter,  i  w  j  r  Z^r". - TTT  Z - - - - - - - - - 

LitchfieM.  in.  ('orrespomlence  confiilential.  C-659,  Editor  \  Man  and  Feature  Writer  wants  to  shjtt  For  Sale--!  hie  Hoe,  X*Eattern,  48  page  sex 


^TTopportunity  tor  iie«si>a,«:r  man  with  Publisher.  [..  atyrnoon  i.a,)er.  References.  Married.  $50.  tuple  web  i,ertecting  press  21"  col.,  double 

^d  small  capital  to  procure  evening  pa-  -  (  OJ/  ■  care  Kditor  \  Publisher. _  tolder.  coinplctel.v  overhauled  bv  tactory  m 

pir  .n  Alabama.  Adequate,  mmlern  equipment;  Advertiain*  ^citor.  with  ..ne  to  two  years'  Eaitor.  thirty-six  years'  ex,>erience.  will  go  neV’^electr^ic'’ control  equipment  and 

jT.ing  good  business  and  earning  handsome  divi-  experience  selling  in  citv  under  aO.OOU.  I*av  -mvwhere  to  i/et  oio  i.s,v»r  Ji.t,  -ii  .1.  ..  at-.  jj  .u  .  1  • 

dends  on  price  asked.  J.  B.  Shale.  Times  Bldg.,  mmlest  m  start.  Substantial  iiicrease  moment  especially  local,  written  with^pSp  and  per^  inder.  2 1 ccd  ^ JtlrcomliLm  ^ 


dends  on  price 
\evr  V‘  rk.  _ 


Tnd*  Journal,  established,  in  good  conditioa,  pecteil 
..,>kle  nf  expansion.  Gross  about  SJOJMl  I _ 1  .  . . . 

Awng  price,  $^,500  cash.  HarrU-Dibble  Cow,  _ want  to  keep  on  printing  one  as  like  the  next  _ _  ^ - — 

Avenue  New  York  Pitv  -a*  ‘"u  herds  are  alike,  e.xcuse  me.  If  seeking  S®** Kollor  used  six  memths;  also 

345  Mad  ^  _ _ * , '_  SoUcitara — Towrns  of  fO.iXW  or  under.  Make  a  lienevolent  slave  driver  whose  ideal  is  news-  Hoe  Dry  Mat  Roller.  Steam  tables  of  all  kinds 

- - ^ -  '  extra  money  and  not  interfere  with  regular  taper  individualism.  I'm  yours.  I'll  boss.  general  stereo  equipment.  Griffiths  Rib- 

Newspapers  Wanted  work,  .\ddress  855  Holton  Street,  Milwaukee,  make  up  appealingly  and  write  easy-reading  bshers’  Exchange,  154  Nassau  St.,  New  York. 

- - - — - - - - — - -  Wis.  editorials.  Never  took  sixteen  drinks,  never  Job  Prassas,  Pagar  Cuttars,  Wlra  StJtehara. 

Weekly  Wanted  by  well  trained,  comiietent  -  went  to  journalism  college.  Health  hue.  C  -606,  etc.— A  complete  line.  Overhauled  and  guar- 

newspaperman.  in  field  that  can  be  developed.  .  Editor  &  I’ulilisher.  anteed  machinci  at  bargain  pricea.  Easy 

Prefer  h-astern  section.  W  ill  consider  leasing.  Situations  Wantod  cji.  '  -  1  o  1..1  . - - i - TT  Hoffman  Type  &  Engraving  Co,,  114 

controlling  interest,  or  purchase.  C-649,  Editor  Fditorial,  Poliucal  or  Feature  work  wanted  by  £  13th  St  N  V  City  ^  ^ 

X:  FuMisher.  exceptionally  strong  writer;  or  would  go  on  g-rn - '*■ .  *  „  *  rrr-^ - n - ; — — 

■  - - -  -  —  Advcrtxefac  Manager  Metropolitan  suburban  desk.  Big  and  small  city  experience.  C-637,  Bookbinders:— I  wo  Revolutum 

_  ___  -  daily  seeking  connection  as  solicitor  or  man-  Editor  8c  Publisher.  I  resses.  l)rum  t  ylmder^  Presses,  Power  Paper 

•  •rtner  ager.  Has  agency  experience  and  can  create  - — —  ■  Cutters^  Lever  Laper^  Cutters,  Colts  and  Lni- 

.,“7  ZZ  *»-  -t  ~  qZZIZTu  iTZIZr  effective  copy  and  layouts.  Will  prove  valuable  Editorial  Man,  thoroughly  experierwed  as  edi-  yersal  Presses,  C  handler  \  Presses  Ciobl- 

at  SeTO-We«ly  in  JeMcy,  newspaper,  advertising  organization  or  pub-  torial  writer,  city  editor,  news  editor,  manag-  ^  I P- 

r^y  for  expansion  inta  daily,  S|cks  working  liters*  representatives.  Well  recommended,  ing  editor  and  publisher.  Young,  well  edit-  Miller  Feeder.  Multi  (  olor  Presses, 

partner  with  capital  C-622,  Editor  &  Publisher.  cated,  so^r,  good  appearance.  C'ompctent  to  ^  Perforators.  Wire  Stitchers, 

nuking  opportunity.  C-bJO,  Editor  &  Publisher.  -  ..j..  -Uarae  entire  edXriAl  Hen,rtment  .qnv  Nundienng  Machine.s,  Standing  Presses,  Em- 


Ne;^pa,:.;r  <;;;molui;:;io.r  h:;;“Haced  this  equi,.- 

ell  h^sPLurweek,  Ex-en  nJ  N-ew^^^  ''*^1  “  *•=*''  Sentinel,  Winston-.Saleni. 

Px-.™...!”  ""bs.  txenuig  News,  Kut-  ring  the  cash  register  accordingly;'  If  you  .V.  C. 

.  '  want  to  keep  on  printing  one  as  like  the  next  Z  T  TZ  IT! - 


Newspapers  Wanted 

Weekly  Wanted  by  well  trained,  comjjctent 
newspaperman,  in  field  that  can  be  developed. 
Prefer  h.astern  section.  Will  consider  leasing, 
controlling  interest,  or  purchase.  C-649,  Editor 
4;  Publisher. 


Partner  Wanted 


Of  neOT-Y»e«iy  in  ciuutn  je«ey,  newspaper,  advertising  organization  or  pub-  torial  writer,  city  editor,  news  editor,  manag-  J*'”"*';®'  city le  liordon  1  resses,  (.  r, 

reidT  for  expansion  int*  daily,  seeks  working  jjsjjerj’  representatives.  \^ll  recommended,  ing  editor  and  publisher.  Young,  well  isdii-  LTj*'”  "n**  'H"er  heeder.  Mnlti  I  olor  Presses, 

partner  with  capital  or  invesmr.  A  r«l  money  C-622,  Editor  &  Publisher.  cated,  so^r,  good  appearance.  Competent  to  ^ '"'xi’^c-  'l' JJ'e  Stitchers, 

Mking  opportunity.  C-630.  Editor  &  Publisher.  -  take  charge  emire  editorial  departmenV  or  any  N«n'''eriug  Machine.s.  Standing  Presses  Eni- 

„  Advertising  Solicitor,  34,  with  auto,  many  fbereof.  C,o  anywhere.  Salary  $60.  (luc^P’nrices  "^^and  "^^loon 

_ _ ^y*^*^* _ _ _ _  exiierience  .Metropolitan  dailies,  wants  Available  at  once.  C-638.  Editor  &  Publisher.  American  Tvpe  Found^ers  Co  96  Beekm.an  St ' 

o« a T.™ a.-™.  v„  .u  ..  - ...  _ '  ■: 

the  advantages  of  a  New  Yort  «ddret,,  inaud-  Publisher.  publisher  papers  of  20,000;  have  equipped  new  Uaml  Com  Matt  Rolv  for  wet  mati  only,  for 

isg  the  service,  ot  eitablisned,  Ituly  tumunea  .  -  plant,  organized  complete  force;  reorganized  sale  cheap.  The  Gou  PrbitiiiK  Reaa  fix  1S3S 

and  equipped  officn,  where  your  intereete,  m-  xn.  {  run  down  papers;  bandied  large  advertising  So.  Paulina  St.,  Chicago,  in.  ’ 


"eJufer;  Ht^^  miil.  m  .ample.  As^tant  Circulation  Manager  in  one  of  coun  -  ^uff^rknor  ^0*’ to  mX  sUunch  trends  and 

^^intelligently  and  properly  handled,  for  try  s  outstanding  newspaper  organizations  will  ^ - . u.,.. 


General  Managei^ — Thirty-eight,  experienced  as  — \ork  City. _ _ 

publisher  papers  of  20,000;  have  equipped  new  Uaad  Gaea  Matt  RoBer  for  wet  mat,  only,  for 
plant,  organized  complete  force;  reorganized  sale  cheap.  The  Gou  Pr^itiiig  Prea,  Coi.  1535 
run-down  papers;  bandied  large  advertising  So.  Paulina  St.,  Chicago,  in.  ’ 


ri!^inai‘annuai  charge.|[’'Address"rb^^^^^  "eek  of  summer  vacation  surveying  your  drr«trf''cit-*'Tome-del^e”ry  °and°'^ntr'y  Newsprint  For  Sale 

nrjil^NewTmk  aty*  (Columbus  Ed^  J^ttie"  *Two  *ye\““is  ffifestiaat *“““  For'sid— »  roll,  of  pink  neweprint,  31H"  wide; 

Orde),  New  York  City.  - - -  cities.  Two  years  as  investigator  and  appraiser  also  fifty  roUs  white  new.nrint  leu-  -io.’ 


EDITORIAL 


' _ • _ '  cities.  Two  years  as  investigator  and  appraiser  also  fiftv  rolls  white  newsneint  letr 

A»»ciate  Editor  -  Ex, H-rienceil  young  man  xvith  ILehr^m  ^vs^em's^^f  ..Si®"  Dispwing  of  “stock  because  of  failure^of  client 

original  iileas  desires  connection  with  live  u,.j  „,„rlter  ?***”  j'  “****  **•  Write  International  C!olor  Print- 

CM,.  Mi,.,  i  ^  £«  ss"';.,'” 


CIRCULATION 


Cbtirittioa— Wben  quick*  additional  circulation  ting  gooil  business 


w  1.  .  Biwiness— Advertising  Manager— Present  post-  - - - ; - 7-; - 

_ Jy**”**-***  rentures _  years,  no  c^nce  further  advancement;  Newspaper  Executive  seeks  position  as  Pub- 

Psxmee  Bill— Real  story  of  love  and  adventure  twenty  years’  practical  experience  all  depart-  I'sher  or  General  Manager,  taking  full  charge 
of  the  only  living  scout — released  August  1 —  ments;  desire  position  where  publisher  can  use  "'Payment  on  paper  in  large  city. 

Jlustrations  from  Pawnee  Bill's  private  collec-  experience  to  mutual  advantage.  College  gradu-  Have  had  many  years'  successful  experience  with 

tiem.  Ordered  this  -week  by  t'lex-eland  Leader,  ate,  married,  age  36.  C-634,  Editor  &  Pub-  ,.1^®  ,a"9  ®']ia|l  cities.  Am  able  to  cope  with 

Youngstown  Vindicator  and  Cape  May  Leader.  Hsher.  difficult  conditions  and  keen  competition.  De- 

Graphic  Syndicate,  Inc.,  25  City  Hall  Place,  • — ■ — -  position  on  i>aper  either  losing  money  or 

New  York.  Cartooniat — Experienced;  vigorous  technic — not  |>eiiiK  operated  at  a  profit  less  than  field  and 

■  =■  a  correspondence  school  product.  Build  pres-  investment  warrants.  In  previous  position,  to- 

/ven/viff  A'I'I^M  tige  and  profits  with  a  personal  editorial  car-  Kcther  with  other  economies,  made  a  pay-roll 

I  l\^n  C-624,  Editor  &  Publisher.  reduction  of  more  than  Sl.aOO  a  week,  and  with 

■  _ _ _ greatly  increased  revenue,  changing  paper  from 

Promotioil  Circulation  Mzuiager,  12  years'  experience,  32  ^  losing  to  a  profitable  investment.  Men  promi- 

_ _ _ years  of  age.  married.  Hax-e  a  record  for  get-  m  Newspaper  world,  together  with  pub- 

Cbadatko— When  aaick.  additfonal  cireaUtiea  ting  gooxl  hiisiness  increases  in  highly  conq^ti-  J'Tfr®  employed,  w-ill 

mvince  become,  DecesMrv.  remember  that  our  tive  fields  on  morning  and  exening  papers.  Ln-  tesutx  to  my  ability,  integrity  and  capacity  for 

ta^tf  Tear,  in  thia  one  line  of  endeavor  ia  derstand  boy  and  girl  promotion.  Have  never  making  newspapers  pay  big  jirofits.  ^terviews 

,^  or2rf  airSn.t  ej^immtiM.  Write  w  used  a  premium.  Position  on  Southern  or  Mid-  '“"fid'"?' . 

Orral^tioB  Service  Bdl  Western  newsiiaper  preferred.  C-646,  Edi-  •  ^'‘•'tor  &  Publisher.  Not  a  revolutionist, 

RU^I,  nnrfnniti^hir  S>ervKe,  ^  Publisher.  I’"*  “  careful,  well  balanced  executive  who 

Block,  Lincipnati,  unio. _ _ _ _ _ _  knows  newspapers  and  how  to  make  necessary 

Cho^tioB  BidMera— Blair  &  Austin,  1504  Can-  arcuUtion  Survey.  Are  your  methods  sound  changes  without  causing  contentions  or  disrupt- 
tre  are,  Reading,  Penn.  Originator*  of  Sales-  and  successful?  Do  you  get  and  hold  new  organization  where  it  may  now  be 

Btnihip  Qub  Campaigna.  circulation?  .Assistant  circulation  manager  of  cuic.ent. _ 

. — ,  ten  years*  experience  in  outstanding  organiza*  ^  _  --  T""  7"  ; - 

Mr.  PubllriMr— Large,  small.  Daily  or  Weekly—  tion  offers  week  of  summer  vacation  for  survey  .  twenty  years  experience 

let  us  build  your  circulation  by  experienced  advice.  Write  C'-655,  F^itor  &  Publisher.  advertising  and  circulation  departments 

OrcuUtion  Builders.  Carolina  Contest  Co.,  - — - - -  desires  to  connect  with  progressive  daily  or 

Durham.  N.  C.  weekly.  Nominal  salary  to  start  until  worth  is 

,  .  .. - TTT - =7 — ,,,  „  p,  "  CircuUtion— 25c'f  A.B.C.  increase  in  one  year.  Pco'en.  Best  of  references.  Willing  to  xvork 

Circulatian  Builcite*— The  W.  S.  lien-  .  .  record  with  nresent  em-  as  combination  advertising  and  circulation  man. 

M  Company,  104  North  Bailey  Av^  U>uis-  That/*  I;^,ne  vLr  I  Address  C-66  4.  Editor  8:  Pnlilisher. _ 

riUe.  Kentucky.  The  circuIation-building  m-  )  /  ,he  front.  Now  I  Wish  to  make  Nexvqvmer  Tmun-Two  men  under  30  now  in 

luiizatloa  that  has  set  the  standard  for  aggres-  d-ivs  or  sooner  Can  fur-  men,  unacr  ju.  now  m 

ne  tuceessfiil  <»iretdsttAn  ramoaiffna  for  nearW  >i\iy  aa>s  or  sooner.  v,an  lur  charge  of  editorial  room  of  suburban  city  daily, 

"rntT^x  *  nish  references  from  all  past  employers  and  j^ek  opportunity  in  different  field;  center  of 

iwcmy  year*. _ .ati.fx-  vnn  in  exerv  resnect  as  to  mv  ahilitv.  _ _ _ i; _ _  -r 


tvoity  yter,  m  thi*  one  line  ot  endeavor  u 
jtmr  proof  againat  experimenting.  Write  or 
wire  Kdfic  C3oaat  Circnlatioo  Service,  Bril 
Bk)^.  Cincinnati,  Ohio. _ 


*  nish  references  frmn  all  past  employers  and  seek^pportunhy  ii  ffiff^enr  fiewl  center  of 

- 2-2 - 1?  u  ability.  Eastern  trading  area  of  100,000 — 200,000  pre- 

1  IW  WaidTa  Largaat  CkxuUtka  BuUhig  Or-  -Address  C-636.  Editor  6:  Publisher.  ferred.  Combined  experience  covers  every 

fh.lliw  The  only  circulatioo-bnilding  ,erv-  _ _ phase  of  newspaper  work.  C-626,  Editor  & 

3  B  in  Newipaperdom  fumiahing  irabliahera’  circulation  Manager,  best  references,  no  oh-  Publisher.  _ 

1  tfidaviti  of  the  uact  result,  of  it,  every  jecion  to  location,  available  at  once.  Age  39.  York  Qty  Picture  Pare  Man.  lavont  nn 

k:;,  . . . . -  _ 

WW  Our  Pattary  Dbect  for  .upplie.  to  Ci-lation  Effit^Profit  Guaranteed  WUl  ac  pted'wUrTr’in 

.disli^er  r!7.uW1i!;-  YL.  AIhrirh.  '"staH  buy  or  contrart  your  Circula-  (--648,  Editor  it  Publisher.  * 

n,;..  r  f'  11.  rxi-  ine  ziinriBiii  .  jo  years  experience.  Boy  Carrier  Pro-  — - - - 

:  ant*  Co.,  Carrollton.  Ohio. _ _  specialist.  I  know  how  to  get  the 


EMPLOYMENT 

Help  Wanted 


motion  specialist.  I  know  how  to  get  the 

money  and  build  circulation  at  the  Mme  time.  Producer— I  have  just  reduced  a  large  printing 
References  and  cash  bond  furnished.  C-641,  budget  by  35  per  cent,  and  doubled  sales.  A 
Editor  &  Publisher  storm  center  before  I  took  charge,  mv  deoart- 

.  . .  ,,,  *  •  ~  ment  now  has  the  confidence  of  all  concerned 

Chxubtna  Manag«r-Twenty  y«rs  experience  ,  ^  change  because  of  limited  future, 

on  morning,  evraing  and  Sunday  papers.  jjy  history; 


4A.  ..  .  ,,  •  j  a.  on  morning,  evening  auu  ounuaj  ^jy  mstory: 

M»«ti*ing--I-astest  growing  daily  in  its  ter-  Thoroughly  familiar  with  every  detail;  also  staff  man  here  and  abroad  for  leadiniz  r>re« 
^  in  suburban  New  York  requires  expert-  promotion  and  A.B.C.  records.  Steady,  depend-  LsciilriOT  T"®* 

^  advertising  solicitor  who  can  write  pre-  Salary  proportionate  to  size  of  paper.  Associate  editor  of  leading  magazine 

«  Sa  'hafi-r  xtrgwgr  £ 

Manager  -Xational  publication  with  Circulation  ^^"'""^arion^lnd  32  yMrs  oI3;  married, 

and  rapidlv  growing  circulation  wants  successful.  Methods  *  'Publisher. 

*«fo«ghlv  experienced  advertising  manager  revenue.  Results  and  satisfaction  assured.  Best 

^liar  With  Uluonal  field;  capable  of  taking  references.  .Can  pY, uijYTTJ''^  - 

'’4're  responsibility  of  department  and  organiz-  !>'■  Married.  C-650.  Editor  &  Publisher.  Public  Relations  Elxpert  and  special  writer 

■qales  force.  Slust  be  willing  to  personally  Ihilltv  available  now.  C-639,  Editor  &  Publisher. 

Wand  "fo7  a  producer  "*Wve  ex^rlence*  re?-  8ain  present  position.  Seek  broader  firid.  Publisher  and  Business  Manager,  experienced, 

?®»s.  and  all*^ details  in  first  letter  C-eS’  Salary  secondary.  Prefer  Middle  VVest.  Mar-  desires  to  locate  on  paper  requiring  real  execu- 
Ediliir  4  Puhlisher  ’  ried.  Age  28.  C-651,  Editor  &  Publisher.  live  ability  and  knowledge.  Thoroughly  familiar 

7- - ^ ; -  — - 1 - ; -  with  ex'ery  branch  of  the  business.  At  present 

Department  Executive  to  take  charge  City  Desk,  copy  or  rewrite  job  ^wanted  on  engaged  but  wish  to  make  a  change  for  very 

leading  afternoon  daily,  24,000  circulation,  afterni.-on  daily.  South  or  Middle  West.  Three  good  reasons.  Past  experiences  ami  references 

/  youngsters  in  age  or  experience.  $6,000  years  desk  and  street,  one  year  press  associa-  furnished  on  request.  Financial  arrangements 

i  dY',-  C've  complete  historv.  C-663,  Editor  tion  exiierience.  Age  26.  Married.  C-662,  can  he  made  to  the  entire  satisfaction  of  both 

*  ruhlisher.  '  Editor  &  Publisher.  parties.  C-665.  Editor  &  Publisher. 


Public  Relations  Elxpert  and  special  writer 


-  in  age 

‘  puhiish";’" 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Buiinu,  Zstebliriied  in  1899 
350  Madison  Ato.  New  York 
Paoifle  Coaat  BeprMentatlva: 

M.  0.  Koore,  815  N.  Canon 
Drlva,  Bsvsrly  HUli,  Oalif. 


CONSOLIDATION 

The  merging  of  nmvspapw  interwts  U 
a  lubjaot  that  ha,  rMsivod  apooial  study 
and  invMtigation  by  tbii  firm  for  nearly 
17  ytera.  It  is  a  big  inbjtet  and  r«inlrw 
oontidnable  teohnioal  knowladga,  both  as 
to  valuation  and  operating  method,. 
'Whan  properly  organixwl,  the  reenlta  are 
never  disappointing. 

We  have  been  factor,  in  many  im¬ 
portant  conaoUdatlona,  talM  and  aix- 
praisali. 

HARWELL  &  CANNON 

Time*  Bldg.  New  York 


I  WE  CONNECT  THE  WIRES 


DEAL  TALENT  for  only 
$25  a  week.  Combination 
artist  and  reporter  wants,  not 
a  job,  but  a  place  to  grow. 
Already  his  cartoon  work  is 
out  of  the  ordinary.  As  a 
reporter  he  is  good.  One 
year  daily  newspaper  experi¬ 
ence.  Northeast  preferred. 
Mention  our  No.  3836. 


Fernald'S  Exchange,  Inc. 

SccuRiTY  BLOO.  SrniNariCLO,  Mas*. 
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DOLLAR  . . 

..  PULLERS 


GREENE  TOURING  U. 


One  Dollar  IS  B.  B.  Director  to  Study  New  Methods 
will  be  paid  for  |  Curbing  Fraud  Ads 

each  idea  pub-  ®  Edward  L.  Greene,  managing  director 
lished  Send  1  National  Better  Business  Bureau, 

,  i  Inc.,  left  New  York  this  week  to  visit 

clipping  for  I  local  bureau  managers  to  work  out  pos- 

payment.  1  sible  additional  metluids  to  combat  mis- 

_  II  representation  and  fraud  in  business  and 

advertising. 

^  pjjg  jj.Jp  ^^.^5  undertaken  at  the  request 
Cniiiutfrrinl  rprpntiv  the  national  bureau’s  e.xecutive  com- 
n-ittips  of  fpn  local  neo-  «iittee.  made  up  of  James  C.  Auchincloss, 


A  N  interesting  feature  that  will  bring  Hhtff  (Ark.)  Commercial  recently  ^  .  tnc  national  Dureaus  «ecuti\e  ram 

advertising  revenue  is  a  June  Bride’s  started  publishing  names  of  ten  local  peo-  “I'ttce.  made  up  m  James  C.  Auchincloss 

Number  of  tabloid  size  placed  within  the  pie.  in  the  columns,  each  dav.  People  president  Lewis  G.  Harnman,  vice-presi 


concerning  the  bride’s  trousseau,  the  wed-  the  bo.x  office.  It  has  helped  the  classi-  St.  Louis,  Kansas  City,  San  Diego,  Los 
ding  dinner,  etc. — C.  O.  S.,  Madison,  Wis.  lied  columns  and  the  theatre  cooperating  Angeles,  San  hrancisco,  Portland.  Salt 

°  ^  ♦.*  .1  /—  •  1  i  1  T-»  T  r\ _ r\ _ Up.  r'l.:  — 


Automobile  travel  has  created  a  new, 
big  demand  for  light,  strong,  ine.xpensive 
luggage.  June  and  July  are  the  best 
months  of  the  year  for  suitcase  sales. — 
F.  K.  Denver. 


with  the  Commercial. — Alva  Dorn. 


Lake  City,  Denver,  Omaha  and  Chicago. 


HUNCHES 


In  a  series  of  advertisements  conducted  I  X  X  W  ^  v^x 
by  the  hirst  National  Bank,  Dubuque,  la.,  f 
this  organization  purports  to  introduce  | 
the  identity  of  each  and  every  employe  ^ 
and  his  or  her  respective  connection  with 
the  bank.  A  small  cut  of  some  officer  or 

emplove  is  placed  in  the  left  hand  corner  ‘•‘•(^OP\  for  extras  and  other  rusl 
of  the’  copy,  depicting  the  characteristics  purixises  is  written  on  pink  pape; 

of  this  individual’s  duties,  length  of  ser-  in  one  office,  the  color  paper  getting  tin 
vice,  etc.  This,  linked  together  with  the  right  of  way  on  the  desk  and  in  the  com 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


‘•‘•/^OPY”  for  extras  and  other  rush  forgotten  and  neglected  in  place  of  young- 
^  purjxises  is  written  on  pink  paper  er  vets. — F.  S.,  Salem.  Mass, 
ill  one  office,  the  color  paper  getting  the 


history  of  the  bank  and  its  service  to  the  posing  room. 


i  the  desk  and  in  the  com-  “Why  Did  You  Do  It?”  would  make 
Each  reporter  is  supplied  an  excellent  human  interest  feature  that 


public,  creates  considerable  reading  in¬ 
terest. 


with  a  quantity  of  the  pink  and  if  a  re-  might  accomplish  some  good 


porter  misjudges  the  value  of  the  story. 


A  larger  cut  of  the  bank  appears  at  the  a  white  card  is  attached  to  the  copy  be- 


exjKrienced  reporter  used  to  courts  and 
police  stations,  to  interview  a  number  of 


bottom  of  the  advertisement.— W.  J.  A.  fore  it  goes  to  the  composing  room.  ^  , 

Dubuque.  copy  prepared  on  white  paper  and  ad-  I  risen  and  who  have  confessed  to  their 

-  judged  of  “extra”  value,  a  pink  card  is  crimes,  and  have  him  endeavor  to  get  the 

A  Guide  to  the  Home  Complete”  was  attached.  Through  this  plan,  the  com-  nien  to  talk. — F.  L.  W.  Bennett. 


For  desperate  criminals  confined  in  the  State 


an  interesting  page  put  out  recently  by  liosing  room  catches  the  copy  without  de- 
the  J'ort  IVayiie  (Ind.)  News-Sentinel,  lay. — B.  A.  T. 

The  page  was  divided  into  twelve  equal  - 

spaces  with  each  of  the  spaces  devoted  to  ..  .  ^  ,  .i,  i  -i 

some  particular  phase  of  a  complete  home  ,  tew  papers  find  worth  while  the 

Hprorptnr  labor  and  trouble  of  making  up  an  index 


y. — B.  A.  T.  “^ly  Favorite  Recreation”  can  be 

-  made  the  theme  for  short  letters  to  the 

paper  and  if  the  paper  offers  50  cents  or 
\'cry  few  papers  find  worth  while  the  $1  for  each  one  printed  it  will  be  sure 


of  getting  many  letters  sent  m. 

>uch  letters  will  have  a  real  human 
terest  touch  to  them  which  will 
them  widely  read  and  help  the  paper  a,' 
cordingly.— Frank  H.  Williams. 

There  is  a  best  story  teller  in  eve 
city.  Sometimes  he  may  be  a  cutigr*. 
man,  or  some  other  official,  but  he^ 
ways  has  a  flock  of  stories,  many  of  thai' 
with  a  local  atmosphere.  A  fellow  of  S 
kind  makes  a  good  feature,  when  the  uJ 
tide  is  written  in  original  style.— L  * 
Wilke. 

Lansing.  Mich.,  paper  recently  ra 
a  very  interesting  article  on  ‘  Stari,^ 
Crowds  is  Worst  Trial  to  Cripple.”  in  2 
attempt  to  educate  people  away  from  th 
bad  habit  of  staring  at  cripples  and  tliM 
afflicted  with  deformities.  Why  noti^ 
it  in  your  town,  running  some  a’nonynM 
interviews  with  cripples  as  to  their  ^ 
ions? — R.  E.  Dietz.  ” 


What  of  The 

FUTURE? 

Are  you  building  features  for 
the  competitor?  Are  you  sure 
you  can  keep  your  circulatio*- 
producers? 

EFS  is  an  insurance  against 
rising  feature  costs,  and  the 
newspaper  that  buys  EFS  fea¬ 
tures  keeps  them. 

EDITORS’  FEATURE 
SERVICE,  Inc. 

W.  H.  Johnson.  President 

Cleveland,  Ohio 


as  follows :  The  lot,  plumber,  decorator,  ‘"y 
hardware,  the  contractor,  plastering,  elec-  ° 
trical  fixtures,  furnace,  building  material, 
water  softener,  electricity  and  moving, 

This  assured  advertisers  that  there  w'ould  f 


of  news  for  readers.  A  simpler  and 
nearly  as  effective  plan,  however,  may  be 
worked  with  less  difficulty  by  using  a 
Page  1  bulletin,  “Where  to  Find  It.”  in 


be  no  other  concerns  in  the  same  business  stories  of  the  issue  are 


as  themselves  represented  on  the  page  and 
this  made  it  easier  to  sell  the  space. — 
Frank  H.  Williams. 


A  Special  for  Monday 


Every  town  has  its  garden  enthusiasts. 
At  least  three  good  stories  with  pictures 
was  can  be  used  in  a  season  on  gardens.  A 


started  by  this  publication  to  endeavor  to  story  about  the  spring  gardens,  with 
overcome  city  newspapers  Sunday  adver-  names  of  gardeners ;  one  about  the  mid- 
tising  and  also  to  stimulate  early  part  of  summer  garden ;  and  one  about  the  au- 
the  week  buying.  This  feature  was  run  tumn  garden !  Spiced  with  brief  inter- 
on  a  Saturday  as  we  have  no  Sunday  views  the.se  features  touch  manv  readers. 


-A.  B.  S.,  San  Pedro,  Cal. 


— D.  A.,  Davenport.  la. 


Run  a  “Chicks”  page.  With  the  com-  ,  r  .u  a  r>  i. 

ing  of  warm  weather  manv  suburbanites  .  ^he  ranks  o  the  G  A.  R  are  ^com- 
are  thinking  of  planting  and  of  getting  ing  rapidly  depleted.  The  Ya/cm  (Mass.) 
little  chicks,  too.  Chick  dealers,  hatch-  J®  running  daily  a  feature  with  a 

eries,  farms  and  hardware  stores  are  the  J,"®.*'®  head.  For  all  he  did  and  all 
sources  from  which  advertising  can  be  be  dared  remember  him  today.  A  cut 
procured.  In  between  can  be  interspersed  ^be  veteran  and  a_  short  biographical 
interesting  material  about  Rhode  Island  makes  interesting  matter  and  also 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOCIATIONS 
World  Bnilding  Now  York 


Reds.  Plymouth  Rocks,  White  Rocks. 
Wyandotes  and  Banties.  Also  the  care  of 
young  chicks,  their  ailments  and  best  con¬ 
ditions  under  which  they  thrive,  can  be 
used  and  easily  procured  from  the  neigh- 
borinc  agricultural  schools. — F.  S..  Sa¬ 
lem,  Mass. 

To  induce  subscribers  to  read  the  clas¬ 
sified  columns  more  closelv.  the  Pine 


Sparkling 

Accurate  Reporting 
and 

Complete 
World  Coverage 
of  Telegraph  News 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City 


honors  the  aged  men  who  are  apt  to  be 

What  Do  You 

KNOW 

7 

• 

A  Great  Questions  and 
Answers  Feature 

New  Questions  Daily 

King  Features 
Syndicate,  Inc. 

New  York  City 


SAN  FRANCISCO  EXAMINER 
is  This  Week’s  Order 
The  O’Dell  New»paper  SerTicc.*55.Fihli  Avc.,  New  York  CHt 


New  Papers  During  the  ' 
Past  Week  ■ 

on 

ABIE’S  IRISH  ROSE 

ST.  LOUIS  POST  DISPATCH 
BUFFALO  NEWS 
PEORIA  JOURNAL  TRANSCRIPT 
BRIDGEPORT  POST 
AKRON  BEACON  JOURNAL 
LITTLE  ROCK  DEMOCRAT  .. 

TALLAHASSEE  DEMOCRAT  1 
OWENSBORO  MESSENGER  ! 

COLUMBIA  RECORD 
PITTSBURG,  KANS.  SUN  1 

The  Biggest  Serial  I 
of  the  Year  ] 

Starts  June  18 

UNITED  FEATURE 
SYNDICATE 

World  Building,  New  York 


THE  WELFARE  COMMIHEE 

of  the  I 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  c«n* 
petent  circulation  men  of 
capacity  and  ability  capabte 
to  take  entire  charge  of  your 
department  or  to  fill  impor*. 
tant  posts  in  the  department. 

Address  the  Secret 
Treasurer  please,  Mr.  C. 
ence  Eyster,  care  Sw 
Building,  Peoria,  Ill. 


